
The most remarkable thing about Adele’s singular 
career is that she moves at her own pace. She’s an 
unapologetic ballad singer in an era ruled by big beats. 
And she’s only released three albums over the last 14 
years while many of her peers have cranked out new 
product annually. Her second album 21, released in 
2011, has moved 16.1 million equivalent album units, 
according to MRC Data — making it the biggest album 
of the decade. And her most recent release, 25, was 
the top selling album of 2015, opening with the biggest 
single-week album sales of the SoundScan era (3.38 
million) and eventually reaching over 12 million in 
equivalent album units moved. 

Now, Adele is gearing up to return with 30, her 
first album in six years, with the lead single “Easy 
On Me” coming this Friday (Oct. 15th). Speaking 
to Vogue and British Vogue for her first interviews 
in a half decade, Adele stated, “I feel like this album 
is self-destruction, then self-reflection and then sort 
of self-redemption.” Much has changed for her in the 
last six years: she’s moved from London to Beverly 
Hills, divorced her husband, debuted a new look after 

losing some weight, and in 2020 took a leap into com-
edy with her first time hosting Saturday Night Live. 

What we’ve heard of “Easy On Me” so far sounds 
much like the Adele that the world fell in love with a 
decade-plus ago. But even if the sound of her new mu-
sic is in line with her earlier blockbusters, the music 
industry has evolved at a rapid pace since 2015. Her 
continued streak of hits is close to a foregone conclu-
sion, but what success looks like in 2021 is slipperier 
and harder to define by the old metrics. Here are five 
ways that the music industry has changed since we 
last heard from Adele. 

Streaming windows have gone out of style
Back in the mid-2010s, streaming services like 

Spotify and Apple Music had already begun reshaping 
music consumption and driving down traditional sales 
even further from the decline previously brought about 
by filesharing at the turn of the century. But A-list art-
ists like Adele and Taylor Swift were still focused on 
selling their albums, whether on physical formats like 
CD and vinyl or digitally on iTunes, to the point that 
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their new albums would be initially withheld 
from streaming formats. For a time, the “no-
streaming window” looked like it could be-
come an industry standard, much like major 
films that only reach DVD and on-demand 
services after a few months in theaters. 

Adele’s 25 wasn’t on streaming services 
at all (besides the lead single “Hello”) until 
June 2016, over seven months after the 
album became available for purchase. On a 
smaller scale, Taylor Swift — who had kept 
her music off streaming services entirely 
for three years starting in 2014 — withheld 
2017’s Reputation from streaming until 3 
weeks after the album’s release. And for a 
time, Tidal was scoring exclusive rights to 
stream albums by the likes of Kanye West 
and Rihanna upon their initial release. 

In recent years, however, streaming 
windows have largely disappeared, and 
most major releases have been available 
for purchase or streaming simultaneously 
on all platforms. What’s more, it feels like 
even superstars like Adele or Swift would be 
sacrificing far too much in terms of first-
week numbers and cultural relevance if they 
continued to “paywall” albums, so to speak, 
for a few weeks or months. If anybody still 
has the clout to try it, it’s Adele, who sold 9.5 
million copies of 25 for over three quarters 
of the album’s total — but it feels highly 
unlikely she’ll go against the prevailing 
headwinds on streaming for 30. 

Slow songs face even more radio resistance

In the ‘80s and ‘90s, ballads by artists like 
Whitney Houston and Boyz II Men ruled 
the Hot 100 regularly, but the chart domi-
nance of balladry has been on the wane for 
most of the new millennium so far. When 
“Someone Like You” became Adele’s second 
Hot 100-topper in 2011, she bucked every 
trend by making a spare and stately piano 
ballad as big as any dancefloor smash by 
Lady Gaga or Katy Perry. It was, remark-
ably, the first No. 1 in Hot 100 history 
comprised of only piano and vocals, and the 
first chart-topper without a drum beat of 
any kind in the four years since “Hey There 
Delilah,” the 2007 acoustic smash by Plain 
White T’s. A few quieter chart-toppers fol-
lowed in 21’s wake like “When I Was Your 
Man” by Bruno Mars and “Somebody That 
I Used to Know” by Gotye and Kimbra, but 
dance pop and hip-hop remained the norm 
on the pop charts. 

Although Justin Bieber’s acoustic “Love 
Yourself” topped the Hot 100 a few weeks 
after Adele’s last number one, “Hello,” 
softer songs have been an especially minor 
presence at number one in recent years: Ed 
Sheeran and Beyonce’s “Perfect,” Lady Gaga 
and Bradley Cooper’s “Shallow” were is-
lands in a sea of more danceable songs. This 
year, Olivia Rodrigo’s blockbuster debut solo 
single “Drivers License,” with its novel mix 
of traditional balladry and modern electron-
ic production, became a rare phenomenon, 
joining “Someone Like You” and Mariah 

Carey’s “We Belong Together” as one of the 
few truly iconic 21st century ballads.

In the streaming era, major stars have 
regularly debuted at the top of the singles 
charts with songs with widely varied sounds 
and tempos, but radio seems less likely to 
embrace the softer No. 1 hits, which also 
tend to have a shorter streaming shelf life. 
When Taylor Swift released a pair of spare, 
intimate albums in 2020, both albums sent 
a lead single to the top of the Hot 100: 
“Cardigan” from Folklore and “Willow” 
from Evermore. But those streaming-driven 
chart victories were short-lived and neither 
song took off at pop radio: both peaked at 
No. 17 on Billboard’s Pop Songs chart, which 
Swift had topped nine times with previous 
singles. Ariana Grande and Justin Bieber’s 
waltzing lockdown Hot 100-topper “Stuck 
With U” similarly only got to No. 14 on Pop 
Songs. And the slowest of BTS’s six Hot 100 
chart-toppers, “Life Goes On,” never even 
cracked Billboard’s Radio Songs chart. 

The brief video clip that Adele tweeted 
on October 5th announcing “Easy On Me” 
featured about 13 seconds of plaintive piano 
chords. It remains to be seen if the song will 
be as minimally produced as “Someone Like 
You” or a more bombastic power ballad like 
“Hello,” but Vogue writer Giles Hattersley 
described the song as having a “slow, medi-
tative arrangement” after Adele previewed 
the song for him. Perhaps “Easy On Me” will 
blanket the airwaves for months, but there’s 
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On November 13th, Billboard will celebrate 
Grupo Firme 10th year Anniversary career.  

Regional Mexican breakout band Grupo Firme 
continues to sell out arenas across the country 
and break ticket box office records. The 
seven-member ensemble from Tijuana 
recently completed a seven-show run at 
Staples Center in Los Angeles, making them the 
only concert headliner to play that number of 
shows in a two week run during the arena’s 
22-year history, according to box office 
archives.  Founded by Edwin Caz chart-topping 
Grupo Firme has become one of the leading 
Mexican bands, winning multiple awards and 
honors.  

Join Billboard in congratulating Grupo Firme on 
their remarkable career over the past 10 years
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a very real possibility that it will briefly top 
the Hot 100 without ever catching on at 
radio. After all, the slowest single from 25, 
“When We Were Young,” underperformed, 
missing the Hot 100’s top 10. 

Million-selling first weeks are an endan-
gered species

Selling a million copies of an album in 
the first week wasn’t exactly easy before 
streaming, but it was a semi-annual occur-
rence that often marked the arrival of an act 
(like *NSYNC or Lil Wayne) to the upper 
reaches of pop stardom. Lately, however, it’s 
started to feel like a thing of the past: Taylor 
Swift’s Reputation was the last album to go 
platinum in a week, with 1.24 million album 
equivalent units in its first seven days. In 
the last four years, the only two albums to 
come particularly close were also by Swift: 
2019’s Lover opened with 867,000 album 
equivalent units, and 2020’s Folklore opened 
with 846,000. 

For superstar rappers whose fanbases 
more heavily favor streaming, and some-
times forego physical releases entirely, a 
one million week now seems completely 
unreachable. In September, Drake’s Certi-
fied Lover Boy shattered Apple and Spotify’s 
streaming debut records, but with 613,000 
album equivalent units for its first week, 
it actually had the lowest first-week tally 
of Drake’s proper albums since his 2011 
debut Thank Me Later.

Adele’s last album, 25, is of course in a 

much more exclusive club: It’s the only 
album to sell 3 million in the first week, and 
the only album to sell over a million in a 
week twice. Given current industry trends, 
it seems impossible to top that feat now — 
especially without withholding the album 
from streaming services — so 30’s first week 
will likely land somewhere below 3 million, 
but above Taylor Swift’s recent high water 
marks. The question, of course, is where, 
and that leaves a couple million possible 
answers. 

Vinyl is outselling CDs now
One of the biggest changes in album sales 

in recent years has been the comeback of vi-
nyl. Over 13 million vinyl records were sold 
in the U.S. in 2016, and that number more 
than doubled to 27 million in 2020, with 
vinyl on pace to outsell compact discs in 
2021 for the first time in over 30 years. For 
Adele’s biggest albums, CD sales remained 
impressively consistent: CDs accounted for 
roughly 51% of the sales of both 21 and 25. 
And vinyl had just a minor uptick, repre-
senting about 1.5% of 21’s total sales and 
over 2% of 25’s total sales. 

Much of modern surge in vinyl sales has 
been for perennial catalog favorites like 
Fleetwood Mac’s 1977 classic Rumours, but 
younger artists with an old-fashioned pop/
rock sound like Harry Styles have done big 
business in vinyl as well. The One Direction 
singer’s second solo album Fine Line was 
the top U.S. vinyl album of 2020, moving 

232,000 units. When vinyl copies of Taylor 
Swift’s Evermore finally became available 
in May, the album sold 102,000 vinyl copies 
in a week (many of them pre-orders from 
months earlier), resulting in the biggest 
week for vinyl since MRC Data began track-
ing sales in 1991, and accounting for well 
over a tenth of Evermore’s total sales. 

Adele will still probably sell more CDs 
than anyone else by far in 2021. But if Co-
lumbia presses up a lot of vinyl for her new 
album, she could break some records in that 
sector as well. 

Album campaigns have gotten shorter
Although Beyonce-style surprise releases 

are not as in vogue as they once were, the 
length of a pre-release campaign for major 
albums has shrunk in recent years. The two 
months between the release of “Rolling In 
The Deep” and 21, or even the one month 
between “Hello” and 25, might be consid-
ered lavish rollouts today, when the latest 
albums by Taylor Swift, Drake, and Kanye 
West have all arrived without any previously 
released singles, and Ariana Grande’s last 
album arrived with only a week’s warning. 
While some artists may drop an additional 
promotional single or two in the weeks 
running up to an album, Adele has never 
needed to do that, and we probably won’t 
hear much — maybe nothing at all — be-
yond “Easy On Me” between now and 30’s 
release, scheduled for Nov. 19, five weeks 
after “Easy.” 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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On November 13, 2021, Billboard will celebrate 
Boyarski Fritz LLP on its 10th anniversary.

Boyarski Fritz LLP was founded in 2011 by two 
longtime multi-industry veterans, Jason Boyarski 
and David Fritz, who sought to bring an 
entrepreneurial spirit, a boutique-oriented feel and 
a roll-up-your-sleeves approach to entertainment 
law. With many years of experience at big music 
and media companies, the founders created a 
practice that fostered meaningful advisory 
relationships, while also playing a crucial role in the 
decisions, welfare and health of their clients’ 
businesses. Their mantra was to promote, preserve 
and protect creativity and innovation.

A decade later, with offices on two coasts, the 
firm’s mission is still vibrant, transforming its role 
beyond that of a traditional legal advisor into one 
of a career-spanning teammate. The firm has 
earned industry-wide recognition, including 
multiple Top Music Lawyer honors by Billboard, and 
has been cited as industry experts amongst many 
leading publications including The New York Times, 
Time Magazine and The Hollywood Reporter.
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Well-rooted in deal-making and transactions 
across many platforms, the firm’s practice today 
includes hundreds of diverse clients including 
Grammy Award winners, Fortune 500 companies, 
Rock & Roll Hall of Fame inductees, chart-topping 
recording artists, producers and songwriters, 
Emmy Award winners, industry-leading music 
and management companies, headline-making 
celebrities and award winning technology
companies.

Please join Billboard in congratulating Boyarski 
Fritz LLP’s 10th Anniversary.
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And with the faster pace of the cultural 
conversation now, it can be difficult for even 
big artists to keep an album visible beyond 
its initial release cycle. A precious few hit 
albums have had long legs in recent memory 
– Dua Lipa’s Future Nostalgia and The 
Weeknd’s After Hours each kept spinning 
off hits for well over a year. But it’s hard to 
keep an album on the charts for that long 
now without adding new content, whether 
with star-studded remixes, or deluxe edi-
tions featuring more songs (both strategies 
that Lipa and The Weeknd utilized). And 
the rise of TikTok has helped extend the life 
of some albums in spontaneous ways that 
artists and their labels never anticipated: 
the #SilhouetteChallenge sent Doja Cat’s 
“Streets” into the top 20 over a year after the 
release of her Hot Pink album. 

With the slow pace at which she’s made 
albums, it’s hard to imagine Adele adding 
several new songs to a deluxe edition of 30 a 
few months after the initial release. So if 
the album is to have a long shelf-life, it will 
likely do so in old-fashioned ways: music 
videos, TV performances, touring, and genu-
ine fan enthusiasm for the songs. 

Coachella No 
Longer Requires 
Vaccine at 2022 
Festival
BY DAVE BROOKS

A
fter producing more than a 
dozen festivals over the course of 
the past few months, executives 
with AEG Presents have decided 

to reverse course and allow unvaccinated 
fans to attend next year’s Coachella — if 
they can show they have tested negative for 
COVID-19 72 hours prior to the event.

“After seeing first-hand the low transmis-
sion data and successful implementation of 
safety protocols at our other festivals this 
past month, we feel confident that we can 
update our health policy” to allow for “nega-
tive COVID-19 test taken within 72 hours of 

the event” or “proof of full vaccination,” the 
festival announced in an Instagram stories 
post Tuesday (Oct. 12).

Stagecoach, the country music festival 
that takes place in the same location the 
weekend after Coachella, also announced 
it would allow unvaccinated fans to attend 
with a negative test.

In August, officials with Goldenvoice’s par-
ent company AEG Presents announced that 
starting Oct. 1, fans attending events pro-
duced by the company would need to show 
proof of full vaccination to gain entry to 
events like Coachella and Stagecoach.

“We have come to the conclusion that, 
as a market leader, it was up to us to take a 
real stand on vaccination status,” said AEG 
Presents CEO Jay Marciano at the time. 
“Just a few weeks ago, we were optimistic 
about where our business, and country, 
were heading. The Delta variant, combined 
with vaccine hesitancy, is pushing us in the 
wrong direction again. We realize that some 
people might look at this as a dramatic step, 
but it’s the right one. We also are aware that 
there might be some initial pushback, but 
I’m confident and hopeful that, at the end of 
the day, we will be on the right side of his-
tory and doing what’s best for artists, fans, 
and live event workers.”

In explaining the surprise reversal, a 
spokesperson for Goldenvoice tells Bill-
board that the company had “planned to 
update the policy if COVID-19 conditions 
improved, which we said when we an-
nounced the policy.”

Jose Arballo, the public health spokes-
person in California’s Riverside County, 
where Coachella takes place, tells Bill-
board that the county follows state guide-
lines, which require attendees of large 
events to either show proof of a vaccine or 
a negative test result prior to entry. Arballo 
says event organizers can lawfully require 
vaccines only for entry if they want to, “as 
long as the entry requirements weren’t less 
strict than state guidelines.”

Coachella is currently slated to run April 
15–17 and April 22–24, 2022 with headlin-
ers Travis Scott and Rage Against the 
Machine (a third headliner has yet to be an-
nounced). The festival was postponed a total 
of three times due to the pandemic. 

Blackstone 
Officially 
Announces $1B 
Investment in 
Music Assets With 
Hipgnosis
BY CHRIS EGGERTSEN

F
ollowing reports last week that 
investment firm Blackstone was 
entering a new $1 billion partner-
ship with Merck Mercuriadis, the 

companies made an official announcement 
on Tuesday (Oct. 12) announcing the deal.

Through the new partnership, funds man-
aged by Blackstone will contribute $1 billion 
to acquire music rights and manage catalogs 
in tandem with Hipgnosis Song Manage-
ment (HSM), formerly known as The Family 
(Music) — the investment advisor to the 
publicly-traded Hipgnosis Songs Fund, 
which Mercuriadis founded and for which 
he also offers up music assets for the fund 
to buy. Under the deal, Blackstone will take 
an ownership stake in HSM and support 
the expansion of the company’s infrastruc-
ture and business functions, “including the 
development of new song management 
expertise, data science capabilities and 
technology solutions,” according to a press 
release. In addition, Hipgnosis Songs Fund 
will have the right to co-invest in future 
catalog acquisitions alongside Blackstone 
and HSM.

Mercuriadis said the partnership “will 
deliver financial strength to invest in proven 
songs as well as grow our song management 
team and bring additional sophistication to 
HSM, enabling us to create greater value to 
our stakeholders including our songwriters 
and shareholders” in Hipgnosis Songs Fund. 
He added that he views Blackstone’s initial 
$1 billion commitment as “just the start” of a 
long-term partnership.

Sources previously told Billboard that 
Mercuriadis has been considering turning 

 Page 7 of 23

IN BRIEF

https://www.billboard.com/author/dave-brooksbillboard-com
https://www.instagram.com/stories/coachella/2683084149409208517/
https://www.instagram.com/stories/coachella/2683084149409208517/
https://www.billboard.com/articles/business/touring/9613983/aeg-presents-vaccination-requirement-proof-venues-employees/
https://www.billboard.com/music/Travis%20Scott
https://www.billboard.com/music/Rage%20Against%20the%20Machine
https://www.billboard.com/music/Rage%20Against%20the%20Machine
https://www.billboard.com/author/chris-eggertsen
https://www.billboard.com/articles/business/9642560/blackstone-merck-mercuriadis-family-new-funds-music-acquisitions/
https://www.billboard.com/articles/business/9642560/blackstone-merck-mercuriadis-family-new-funds-music-acquisitions/


to private equity funding for months, as his 
fundraising from the stock market has fallen 
short of goals.

In his own statement, Qasim Abbas, 
senior managing director at Blackstone 
Tactical Opportunities, emphasized private 
equity’s increasing attraction to music 
assets, stating that the new partnership “un-
derscores the long term, sustainable value 
we see in creative content across the wider 
entertainment industry.”

The deal shortly follows the announce-
ment of Sherrese Clarke Soares’ new Har-
bourView Equity Partners investment firm 
backed by a reported $1 billion from Apollo 
Global Management. (Clarke Soares was 
previously CEO and co-founder of Tempo 
Music and before that managing director 
at Morgan Stanley.) As well, on Friday, Bill-
board broke news that Kobalt was seeking a 
$1 billion buyer Kobalt Music Royalty Fund 
II, possibly with a group of investors that 
includes private equity firm KKR.

Blackstone was advised on the transaction 
by Goldman Sachs, FTI, Kirkland & Ellis 
and Deloitte. Hipgnosis Song Management 
was advised by RBC, Capstan Capital Part-
ners and Stephenson Harwood.

Over the past several years, Blackstone 
has been building a portfolio of music assets 
that includes MNRK Music Group (for-
merly eOne Music), which it acquired in 
April, and the SESAC family of companies 
that also comprises the Harry Fox Agency 
and Audiam.

With gross assets of $2.2 billion, Hip-
gnosis Songs Fund’s lucrative portfolio 
includes works by Neil Young, Al Jackson 
Jr., The B-52’s, Blondie, Journey, Lindsey 
Buckingham, Steve Winwood and Tricky 
Stewart, among many others. 

Downtown 
Promotes 3 to 
Leadership Team 
in Latest Shakeup
BY CHRIS EGGERTSEN

L
ess than two months after Down-
town Music Holdings shook up 
its leadership team by appoint-
ing longtime general counsel 

and COO Andrew Bergman as CEO and 
transitioning founder and CEO Justin 
Kalifowitz to the role of executive chair-
man, the company has announced three new 
key executive appointments “to further the 
transformational growth of the company,” as 
stated in a release.

The appointments – the first under 
Bergman’s leadership – include the promo-
tions of Andrew Sparkler to chief busi-
ness officer (CBO), Brad Yuan to COO and 
FUGA’s Loredana Cacciotti to the role of 
senior vp digital licensing & business affairs. 
As described in the release, the promotions 
are part of Downtown’s “ongoing efforts to 
drive operational and strategic alignment” 
after selling its music publishing copy-
rights to Concord in April. That sale was a 
culmination of Kalifowitz’s drive to trans-
form the company from a pure publisher 
into one of the leading services companies 
for independent artists, offering distribution 
through several channels, publishing admin-
istration, marketing and financial services, 
royalty collection, neighboring rights, digital 
rights management, licensing and record-
ing studios among its suite of offerings and 
owned brands.

As CBO (a newly-created position), 
Sparkler — who previously served as Down-
town’s executive vp, business development 
— will be tasked with overseeing the overall 
business growth of Downtown across cli-
ent verticals. Since boarding the company 
in 2014, Sparkler has led the internal team 
responsible for evaluating potential acquisi-
tions and also played a key role in securing 
publishing administration deals with Ryan 

Tedder, Phish, John Prine and Jason Is-
bell, among others. He previously worked at 
ASCAP and was a practicing music attorney.

Yuan, who succeeds Bergman as COO, 
started at Downtown as global head of rights 
management for its subsidiary Songtrust. 
During his tenure, which began in 2018, he 
has helped lead integration efforts related 
to Downtown’s M&A activities, including 
initiatives around organizational alignment 
and improving operational strategy and ef-
ficiency. He has also overseen the company’s 
COVID-19 response and impact across vari-
ous stakeholders and facilities.

The London-based Cacciotti assumes 
her new role after most recently serving as 
head of commercial legal affairs & licens-
ing for Downtown subsidiary FUGA. Since 
joining FUGA in 2016, she played a key 
part in legal and commercial negotiations 
for all of FUGA’s licenses with label clients 
and DSPs across the globe. As Downtown’s 
senior vp digital licensing & business affairs, 
she will play a leading role in negotiating 
the commercial and legal aspects of licenses 
for tracks managed by Downtown and its 
subsidiaries, which include CD Baby, FUGA, 
Songtrust and Downtown Neighboring 
Rights. She has nearly 15 years of experience 
as a music lawyer.

Sparkler and Yuan will continue report-
ing directly to Bergman, while Cacciotti will 
report to chief revenue officer Dewayne 
Ector.

“I’m very proud of the breadth and depth 
of experience reflected on our executive 
team,” said Bergman in a statement. “The 
promotions of Andrew, Brad, and Loredana 
are recognition of the value they’ve already 
delivered Downtown, and confidence in 
their ability to further our growth strategy. 
They demonstrate an unwavering commit-
ment to our vision of building an equitable 
global music industry and have the know-
how to make it happen.”

Downtown currently manages over 23 
million music assets on behalf of over 1 mil-
lion artists and enterprise clients represent-
ing 145 countries. 
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Music Industry 
Leaders Join Fight 
to Abolish the 
Death Penalty: 
‘We Have a 
Responsibility’
BY CHRIS EGGERTSEN

S
ince March, when Virgin Group 
founder Richard Branson an-
nounced the launch of the Busi-
ness Leaders Against the Death 

Penalty campaign at South by Southwest’s 
virtual festival, the project has been building 
support among international businesses and 
now counts nearly 150 signatories from mul-
tiple countries, including executives from 
Facebook and Salesforce, who are calling for 
the global abolition of capital punishment.

The campaign views abolition through a 
lens of discrimination, calling it “a critical 
step in the movement toward racial and 
social equality.” In the U.S., for example — 
the lone Western nation that still practices 
capital punishment — more than 41% of 
death row inmates are Black, according 
to the Death Penalty Information Center, 
though Black people make up just 13% of the 
country’s population. Hipgnosis Songs Fund 
founder and CEO Merck Mercuriadis says 
music industry leaders have a particular 
moral obligation to get involved, as the mu-
sic business has benefited for generations 
from Black culture. “We have a respon-
sibility to use any leverage the success of 
our businesses gives us to advocate for the 
people and communities we make money 
from and with,” Mercuriadis says.

The Business Leaders Against the 
Death Penalty campaign was coordinated 
by the Responsible Business Initiative 
for Justice, a global organization whose 
CEO, Celia Ouellette, reached out to Bran-
son last year to discuss crafting “a broader 
business statement against the death 
penalty,” says Branson, who founded Virgin 

Records in 1972. (Branson sold Virgin Re-
cords in 1992 and now focuses much of his 
energy on Virgin Galactic, the commercial 
spaceflight organization he founded under 
the Virgin Group umbrella in 2004.)

On Oct 10, in recognition of World Day 
Against the Death Penalty, Virgin Group’s 
nonprofit foundation, Virgin Unite, held a 
virtual event around a new series of docu-
mentary short films called It Could Happen 
to You that spotlight stories of individu-
als wrongfully convicted and sentenced 
to death. Going forward, Branson says 
the goal is to mobilize “a critical mass of 
business leaders,” with targeted efforts to 
appeal to those who reside in Asia, Africa 
and the Middle East, where capital punish-
ment is still practiced in many countries. 
The campaign and its network of frontline 
organizations will also urge business lead-
ers across industries to become involved 
in “quiet diplomacy or public advocacy” 
around support for state or country-level 
abolition campaigns, as well as interventions 
in individual cases.

“I am convinced we can end the death 
penalty within a generation,” says Branson, 
noting that both Kazakhstan and Sierra Le-
one abolished capital punishment just this 
year. While support for the death penalty 
has waned slightly in the U.S. over the past 
few years and several states — most recently 
Virginia — have abolished it, most Ameri-
cans continue to support the practice. In 
a Pew Research survey conducted this past 
April, 60% of respondents said they support 
capital punishment for people convicted of 
murder.

And yet the risk of executing an innocent 
person is significant. Since 1973, at least 186 
people who were wrongly convicted and 
sentenced to death in the U.S. were later 
exonerated, according to the Death Penalty 
Information Center. For Jason Flom, Lava 
Records founder and campaign member, 
even one case is too many.

“When I have this debate with people 
who are in favor of the death penalty,” he 
says, “what I ask is this: ‘What percentage of 
innocent people is it okay to execute?’” 

Inside Country 
Music’s Recent 
Wave of Classic 
Reissues
BY TOM ROLAND

R
andy Travis’ 1986 album Storms 
of Life, Deana Carter’s 1996 
release Did I Shave My Legs for 
This? and Josh Turner’s 2006 

project Your Man all went multiplatinum 
when the recording industry’s business 
model centered on the sales of albums.

Now in 2021, they each have a new 
sheen through deluxe reissues, released at 
a time when the music business is focused 
on streaming single tracks. A new edition 
of Your Man arrived June 25 with three 
live 2012 versions of the original album’s 
singles that were first included in a pack-
age for Cracker Barrel, Josh Turner: Live 
Across America. Travis’ remastered Storms 
of Life appeared Sept. 24 with three previ-
ously unreleased tracks, believed to have 
been recorded during the Storms era. 
Carter’s Shave will be upgraded Nov. 5 
with multiple guests reimagining bonus 
versions of the title track and “Strawberry 
Wine”: Ashley McBryde, Sara Evans, Lau-
ren Alaina, Martina McBride, Kylie Mor-
gan and Terri Clark, plus guitarist Vince 
Gill. The digital reissue provides an ad-
ditional alternate version of “Did I Shave 
My Legs for This?” and nine tracks that 
were featured on the original U.K. issue of 
Carter’s album.

The packages — marking the 35th, 25th 
and 15th anniversaries, respectively, of the 
original releases — have value for ardent 
fans, including Turner, who counts Tra-
vis’ Storms of Life as the first album he ever 
owned.

“That was on a cassette,” recalls Turner. 
“Now, of course, I own it on vinyl, I own 
it on CD, and now that it’s rereleased, I’ve 
already ordered my two copies of the deluxe 
edition. I’m not the only one out there that 
does that kind of thing.”
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But the reissues also provide an educa-
tional option for younger fans and/or new-
comers to the genre, whose current interest 
in Luke Combs, Carly Pearce or Scotty Mc-
Creery may create some curiosity about the 
roots of their sound.

“Reissues and new collections are criti-
cal,” says Warner Music Nashville executive 
vp/GM Ben Kline. “It awakens people and 
gives them a reason to go down the rabbit 
hole of those artists.”

The reissue of Travis’ Storms has created 
a bump in consumption of the Country 
Music Hall of Fame member’s music overall, 
says Kline, noting that the connective tissue 
between current music and previous re-
leases is vital to enhancing consumers’ bond 
with the genre.

“Catalog is always near and dear to me 
‘cause, you know, The Rolling Stones made 
me want to know who Chuck Berry is,” 
observes Kline. “It’s through today’s music, 
or whatever that time is, that we tend to go 
back historically and look.”

Some albums that are worthy of reissue 
get recycled often. Carter’s Shave was re-
leased on vinyl for the first time in conjunc-
tion with its 20th anniversary, and she was 
already thinking at that point about how to 
take advantage of the 25th. She approached 
Universal Music Group Nashville with a 
proposal to rerecord the entire project with 
guest artists on every track, though when 
they crunched the numbers, the total budget 
— somewhere around $275,000 — was cost-
prohibitive.

Still, enlisting a few key guests and en-
larging the bundle signals that the original 
deserves new consideration. Carter was 
surprised at how well the music holds up 
after 25 years.

“It was timeless to me,” she says. “I don’t 
know what it is. I wasn’t following a trend 
or anything. We were just letting the songs 
speak for themselves, and the message is 
universal and honest, and they just ring true 
today like they did then, to me.”

The album benefits, too, from how music 
was marketed in the ‘90s. It launched five 
singles onto radio playlists over a two-year 
period, including three No. 1s and an ad-
ditional top five. Physical singles were rare, 
so fans were conditioned to purchase the 

entire album, a stark contrast from the 2021 
landscape.

“The way we do music now, it’s just so 
different,” says Carter. “I feel like it’s the era 
that warrants these collections.”

But the music from those eras also gets a 
boost from today’s conditions. The presence 
of current artists on Carter’s reissue easily 
serves as an endorsement for the project. 
Travis, whom younger performers widely 
cite as an influence, has been welcomed 
publicly at numerous concerts in recent 
years, including a July 26 Ryman Audito-
rium show that featured over 20 acts singing 
“Forever and Ever, Amen.” And Turner’s 
“Your Man” marked the first time Chris 
Stapleton enjoyed a hit as a songwriter; it 
subsequently became a key piece of material 
in McCreery’s introduction on American 
Idol.

“All that kind of gave that song, that 
album, you know, a rebirth and introduced 
it to a whole new set of fans,” says Turner. 
“This record has experienced a renaissance 
more than once.”

A renaissance is usually accompanied 
by at least a tinge of nostalgia, and that’s 
appropriate for all three of these reissues. 
Turner and his wife, Jennifer, re-created 
parts of the “Your Man” video in Nash-
ville’s Hermitage Hotel, folding their 
married-with-children status against that 
original time period. Carter’s “Strawberry 
Wine” and Travis’ “1982” — the first hits 
from Shave and Storms — both revolve 
around memories of early romantic experi-
ences.

But while reissues invite nostalgia from 
older generations of music fans, they also 
bring a fresh understanding to younger fans 
who may be hearing them for the first time. 
And these albums are much more likely to 
get an audition from a teen or 20-something 
in 2021 than a Hank Williams or Ernest 
Tubb reissue might have received from 
that same age group in an earlier era. The 
streaming model simply makes it easier for 
the modern consumer to explore the past.

“There’s no barrier,” says Kline, compar-
ing the digital era to the age of the physi-
cal album. “Not only did you have to save 
enough, you had to hope your record store 
had it in stock or you had to special order all 

that. You see something now — whether it’s 
an article, a post, whatever it is — you can be 
in that song, in that moment, in 10 seconds. 
So it’s taking advantage of the barriers being 
broken down.”

This article first appeared in the Billboard 
Country Update newsletter, which fea-
tures the latest airplay, sales and streaming 
charts along with compelling analysis of 
market trends and conditions. All for free. 
Click here to subscribe. 

With 2021 ADE 
Conference 
Canceled, 
Organizers 
Discuss What’s 
Still Going Down 
in Amsterdam
BY KATIE BAIN

A
s with just about all live events 
during the ongoing pandemic, 
the return of the Amsterdam 
Dance Event hasn’t quite been 

seamless.
One of the dance scene’s biggest and most 

influential industry conferences, Amster-
dam Dance Event (ADE) typically draws 
tens of thousands of professionals, fans and 
artists to its namesake city.

Last year, the conference happened 
virtually during lockdown. This year, ADE 
returns to a live format with the festival por-
tion of the event, which will host roughly 
350 performances in 140 venues around the 
city. Scene stars like Nina Kraviz, Maya Jane 
Coles, Jeff Mills, Armin van Buuren and 
many more will play, with performances be-
ginning Wednesday and extending through 
this Sunday. And while the dance scene’s 
preferred hours of the day are typically well 
after midnight, these sets and showcases are 
taking place between 6 a.m. and midnight, 
due to recent Dutch protocols around night-
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club gatherings.
Given these restrictions and the chal-

lenges of coordinating a parallel confer-
ence event under a time crunch, ADE 
organizers canceled this year’s conference 
entirely. They will, however, host a free 
online event, ADE in Conversation, on 
Thursday at 11:30 a.m. ET. Streaming from a 
mixed reality environment, the talk features 
Jon Vlassopolus (Global Head of Music at 
Roblox) and Oana Ruxandra (Chief Digital 
Officer at Warner Music Group) and others 
discussing the potential of mixed reality in 
the music industry.

ADE’s annual fundraising initiative 
Bridges for Music, during which cyclists 
ride through the city and countryside before 
landing at ADE headquarters, will also still 
take place this weekend.

Here, ADE organizers Meindert Kennis 
and Jan-Willem van der Ven discuss the 
challenges and victories of bringing ADE 
(mostly) back to a live setting this year.

At what point did it become clear to 
you that the conference just wasn’t going 
to be feasible this year? And why cancel 
it completely, versus just doing an online 
version as you did in 2020?

Kennis: After the last press conference 
by the Dutch government, it became clear 
that events were going to be allowed, but 
with a restriction between midnight and 
6 a.m. That was on the 14th of September. 
That meant we had to schedule the entire 
programming of over 350 festival events to 
daytime and set up a complete conference in 
just a few weeks.

Which sounds tricky. 
van der Ven: We had to make a decision, 

which sometimes means you have to kill 
your darlings. Besides practical issues like 
restricted international travel, in order to 
host a top-class conference as we always do, 
you need a lot of time. It’s not a matter of 
showing up and having a chat. There are lots 
of narratives to set up and navigate through. 
If we had gone through with the conference, 
it would be substandard of what we want to 
offer. That’s why we decided to focus all of 
our resources in making sure we could set 
up a festival for as many people as possible. 
For the industry that’s in town however, we 
have set up a big business hangout in order 

to facilitate the reconnection of the industry.
And why not do the online event? Same 

reasons more or less?
van der Ven: Doing a full online version 

was not something we wanted to pursue 
this year, as that made a lot of sense last 
year when everyone was in lockdown. Now 
people are outside again, partying and 
events are starting to happen all over the 
place. We did organize an extended-reality 
showcase on Thursday to make sure we’re 
ahead of the curve, and to keep innovating 
and ensure we don’t have to make these 
hard decisions again in the future.

Like you just said, you’re still moving 
forward with the festival portion of ADE. 
Why was this music-related programming 
important to do this year?

Kennis: As said, within the given time-
frame we got, we wanted to make sure we 
could give as many people the possibility to 
connect again — to release and give them 
the feeling they’re back at where they want 
to be. To connect and let people do what 
they love without restrictions, that’s the 
goal this year. It’s truly unbelievable the 
whole industry, the local government and us 
are making this happen on this huge scale 
within a few weeks. It’s insane.

Who do you imagine will be attend-
ing these festival events, given that the 
conference isn’t happening? Are you still 
anticipating guests from abroad, and par-
ticularly from the United States, given 
current travel restrictions?

Kennis: A few weeks ago when we made 
the call, we anticipated it would be more of 
a local effort this year. But this hasn’t been 
the case at all. Most artists waited until we 
decided ADE was taking place, while they 
could have easily gotten booked in another 
country in the meantime. When we gave 
the green light for the festival, instead of 
international artists dropping off our line-
ups, more were actually added to them. We 
have to see where visitors will come from 
this year. We have yet to analyze that, but 
it’s going to be a unique one this year, that’s 
for sure

This is the second year that the ADE 
conference isn’t happening live due to 
the pandemic. Obviously other events 
and festivals are coming back, but do 

you yourselves yet feel a cohesion in 
the global scene? Does it really feel like 
things are “back” or is there still a sense 
of displacement?

van der Ven: Things are back in the sense 
that we feel this huge urge. That comes from 
visitors, artists, industry, everyone. We feel 
and see this cohesion as the urge is almost 
existential for everyone involved. It will 
be interesting to see what comes out after 
things have settled down a bit. What kind 
of genres, business models, innovations will 
start gaining traction? For now, everybody 
just wants to get out there.

Do you think there’s anything dance fans 
or industry professionals can do to move 
beyond this feeling of displacement we’ve 
all experienced in the last 18 months?

van der Ven: For now, reconnection prob-
ably. Meet up, share experiences, have a 
laugh. Get out of your phone and into life. 
This connection is why we are part of this in 
the first place. After all, we’re human beings, 
not robots. 
A popular topic in the industry, and one 
you’re focusing on in your ADE In Con-
versation event is the metaverse. What 
exactly is this metaverse, in the context 
of the dance world, and why does it have 
so much potential?

Kennis: The metaverse is one of those 
used and abused terms, but it’s definitely 
something which will evolve in some way or 
another the coming years. It’s where a lot of 
innovation will come together in the com-
ing decades. Whether it’s big tech, gaming, 
blockchain, innovation, VR, they will all be 
part of it in some way or another. By living 
in your phone, you’re kind of already in 
there for a big part of your day. So whatever 
it will evolve into, the dance world will be 
part of it, as music is such an emotional 
product.

What’s the current forecast for ADE 
2022?

van der Ven: If there’s one thing we 
learned over the past two years, is that noth-
ing’s taken for granted anymore. Of course 
we’re aiming for the best possible edition for 
2022, and with our extended reality experi-
ment we’re gathering data, experience and 
more options to be best prepared for coming 
editions.
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Anything else you want to say?
Kennis: For the first time we’re setting up 

this huge beacon in Amsterdam that shines 
a yellow light over the city during ADE. Its 
a kind of lighthouse, which is our way of 
giving a hopeful signal to everyone and of 
course to tell everyone ADE will be lit! 

Loud and Live 
CEO Nelson 
Albareda On 
Celia, Going 
Mainstream: Latin 
Hitmaker Podcast
BY LEILA COBO

T
he entertainment industry 
knows Nelson Albareda as the 
founder and CEO of Loud and 
Live, the maverick marketing and 

live entertainment agency that produces and 
promotes the tours of superstars like Ricar-
do Arjona and Camilo, negotiates massive 
branding deals like J Balvin with McDon-
alds and now also produces prime content 
content, like the Latin Grammy nominated 
HBOMax special with Juan Luis Guerra.

What many don’t know is how Albareda 
came to helm one of the most dynamic 
entertainment companies today, with over 
100 employees and slated to produce and 
promote 400 shows between now and 
December 2022. It started with a brash 
proposal to Bacardi, when Albareda was 
only 18; a proposal that became a $2 million 
dollar deal, founded on Albareda’s Cuban 
heritage and music.

Albareda is featured in this week’s epi-
sode of “Latin Hitmaker,” the Billboard pod-
cast that tells the stories of the visionary 
executives behind the artists and their hits 
and that 

Here are some priceless nuggets from that 
conversation, as well as a link to the full 
episode.

On how a very brief stint at the semi-

nary landed him a deal with Bacardi: “I 
was in high school and then I decided to 
go to the seminary. That only lasted about 
two weeks. My first Saturday, the guys at 
the seminary took me out for pizza. It was 
a small town in Indiana and the minute the 
pizza door opened, there were about 200 
girls in the pizza shop. The only thing in 
town was an all-girl boarding school. I woke 
up the next morning and I told the direc-
tor, Hey, I’m out. But I met a guy through 
church that had some connections and I told 
him, ‘If you get me into Bacardi, I’ll give you 
50 percent of whatever I make. He knew the 
chairman of Bacardi in Bermuda.”

On his memories of client Celia Cruz: “I 
was new to the business and every artist was 
always late. But with Celia, if we had an 8 
am press day, at 7:45 Pedro and Celia on set, 
it was were sitting there in the lobby. Even if 
you were punctual, they were already there 
ahead of time. She was a very consummate 
professional, sweet and short and very re-
spectful. Also impressive were her personal 
notes. She would always send a handwritten 
note saying Thank you for anything and for 
any little detail to everybody.”

On losing everything, and getting it 
back again: “I launched a company […] that 
did amazingly well. And as quickly as it rose, 
as quickly as it went down. We did a big 
event in December 2004 where we burned 
through about two million, three million 
dollars in cash within two weeks. All of a 
sudden I had no money and I had to close 
the doors and I had to start again.I started 
Eventus [his previous company] in Janu-
ary 05 with a dollar in my pocket, out of the 
kitchen of my house.”

On the promise he made to his wife: “I 
left Univision when I was twenty six and I 
went on my own and I promised my wife 
that if I didn’t make a million dollars by the 
age of 33, I’d go back to corporate Ameri-
ca. It was a magic number. I’m a big believer, 
obviously.”

On the power of the Latin marketplace 
today: “In the past […]It was just a check 
the box type thing. Today we’re in a unique 
situation in which every Gen Z kid —
whether they’re white, black, Hispanic, 
Indian— they probably listen at some point 
to a Bad Bunny or a certain artist. There’s 

a huge, huge opportunity, and I think it’s 
a very different marketplace today. I think 
what we need to do as an industry on the 
latin side is continue to push integrity, eth-
ics and Return on Investment.” 

Paddy Moloney, 
Leader of The 
Chieftains, Dies at 
83
BY MELINDA NEWMAN

M
usicians across the world are 
mourning the death of Paddy 
Moloney, who, as founder 
and leader of The Chief-

tains, brought traditional Irish music to all 
corners of the globe. The Irish Traditional 
Music Archive announced Moloney’s death 
Tuesday (Oct. 12). No cause was given.

Moloney, 83, founded The Chieftains in 
1962, and in the subsequent 60 years, the 
group was the leading purveyor of export-
ing Irish music, including being the first 
Western musicians to perform at the Great 
Wall of China, according to the band’s web-
site, as well as taking part in Roger Waters’ 
performance of “The Wall” in Berlin in 1990, 
and performing at a 9/11 memorial service at 
Ground Zero in New York.

“It is with great sadness to hear of the 
passing of my very good friend and col-
league, Paddy Maloney,” renowned flautist 
James Galway posted on Twitter, alongside 
a photo of the two artists laughing together. 
“A man with a vision and passion on bring-
ing traditional Irish music to the masses 
for which we are forever indebted to. Such 
wonderful memories for which I shall 
always cherish.”

Irish musician Imelda May tweeted, “So 
sad to hear of the passing of our dearest 
Paddy Moloney. He was ours wasn’t he. He 
made us all so proud of our heritage and 
brought such joyous energy. I’m honoured 
to have known and worked with not just a 
legend but a thoroughly lovely man.”

Moloney is considered such a national 
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treasure that even Michael Higgins, presi-
dent of Ireland, released a statement, laud-
ing Moloney for his musicianship, but also 
for the role he has played in spreading Irish 
music around the universe.

“Paddy, with his extraordinary skills as an 
instrumentalist, notably the uileann pipes 
and bodhrán, was at the forefront of the 
renaissance of interest in Irish music, bring-
ing a greater appreciation of Irish music and 
culture internationally,” Higgins wrote in a 
statement posted to his official website. “Not 
only as a consummate musician himself, but 
as a founder member of Claddagh Records 
together with Garech de Brún, he brought a 
love of Irish music not just to the diaspora, 
but to all those across the world who heard 
his music and appreciated it for its own sake 
as it transcended all musical boundaries.”

Ireland’s minister of tourism, Catherine 
Martin, also weighed in. “With the passing 
of Paddy Moloney, we have lost a giant of 
the national cultural landscape. Through 
the Chieftains, he brought the joy of Irish 
music to a global audience. His music was a 
source of celebration and pride for all of us. 
Suaimhneas síoraí dá anam.”

Though rooted in traditional Irish music, 
Moloney and the Chieftains were never 
confined by it. Following his death, footage 
of Moloney and the band performing with 
Mongolian thread singers, bluesman Johnny 
“Guitar” Watson and Frank Zappa emerged 
online, as well as photos of Moloney’s tin 
whistle, which NASA astronaut Cady Cole-
man played on the International Space 
Station in 2010.

Under Moloney’s guidance, the group 
charted on a multitude of Billboard charts, 
including Classical Albums, and even top-
ping the Top Latin Albums chart for sever-
al weeks in 2010 with San Patricio, a tribute 
to the San Patricios, the ill-fated battalion 
of mostly Irish soldiers who abandoned the 
U.S. Army during the Mexican-American 
War of 1846-48 and crossed the border to 
fight alongside the Mexicans.

“It’s the first time I did an album almost 
entirely in another language,” Moloney 
told Billboard in 2010. “For me, language 
is one thing, but I go for the music. We’ve 
mixed Irish music with Chinese music 
[in the past]. I think this is a much more 

complete album where the Spanish has 
taken over. I’m a melody person and I love 
the structure, and I thought there was no 
problem whatsoever to blend it and make 
a fusion of our music with the Mexican 
music.”

Born in Donnycarney, north of Dublin, 
in 1938, Moloney picked up the tin whistle 
when he was 6 after his mother gave him 
the instrument. His talents were largely self-
taught. He told the Irish Traditional Music 
Archive, “I more or less taught myself to 
read music. I didn’t go to Trinity and I didn’t 
go to UCD. [It] was all be ear. You know it 
was all by ear, mostly. That’s how I sort of 
learned most of the music, and I did my own 
interpretations of the tunes.”

The ITMA extolled Moloney’s musi-
cianship on its website: “He had an ex-
traordinary dexterity in his fingers which 
was evident in the execution of intricate 
ornamentation on both the tin whistle and 
the chanter of his pipes. Most traditional 
musicians focus predominantly on the 
melody. However, Paddy was exceptional in 
his ability and talent for improvising harmo-
nies. The uilleann pipes were, and to a large 
extent, are considered a solo instrument. 
However, Paddy’s creative energy explored 
its potential as part of ensemble arrange-
ments.”

Among the Grammy-winning group’s 
most popular albums in the U.S. was 
2002’s Down the Old Plank Road: The Nash-
ville Sessions, which reached No. 21 on Bill-
board’s Top Country Albums chart and 
featured the Irish group with such country 
artists as Ricky Skaggs, Vince Gill, Mar-
tina McBride and Alison Krauss. The 2003 
follow-up, Further Down the Old Plank Road, 
reached No. 28 on the chart and included 
collaborations with Rosanne Cash, Chet 
Atkins, Patty Loveless, The Nitty Gritty Dirt 
Band and others.

The Chieftains’ last studio recording was 
2012’s Voice of Ages, which came out on 
Concord in the U.S. Commemorating the 
group’s 50th anniversary, the album found 
them collaborating with a number of con-
temporary artists, including Bon Iver and 
The Decemberists.

The Chieftains’ last show, according to 
NPR, was an early St. Patrick’s Day celebra-

tion in Philadelphia in 2020 before the 
pandemic led to them canceling the rest of 
their tour. 

Ivy Queen and 
Spotify’s Mia 
Nygren Among 
Latin Academy’s 
2021 Class of 
‘Leading Ladies’
BY BILLBOARD STAFF

R
eggaetón icon Ivy Queen, com-
poser Mónica Vélez, publicist and 
marketer Mayna Nevarez and 
Spotify’s managing director for 

Latin America, Mia Nygren, will be minted 
as the 2021 Leading Ladies of Entertain-
ment by the Latin Recording Academy.

Due to limitations imposed by COVID-19, 
the four women, representing different 
arenas of Latin music, will be honored dur-
ing a virtual ceremony Nov. 16 instead of the 
traditional lunch that has defined the event.

Launched five years ago (Billboard’s Leila 
Cobo was honored at the inaugural event), 
the Academy’s Leading Latin Ladies initia-
tive was created to honor and recognize 
“professional and socially-conscious women 
within the arts and entertainment fields 
who have made significant contributions 
and inspired the next generation of female 
leaders.”

Since its inception, the initiative has hon-
ored both artists and musicians along with 
executives, and this year is no exception. Ivy 
Queen, considered the pioneer female artist 
in reggaetón, is being honored alongside Vé-
lez, a two-time Latin Grammy winner who 
has written for the likes of Marc Anthony 
and Luis Fonsi. But she’s also being honored 
with Nygren, who oversees Spotify’s Latin 
America operations, and Nevarez, whose 
company – Nevarez Entertainment — is the 
longtime agency of superstars like Daddy 
Yankee and Carlos Vives.
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This year the event is also partnering with 
She Is The Music on a collaborative mentor-
ship program that will pair past honorees 
with a She Is The Music mentee.

“On behalf of The Latin Recording 
Academy, I am proud to honor these power-
ful women as this year’s Leading Ladies 
of Entertainment,” said Manuel Abud, 
CEO of The Latin Recording Academy, in 
a statement. “These dynamic women give 
us a chance to reflect on the challenges 
female professionals face in today’s arts and 
entertainment environment. There is still a 
lack of gender parity in the industry, and we 
remain focused on continuing our work to 
overcome the challenges that women face 
through educational programs, partnerships 
and a transparent voting process.”

The Leading Latin Ladies event will take 
place the week of the Latin Grammys, which 
will air live on the Univision network from 
Las Vegas Nov. 18. 

John Ashton 
Thomas, 
Conductor and 
Orchestrator on 
‘Black Panther,’ 
Dies at 60
BY MIKE BARNES

J
ohn Ashton Thomas, the British 
composer, arranger, conductor and 
orchestrator who contributed to the 
Oscar-winning score of Black Pan-

ther and worked on more than 160 other 
films, has died. He was 60.

Thomas’ death Oct. 4 was announced by 
music publisher Manners McDade and Trin-
ity Laban, the London college where he had 
taught since 1992 as its composition depart-
ment’s longest-serving member. The cause 
of death was not immediately available.

An accomplished pianist with a back-
ground in jazz, Thomas collaborated with 
composer John Powell — his onetime Trin-

ity College of Music classmate — for two 
decades on nearly four dozen films, includ-
ing How to Train Your Dragon (2010), for 
which Powell received an Oscar nomination 
for best score.

The pair also teamed on the Paul 
Greengrass-directed The Bourne Su-
premacy (2004), United 93 (2006) and The 
Bourne Ultimatum (2007); three Ice 
Age films and two Rio films helmed by 
Carlos Saldanha; Happy Feet and Kung 
Fu movies; and The Adventures of Pluto 
Nash (2002), The Italian Job (2003), X-Men: 
The Last Stand (2006) and Solo: A Star Wars 
Story (2018), among other efforts.

Thomas partnered with composer James 
Newton Howard on films including The Last 
Airbender (2010), The Bourne Legacy (2012) 
and installments of the Hunger Games, Fan-
tastic Beasts and Maleficent franchises.

More recently, he worked on Captain 
Marvel (2019), Dora and the Lost City of 
Gold (2019), The Call of the Wild (2020), The 
Eyes of Tammy Faye (2021) and Operation 
Mincemeat, set for release next year.

He also wrote arrangements for the Oscar 
ceremony for several years.

Born on March 28, 1961, in Plymouth, 
Devon, England, Thomas as a youngster was 
a chorister at Exeter Cathedral, then studied 
at Trinity College and at Goldsmiths College 
at the University of London.

He served as an orchestrator on The 
Muppet Christmas Carol (1992) and Thomas 
and the Magic Railroad (2000) before work-
ing with Powell for the first time on Rat 
Race (2001).

He and composer Ludwig Göransson col-
laborated on Tropic Thunder (2008), then 
reunited for Black Panther (2018) and Trolls 
World Tour (2020).

He recently conducted for Christine 
McVie, Diana Ross, Michael Buble and the 
BBC Scottish Symphony Orchestra.

In 2004, Thomas was awarded an honor-
ary associateship from the Royal Academy 
of Music, where he had taught jazz aural 
and transcription before leaving to pursue 
opportunities in Hollywood.

“As a wonderful human being and mentor 
to aspiring young artists, John possessed the 
rarest kind of passion, generosity and skill 
from which all of us can only feel supremely 

lucky to have benefitted,” the school’s head 
of jazz, Nick Smart, said in a statement.

This article originally appeared in  
THR.com. 

2022 iHeartRadio 
Podcast Awards 
Nominations: 
Complete List
BY J. CLARA CHAN

J
ason Bateman, Sean Hayes and Will 
Arnett’s breakout podcast SmartLess is 
continuing its recent string of suc-
cesses with a total of four nominations 

at the 2022 iHeartRadio Podcast Awards.
The podcast, which launched last sum-

mer and recently inked a major deal with 
Amazon and Wondery, received nods for 
podcast of the year, best ad read and best 
comedy show, while Hayes was nomi-
nated for best host. For the top podcast 
prize, SmartLess is joined by other hits 
like Conan O’Brien Needs a Friend; Dave 
Chappelle, Talib Kweli, and Yasiin 
Bey’s The Midnight Miracle; NPR’s Code 
Switch and Louder Than a Riot; and 
the New York Times’ The Daily for podcast 
of the year. Other nominees in that category 
include Jenna Fischer and Angela Kin-
sey’s Office Ladies, which won the top prize 
at the 2021 awards, Crime Junkie, Stuff You 
Should Know and You’re Wrong About.

The 2022 awards, which will take 
place in-person on January 13, 2022, at 
the iHeartRadio Theater in Burbank, also 
includes two new categories: podcast to 
watch and best international podcast. Ted 
Lasso star Brett Goldstein, who hosts Films 
To Be Buried With, received a nomination 
alongside Maintenance Phase, Murder in Al-
liance, Revolutions and Rotten Mango.

“We are excited to be back live for year 
four of the iHeartRadio Podcast Awards to 
recognize all the amazing content and talent 
that the podcasting medium has produced 
this past year,” Conal Byrne, the CEO of 
iHeartMedia’s digital audio group, said in a 
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statement. “Podcast listening has continued 
to soar across the U.S., … filling this industry 
with more diversity and innovation than 
ever before. We look forward to honoring 
these major advancements in-person during 
the 2022 iHeartRadio Podcast Awards this 
January.”

The full list of nominations for the 2022 
iHeartRadio Podcast Awards is below, with 
nominees listed alphabetically.

Podcast of the Year (Socially Voted 
Category) 
Code Switch (NPR) 
Conan O’Brien Needs a Friend (Team Coco/
Earwolf ) 
Crime Junkie (audiochuck) 
Louder Than a Riot (NPR) 
Office Ladies (Earwolf/Jenna Fischer & 
Angela Kinsey) 
SmartLess (Wondery/Amazon) 
Stuff You Should Know (iHeartRadio) 
The Daily (The New York Times) 
The Midnight Miracle (Luminary, Dave 
Chappelle, Talib Kweli, and Yasiin Bey) 
You’re Wrong About (Aubrey Gordon/Mi-
chael Hobbes)

Best Comedy Podcast 
Comedy Bang Bang: The Podcast (Earwolf/
Scott Aukerman) 
Las Culturistas (Big Money Players) 
My Brother, My Brother, and Me (The McEl-
roys) 
SmartLess (Wondery/Amazon) 
The Read (Loud Speakers Network)

Best Crime Podcast 
Crime Junkie (audiochuck) 
Dr. Death (Wondery) 
Jensen & Holes: The Murder Squad (Exactly 
Right) 
Scam Goddess (Earwolf/Team Coco/ Laci 
Mosley) 
To Live and Die in LA (Tenderfoot TV/Ca-
dence13

Best Music Podcast 
Broken Record (Pushkin Industries) 
Louder Than A Riot (NPR) 
Questlove Supreme (iHeartRadio) 
Song Exploder (Hrishikesh Hirway) 
Toxic: The Britney Spears Story (Witness 
Docs)

Best News Podcast 
Pod Save America (Crooked Media) 
The Daily (The New York Times) 

The Rachel Maddow Show (MSNBC) 
Today, Explained (Vox) 
Up First (NPR)

Best Sports Podcast 
All The Smoke (The Black Effect) 
Pardon My Take (Barstool Sports) 
Summer of Gold (Dear Media) 
The Bill Simmons Podcast (The Ringer/Bill 
Simmons) 
The Herd with Colin Cowherd (iHeartRadio)

Best Overall Host – Male 
Conan O’Brien (Team Coco/Earwolf ) 
Michael Hobbes (Independent) 
Sam Sanders (NPR) 
Sean Hayes (Amazon/Wondery) 
Wesley Morris (The New York Times)

Best Overall Host – Female 
Anna Sale (WNYC) 
Kara Swisher (The New York Times) 
Laverne Cox (Shondaland Audio) 
Nicole Byer (Team Coco) 
Sarah Marshall (Michael Hobbes/Sarah 
Marshall)

Best Business & Finance Podcast 
Bloomberg Businessweek (Bloomberg) 
Brown Ambition (Westwood One) 
Business Wars (Wondery) 
Earn Your Leisure (The Black Effect/iHeart-
Radio) 
How I Built This with Guy Raz (NPR)

Best Pop Culture Podcast 
Keep It! (Crooked Media) 
Pop Culture Happy Hour (NPR) 
Still Processing (The New York Times) 
The Read (Loud Speakers Network) 
You’re Wrong About (Michael Hobbes/Sarah 
Marshall)

Best Food Podcast 
Doughboys (Headgum) 
Bon Appétit Food People (Bon Appétit) 
Gastropod (Independent) 
Home Cooking (Samin Nosrat/Hrishikesh 
Hirway) 
The Splendid Table (American Public Media)

Best Wellness & Fitness Podcast 
Body Stuff with Dr. Jenn Gunter (TED Audio 
Collective) 
Maintenance Phase (Aubrey Gorden/Mi-
chael Hobbes) 
On Purpose with Jay Shetty (Jay Shetty) 
POOG with Kate Berlant and Jacqueline 
Novak (Big Money Players) 
Therapy for Black Girls (Joy Harden Brad-

ford/iHeartRadio)
Best History Podcast 

Dan Carlin’s Hardcore History (Dan Carlin) 
Dark History (Audioboom Studios) 
Lore (Aaron Mahnke/Grim & Mild) 
Revolutions (Mike Duncan) 
Throughline (NPR)

Best Kids & Family Podcast 
Brains On! Science Podcast for Kids (Ameri-
can Public Media) 
Circle Round (WBUR) 
Goodnight Stories for Rebel Girls (Rebel 
Girls) 
Story Pirates (Gimlet) 
Wow in the World (Wondery Kids)

Best Fiction Podcast 
Blackout (QCODE/Endeavor Content) 
Bridgewater (iHeartRadio/Grim & Mild) 
Edith! (QCODE/Crooked Media) 
In Strange Woods: A Musical Podcast (Atyp-
ical Artists) 
Welcome to Night Vale (Night Vale Pres-
ents)

Best Science Podcast 
Hidden Brain (Hidden Brain Media) 
Invisibilia (NPR) 
Ologies with Alie Ward (Alie Ward) 
StarTalk Radio (Neil deGrasse Tyson) 
Stuff To Blow Your Mind (iHeartRadio)

Best Technology Podcast 
Pivot (New York Magazine) 
Rabbit Hole (The New York Times) 
Reply All (Gimlet) 
Science Vs (Gimlet) 
There Are No Girls On The Inter-
net (iHeartRadio)

Best Ad Read 
Chatty Broads with Bekah and Jess (Inde-
pendent) 
Conan O’Brien Needs a Friend (Team Coco/
Earwolf ) 
Literally! With Rob Lowe (Stitcher/Team 
Coco) 
My Brother, My Brother And Me (The 
McElroys) 
SmartLess (Wondery/Amazon)

Best Political Podcast 
FiveThirtyEight Politics (FiveThir-
tyEight/538/ABC News/Nate Silver) 
Gaining Ground: The New Georgia (Tender-
foot TV/Crooked Media) 
Pod Save America (Crooked Media) 
The NPR Politics Podcast (NPR) 
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The Rachel Maddow Show (MSNBC)
Best TV & Film Podcast 

Chatty Broads with Bekah and Jess (Inde-
pendent) 
How Did This Get Made? (Earwolf/Paul 
Scheer/June Diane Raphael/Jason Mant-
zoukas) 
Office Ladies (Earwolf/Jenna Fischer & 
Angela Kinsey) 
Pop Culture Happy Hour (NPR) 
The Bechdel Cast (iHeartRadio)

Best Spanish Language Podcast 
Anything for Selena (WBUR/Futuro Stu-
dios) 
Cuentos Increíbles (Sonoro) 
Latinx Therapy (Adriana Alejandre, LMFT) 
Leyendas Legendarias (Sonoro/All Things 
Comedy) 
Radio Ambulante (NPR)

Best Advice/Inspirational Podcast 
Dare to Lead with Brené Brown (Spotify/
Parcast) 
Don’t Ask Tig (American Public Media) 
Super Soul (Oprah) 
Unlocking Us with Brené Brown (Parcast 
Network) 
We Can Do Hard Things with Glennon 
Doyle (Glennon Doyle/Cadence 13)

Best Beauty & Fashion Podcast 
Add to Cart (Lemonada Media) 
Forever 35 (Kate Spencer/Doree Shafrir) 
Gloss Angeles (Kirbie Johnson/Sara Tan) 
Natch Beaut (Jackie Johnson) 
The Business of Fashion (Independent)

Best Travel Podcast 
Armchair Explorer (Aaron Millar) 
JUMP with Traveling Jackie (Independent) 
Let’s Go Together (Travel & Leisure) 
Women Who Travel (Condé Nast Traveller) 
Zero to Travel (Jason Moore)

Best Spirituality & Religion Podcast 
Almost 30 (Independent) 
May I Elaborate with Krista Williams and 
Lindsey Simcik (Team Coco) 
On Being with Krista Tippett (On Being 
Studios) 
Tara Brach (Tara Brach) 
The One You Feed with Eric Zimmer (Won-
dery)

The Best Green Podcast 
EV News Daily – The E-Mobility Podcast (In-
dependent) 
Factually! With Adam Conover (Earwolf ) 

How To Save A Planet (Gimlet) 
Living on Earth (PRX) 
Science Rules! With Bill Nye (Stitcher)

Best Branded Podcast 
Camp Monsters (REI Co-Op) 
Humans Growing Stuff (ScottsMiracle-Gro) 
Inside Trader Joes (Trader Joe’s) 
Now, What’s Next? (Morgan Stanley) 
Your Attention Please (Hulu)

Podcast To Watch 
Films To Be Buried With with Brett Gold-
stein (Independent) 
Maintenance Phase (Aubrey Gorden/Mi-
chael Hobbes) 
Murder in Alliance (Obsessed Network) 
Revolutions (Mike Duncan) 
Rotten Mango (Stephanie Soo/Audioboom)

Best International Podcast 
Así como suena (Así Como Suena) 
CreepsMcPasta Creepypasta Radio (Creeps 
McPasta) 
Fuera de Series (Fuera de Series) 
Mamamia Out Loud (Mamamia) 
Morbidology (Morbidology)

This article was originally published 
by The Hollywood Reporter. 

Elton John 
Extends Span of 
Top 40 Hot 100 
Hits to 50 Years, 
Thanks to ‘Cold 
Heart’ With Dua 
Lipa
BY GARY TRUST

E
lton John makes a record return 
to the Billboard Hot 100’s top 
40, as “Cold Heart (Pnau Remix),” 
with Dua Lipa, jumps from No. 46 

to No. 32 on the chart dated Oct. 16, 2021.
With the climb, which sparks John’s first 

top 40 Hot 100 hit since “Written in the 
Stars,” with LeAnn Rimes, in April 1999, he 
expands his career span of top 40 entries to 

50 years and 10 months, dating to the first 
week in the region for “Your Song,” his first 
of 58 top 40 hits, on the chart dated Dec. 19, 
1970.

John now claims the longest span of top 
40 Hot 100 appearances, excluding holiday 
fare. He passes the late Michael Jackson, 
whose history (as a soloist) in the tier 
stretches 46 years, eight months and three 
weeks, from “Ben” (Nov. 6, 1971) through his 
featured turn on Drake’s “Don’t Matter to 
Me” (July 28, 2018).

Including holiday songs (which in the last 
frame of the 2020 holiday season accounted 
for a one-week record 39 Hot 100 entries, 
including many carols first released decades 
earlier), the late Chuck Berry holds the 
overall record for the longest span of top 40 
hits: 62 years and five months, from “Johnny 
B. Goode” and “Beautiful Delilah” (Aug. 4, 
1958, the inaugural survey) through “Run 
Rudolph Run” (Jan. 9, 2021).

Another illustration of the impressive 
scope of John’s longevity? In the current 
Hot 100’s top five are The Kid LAROI, Jus-
tin Bieber, Lil Nas X, Jack Harlow, Walker 
Hayes, Drake, Future, Young Thug and Ed 
Sheeran. The names in the top five in John’s 
first week in the top 40? Smokey Robin-
son & the Miracles, George Harrison, The 
Fifth Dimension, The Partridge Family and 
Santana.

(Extra coincidental fun fact: “Your Song” 
marked John’s first top 40 placement when 
it jumped 49-38, after becoming his second 
Hot 100 hit overall. At No. 37, its peak, that 
week was Aretha Franklin’s cover of “Bor-
der Song” … John’s first entry, which had 
reached No. 92 in August 1970.)

“A lot of it is, of course, due to Dua Lipa’s 
popularity and the brilliant Pnau remix, 
but I feel very, very content and happy that 
I’m relevant,” John recently, and hum-
bly, told Billboard of the reception to “Cold 
Heart,” which mashes up four of his songs 
from the ‘70s and ‘80s. “I’ve always tried 
to be relevant. I think a lot of that is due to 
my [Apple Music] show [‘Rocket Hour’]. 
My object when I do that is to play new 
music by new artists. I’ve come into contact 
with them, promote[d] them and become 
friends.”

Shout-out, as well, to Frankie Valli, who, 
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via a cover, sees one of his hits reach a no-
table high in the Hot 100’s top 40: Måne-
skin’s “Beggin’ “ rises 19-16. Not only does it 
ascend to a new best, it matches the peak of 
the original by the 4 Seasons in April 1967. 
While Valli’s history in the Hot 100’s top 40 
as a credited soloist spans 1966-78, his cata-
log has experienced a resurgence thanks not 
only to “Beggin’ “ but also Surf Mesa’s “ily,” 
featuring Emilee, a No. 23 hit in Novem-
ber 2020. The song interpolates Valli’s No. 
2-peaking 1967 classic “Can’t Take My Eyes 
Off You.”

(Valli also earned his first Latin Airplay 
No. 1 last December with a mostly Spanish-
language reworking of “Take”: “Te Quiero 
Baby,” with Chesca and Pitbull.)

Fellow legend Tony Bennett extends his 
longevity to an unprecedented level on the 
latest Billboard 200, where, as previously 
reported, Love for Sale, with Lady Gaga, 
launches at No. 8. Bennett now boasts a 
59-year and one-week span of top 10 albums 
(starting Oct. 6, 1962), the longest on the 
chart excluding holiday titles. Only the late 
Nat “King” Cole’s span is greater, extended 
by a holiday set: 63 years, eight months and 
two weeks, from Love Is the Thing (April 20, 
1957) through The Christmas Song (Jan. 2, 
2021).

Similar to John’s notable through line, 
Bennett ranks in the current Billboard 200 
top 10 below Taylor Swift, Drake, Meek Mill, 
YoungBoy Never Broke Again, Lil Nas X, Ol-
ivia Rodrigo and Doja Cat. In Bennett’s first 
week in the top 10, he shared space with 
acts including Cole, Ray Charles, Peter, Paul 
& Mary, Bobby Vinton and Elvis Presley. 

Maneskin Scores 
First Rock & 
Alternative 
Airplay No. 1 With 
‘Beggin’’
BY KEVIN RUTHERFORD

A 
week after capping a seven-week 
sprint to No. 1 on Billboard’s Al-
ternative Airplay chart, Måne-
skin’s “Beggin’” hits the pole 

position on the all-rock-format, audience-
based Rock & Alternative Airplay tally 
dated Oct. 16.

“Beggin’” rules the latter list in its eighth 
week with 5.6 million audience impressions 
(up 7%), according to MRC Data.

It’s the third song to take eight frames or 
fewer to crown Rock & Alternative Airplay 
in 2021, following Foo Fighters’ “Waiting 
on a War” (eight weeks, March) and twenty 
one pilots’ “Shy Away” (three, May).

Måneskin is the first act in 2021 to land 
its premier Rock & Alternative Airplay ruler 
and the first since All Time Low, whose 
“Monsters,” featuring blackbear, hit No. 1 
in September 2020. “Beggin’” is Måneskin’s 
second Rock & Alternative Airplay entry; “I 
Wanna Be Your Slave” hit No. 28 in August 
and ranks at No. 47 on the latest survey 
(708,000 in audience).

Concurrently, “Beggin’” spends a second 
week at No. 1 on Alternative Airplay and 
is bubbling under the Adult Alternative 
Airplay ranking. The song by the Italian 
quartet, which won the 2021 Eurovision 
Song Contest with “Zitti e buoni,” contin-
ues rising at pop radio, bulleting at its No. 
6 high on Pop Airplay and pushing 16-14 
on Adult Pop Airplay. It breaks into the top 
10 of the all-format, audience-based Radio 
Songs chart, jumping 12-8 with 50 million 
impressions (up 21%).

On the multi-metric Billboard Hot 100, 
“Beggin’” hits a new No. 16 best, its radio 
reach augmented by 7.3 million U.S. streams 
and 4,500 sold. With the climb, it matches 

the peak of the original version by the Four 
Seasons in April 1967. 

Farruko Takes 
Over Top Latin 
Albums Chart 
With ‘La 167’
BY PAMELA BUSTIOS

F
arruko returns to No. 1 on Bill-
board’s Top Latin Albums chart 
after nearly six years, as La 167 de-
buts atop the Oct. 16-dated list.

The 25-track set, released via Carbon 
Fiber/Sony Music Latin on Oct. 1, starts 
with 17,000 equivalent album units earned 
in the U.S. in the week ending Oct. 7, ac-
cording to MRC Data. It secures the Puerto 
Rican artist his third win on the overall Top 
Latin Albums chart dating back to his first 
champ Farruko Presents Los Menores (No. 
1 start in November 2014). In between, he’s 
placed one more leading album: Visionary in 
November 2015.

“I don’t work to get a No. 1, but it’s incred-
ible that people like what I’m doing and that 
they are enjoying it,” Farruko tells Billboard.

La 167 is a nod to a highway that passes 
through his homeland in Bayamón, Puerto 
Rico, and a gas station once owned by 
his late grandfather. The 100-minute set 
is stacked with Latin artists, including 
Myke Towers, Ñengo Flow, O’Neill, Pedro 
Capó, Jay Wheeler and more, and each has 
rendered a variety of Latin styles ranging 
from perreo and reggae, to pop, hip-hop and 
reggaetón.

“The most challenging aspect of the pro-
duction was structuring an album that didn’t 
bore,” Faruko adds. “Where the production, 
lyrics and everything were different, varied; 
where I allowed myself to explore other 
genres which were not necessarily mine.”

As La 167 arrives at the summit, Far-
ruko now has a total of six top 10s on Top 
Latin Albums, three of which, as previously 
mentioned, hit No. 1 for at least one week. 
Here’s a recap:
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Ranking, Title, Debut Date 
No. 1, Farruko Presents Los Menores, Nov. 
15, 2014 (two weeks atop) 
No. 8, The Ones, Sept. 19, 2015 
No. 1, Visionary, Nov. 14, 2015 
No. 3, Trapxficante, Oct. 7, 2017 
No. 2, Gangalee, May 11, 2019 
No. 1, La 167, Oct. 16

La 167 concurrently debuts at No. 1 
on Latin Rhythm Albums, also his third 
No. 1 there. Farruko also captures his high-
est album yet on the overall Billboard 200, 
clocking in at No. 26 (Gangalee’s No. 80 start 
in 2019 earned him his highest debut, and 
peak, until now).

La 167 was preceded by only two tracks 
on the all-metric Hot Latin Songs chart: 
the No. 4-peaking “La Tóxica” (Nov. 2020) 
and the now eight-week champ (and count-
ing) “Pepas,” which takes the Greatest 
Gainer/ Digital honors of the week despite 
a 6% dip in sales (3,000 downloads sold for 
the tracking week ending in Oct. 7).

“I connect with many of the tracks on the 
album, for instance the opening track ‘Ki,’ 
‘$,’ and ‘Helicóptero’,” Farruko continues, 
“all based on personal experiences from a 
particular chapter in my life.”

In addition to “Pepas” holding strong at 
the penthouse, “El Incomprendido,” with 
Víctor Cárdenas and DJ Adoni, another 
rhythmic/EDM club banger, bows at No. 14. 
The latter interpolates Alice Deejay’s “Beter 
Off Alone,” the ‘90s Eurodance hit that 
reached the top 30 on the Billboard Hot 100 
in June 2000. 

South Korea’s 
TWICE Scores 
First Hot 100 Entry 
With ‘The Feels’
BY XANDER ZELLNER

S
outh Korean pop 
group TWICE hits the Billboard 
Hot 100 chart (dated Oct. 16) for 
the first time, as “The Feels” opens 

at No. 83.

The song, released via JYP/Imperial/
Republic Records, tallied 4.7 million U.S. 
streams and 208,000 in radio airplay audi-
ence and sold 10,400 downloads in its first 
week of release (ending Oct. 7), according 
to MRC Data. It also debuts at No. 5 on the 
all-genre Digital Song Sales chart.

Among other chart moves for the song, it 
launches at No. 10 on the Billboard Global 
Excl. U.S. ranking and No. 12 on the Bill-
board Global 200.

Although TWICE is new to the Hot 100, 
it has tallied 26 entries on World Digital 
Song Sales, including 19 top 10s and four No. 
1s: “Likey,” in 2017, “Feel Special” (2019), 
“I Can’t Stop Me” (2020) and “Cry for Me” 
(this January).

The act’s 19 World Digital Song Sales 
top 10s place it in a tie with DAY6, GOT7 
and SEVENTEEN for the sixth-most in the 
chart’s history, after BTS (107), EXO (45), 
BIGBANG (25), B.A.P (22) and SHINee (21).

TWICE has also sent 14 entries onto the 
World Albums chart, two of which have 
hit No. 1: Twicetagram in 2017 and Taste 
of Love: The 10th Mini Album this June. 
Three of the group’s albums have hit the 
Billboard 200: More & More: The Ninth Mini 
Album (No. 200 peak, June 2020); Eyes Wide 
Open: The 2nd Full Album (No. 72, December 
2020); and Taste of Love (No. 6, this June).

The group, which formed in 2015, 
comprises members Chaeyoung, Dahyun, 
Jeongyeon, Jihyo, Mina, Momo, Nayeon, 
Sana and Tzuyu.

TWICE joins an ever-growing list of K-
pop acts to hit the Hot 100. In 2021 alone, 
it follows BTS, with five entries this year, 
among 23 career titles, including six No. 
1s; Rosé, whose “On the Ground” reached 
No. 70 in March; and Lisa, whose “Lalisa” 
peaked at No. 84 in September. 

Brandi Carlile’s ‘In 
These Silent Days’ 
Launches Atop 
Rock, Americana/
Folk Charts
BY KEVIN RUTHERFORD

B
randi Carlile’s In These Si-
lent Days enters at No. 1 
on Billboard’s Top Rock Al-
bums and Americana/Folk 

Albums charts dated Oct. 16.
The set starts with 36,000 equivalent 

album units earned in the Oct. 1-7 tracking 
period, according to MRC Data. Of that sum, 
32,000 units are via album sales.

Carlile earns her third No. 1, all tallied 
consecutively, on Top Rock Albums, a streak 
started with 2015’s The Firewatcher’s Daugh-
ter, followed by 2018’s By the Way, I Forgive 
You. With three Top Rock Albums rulers, 
Carlile boasts the most by a solo woman in 
the chart’s 15-year history, passing the two 
each by Fiona Apple, Colbie Caillat, Norah 
Jones and Alanis Morissette. She also 
ties Evanescence, Florence + the Ma-
chine and Paramore for the most leaders 
by any woman-fronted act.

On Americana/Folk Albums, Carlile 
claims her fifth No. 1, the most by a woman 
or an act with a lead woman, passing She & 
Him, partially fronted by Zooey Deschanel. 
She ties for the second-most No. 1s overall 
since the list began in December 2009.

Most No. 1s, Americana/Folk Albums 
8, Bob Dylan 
5, Brandi Carlile 
5, John Mayer 
4, Leonard Cohen 
4, Jason Isbell (solo and with the 400 Unit) 
4, Mumford & Sons 
4, She & Him 
4, Sturgill Simpson 
4, Chris Stapleton 
4, Neil Young

On the all-format Billboard 200, Days de-
buts at No. 11, marking Carlile’s fourth top 
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20 entry. She hit a No. 5 high with By the 
Way.

The new album’s lead single, “Right on 
Time,” bullets at its No. 5 best on Adult Al-
ternative Airplay. It’s Carlile’s sixth top 10 
on the tally, dating to her first, “The Story (I 
Was Made for You),” a No. 3 hit in 2007. 

All-Star ‘The 
Metallica Blacklist’ 
Tribute Hits Top 
10 on Billboard’s 
Top Album Sales 
Chart
BY KEITH CAULFIELD

T
he Metallica Blacklist compilation 
— the all-star tribute to Metal-
lica’s self-titled 1991 album — hits 
the top 10 on Billboard’s Top 

Album Sales chart (dated Oct. 16), selling 
8,000 copies in the U.S. in the week ending 
Oct. 7, according to MRC Data.

It’s actually the second week on the 
list for the 53-track album, which was 
previously only available to purchase as 
a download. It spent one week on the list 
dated Sept. 25 at No. 73. The physical edi-
tions of the album, on CD and vinyl LP, were 
released Oct. 1. Among the artists on The 
Metallica Blacklist: Phoebe Bridgers, Mi-
ley Cyrus, Ghost, Jason Isbell and the 
400 Unit, Darius Rucker, Chris Staple-
ton, Weezer and Volbeat.

The Metallica Blacklist also soars to No. 
1 on the Compilation Albums chart for 
the first time, while also hitting new highs 
on Top Rock Albums (No. 12), Hard Rock 
Albums (No. 4) and the Billboard 200 (No. 
103).

Billboard’s Top Album Sales chart ranks 
the top-selling albums of the week based 
only on traditional album sales. The chart’s 
history dates back to May 25, 1991, the first 
week Billboard began tabulating charts with 
electronically monitored piece count infor-

mation from SoundScan, now MRC Data. 
Pure album sales were the measurement 
solely utilized by the Billboard 200 al-
bums chart through the list dated Dec. 6, 
2014, after which that chart switched to a 
methodology that blends album sales with 
track equivalent album units and streaming 
equivalent album units. For all chart news, 
follow @billboard and @billboardcharts on 
both Twitter and Instagram.

Of The Metallica Blacklist’s sales of 8,000 
in the latest tracking week, physical album 
sales comprise effectively all of that sum. 
The CD edition sold about 6,300 copies 
while the vinyl LP edition sold nearly 1,400 
copies. In Metallica’s official webstore, the 
four-CD set retails for $29.98 while the 
seven-LP vinyl collection sells for $159.98.

Also on the new Top Album Sales 
chart, Taylor Swift’s Fearless (Taylor’s 
Version) swoops back in, re-entering at No. 
1 with 146,000 sold (up 15,807%). It’s the 
second nonconsecutive week at No. 1 for the 
album, which debuted atop the list dated 
April 24. The album surges back onto the list 
following its signed CD and vinyl LP release 
on Oct. 1.

Tony Bennett and Lady Gaga’s Love 
for Sale starts at No. 2 with 38,000 cop-
ies sold – the largest sales week for a jazz 
album in nearly three years. The last jazz set 
to sell more in a single week was Michael 
Bublé’s Love, in its second week of release, 
on the Dec. 8, 2018 chart, when it sold 
56,000 copies.

Love for Sale also launches at No. 1 on 
both the overall Jazz Albums chart, as well 
as the Traditional Jazz Albums list. On the 
latter, its Bennett’s 15th No. 1 – breaking him 
out of a tie with Harry Connick, Jr. for the 
most No. 1s in the history of the chart. 
Brandi Carlile captures her fourth top 10 
on Top Album Sales, as her latest release, In 
These Silent Days, bows at No. 3 with 32,000 
sold. It also begins at No. 1 on Top Rock Al-
bums, Americana/Folk Albums and Taste-
maker Albums. The latter ranks the top-
selling albums of the week at independent 
and small chain record stores.

Meek Mill’s Expensive Pain debuts at No. 
4 on Top Album Sales (10,000 sold) while a 
pair of former No. 1s are next up on the list, 
as NCT 127’s Sticker: The 3rd Album falls 

2-5 (9,000; down 37%) and Olivia Ro-
drigo’s Sour is a non-mover at No. 6 (8,000; 
down 6%).

Billie Eilish’s former No. 1 Happier 
Than Ever is also stationary at No. 8 (7,500 
sold; up 6%), Neil Young’s new archival 
release Carnegie Hall 1970 debuts at No. 9 
( just over 7,000) and Metallica’s self-titled 
album falls 5-10 (7,000; down 20%). 

Phoebe Bridgers’ 
Cover of Bo 
Burnham’s ‘That 
Funny Feeling’ 
Makes Chart 
Debut
BY XANDER ZELLNER

P
hoebe Bridgers’ version of Bo 
Burnham’s “That Funny Feeling” 
debuts on multiple Billboard sales 
charts following its first week of 

release.
The cover opens at No. 2 on both the Rock 

& Alternative Digital Song Sales and Alter-
native Digital Song Sales charts, and No. 4 
on the all-genre Digital Song Sales survey, 
with 10,800 downloads sold in the week 
ending Oct. 7, according to MRC Data.

Bridgers released her take Oct. 1 ex-
clusively on Bandcamp to benefit Texas 
Abortion Funds, which splits its donations 
among 10 organizations in the state. After 
releasing the track on streaming services 
Oct. 4, it tallied 540,000 on-demand U.S. 
streams in the week ending Oct. 7.

“I said this to Bo, but I feel like it’s a 
protest song, to me,” Bridgers tells Billboard. 
“It’s got some Bob Dylan sh-t going on … 
‘You don’t need a weatherman to know 
which way the wind blows’-type of genius,” 
she says, referencing lyrics in Dylan’s 1965 
classic “Subterranean Homesick Blues.”

Burnham’s original “Feeling” appears in 
his Netflix special Inside, which recently 
won Emmy Awards for outstanding direct-

IN BRIEF

https://www.billboard.com/charts/triple-a
https://www.billboard.com/charts/triple-a
https://www.billboard.com/author/keith-caulfield-2
https://www.billboard.com/music/metallica
https://www.billboard.com/music/metallica
https://www.billboard.com/charts/top-album-sales
https://www.billboard.com/charts/top-album-sales
https://www.billboard.com/music/phoebe-bridgers
https://www.billboard.com/music/miley-cyrus
https://www.billboard.com/music/miley-cyrus
https://www.billboard.com/music/ghost
https://www.billboard.com/music/jason-isbell
https://www.billboard.com/music/darius-rucker
https://www.billboard.com/music/chris-stapleton
https://www.billboard.com/music/chris-stapleton
https://www.billboard.com/music/weezer
https://www.billboard.com/music/volbeat
https://www.billboard.com/charts/compilation-albums
https://www.billboard.com/charts/rock-albums
https://www.billboard.com/charts/hard-rock-albums
https://www.billboard.com/charts/hard-rock-albums
https://www.billboard.com/charts/top-album-sales
https://www.billboard.com/charts/billboard-200
https://www.billboard.com/music/taylor-swift
https://www.billboard.com/music/tony-bennett
https://www.billboard.com/music/lady-gaga
https://www.billboard.com/music/michael-buble
https://www.billboard.com/music/michael-buble
https://www.billboard.com/charts/jazz-albums
https://www.billboard.com/charts/traditional-jazz-albums
https://www.billboard.com/music/harry-connick-jr
https://www.billboard.com/music/brandi-carlile
https://www.billboard.com/music/brandi-carlile
https://www.billboard.com/charts/americana-folk-albums
https://www.billboard.com/charts/tastemaker-albums
https://www.billboard.com/charts/tastemaker-albums
https://www.billboard.com/music/meek-mill
https://www.billboard.com/music/nct-127
https://www.billboard.com/music/olivia-rodrigo
https://www.billboard.com/music/olivia-rodrigo
https://www.billboard.com/music/billie-eilish
https://www.billboard.com/music/neil-young
https://www.billboard.com/author/xander-zellner-2
https://www.billboard.com/music/phoebe-bridgers
https://www.billboard.com/music/phoebe-bridgers
https://www.billboard.com/music/bo-burnham
https://www.billboard.com/music/bo-burnham
https://www.billboard.com/articles/columns/rock/9639350/phoebe-bridgers-covers-that-funny-feeling-benefit-texas-abortion-funds
https://phoebebridgers.bandcamp.com/track/that-funny-feeling-2
https://phoebebridgers.bandcamp.com/track/that-funny-feeling-2
https://secure.actblue.com/donate/txfunds
https://secure.actblue.com/donate/txfunds


 Page 20 of 23

ing for a variety special, outstanding writing 
for a variety special and outstanding music 
direction. Its corresponding album Inside 
(The Songs) reached No. 7 on the Billboard 
200 in June and has spent 18 weeks and 
counting at No. 1, dating to its debut, on 
the Comedy Albums chart.

“The way I feel about that special, it 
didn’t even need to be that good,” Bridgers 
muses. “I feel like [Burnham] is competing 
with himself. It could’ve been funny, and he 
could’ve made half as many songs and put 
20% less time into it and people would’ve f—
king loved it, but there’s that extra mile of, ‘I 
just needed to make it a masterpiece.’ That 
is what I found so compelling about it. That 
song, it hit me immediately, and I was like, 
‘I’ve got to do this.’”

Bridgers has been performing the song on 
her fall tour of the United States in recent 
months. Burnham even joined her for a duet 
of it at Largo in Los Angeles in August.

This isn’t the first time that a Bridgers 
charity cover has hit a Billboard chart. Last 
November, she and Maggie Rogers teamed 
up on a cover of Goo Goo Dolls’ 1998 hit 
“Iris” in celebration of Donald Trump losing 
the presidential election. Proceeds ben-
efited Stacey Abrams’ Fair Fight organiza-
tion, which promotes fair elections in her 
home state of Georgia and encourages voter 
participation and voting rights education. 
After selling 38,000 downloads after just 
one day of availability, the song (billed as by 
Phoebe & Maggie) debuted at No. 57 on the 
Billboard Hot 100, marking each artist’s first 
entry on the chart. 

Even Better Than 
‘A-O-K’: Tai Verdes 
Tops Emerging 
Artists Chart
BY XANDER ZELLNER

T
ai Verdes ascends to No. 1 on Bill-
board’s Emerging Artists chart 
(dated Oct. 16) to become the top 
emerging act in the U.S. for the 

first time, thanks to his multi-format hit 
“A-O-K.”

The single, released on Arista Records, 
rises to a new No. 34 high on the Billboard 
Hot 100 with 23.4 million radio airplay audi-
ence impressions (up 7%), 7.1 million U.S. 
streams and 2,500 downloads sold, accord-
ing to MRC Data.

“A-O-K” concurrently places at No. 5 on 
Hot Rock & Alternative Songs, as it holds 
at No. 20 on Alternative Airplay. It also lifts 
13-12 on Pop Airplay and 32-27 on Adult Pop 
Airplay.

Verdes is a relative newcomer to Bill-
board’s charts, after charting two other 
tracks. “Stuck in the Middle” reached No. 
24 on Alternative Airplay last December, 
its profile boosted by TikTok, and “Drugs” 
climbed to No. 32 on Hot Rock & Alternative 
Songs in March. Plus, his debut LP TV hit 
No. 15 on Alternative Albums in August.

The 25-year-old recently told Billboard of 
his sunny crossover hit, “The amount of 
people that have hit me up on Instagram or 
in any DM and said, like, ‘Hey, ‘A-O-K’ has 
made a difference in my day’ or, ‘This song 
has brought me out of this moment’ ... I re-
ally appreciate that.”

Among other Emerging Artists chart 
moves, heavy metal band KK’s Priest debuts 
at No. 5, powered by its new LP Sermons of 
the Sinner. The set opens at No. 10 on Top 
Hard Rock Albums (6,000 equivalent album 
units), with this week marking the group’s 
first appearances on Billboard’s charts.

The Emerging Artists chart ranks the 
most popular developing artists of the 
week, using the same formula as the all-

encompassing Billboard Artist 100, which 
measures artist activity across multiple Bill-
board charts, including the Hot 100, 
Billboard 200 and the Social 50. (The Artist 
100 lists the most popular acts, overall, 
each week.) However, the Emerging Artists 
chart excludes acts that have notched a top 
25 entry on either the Hot 100 or Billboard 
200, as well as artists that have achieved two 
or more top 10s on Billboard’s “Hot” song 
genre charts and/or consumption-based 
“Top” album genre rankings. 

17-Year-Old 
Iván Cornejo 
Continues Trend 
of Teens in Top 
10 on Regional 
Mexican Albums 
Chart
BY PAMELA BUSTIOS

N
ewcomer Ivan Cornejo secures 
his first entrance on any Bill-
board chart as Alma Vacía, his 
debut album, arrives at No. 2 

on the Regional Mexican Albums tally 
(dated Oct. 16). The seven-track set starts 
in the list’s top 10 mainly on the strength of 
streaming activity, with 6,000 equivalent 
album units earned in the week ending Oct. 
7, according to MRC Data.

“AlI can say is wow! I feel very honored 
and incredibly grateful,” Cornejo tells Bill-
board. “I’ve known of many incredible 
musicians that don’t get the recognition 
they deserve and so to be on Billboard still 
seems very surreal, I’m still processing it 
through. I feel even more motivated to work 
even harder now that I’ve been given this 
opportunity.”

With Alma’s No. 2 arrival, 17-year-old 
Cornejo is the latest teenager to debut in 
the top 10. He follows Junior H (who was 18 
when Atrapado En Un Sueño also launched 

IN BRIEF

https://www.billboard.com/articles/business/chart-beat/9587611/bo-burnham-inside-comedy-albums-chart/
https://www.billboard.com/charts/comedy-albums
https://www.billboard.com/articles/business/chart-beat/9488765/phoebe-bridgers-maggie-rogers-goo-goo-dolls-iris-cover-first-hot-100-hit
https://www.billboard.com/author/xander-zellner-2
https://www.billboard.com/author/pamela-bustios
https://www.billboard.com/charts/regional-mexican-albums


 Page 21 of 23

at No. 2 in April 2020) and Natanael Cano 
(also 18 when Corridos Tumbados debuted at 
No. 1 in November 2019). Plus, Brian Tovar, 
of Eslabon Armado, was only 16 when Tu 
Veneno Mortal opened at No. 2 on the May 
16, 2020-dated list.

Alma concurrently gives the River-
side, Calif.-born singer his first Top Latin 
Albums visit with a No. 11 debut. The set, 
released Aug. 20 via Manzana Records, 
earned 9.4 million on-demand streams of 
the album’s songs in its opening week.

“The most challenging aspect of the 
recording process for me is probably the 
synchronization of instruments and vocals,” 
Cornejo adds. “Usually when I’m improvis-
ing and coming up with new songs, I’m in 
the comfort of my room just jamming with 
my cousin; but once we step foot in the stu-
dio, everything is more surreal and ampli-
fied mistakes can be more noticeable, and all 
I want to create is something perfect, that 
I’m proud of.”

Cornejo’s recent popularity is fueled by 
his strong TikTok presence. He took a first 
shot uploading a requinto cover of regional 
Mexican Esteban Gabriel’s “Hay Niveles” 
with immediate credit from the singer. 
He has since dropped Alma’s “Noche de 
Relajo,” “Llamadas Perdidas” and latest viral 
hit “Está Dañada,” which debuts at No. 7 
on Hot Latin Songs and at No. 96 on the 
all-genre Billboard Hot 100 and becomes 
the second regional Mexican hit ever on the 
latter chart, after Gera MX and Christian 
Nodal’s “Botella Tras Botella” (No. 60 in 
May).

Cornejo concurrently hits the global 
charts: “Está Dañada” arrives at No. 181 on 
the Global 200 ranking. 

BTS’ Grammy 
Suits, Jason 
Aldean’s Cowboy 
Hat & More to Be 
Sold at MusiCares 
Auction
BY ASSOCIATED PRESS

T
he custom suits BTS wore for their 
Grammy Awards performance 
earlier this year are among the 
items that will be sold at a charity 

auction.
The seven-member K-pop group wore 

custom Louis Vuitton suits to perform their 
hit “Dynamite” during March’s Grammys, 
the first time the megastars had performed 
at music’s marquee awards ceremony.

A white and gold long sleeve dress worn 
by Dolly Parton and a silver dress Katy Perry 
performed in are among the other items 
that will be sold to benefit the Recording 
Academy’s MusiCares, which helps provide 
health and other safety-net assistance for 
those who need it in the music industry.

The sale, hosted by Julien’s Auctions, will 
be held Jan. 30, 2022, during the run-up to 
the Grammys. Parton wore her dress in 2019 
when she was honored by MusiCares. Perry 
performed “California Gurls” in the silver 
ensemble in 2010 during a concert spotlight-
ing Grammy nominees.

Other items headed to the auction block 
include one of Jason Aldean’s cowboy hats, a 
jacket worn by Lionel Richie during his 2015 
Glastonbury performance and guitars signed 
by Machine Gun Kelly and Metallica’s James 
Hetfield.

Joni Mitchell has been announced as this 
year’s MusiCares Person of the Year and 
will be honored at a ceremony on Jan. 29. 
After spending most of the pandemic in 
South Korea, BTS will give their first live 
performances at a series of shows starting 
Nov. 27 at SoFi Stadium near Los Angeles. 

Phil Wickham’s 
‘House of the 
Lord’ Tops 
Christian Airplay: 
‘This Song Has 
Brought Joy to My 
Heart’
BY JIM ASKER

P
hil Wickham nets his third leader 
on Billboard’s Christian Air-
play chart as “House of the Lord” 
ascends to No. 1 on the survey 

dated Oct. 16. In the week ending Oct. 10, 
it gained by 4% to 10.1 million audience 
impressions, according to MRC Data.

Wickham co-wrote the song with Jona-
than Smith, who solely produced it.

“This is a song that has personally 
brought joy and fresh perspective to my 
heart in the middle of some trying and 
frustrating seasons,” Wickham tells Bill-
board. “It’s incredible to now see it go on to 
do the same for so many others. What an 
honor.”

“House” is Wickham’s second Christian 
Airplay No. 1 in 2021, after “Battle Belongs” 
dominated for four frames starting in April. 
He first led with “This Is Amazing Grace” 
for 10 weeks beginning in March 2014.

Notably, “House” reaches the summit 
in its 20th week on the chart, marking the 
37-year-old San Diego native’s quickest 
trip to the top. “Battle” took 25 weeks and 
“Grace” needed 27.

Wickham has logged 19 Christian Airplay 
appearances. He notched the first of his 
seven top 10s with “Safe,” which hit No. 4 in 
April 2010. 
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Kanye West 
Puts $11 Million 
Wyoming Ranch 
Up For Sale
BY ASSOCIATED PRESS

R
apper, music producer and 
clothing entrepreneur Kanye 
West has put his ranch and busi-
ness properties in northwestern 

Wyoming up for sale. The West Ranch, for-
merly known as Monster Lake Ranch, went 
on the market Monday for $11 million. The 
property sprawls across six square miles (16 
square kilometers) of open land and tree-
studded hills and outcrops about six miles 
(10 kilometers) south of Cody.

The property features lakes, a lodge, com-
mercial kitchen, equipment sheds, horse 
facility, corrals and go-kart track, according 
to the DBW Realty listing.The listing came 
days after West listed his seven commercial 
properties in Cody for more than $3.2 mil-
lion, the Cody Enterprise reported.

The ranch, which leases additional land 
owned by the U.S. government, listed for 
$13.3 million before West bought it in 2019 
though it’s unknown how much he paid for 
the property. Wyoming law does not provide 
for public disclosure of real estate sale 
amounts.

West moved from California to Wyoming 
in 2019 and set about basing at least some 
of his clothing business in Cody, a city of 
about 10,000 on the eastern approach to 
Yellowstone National Park. It wasn’t clear 
if the property sales mean West is leaving 
Wyoming or just reorganizing his business 
there. Has has no listed contact information 
or publicist with contact information. West, 
44, filed this year to legally change his name 
to his nickname, Ye, and is in the midst of a 
divorce from Kim Kardashian West. They 
have four children together. 

Stevie Van Zandt 
Launches Pre-
Rolled Cannabis 
Line
BY LARS BRANDLE

S
tevie Van Zandt, the Rock and 
Roll Hall of Famer, is encouraging 
folks to roll one up.

The veteran rocker, author and 
actor, launches his own line of pre-rolled 
joints, bearing the name of his wellness 
brand Little Steven’s Underground 
Apothecary.

Van Zandt’s gear is part of a holistic ap-
proach to both heal, help and educate.

Many U.S. states have decriminalized or 
legalized medical or recreational mari-
juana, though cannabis remains illegal at a 
federal level.

That’s just not right, reckons Van Zandt.
“We need to help spread cannabis educa-

tion, destigmatization, and stop unjust 
criminalization for a plant that not only does 
a lot of good, but has proven during COVID 
to be essential to people’s well being and 
quality of life,” he explains.

The E-Street Band man’s cannabis isn’t 
the stuff to get you wasted, but it’ll “pro-
vide a powerful feeling of well-being and 
enriching your endocannabinoid system 
with high-CBD and low-THC flower,” reads 
a statement. Take a drag, we’re told, and it 
“less of a stoned-high and more a full body 
balancing effect with uplifting pep.”

The pandemic gave the guitar hero and 
so many others a reminder on the impor-
tance of personal well-being. So Van Zandt 
launched his Underground Apothecary, 
which offers a range of holistic teas, lol-
lipops, candles and now pre-rolls.

The ready-made doobies are created with 
hand-grown craft cannabis, according to a 
statement, and, for now, they’ll be exclusive-
ly carried at Canna Provisions stores in Lee 
and Holyoke, Massachusetts. You’ll need to 
be 21-years-old to light one up.

This isn’t the first time Canna Provisions 

and its CEO Meg Sanders has partnered 
musicians with cannabis lines. Previously, 
Sanders teamed with Willie Nelson’s estate 
to Launch Willie’s Reserve.

A 10% cut of profits from sales of Little 
Steven’s Underground Apothecary pre-
rolls will go to the National Organization 
for Marijuana Legalization (NORML)., 
which has worked to reform marijuana 
laws since 1970. 

David Bowie’s 
75th Birthday 
Celebration 
Includes 
Immersive 
London, New York 
Pop-Ups
BY GIL KAUFMAN

D
avid Bowie would have turned 
75 on Jan. 8, 2022. And though 
the rock icon died at age 69 in 
Jan. 2016, a major celebration of 

his three-quarter century mark will blast off 
in New York and London on Oct. 25 through 
two limited-time pop-up experiences that 
will kick-off a year-long celebration of all 
things Bowie.

The singer’s estate announced the Bowie 
75 campaign on Wednesday (Oct. 13) by re-
vealing the two curated experiential shops, 
one of which will open on the site of the 
earliest confirmed Ziggy Stardust sighting 
and the other in the London-born singer’s 
adopted home town. Both will launch 
exactly 75 days before the bday anniversary 
and stay open through late January 2022.

The London outlet at 14 Heddon Street 
is the location of the photo shoot for the 
iconic cover of Bowie’s 1972 The Rise and 
Fall of Ziggy Stardust and the Spiders From 
Mars album, while the New York one at 150 
Wooster St. is described as being just “steps 
away” from Bowie’s longtime downtown 
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neighborhood.
Both will be offer dives into Bowie’s 

sound and vision via immersive 360 Reality 
Audio and HD video screening rooms using 
Sony’s spatial sound tech, as well as hours of 
video content including previously unseen 
behind-the-scenes material and rare footage 
from the Heathen (2002) and Reality (2003) 
eras. Fans can also buy limited-edition 
releases of exclusive Bowie gear, collectibles 
and limited-run CD/LPs, digitally slip into 
some of his beloved costumes for shareable 
social media snaps and check out exclusive 
fine art photography documenting the cha-
meleonic singer’s many eras.

Check out more information about 
the Bowie 75 celebration here. 
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