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Adele’s “Easy on Me” rules the Billboard Hot 
100 songs chart for a second week.

Plus, Doja Cat’s “Need to Know” rises from No. 11 to 
No. 9 on the Hot 100, becoming her third top 10 entry.

The Hot 100 blends all-genre U.S. streaming (of-
ficial audio and official video), radio airplay and sales 
data. All charts (dated Nov. 6) will update on Bill-
board.com tomorrow (Nov. 2). For all chart news, you 
can follow @billboard and @billboardcharts on both 
Twitter and Instagram.

“Easy on Me,” released at 7 p.m. ET Oct. 14 on 
Columbia Records, drew 61.5 million radio airplay 
audience impressions (down 4%) and 31.8 million 
U.S. streams (down 41%) and sold 23,100 downloads 
(down 69%) in the Oct. 22-28 tracking week, accord-
ing to MRC Data.

The ballad leads the Streaming Songs chart for a 
second week; drops to No. 3 after a week atop Digi-
tal Song Sales; and keeps at its No. 4 best on Radio 
Songs (down in audience in the Oct. 22-28 tracking 
frame, after multiple chains gave it concentrated play 
Oct. 14-15, helping lead to its record arrival on the 

airplay ranking).
A week earlier, the song vaulted 68-1 on the Oct. 

30-dated Hot 100, following its first full week of 
tracking.

Notably, all five of Adele’s Hot 100 No. 1s have led 
for multiple weeks, as “Easy on Me” follows “Rolling 
in the Deep” (seven, 2011), “Someone Like You” (five, 
2011), “Set Fire to the Rain” (two, 2012) and “Hello” 
(10, 2015-16). Adele spends her 26th cumulative week 
atop the chart (thus, the equivalent of six total months 
at the summit). Dating to her first week at No. 1 (May 
21, 2011), Adele ties Rihanna for the most weeks atop 
the chart among women in that span; overall, they 
trail only Drake (52) and Justin Bieber (32).

The Kid LAROI and Bieber’s “Stay” keeps at No. 2 
on the Hot 100, after seven weeks at No. 1, as it rules 
Radio Songs for a seventh week (90.8 million, up 1%).

“Stay” concurrently crowns the Pop Airplay chart 
for a 10th week, becoming just the 15th song to reign 
for double-digit weeks since the survey began in Octo-
ber 1992, among exactly 400 total toppers. It’s the first 
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title to achieve the feat since Post Malone’s 
“Circles” (10 weeks, November 2019-Febru-
ary 2020).

Lil Nas X and Jack Harlow’s “Industry 
Baby” repeats at No. 3 on the Hot 100, two 
weeks after it led, as it logs a 10th week atop 
both the Hot R&B/Hip-Hop Songs and Hot 
Rap Songs charts, which use the same 
multi-metric methodology as the Hot 100.

Walker Hayes’ “Fancy Like” is steady at No. 
4 on the Hot 100, after reaching No. 3, as (like 
whipped cream atop an Applebee’s Oreo 
Shake) it leads the multi-metric Hot Coun-
try Songs chart for a 16th week.

Ed Sheeran’s “Bad Habits” is stationary 
at No. 5 on the Hot 100, after hitting No. 2; 
Drake’s “Way 2 Sexy,” featuring Future and 
Young Thug, drops 5-6, following its No. 1 
entrance in September; Sheeran’s “Shivers” 
pushes 9-7 for a new high; and Olivia Ro-
drigo’s “Good 4 U” drops 7-8, after it domi-
nated in its debut week in May.

Doja Cat’s “Need to Know” ascends to the 
Hot 100’s top 10, rising 11-9. The track holds 
at No. 10 on Streaming Songs (13.2 million, 
down 2%), climbs 14-12 on Radio Songs 
(44.1 million, up 14%) and stays at No. 35 on 
Digital Song Sales (2,600, up 1%).

Doja Cat collects her third Hot 100 top 10, 
after “Say So,” featuring Nicki Minaj, ruled 
for a week in May 2020 and “Kiss Me More,” 
featuring SZA, hit No. 3 this July. Her two 
latest top 10s are from her album Planet Her, 
which debuted as her second top 10 on the 

Billboard 200 (at its No. 2 peak) in July; the 
set has spent its first 18 weeks on the chart 
in the top 10, jumping 7-3 on the latest list.

Rounding out the Hot 100’s top 10, Dua 
Lipa’s “Levitating” dips 8-10, after hitting 
No. 2. It adds a 41st week in the top 10, 
the second-longest such run in the chart’s 
history. The Weeknd’s “Blinding Lights” 
leads with 57 weeks in the top 10 (February 
2020-April 2021).

Again, for all chart news, you can follow 
@billboard and @billboardcharts on both 
Twitter and Instagram and all charts (dated 
Nov. 6), including the Hot 100 in its entirety, 
will refresh on Billboard.com tomorrow 
(Nov. 2). 

Drake’s ‘Certified 
Lover Boy’ 
Rebounds for  
Fifth Week at  
No. 1 on Billboard 
200 Albums Chart
BY KEITH CAULFIELD

D
rake’s Certified Lover Boy re-
turns to No. 1 on the Billboard 
200 albums chart (dated Nov. 6) 
for a fifth nonconsecutive week 

on top, as the set rebounds from No. 2. It 
earned 74,000 equivalent album units (down 
10%) in the U.S. in the week ending Oct. 28, 
according to MRC Data.

Plus, Lana Del Rey’s Blue Banisters de-
buts at No. 8 on the Billboard 200, mark-
ing her eighth top 10 album, and Elton 
John’s The Lockdown Sessions launches at 
No. 10, starting as his 21st top 10 and grant-
ing him a span of over 50 years of appearing 
in the chart’s top tier.

The Billboard 200 chart ranks the most 
popular albums of the week in the U.S. based 
on multi-metric consumption as measured 
in equivalent album units. Units comprise 
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album sales, track equivalent albums (TEA) 
and streaming equivalent albums (SEA). 
Each unit equals one album sale, or 10 indi-
vidual tracks sold from an album, or 3,750 
ad-supported or 1,250 paid/subscription 
on-demand official audio and video streams 
generated by songs from an album. The new, 
Nov. 6, 2021-dated chart (on which Certi-
fied returns to No. 1) will post in full on bill-
board.com Nov. 2. For all chart news, follow 
@billboard and @billboardcharts on both 
Twitter and Instagram.

Of Certified’s 74,000 equivalent album 
units earned in the U.S. in the week ending 
Oct. 28, SEA units comprise 73,000 (down 
10%, equaling 99.9 million on-demand 
streams of the album’s songs); album sales 
account for less than 1,000 (down 21%); and 
TEA units also contribute less than 1,000 
(down 9%).

Notably, the set matches the total weeks 
at No. 1 on the Billboard 200 of Drake’s prior 
proper LP, Scorpion, in 2018. Of his 10 No. 1s, 
the two trail only the reign of Views, which 
spent 13 weeks at the summit in 2016.

Morgan Wallen’s former 10-week Bill-
board 200 No. 1 Dangerous: The Double 
Album pushes 8-2 with 42,000 equivalent al-
bum units earned (up 1%); Doja Cat’s Planet 
Her climbs 7-3 (41,000, down 1%); Young-
Boy Never Broke Again’s former one-week 
leader Sincerely, Kentrell lifts 6-4 (39,000, 
down 11%); and Olivia Rodrigo’s five-frame 
topper Sour ascends 9-5 (38,000, down 5%).

Moneybagg Yo’s former two-week Bill-
board 200 No. 1 A Gangsta’s Pain zooms 
34-6, up 128% to 36,000 units following an 
expanded reissue Oct. 22 with seven ad-
ditional tracks.

Young Thug’s Punk drops to No. 7 a 
week after debuting atop the Billboard 200 
(34,000, down 62%).

Lana Del Rey achieves her eighth Bill-
board 200 top 10, and her second of 2021, 
as Blue Banisters steps in at No. 8 with 
33,000 equivalent album units earned. Of 
that sum, album sales comprise 19,000; SEA 
units total 14,000 (equaling 18.6 million on-
demand streams of the album’s songs); and 
TEA units make for a nominal sum.

Del Rey visited the Billboard 200 top 10 
earlier this year with Chemtrails Over the 
Country Club, which debuted and peaked 
at No. 2 on the April 3-dated chart. All 
told, Blue Banisters is Del Rey’s eighth 
consecutive, and total, top 10. After her only 
charting effort to miss the bracket, her self-
titled set which reached No. 20 in January 
2012, she began her active top 10 streak 
with Born to Die, which opened and peaked 
at No. 2 in February 2012.

Lil Nas X’s Montero rises 10-9 on the Bill-
board 200 with 33,000 units, down 8%.

Rounding out the Billboard 200’s top 10, 
Elton John lands his 21st top 10 album, as 
his all-star, all-collaborative release The 
Lockdown Sessions debuts at No. 10 with 
29,000 equivalent album units earned. Of 

that sum, album sales comprise 17,000; SEA 
units total 10,000 (equaling 13.1 million on-
demand streams of the album’s songs); and 
TEA units account for 2,000.

Lockdown includes John’s latest top 40 
Billboard Hot 100 hit, “Cold Heart” (Pnau 
Remix), with Dua Lipa, as well as collabo-
rations with a variety of artists, including 
Young Thug and Nicki Minaj (“Always Love 
You”), Charlie Puth (“After All”), Eddie Ved-
der (“E-Ticket”), Stevie Wonder (“Finish 
Line”) and Stevie Nicks (“Stolen Car”).

John notched his first Billboard 200 top 
10 over 50 years ago, when his self-titled al-
bum climbed 11-7 on the Jan. 30, 1971-dated 
chart; it peaked at No. 4 a week later (Feb. 
6, 1971). (Breaking down his 21 top 10s by 
decade: 13 in the ‘70s, two in the ‘90s, one in 
the ‘00s, four in the ‘10s and now one in the 
‘20s.)

John is in the select group of acts with 
at least 20 top 10 albums on the Billboard 
200, from March 24, 1956, when the list 
began publishing on a regular, weekly basis, 
through the new, Nov. 6, 2021, survey. Here’s 
an updated leaderboard.

Most Billboard 200 Top 10s: 
37, The Rolling Stones 
34, Barbra Streisand 
32, The Beatles 
32, Frank Sinatra 
27, Elvis Presley 
23, Bob Dylan 
22, Madonna 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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21, Elton John 
21, Paul McCartney/Wings 
21, Bruce Springsteen 
21, George Strait 
20, Prince

(The Kidz Bop Kids music brand has 
collected 24 top 10s, in 2005-16, with its 
series of kid-friendly covers of hit singles. 
The franchise’s early albums were per-
formed mostly by anonymous studio singers, 
although later releases focused on branding 
named talent.) 

Utopia Music 
Acquires Lyric 
Financial 
Amid Surge of 
Investment in 
Independent 
Music
BY GLENN PEOPLES

I
n the last three years, big dollar catalog 
acquisitions have let a few fortunate 
artists cash out on a long, successful 
career and sell to investors backed by 

private equity firms and stock market inves-
tors. More recently, investors are betting that 
the long tail of independent music — deals of 
lower value but vastly greater in number — 
can be equally lucrative.

The latest development on that front 
is Utopia Music’s acquisition of Lyric 
Financial, a Nashville-based provider of 
royalty-backed cash advances, which was 
announced on Friday (Oct. 29). Founded in 
Sweden in 2016, Utopia Music paints the 
deal in language that typifies the next wave 
of financial players; according to a state-
ment by Utopia Music founder and chair-
man Matthias Hjelmstedt, the company is 
“supercharging” the music industry through 
a technology platform while helping “cre-
ators and performers get paid faster” and 
“make a living off their art.” Terms of the 

deal were not disclosed.
Utopia Music’s strengths play well with 

Lyric Financial’s data analysis to determine 
the amount of financing it can provide an 
artist. Its core product is an online platform 
for creators, rights holders and collec-
tion societies that tracks global usage data 
and maximizes a catalog’s revenues — its 
tagline is “fair pay for every play.” A separate 
service for investors helps them value and 
assess risk when acquiring a recording or 
publishing catalog. In September, Utopia 
acquired artificial intelligence startup 
Musimap to improve recordings’ metadata 
— information about performers, songwrit-
ers and rights owners that requires accuracy 
for the parties to be paid properly.

Investors and the companies they back 
are increasingly funding artists who look 
to Chance the Rapper, who put three 
albums into the Billboard 200 album chart 
without a major label’s backing, as a blue-
print for finding success while holding onto 
their intellectual property. In some cases, 
well-known artists have used their inde-
pendence from the traditional major label 
business model as a kind of bragging right: 2 
Chainz, 21 Savage, Iggy Azalea, Yo Gotti, 
Torey Lanez and Rich the Kid have also 
boasted of owning their masters on Insta-
gram or in interviews.

Their attitudes help explain the recent 
entrance of Shamrock Capital into in-
dependent music. Best known for buy-
ing Taylor Swift’s Big Machine-era catalog 
from Scooter Braun’s SB Projects, the 
company announced in July that it had 
raised nearly $200 million for its inaugural 
Debt Opportunities Fund to provide loans to 
creators in music as well as film, TV, games 
and sports. The fund will be managed by 
Shamrock partners and other investment 
professionals in Los Angeles, including 
pension funds, foundations and financial 
institutions.

The practice of advancing money against 
future royalties is embedded within the 
music industry. For many labels, receiving 
advances was an important component in 
releasing albums and developing artists. 
The practice has extended to the streaming 
era, as Sony’s The Orchard, Universal Music 
Group’s Ingrooves and a host of indepen-

dent distributors vie for labels to increase 
their market share. “It was really beholden 
to the majors to give out serious advances 
generally to their clients or artists, and that 
has really crossed over to the independent 
industry,” says a distribution executive.

Independent music distributors have 
attracted hundreds of millions of dollars in 
recent years. Just last week, UnitedMasters 
raised $50 million at a $550 million valua-
tion in a Series C round led by Andreessen 
Horowitz, which followed a $50 million Se-
ries B round in March led by Apple that also 
included Andreessen Horowitz and Alpha-
bet. Downtown Holdings acquired FUGA 
in January 2020 and CD Baby in March 
2019. Believe, a Paris-based company that 
provides a variety of services to independent 
artists and labels, raised $365 million in an 
IPO and currently has a market capitaliza-
tion of 1.73 billion euros ($2 billion).

Advances from companies such as Lyric 
Financial and Sound Royalties, and alter-
native financing from the likes of Indify 
and SongVest, are necessary to provide the 
capital required for self-funded record-
ings. In the past, a manager might fund an 
album’s release, or the artist would pay or 
find an investor. Autonomy aside, artists 
simply need funding to self-release music. 
One longtime industry professional says 
a $100,000 advance would be adequate to 
work an album— but can go quickly. “A good 
publicist is $3,000 to $5,000 a month,” they 
said. “It’s not unusual to spend $10,000 
on online advertising. And hiring an artist 
services consultant can run $3,000 to $5,000 
a month.”

“There are a lot of moving parts” to 
running a record label for an artist, adds in-
dustry veteran Fred Croshal, whose clients 
include Jackson Browne and Bonnie Raitt. 
“With the amount of music being uploaded 
to platforms and coming out on a daily or 
weekly basis, you can understand that com-
petitiveness means you’ve got to have finan-
cial resources to make competitive assets.” 
If an artist’s track takes off on streaming 
services, they may need marketing and pro-
motion resources faster than royalties can 
work their way from streaming companies 
into artists’ pockets, says Lyric Financial 
CEO Eli Ball. “It’s not like you’re putting out 
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a record every 18 months and then following 
it up with a tour. Now, to keep your fans, you 
have to constantly engage with them.”

Today’s music business is well suited for 
cash advances: lenders, whether a financing 
provider or a digital distributor, can look at 
an artist’s predictable, recurring streaming 
royalties and model an appropriate amount 
of support. Lending would be drastically 
different if artists’ only royalties came from 
CD sales, which arrive in bunches and are 
reduced by stores’ returned goods, as well 
as infrequent sync licenses from placements 
in television shows, movies, advertisements 
and other visual media. But streaming royal-
ties reduce the guesswork a lender faces 
regarding the amounts and timing of pay-
ments from various streaming services. 

UnitedMasters 
Raises $50M  
to Connect  
Artists and  
Brands ‘At Scale’
BY GLENN PEOPLES

W
ith an eye towards bringing 
lucrative brand partner-
ships into the world of 
low-margin music distribu-

tion, UnitedMasters — the digital distributor 
founded by industry veteran Steve Stoute — 
has raised another $50 million in Series C 
funding that values the company at $550 
million, the company announced Thursday.

The round was led by a renowned venture 
capital firm Andreessen Horowitz, which 
had previously invested in UnitedMas-
ters’s Series B round in March 2021 along 
with Apple and Alphabet.

Launched in 2017 with $70 million in 
funding from Andreessen Horowitz, Alpha-
bet and 21st Century Fox, UnitedMasters at-
tempts a different spin on a business model 
nearly two decades old. At its core, a digital 
distributor acts as a conduit from artist to 
online platforms and their listeners. With 

UnitedMasters, Stoute, a former executive at 
Sony Music and Interscope Records, builds 
on his work at Translation, an ad agency he 
founded in 2004, and offers artists various 
partnership opportunities with the NBA 
basketball league, ESPN sports television 
network, TikTok and Twitch.

Like any ad agency, Translation provides 
a “high touch” service for a small number of 
clients that include ESPN, Beats By Dre and 
AT&T. For UnitedMasters, the trick will be 
providing opportunities for its 1.3 million 
clients, not just its most successful artists, 
such as NLE Choppa, Lil Trecca, Lil XXEL, 
BMW Kenny and Tobe Nwigwe. To that end, 
the company will use the new funding to de-
velop technology that allows artists “to work 
and create deals directly with platforms and 
brand partners, frictionlessly, at scale,” ac-
cording to Thursday’s press release. “The 
amount of money that brands will spend to 
connect with those consumers - is that a big 
pool of money? Yeah,” Kristina Salen, then 
the CFO and COO for UnitedMasters and 
Translation, told Billboard in 2018.

Digital distribution for independent art-
ists has existed since TuneCore launched 
in 2005 to capitalize on iTunes’ unlimited 
virtual shelf space. Typically, a distributor’s 
baseline service is to place artists’ tracks at 
a wide range of digital service providers — 
music subscription services, music video 
streaming platforms and download stores 
based in markets around the world. United-
Masters has these basic functions, too, and 
offers the requisite analytics tools. 

WME Music 
Co-Head Scott 
Clayton Is  
Leaving for UTA
BY DAVE BROOKS

P
owerhouse agent Scott Clay-
ton has left WME and is heading 
over to United Talent Agency, 
sources tell Billboard.

In June 2020, Clayton was promoted to 
co-head of WME’s music division along 
with Kirk Sommer in Los Angeles and Lucy 
Dickins in London when Marc Gei-
ger and Sara Newkirk Simon left the roles.

This is the second major move in recent 
years for the Nashville-based agent who 
represents John Mayer and Kings of Leon. In 
2017, Clayton rocked Nashville when he quit 
CAA to work for cross-town rival WME.

A representative from WME confirmed 
that Clayton exited earlier Friday (Oct. 29). 
UTA did not respond to request for com-
ment. 

Grammy NFTs 
On Deck After 
Recording 
Academy Strikes 
Deal With OneOf
BY MICAH SINGLETON

T
he Recording Academy has struck 
a deal to release NFT collect-
ibles for the next three Grammy 
Awards with NFT platform 

OneOf, the organization tells Billboard.
Details on the collection, which will 

include digital collectibles and experi-
ences celebrating Grammy winners and 
nominees, will be unveiled in January. The 
Recording Academy says a portion of the 
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proceeds from the NFT sales will go to its 
scholarship fund.

OneOf is billed as an environmentally 
friendly NFT platform designed specifi-
cally with the music industry in mind. The 
platform doesn’t charge its artist and creator 
partners any minting fees to create NFTs 
— which can be expensive when you’re 
minting hundreds or thousands of NFTs — 
and the company says it uses 2 million times 
less energy than blockchain networks like 
Ethereum, the network most NFTs utilize. 
(OneOf operates on the Tezos blockchain 
protocol.) OneOf also accepts credit and 
debit cards, which should lower the barrier 
of entry for the average fan.

“In considering a NFT partner, we were 
committed to working with a like-minded 
organization that had an artist-first ap-
proach and we have undoubtedly found that 
in OneOf,” Panos A. Panay, co-president of 
the Recording Academy, said in a statement. 
“As an Academy, we are always looking for 
ways to help artists discover new forms of 
creative expression, while also creating new 
ways of income generation and ways for fans 
to interact with the artists that they love. 
OneOf shares that vision, and we are proud 
to work with a sustainable NFT company.”

The exclusive partnership will cover 
the 64th, 65th and 66th Annual Grammy 
Awards, a win for the NFT upstart which 
is backed by long-time Grammy favor-
ite Quincy Jones. OneOf has already locked 
up partnerships with the iHeartRadio Music 
Festival as its official collectibles partner 
and notable artists including Doja Cat and 
The Game have released NFTs on the plat-
form. Alesso, Charlie Puth, H.E.R. and Jacob 
Collier have also signed on to release NFTs 
through OneOf. The startup raised $63 mil-
lion in seed funding earlier this year.

“If used to their full potential, NFTs will 
empower the music industry in a way few 
other technologies ever have,” Lin Dai, 
Adam Fell and Joshua James, Co-Founders 
of OneOf said in a statement. “It is our great 
honor to work with this prestigious organi-
zation to help shepherd this bright future to 
the industry.” 

Spain’s Pandemic 
Year: Modest 
Growth, Lost 
Revenue and the 
Rise of Latin Acts
BY LEILA COBO

F
ueled by streaming, Spain saw rev-
enues of recorded music grow by a 
modest 4.4% in 2020, far less than 
the growth spurt of recent years 

would have suggested. But fallout from the 
pandemic — along with the stringent lock-
down that Spain had in place for months — 
resulted in lost revenue from physical sales, 
from a projected 73 million euros to 55.2 
million, and performance rights collection 
that amounted to some 50 million euros.

The results stalled an upward trajec-
tory that would have placed Spain’s total 
recorded revenues at above the 400 million 
euros for the first time since 2006.

For the first six months of the year, how-
ever, things are looking brighter, with the 
market reporting 22% revenue growth equal 
to nearly 170 million euros (not including 
sync and intellectual property revenue), 
according to a new report published by 
Promusicae, the country’s recording indus-
try association. This, despite the fact that 
Spain’s per capita music-derived income 
still falls below most of its neighboring Eu-
ropean countries.

Also, in a twist, the growth in streaming 
has benefitted Latin acts and releases (with 
the term “Latin” applied to artists and music 
coming from Latin America and the U.S. 
Latin market) more than it has Spanish art-
ists. According to the report, while Span-
iards prefer to consume music in Spanish 
over other languages by a big margin (more 
than 80%), nearly 60% of streamed songs 
in 2020 were “Latin” compared to just 25% 
from Spain, an “unusually small quota for a 
country of this size,” says the report. Like-
wise, 57% of streamed artists were “Latin” 
versus 29% from Spain.

In terms of album streams, the numbers 
were very similar.

Comparatively, the quota of local artists in 
France is 83% and 77% in Italy, where there 
are multiple stimuli to promote local artists 
and repertoire.

“Sharing a language with most of Latin 
America gives Spain a fundamental advan-
tage,” reads the report, noting that Spain — 
like the U.S. and the U.K. — has the potential 
to become a prime exporter of music. “But 
that potential could turn against us given 
the large degree of competition coming from 
other Spanish-speaking countries. Facing 
this threat, a stimuli program similar to that 
in Italy could help the Spanish industry 
recover certain leadership.”

Here are other key stats from the report:
Music revenues in Spain grew 4.4% 

in 2020, with most of that coming from 
streaming. Physical sales dropped 24.5%, 
intellectual property rights declined 27.6% 
and other digital revenues declined 20.7%.

Streaming accounted for more than 70% 
of revenue, up from 59.5% in 2019.

According to consulting firm GfK, in 
2020, Spain recorded over 50,000 million 
streams for the first time.

Music sales (not streams) have risen by 
22% in the first six months of 2021, com-
pared to the first six months of 2020, coin-
ciding with the harshest lock-down month. 
Over 40% of sales were physical. However, 
that number doesn’t come close to previous 
physical sales, which were affected by the 
shutdown of retail during the pandemic.

Sales of vinyl rose slightly, but still repre-
sent only 5.2% of total revenues, half of what 
CDs comprise.

Video streaming grew 38% for the first six 
months of 2021.

The top album of 2020 in Spain was Bad 
Bunny’s YHLQMDLG and the top song was 
Karol G and Nicky Minaj’s “Tusa.” Bad Bunny 
is Puerto Rican and Karol G is Colombian. 
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Ian Charms: 
How a Birthday 
Gift Turned Into 
Music’s Hottest 
Jewelry Brand
BY MEGAN ARMSTRONG

L
isa Sahakian chose the Justin 
Bieber-inspired “never say never” 
as her senior quote for her high 
school yearbook. Still, she couldn’t 

have imagined at the time that Bieber and 
his wife, Hailey, would one day regularly call 
on her to make them custom necklaces. 

When Bieber followed Ian Charms on 
Instagram a couple months ago, she couldn’t 
believe — or trust — her eyes. “It was the day 
I had gotten Lasik,” the 27-year-old tells Bill-
board. “My eyes were all messed up and di-
lated. I was like, ‘What?!’ I took a screenshot 
and had to zoom in a million times because 
I was so blind that day. I thought, maybe I’m 
just on medication and out of it.”

There have been a lot of those moments 
with Ian Charms, her eclectic jewelry brand, 
since she unintentionally launched it a little 
over a year ago. “I had no concept that this 
could be a job,” Sahakian admits. “I didn’t 
see it as a possibility. This took off as a com-
plete accident.” 

The wild ride began when her boyfriend, 
Max, said he wanted a necklace for his 
birthday in August 2020. After searching 
online and finding there were “so many 
cool beads out there, [but] no one was doing 
anything that chaotic with them,” she took 
matters into her own hands. “I made my 
boyfriend this mostly pearl necklace, but it 
had weird charms thrown in sporadically 
— like a sumo wrestler and a cowboy hat,” 
she says, “I think it just made people do a 
double-take.” 

Once Sahakian made Max’s, she wanted 
one too — and then their friends each want-
ed one. She spent $600 on her first bead 
box, which felt risky. She was working as an 
assistant in reality television development, 

and assistants’ pay had been cut during the 
coronavirus pandemic. Luckily, Ian Charms’ 
orders began immediately pouring in from 
her friends, and then friends of friends, 
as word organically spread. “I remember 
saying to Max, ‘God, I wonder if I’ll break 
even,’” she recalls of that period. “Within 
five days, I broke even.”

And by December, Dua Lipa was sport-
ing “the danili” necklace, made of pearls, 
five colorful mushroom charms and two 
eight-ball beads. The Biebers, Madison Beer, 
Emma Chamberlain, Pete Davidson, Joe 
Jonas, Jennie Kim of BLACKPINK, Lorde, 
The Kid LAROI, Olivia Rodrigo and Jaden 
Smith are just the top line of accumulating 
A-listers all in on Ian Charms. That initial 
$600 investment almost instantaneously 
ballooned into a 12-week waitlist for custom 
necklaces, and Sahakian made Ian Charms 
her full-time job in February.

Maybe becoming a jeweler to Holly-
wood’s stars was fated in the literal stars — 
when Sahakian was born, her parents gave 
her a gold bracelet with her name engraved 
in cursive, featuring a locket and religious 
charms — but she never cared about jewelry. 
Growing up in Los Angeles, she lived and 
breathed pop culture. “I was allowed to 
watch MTV at, like, 12, or maybe 13,” she 
explains. “I was like, ‘I’m gonna be the head 
of MTV.’ I have so many old journals [where 
I wrote] that. Either that, or music photog-
raphy. In college, I would sneak into music 
festivals to shoot the artists.” Ian Charms is 
the unsuspected outlet that brings her pas-
sions full-circle.

More than anything, though, Ian Charms 
is an homage to her Armenian heritage. The 
name is derived from Armenian culture, 
where surnames often end in “-ian.” The 
Kid LAROI likely had no idea that it was 
Sahakian’s father’s prized Ferrari Testa-
rossa screen-printed on the tee he wore to 
perform in Vegas in early October, nor did 
Bieber and Dua Lipa realize that “the danili” 
dangling from their necks was titled after a 
generational middle name shared between 
Sahakian, her brother and her dad.

“There’s meaning behind every little 
thing,” she says. “That’s why it’s so crazy 
when famous people wear it. All these 
things are so personal, and no one really 

even knows, which makes it so much more 
special.”

Sahakian took time out of her bustling 
schedule to walk Billboard through those 
meanings, and the stories behind your favor-
ite musicians’ new favorite necklaces.

When Monday rolls around and it’s time 
to start a new batch of necklaces for a Friday 
drop, what excites you the most?

We draw so much from pop culture. I 
have to be so in touch with what’s going on, 
which is what I’m obsessed with anyway. I 
used to work in reality TV, so what inspires 
me is very similar: shows that are big right 
now or celebrities that did something weird 
over the weekend. Our Crush Collection, 
the ones with the pendant, that was the first 
thing that set us apart. Not only doing those, 
but having ones that were so weird and 
didn’t really make sense. Cartoon charac-
ters, Judge Judy or Kris Jenner. People like 
that they don’t know what they’re going to 
see in the Friday drop. 

Where do you think of the names for all of 
these necklaces? Like, why am I wearing a 
necklace that’s called “the jenni”?

That one was named after the BLACK-
PINK star. She had come here to make 
customs, which was insane and super sick. 
Usually, it will be, “Who did we meet this 
week?” It’s whatever the first thing is that 
comes to our minds. Max is usually the one 
who decides [the names of the necklaces], 
and we throw them back and forth. They 
usually have no meaning whatsoever. I think 
we’ve used 15 different nicknames that I call 
my dog as necklace names. It’s cool knowing 
that every necklace’s name is current and 
what’s going on with our lives at the time.

Wait a minute. The necklace on my neck 
has to do with BLACKPINK’s Jennie Kim? I 
need to know what happened there.

I got a DM from her. I was like, “What? 
Who? This person has 50 million followers.” 
And then I realized who she was. She want-
ed customs. I was like, “Yeah, of course.” She 
asked, “Can I come to the studio to make 
them with you?” I said, “Yes, the studio is 
my apartment. But sure.” 

So, she came with her assistant and was 
here for maybe an hour, an hour and a half. 
I made some with her, just collaborating, 
which we never do. When we do customs, I 
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[ask for] suggestions because it would take 
80 years to show them every bead I have. It 
was the first time we’ve had someone come 
here, and it was just very insane having her 
next to my bedroom.

Who has been the person you’ve seen 
wearing Ian Charms that made you stop in 
your tracks and question whether any of this 
is actually happening?

The craziest really ever was Bieber, just 
because it sort of happened by accident. 
I was trying to get him stuff forever and 
couldn’t. He stole necklaces from his wife. 
That’s how he started wearing them. Now I 
make him custom necklaces. But I literally 
grew up with one of those cutouts of him in 
my bedroom. I’m 27, so I grew up with him. 
Seeing he followed us on Instagram, it was 
the day I had gotten Lasik. My eyes were all 
messed up and dilated. I was like,

“What?!” I took a screenshot and had to 
zoom in a million times because I was so 
blind that day. I thought, maybe I’m just on 
medication and out of it. It was really crazy. 
My family knows how much I’ve always 
loved him, so they get so excited when he 
wears it.

He’s the one person where I’m like, keep 
your cool. Don’t bug him. I do not harass 
him on DM at all. I’m so nervous to say 
something dumb. But Dua Lipa was the 
first person [to wear Ian Charms], so she 
was insane. I was on a walk and didn’t have 
my phone. I came back to 200 messages. I 
didn’t realize that’s how this stuff works — 
someone wears it, and it goes everywhere. 
And then I was a huge fan of Emma Cham-
berlain, the YouTuber, so when she wore it, 
I made all those customs with her.

I love that you had “never say never” 
as your senior quote in your high school 
yearbook.

Everyone made fun of me for having 
that as my high school quote. It was just so 
funny. Everyone from my high school was 
like, “Of course this happened.” We got a 
pull [request for a batch of jewelry] from a 
stylist for Hailey when they went to Mexico 
[in July], but I didn’t know who the pull was 
for. It was confidential, which doesn’t really 
happen. The stylist sent me a picture of her 
wearing the necklace, like, “It was for Hai-
ley!” I was like, “Oh my God, amazing. Did 

Justin get some? Is he gonna wear them?” 
They said no, not this time, but maybe an-
other time. 

Hours later, he was wearing all of her 
necklaces. I’ve made both of them necklaces 
with each other in the pendants. I’m hoping 
I see them rock those together one day.

So there’s Bieber, but of all the musicians 
you’ve idolized, which one would cause you 
to absolutely lose it if you saw them wearing 
Ian Charms?

For when I was growing up, Bieber. Now? 
If A$AP Rocky and Rihanna wear my s—t, 
I’m retiring. They’re style icons, musical 
icons, and I love them. It’s all downhill after 
that.

Which one artist’s fan base has become 
the most rabid customers, or even in your 
comments and DMs?

Bieber is definitely big. Also, Pete David-
son fans are crazy — because he doesn’t have 
Instagram, so they can’t engage with him. 
More than anything, a billion percent, it was 
Jennie. K-Pop fans! They found my personal 
page. There’s a photo of me and her on the 
couch that she let me post. It has 60,000 
likes and hundreds of comments. I was just 
like, “What did I get myself into?”

If you click my tagged photos, it’s all just a 
repeat of that photo with her. When she was 
here, I asked, “Can I take some photos?” Her 
assistant and her said, “Yes, but don’t post 
them.” I didn’t really get why. And then they 
said I could post that one on my personal 
page, and now I know why. That photo now 
is literally everywhere. It was honestly kind 
of scary.

Have you noticed musicians’ influence 
over getting the word out for Ian Charms as 
being more intense than actors or celebrities 
in other lanes?

I think so. When you think about it, I feel 
like musicians, their style is part of their 
[career]. Even Billie Eilish, I don’t know if 
she would have grown as huge — as quickly 
as she did — if she didn’t have this insanely 
cool aesthetic that made people think, “Oh, 
wait, that’s the voice?” That’s what made 
me first be like, “Whoa, I did not think that’s 
what she looked like.” I do think musicians 
have to have their own aesthetic. People just 
really look to musicians for in-the-know, 
cool style. Even smaller artists. 

A lot of times when a celebrity will wear 
a piece, people want the exact piece they 
wore. They do buy other stuff on the site, 
but it’s most common that they’re like, “I 
want this exact piece that they wore. If it’s 
custom, I want you to remake it.” It’s so 
interesting how much fans trust the taste of 
a celebrity, which really surprised me.

Which necklace name or concept most 
directly nods toward the music industry, 
whether a specific artist or pop culture 
reference?

I feel like the one that weirdly reminds 
me of the music industry the most is our 
first design ever — and our most popular. 
It’s called “the danili,” which is my middle 
name. It’s the one with mushrooms and 
eight-balls. For some reason, every musi-
cian gets it. That was the first piece Dua 
Lipa ever wore. Joe Jonas, that’s the one he 
wears the most. He got a custom bracelet 
that looks like it. I don’t know why, but 
musicians gravitate toward that one. And 
then obviously, your necklace is named after 
Jennie.

What made you realize you could quit 
your production job?

What honestly made me realize was when 
I got a really big pull for Kylie Jenner. It was 
a ton of customs. She has all of them, but 
I’ve never seen her wear them. I was staying 
up until three in the morning, past my other 
job, because they needed them the next day. 
It was for her, Travis [Scott] and Stormi. I 
was just like, “I can’t have this opportunity 
and go back to my job where I’m pretty mis-
treated and don’t make any money.” 

I felt like this was an opportunity that I 
couldn’t pass up. It was this moment where 
I realized, “It’s now or never. Let’s see how 
this goes and jump into it.” It wasn’t as scary 
because I had the security of, well, if the 
biggest [celebrities] want it, then there’s 
something here. Something is working. That 
was in February, when I started doing this 
full-time.

Why do you think all of these adults — me 
included — are so drawn to this child-like, 
juvenile look? Is it really just as simple as 
the power of nostalgia?

Look, nostalgia is in there. The neck 
definitely had a moment during COVID. 
We live on Zoom, so all you can really see is 
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the neck. It’s so crazy now to hear some-
one say, “I was out in New York, and I ran 
into these two girls who were wearing Ian 
Charms.” It’s such a cool connection that 
people have because it’s still such a small 
brand, and it’s so personal because they deal 
with me directly. The brand is literally all 
about my personal life and my family. I think 
people just really root for an underdog. The 
fact that I took the risk and was like, “I’m 
quitting my job. I’m kind of terrified. Please 
buy necklaces this week.” It’s child-look 
while still being modern — because we tie in 
today’s pop culture, and people see it as this 
fun thing to throw on, even with a sweatsuit. 
Because it puts them in a good mood.

The name Ian Charms honors your Arme-
nian heritage. How does that all intertwine?

My dad is the Armenian one in the family, 
and “-ian” has always connected Armenians. 
People will realize their neighbor is Arme-
nian because they saw their last name on the 
doorbox. The Ferrari Testarossa, which is 
our icon, comes from my dad when he was 
my age. He would rather lease a Ferrari that 
was his dream car than live in his own place. 
He slept on his sister’s couch so he could 
have this f—king cool car. I have a tattoo of 
it, too. It’s this cool symbolism because it’s 
very unlike my dad. He’s super conservative, 
from Iran, always about security and safety 
and not taking risks. It just reminds me to 
live a little.

I moved back from San Francisco to L.A. 
because he had gotten sick with PSP, a type 
of palsy that he has had for the last two 
years. My dad seeing Laroi in the shirt with 
his Ferrari on it was just super crazy. He’s 
obsessed with Elton John — literally ob-
sessed. We used to see Elton John once a 
year in Vegas. So, when Dua Lipa wore a 
necklace while talking to Elton John on [In-
stagram] Live, my dad was losing his mind. 
It’s a proud moment.

What fulfills you about Ian Charms that 
working in entertainment for four years, 
and most recently reality TV, couldn’t 
provide you?

The last few months at my job, I was re-
ally, really pushing them. I was giving it my 
all. You said I have what it takes. You said 
I’m creative. And you’re not promoting me 
for reasons like money — which I know you 

have, because you’re a big company. There 
are so many fake rules that really frustrated 
me, and that industry just does not change 
as much as people say that it should. 

I wanted control over my creativity. It 
was actually hard because I had pitched 
some ideas for shows that are now out. The 
Britney Spears documentary, when I first 
started my job, I was like, “We have to do 
something about this.” It wasn’t really in the 
news yet. I wasn’t being heard or respected 
enough, and I felt like I had paid my dues. 
Everyone we work with is our age — super 
young. Maybe they haven’t even done before 
what they’re doing with us. Not having to 
abide by these corporate rules is so freeing, 
and actually makes this company so much 
more relevant.

Did you make “the britney necklace” be-
fore or after her conservatorship completely 
took over mainstream news?

It was when the first or second docu-
mentary came out. My best friend’s nanny 
was Fe[licia Culotta], the Southerner who 
assisted Britney forever and was like her 
closest friend. I had known about this Brit-
ney stuff for years, and it was just breaking 
Fe’s heart every time I would see her. That’s 
what made me want to make a necklace. 

Your Mondays start with inspiration from 
what happened in pop culture over the 
weekend. Is there a current event in music 
that’s inspiring you right now?

I’ve been really into Kacey Musgraves’ new 
album [Star-Crossed]. I loved her last album 
[Golden Hour], but I hadn’t listened to the 
new one, and then she performed on SNL the 
night Pete wore our stuff. Of course, she 
was amazing. Her whole persona, which I 
didn’t realize, is so DGAF. She doesn’t do 
what traditional celebrities do. I think she’s 
so talented and runs her lane on her own. 
She’s someone that’s been on my mind a lot, 
for not having rules for what she does. 

How the Grammys 
Upgraded Its 
Voting System for 
the 2022 Awards
BY MIA NAZARENO

W
e are now at the halfway 
point in the first-round 
voting period for the 64th 
annual Grammy Awards. 

Voting opened on Oct. 22 at 9 a.m. PT and 
closes Nov. 5 at 6 p.m. PT. 

The Recording Academy made several 
enhancements to its online voting process, 
to improve the experience for its 12,000 vot-
ing members.

The Academy is adopting what it calls a 
“10-3” voting system. Besides the general 
voting field, which consists of the Big Four 
categories — album, record and song of the 
year, plus best new artist — voters may se-
lect up to 10 categories in up to three fields 
in which to vote. This tightened policy was 
designed to encourage voters to stick to the 
fields and categories in which they are most 
knowledgeable.

Through the voting portal, the Academy 
has increased the personalization of each 
user’s ballot. Voters can customize their 
ballot by clicking on the fields in which they 
choose to vote. That way, they can easily 
see and browse through the categories that 
are most relevant to them. 

Voters’ ballots now offer a search box 
to find the field, artist or category they are 
interested in. Using the search tool, voting 
members can more easily maneuver through 
the 22,000 entries on the ballot. 

The upgraded ballots offer more flexibil-
ity. Voters may select and de-select catego-
ries before they make their final submis-
sion. Voters are free to change their minds 
on which categories and fields they wish 
to vote in. The portal also allows users to 
save their selections, log out and continue at 
a different time.

This year’s ballot consists of 86 categories 
— two more than last year — spread over 25 
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fields. Voters are free to vote in any of the cat-
egories except for the six that are determined 
by special nominating committees — best 
remixed recording and best immersive audio 
album (which are both in the production 
field) and best recording package, best boxed 
or special limited edition package, best album 
notes and best historical album (which are all 
in the package, notes, and historical field). 

Check out the explainer video below to 
see these changes in action.  

Jay Byrd Joins 
Live Nation 
Concerts as 
Global Tour 
Promoter
BY TAYLOR MIMS

A
gent Jay Byrd is joining the 
world’s largest promotion 
company. Byrd has been hired as 
the newest global tour promot-

er for Live Nation’s concert team. 
In his new role, Byrd will be responsible 

for several existing tours with top artists 
including Lil Baby, A$AP Rocky, Logic and 
more. He will also be tasked with building 
new relationships with artists and booking 
tours across North America and major inter-
national tours around the world. 

Byrd started his career in 2006 in the Wil-
liam Morris Agency mailroom and worked 
his way to agent, handling their entire Adult 
Contemporary roster for the West Coast as 
well as western Canada, generating millions 
in annual booking revenue for the company. 
In 2015, he moved over to CAA where he 
worked with artists including Lil Wayne, 
Common, Jason Derulo, Queen Latifah, 
Corinne Bailey Rae, Lukas Graham and Jon 
Batiste, among many others. Byrd oversaw 
David Blaine’s first national tour, Anita 
Baker’s sold-out arena run and Las Vegas 
residency and was an integral part of the 
launch of Bottlerock’s first year. 

“Throughout his career, Jay has proven 

that he can’t be stopped. He has an incred-
ible drive and passion that we are excited to 
continue to foster at Live Nation,” said head 
of Live Nation Concerts talent and tour-
ing Omar Al-joulani in a release. “We are 
always looking for the best and the bright-
est, and there is no doubt Jay is going to cre-
ate incredible opportunities for any touring 
artists he works with.” 

Live Nation Concerts’ talent and touring 
team handles hundreds of tours each year 
across North America and the globe, working 
with artists including Beyoncé, Lady Gaga, 
Drake, U2, Jay-Z, Post Malone, Billie Eilish, 
BTS, Pink, Guns N’ Roses, and many more.  

Sam Smith Signs 
Publishing Deal 
With Warner 
Chappell, Tim & 
Danny Music
BY DAN RYS

T
im & Danny Music has partnered 
with Warner Chappell Music 
and Sam Smith on a new global 
publishing deal that will cover 

the singer’s future works, the companies 
announced today (Nov. 1). The deal, which 
will be a joint venture, is the first signing 
as part of a partnership between the two 
publishers, which is focused on the U.K. and 
international markets.

Tim & Danny Music is a full-service en-
tertainment company led by longtime mu-
sic managers Tim Blacksmith and Danny 
D. which works with artists like Charli 
XCX, Emeli Sandé and Gorgon City and 
encompasses Delirious Blacksmith Man-
agement, Stellar Songs, 45th & 3rd Music, 
StarRoc and Tim and Danny Records. 
Smith, of course, is the author of three top 
five Billboard 200 albums, including Love 
Goes, which reached No. 5 upon its release 
last October.

“Sam is truly one of the world’s greatest 
talents, as both a captivating performer and 

inspiring songwriter, and it’s wonderful 
to be working with them again,” Warner 
Chappell co-chair/CEO Guy Moot said in 
a statement. “I’m also quite thrilled about 
our new business relationship with Tim and 
Danny, two of my oldest friends in the music 
industry and incredible entrepreneurs. They 
have an outstanding track record, including 
supporting Sam since the beginning, and I 
know this is the start of a long and success-
ful partnership.”

Smith has also recorded five top 10 singles 
on the Hot 100, including the 2014 smash 
hit “Stay With Me,” which reached No. 2, 
while the 2015 single “Writing’s On the 
Wall,” written alongside songwriter Jimmy 
Napes for the James Bond film Spectre, 
won them a Golden Globe and an Academy 
Award for best original song. Smith was 
previously signed to Sony Music Publishing 
before this new deal.

“I’m so excited to carry on my musical 
journey with Tim and Danny who have sup-
ported me since the beginning of my career, 
and also really happy to team up with Guy, 
[Warner Chappell co-chair/COO] Cari-
anne [Marshall] and the Warner Chappell 
family,” Smith said in a statement. “Looking 
forward to this next chapter of my career.” 

Kiss Cancels Las 
Vegas Residency
BY LARS BRANDLE

K
iss has canceled its upcoming 
residency at Zappos Theater.

Just two weeks after the Rock 
and Roll Hall of Famers’ long-

time guitar tech died from COVID-19, the 
band’s months-long run in Las Vegas has 
been scrapped.

The band was booked to play 12 shows 
at Zappos Theater at Planet Hollywood 
starting in the week of New Year’s Eve, and 
extending into February 2022, for what was 
said to be Kiss’ final Vegas residency.

Live Nation, which was producing the 
shows, has confirmed the Vegas run is 
canceled, though reasons have not been 
disclosed.
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A statement published from the Zappos 
Theater Twitter account reads, “Unfortu-
nately, KISS cancelled their residency.”

Members of the ‘70s hitmakers — in-
cluding co-founders Gene Simmons and 
Paul Stanley — and their crew have tested 
positive for COVID-19 in recent weeks and 
months, and Fran Stueber, the band’s guitar 
tech of 20 years, died suddenly Oct. 17 after 
contracting the novel coronavirus, aged 52.

The glam rockers are currently on 
their End of the Road Tour, billed as their 
final trek ever, which kicked off in January 
2019 and then had to reschedule dozens of 
2020 dates due to the pandemic. Further 
dates were postponed due to illness within 
the camp.

The Las Vegas residency was meant to 
cap off the band’s U.S. leg, though interna-
tional dates are booked through July 2022. 

Korn Sells 
Majority Stake in 
‘See You On The 
Other Side’ and 
‘Untitled’ Albums 
to Tempo Music
BY KRISTIN ROBINSON

T
oday (Nov. 1), the investment 
platform Tempo Music an-
nounced it has acquired majority 
stakes in the master and publish-

ing rights for Korn’s albums See You On 
The Other Side and Untitled. Along with 
the two-album deal, Tempo Music has also 
purchased the right to license the master 
recordings for the nu-metal group’s MTV 
Unplugged record in perpetuity.

Tempo aims to acquire and exploit 
what their founder and CEO Josh Emp-
son calls “modern masters” from talent 
who have amassed strong followings in 
recent decades. This strategy is what made 
Korn, known for having a tight-knit fanbase 
since its formation in 1994, such an appe-

tizing opportunity for Tempo Music as it 
expands its roster of acquisitions on both 
the master and publishing sides of the busi-
ness. “[Korn is] still creatively ambitious and 
hardworking after almost 30 years together, 
which is hugely inspiring,” adds Empson.

Tempo is an affiliate of Providence Equity 
Partners, an asset management company 
with nearly $50 billion in aggregate capital 
commitments. The music investment plat-
form administers its master recording and 
publishing acquisitions through Warner 
Music Group.

The Korn albums involved in the deal are 
some of the band’s later releases. See You 
On The Other Side is their platinum-selling 
seventh studio album, while Untitled is its 
gold-selling eighth album. Some of the most 
prominent songs featured on the two re-
leases are “Twisted Transistor,” “Evolution,” 
“Coming Undone” and “Hold On.” 

Morgan Wallen  
to Headline 
3 Shows at 
Kentucky Arena 
As WME Confirms 
It No Longer 
Books Him
BY JESSICA NICHOLSON

M
organ Wallen will headline 
three shows at Lexington, 
Kentucky’s Rupp Arena on 
Dec. 3-5.

The “Sand in My Boots” singer sold more 
than 36,000 tickets in less than 90 minutes 
after they went on sale at 10 a.m. ET on 
Friday morning (Oct. 29), according to the 
venue; the Dec. 5 show was added due to 
fan demand. The three shows will feature 
openers — and Wallen’s Big Loud Records 
labelmates — HARDY and Ernest.

While Wallen has yet to announce an offi-
cial tour, he’s got quite a full slate coming up 

this fall. On Saturday, Wallen will headline 
Country Thunder Bristol (Tenn.), followed 
by concerts at Coosa Valley Fairgrounds in 
Rome, Ga., on Nov. 6 and 7; a Nov. 12 show at 
The Grounds in Mobile, Ala.; and two con-
certs in North Little Rock, Ark., at Simmons 
Bank Arena on Nov. 19-20.

The dates have been added piecemeal as 
Wallen continues to deal with the fallout of 
TMZ posting a video of the country star say-
ing a racial slur in February, including not 
being allowed to perform or attend Nov. 10’s 
CMA Awards.

Consequences also included his book-
ing agency, WME, droppingthe artist. As 
previously reported by Deadline, even 
though WME said it dropped WME after 
the incident earlier this year, some concerts 
that were booked prior to Wallen’s contro-
versial incident were recently re-booked 
through WME’s internal system, though 
no new shows have been booked through 
WME. The agency also told Deadline that 
commissions from Wallen’s concerts were 
being donated to charity. WME confirmed 
to Billboard that they are not booking new 
shows for Wallen.

Fans and venues, however, are ready to 
welcome Wallen back. “Lexington loves 
country music! The overwhelming response 
for this show indicates that Lexington is a 
hot concert market,” said Oak View Group 
Facilities’ Brian Sipe, general manager of en-
tertainment complex Central Bank Center, 
which includes Rupp Arena. “With Lexing-
ton being a new member of the Oak View 
Group Facilities family, we are thrilled that 
country music superstar, Morgan Wallen, is 
coming here to Rupp Arena for three back-
to-back nights! We can’t wait to show why 
Lexington is one of the top cities for artists 
to play, and for fans to come see some of the 
greatest performers in the world.”

Next year, Wallen will headline three of 
the five Country Thunder festivals, includ-
ing Country Thunder Arizona (April 7-10), 
Country Thunder Wisconsin (July 21-24) 
and Country Thunder Florida in Kissimmee 
(Oct. 21-23). 
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Academy of 
Country Music 
Leases Nashville 
Office Space
BY JESSICA NICHOLSON

T
he Academy of Country Music, 
which launched in Los Angeles 
in 1964, has long been a West 
Coast-based music trade organiza-

tion, originally founded as a way of promot-
ing country music in the western United 
States. Now, the Encino, Calif.-based organi-
zation is taking another step in strengthen-
ing its ties to Music City.

The organization has signed a lease at 
Nashville Warehouse Company, located in 
Nashville’s Wedgewood Houston area. The 
Nashville Warehouse Company was de-
veloped by AJ Capital Partners and offers 
200,000 square feet of office space.

The move marks the next step in the 
ACM’s relocation to Nashville, and the 
organization’s first office location in Nash-
ville.

An ACM spokesperson confirmed the 
move to Billboard, adding, “We are thrilled 
for this move, more information to come in 
spring,” but declined to comment further.

In 2020 and 2021, due to the COVID-19 
pandemic, the ACM has held its annual 
Academy of Country Music Awards ceremo-
ny at various Nashville venues, including the 
Ryman Auditorium, Grand Ole Opry House 
and Bluebird Cafe, instead of its usual Las 
Vegas location.

In late 2019, former Country Music As-
sociation chief marketing officer Damon 
Whiteside was named CEO of the Academy 
of Country Music. In February 2020, White-
side spoke with Billboard about the possibil-
ity of a Nashville ACM office location.

“I would never say never,” Whiteside says. 
“It’s certainly not this year. It’s something 
longer term. But I think we need to certainly 
keep a focus on the L.A. market, but we also 
need to put more focus on Nashville, so if 
that means at some point that we do have 

more of a physical presence here, then that’s 
absolutely a possibility.” 

My First Show 
Back: JoJo on 
Boston Hometown 
Show at The 
Sinclair and Trying 
Not to Think 
About It Tour
BY STARR BOWENBANK

F
or the first time in 16 months, live 
music is returning nationwide after 
the global coronavirus pandemic 
ravaged the industry. Billboard’s 

“My First Show Back” is a series dedicated 
to sharing stories from throughout the tour-
ing ecosystem about what’s happening now, 
what has been forever altered and what will 
never change.

In this installment, singer-songwrit-
er JoJo opens up about her first hometown 
show since the pandemic . At the show, JoJo 
played a mix of songs from her recently re-
leased EP, Trying Not to Think About It, and 
her previous albums. She also recalls feeling 
nervous heading into the tour after having 
time away from her fans during lockdown. 
(Her comments have been edited and con-
densed for clarity.)

I was feeling pretty anxious going into the 
tour. I really wanted to put on a great show 
for my fans, but I was nervous about being 
in front of them. I was kind of thinking 
about all the worst case scenarios of ‘What if 
I sound bad?’ or ‘What if they’re not happy 
with me?’ Just that negative way of think-
ing that sometimes I can fall into. I actually 
went away for two days and rented a little 
cabin in the woods for a mental health 
retreat and tried to get my mind right. I 
just needed a moment to reset. I worked 
with this brainspotting therapist named Dr. 
Mundo and it helped me feel much more 

confident, capable and excited about being 
in the moment for these days.

Honestly, I felt really calm when it came 
to showtime. The night before the first 
show in Boston, I felt grateful. My family 
was there, my boyfriend flew in for the first 
show and so did one of my best friends. I felt 
really supported. But I was nervous, because 
we didn’t get as much rehearsal time as I 
was hoping for it, since I was actually super 
sick. The week before, while we were re-
hearsing, I had a 101-degree fever. It wasn’t 
COVID, it was just a cold, but I was super 
under the weather so I prayed by myself 
and prayed with the band and my team. I 
remembered that everybody in the audience 
was there because they wanted to be and to 
go out and have a good time, because that’s 
what people can resonate with. We can feel 
when the person up on stage is really believ-
ing what they’re saying and doing or when 
they’re not, so I reminded myself of that.

Boston was super special, since there’s re-
ally no place like home — so the energy was 
great, especially to kick off the tour there. 
The New York show was really special for 
me too, since we were livestreaming to 
people around the world. There were only 
six cities on the tour, and each of them 
has meaning to me and in my life. Philly, 
Nashville, Atlanta and then wrapping up the 
tour in Los Angeles, and having my friend 
Demi [Lovato] and Nikki Flores come out. It 
was just beautiful to feel that support and to 
perform with other artists again.

This mini tour really exceeded my 
expectations, I knew that I wanted to get 
back out there and connect with my fans. 
I also needed to do it for myself just to feel 
competent as a performer. In the past few 
years, I kind of slowly but surely developed 
some stage fright. But this time, I felt so free. 
It was incredible that the fans already knew 
all the words to the songs on the new EP, 
considering it had only been out a few days. 
I was so grateful and excited. And it was so 
much fun.

Looking forward, I just want to keep 
upping the production value of the tours. 
We’ve been limited with our resources over 
the years, and I think people have a misun-
derstanding of just how expensive it is to 
go out and tour it — but I’d love to put on 
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GRUPO FIRME
10TH ANNIVERSARY
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On November 20th, Billboard will celebrate 
Grupo Firme 10th year Anniversary career.  

Regional Mexican breakout band Grupo Firme 
continues to sell out arenas across the country 
and break ticket box office records. The 
seven-member ensemble from Tijuana 
recently completed a seven-show run at 
Staples Center in Los Angeles, making them the 
only concert headliner to play that number of 
shows in a two week run during the arena’s 
22-year history, according to box office 
archives.  Founded by Edwin Caz chart-topping 
Grupo Firme has become one of the leading 
Mexican bands, winning multiple awards and 
honors.  

Join Billboard in congratulating Grupo Firme on 
their remarkable career over the past 10 years
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bigger, better and more entertaining shows 
from every aspect. I feel confident again, as 
a performer, vocalist and storyteller, and I 
want to add more components to that like 
dope lighting, video screens, dancers and 
more musicians and singers. With time.

I want to tell my fans: You’ve given me 
so much. I hope that what I’m able to give 
you makes you just a sliver as happy as what 
you make me like your support. You sing 
these words back to me. You talking s—t 
with me on Twitter — like, it’s so cool to be 
connected with all these people around the 
world through music, and through a similar 
spirit. A lot of us have lived different lives, 
but we’ve all felt similar ways and I think 
that’s really powerful. It’s always going to be 
my favorite part of what I get to do, which 
is connecting with people — so I appreciate 
everybody who chose to show up in person 
at the shows. It’s so gratifying to be in per-
son again with people.

As told to Starr Bowenbank. 

Fugees Postpone 
Reunion Tour  
to Celebrate  
25th Anniversary 
of ‘The Score’  
— UPDATE
BY GIL KAUFMAN

U
PDATE: On Friday (Oct. 29), 
The Fugees announced via Ins-
tagram that their reunion tour 
dates have been postponed to 

early 2022. “Dates for our upcoming Fugees 
25th Anniversary Tour are moving to early 
2022 to ensure the best chance that all cities 
on the tour are fully open so we can perform 
for as many fans as possible. With so much 
excitement around the reunion tour, we are 
also happy to announce that we will be add-
ing more cities and dates! Full details coming 
soon along with some SPECIAL announce-
ments!” The tour was set to kick off Tuesday 
in Chicago and conclude in Africa in Decem-
ber. See the full Instagram post below.

ORIGINAL STORY (Sept. 21): The Fu-
gees shocked the hip-hop world on Tuesday 
(Sept. 21) with the announcement of an 
international reunion tour to celebrate the 
25th anniversary of their landmark 1996 
album The Score. The outing will bring Ms. 
Lauryn Hill, Wyclef Jean and Pras Michel 
together for the first time in 15 years for 12 
shows presented by Diaspora Calling and 
produced by Live Nation.

Not wasting any time, the tour kicks off on 
Wednesday (Sept. 22) with what a release 
promised will be an intimate show in New 
York City at an as-yet-undisclosed location. 
The dates will then pick up with a Nov. 2 gig 
at the United Center in Chicago, followed by 
a concert at the Oakland Arena in Oakland, 
California on Nov. 7, as well as dates in Los 
Angeles, Atlanta, Miami, Newark, Washing-
ton, D.C., Paris, London, Nigeria and Ghana.

The Score, the Fugees’ second and final 
studio album, hit No. 1 on the Billboard 200 

album chart and scored hits with the indel-
ible singles “Killing Me Softly,” “Fu-Gee-La” 
and “Ready or Not”; the collection won the 
Grammy for best rap album and another for 
best R&B performance by a duo or group 
with vocals for “Killing.”

“The Fugees have a complex but impact-
ful history. I wasn’t even aware the 25th 
anniversary had arrived until someone 
brought it to my attention,” Hill said in a 
statement of Score, the best-selling album 
ever by a hip-hop group (at a reported 22 
million copies worldwide) and the first by a 
rap group to be nominated for an album of 
the year Grammy. “I decided to honor this 
significant project, its anniversary, and the 
fans who appreciated the music by creating 
a peaceful platform where we could unite, 
perform the music we loved, and set an ex-
ample of reconciliation for the world.”

The group has teamed up with charitable 
partner Global Citizen for as-yet-unspec-
ified philanthropic initiatives around the 
tour, with tickets slated to go on sale to the 
general public beginning Friday (Sept. 24) 
at 10 a.m. local time here. Global Citizen 
announced on Monday that the group’s 
first public performance will be in sup-
port of Global Citizen Live, a planet-wide 
broadcast calling on world leaders to defend 
the planet and defeat poverty that will air 
on Sept. 25 and feature performances on 
seven continents broadcast for 24 hours 
across dozens of media platforms; more 
information on Global Citizen Live can be 
found here.

Information on tickets to Wednesday’s 
show will be disclosed to fans who’ve 
earned tickets by taking action. Click 
here for details on earning a chance to at-
tend the Fugees show.

After splitting in 1998, the Fugees re-
united in 2004 for Dave Chappelle’s Block 
Party concert film, came back together the 
next year for a 12-minute medley to open 
the 2005 BET Awards and played their final 
show in Feb. 2006 at a free gig for fans in 
Hollywood.

“As I celebrate 25 years with the Fugees, 
my first memory was that we vowed, from 
the gate, we would not just do music we 
would be a movement,” said Wyclef in a 
statement. “We would be a voice for the un-
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BOYARSKI FRITZ LLP
10TH ANNIVERSARY
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On November 20, 2021, Billboard will celebrate 
Boyarski Fritz LLP on its 10th anniversary.

Boyarski Fritz LLP was founded in 2011 by two 
longtime multi-industry veterans, Jason Boyarski 
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heard, and in these challenging times, I am 
grateful once again, that God has brought us 
together.”

Check out the dates for the Fugees re-
union tour below:

Sept. 22 – New York, NY @ TBA
Nov. 2 – Chicago, IL @ United Center
Nov. 7 – Oakland, CA @ Oakland Arena
Nov. 12 – Los Angeles, CA @ The Forum
Nov. 18 – Atlanta, GA @ State Farm Arena
Nov. 21 – Miami, FL @ FTX Arena
Nov. 26 – Newark, NJ @ Prudential 

Center
Nov. 28 – Washington D.C. @ Capital One 

Arena
Dec. 4 – Paris, France @ La Defense 

Arena
Dec. 6 – London, U.K. @ The O2
Date TBA – Nigeria @ Venue TBA
Dec. 18 – Ghana @ Venue TBA 

Tim Sweeney’s 
‘Beats In Space’ 
Radio Show 
Moves to  
Apple Music
BY KATIE BAIN

F
or over 20 years, Tim Sweeney de-
livered the best of dance world un-
derground to the masses through 
the airwaves of New York’s WNYU. 

Now, Sweeney’s show is getting a new and 
bigger home at Apple Music.

Beats In Space launches on Apple Music 
today (Nov. 1) at 7 p.m. PT, with new epi-
sodes airing live, for free, every Monday at 
that same time. Each episode will feature 
two hours of music, with the first hour a mix 
from that week’s special guest DJ, followed 
by a mix from Sweeney.

Both Sweeney and the guest’s DJ mixes 
will then be available on the Beats In Space 
show page, along with on-demand guest 
interviews. Sweeney’s debut guest is English 
electronic artist Planningtorock, with their 
mix featuring music from their 2021 EP Gay 

Dreams Do Come True, along with edits 
they’ve done for Romy and Lady Gaga and 
favorite tracks by Jimmy Somerville, Arca 
and more.

Influenced by the UK’s pirate radio cul-
ture, Sweeney began Beats in Space in 1999 
while a student at NYU, with his program 
giving a platform to the then almost entirely 
underground world of techno, house, ambi-
ent and more. He’s done more than 1,000 
episodes of Beats In Space since the show’s 
launch, with guests throughout the years 
including stars like Gerd Janson, Carl Craig, 
Andrew Weatherall, DJ Harvey and Four Tet.

“After 21 years on college radio in NYC, 
it felt time to graduate and take the next 
step to bring things to a wider audience,” 
says Sweeney. “I still have the freedom to 
choose the music and guests DJs I want for 
the show, but now I have a team of people to 
help make that vision a reality.”

Sweeney announced his departure from 
WNYU this past March with a pair of 
farewell mixes featuring music from Donna 
Summer, Vangelis and more, although he 
did not then reveal his plans to relocate the 
show. With the move to Apple, he plans to 
record installments of the show from loca-
tions well beyond New York.

“I’m really excited about taking the radio 
show on the road,” he says. “We can record 
at a Beats In Space festival in Japan, a 
warehouse party in São Paulo or use one of 
the many Apple Music studios (New York, 
LA, London, Paris, Berlin and Tokyo). It’s a 
chance to really showcase what’s happening 
in dance music culture around the world. 
I’ve been traveling as a DJ for the past 20 
years and bringing back what I’ve found 
to the radio in New York, but now I have a 
chance to show people what is happening in 
different cities straight from the source. It 
opens up so many opportunities to explore 
what is happening in this thriving and global 
dance music scene.” 

Troye Sivan Dishes 
on Creating ‘Angel 
Baby,’ Attending 
the Met Gala & 
His New ‘For All 
Creators’ Project
BY STEPHEN DAW

T
roye Sivan has never been one 
to rest on his laurels. For the last 
month, the Australian star has 
been hard at work, either releas-

ing new music, modeling underwear in 
Rihanna’s annual fashion show, or turning 
heads at the Met Gala.

Now, the star is teaming up with Lenovo 
and Intel Evo to help bring his fans’ artistic 
visions to life. Joining the two brands’ 
creative music program, For All Creators, 
Sivan will be working with a yet-to-be-an-
nounced designer in selecting submissions 
from fans looking to design an art installa-
tion that will serve as a backdrop to Sivan’s 
upcoming performance at Art Basel Miami 
Beach this December.

Fans will get the opportunity to create 
mood boards, collages or sketches inspired 
by Lenovo’s Yoga 2-in-1 laptop, and support-
ing specific themes like “Paradise on Earth,” 
“Technology and Progress” and more. Once 
the submissions are in, Sivan and one of Ar-
chitectural Digest’s AD100 2021 designers 
will select the winners, and work directly 
with them on creating a full art installation 
for Sivan’s performance.

“I’m thrilled to be partnering with Lenovo 
and Intel Evo on For All Creators. I can’t 
wait to see the originality and creativity 
from the contest winners and go on this 
artistic journey with them,” Sivan says of 
the new partnership. “It will be incredible 
to see their authentic designs come to life 
and have the opportunity to showcase their 
work alongside one of my all-time favorite 
designers for my performance in celebration 
of Art Basel.”

IN BRIEF

https://www.billboard.com/author/katie-bain-2
https://beatsinspace.net/playlists/1085/
https://beatsinspace.net/playlists/1085/
https://www.billboard.com/author/stephen-daw
https://billboard.com/music/troye-sivan
https://billboard.com/music/troye-sivan
https://www.youtube.com/watch?v=IR-6KE8C4VQ
https://www.billboard.com/articles/news/pride/9636827/troye-sivan-rihanna-savage-x-fenty-show/
https://www.instagram.com/p/CTzRcMErS0L/
https://www.instagram.com/p/CTzRcMErS0L/
https://lenovoyogacreatorscontest.com/


mailto:joe.maimone@billboard.com


 Page 29 of 34

To celebrate the new project, Bill-
board chatted with Sivan ahead of the an-
nouncement about working with fans — as 
well as his latest single “Angel Baby,” attend-
ing the Met Gala and much more.

You’re teaming up with Lenovo and Intel 
on their For All Creators program, where 
you will be working directly with fans on 
their artistic creations. What are you most 
looking forward to with this project?

I mean, this project, when it first came 
around, was like a dream project to me, 
because it combines so many of my favorite 
things — music, technology, design and art. 
It sounded like such a cool opportunity to 
flex so many different muscles.

One of my favorite things about what I do 
is getting to collaborate with people. I have 
some of the most talented... I hate the word 
“fans,” but people who like my music or 
whatever. [Laughs.] They are super talented, 
and in the past, I’ve reached out to them for 
everything from album art help to videos. 
Especially in the pandemic, I’ve really used 
my Instagram as something of an outreach 
to creative people, so to be able to now do 
that on a bigger scales is just really exciting 
for me.

Your fanbase is so collaborative — I re-
member when you were putting out “Take 
Yourself Home” and you were, as you said, 
working directly with them on just about 
every aspect of that song. 

Completely! I am surprised constantly, 
because they have such good taste, too. 
They’re really, really creative, and it just 
makes me more excited about this project.

I’ve noticed in following your social 
media that you’ve taken an interest over 
the last couple years in architecture and 
interior design, which is a part of For All 
Creators. How do you feel those interests 
are going to play together with your musi-
cality for this project?

That’s a really interesting thing, right? 
Like, I’ve always been interested in interior 
design, and architecture and homes and 
things like that. It started when I got to 
America for the first time, and I stayed with 
my manager Brandon — I lived with him 
for like six months, and he had the most 
beautiful home in the entire world. It really 
planted this seed in my head, on how some-

one achieves this kind of feeling in a place. 
It got me thinking about design, so I just 
started educating myself, and really falling 
in love with it.

It was a complete side hobby, passion 
project of mine — but I finally took the 
plunge and did my own house in Melbourne 
that was eventually featured in Architec-
tural Digest. And it was just so crazy to 
feel that people were responding to this 
thing that I thought was just something I 
did because I loved it. So now, this is my 
first time getting to explore that in a more 
official way — that’s not just my own house. 
[Laughs.] I’m sort of just using this as an op-
portunity to work with someone that I want 
to work with in the future on like a house 
or something. It’s really exciting to step into 
this world and learn from one of the best.

You recently released “Angel Baby,” which 
is such a fun new sound from you. It’s inter-
esting to see you take on this very earnest, 
unwaveringly romantic, ‘80s-style power bal-
lad, when that’s a bit of a left turn from some 
of your past releases. What made you want to 
take a different route with this song?

I wish I could take all the credit, but there 
are some truly incredible co-writers on the 
song [Jason Evigan, Michael Pollack, James 
Abrahart and Sarah Hudson]. I normally 
like to start from scratch with my songs — 
but this one, I did not, so I cannot take all 
the credit. I heard the chorus of this song, 
and was like, “This is a perfect chorus.” It 
felt like something that had existed in the 
universe for all of time, and it scratched this 
nice, nostalgic, warm part of my brain. So 
then, it was just about trying to figure out, 
“OK: How do I now, a) pull this off, and then 
b) make it my story and make it work for 
me?” So I wrote the rest of the song around 
that chorus.

The thing is, I think a lot of the time, 
when I’m songwriting, I’ll sort of get in my 
own way a little bit. You can overanalyze 
stuff, and say, “No, I could never sing that, 
I could never say that, it’s too much, or it’s 
too big.” It’s a lot of keeping myself in check, 
and it’s something that I have to work on — 
because sometimes when I’m in the studio, I 
literally have to think to myself, “Would the 
idealized version of myself in my head do 
this?” And I kind of have to detach myself 

from the work a little bit.
I’m pretty private, and I’m actually quite 

introverted, so you really have to put up 
this false confidence until you actually have 
it. So I was really thankful that this song 
pushed me in a way where it’s something 
that I’m unbelievably proud of now. I’m so 
excited to call it mine, you know? It was 
definitely a stretch outside of my comfort 
zone, but it was totally worth it.

I was really struck by how the song also 
manages to sort of coalesce the sounds 
of Blue Neighborhood, Bloom and In a 
Dream into a singular, euphoric pop track. 

Yeah, totally! It’s been really fun, I’m in 
the process right now, in the studio work-
ing on some stuff. As much as I have all 
of these ideas of things that I want to try, 
the cool thing is that I’m starting to have a 
little bit more confidence in who I am as a 
songwriter. So it is all of those experiences 
put together, you know? On every album or 
release, I’ve learned so much, and I’ve been 
kind of growing. Now, I feel excited to bring 
all of my experience together and sort of 
show my growth!

You also recently made a splash at the 
Met Gala when you wore that fabulous 
dress on the red carpet — to my knowledge, 
that was your first time wearing a dress at a 
high-profile event like that. What did that 
feel like in the moment?

You know, I think it’s weird, but had the 
pandemic not happened, I don’t think I 
would have a lot of the confidence I have 
now, that allows me to do something like 
that. I completely detached from the “indus-
try” and all of that, so it felt like such far-off 
existence to me over in Australia. So it was 
like, “Why would I not have a good time 
with this? None of this is actually real.” It all 
just felt like a fantasy!

I knew that I wanted to push myself out of 
my comfort zone, so I worked really closely 
with my stylist Mel Ottenberg, who is just the 
greatest in the world and who I trust implic-
itly. We went through a bunch of silhouettes, 
and the dress was one idea. I just had this 
gut feeling that I wanted to do it — but it was 
scary, because I wasn’t sure how I was going 
to feel in the dress. I really, of course, didn’t 
want it to feel costume-y, or like I was just 
doing a thing for this one night. I wanted to 
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make sure that it felt genuine.
To be honest, I wasn’t sure how I was 

going to feel in the dress until I actually put 
it on. And it was a crazy experience, because 
I believed for a long time that of course 
clothes shouldn’t be gendered, and none of 
that should matter. And as soon as I put it 
on, I felt so much like ... myself? Like I felt 
weirdly tough and feminine at the same 
time, and all of these things — and it was just 
such an empowering moment for me. It fully 
opened my world up, and I have no idea 
what I’m gonna wear next, but it’s blown 
out any barriers I put on myself.

I also loved getting to see you at the Met 
Gala spending some time with Lil Nas X, just 
two queer stars vibing. What was it like to get 
to spend some one-on-one time with him?

He’s so great. I’m pretty sure that was the 
first time we met! But, I really just think that 
he is... so unbelievably inspiring. For a really 
long time, I knew that it was okay to be gay, 
and to be openly gay, and like... it pushed 
things a little bit when I was first going and 
putting out music, where it was a little bit of 
a thing for me. But, I always subconsciously 
still had a lot of that part where it was like, 
“I can’t say that, I can’t do that, I can’t sing 
about that, it’s too much.” And I’ve been very 
very slowly becoming more comfortable with 
being really honest about everything.

Meanwhile, he has shown me, and ev-
eryone for that matter, that it is truly okay 
to take up space, and to be completely real, 
and upfront and unapologetic about who 
you are. He is really an inspiration, and has 
been breaking down so many barriers that 
are leaving so much more room — not just 
for him to keep going, but also for everyone 
else. I cannot wait to see what the music 
industry looks like in a post-Lil Nas X world 
— it’s so exciting. Yeah, hats off to him, times 
a million.

The end of the For All Creators project 
will see you doing a big live performance 
at Art Basel in Miami with the winner’s 
installation. I know you had your first live 
performance since the pandemic hit at the 
VMAs — do you feel like your approach to 
performing live has changed at all as a result 
of the pandemic?

Oh, definitely! I mean, I think in a lot of 
ways the pandemic made me feel stronger, 

but in a lot of ways, it also made me feel... 
weaker? I’m not sure that’s the right word, 
but I’ve always struggled with anxiety, but it 
really got out of hand in the pandemic. And 
I think, for me, it was just a very surreal mo-
ment, being on the stage again. First of all, it 
was truly like riding a bike — like, I got back 
up there, and immediately felt very comfort-
able, which was so nice to know. Because I 
really wasn’t sure: I was like, “I don’t know 
how I used to do this, am I going to get out 
there and freak out and run off the stage?”

So I surprised myself with how much I 
loved it. And then also, I got a little choked 
up, because it was so easy for me to feel 
like my life prior to 2020 was some sort of 
dream or fantasy that I’d had, and that it was 
now over. But when I got back on the stage 
and remembered that this is really happen-
ing to me, it was a lovely moment.

So you have For All Creators coming up, 
you have “Angel Baby” out, and you men-
tioned that you’re currently in the studio. 
Is there anything you can share about what 
you’ve got in the works?

Honestly, not really. [Laughs.] I’m kind 
of in the early stages of the process, but it’s 
cool because I’m also finally working on 
some other stuff that should be announced 
pretty soon. I’m having a really good time 
in general right now. Of course, music is 
always a huge priority for me, but there’s a 
lot of other exciting stuff happening for me 
right now. It’s gonna be a really fun couple 
of months, and I’m just so happy to be writ-
ing again. I’m so proud of the songs I do 
have so far. So keep an eye out, it’s gonna be 
a great few months! 

Adele Holds  
Atop Global 
Charts, Swedish 
House Mafia 
& The Weeknd 
Debut in Top 10
BY GARY TRUST

A
dele’s “Easy on Me” remains the 
biggest song in the world, as it 
spends a second week at No. 1 
on both the Billboard Global 

200 and Billboard Global Excl. U.S. charts 
(dated Nov. 6).

Plus, Elton John and Dua Lipa’s “Cold 
Heart (Pnau Remix)” reaches the Global 
200’s top five, jumping from No. 8 to No. 
5, and Swedish House Mafia and The 
Weeknd’s “Moth to a Flame” flies onto the 
Global 200 at No. 10.

Billboard’s two global charts, which be-
gan in September 2020 and recently marked 
their first year, rank songs based on stream-
ing and sales activity culled from more than 
200 territories around the world, as com-
piled by MRC Data. The Billboard Global 
200 is inclusive of worldwide data and the 
Billboard Global Excl. U.S. chart comprises 
data from territories excluding the U.S.

Chart ranks are based on a weighted 
formula incorporating official-only streams 
on both subscription and ad-supported 
tiers of audio and video music services, as 
well as download sales, the latter of which 
reflect purchases from full-service digital 
music retailers from around the world, with 
sales from direct-to-consumer (D2C) sites 
excluded from the charts’ calculations.

‘Easy’ Leads, ‘Cold’ & ‘Flame’ Heat Up 
Global 200

“Easy on Me” by London-born Adele 
logs a second week at No. 1 on the Billboard 
Global 200. The ballad drew 104.2 million 
streams (down 42%) and sold 42,900 down-
loads (down 68%) worldwide in the Oct. 
22-28 tracking week.
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A week earlier, the song soared to No. 
1 on the Global 200 and opened atop the 
Global Excl. U.S chart following its first full 
week of tracking.

The Kid LAROI and Justin Bieber’s “Stay” 
holds at No. 2 on the Global 200, after a 
record 11 weeks at the summit; CKay’s “Love 
Nwantiti (Ah Ah Ah)” is steady at No. 3, 
after reaching No. 2; and Lil Nas X and Jack 
Harlow’s “Industry Baby” is likewise sta-
tionary at No. 4, also after hitting No. 2.

Elton John and Dua Lipa’s “Cold Heart 
(Pnau Remix)” surges 8-5 on the Global 
200, with 47.4 million streams (up 9%) 
and 36,800 sold (up 2%) globally. With the 
mash-up of four of John’s songs, including 
“Rocket Man” and “Sacrifice,” he tallies his 
first top five hit on the chart; fellow British 
star Lipa earns her second, after “Levitat-
ing” rose to No. 2 in May.

Elsewhere in the Global 200’s top 10, 
Swedish House Mafia and The Weeknd’s 
“Moth to a Flame” launches on the chart at 
No. 10, with 40.6 million streams and 8,900 
sold worldwide, following its Oct. 22 release. 
The acts make their respective first and fifth 
top 10 trips on the survey.

The Swedish-Canadian collaboration is 
the third new song (and first Global 200 
entry) from Swedish House Mafia since 
July, with its arrival accompanied by the 
announcement of the trio’s 2022 Paradise 
Again tour, its first in over eight years.

‘Easy’ Does It Again Atop Global Excl. 
U.S.

Adele’s “Easy on Me” tops the Billboard 
Global Excl. U.S. chart for a second week, 
with 74.4 million streams (down 41%) and 
20,000 sold in territories outside the U.S. in 
the Oct. 22-28 tracking week.

The Kid LAROI and Justin Bieber’s “Stay” 
keeps at No. 2 after nine weeks atop the 
Global Excl. U.S. chart; CKay’s “Love Nwan-
titi (Ah Ah Ah)” repeats at No. 3, after reach-
ing No. 2; Elton John and Dua Lipa’s “Cold 
Heart (Pnau Remix)” lifts 5-4 for a new 
high; and Ed Sheeran’s “Shivers” rebounds 
6-5 to its best rank.

The Billboard Global 200 and Billboard 
Global Excl. U.S. charts (dated Nov. 6) will 
update on Billboard.com tomorrow (Nov. 2). 
For both charts, the top 100 titles are avail-
able to all readers on Billboard.com, while 

the complete 200-title rankings are visible 
on Billboard Pro, Billboard’s subscription-
based service. For all chart news, you can 
follow @billboard and @billboardcharts on 
both Twitter and Instagram. 

Elton John Holds 
off Lana Del Rey, 
Duran Duran for 
U.K. Chart Crown
BY LARS BRANDLE

I
n the end, Elton John would not be 
denied his crown as The Lockdown 
Sessions (EMI) opens at No. 1 on 
the U.K. chart.

The Rocket Man’s latest record blasts off 
for 31,000 chart sales, with 84% of that tally 
from CD and vinyl sales, the OCC reports.

The collaborative collection, which 
includes the U.K. No. 1 single “Cold Heart” 
(Pnau Remix) with Dua Lipa, is John’s 
eighth U.K. No. 1 album and first in almost 
a decade.

The Lockdown Sessions leads an all-new 
Top 4, with Lana Del Rey’s Blue Banis-
ters (Polydor) bounding in at No. 2, and 
leading the territory in vinyl sales.

Also new to the chart is Duran Duran’s 
15th studio album Future Past (BMG), ar-
riving at No. 3. That’s DD’s highest-charting 
album since the classic lineup reunited in 
2004 for Astronaut, which also peaked at 
No. 3.

Scottish rockers Biffy Clyro snag a third 
U.K. Top 10 with The Myth Of Happily Ever 
After (Warner Records), new at No. 4, while 
last week’s leader, Coldplay’s Music Of The 
Spheres (Parlophone), dips 1-5.

Further down the list, the 40th anniver-
sary reissue of The Rolling Stones’ Tat-
too You (Polydor) makes an impression at 
No. 7 and rising artist Mimi Webb starts at 
No. 9 with her EP Seven Shades Of Heart-
break (RCA).

Meanwhile, Adele continues to dominate 
the U.K. singles chart with “Easy On Me” 
(Columbia) clinching a second week at No. 1.

The lead track from her forthcoming 
album release 30, “Easy” does it with 11 
million streams, keeping it “comfortably” 
at the summit, the OCC reports, following 
its record-setting debut.

As the release date for Adele’s fourth 
LP draws closer, the singing star’s three 
catalog albums all feature in the national 
Top 40: 25 is at No. 6, 21 at No. 13, and 19 at 
No. 35.

Finally, Swedish House Mafia and The 
Weeknd capture the highest new entry on 
the Official U.K. Singles Chart with “Moth 
To A Flame” (Republic Records), fluttering 
in at No. 15. “Moth” becomes The Weeknd’s 
19th Top 20 single and the reunited SHM’s 
seventh, and first to crack the survey in 
nine years, since 2012’s “Don’t You Worry 
Child.” 

Rüfüs Du Sol 
Shines Atop 
Australia’s Albums 
Chart With 
‘Surrender’
BY LARS BRANDLE

R
üfüs Du Sol powers to No. 1 
on Australia’s albums chart 
with Surrender (Warner Music), 
for the electronic trio’s third 

leader.
After collecting ARIA Award nominations 

last week for best group and best dance 
release, Rüfüs Du Sol’s new LP debuts at No. 
1 on the ARIA Albums Chart.

It’s the followup to Solace which reached 
No. 2 on the Heatseekers Albums chart and 
the ARIA Albums Chart. Previous efforts At-
las (from 2013) and Bloom (2016) went to 
No. 1 in . 1 in Australia.

To nab the best-selling album in the land 
Down Under, “honestly, it’s mind-blowing,” 
comments the act’s drummer James Hunt.

“To have been pipped at the post and de-
but at No. 2 with their last album, it makes 
this No. 1 debut even sweeter,” adds Dan 
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Rosen, president of Warner Music Austral-
asia. This leader “cements this incredible 
band as one of the great Aussie bands of the 
modern era,” Rosen continues. “We can’t 
wait to have the band back in the country 
soon for their amazing live show.”

The Sydney outfit, currently based in 
the U.S., shaped Surrender during lockdown 
stints between Joshua Tree and Los Angeles.

North American tour dates in support 
of the new album kicked off over the past 
weekend, and, in the weeks ahead, include a 
pair of headline shows at Banc of California 
Stadium in L.A.

Thanks to Rüfüs Du Sol’s hot start, Elton 
John arrives at No. 2 with his collaborations 
project The Lockdown Sessions (Mercury/
Universal).

It’s the Rocket Man’s highest debut for a 
studio album in almost 30 years, since The 
One also blasted to No. 2 back in 1992.

Meanwhile, Lana Del Rey scoops her 
seventh ARIA Top 10 album, and second this 
year, as Blue Bannisters (Interscope/Univer-
sal) bows at No. 3.

Homegrown rockers The Screaming Jets 
roar into the chart with All For One (rooArt), 
returning at No. 4 following the release of its 
30th anniversary edition.

Finally, British pop-rock veterans Duran 
Duran enjoy their highest debut in more 
than 35 years, as Future Past (BMG) enters 
at No. 16. The follow-up to Paper Gods (No. 
19 in September 2015), Future Past is Duran 
Duran’s 15th studio album and features pro-
duction from Erol Alkan, Giorgio Moroder 
and Mark Ronson, plus assists from the likes 
of Blur’s Graham Coxon, David Bowie pia-
nist Mike Garson and Japanese band Chai.

Duran Duran haven’t appeared this high 
on the ARIA Albums Chart since Arena, a 
live album which included a single studio 
cut, “The Wild Boys.” Arena peaked at No. 8 
in December 1984.

Over on the ARIA Singles 
Chart, Adele’s “Easy On Me” (Colum-
bia/Sony) secures a second week at No. 1, 
while Swedish House Mafia and The Week-
nd bag the latest frame’s highest new entry, 
with “Moth To A Flame” (Universal). It’s new 
at No. 8 for the reunited EDM act’s first ARIA 
Singles Chart entry in almost a decade. 

Ed Sheeran’s 
‘Overpass Graffiti’ 
Leads Race to 
U.K. No. 1
BY LARS BRANDLE

E
d Sheeran is set to make a big 
splash on the U.K. singles chart.

Following the release of his new 
album = (equals), Sheeran domi-

nates the chart blast, with three of his songs 
on track to crack the Top 5, including the 
market’s best-seller.

Sheeran’s “Overpass Graffiti” leads the 
First Look chart, which ranks the U.K.’s 
most popular tracks based on sales and 
streams from the first 48 hours in the cycle.

If it keeps its momentum, “Overpass” will 
give Sheeran his 12th U.K. and third in 2021 
alone, following “Bad Habits” (11 weeks at 
No. 1) and “Shivers” (four weeks at No. 1).

Based on weekend activity, “Shivers” is at 
No. 2 and “Bad Habits” is at No. 5.

Meanwhile, Adele’s “Easy On Me” dips 
1-3 after two weeks at the top, and another 
former leader, Elton John’s “Cold Heart” 
(Pnau Remix) with Dua Lipa, improves 4-2.

It was a happy Halloween for Ray Parker 
Jr. whose 1984 hit “Ghostbusters” surges to 
No. 17 on the chart blast, and Boris Pick-
ett’s “Monster Mash” from 1962 is one place 
behind, at No. 18.

The Official U.K. Singles Chart is pub-
lished late Friday, local time. 

Bad Bunny, 
Alejandro 
Fernandez, Mana 
& More Set to 
Perform at 2021 
Latin Grammys
BY JESSICA ROIZ

T
he Latin Recording Academy 
has announced a new wave of 
artists set to perform at the 2021 
Latin Grammys on Nov. 18, Bill-

board has learned.
Pablo Alborán, Bad Bunny, Alejandro 

Fernández, Maná, Juanes, and Myke 
Towers are all set to take center stage, 
joining the roster of previously announced 
performers including Ozuna, Paula Arenas, 
Nella, Danna Paola, Banda El Recodo De 
Cruz Lizárraga, Los Dos Carnales, Calibre 
50, La Arrolladora Banda El Limón de René 
Camacho, and Rubén Blades, who will be 
honored as the Person of the Year.

Five-time nominee, C. Tangana, is set to 
perform alongside Antonio Carmona, Diego 
del Morao, Jorge Drexler, Israel Fernández, 
La Húngara, Natalia Lafourcade and Omar 
Apollo.

Additionally, Juanes will perform a new 
arrangement of Juan Gabriel’s iconic “No 
Tengo Dinero,” alongside Rubén Albarrán 
and Meme del Real of Café Tacvba.

Colombian singer-songwriter Cami-
lo leads the 2021 Latin Grammys nominees 
with 10 nods, including nominations in the 
album, record, and song of the year catego-
ries. He’s followed by tropical music icon 
Juan Luis Guerra with six, Spanish rapper 
Tangana with five nominations, and mul-
tiple artists, including Bad Bunny, with four.

The 22nd annual Latin Grammys will 
air live on the Univision network on Nov. 
18 from the MGM Grand Garden Arena in 
Las Vegas. See the complete list of nomi-
nees here. 
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Jon Bon Jovi 
Tests Positive 
For COVID-19, 
Cancels Fan Event
BY GIL KAUFMAN

B
on Jovi singer Jon Bon Jovi was 
forced to cancel a concert in 
Florida on Saturday (Oct. 30) af-
ter testing positive for COVID-19. 

The veteran singer was slated to perform 
at the “Runaway With JBJ” fan event at 
the Miami Loews South Beach for Q&A 
sessions, photo ops and an acoustic perfor-
mance for fans, who were informed near 
showtime that the singer’s pre-show rapid 
test came back positive.

Publicist Kristen Foster — tells Bill-
board that the 59 year-old singer is “fully 
vaccinated and feeling fine” and is currently 
isolating and doesn’t have any future public 
events scheduled at the moment.

Bon Jovi was to be backed by the Kings 
of Suburbia at the show, where the ap-
proximately 200 fans were required to be 
either vaccinated or show proof of a recent 
negative test. Back in March 2020 near 
the beginning of the pandemic, Bon Jovi 
keyboardist David Bryan was one of the first 
major artists to say they’d tested positive for 
the virus that has killed more than 746,000 
Americans and in excess of five million 
people worldwide to date.

At press time it did not appear that Bon 
Jovi had addressed his positive test. The 
news came just days after Ed Sheeran con-
firmed that he was isolating after testing pos-
itive for COVID and Bryan Adams canceled 
his planned appearance at the 2020 Rock and 
Roll Hall of Fame induction ceremony on 
Saturday night to perform as part of a Tina 
Turner tribute after he contracted COVID. 
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