
Live Nation’s long-planned expansion into Mexico is 
back on and will be funded by a $450 million common 
stock offering, company officials announced this week 
in a filing with the Securities and Exchange Commis-
sion.

The funds generated from the sale will go to Cor-
poración Interamericana de Entretenimiento (CIE) 
and Grupo Televisa for the the purchase of 51% of 
OCESA, Mexico’s largest concert promoter and the 
country’s exclusive license holder for Ticketmaster 
Mexico, which sells 20 million tickets a year.

The stock offering is for approximately 5.1 million 
shares — about 2.4% of the company’s current shares 
outstanding and 2.2% of the stock it authorized to sell 
but remains unissued. Goldman Sachs is underwriting 
the share issuance.

First announced in July 2019, the agreement took 
10 months to win the approval of Mexican regulators, 
only to collapse in May 2020 as a result of the global 
pandemic and concert industry shutdown.

Citing a “material adverse effect,” CEO Michael 
Rapino announced that the deal was being put on 
hold during a May 7, 2020, earnings call, saying com-
pany officials wanted to “evaluate the impact of the 

global COVID-19 pandemic on OCESA’s business and 
operations” in Mexico and the rest of Latin America.

“Long-term we’re still bullish on their business 
and ours, we want to be in business with OCESA and 
get the deal done, but we’re not sure where Mexico 
stands” with COVID-19 crisis, Rapino told analysts on 
the 2020 earnings call. “I’m not looking to take on any 
losses from Mexico while they’re going through their 
six or eight months of a business downturn and come 
out the other side. Ideally we’d want to get the deal 
done, we want to delay the cash payment of the deal 
until we know we are on the other side of this crisis — 
that’s the intent.”

OCESA opposed the May 2020 decision and on 
May 25, Live Nation filed a petition for with the In-
ternational Court of Arbitration seeking a declaratory 
judgement that Live Nation had the right to terminat-
ed their agreement with Corporación Interamericana 
de Entretenimiento. Both sides reached a settlement 
on Monday to suspend the arbitration hearing and 
move forward with the sale. The agreement may be 
terminated by either party if the acquisition doesn’t 
close by June 12, 2022.

How Live Nation’s Funding Its $450M 
Mexico, Central America Expansion
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producers and other creative professionals 
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for Record Of The Year, Album Of The Year, 
Song Of The Year, and Best New Artist.

Take this opportunity to remind the industry 
of the accomplished work that was released 
between September 1, 2020 – September 30, 
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Academy® prepare to cast their ballots for 
Latin’s Music’s Biggest Night®.
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Voter Guide E-Newsletter,showcasing the music 
and artist that made an impact during the eligibility 
period for the 22nd Latin GRAMMY® Awards.
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The agreement gives the world’s larg-
est promoter control of an average of 3,100 
events annually with 6 million attendees in 
Mexico and Colombia every year.

In 2019 OCESA/CIE was the third highest 
grossing promoter on the Billboard Year-
End Boxscore charts, only behind Live 
Nation and AEG, reporting $233.2 million 
in ticket sales for 936 events in front of 4.3 
million fans.

Live Nation’s share price closed 2.41% down 
at $86.54 on Wednesday. Since the deal’s 
revival was announced Monday morning, the 
company stock has held steady with a slight 
.4%. increase in a share price and little to know 
change in trading volume. 

A #MeToo 
Moment as 
Australia’s Music 
Industry Rises 
From Down Under
BY LARS BRANDLE

B
RISBANE, Australia —Denis 
Handlin, Sony Music Australia 
and New Zealand’s former chair-
man and CEO, acknowledged 

earlier this month that the label dealt with 
sexual misconduct in his more than three 
decades at the top.

“At any time I was made aware of this sort 
of behavior, I took action to ensure that it 
was stopped and didn’t occur again,” Han-
dlin said in a statement read on the investi-
gative podcast series Everybody Knows on 
Sept. 1. “With issues of sexual misconduct, 
I always took immediate action, in accor-
dance with the law and best practice in the 
interests of those involved in such traumatic 
and disturbing events.”

Those actions, Handlin said, included 
the removal of “people at all levels and all 
seniority.”

In June, Handlin abruptly left Sony fol-
lowing 51 years of service, including 37 years 
leading the Australasia arm. His comments 
were the latest sign that Australia’s music 
industry has a problem with sexual miscon-
duct and predatory behavior within its ranks 
— but for the first time, leading figures are 
openly addressing the issue.

Australia’s music industry, so distant 
from the rest of world, is finally facing its 
#MeToo moment. In recent months, Sony 
Music and Universal Music have launched 
investigations into their corporate cultures 
in the country, and a group of industry 
members has been assembled to expose the 
industry’s dark elements in the mainstream 
media.

Exposés by Australian media outlets 

detailing allegations of inappropriate be-
havior by label and other music executives 
— including discrimination, bullying and 
harassment — have led to the departures of 
other key music industry figures. Among 
them: Scott Maclachlan, Warner Music’s 
former senior vp A&R at the label’s Austral-
asia office, who is best known for discover-
ing Lorde; Paul McKessar, former CRS 
Management director and Benee’s former 
manager; and Tony Glover, a veteran Sony 
Music executive.

“I am truly sorry for the pain I caused,” 
McKessar wrote on Instagram. “There’s no 
excuse for crossing professional boundar-
ies.” Maclachlan told Stuff: “I do accept the 
harmful impact of my past behavior and 
I try every day to repair the damage and 
prevent it happening again.” Glover said the 
probe was “a complete surprise,” noting to 
the Sydney Morning Herald that he “had 
never been sanctioned before.”

(McKessar and Glover did not respond to 
Billboard’s requests for comment. Maclach-
lan said in an email, “Every day I continue 
to work at improving, learning and making 
amends.”)

Around the world, the music industry 
has been slow to expose sexual harassment 
and violence in and around the workplace, 
as shown in countries like France, where 
police and employers have investigated sev-
eral music producers and at least one music 
executive over the past year.
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In December, French indie label Because 
Music dismissed Tahar Chender, its head 
of marketing and promotion for France, for 
helping create a “sexualized atmosphere” 
at the company marked by racist, sexist 
and homophobic comments. (Chender told 
French publication Mediapart that “if my 
passionate and excessive character has put 
people in an uncomfortable situation, I 
apologize, but we cannot judge 15 years of a 
career through the filter of 2020.”)

In Australia, #Metoo has been slow to 
catch on in part because the country’s defa-
mation laws place the onus on the victim 
or survivor to prove their claim, women’s 
advocates say — and “gag laws” prevent 
victims from speaking out, even after a 
court convicts a perpetrator of a crime. The 
laws create “an environment of threat, fear, 
silencing, power imbalance and requirement 
of resources which makes movements like 
#metoo difficult to instigate,” says Deena 
Lynch, a Taiwanese-Australian musician 
who performs as Jaguar Jonze.

With issues of sexual misconduct, I 
always took immediate action, in accor-
dance with the law and best practice in the 
interests of those involved in such traumatic 
and disturbing events.”

Following Handlin’s departure, Pat 
Handlin, vp A&R and Denis’ son, and Mark 
Stebnicki, senior vp strategy, corporate 
affairs and human resources, also left Sony. 
The label has not accused them of wrongdo-

ing as part of the investigation.
“It is time for a change in leadership,” 

Sony Music Entertainment CEO Rob 
Stringer wrote in a message to staff on June 
21. “I will be making further announce-
ments in terms of the new direction of our 
business in Australia and New Zealand in 
due course.”

(Pat Handlin and Stebnicki did not re-
spond to Billboard’s requests for comment. 
A Sony spokesperson declined to comment 
further. Denis Handlin said he had noth-
ing to add to his recent statement on the 
podcast.)

In early August, Universal Music Austra-
lia said it had launched its own indepen-
dent investigation after allegations about 
improper behavior within its ranks emerged 
online and an internal complaint was lodged 
with HR, according to the Sydney Morn-
ing Herald, which broke the story. “As the 
leader of this company I take full respon-
sibility for creating a respectful workplace 
culture for everyone,” George Ash, president 
of Universal Music Australia & New Zea-
land, wrote in an internal message to staff, 
which Billboard verified.

“Everyone deserves a workplace environ-
ment that is safe, inclusive, and respectful,” 
a UMG spokesperson wrote in a statement 
to Billboard. “We take seriously any claims 
of alleged misconduct which are brought 
to the company. All claims are reviewed 
promptly, thoroughly and objectively. If 

any misconduct is found, appropriate ac-
tion is taken.”

The statement went on to say the label is 
“committed to playing our part to advance 
real and constructive change and an indus-
try that upholds the highest standards of 
professional respect, conduct and integrity.”

A spokesperson for Warner Music 
Australasia issued the following statement: 
“The music industry has significant changes 
to make to create an environment where all 
people feel safe, heard and respected. We’re 
continuing to evolve our company, chang-
ing the structure of our leadership team and 
bringing in people from more diverse indus-
tries and backgrounds. Our commitment is 
ongoing and together we will help build an 
industry that’s a better, safer, more inclusive 
place to work.”

The Sony and Universal probes are ongo-
ing, and their findings won’t be known for 
some time, people familiar with the matter 
tell Billboard. Sources also say there are no 
current investigations at Warner, but that 
the company has dealt with any allegations 
as they’ve arisen.

“People need to be held accountable,” says 
a source at Universal. “Hopefully this will be 
an industry wide sea-change.”

Sexual misconduct issues in the Aus-
tralian music industry are acute, says one 
researcher. In May, Jeff Crabtree, subject 
coordinator of music business and profes-
sional practice at University of Technology 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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KOBALT MUSIC GROUP 
20TH ANNIVERSARY

On October 9th, Billboard will salute Kobalt Music Group on its 
20th anniversary. Today, Kobalt is one of the world’s most 
innovative music companies, using technology to power creative 
freedom, transparency, ownership and control for artists, 
songwriters, publishers, and labels. 

 As file-sharing wreaked havoc on the record industry, Kobalt 
took a bet on digital music and won. Founded in 2001 by Swedish 
entrepreneur Willard Ahdritz, the startup built a platform to 
maximize efficiency, accuracy, and transparency across the 
billions of micro-payments collected in today’s highly complex 
digital world. As traditional music companies fought technology 
and contracted, Kobalt embraced it and grew, building an 
infrastructure and world-class creative team purposely designed 
to usher in the streaming era, along with a more fair, rewarding 
music business for creators.

Kobalt has transformed into a preferred destination for rights 
holders and works with some of the most iconic and exciting 
artists and songwriters in the world, representing on average over 
40% of the top 100 songs in both the US and UK. Kobalt clients 
include, The Weeknd, FINNEAS, Dave Grohl, Karol G, Phoebe 
Bridgers, Jazmine Sullivan, Roddy Ricch, Lorde, Marshmello, Max 
Martin, Paul McCartney, Prescription Songs, Stevie Nicks, Ozuna, 
Young Thug, Kirk Franklin, Ovy On The Drums, Machine Gun Kelly, 
Andrew Watt, Justin Quiles, The Chicks, Pasek & Paul, Diplo and 
many more.

Please join Billboard in congratulating Kobalt Music Group’s 
20th Anniversary.
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in Sydney, published a study that found that 
86% of respondents had experienced “un-
wanted sexual pressure” or “harassment.” 
(Crabtree conducted the study, made up of 
33 interviews and 145 online responses, over 
four years.)

Lynch says she has first-hand experience. 
In May, the musician went on national tele-
vision to detail a March 2019 evening in a 
Brisbane nightclub with two music produc-
ers she had been collaborating with. As the 
evening progressed, she said, they began to 
“be very sexual” towards her, including run-
ning their hands up her bra and underwear, 
and pinning her to a pillar “so they could 
kiss me.” When she resisted and tried to 
go home, both men, she said, threatened to 
derail her career.

Lynch said she escaped the producers by 
literally running out of the club and down 
the street.

“You start thinking about survival in a 
very small music industry, and it silences 
you,” Lynch said on the Channel 10 program. 
“It makes you extremely scared to fight back 
too hard.” (Lynch declined to name her al-
leged harassers to Billboard.)

Earlier this year, the Australian Recording 
Industry Association (ARIA) and its recently 
appointed CEO, Annabelle Herd, who 
became ARIA’s first female chief executive 
in February, invited more than 30 industry 
professionals to an “initial conversation” on 
sexual harm, harassment and systemic dis-
crimination. “It was a hard meeting,” Herd 
says, with “very sensitive” subject matter 
discussed on that day. The group is working 
to tap experts in sexual harm and establish a 
national consultation strategy.

The changes keep coming. With Handlin 
out at Sony, ARIA appointed a new succes-
sor chair, Natalie Waller, head of ABC Mu-
sic and Events, a division of the Australian 
Broadcasting Corporation. For the first time, 
the trade association’s two key positions are 
occupied by women.

Lynch’s pointed questions last year on 
social media about rumors and allega-
tions in the industry led to the launch of 
Beneath the Glass Ceiling, an anonymous 
Instagram account for alleged victims of 
sexual impropriety and advocates to discuss 
their experiences without sharing names. 

A similar account has since been set up in 
New Zealand.

The movement is gathering steam, says 
Lynch, “and fanning those tiny fires into a 
blaze of reckoning.” 

Can Social Tokens 
Pave a New 
Future for Music? 
BitClout’s Still 
Banking On It
BY TATIANA CIRISANO

O
ne day in early March, Th3rd 
Brain management company 
founder Jake Udell received a 
text from a friend: “You got any 

BitCoin laying around?”
The ensuing conversation is how Udell 

first heard about BitClout, a blockchain-
based platform where users buy and sell 
cryptocurrency coins based on real people, 
mixing elements of a social network and a 
stock market. From there, “my phone just 
started blowing up,” Udell says.

It was just a month after 3LAU’s $11.7 
million NFT sale captivated the music 
industry, and everyone was crazy for crypto. 
BitClout was a week ahead of launch and 
beginning to make its way around the 
music industry rumor mill, where Udell 
heard what has since been confirmed: The 
mysterious platform was backed by inves-
tors like Coinbase Ventures, Sequoia Capital 
and Winklevoss Capital and founded by 
an anonymous developer known only as 
Diamondhands.

“It was almost too good to be true,” 
says Udell, who has worked with artists 
like Krewella and ZHU. “All these people 
involved? Really? But then I read the white 
paper, and I was super inspired.”

That white paper described a platform 
resembling Twitter, where users have pro-
files and can post, like, comment and share 
content. Anyone who joins the platform gets 
a creator coin in their name, the value of 

which theoretically fluctuates depending on 
that person’s social standing and how many 
coins are in circulation. Users can then can 
buy and sell each other’s coins using the 
platform’s native cryptocurrency, BitClout. 
(“If Elon Musk succeeds in landing the first 
person on Mars, his coin price should theo-
retically go up” because more users would 
buy his coin, the document read, but “if he 
makes a racial slur during a press confer-
ence, his coin price should theoretically 
go down,” because users would likely sell 
his coins away.) Users also collect a self-
designated percentage of each investment 
into their own coin which usually hovers 
around 10%, called the “founder’s reward,” 
and can tip each other’s social media posts 
with coins.

The idea is that creators — among them 
artists — get to tap into their most dedicated 
fans for funding, and those fans get to share 
in their success. Udell quickly applied the 
concept to the music industry, imagining if 
he had invested in Billie Eilish’s coin after 
attending one of her earliest shows. “That 
is an amazing, synergistic journey to be on 
with your fans, because they’re incentiv-
ized in your success at a whole new level,” 
he says. Thanks to his active presence on 
BitClout, where he often coaches new users, 
his coin is now trading at $5,558.

But the platform was mired in contro-
versy when it finally launched in private 
beta in mid-March, given that it had 
reserved profiles for roughly 15,000 public 
figures without their knowledge, including 
Kim Kardashian ($2,420), Donald Trump 
($353), Ariana Grande ($4,288) and Elon 
Musk ($21,582, the highest price on the 
platform). There were also reserved profiles 
for companies, including Billboard ($371). 
Those people were — and still are — invited 
to tweet out a series of numbers to confirm 
their identities, at which point they could 
designate and claim their founder’s reward 
on the coins already purchased (which 
amounts to millions of dollars for some). 
BitClout also promised to take down the 
profile of anyone who asked, at which point 
investors could pull their money out. As 
executives convened on social audio app 
Clubhouse to debate the legality of the 
profiles — with more than one comparing 
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it to a Black Mirror episode — the platform 
crashed completely on March 12, only 
to resurface days later and then come out 
of private beta on March 24.

Despite the initial chaos, the idea struck a 
chord with the fast-growing community of 
crypto enthusiasts who seek to use block-
chain technology to transform the econom-
ics of music careers. It’s no mistake that 
BitClout launched amid the music industry’s 
NFT frenzy. In a rare interview, Diamond-
hands (whose coin currently trades at 
$6,898) tells Billboard that the platform was 
initially meant to launch four months later 
in July, but that when blockchain captured 
the zeitgeist in the spring, he decided not to 
wait.

“It grew out of control very quickly,” says 
Diamondhands, who spoke on the condi-
tion of anonymity but whose identity was 
verified by Billboard. “Rather than ending 
up with a small, crypto-oriented audience, 
we had a totally mainstream audience that 
we weren’t really prepared for.” It took three 
months for BitClout to list on its first cryp-
tocurrency exchange platform, Blockchain.
com, prompting many people to label it as a 
scam. Diamondhands estimates that around 
5% of the reserved profiles have been taken 
down at the owner’s request. “We had a nar-
rative that was a bit controversial,” he adds.

Diamondhands says that keeping 
Bitclout’s development team anonymous 
is meant to “inspire the community to 
decentralize faster,” but his identity has 
nonetheless been widely speculated on in 
other media. Several publications guess that 
Diamondhands is software engineer Nader 
Al-Naji, who raised $135 million to launch 
the cryptocurrency Basis in 2018, but shut 
down the project the same year, citing regu-
latory concerns.

The early buzz around BitClout has 
since worn off, but its dedicated com-
munity has been quietly at work, and 
many members speak of it with cult-like 
reverence. The list of artists with verified 
profiles now includes Diplo ($610), Benny 
Blanco ($835), Steve Aoki ($970), Mike 
Posner ($531), Avenged Seven-
fold ($2,705), Austin Mahone ($580), 
3LAU ($551) and Disclosure ($271), as well 
as executives like longtime Madonna man-

ager Guy Oseary ($415) and Troy Cart-
er ($83), the former Spotify executive and 
founder of Q&A who deemed the BitClout 
launch “very punk rock” in a post on the 
platform. BitClout has processed more than 
44,000 transactions, amounting to more 
than $237 million, and its now-confirmed 
list of investors also includes Andreessen 
Horowitz and Reddit co-founder Alexis 
Ohanian.

Fluctuation isn’t unusual for new cryp-
tocurrencies, but the value of BitClout has 
dropped significantly since its all-time high 
of $198 per coin in June, according to Coin-
base, which doesn’t support BitClout but 
does track its value. BitClout fell to an all-
time low of just $53 in August, and currently 
sits at $71 per coin.

Sibling pop band Echosmith ($685) has 
been testing BitClout with promising re-
sults, according to the band members’ father 
and manager, Jeffery David ($258), founder 
of Cranberry Management. The band offers 
a virtual meet-and-greet to anyone who 
“tips” one of their posts with six or more 
“diamonds” (bundles of coins, the cost of 
which is ever-changing), which amounts to 
at least $356 at time of publication. So far, 
the band has done about 15. Next, David says 
the band is grappling with the idea of cash-
ing out some of their creator coins to fund 
a record — knowing that if they do so, the 
value of their coin will inevitably go down.

“I’m not a million percent convinced yet, 
and [BitClout] has to scale way bigger than 
it is now,” David says. “But something about 
it is really sticky.”

Meanwhile, BitClout has a fervent sup-
porter in Fort Worth, Texas, -based in-
dependent rapper Clay Perry, who calls him-
self the “BitClout preacher.” Perry turned 
to BitClout after being disillusioned by the 
traditional music industry system, where he 
struggled to earn meaningful revenue even 
when his “personal dreams” came true. “I’ve 
been onstage with T.I. in different cities, 
and then I’d go back to work with Sprint on 
Monday morning,” he says.

Perry constantly engages on the platform 
and even released a rap ode called “Bit-
Clout,” which has collected 88,000 Spotify 
streams. Those streams are probably worth 
around $400. But perhaps more valuable 

is the roughly $50,000 investment in his 
coin he received following the release from 
an account widely believed to belong to 
BitClout’s investors. His coin is currently 
worth $884 and has a total value on the 
platform of $56,500, helping him move out 
of his parents’ place into his own apartment 
with a built-in studio. “BitClout changed my 
life,” Perry says — and he even got a tattoo of 
the platform’s logo to prove it.

BitClout continues to evolve, introduc-
ing an on-platform NFT marketplace in 
July. But the biggest change is yet to come. 
Diamondhands says that in the near future, 
he plans to shut down BitClout.com entirely 
and give the frontend over to the commu-
nity.

Here’s how that would work: BitClout’s 
data and code is open-source, and BitClout 
encourages developers to use it to build 
new, third-party apps within the BitClout 
network. There are already more than 100 
projects in the works, from BitClout Pulse 
(advertised as “Bloomberg for BitClout”) 
to Afterparty, where creators can hold 
exclusive events for coin holders. As soon 
as third-party apps get so good that Bit-
Clout starts to feel like “the Craigslist of the 
ecosystem,” Diamondhands says, he will 
shut down BitClout.com and instead focus 
efforts on the BitClout blockchain that pow-
ers all those apps. (The BitClout cryptocur-
rency will still exist, as will creator coins.) 
Theoretically, this will help maximize the 
number of BitClout transactions that are 
happening, and thus maximize the value 
of BitClout. “In a weird way, me shutting 
down BitClout.com is potentially the best 
thing for BitClout the coin,” Diamondhands 
says.

But while Perry describes BitClout’s 
impact on his life as “just like a fairy tale,” 
others in the crypto community see the plat-
form’s promises as just that: Fantasy. Among 
BitClout’s vocal critics is Preston Byrne, 
a partner at the prominent cryptocur-
rency law firm Anderson Kill, which sent a 
cease-and-desist letter to BitClout in March 
arguing that reserved profiles infringe on 
the right of individuals to profit from the 
commercial value of their identity.

Byrne takes issue with the value of creator 
coins, which he says is entirely speculative: 
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“There’s no logical connection between 
the value on the BitClout system and what 
revenues I’m actually generating,” he points 
out. (The values don’t seem to correlate 
so precisely with social standing, either: 
Ariana Grande’s value is nearly six times 
that of The Weeknd’s, for example, but it’s 
hard to argue that Grande is seven times the 
bigger star.)

As blockchain tech takes hold of the 
music industry, artists don’t need BitClout 
to launch a creator coin, either — known 
elsewhere as a “social token,” or a form 
of cryptocurrency based around a person 
or brand. Portugal. The Man launched a 
token on creator coin platform Rally, while 
competing platform Fyooz has added tokens 
for rappers like Lil Yachty and Lil Pump, 
allowing holders to exchange their tokens 
for access to private communities, exclusive 
content and merchandise.

Byrne also argues that BitClout’s ability 
to remove profiles is itself a sign that it’s not 
a fully decentralized platform in the first 
place. “If you go back to the original test, 
a system isn’t decentralized if a regulator 
can get their hands on someone and turn 
the system off,” Byrne says. “If there’s a web 
server, it can be turned off.” The inevitable 
need for content moderation, he adds, may 
prevent BitClout from ever being truly 
decentralized. “I think it’s going to run into 
the same problems that every other social 
network would as it hits the growth stage, 
and you cannot moderate without central-
ization.”

There is also a chance that creator coins 
on BitClout will be designated as securi-
ties by the U.S. Securities and Exchange 
Commission, making them subject to the 
same regulatory and filing requirements as 
stocks and bonds. In that case, creator coins 
are “not really a viable long-term path for 
individuals to rely on for monetization,” 
Byrne argues.

What we’re really looking at is what cryp-
to enthusiasts would call “decentralization 
theatre,” he says: “Clothing a fundamen-
tally centralized offering in the language 
of decentralization to leverage people who 
demand decentralized services because of 
their dissatisfaction with gatekeepers.” And 
what group of people is more dissatisfied 

with gatekeeping than musicians?
It’s hard to predict whether BitClout can 

become a solution for artists’ frustrations 
with the traditional music industry, but it 
is without question a reflection of them. 
BitClout epitomizes today’s culture, where 
creators are increasingly dissatisfied with 
gatekeepers and middlemen, prompting 
companies across social media, tech and 
music to adopt new initiatives to appear 
“creator-friendly.” TikTok now has a billion-
dollar “creator fund,” for example, and 
Facebook says it will pay creators the same 
amount by next year.

“There is this universe of people who are 
all attempting to crack that nut: How do we 
get a scalable system which ensures that 
content creators can get paid for what they 
produce, and can make more money?” Byrne 
says. “That’s the dream. I think BitClout 
is one iteration of what that dream repre-
sents.”

Diamondhands acknowledges that the 
platform isn’t perfect, but dismisses the 
criticism. “The upside outweighs any nega-
tive implications,” he says. And for now, the 
platform is paying off in a tangible way for 
some. Thanks to his success on BitClout, 
Perry says he is working on new music; 
launching a crypto-focused record label that 
will help artists on the roster do things like 
create BitClout profiles and sell NFTs; and 
even routing a nationwide tour for Nacho 
Average, a new media brand he co-owns 
with his girlfriend, Wendy Leigh, whom he 
met through — yes — BitClout.

“I’m putting every chip on BitClout,” 
Perry says. “Whatever happens, I believe in 
this.” 

David Bowie 
Estate and Warner 
Music Partner to 
Bring Icon’s Entire 
Catalog to Label
BY LARS BRANDLE

D
avid Bowie’s career-spanning 
catalog of recordings will be 
represented by Warner Music 
Group for the first time, through 

a new licensing agreement reached with the 
late legend’s estate.

Starting in 2023, the Thin White Duke’s 
recordings from 2000 until his passing in 
2016 will shift to WMG on a global basis, in 
what the major music company describes as 
“a landmark deal.” With it, WMG completes 
the set by uniting five decades of Bowie’s 
music under the same creative roof. Finan-
cial terms were not disclosed.

Among the artist’s later works cov-
ered by this new pact are 2002’s Mercury 
Prize-nominated Heathen; 2003’s Real-
ity; 2013’s The Next Day; and his final studio 
album, 2016’s Blackstar, also shortlisted for 
the annual Mercury Prize.

Blackstar dropped just two days before 
Bowie’s death, on Jan. 10, 2016. The album 
debuted at No. 1 on the Billboard 200, giv-
ing Bowie a posthumous, first leader. The 
following year, during the 59th Grammy 
Awards, Blackstar swept all five awards it 
was nominated for.

Warner Music Group has controlled the 
lion’s share of Bowie’s recordings since 2013, 
when the company acquired the Parlophone 
Label Group, following the split-up and sale 
of EMI.

In the intervening years, WMG has pulled 
the trigger of several releases showcasing 
Bowie’s legendary, and constantly evolv-
ing art, including the Five Years reissue and 
the Era series of box sets.

Expect more special releases in the years 
ahead.

“It’s an incredible honor to have been 
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chosen as the stewards of one of the most 
important and dynamic bodies of creative 
work in modern culture,” comments Max 
Lousada, CEO, Recorded Music, Warner 
Music Group.

The company’s expanded partnership 
with the Bowie estate, he continues, “will 
help us deliver innovative, career-spanning 
projects and attract new generations to his 
extraordinary musical universe.”

WMG’s move to become the definitive 
home of Bowie’s recorded music follows the 
music major’s global partnership with Ma-
donna, for her entire catalog, and a sepa-
rate, earlier deal struck with David Guetta 
for the French DJ’s complete works.

Rival music giant Universal Music last 
month announced its own deal, that would 
see the company represent Aerosmith’s 
entire recorded music catalog ahead of the 
rockers’ 50th anniversary next year. 

On the Run From 
the Taliban, 
Musicians in 
Afghanistan Face 
Uncertain Future
BY STEVE KNOPPER

B
ecause he is a musician in Af-
ghanistan, Faisal is in hiding.

Last month the Taliban 
dragged folk musician Fawad 

Andarabi out of his home north of Kabul 
and murdered him, international media 
outlets reported, terrifying Faisal, who is in 
a long-running rock band, and his family.

“We are just shocked at what will hap-
pen,” says Faisal, 26, who fled from his 
Kabul home to live with 10 family members. 
“We don’t know if tomorrow we will be alive 
or not.”

The Taliban, which banned music when 
it ruled the country from 1996 to 2001, has 
not yet announced a formal policy on the 
arts, but a spokesman told The New York 
Times in late August: “Music is forbidden in 

Islam.” After hearing that, Faisal called his 
bandmates and instructed them to leave, too. 
They had been rehearsing in a rented space, 
and when the Taliban took control, they 
sealed it and abandoned their instruments.

“Every day, we message and call each 
other. All our members are in a safe place,” 
Faisal tells Billboard on a WhatsApp call, re-
questing anonymity and declining to divulge 
his location and band name. “But we can’t 
perform. We can’t work. We can’t practice. 
We don’t know what will happen with our 
instruments. We don’t know if they found 
that or not.”

The Taliban’s anti-democracy regime, 
which regained control over the country 
last month, after the U.S. ended its 20-year 
war in Afghanistan and began pulling troops 
from the region, has already had a devastat-
ing impact on local music. Over two decades 
of democracy, Afghan musicians had slowly 
developed bands and orchestras, from a 
classical and traditional school called the 
Afghanistan National Institute of Music 
(ANIM) to the reality-TV talent show Af-
ghan Star to concert festivals and DIY 
scenes for hip-hop, hard rock, black metal 
and other genres.

But under the Taliban, all that is gone 
now. Even weddings have stopped hir-
ing live bands and mostly moved indoors, 
choosing instead to air recorded songs softly 
over home speakers. “We lost our homes, 
jobs and everything,” says Metal Sam, who 
founded a band called Rig Veda before flee-
ing Kabul in the early days of the Taliban 
takeover. “My musical career is over.” Like 
Faisal, he’s living in an undisclosed location, 
waiting for flights to be approved so he can 
flee the country.

“We’re at high risk,” Metal Sam says. 
“People often made or listen to classical/folk 
music and sometimes Western music like 
hip-hop. Music was quite a big part of the 
Afghani culture, something Afghans cannot 
give up easily. Of course, those people are in 
danger now.”

Another musician who spoke to Bill-
board by text is in a hip-hop group that felt 
free to express itself with “critical lyrics” 
during the past two decades of Afghanistan’s 
democratic system. “We are in danger,” he 
says. “We know the Taliban, they are against 

music, and they take those who are on this 
path seriously. Our style is rap and their 
excuse is that they say you are spreading 
Western culture in this religious country.”

“That’s why we are in a hidden village,” 
he continues. “We have to lie to save our 
lives.”

Until the Taliban’s recent takeover, Af-
ghan music was becoming more sophisticat-
ed, evolving into a DIY culture like “the ‘80s 
punk scene” in the U.S., says Travis Beard, 
an Australian filmmaker, journalist, concert 
promoter and activist who has spent years 
in Afghanistan.

Promoters, recording studios, engineers 
and producers have expanded their techni-
cal expertise over the years, and multiple 
radio stations have aired all kinds of music.

“It’s all underground and independent,” 
says Beard, who spent years importing 
guitars, amps and production systems from 
other countries. “It was quite pure and had 
its training wheels and wasn’t sure how to 
arrive. Unfortunately, it got stopped a couple 
weeks ago.”

Over the years, rock acts such as Kabul 
Dreams and White Page have emerged in 
Afghanistan, before relocating elsewhere. 
Production companies had just started to 
provide professional-sounding recordings, 
although there are no significant record 
labels in the country and the government 
never established a system for copyrights 
or publishing to protect songs and other 
intellectual property, says Ahmad Sarmast, 
ANIM founder.

“The music business in Afghanistan is 
practically not established at all,” he says. 
“That infrastructure was slowly coming.”

Sarmast adds that he is hopeful the Tali-
ban, whose leaders have recently spoken 
vaguely about allowing women to have jobs 
and education after years of violent repres-
sion, will not ban music or oppress artists as 
it has in the past. “Afghanistan moved a long 
way in the last 20 years, and today Afghani-
stan is a totally different place,” he says.

The Taliban now controls the ANIM, 
which Sarmast founded in 2010 to teach 
music to children, particularly girls and 
women. With help from donors such as the 
National Association of Music Merchants 
and the World Bank, the ANIM has used 
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music to stand against regional oppression, 
offering classes in which boys and girls 
study and play together.

Taliban leaders assure him they have not 
damaged the hundreds of musical instru-
ments in its elaborate library, Sarmast says. 
And he has been in contact with the insti-
tute’s community of 400 local musicians, 
faculty and students and they have told him 
they are all safe, albeit many are in hiding.

But Sarmast says he is dubious of the 
Taliban’s commitment to human rights and 
advises musicians to be “very cautious” 
during this period when the government 
has not provided clear rules for music and 
the arts. He says of artists: “They’re worried 
about the future of music and the future of 
their life.”

“Artists generally do fall into the category 
of at-risk Afghans,” says Chris Purdy, a 
project manager for advocacy group Human 
Rights First, “If we look back to the ‘90s, it 
would make sense that the Taliban’s repres-
sion would apply to them.”

For artists looking to leave the country, 
Purdy says, the only routes out of Afghani-
stan involve border crossings into Pakistan, 
Uzbekistan, Tajikistan or Iran. Bridges and 
other passageways are “very chaotic” and 
in some cases surrounded by hostile troops. 
Plus, the neighboring countries are not 
inclined to accept refugees in most cases, he 
says.

“They’re at high risk right now,” Purdy 
says. “Their best option is to go to ground 
and find a safe house ... until we find assur-
ances to get them safely out of the country.”

Despite the challenges, some aid groups 
are working to get musicians out. Bill-
board reached local musicians through 
Beard, who runs Save Afghan Musicians, 
an organization that has raised $17,500 and 
helped 20 musicians and their families leave 
the country in recent weeks. Beard’s 2011 
festival Sound Central “was born out of the 
belly of the tiny underground music scene 
in Kabul,” according to its Facebook page, 
and has produced local battle-of-the-bands 
contests and other events. (He is now home 
in Melbourne, Australia.)

At the moment, local artists fall into the 
same category with interpreters, local politi-
cians and other Afghans who the Taliban 

might view as enemies. U.S. citizens and 
some at-risk Afghans have been able to leave 
the country by air, but in recent days, the 
Taliban has reportedly not allowed planes to 
take off.

Faisal, Metal Sam and other musicians are 
hoping for charter flights but are still wait-
ing for authorization. “The U.S. government 
isn’t paying attention,” Metal Sam says. “The 
media and people must put pressure on 
them so they should resolve this issue.”

Faisal has more immediate concerns in 
Afghanistan. After the Taliban took power, 
“some people” searched his home and 
attacked his brother, injuring his back. 
Faisal has no idea whether the violence was 
related to his background as a musician, but 
the incident prompted him and his family to 
flee immediately.

All 11 of his people are safe, although they 
are starting to run out of food after hiding 
out for a month. “Now we don’t know [how] 
to buy some food or change our place,” he 
says. They are paying close attention to the 
airport and border situation so they can get 
out as quickly as possible.

Faisal was five or six when he started 
playing music in Afghanistan in the early 
2000s. He had a keyboard and studied guitar 
with a teacher, then formed a band in recent 
years. He wasn’t able to bring his guitar to 
his current home.

“The Taliban are telling that you can’t 
work in music. Just turn in your job and do 
something else,” Faisal says. “I can’t do this. 
If in Afghanistan it’s impossible, we will 
continue our band somewhere else. I want 
to work on my music.” 

Iranian Composer 
Who Risks Jail 
For Releasing 
Music Has 
Submitted Album 
For Grammy 
Consideration
BY FRANK DIGIACOMO

T
hirty-one year-old Iranian 
composer and musician Mehdi 
Rajabian spent 10 months in his 
basement working on his latest 

musical project — an album called Coup Of 
Gods that could land him in prison for the 
third time in the last 10 years.

This time, Rajabian has Recording Acad-
emy CEO Harvey Mason Jr. in his corner. 
Mason mixed and mastered the album and 
will release it via his Hundredup label. The 
recording will be available on all major 
streaming services, and Rajabian says that 
the album has been submitted for Grammy 
nomination consideration.

Rajabian shared the following teaser 
trailer, directed by Russian filmmaker Roma 
Goncharenko, exclusively with Billboard. He 
also shared the album cover at the end of 
this article.

“I ask all the artists in the world to help 
me bring the voice of music freedom to the 
world,” Rajabian told Billboard in an email 
interview. “I experienced years of imprison-
ment and bans, solitary confinement, hunger 
strikes, and so on — solely for music.”

Rajabian was arrested in 2013, put in soli-
tary confinement for three months, released 
on bail and arrested again in 2015 for re-
cording an album titled The History of Iran 
Narrated By Setar (a lute-like instrument 
used in traditional Persian music). Accord-
ing to a 2016 Amnesty International report, 
after a three-minute trial in April 2015, he 
was convicted of “insulting Islamic sancti-
ties”, “spreading propaganda against the 
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system” and “illegal audio-visual activities.” 
His alleged crime: distributing “unlicensed 
music by Iranian singers from outside the 
country, some of whose lyrics and messages 
are political or cover taboo subjects,” ac-
cording to the report.

Rajabian says the unfinished album, 
which was confiscated, was about “the 
absurdity of the Iran-Iraq war.” His label, 
Barg Music, was also seized. (In the Persian 
language, “barg” refers to tree leaves. In 
English, it is a measurement of pressure.)

After his conviction in 2015, Mehdi says 
he was moved to Evin prison in Tehran, 
where, in 2016, he began a 40-day hunger 
strike that led to his release on parole in 
2017. (He says that his three-year prison 
sentence, which was suspended, could be 
enforced at any time.) He was arrested again 
in 2020 but not imprisoned because of his 
album Middle Eastern, which was released 
but was part of a larger performance art 
project that involved dance, painting and 
a book that were not realized. The charges 
levied against him then were that he was 
“encouraging prostitution,” he says, because 
female vocalists, who are banned in Iran, 
sang on the album.

Because of the long-term effects of his 
imprisonment and hunger strike, Rajabian 
says completing Coup Of Gods was accom-
plished with great difficulty. “My body and 
soul have been damaged,” he says. “I lost 15 
kilograms of weight [33 pounds] and 40% of 
my vision and my joints swelled because of 
the hunger strike,” he explains. “I couldn’t 
even play an instrument on my album. I 
could only compose and arrange. I did it just 
to say that no power can stop the freedom 
of music.”

From his basement, Rajabian worked 
via the Internet with musicians, includ-
ing two female vocalists from the United 
States, Lizzy O’Very and Aubrey Johnson, 
who appear on four of the tracks. All of the 
performers on the album are non-Iranian, 
Rajabian says, because of the ban on his 
work, musicians from his home country 
“will not cooperate with me.”

The resulting album is a genuinely inter-
national work: “I was able to connect with 
an orchestra in Brazil, Lizzy and Aubrey 
from the United States, and musicians from 

Turkey, Russia, India, Argentina and a num-
ber of Middle Eastern countries,” says Ra-
jabian. And yet, he adds, synthesizing these 
performances enabled him to create “a new 
sound color,” that he describes as “music 
that has no location, neither East nor West. 
Part of the work was free and improvised to 
create a real feeling of liberation.”

Rajabian says there are autobiographi-
cal aspects of Coup Of Gods. “Track one is 
“Whip On a Lifeless Body,” in which the 
narrator no longer has a physical presence,” 
says Rajabian. “The feeling for this piece 
came from when I was on a hunger strike, 
between earth and sky, between life and 
death. On the 29th day, I opened my eyes 
that morning, and I did not know whether I 
was alive or dead.”

Satisfied with his rough mix of Coup Of 
Gods, Rajabian reached out to Mason via 
email. “He told me his story, which blew me 
away, and then he asked if he could send me 
some music,” says Mason. “I was interested 
by the story, but when I heard the music 
I was really interested and excited. It is 
beautiful and unique and really resonated 
with me.”

Rajabian says he speaks little English, 
so using a translator, he and Mason began 
working remotely, often via text messages. 
“We could communicate about the art and 
tempo because it’s kind of a common lan-
guage,” says Mason. “I would hear a word he 
was saying in his language, and I could get 
the context, and he could understand some 
of the music terminology that I was talking 
about, but the translator was obviously very 
important.”

Asked if the release of Coup Of Gods might 
land him in prison again, Rajabian says, “I 
do not care about the consequences of pro-
ducing the album. When you are free and 
your freedom is like a prison, going back to 
prison does not matter to you.” He adds, “Si-
lence in the face of oppression is complicity 
with the oppressor. I cannot be silent.”

Mason says he is concerned about the 
consequences Rajabian may face when the 
album is released, but he says, “the best 
show of support for Mehdi is to listen to the 
music. Enjoy the art.”

Rajabian says that Coup Of Gods has been 
submitted for consideration for a Grammy 

nomination. “I am going to try my luck at 
the Grammy Academy this year without a 
flag and completely independently, “ he says. 
“I hope this voice of music freedom will be 
heard by the world.” 

Karol G Fought 
Her Way to 
the Top of the 
Reggaetón World. 
What’s Next?
BY GRISELDA FLORES

T
he following story is one of Bill-
board’s two 2021 Latin issue cov-
ers, dated Sept. 18, 2021. To read the 
other cover story on Daddy Yankee, 

click here.
2020 was supposed to be Karol G’s year.
As she rang in the New Year, she was still 

riding the high of “Tusa,” a triumphant 
team-up with Nicki Minaj that marked a 
number of milestones. It was the first Latin 
song with all women artists to reach a bil-
lion streams on Spotify, and it was also the 
first song with a female lead artist to debut 
atop Billboard’s Hot Latin Songs chart since 
2016. Yes, 2020 was off to a great start for 
Karol G — she was regularly collaborating 
with stars both within Latin music (J Balvin, 
Ozuna, Anuel AA) and well beyond it (Jonas 
Brothers, Damian Marley), seemingly des-
tined for crossover success and mainstream 
fame. And then — well, you can guess what 
happened next.

As the COVID-19 pandemic shut down 
parts of the music business, along with the 
rest of the world, the artist born Carolina 
Giraldo Navarro started to worry she had 
lost momentum. “I was feeling all this pres-
sure because I thought, ‘I will never be able 
to top ‘Tusa.’ I feel blocked,’ ” she says while 
sipping a cappuccino at Fi’Lia, a hip brunch 
spot in Miami’s bustling Brickell neighbor-
hood. Though she’s trying to fly under the 
radar on this July day, her wavy hair, dyed 
a mermaid teal, makes her hard to miss. “I 
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stopped making music and told my team to 
take advantage of this song as much as we 
could because I would probably be a one-hit 
wonder,” she continues. “All my concerts 
were canceled. I thought everything was 
over. I became depressed, and it’s a feeling I 
don’t ever wish on anybody.”

But after spending the first two months 
of the pandemic doing “absolutely nothing,” 
the 30-year-old did something unusual: She 
started watching old interviews she gave 
and listening to old songs she had written. 
She was impressed by how fearless her 
younger self was, and that turned out to be 
exactly what she needed to pull herself out 
of her funk. She grows teary as she recalls 
her early days scraping together a career 
back in Medellín, Colombia. “It’s hard to 
explain,” she says, “but I fell in love with 
myself all over again.”

Karol G already had plenty to be proud 
of. Although she is not the first female artist 
to find success in reggaetón — Ivy Queen 
helped pioneer the genre in the 1990s 
and early 2000s — Karol has achieved an 
astounding level of success in a particularly 
male-dominated field. She has amassed 1.2 
billion on-demand U.S. streams, accord-
ing to MRC Data; scored a dozen top 10 
hits on the Hot Latin Songs chart; and won 
best new artist at the 2018 Latin Grammy 
Awards. Still, she has yet to achieve the type 
of global mainstream stardom that her male 
counterparts — like Balvin and Bad Bunny 
— have enjoyed in the last few years. As lan-
guage and genre barriers have dissolved in 
the streaming era, other assumptions about 
what female Latin artists can achieve, and 
how they can get there, have been harder to 
shake.

“For a long time, we used to think men 
owned this genre, but we were completely 
wrong,” says Puerto Rican radio personality 
Jorge Pabón, better known as Molusco. “The 
thing was that our ear wasn’t fully developed, 
and we didn’t want to hear a woman singing 
reggaetón. There were times when I was in 
a car with other people and a reggaetón song 
by a female artist would come on the radio, 
and someone would quickly change the sta-
tion. Now, there are women like Karol G who 
are defying this machismo culture that still 
exists today. They all have talent — and the 

right to be part of this genre.”
Today, having vanquished her self-doubt, 

a fired-up Karol G is ready to take her career 
even higher — and prove she’s so much 
more than just reggaetón’s current leading 
lady. In March, she released her ambi-
tious, genre-hopping third album, KG0516, 
which debuted at No. 1 on the Top Latin 
Albums chart — dethroning Bad Bunny’s El 
Último Tour del Mundo and earning the big-
gest debut week by a female Latin act since 
Shakira’s El Dorado in 2017. (The album 
also reached a career-best No. 20 on the 
all-genre Billboard 200 chart.) In October, 
she’ll embark on her first headlining North 
American tour, which includes two sold-out 
shows at the Coliseo in San Juan, Puerto 
Rico — one of the most important venues 
for reggaetón acts to play — then perform 
back-to-back stadium shows in December 
at Medellín’s Estadio Atanasio Girardot. It’s 
all a dream come true for an artist who has 
been plotting a path to stardom since she 
was a teenager.

“The artists of today don’t want the 
process, they want immediate results, and 
the problem is that a building without a 
solid foundation will fall,” says Karol. “The 
opportunities haven’t always been there. 
But from the very beginning, I imagined 
myself as this huge artist. I thank God that 
I got to go through visiting little towns to 
personally hand out my CDs, knocking on 
doors. Because I can now sit with authority 
and proudly say, ‘I’m here because I worked 
hard.’ It wasn’t easy, but I’m here.”

Conquering the music industry is only 
the start of her ambitions in entertainment, 
though. She envisions herself as a multi-
hyphenate, just like her idols, Rihanna and 
Selena; she even has tattoos of the pop star 
and the late Tejano icon on her right arm. 
“I’m super focused on becoming an entre-
preneur, launching a makeup brand, cloth-
ing lines and making my debut on the big 
screen,” says Karol. “I want to see how far I 
can get as an artist and as a businesswoman. 
I want to be at a point in my life when I can 
say, ‘I’ve done it all, there’s nothing else I 
can do.’ ”

It’s a mission she takes very seriously: 
Right next to the Rihanna and Selena tattoos 
is one of her own face.

Karol G was 18 years old when she 
considered quitting the music business. In 
2007, following an unsuccessful audition for 
Colombia’s X Factor equivalent, she signed 
a multiyear recording contract with Puerto 
Rican label Diamond Music. She recorded 
some songs, but after two years, she says she 
hadn’t seen much success for her efforts. 
(Diamond Music could not be reached for 
comment.) That’s when her manager-father, 
Guillermo Giraldo — known to her fans as 
Papá G — decided to buy out the contract. 
“It was a bad contract,” Karol says now, “but 
we also didn’t know much about what was a 
good or bad contract back then.”

Feeling lost and defeated, Karol sought a 
fresh start in New York, where she planned 
to study marketing. But one day, while 
riding the subway, she noticed an ad for a 
music-business conference in Boston and 
couldn’t resist giving it one more try. “I 
attended the conference and that’s when I 
knew: I really do love music, and I can actu-
ally make a living off this and look at it as my 
own business,” she says. “I went back home 
with this new knowledge, and that’s when I 
made a commitment to myself to give music 
another chance. My dad and I created a 
home studio where I started writing and 
recording songs.”

That ignited a spark: She started to think 
of herself as more than just an artist and 
stopped waiting around for her big break. 
While studying music at the University of 
Antioquia, she released songs independently 
and played every stage she could book — 
nightclubs, colleges, festivals. She also real-
ized that collaborations and male co-signs 
could make careers in reggaetón, so she 
became a savvy networker. She worked as a 
backup singer for Reykon and approached 
Balvin and Nicky Jam at different events in 
hopes of getting into the studio with them. 
They would eventually become some of her 
biggest champions. “I was at a show in Me-
dellín, and she asked me if she could hop on 
the stage with me — and she did,” remem-
bers Nicky Jam, who later collaborated with 
her on the R&B-tinged 2013 track “Amor de 
Dos.” “Even back then, she was a dreamer. 
She had a clear vision of what she wanted 
and has worked relentlessly to achieve it.”

It was also during this time that she made 
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perhaps her most important connection 
yet — with producer Ovy on the Drums, 
who would become her closest collaborator 
and produce most of her solo music to date. 
He was impressed by her hustle early on. 
“We hit it off right away,” says the producer 
(real name: Daniel Echavarría Oviedo). “I 
loved her energy, her mentality, and that 
motivated me to propose an idea. I told her, 
‘I’d love it if you gave me the opportunity to 
be your producer and become a team like 
Maluma with the Rude Boyz and J Balvin 
with Sky [Rompiendo].’ I knew Karol would 
be a major artist, and I wanted to be part of 
her team.”

Karol credits Ovy with helping her 
sharpen her songwriting skills to match 
her mainstream ambitions. “When I started 
writing music, I had no idea how to make 
something ‘commercial,’ ” she says. “I would 
write whatever came to mind, and then Ovy 
would add the instruments, and that was 
that. But I knew that if I wanted to be part 
of the industry, I had to learn how to write a 
song that would be more commercial.”

That work soon began to pay off. In 2015, 
after realizing that she and Papá G “were 
going in circles and needed someone else 
to help us get to the next level,” she signed 
a management deal with Alex Rodriguez, a 
former label manager for Universal Mu-
sic Latino who had stumbled upon one of 
her videos on YouTube. She also signed a 
recording deal with Universal Music Latino 
after a group of executives — including 
Angel Kaminsky, Aldo Gonzalez and Jesús 
López — recognized her potential and the 
way she stood out as a female reggaetón act.

“She was on my radar as a rising star in 
Colombia,” says Kaminsky, now president of 
Universal Music Latino. “J Balvin, whom I 
was already working with, told me she was 
going to be the ‘next big one.’ The first time I 
saw her was at a Universal new artist show-
case in Miami, where I was fully impressed 
by her energy, her vibe and performance, 
and her [dedication to being] the leading 
female voice in Latin urban music.”

Though she had the Universal Music 
Group machinery behind her, Karol didn’t 
have to change much to break through. 
She and Ovy wrote and produced her 2017 
debut, Unstoppable, almost entirely by 

themselves. The project debuted at No. 2 on 
the Top Latin Albums chart, spawned high-
profile collaborations with Bad Bunny and 
Ozuna, and showcased her range with for-
ays into R&B, pop and reggae — though her 
versatility wasn’t always what jumped out 
to listeners first. “You had all these Medel-
lín artists who brought in a male perspec-
tive and had started making waves in the 
industry,” says Ismar SantaCruz, vp/manag-
ing director of radio strategy at Univision. 
“Then came Karol G, who had a refreshing 
vibe and, on top of that, a female perspective 
and angle that made her even more inter-
esting. She stands out not only as a general 
artist, but as a woman even more.”

As much as Karol’s “female perspective” 
opened doors for her, it also subjected her to 
additional scrutiny. In 2019, she released her 
second album, Ocean, which featured the 
hit single “Mi Cama.” The track, powered 
by a squeaky horn that mimics the sound of 
a creaking bed frame, entered the top 10 on 
the Hot Latin Songs chart and was remixed 
by Balvin and Nicky Jam. Yet the song also 
drew criticism from Spanish-language 
media outlets over its sexual lyrics — the 
kind male artists record all the time without 
getting so much as a raised eyebrow. In con-
versation, Karol acknowledges the double 
standards she faces but she’s not much 
interested in unpacking them. Understand-
ably, she doesn’t want her gender to define 
her career any more than it has already. 
The fact that she’s one of the few success-
ful women in reggaetón is something her 
male collaborators and business partners 
frequently cite as both a reason for wanting 
to work with her and a challenge for her to 
overcome.

“I’ve been through some really horrible 
things as a woman in the industry, but I 
don’t even want to talk about that anymore 
because I don’t want to victimize myself,” 
she says categorically. “Whatever happened, 
it’s all in the past. Those experiences helped 
shape the woman and the artist I am today.”

And her career path is already doing the 
same for the other women looking to estab-
lish a foothold in Latin’s urbano scene. “You 
have artists such as Cazzu, Nicki Nicole, 
Mariah Angeliq and Snow Tha Product who 
are changing the game with their contri-

butions,” says radio personality Molusco. 
“It’s incredible that they all share the same 
story: [overcoming] machismo and the men 
holding them back. But all these women 
have come together to create a battalion. In 
Karol G’s case, I still don’t think we’ve seen 
her best years. This is just the beginning of 
a beautiful career, and that only means we’ll 
see more women coming in through doors 
she has opened for them.”

In the middle of last year, Karol G had 
an idea. She called up singer-songwriters 
Lenny Tavárez and Justin Quiles and told 
them, “I need to write a song that says I 
am la más dura” — the baddest of them all — 
“and that there’s no one else.” After strug-
gling with her confidence during the pan-
demic, she was ready to take control of the 
next chapter. Together, the three of them — 
along with Ovy on the Drums and co-writer 
Cristian Salazar — came up with “Bichota,” 
an attitude-heavy track whose title refers to 
a strong woman leader. It would become a 
mission statement for both KG0516 and her 
career at large.

“Ever since ‘Bichota,’ I am even more con-
nected to my music,” says Karol. “Gone are 
the days when someone would just send me 
a song and I’d say, ‘OK, I’ll sing it if it’s any 
good.’ Now, even if there are other songwrit-
ers involved, the direction of the lyrics and 
style are in my hands because I am at that 
point in my career where I know what I 
want to and don’t want to release.”

She’s hands-on behind the scenes, too. 
In 2020, she assembled a new manage-
ment team, headed up by Noah Assad, the 
founder/CEO of independent label Rimas 
Entertainment and longtime manager to 
Bad Bunny. (Raymond Acosta, head label 
manager for Rimas, and one of Karol’s 
sisters, Jessica, are also part of the team.) 
“There are two managers in the industry 
that I truly respect and admire: Noah and 
Rebeca León [co-founder/ CEO of Lion-
fish Entertainment],” she says. “I’ve loved 
watching Noah evolve, and I love his work 
ethic. Same with Rebeca, and as a woman in 
the industry, she’s huge and very committed. 
But Rebeca already has her main projects 
[clients Rosalía and Lunay], and Noah didn’t 
have a female artist project. So I called him 
and said I was interested in working with 
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him.”
The two had crossed paths nine years 

ago at a recording studio in Puerto Rico and 
loosely stayed in touch. “I don’t remem-
ber us speaking much at the time [when 
we met],” recalls Assad, “but I can tell you 
that as I continued to see her work, I grew 
respect for Karol and the drive she has to 
continue growing and breaking the stigma of 
being a female in a male-dominated genre.”

On the first day they started working to-
gether, Karol gave Assad a list of career goals 
that included headlining her first North 
American tour, which she announced nearly 
a year later. While talking about the tour, 
Karol gets so animated that she briefly starts 
referring to herself in the third person. “I 
knew this would be Karol G’s year,” she says. 
“I mean, I hope to continue to grow, but it 
has been the best one so far.”

For AEG Presents, helping Karol be-
come a headliner in North America meant 
choosing venue sizes carefully. (The tour 
will hit a mix of theaters, amphitheaters 
and arenas.) “We’ve been following her as 
an artist not from America for years, so we 
understood that the market was strong,” 
says Gary Gersh, president of global touring 
and talent. “But we all agreed that whatever 
we did, we needed to try to create heat and 
leave people wanting. The fact that we were 
able to sell out so many places, it left us 
knowing we did the right thing for her first 
tour.”

The company also knows that, when it 
comes to growing her touring business, 
there are few precedents to follow. “It’s 
remarkable [to have] someone who doesn’t 
have a lot of female peers in her space and 
is willing to take a risk and go out and play 
large venues, and the audience agreed; it’s 
exciting for everyone involved to launch this 
tour,” adds senior vp global touring Rich 
Schaefer. “If you can get an artist that is 
fearless like Karol G, she’s not thrown off by 
what has come before her, she’s not thrown 
off by male superstars — she’s got her own 
lane.”

That lane, she promises, will go far be-
yond reggaetón. “If I’m going to go onstage 
and sing reggaetón every single time, then 
how am I innovating? When will I give 
my fans something so different that truly 

challenged me?” she asks, sounding a little 
frustrated — she tends to bristle when 
people suggest she has already shown all 
she has to offer. In the past few months, 
she has tried to stretch her comfort zone, 
performing with a mariachi at an awards 
show in July and teaming up with EDM star 
Tiësto to release “Don’t Be Shy,” her first 
English-language song, in August. “He told 
me I could sing it in Spanish,” she says of the 
DJ-producer, “but I saw it as an opportunity 
to look beyond [Spanish-speaking listen-
ers]. With this song, we can bring in a new 
audience.”

With an eye toward expanding into film, 
Karol says she has hired an acting coach, 
and she’s also enrolled in business courses 
so she can be directly involved in the expan-
sion of her business. She believes that Karol 
G can be so much bigger than Carolina — 
that career longevity will require thinking 
of herself as not just an artist, but a brand. 
“Artists aren’t really idols anymore,” she 
says. “Now it’s all about moments. If your 
song is a hit, they’ll talk about you, but 
because the industry is so saturated, they’ll 
forget about you when a new artist comes 
along. Selena died more than 20 years ago, 
but her albums are still charting, she’s still 
getting awards. That’s a legacy. My goal now 
is to create a product that will connect with 
many people and for people to remember 
me.”

For now, she still has people talking. Two 
years after “Tusa,” and one year after wor-
rying her career was over, Karol G is happy 
to report she’s not the one-hit wonder 
she thought she might become. “I always 
wanted to be the biggest in Latin America, 
and I thought that was the biggest I could 
get,” she says. “But ‘Tusa’ shook me up. It 
came to tell me, ‘You’re ready for the world, 
not just Latin America.’ ”

Karol G will appear at Billboard’s 2021 
Latin Music Week, presented by Samsung 
Galaxy and taking place live in Miami Sept. 
20-25. For more event info, go to billboard-
latinmusicweek.com.

This story originally appeared in the Sept. 
18, 2021, issue of Billboard. 

The Revels 
Group’s Jamil 
Davis and Matt 
Geffen Talk 
Expanding 
Business to 
Become ‘One-
Stop Shop’
BY DARLENE ADEROJU

A
fter expanding its roster beyond 
artists to include 19 producers 
and one songwriter in late 2018, 
management company The Rev-

els Group is quickly on its way to becoming 
an industry one-stop shop.

Most recently, The Revels Group cli-
ents have worked on the two most highly 
anticipated hip-hop albums of 2021: Kanye 
West’s Donda and Drake’s Certified Lover 
Boy. Revels Group producer Ambezza 
co-produced Drake’s fan-favorite “Girls 
Want Girls” alongside Oz and 40. The track, 
featuring Lil Baby, currently ranks No. 2 
on the Billboard Hot 100. Client Sam Barsh 
co-wrote West’s Hot 100 top 10 hit “Hurri-
cane” (featuring The Weeknd and Lil Baby) 
alongside DJ Khalil, which recently debuted 
at No. 6 on the chart. And as an added feat, 
producer Frankie Bash co-produced Baby 
Keem and Kendrick Lamar’s “Family Ties” 
alongside Cardo — which recently debuted 
at No. 18 on the Hot 100.

With a staff-to-client ratio of one 
manager/A&R for every three clients, more 
than 60 percent of the company’s producers 
have worked on at least one Billboard Hot 
100 hit, with 25 percent having earned a top 
10 hit on the chart in the last year — accord-
ing to Matt Geffen, management partner 
and head of A&R at The Revels Group. The 
company’s clients have also produced music 
for hip-hop stars Travis Scott, J. Cole, Kid 
Cudi, Lil Uzi Vert, Lil Baby, Roddy Ricch, Lil 
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Durk and YoungBoy Never Broke Again, per 
Geffen.

“Artists are more accessible than ever,” 
Geffen tells Billboard. “You can be in Ger-
many and have a No. 1, 2 or 5 record and 30 
years ago, that wouldn’t have happened.”

Now, Geffen and Revels Group co-founder 
and co-CEO Jamil Davis talk to Bill-
board about how they have strategically 
positioned themselves to work with some of 
music’s biggest names. (Matt Bauerschmidt 
is also co-CEO. Davis and Geffen manage 
Revels Group producers alongside col-
leagues Brian White, vice president of A&R, 
and Ben Schecter, manager and A&R.)

How does it feel for The Revels Group 
to be a part of the two most talked about 
hip-hop albums right now? And from a 
business standpoint, is the beef between 
Kanye West and Drake helpful in terms 
of album promotion?

Davis: It feels good. We started the pro-
ducer division when Geffen came to us with 
the idea. When you’re starting up, you throw 
out lines and hope somebody takes a chance 
on you to help lead their career and be a 
part of their team. To be a part of the legacy 
of these two super-respected artists’ that 
everybody is talking about feels good. Am-
bezza was one of the first big producers to 
take a chance on us after “Life Is Good” [by 
Future featuring Drake]. To see this happen 
now with him, us and Drake is full circle. 
I’ve been working with Drake for 12 years as 
a tour manager, so to be able to work with 
him in this capacity from the creative side 
feels good.

I applaud creative competitiveness be-
cause it brings the best out of everybody. It 
brings more eyes to it. Any time greats can 
push each other is exciting for the fans. If 
anything, I won’t call it beef — I’ll call it two 
greats pushing themselves competitively. I 
always tell people, “It’s good to be competi-
tive if it brings out the best, but don’t be 
com-petty ever.”

Geffen: For these placements, we can’t 
take any credit. It’s more of a testament to 
the strong relationships those guys have 
built, like Ambezza with Oz and Sam Barsh 
with DJ Khalil, which is how “Hurricane” 
came about. Ambezza and Oz have been 
working together for years. That same 

combo did “Life Is Good,” which is about to 
be [RIAA-certified as] diamond. I love that 
all these greats are dropping music and I 
think the music is up to the fans to interpret.

How has The Revels Group positioned 
itself to be simultaneously involved in 
projects by Kanye West, Drake and Kend-
rick Lamar?

Davis: I think it’s timing — because it 
could go months without any big place-
ments, and then boom. But how you position 
yourself is: Geffen and I and the rest of the 
squad are like a four horsemen situation. 
Geffen is really great at finding talent, and 
I’m really great at helping connect people. 
I’ve been blessed with the opportunity 
to have a lot of great relationships. With 
everything, relationships supersedes all, and 
that’s how we’re positioned.

Geffen: Like Jamil said, producer man-
agement and being a producer are a grind. 
Take someone like Julia Lewis, who we 
started managing long before he had [pro-
duced] a hit, when he finally got that Bill-
board [Hot 100] hit with “Kacey Talk” by 
YoungBoy [Never Broke Again] that was on 
the chart for 16 weeks. It’s the most reward-
ing thing when we’re able to help make that 
[breakthrough] moment happen.

What is your longterm goal for build-
ing the producer division and what are 
The Revels Group’s business goals for the 
remainder of 2021? 

Geffen: We think of the producer com-
munity as a whole, beyond our roster. One 
of the biggest issues right now is the lack of 
administrative and educational resources. 
We see this every month when a producer 
without access to a good attorney or man-
ager ends up signing a predatory contract 
or lopsided deal. A lot of our clients don’t 
know where to begin as far as collecting the 
money they’re owed before we work with 
them. The red tape of the major labels defi-
nitely doesn’t help that. Our goal is to make 
things better for the producer community 
as a whole, which would help our producers 
make their lives easier — we’re thinking on 
a big scale.

For our clients individually, our goal is 
to help them attain what they haven’t yet 
in their careers, whether that’s a place-
ment, a partnership they want to do, a press 

relationship they want to build or a produc-
tion company they want to start. We’re their 
business partners in pursuing whatever it 
is they want to do. The way I look at it, if 
we had 50 producers, which we don’t right 
now, that would be 50 families that we’re 
responsible for helping feed. It’s not a small 
task or commitment.

More specifically goals-wise, over 60 per-
cent of our producers have had a Billboard 
Hot 100 hit in the last year — we want to 
make that 100 percent. We’re running 60 
recording sessions per month out of our 
compound in Beverly Hills, not including 
the outside sessions our producers do. We 
want to expand with more studios and ex-
ecutive produce more projects. G-Eazy, who 
we also manage, is about to drop his fourth 
album and six of our clients are on there on 
the producer/writer side. We want to do 
more in being a one-stop shop doing whole 
projects. We want to throw more parties too.

Davis: In addition to everything Geffen 
said, we want to service our producers. We 
have fresh energy right now, and we want 
to hire a few more people to support the 
whole squad. Talent comes across our desk 
every day — I want to find the next Gef-
fen, that can help make ways and empower 
those dreams. We want to find a new studio, 
expand our business and finish this year 
strong. That’s what I love to do, the commu-
nity aspect. We’re trying to build out to the 
label, venture and publishing sides.

See The Revels Group’s current producer 
and writer roster: 

Tommy Parker (J. Cole, Ariana Grande, 
Big Sean, Justin Bieber)

Maaly Raw (co-management with Trevor 
Patterson/Spaceboy) (Lil Uzi Vert, Playboi 
Carti, Coi Leray, Meek Mill)

Teddy Walton (co-management with 
Chris Egerstrom/Rose Creative Agen-
cy) (Kendrick Lamar, Travis Scott, Kid Cudi)

YNG Josh (Nipsey Hussle, YNW Melly, 
Ariana Grande)

Ambezza (Drake, Future, Lil Baby, Marsh-
mello, Young Thug, Baby Keem)

Swish (YG, Roddy Ricch, Post Malone, 
G-Eazy, Jay Rock)

JULiA LEWiS (NBA Youngboy, Foushee, 
Lil Yachty, Tyga, Coi Leray, YG)

Saint Mino (Roddy Ricch, A Boogie wit da 
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Hoodie, Wizkid, Jack Harlow)
Frankie Bash (Kendrick Lamar, Baby 

Keem, Future, Juice WRLD, Gunna)
Nik Dean (Kodak Black, Trey Songz, NAV, 

Baby Keem)
Benji Miller (Julia Michaels, ROLE 

MODEL, MoStack, Rejjie Snow)
Trev Rich (co-management with Matt 

McNeal/Moneymakinmgmt) (G-Eazy, Mu-
latto, EST Gee, Bankrol Hayden, Lil Eazzyy)

1st Class (co-management with Trevor 
Patterson/Spaceboy) (Jack Harlow, DaBaby, 
French Montana, Stunna 4 Vegas)

Ben10k (G-Eazy, 24kgoldn, Bankrol 
Hayden, YSN Flow)

Dane’s Blood (Slump6s, Rico Nasty, RMR, 
Leyla Blue)

Sam Barsh (Kanye West, Kendrick Lamar, 
Anderson .Paak, Lil Baby, The Weeknd)

Bugz Ronin (co-management with 
Armando Serrano/Flow State Manage-
ment) (Lil Uzi Vert, YEAT, Dro Kenji)

Bans (Lil Durk, NBA Youngboy, Rod 
Wave, Trippie Redd)

UV Killin Em (Sleepy Hallow, Coi Leray, 
$uicideboy$)

Ricci Riera (Kendrick Lamar, Travis Scott, 
Drake, A$AP Rocky, Playboi Carti) 

LA County to 
Require COVID-19 
Vaccine Proof at 
Bars, Nightclubs
BY CHRIS EGGERTSEN

T
he Los Angeles County Depart-
ment of Public Health announced 
on Wednesday (Sept. 15) that a 
forthcoming order will require 

patrons and employees of indoor bars, 
nightclubs, lounges, wineries and breweries 
countywide to show proof of COVID-19 vac-
cination before entering.

Under the order, which the public health 
department will move forward with later 
this week, both patrons and employees will 
be required to have at least one vaccine dose 
by Oct. 7 and be fully vaccinated by Nov. 4. 

Beginning Oct. 7, the order will also mandate 
that all attendees and workers at outdoor 
“mega-events” of 10,000 people or more 
show either proof of vaccination or nega-
tive COVID-19 test results received within 
72 hours. That’s an extension of a previous 
order that required indoor events of more 
than 1,000 attendees to require proof of vac-
cination or a negative test result to enter.

The order will also “recommend,” but not 
require, proof of vaccination at indoor areas 
of restaurants.

“We in public health believe that targeted 
vaccination mandates are an important 
strategy for quickly raising vaccination 
coverage in our county and ending the 
pandemic and we applaud the president, 
our governor, our Board of Supervisors, 
our cities and school districts, and business 
establishments across the county for creat-
ing additional safety at spaces where people 
are intermingling with targeted vaccination 
mandates,” said the L.A. County Depart-
ment of Public Health in a statement. The 
statement adds that the department will 
prepare tool kits that businesses can use to 
confirm vaccinations while providing “edu-
cation and support” to establishments that 
request assistance.

The city of West Hollywood, which is 
home to a significant number of popular 
nightspots in the county, previously an-
nounced a separate vaccine mandate that’s 
slated to go into effect on Oct. 11. The L.A. 
County Department of Public Health does 
not have jurisdiction over Long Beach and 
Pasadena, which have their own public 
health departments.

In implementing the upcoming pub-
lic health order, Los Angeles will follow 
the lead of other major urban centers in 
the U.S. In New York City, Mayor Bill De 
Blasio signed an executive order in August 
requiring a vaccine mandate for most indoor 
public spaces, including bars and nightclubs. 
San Francisco also imposed a similar order 
that went into effect on Aug. 20. 

Megan Thee 
Stallion, Roddy 
Ricch, Jack 
Harlow & More 
to Play Posty Fest 
2021: See the 
Lineup
BY STARR BOWENBANK

P
ost Malone’s Posty Fest is offi-
cially back after being postponed 
last year due to the pandemic, 
with the lineup for the third 

annual installment of the festival being an-
nounced. On Thursday (Sept. 16), Malone 
shared imagery for the Posty Fest 2021 line-
up to his Instagram and Facebook accounts, 
and revealed that it will feature some of 
hip-hop’s biggest and emerging stars.

In addition to Malone, Megan Thee Stal-
lion, Jack Harlow, Lil Uzi Vert, Tyga and 
Roddy Ricch are among the list of rappers to 
take the stage. Flo Milli, Polo G, $uicideboys, 
Gatecreeper, Turnstile, Peach Tree Ras-
cals, Kenny Mason, Iann Dior, Tyla Wayeh, 
Clever, Koe Wetzel, and Kaash Paige, Love-
leo, RMR and Rod Wave will also perform at 
the festival.

Posty Fest 2021 will take place at the 
AT&T Stadium in Malone’s hometown of 
Arlington, Texas. For the first time, the fes-
tival is happening over two days — instead 
of its usual one day — on Oct. 30 and 31. The 
festival will also be held outdoors to help 
prevent the spread of COVID-19.

Malone announced Posty Fest’s return in 
July and told fans that tickets were available 
for purchase vis SeatGeek. Tickets appear 
to still be available, and can be purchased 
via postyfest.com. See the official lineup 
poster for Posty Fest 2021 below. 
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Here’s What To 
Look Forward to 
at Billboard Latin 
Week 2021
BY BILLBOARD STAFF

A
fter a year gone virtual, Bill-
board Latin Music Week re-
turns live, celebrating a revenue 
explosion fueled by the rise in 

streaming and return to touring. Five days 
of star-packed panels, concerts and show-
cases include these highlights — plus the 
Billboard Latin Music Awards, airing live on 
Telemundo on Sept. 23.

“Coming Out Latin” (Sept. 21)
Over the past few years, a landmark num-

ber of Latin artists have come out — includ-
ing electro-cumbia singer Raymix, who 
opened up about being gay in a five-minute 
YouTube video last year. He’ll join Esteman, 
Erika Vidrio and Grupo Firme’s Jhonny 
Caz for a revealing conversation on their 
experiences as LGBTQ+ Latin acts, with 
moderator Eder Díaz of podcast De Pueblo, 
Católico y Gay.

BMI’s “How I Wrote That Song” With 
The Women Of Regional Mexican (Sept. 
21)

Ana Bárbara and newcomers Lupita 
Infante, Adriana Rios and Ivonne Galaz are 
all making inroads in various subgenres of 
the historically male-dominated regional 
Mexican music scene. BMI creative director 
of Latin Teresa Romo moderates a chat in 
which they’ll reflect on the state of their 
thriving part of the industry, share the barri-
ers they’ve faced and how they wrote some 
of their most memorable songs.

“How HBO Max Is Taking Sounds To 
Screen” (Sept. 21)

In the past year alone, HBO Max has 
showcased its deep commitment to produc-
ing and airing Latin music-based content, 
developing original franchises like A Tiny 
Audience and Piano y Mujer, plus specials 
by Juan Luis Guerra, Beatriz Luengo and 
Farruko — the latter of whom will join 

producers and executives in a conversation 
on the strategy behind the music onscreen, 
underscoring why culturally relevant, high-
quality Latin-based content makes for good 
business.

“The Sony Publishing Iconic Songwrit-
er Q&A” With Tainy (Sept. 21)

The top producer in the Latin market 
(with an astounding 96 weeks at No. 1 
on Billboard’s Top Latin Producers chart as 
of Sept. 1), Tainy is fast becoming a top song-
writer, too. “Reggaetón used to have a very 
specific sound,” says the finalist for both 
producer and songwriter of the year at the 
Billboard Latin Music Awards, whose ré-
sumé includes Bad Bunny’s “Yonaguni” and 
Kali Uchis’ “Telepatía.” “Now, everything 
has shifted, and urban music has a little bit 
of everything.” He’ll discuss his approach to 
creative and business ventures alike, includ-
ing the label and studio he runs under the 
Neon16 brand.

“Cultura Clash Live: A Conversation On 
Social Justice” (Sept. 22)

Billboard’s new topical video series films 
live with host and YouTube artist relations 
manager AJ Ramos leading a conversa-
tion on social justice in the Latin music 
world. The artists joining include Yotuel 
Romero, whose “Patria y Vida” has become 
the soundtrack to current protests in Cuba; 
Goyo and husband Tostao of ChocQuib-
Town, among the first artists to lead conver-
sations on race relations in Latin music and 
culture; and Kany García, a vocal advocate 
for LGBTQ+ and women’s rights.

“Mano A Mano” With Myke Towers 
And Rauw Alejandro (Sept. 22)

Puerto Rican hitmakers Rauw Alejandro 
and Myke Towers are two of the freshest 
faces in urbano — Towers has scored nine 
top 10 hits on the Hot Latin Songs chart 
and placed 13 tracks on the Billboard 
Global 200 in the past 12 months, while 
Alejandro secured his first No. 1 on any Bill-
board albums chart with Vice Versa in 
June. The two will sit down to discuss new 
projects, upcoming tours and the challenges 
they face as new reggaetón artists.

“Master Class: Making The Hit Live” 
With Chris Jedi, Gaby Music And Lunay 
(Sept. 22)

Earlier this year, producers Chris Jedi and 

Gaby Music launched La Familia Records 
and their own studio; signings include star 
act Lunay, who joins the duo for a live ses-
sion in which the three Puerto Rico natives 
will produce a song from scratch, using 
their own equipment. “Most songs start 
with Chris’ ideas, and I’m a little bit more 
technical, more into the recording and the 
mix,” says Gaby. Expect input from Lunay, 
too, whose writing and vocals are integral to 
their music.

Go to billboardlatinmusicweek.com for 
the full schedule.

The Host With the Most
Nicky Jam kicks off season two of his new 

talk show at Latin Music Week with an on-
stage one-on-one with Jhay Cortez. Gleaning 
exclusive insights is his specialty.

He’s one of the biggest reggaetón stars 
today, but that’s just one of many roles Nicky 
Jam has taken on in his career, including 
actor, restaurant owner and, now, talk show 
host.

Last fall, he launched on his YouTube 
channel The Rockstar Show, in which he sits 
down for in-depth chats with his superstar 
friends to the tune of 1 million to 3 million 
views per episode, and over 19 million total 
views so far. Guests for the first nine install-
ments included Maluma, Karol G, Luis Fonsi 
and Arcangel, but the real star is often the 
filter-free host himself.

“I interview people, and I give my opinion 
on a lot of things,” Nicky Jam recently 
told Billboard. “So if you want to know a 
little bit more about these artists, and get 
more intimate, this is a good place to see it.”

As he gears up for his second season — 
and soon, he says, for a deal with a stream-
ing or TV platform — Nicky Jam will inter-
view Jhay Cortez for a special live episode 
at the Faena Forum on Sept. 21. In the mean-
time, these nuggets from season one offer a 
taste of what the host has revealed about his 
interviewees — and himself.

On Maluma overcoming early skep-
tics: “You had to work harder than anyone 
else. You went through thick and thin. 
There’s a lot of haters, but you even shut me 
up.”

On Karol G’s business savvy: “You 
always spoke to me with authority. We 
were talking about labels, and I really didn’t 
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believe in them [at the time]. But you gave 
me all those reasons, and I thought, ‘Look at 
this little girl telling me these things.’ And 
she was right.”

On why he wasn’t part of “Despa-
cito”: “It’s no secret [Luis Fonsi and I] were 
going to do the song together. The song 
didn’t come out with me simply because I 
was releasing ‘El Amante’ and timing didn’t 
coincide. I had to get out of that huge hit ... 
In a way, I thank God I didn’t because [Dad-
dy] Yankee was the right man for the job.”

This story originally appeared in the Sept. 
18, 2021, issue of Billboard. 

Keith Urban Talks 
Returning to 
Stage, Launching 
His New Guitar 
Lessons App 
and Why He’s 
Fascinated by 
Halsey
BY MELINDA NEWMAN

T
his Friday (Sept. 17), Keith Ur-
ban picks up where he left off 18 
months ago — he will resume his 
residency at Las Vegas’s Colosse-

um at Caesar’s Palace, a run that got halted 
only four dates in due to the pandemic.

The Sin City series, which also includes 
Sept. 18, 22, 24-25, kicks off a slight return 
to normal for Urban, who will tour his na-
tive Australia in December before bringing 
the Speed of Now-supporting trek to the U.S. 
in 2022.

This week the four-time Grammy winner 
also bows Urban Guitar by Yamaha, a part-
nership with the instrument manufacturer 
that features Urban and teaching partner 
Juno instructing beginner guitarists via an 
app curated by Urban. The $249.99 package, 
available via Amazon andYamaha, includes 

an acoustic guitar, accessories and lessons 
for 14 songs — featuring some of his hits, as 
well as tunes from Taylor Swift, Lil Nas X 
and Shawn Mendes.

The moves come on top of Urban releas-
ing “Wild Hearts, “ his uplifting new single 
that celebrates all the “drifters” and the 
“dreamers,” who have ever been told they 
can’t accomplish their goals.

Urban hopped on the phone with Bill-
board from Nashville to reveal why he feels 
so passionately about teaching budding 
musicians how to play, returning to the road, 
the artists who are inspiring him, and why 
the album format may be dead.

You were only four dates into your Las 
Vegas residency last year when the pan-
demic hit. What does it mean to you to go 
back 18 months after playing live came 
crashing down?

I was so looking forward to that whole 
year, particularly that residency in Vegas. 
I felt like I’d landed in the most incredible 
venue — The Colosseum, when I really saw 
it for the first time properly, I suddenly 
realized it’s three venues in one. You’ve got 
an arena stage, and you’ve got this beautiful 
big theater out there [with] nice seats, nice 
sound. And then for us, at least, they do this 
massive big clearing of the deck below us, 
and it’s just a big standing-room-only club 
vibe. So to me, it was an arena, a club and 
theater all rolled into one. So I was home. 
We were ready for the long run and, then, 
boom!

How will it be a different show now?
We put The Speed of Now Part 1 out in 

September, so we’ve got a batch of songs 
to place into the setlist — things like “One 
Too Many” and [songs] that were still yet 
to come back then. So that’s exciting to get 
to play some of those songs live — finally! 
I’m sure you’ve heard from many artists, it’s 
very strange to put a record out and have no 
tour to go out and play.

Yes, some artists have mentioned how 
odd it was to finally return to the road 
and play a song that had become a hit 
during the pandemic that they had never 
gotten to play live and seeing everyone 
singing along instead of the recognition 
building as the song goes up the chart.

That was very much the case with us with 

“God Whispered Your Name” and “One 
Too Many.” Playing both of those at the 
two festivals we played was crazy because 
they played like big-ass hit songs. We barely 
know them ourselves. [Laughs.] Strange 
feeling.

What have you done with all that pent-
up energy from not getting to play?

The truth is I’ve been playing a lot of 
Zoom corporate shows and they’ve been 
great and I’ve really enjoyed them, but 
at some point you feel like you’re playing 
through the window of a nightclub to every-
body outside. And I would love them all to 
come inside finally.

You’ll undoubtedly be playing your 
new single “Wild Hearts,” which is about 
having confidence in yourself to follow 
your dreams, even if no one else does. 
You originally passed on the song, writ-
ten by Jennifer Wayne, Brad Tursi and 
Eric Paslay, before adding new verses. 
What made you change your mind?

I love the melody and particularly the 
back half of the chorus. But the line that 
sold it to me was, “Can you hear me, all you 
lost ones/ Who aren’t really lost ones.” I feel 
like I’ve heard so many songs talking about, 
“Hey, you lost ones, don’t worry. I’m with 
you. Let’s all be lost together.” And for them 
to think of saying, “Guess what? You’re not 
even lost.” I was like, “Oh, I love this song.” 
The verses didn’t speak to me, but I couldn’t 
get the damn chorus out of my head. I asked 
the writers if they were OK if I rewrote the 
verses.

How much of the original lyrics are in 
the song other than that line?

The chorus is intact top to bottom. It’s 
completely untouched.

You made it a much more personal 
song, including starting it with your first 
concert. How did that come about?

I had them send me the track with no 
vocals and just let me sit with the track for a 
second. I sat down at the kitchen table and 
made a very strong cup of coffee, and I was 
thinking, “Well, where would I begin?”And 
literally the first thing that came to me [was] 
when my dad took my family to see Johnny 
Cash and I was five. The truth of my past 
[made] it so easy to write, because there’s no 
doubt that was the beginning of my journey, 
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that concert. I realized it was the thing that 
set me on the path into country music, into 
playing guitar on stage, singing and doing 
this thing probably to get my dad’s attention 
from the very beginning.

That’s why there’s that line, “Saw my 
daddy stare.” When you’re five years old and 
you see your father mesmerized by some-
thing — in a way that I don’t think I had 
seen that gaze come to me — I’m like,“I’m 
going to do that.”

Your dad died in 2015? Did you ever get 
that stare from him?

Yeah, I’m sure I did. But it’s that sort of 
desire for his approval, and for him to be 
proud of me. I think that fire has burned in 
me forever, and probably still does. I think I 
got my dad’s approval long before I thought 
I had it…but it’s a strong driving force for me 
to impress my dad. Still, to this day.

“Wild Hearts” is not on The Speed of 
Now. Is it possible that we’re going to see 
you dropping more songs not tied to an 
album?

Yeah, I think so. Why not?… I guess 
everyone’s having this discussion. What 
constitutes the need for an album other than 
having a lot of songs to listen to?

With the way music is consumed via 
streaming, albums don’t necessarily have 
as much relevance as they once did.

Yeah, I don’t listen to albums top to bot-
tom. I mean, maybe once through just out 
of curiosity — like I did with Halsey’s new 
records, because I was so enraptured when 
I heard she’d worked with Trent Reznor and 
Atticus Ross. Same with Kacey Musgraves, 
top to bottom, because I’m fascinated by 
these artists and I’m inspired by them. 
But will I go back and hear an album top 
to bottom again and again and again? No, 
definitely not. I’ll find the songs that speak 
to me and put them in a playlist.

Today, you launched a partnership 
with Yamaha where people can buy a gui-
tar and take lessons from you via an app. 
You had a similar deal with HSN a few 
years ago with a guitar and CD lessons. A 
lot of artists have signature guitars, why 
was it so important to you to include the 
lessons as well?

Otherwise, it’s just going to be some-
thing to hang your clothes on like all your 

gym equipment. And I really want people 
to play. Most of it is just helping everyone 
get through that intimidation wall that I 
certainly have when I’m starting something 
that I have no clue what it is. I just wanted 
to try and develop something where I can 
let everybody know I empathize with that 
totally. And even though I’ve been playing 
a long time, I still remember freshly what 
it felt like when I was six — how much my 
fingers hurt, how weird the guitar felt, how 
clumsy I felt. I’m like, “OK, if I can help 
people navigate their way through this part 
of it, they might be off and running.”

Is it true that you failed your music 
class in school?

Yes. Criminal, isn’t it? [Laughs.] It was all 
theory, and I can’t read music. Mine was all 
practical, on the job [training]. Maybe that 
might help people. You don’t have to write 
music. You don’t have any theory. You can 
put your fingers on a guitar and start making 
things happen. 

How Burning 
Man’s Famed 
Robot Heart 
Camp Is Carrying 
on After the 
Death of Founder 
George Mueller
BY KATIE BAIN

A
t 6:30 a.m. in a remote expanse of 
desert, house music bumps from 
massive speakers attached to an 
old bus while several hundred 

people cheer for the sunrise. There’s danc-
ing, mingling, long embraces, a guy offer-
ing orange slices from a large bowl. Some 
people here just woke up. Most haven’t been 
to bed yet. It’s a party, to be sure. It’s also 
kind of a funeral.

This morning’s gathering is the latest in a 
long line of Robot Heart events at Burning 

Man. Since its 2008 debut, Robot Heart — a 
name that encompasses the 1972 Bristol bus 
from which the music is played, the cor-
responding camp and the parties this crew 
throws — has established itself as one of 
Burning Man’s most revered sound camps.

Robot Heart has hosted sunrise sets each 
morning here at Burning Man 2021, an 
event that was officially cancelled but which 
roughly 15,000 people just showed up for 
anyways. Those who made the trek to this 
so-called “Free Burn” are finding differ-
ences between it and a standard Burn: de-
creased infrastructure, less art, more dogs. 
For the members of Robot Heart, this year’s 
changes are particularly acute.

This past March, Robot Heart’s founder 
George Mueller passed away suddenly of a 
brain aneurysm suffered during a ski trip. 
The husband and father of two young chil-
dren, known in the Burning Man world as 
“Geo,” was just 50 years old.

The global Robot Heart community — 
those who are members of the camp itself 
and the thousands who’ve been to Robot 
Heart parties on the playa (the name for the 
dry lakebed of the Black Rock Desert) — 
have mourned the loss through small gath-
erings and online events, as necessitated by 
the pandemic. But even with Burning Man 
2021 officially off the calendar due to this 
same global health crisis, the Robot Heart 
community has convened to pay homage to 
its leader here in the desert.

“There were COVID concerns. There 
were forest fires. There was the prospect 
that we’d show up and find the cops waiting 
for us and we’d get told to go home,” says a 
longstanding Robot Heart member who goes 
by the playa name “Johnny Nitelife.” (Many 
Burners used “playa names” to protect their 
anonymity.) “There was a distinct possibil-
ity none of this would happen. We all knew 
that going in, but we came for Geo, because 
that’s what Geo would have done.”

Based in New York, Mueller was a light-
ing industry pioneer. In 1997, he cofounded 
the LED lighting systems company Color 
Kinetics, where he developed new ways of 
using LED light. He later founded the LED 
technology company Ecosense. “His smile 
lit up rooms,” Ecosense CEO Mark Reyno-
so wrote in a note announcing Mueller’s 
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death to the company. “He had an incessant 
optimism that made you feel unstoppable, 
and joy surrounded him.”

Mueller was also a Burner, and in 2008 
he and a group of friends first trekked to the 
playa as Robot Heart. Mueller was the cap-
tain, and the camp’s 1972 Bristol bus — “this 
jenky old London bus that’s straight out 
of Mad Max and that rattles when the bass 
booms,” says DJ Lee Burridge, who’s played 
Robot Heart many times including its 2008 
debut — was its spiritual home. Other art 
cars on the playa were newer, flashier, faster, 
outfitted with more lasers. That wasn’t 
Mueller’s aspiration.

“An element of George’s personality was 
respecting the Japanese Wabi-sabi aesthetic, 
that there’s beauty in the imperfections of 
something weathered and worn,” says a 
Robot Heart member who goes by “Taxi.” 
“We’ve never sought to make this the shini-
est or brightest art car. It was about trying to 
capture the essence of the artist and creat-
ing the best sound experience.”

This sound experience has been a key 
driver of Robot Heart’s success during its 
13 years at Burning Man. “I feel for years 
it was the most sought-after place to play,” 
says Burridge. “Robot Heart came along and 
changed things out there. It raised the bar 
for art cars and lineups on the playa.”

Playing the bus is a prestige gig, with 
artists including Burridge, Above & Beyond, 
Guy Gerber, Diplo, Major Lazer, Blond:ish, 
Bob Moses, Francesca Lombardo, Rüfüs 
Du Sol, Sabo, Goldcap, Lee Foss, Tycho, 
Lauren Lane, DJ Tennis, Jamie Jones and 
many other electronic world luminaries 
ascending the double-decker’s dusty stairs 
to perform largely deep house, tech house, 
house and playa tech. (DJs at Burning Man 
are not paid an artist fee and pay their own 
way to the event. Many sets are archived via 
Robot Heart’s Soundcloud.) Morning Robot 
Heart’s morning parties typically last until 
around noon, when it’s then too hot to be 
outside. Many DJs leave with a sunburn.

Since the beginning, Mueller’s vision 
for Robot Heart was creating a pristine 
sonic experience, achieved through an 
ever-improving soundsystem and the bus’ 
placement on the fringes of the typically 
70,000-person event, where sound had 

nothing to bounce off of. The intention, says 
Johnny Nitelife, was “getting away from the 
Burning Man city and going out to where 
DJs could play quietly, and you could have 
moments of silence or quiet, ceremonial 
music. If you try doing that in the city on a 
big soundstage there are so many neighbor-
ing sound camps going ‘boom, boom, boom’ 
and it doesn’t translate. You have to bring it 
out here.”

These quiet moments have helped give 
sets at Robot Heart a delicacy, emotional 
depth and sound purity that’s made believ-
ers out of many Burners. “See that guy in the 
blue shirt?” Johnny Nitelife says, pointing 
into the crowd from on top of the bus during 
Friday morning at Free Burn. “There is one 
spot where the sound is perfect, and that’s 
usually where you’ll find George. In the 
sweet spot, listening to his sound system.”

Many people here still speak of Mueller in 
the present tense. They talk about his sense 
of humor, his ability to not just be creative 
but to execute on that creativity, his appreci-
ation for communal effort. “We’re not a plug 
and play. Everyone in our camp works,” says 
Johnny Nitelife. “Geo was always the first 
person to say that if someone came and 
didn’t do their work, it didn’t matter how 
much money they had or how hot they were 
— they didn’t get invited back the next year. 
That’s what’s makes our camp work.”

They talk of his ability to bring eccen-
tric people from many places and lifestyles 
together under the Robot Heart banner, 
how the community he’s formed doesn’t 
just party together at Burning Man, but 
shows up for each others’ weddings, births 
of children, group vacations. They talk of 
his enthusiasm for music, food, travel, his 
friends, family and life in general. Burridge 
recalls one Burning Man where Mueller had 
a full conversation with a cardboard cutout 
of himself, and the year Burridge was play-
ing Pachanga Boys’ “Time,” a song Mueller 
loved so much that he took over the decks 
and played it on repeat — for an hour.

“I actually felt he was there,” Burridge 
says in the days following Free Burn. “His 
essence and laugh and silly things he used to 
say, one being him always calling me ‘Lee-
bot,’ just seemed to swirl around us all.”

While temporary restrictions issued by 

the Bureau of Land Management (or BLM, 
the government agency that controls the 
Black Rock Desert where Burning Man 
happens) banned art cars from being at Free 
Burn, for Robot Heart this wasn’t an issue as 
the bus is street legal. The vehicle is stored 
in nearby Gerlach when it’s not on the playa. 
The camp also reduced its footprint this 
year due to BLM restrictions.

Burridge wasn’t initially planning to at-
tend Free Burn, making a same-day decision 
to travel from Arizona to the playa to be 
with the Robot Heart family and to honor 
his friend. While several core Robot Heart 
members had to miss Free Burn due to pan-
demic-related travel restrictions, for those 
who could get to the desert, it was vital to 
show up, pay tribute and simply be together 
after the loss, particularly after the forced 
separation of lockdown, which for so many 
has been an excruciating time to mourn.

“It was a really emotional morning 
though,” Burridge says. “I laughed and cried 
and hugged and heard and told stories.” Bur-
ridge and other Robot Heart-related artists 
are currently working on a project featuring 
tracks related to Mueller. Tributes during 
Free Burn included longstanding Robot 
Heart DJ John Dill sampling Mueller’s voice 
in a track, (“Oh wow,” Mueller said over 
the music. “Oh wow.”) and a fleet of drones 
forming “Geo” in the sky above the bus.

All Robot Heart events are essentially cel-
ebrations of life: of having the good health 
and good fortune to experience the psychic 
nourishment of dancing to deep house at 
dawn in a big silly coat with your friends. 
George Mueller didn’t invent that model, 
but with Robot Heart he arguably evolved 
it, providing sublime moments to countless 
Burners as he simply explored and executed 
the things that gave him joy. This year these 
celebrations were fused with mourning. The 
Robot Heart story is now embedded with 
loss. At Free Burn, most everyone at Robot 
Heart danced in spite of that. Or maybe 
because of it.

On Friday at midday when the music 
finally winds down, Johnny Nitelife takes 
the mic: “I just want to say that human be-
ings are on this Earth for a very short while,” 
he announces to the crowd, “but ideas, 
thoughts and dreams can live forever, and 
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I’m somewhat positive that these experienc-
es, this ethos, this dream, this community, 
could potentially last forever, in which case 
Geo would last forever.”

In this case, forever continues tomorrow 
— when everyone shows up again to greet 
the sun. 

Marilyn Manson 
Accuser’s Rape 
Suit Dismissed by 
Judge
BY CHRIS EGGERTSEN

T
he lawsuit of the Jane Doe who 
accused Marilyn Manson of rape 
has been dismissed by a Cali-
fornia state judge, according to 

court documents filed Tuesday, though she 
is being given a 20-day window to amend 
and refile the complaint. Manson’s attor-
ney, Howard E. King, had filed a demurrer 
to the woman’s complaint in August in an 
effort to have it thrown out of court.

In his ruling, California Superior Court 
Judge Gregory Keosian found that the 
woman’s claims were not valid because the 
two-year statute of limitations pertaining to 
her accusations had lapsed. The woman had 
attempted to skirt the statute by claiming 
she’d repressed memories of the alleged 
rape, which she says occurred sometime 
after meeting Manson (born Brian Warner) 
at a pre-Grammy party in February 2011 and 
starting a sexual relationship with him. It 
wasn’t until reading a February 2021 article 
that discussed other sexual assault accusa-
tions against Manson, Doe said, that the 
incident came flooding back.

But Keosian found that the woman’s claim 
of repressed memories around the alleged 
rape — which the ruling allows “is com-
mon for sexual-assault victims” — was “not 
sufficient” to invoke California’s so-called 
“delayed-discovery” rule, which effectively 
postpones the start date of the statute of 
limitations if the plaintiff can prove that 
they first became aware of the injury within 

two years of filing their complaint, regard-
less of when the incident itself took place.

“Here, the Complaint alleges only that 
Plaintiff repressed unspecified memories 
at some point before reading an article in 
February 2021,” Keosian’s ruling reads. “The 
complaint alleges neither when the repres-
sion began — such as immediately after the 
events took place, or outside the limitations 
period — nor its nature or extent, such as 
what memories were repressed or the ex-
tent to which Plaintiff was prevented from 
recalling them.”

As previously mentioned, the ruling does 
give Doe some wiggle room, affording her 
20 days to amend and refile her complaint to 
address Keosian’s concerns.

“Marilyn Manson wants to silence our 
client about her rape,” said Doe’s attor-
neys, Adam Wolf and Tracey Cowan of 
Peiffer Wolf, in a statement sent to Billboard. 
“He tried to use technical legal arguments 
to get her case thrown out altogether. The 
judge thoughtfully analyzed the case law, 
and rightfully held that her case can go for-
ward, so long as she amends her Complaint 
to add some additional details. We intend 
to amend with those additional details very 
shortly, and look forward to the opportunity 
to make Manson answer for his actions.”

An attorney for Manson declined to com-
ment.

In her original complaint, which was 
filed May 28, Doe claimed that over the 
course of their relationship, the musician 
subjected her to “degrading acts of sexual 
exploitation, manipulation, and psychologi-
cal abuse.” She alleged that when she went 
to return the keys to Manson’s apartment 
following their breakup, Manson pushed her 
to the floor, and “with her face down on the 
carpet, and his hands on top of her,” raped 
her. Doe further claimed that after the al-
leged assault, Manson threatened to kill her 
and “bragged that he would get away with 
it” if he followed through.

Manson is currently being sued for 
sexual assault by three other women, in-
cluding Game of Thrones actress and former 
girlfriend Esme Bianco, his former personal 
assistant Ashley Walters and another ex-
girlfriend, Ashley Morgan Smithline. The 
lawsuits all arrived after Manson’s ex-girl-

friend, actress Evan Rachel Wood, publicly 
named him as her abuser in February.

Manson has denied all accusations against 
him. In July, he filed to dismiss Bianco’s suit, 
claiming that she and the other women’s 
accusations were part of a “coordinated 
attack.”

Stories about sexual assault allegations 
can be traumatizing for survivors of sexual 
assault. If you or anyone you know needs 
support, you can reach out to the Rape, Abuse 
& Incest National Network (RAINN). The 
organization provides free, confidential sup-
port to sexual assault victims. Call RAINN’s 
National Sexual Assault Hotline (800.656.
HOPE) or visit the anti-sexual violence orga-
nization’s website for more information. 

R. Kelly 
Audiotapes Played 
for Jury as Sex 
Trafficking Trial 
Winds Down
BY ASSOCIATED PRESS

P
rosecutors, nearing the end of 
their case at the sex trafficking 
trial of R. Kelly, played record-
ings for a New York City jury 

Wednesday (Sept. 15) they say back up 
allegations the R&B singer abused women 
and girls.

In court papers, prosecutors have de-
scribed tapes of a profane Kelly threatening 
violence against victims during recorded 
rants in 2008.

Jurors listened to the recording in Brook-
lyn federal court using headphones. There 
was no audio for the press and public — al-
ready restricted by the judge to an overflow 
courtroom as a coronavirus precaution — 
making it impossible to know exactly what 
the panel was seeing or hearing, or how it 
was reacting to it.

A video feed to the overflow courtroom 
showed Kelly not wearing the headphones 
that would have allowed him to listen in on 
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the government’s latest evidence against 
him at a trial that began Aug. 18.

Kelly, 54, has repeatedly denied accusa-
tions that behind the scenes of a 30-year 
career highlighted by his 1996 megahit “I 
Believe I Can Fly” he was a sexual predator 
who groomed and sexually exploited his 
young victims. His lawyers have portrayed 
the accusers as groupies seeking to take 
advantage of his fame.

The trial is off Thursday but will resume 
Friday, when it’s likely the government will 
rest its case. Kelly’s lawyers have indicated 
they will put on a defense case that would 
begin Monday. 

Mac Miller’s 
‘Faces’ Mixtape 
Is Finally Coming 
to Streaming 
Platforms
BY DARLENE ADEROJU

T
he late Mac Miller’s fan-favorite 
mixtape Faces is finally arriving 
on music streaming platforms and 
vinyl on Oct. 15. This will mark 

the first time since its original Mother’s Day 
2014 release that Faces will be available to 
stream.

Pre-orders for the vinyl can be made 
on Miller’s website. In addition, a new mu-
sic video for Miller’s “Colors and Shapes” 
from the original project — directed by Sam 
Mason — has arrived.

Speaking on the all-new music video for 
“Colors and Shapes,” director Mason ex-
plained in a statement, “The track felt very 
visual to me, like it had its own world [in] 
this atmospheric nighttime place that was 
sometimes dangerous, sometimes comfort-
ing, then I saw a picture of Ralph and a story 
emerged.”

He further detailed, “To build it out, I 
asked Malcolm’s family to send me bits 
and pieces from his childhood, scenes from 
the town where he grew up, objects, toys 

from his room, little pieces of his life that I 
extrapolated outwards and used to inspire 
the story.”

“In the abstract, it’s meant to be a video 
about childhood, growing up as an artist 
and the highs and lows of that experience,” 
Mason explained. “It’s sort of a look at the 
emotional and difficult and perilous but 
noble path of an artist.”

Pittsburgh native Miller, né Malcolm 
James McCormick, died of an accidental 
drug overdose on Sept. 7, 2018; he was 26 
years old. After the 2010 release of his debut 
single “Knock Knock,” Miller dropped 
21 Billboard Hot 100 tracks, including 
collaborative No. 9 hit “The Way,” which he 
appeared on alongside his now ex-girlfriend 
Ariana Grande.

In 2018, the late artist was nominated 
for the Grammy for best rap album for his 
work Swimming. The project peaked at No. 
3 on the Billboard 200, where it charted for 
an incredible 157 weeks.

Watch the new music video for Miller’s 
2014 track “Colors and Shapes” below: 

The Deals: Round 
Hill Snags Pair of 
Rock Catalogs; 
Songfluencer 
Acquires Preffy
BY CHRIS EGGERTSEN

R
ound Hill Music Royalty Fund 
Limited has acquired the master 
royalty income of British musi-
cian and artist Dennis Elliott, 

best known for being the original drummer 
in the rock band Foreigner.

Elliott’s catalog includes 71 original re-
cordings from Foreigner’s first seven studio 
albums, including hits such as “I Want to 
Know What Love Is,” “Waiting For A Girl 
Like You,” “Juke Box Hero,” “Cold As Ice,” 
“Urgent” and “Feels Like The First Time.” 
The acquisition includes 100% of Elliott’s 
master royalty income from the catalog, 

which over the period spanning 2018-
2020 had a revenue mix of 84% streaming, 
6% download, 3% physical and 7% other. 
Thirty-six percent of the catalog’s revenue 
came from outside the U.S.

Additionally, the top three songs in the 
catalog make up 27% of its total revenue, 
the top five songs account for 40% and 
the top 10 songs account for 59%. The top 
songs ranked by revenue are “I Want to 
Know What Love Is” (1999 Remaster); “I 
Want to Know What Love Is,” “Waiting For 
A Girl Like You,” “Juke Box Hero,” “I Want 
to Know What Love Is” (2008 Remaster), 
“Cold As Ice” and “Hot Blooded.”

Beginning in 1976, Elliott joined For-
eigner and stayed with the band for 17 
years before leaving the music industry. 
The group’s seven LPs released during his 
tenure include five multi-platinum albums 
(Foreigner, Double Vision, Head Games, 4, 
Agent Provocateur) and one platinum album 
(Inside Information).

“I am very pleased I have found the right 
home for all my catalogue,” said Elliott in 
a statement. “I am grateful to Josh Gruss, 
Robin Godfrey Cass in the UK, and espe-
cially Marvin Katz, my attorney, and Jerry 
Greenberg, for making this happen.”

Round Hill Music Royalty Fund Limit-
ed has also acquired recorded music income 
and publishing rights to 30 songs from Brit-
ish rock and alternative record producer, 
guitarist and songwriter Tim Palmer.

The acquisition covers tracks from Pearl 
Jam’s grunge breakthrough Ten, which 
Palmer mixed, and producer and publishing 
royalties for Ozzy Osbourne’s platinum-
selling 2001 album Down to Earth, which 
Palmer produced and also co-wrote several 
tracks for. Palmer has also worked with such 
legendary acts as U2, Robert Plant, Tears 
for Fears and David Bowie.

Under the deal, Round Hill will receive 
100% of the mixer royalty income from the 
master recording rights of Ten, 100% of the 
producer income from the master record-
ing rights of Down to Earth and 100% of 
the publishing interest (including writer’s 
share) from six of the 11 tracks on Down to 
Earth.

A release notes that 27% of revenue de-
rived from the publishing share of Palmer’s 
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catalog in calendar year 2020 comes from 
outside the U.S., while revenue from master 
recording rights makes up 82% of the cata-
log’s earnings, with publishing earnings ac-
counting for 3% and other sources account-
ing for 15%. Meanwhile, the top three songs 
in the catalog account for 45% of catalog 
revenues, the top 5 songs account for 66% 
and the top 10 songs account for 82%.

“This investment echoes our strategic ob-
jective of purchasing royalty rights to classic 
songs that have proven their ability to 
produce long-term, steady royalty revenues 
over the decades, while acquiring the cata-
logues at attractive valuations,” said Round 
Hill chairman and CEO Josh Gruss in a 
statement.

Nashville-based music marketing 
firm Songfluencer, which uses data-driven 
technology to drive success on TikTok, has 
acquired Preffy, a tech company that allows 
artists to host prize-based competitions 
with social media influencers to see who 
can draw the most likes to videos featuring 
the artists’ music. Preffy is the brainchild 
of Charlie Davis, the grandson of legendary 
music executive Clive Davis.

“Once we saw what Charlie [Davis] was 
accomplishing, we knew a partnership 
had to happen and quickly acquired his 
platform,” said Songfluencer co-found-
er Johnny Cloherty. “This acquisition is a 
testament to our company’s longstanding 
commitment to bring technology to the wild 
frontier of social media influencer market-
ing. Undoubtedly, this is one of the most 
game-changing products to enter our space 
in a long time.”

Over the past year, Songfluencer has 
spearheaded TikTok campaigns for art-
ists on Atlantic Records, Epic Records, 
Interscope Records and more. Its most 
visible success was the viral campaign 
around Fleetwood Mac’s “Dreams” on 
the video-sharing platform, which helped 
launched the legendary band’s 1977 al-
bum Rumours back onto the top 10 on the 
Billboard 200 chart last fall.

Atlantic Records UK has launched SIG-
NAL >> SUPPLY, a new imprint that will 
focus its efforts on discovering and nurtur-
ing emerging talent in dance music. Its first 
release is the track “Joy” from Manchester-

based producer Salute, to be followed by 
new music from Ali Story, Chapter & Verse, 
James iD and Richie Blacker through the 
end of November.

Day-to-day operations of SIGNAL >> 
SUPPLY will be overseen by Tristan 
Parsons, who has been with Atlantic since 
2015. As part of the announcement, it was 
revealed that Parsons was promoted from 
senior marketing manager to head of dance 
marketing. He will work alongside senior 
A&R managers Joe Barbe and Kevin 
Christian-Blair at the new label.

“The name SIGNAL >> SUPPLY is borne 
from the idea that the DJ reacts to their 
dancefloor – the crowd signals what they 
want, and the DJ supplies it,” reads a press 
release announcing the launch. The brand-
ing for the label was designed in tandem 
with design studio Koln.

During his time at Atlantic, Parsons has 
managed campaigns for Joel Corry, Nathan 
Dawe, Rudimental, HONNE and Fred 
Again as well as the soundtrack for The 
Greatest Showman. He will continue report-
ing to Atlantic Records UK general man-
ager Liz Goodwin.

“This will be the first time ever that 
Atlantic Records UK has had a space solely 
focussed on finding and breaking emerging 
DJs and producers and I believe it’s a mas-
sively exciting prospect,” said Parsons in a 
statement

Ed Howard and Briony Turner, co-
presidents at Atlantic Records UK, added, 
“This new imprint will be a breeding ground 
for Tristan, Kevin and Joe to create a truly 
subversive roster for a new generation of 
dance music fans. We’re very proud of all 
they have achieved and thrilled to start this 
new chapter with them.”

Live Nation Canada and The Feldman 
Agency (TFA) have partnered to form Ace 
Events, a new venture that will provide 
national full-service live entertainment tal-
ent programming and production for events, 
with a focus on corporate experiential acti-
vations, outdoor concerts, private galas and 
sporting events.

Ace Events will secure talent, manage 
critical aspects of event production — in-
cluding operations, budgeting and day-of-
show management — and provide greater 

access to opportunities for both existing 
and future clients. Its suite of services will 
include global and domestic talent sourc-
ing at all levels and budgets; entertainment 
strategies and creative designs; and turnkey 
staffing and production coordination for 
everything from small private shows to 
large-scale events.

“Combining our roster of exceptional tal-
ent and existing corporate business with the 
know-how of Live Nation’s esteemed team 
deep with experience in production and 
promotion will create a vibrant business,” 
said Jeff Craib, president of The Feldman 
Agency.

“By combining our efforts, strengthening 
our relationship and adding these services 
we will help event producers, companies, 
sporting leagues and more incorporate the 
power and passion of live music into their 
next event,” added Riley O’Connor, chair-
man of Live Nation Canada.

Republic Records China has signed 
Chinese pop star Daisy Xue. Also known by 
her Mandarin name Daifei Xue, the singer 
has enjoyed several viral hits in her native 
country.

Xue’s first single for the label, “So Cool,” 
has been released, while the follow-up, “Shi 
Guang Lie Che,” is slated to drop on Sept. 
22. Both tracks are from Xue’s upcoming 
five-track EP, which is being released glob-
ally on Oct. 13.

The first taste of fame for Xue came 
with her appearance on the Chinese talent 
show Super Girls in 2016. More recently, she 
released such hit songs as “Feiqiu,” “Insom-
nia Flight” and “The Love Party,” the latter 
of which has drawn over 4.5 billion video 
streams on the Chinese video-sharing plat-
form Douyin, according to a press release.

“Republic Records China has worked 
closely with Daisy to develop a series of mu-
sical projects tailored to her unique talent 
and we look forward to introducing her mu-
sic to a bigger audience, both domestically 
and internationally,” said Republic Records 
China managing director Tony Wen.

Republic Records China launched in 
August. It is the first international division 
spawned by the U.S.-based label.

Robyn has signed with Young Artists for 
management. The Swedish pop star will be 
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represented by the company’s Caius Paw-
son and Hannah Partington.

Young Artists is a part of Young (formerly 
Young Turks), the London-based com-
pany that houses record label Young (FKA 
twigs, The xx, Kamasi Washington) and 
music publishing company Young Songs 
(Arlo Parks, Sampha).

“I’m excited and truly delighted to start 
working with such a visionary company as 
Young Artists,” said Robyn in a statement. “I 
can’t think of a more inspiring way to make 
my next album than with Caius, Hannah and 
the brilliant team they work with.”

Warner Music Central Europe has 
signed Berlin-based DJ and producer Alle 
Farben, who will put out his next single, 
“Alright” feat. KIDDO, on the label on Sept. 
17.

Farben’s hits include “She Moves,” “Su-
pergirl,” “Bad Ideas,” “Please Tell Rosie,” 
“Fading,” “Only Thing We Know,” “Little 
Hollywood,” and the collaboration “Some-
where Over The Rainbow/What A Won-
derful World” with Robin Schulz. A press 
release announcing the signing boasts that 
Farben’s music has drawn 2 billion streams 
to date and received 32 Diamond, Platinum 
and Gold certification awards across Europe 
and Asia.

“Over the course of a decade, Frans has 
evolved from the heart of the Berlin house 
scene to the artist we all know and love 
today,” said Warner Music Central Europe 
managing director, domestic and A&R An-
dreas Weitkämper in a statement. “His 
six-hour sets are legendary and his hits of 
recent years have already become classics of 
the genre.”

ATO Records has signed Birmingham, 
Alabama-based soul band St. Paul & The 
Broken Bones, which will release their next 
album on the label in 2022.

The band is comprised of vocalist Paul 
Janeway, bassist Jesse Phillips, guitarist 
Browan Lollar, drummer Kevin Leon, key-
boardist Al Gamble, trumpet player Allen 
Branstetter, trombonist Chad Fisher and 
saxophonist Amari Ansari.

St. Paul & The Broken Bones has released 
three studio albums: 2014’s Half the City, 
2016’s Sea of Noise and 2018’s Young Sick 
Camellia. They have embarked on several 

global tours and are slated to tour the U.S. 
through October.

Haley Dahl, who records as Sloppy Jane, 
has signed to Phoebe Bridgers’ Saddest 
Factory Records – a name inspired by a 
joke Dahl herself made on Twitter. The 
label recently released her new single, 
“Party Anthem,” and will put out her next 
album, Madison – which was recorded 
entirely inside West Virginia’s Lost World 
Caverns – on Nov. 5.

Sloppy Jane began as a three-piece punk 
band, which featured Bridgers on bass, 
when Dahl was just a teenager. Now a cham-
ber pop project, Sloppy Jane currently has 
over a dozen members.

“Phoebe and I made friends in high 
school when I was goth and didn’t bathe and 
she wore dresses with little bicycles on them 
- we mistook each other for cool then, and it 
lasted,” said Dahl in a statement. “Phoebe is 
one of my closest friends, and is also some-
one who has always seen that the things 
that make my work different are what make 
it valuable. She played bass in Sloppy Jane. 
When I was moving to New York I talked 
about how I wanted to make the band bigger 
and incorporate chamber instruments, and 
a lot of people didn’t get what I meant, but 
Phoebe said, ‘Go get your orchestra.’”

Of crafting the album, Dahl added, “When 
I started talking about recording in caves, 
she was one of the few people to really get 
it immediately and thought it was the cool-
est thing. To work with someone who has 
so much personal context and enthusiasm 
was kind of a no-brainer. The label name 
‘Saddest Factory Records’ came from a joke 
I made on twitter, and I kind of think that’s 
representative of what my ideal profes-
sional trajectory looks like- me and my same 
friends who understand each other making 
the same jokes over and over again while 
our platforms expand.”

Sloppy Jane will celebrate the release 
of Madison with a headline show at Baby’s 
Alright in New York City on Nov. 7. She’s 
also slated to open for Iceage on tour in 
February.

Triple Tigers Records has signed emerg-
ing singer-songwriter Jordan Fletcher, 
whose new song “Rather Be Broke” (released 
Sept. 10) was his first release under the label.

Fletcher moved to Nashville in 2016, 
when he began writing songs and perform-
ing at small music venues throughout the 
Southeast. He is signed to a global publish-
ing deal with Sea Gayle Music and managed 
by Triple 8 Management.

“I write my own life into every song I sing, 
so it means the world to have this platform to 
share those personal stories with even more 
fans,” said Fletcher in a statement. 

Elton John to 
Undergo Surgery 
for Hip Injury, 
Postpones 2021 
Tour
BY ANNA CHAN

E
lton John’s going to have to wait a 
bit longer continue on his Farewell 
to Yellow Brick Road tour. The leg-
endary performer announced on 

Thursday (Sept. 16) that due to a hip injury 
over the summer, the dates for his European 
run will be postponed until 2023.

“It is with great sadness and a heavy heart 
that I am forced to reschedule,” John said in 
a statement shared on social media. “At the 
end of my summer break I fell awkwardly 
on a hard surface and have been in consid-
erable pain and discomfort in my hip ever 
since.”

The 74-year-old singer-songwriter added 
that despite “intensive” treatment, the pain 
has only gotten worse, and is making it 
harder and harder for him to move around. 
“I have been advised to have an operation as 
soon as possible to get me back to full fitness 
and make sure there are no long-term com-
plications,” he explained. “I will be under-
taking a program of intensive physiotherapy 
that will ensure a full recover and a return 
to full mobility without pain.”

Though he’s putting off the tour, he will 
not cancel on his previously announced 
charity performance for Global Citizen, 
which is set to take place Sept. 25. “I don’t 
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want to let a charity down,” explained John, 
noting that it’s very different performing 
five songs versus nearly three hours every 
night. “After this I will be having the opera-
tion to ensure the tour can get back on the 
road in January of 2022 in New Orleans.”

“It breaks my heart to keep you waiting 
any longer,” he concluded his statement. “I 
promise you this - the shows will return to 
the road next year and I will make sure they 
are more than worth the wait.”

The ongoing Farewell Yellow Brick Road 
tour, which was announced in 2018, has 
been billed as the five-time Grammy win-
ner’s “final” time on the road. As with other 
concerts around the world, it was postponed 
in 2020 due to the global coronavirus pan-
demic.

Despite tour plans being sidelined by the 
pandemic, John has remained productive at 
home. He announced on Sept. 1 that his new 
album, The Lockdown Sessions, will be arriv-
ing Oct. 22. He shared that the set, which he 
worked on while in quarantine, features 16 
sets of collaborations with other artists.

“The last thing I expected to do during 
lockdown was make an album. But, as the 
pandemic went on, one-off projects kept 
cropping up,” he said in a statement at the 
time. “Working with different artists during 
lockdown reminded me of that. I’d come full 
circle: I was a session musician again. And it 
was still a blast.”

Among the tracks is “Cold Heart (PNAU 
Remix)” with Dua Lipa, which was released 
Aug. 13. It made history for the iconic art-
ist, debuting at No. 81 on the Billboard Hot 
100, making it his 68th entry on the tally.

See Elton John’s tour postponement an-
nouncement below: 

Helene Fischer 
Renews Deal With 
Universal Music 
Germany
BY ROBERT LEVINE

T
he most successful artist most 
Americans have never heard of 
has just extended her deal with 
Universal Music Germany.

At a virtual presentation today, Frank 
Briegmann, Chairman and CEO of Universal 
Music Central Europe and Deutsche Gram-
mophone, announced that the company 
would extend its deal with Helene Fischer, 
the pop-schlager singer who is one of the 
biggest artists in Germany. The announce-
ment described the deal as long-term.

Fischer has sold 16.3 million albums, 
counting equivalent streams and downloads, 
many of them as CDs, which still sell well 
in Germany. As of 2018, she had scored the 
top-selling album in the market for five of 
the previous six years. To get a better sense 
of how popular she is, though, remember 
that Germany has a population of 83 mil-
lion – about a quarter that of the U.S. – and 
the German-speaking market is roughly 
100 million. Fischer also hosts in Die Helene 
Fischer Show, an annual Christmas program 
on the German public television network 
ZDF.

Fischer’s new album, Rausch, is due out 
Oct. 15, and the first single, “Vamos a Marte” 
– Spanish for “let’s go to Mars” – is a duet 
with the Puerto Rican star Luis Fonsi, who 
is signed to Universal Music Latin Enter-
tainment. (The song, which blends schlager 
and Latin elements, is in German and Span-
ish.) The two have already performed to-
gether – once at a German awards show, and 
once on Fischer’s Christmas show, where 
they sang “Despacito.”

Fischer makes music that falls loosely into 
the genre of schlager – the world literally 
translates as “hit” – a form of mainstream 
European pop that’s popular in central 
Europe. In its sentimental lyrics and broad 

appeal, it’s a bit like mainstream country 
music, albeit with very different instru-
mentation. For the past decade, Fischer has 
been the genre’s reigning queen, and she’s 
broadened her appeal by making music with 
a more current sound and sensibility. Some 
critics have compared her pop makeover of 
an older genre to Taylor Swift’s. Fischer is 
glitzier, though: Her most recent tour was 
designed by a division of Cirque du Soleil.

Fischer built her career on EMI Records, 
where she signed in 2005, but she became a 
superstar after EMI merged with Universal, 
where she works closely with Briegmann 
and Tom Bohne, the company’s president 
of domestic music. Her 2013 song “Atemlos 
durch die Nacht” – “breathless through the 
night” – on the album Farbenspiel became 
the most downloaded song in German 
history, as well as one of the biggest hits in 
the history of the country’s music business. 
Fischer’s self-titled 2017 album, her most 
recent, was the most popular in Germany in 
both that year and the following one. 

Miranda 
Lambert, Luke 
Combs & Ethan 
Hulse Among 
2021 Nashville 
Songwriter 
Awards Winners
BY JESSICA NICHOLSON

O
n Tuesday evening, the Nash-
ville Songwriters Association 
International honored the 
winners of the fourth annual 

Nashville Songwriter Awards, which was 
held as a virtual ceremony.

“Bluebird,” written by Miranda Lam-
bert, Luke Dick and Natalie Hemby, was 
recognized as song of the year, while Luke 
Combs was named songwriter-artist of the 
year.
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Ethan Hulse became the first predomi-
nantly Christian songwriter to be honored 
as NSAI’s songwriter of the year. During 
the eligibility period, Hulse had hits with 
Andrew Ripp’s “Jericho,” Cain’s “Rise Up 
(Lazarus),” Cory Asbury’s “The Father’s 
House,” Josh Baldwin’s “Evidence” and 
more.

Numerous songwriters also shared the 
stories behind the compositions that were 
honored as part of the “10 Songs I Wish I 
Had Written” awards, which are voted on by 
NSAI’s professional songwriter members to 
honor the work of their peers. Songs eligible 
for the honor must have at least one Nash-
ville-based writer and had to have charted 
within the top 20 of a Billboard airplay chart 
within the Christian, country, mainstream 
top 40 and/or rock genres within the eli-
gibility period. The highest-voted song is 
honored as NSAI song of the year.

See below for a list of songs honored as 
the “10 Songs I Wish I Had Written”:

“7 Summers” – Written by: Shane McA-
nally, Josh Osborne, Morgan Wallen 
“Ain’t Always The Cowboy” – Written by: 
Brandon Kinney, Josh Thompson 
“Chasin’ You” – Written by: Jamie Moore, 
Morgan Wallen, Craig Wiseman 
“Die From A Broken Heart” – Written by: 
Taylor Dye, Maddie Marlow, Deric Ruttan, 
Jonathan Singleton 
“Hell Of A View” – Written by: Casey Beath-
ard, Eric Church, Monty Criswell 
“I Called Mama” – Written by: Marv Green, 
Lance Miller, Jimmy Yeary 
“I Hope” – Written by: Gabby Barrett, Zach-
ary Kale, Jon Nite 
“I Hope You’re Happy Now” – Written by: 
Luke Combs, Randy Montana, Carly Pearce, 
Jonathan Singleton 
“One Night Standards” – Written by: Ni-
colette Hayford, Shane McAnally, Ashley 
McBride 
“Starting Over” – Written by: Mike Hender-
son, Chris Stapleton 

‘Livestreaming in 
an Amazon World’ 
Panel Set for 2021 
Billboard Latin 
Music Week
BY GRISELDA FLORES

T
he “Livestreaming in an Amazon 
World” panel is set to take place 
at Billboard’s Latin Music Week, 
which returns to Miami with a 

weeklong (Sept. 20-25) event that unites the 
top Latin hitmakers, influencers and indus-
try leaders, and features live performances 
and conversations with superstars.

The conversation, moderated by Cris-
tina Martín, senior artist marketing 
manager, Amazon Music, will explore how 
artists are partnering with the platform 
to create fascinating content and engage 
with fans. From gaming to livestreams, the 
panelists — Dimelo Flow, Guaynaa, Erik 
Bankston, head of branded entertainment, 
CMN and Joshua Mendez, co-founder/
COO, Rich Music — will discuss some of the 
most exciting launches on the platform and 
opportunities for fans and artists to engage 
in unique, meaningful ways.

Other recently announced panels include 
the “Mano a Mano” with Rauw Alejandro 
and Myke Towers, during which both chart-
topping artists will discuss new projects, 
upcoming tours and the challenges and 
advantages for the new wave of reggaetón 
artists; “Making the Hit, Live” masterclass 
with Lunay and his longtime producers 
Chris Jedi and Gaby Music; and the “Com-
ing Out Latin” panel with Raymix, Es-
teman, Erika Vidrio and Jhonny Caz of 
Grupo Firme for an insightful and heartfelt 
conversation on the challenges and rewards 
of coming out as a Latin music act. 

The star-studded 2021 Latin Music Week 
lineup — headlined by Daddy Yankee, Karol 
G and Nicky Jam — also includes participa-
tion by Anitta, Elena Rose, Natti Natasha, 
Jhay Cortez, Kany García and Tainy, with 

more to be announced.
Under the slogan “The Beat of Latin Mu-

sic,” making its mark as the longest running 
and biggest Latin music industry gathering 
in the world, this year’s event will con-
tinue through the end of the week as Bill-
board launches its En Vivo concert series in 
partnership with Samsung, Amazon Music 
and Bacardí.

The 2021 Latin Music Week will take 
place from Sept. 20 to 25 at the Faena Forum 
in Miami and coincides with the 2021 Bill-
board Latin Music Awards broadcasting live 
via Telemundo on Sept. 23. See the list of 
finalists here.

To register and for more information, 
visit BillboardLatinMusicWeek.com. 

The Village Trip 
Returns to NYC 
With Expansive 
2021 Lineup
BY JOE LYNCH

F
ollowing a year off due to the 
coronavirus pandemic that put the 
globe on pause in 2020, The Vil-
lage Trip returns in the fall of 2021 

for its third annual iteration. The nine-day 
celebration of Greenwich Village’s enduring 
cultural impact and continuing relevance 
starts Sept. 18 and runs through Sept. 26, 
and includes a wide swath of concerts, 
tours and events.

Kicking off Saturday (Sept. 18), the fest 
opens with a free concert on the corners 
of West Eighth and MacDougal streets 
featuring 90-year-old Greenwich legend/
composer David Amram (the festival’s artist 
emeritus) and others. The following Satur-
day (Sept. 25), Latin jazz drummer Bobby 
Sanabria and His Multiverse Big Band play 
a free concert in Washington Square Park 
that features Grammy winner Janis Siegel 
of the Manhattan Transfer. That same night, 
Bodies Electric – an electric guitar quartet 
founded by John Chang – performs the 
music of avant pioneers Edgard Varèse and 
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Frank Zappa at iconic venue The Bitter End. 
The next day (Sept. 26), the Village Trip 
wraps with its traditional hootenanny finale 
at The Bitter End, which finds Christine 
Lavin, David Buskin, Robin Batteau, David 
Massengill, Hannah Reimann, Michele 
Temple and Amram bringing the rich 
Greenwich musical tradition to life.

The nine-day festival includes many more 
events. To name a few, on Sunday (Sept. 
19), The Marvelous Mrs. Maisel production 
designer Bill Groom will host a talk about 
how he and his team turn back the clock on 
Greenwich Village for the hit TV series; on 
Sept. 18, music historian Jesse Rifkin will 
lead a walking tour of the locations associ-
ated with the ‘60s New York folk revival; 
also on Sept. 18, Kamau Ware, founder of the 
Black Gotham Experience, will give a walk-
ing tour focused on the Black cultural im-
pact that’s often erased from the Village; and 
on Sept. 21, Ken Lustbader and Jay Shockley 
of the NYC LGBT Historic Sites Project will 
host a walking tour of the LGBTQ presence 
in Greenwich Village, from the 1890s water-
front scene to the Stonewall Riot in 1969 and 
beyond.

The Village Trip is co-founded by jour-
nalist and historian Liz Thomson, author 
of Joan Baez: The Last Leaf and the revising 
editor of a recent revised and illustrated 
edition of the Bob Dylan tome No Direction 
Home: The Life and Music of Bob Dylan by 
late scribe Robert Shelton. 

Jojo Siwa 
Insists She’ll 
‘Sing Whatever 
I Want’ on Tour 
Despite Alleged 
Nickelodeon 
Pushback
BY STARR BOWENBANK

J
ojo Siwa is set hit the road for a few 
months starting in January for her 
D.R.E.A.M tour, and is making it clear 
that she’s planning to sing what she 

wants during her show, despite Nickelodeon 
— the network behind her new musical 
film, The J Team — allegedly attempting to 
block her from singing original songs from 
her movie.

TMZ caught up with the entertainer on 
Wednesday (Sept. 15) and asked her if she 
and Nickelodeon have been able to reach an 
agreement on her singing songs from The J 
Team on stage. “There has been a [response], 
but it’s not on me to share,” Siwa said. “I 
love my brand, but I think it’s forgotten that 
I’m a human sometimes and that hurts.”

Siwa’s relationship with Nickelodeon 
isn’t beyond repair, though. The performer 
said she thinks she can “of course” work 
things out with the children’s entertainment 
company, but that she’s going to do what 
she wants when she’s performing. “I work 
for Nickelodeon. It just makes me frustrated 
that someone is telling me what I can and 
can’t sing, and these people have been at 
Nickelodeon for less time than I have. ... 
When I’m on stage, I’m going to sing what-
ever I want. I’m going to sing what I want. 
Even if it’s a cappella, I’m going to sing it. 
I just wish they were as supportive of this 
movie as I was.”

Billboard has reached out toNickelodeon 
for comment.

Siwa’s new comments on the matter come 
after tweets she made on Tuesday (Sept. 

14) that claimed Nickelodeon was blocking 
her from performing the music from The 
J Team on her upcoming tour. “I go out on 
tour in January. My movie musical was just 
released (with 6 new original songs)… Nick-
elodeon told me today that I’m not allowed 
to perform/add any of the songs from the 
film into my show,” she wrote. “These are 
MY songs, MY voice, MY writing. Does this 
seem fair???”

“There is no reason that this music should 
not be included,” Siwa continued, further 
airing her frustrations with the ViacomCBS-
owned company. “Working for a company as 
a real human being treated as only a brand is 
fun until it’s not.

Watch her interview with TMZ. 

Will.i.am & 
Manager Polo 
Molina Set for 
‘The Artist as 
Entrepreneur’ 
Panel During Latin 
Music Week 2021
BY JESSICA ROIZ

B
lack Eyed Peas’ will.i.am and his 
manager Polo Molina, founder of 
Grassroots Music, have been con-
firmed for the 2021 Billboard Lat-

in Music Week, returning to Miami from 
Sept. 20 to 25 with a weeklong event that 
unites the top Latin hitmakers, influencers, 
and executives, and features live perfor-
mances and conversations with superstars.

In “The Artist as Entrepreneur” panel, 
presented by Verizon and moderated 
by Billboard’s senior editor Lyndsey Havens, 
the two will discuss how they have created 
a parallel career as an entrepreneur, joining 
music, technology, and business ventures.

The star-studded 2021 Latin Music Week 
lineup — headlined by Daddy Yankee, Karol 
G, and Nicky Jam — also includes participa-
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tion by Anitta, Lunay, Myke Towers, Natti 
Natasha, Rauw Alejandro, Tainy, and others.

Previously announced panels include 
“Coming Out Latin” with Raymix, Esteman, 
Erika Vidrio and Grupo Firme’s Jhonny Caz; 
“My Cause, My Music: A Conversation on 
Social Justice” with Yotuel Romero, Kany 
García and ChocQuibTown members Goyo 
and Tostao; “Regional No More – Mexican 
Music Goes Global” with Natanael Cano, 
Los Dos Carnales and Carin Leon, and 
moderated by Rancho Humilde’s Jimmy 
Humilde, and many more.

Under the slogan “The Beat of Latin Mu-
sic,” making its mark as the longest running 
and biggest Latin music industry gathering 
in the world, this year’s event will con-
tinue through the end of the week as Bill-
board launches its En Vivo concert series in 
partnership with Samsung, Amazon Music, 
and Bacardí. Latin Music Week coincides 
with the 2021 Billboard Latin Music Awards 
broadcasting live via Telemundo on Sept. 23.

For more information, visit BillboardLat-
inMusicWeek.com. 

Drake & 40 
Rule Hot 100 
Songwriters & 
Producers Charts, 
Powered by 
‘Certified Lover 
Boy’
BY XANDER ZELLNER

D
rake and 40 lead Billboard’s Hot 
100 Songwriters and Hot 100 
Producers charts (dated Sept. 
18), respectively, thanks to their 

work on the former’s chart-conquering new 
album Certified Lover Boy.

Drake returns to No. 1 on Hot 100 
Songwriters for a ninth total week on top 
on the strength of 20 songwriting credits 
on the Billboard Hot 100, all from his 

new set. The album launches at No. 1 on 
the Billboard 200 with 613,000 equivalent 
album units, according to MRC Data, the top 
weekly total this year.

Here’s a look at all 20 of Drake’s writing 
credits on the latest Hot 100:

Rank, Title (writers in addition to Drake) 
No. 1, “Way 2 Sexy” (Future, Young Thug, 
TM88, Too Dope, Richard Fairbrass, Fred 
Fairbrass, Rob Manzoli) 
No. 2, “Girls Wants Girls” (Lil Baby, OZ, 
Ambezza) 
No. 3, “Fair Trade” (Travis Scott, OZ, Jahaan 
Sweet, Wondagurl, Reibaldi Sephane An-
toine, Charlotte Day Wilson, Babyface, Teo 
Halm, Varren Wade, D’Mile, Brandon Banks, 
Michael Gordon, Kyle Mosovich, Marcus 
Reddick) 
No. 4, “Champagne Poetry” (John Len-
non, Paul McCartney, 40, Maneesh Bidaye, 
Masego, J.L.L.) 
No. 5, “Knife Talk” (21 Savage, Metro Boo-
min, Project Pat, Juicy J, A$AP Rocky, Peter 
Lee Johnson) 
No. 7, “In the Bible” (40, Lil Durk, Giveon, 
Leon Thomas III, Powerz, Eli Brown, Simon 
Gebrelul 
No. 8, “Papi’s Home” (Supah Mario, Skip-
2Fame, Jarrel Young, Mark Borino, Shep, 
Montell Jordan, Preme) 
No. 9, “TSU” (Harley Arsenault, Noel Ca-
dastre, R. Kelly, Christopher Cross, Justin 
Timberlake, Danja, Timbaland) 
No. 10, “Love All” (Jay-Z, OZ, Leon Thomas 
III, Dez Washington, P. Diddy, The Notori-
ous B.I.G., Stevie J, Khristopher Riddick-
Tynes) 
No. 11, “No Friends in the Industry” (Vinylz, 
OZ, Nik D, Gregory Williams, Robert De-
barge) 
No. 12, “N 2 Deep” (Future, 40, Kaushik 
Barua, Harley Arsenault, Alex Lustig, Noel 
Cadastre, Pimp C, Jay-Z, Bun B, Z-Ro, Mr. 
Lee) 
No. 14, “Pipe Down” (Leon Thomas III, 
FaxOnly, Abdelhady Moamer Hafez, Simon 
Gebrelul, Kas, Anthoine Walters, Lazaro 
Camejo) 
No. 16, “7am on Bridle Path” (Cardo On 
The Beat, Dez Washington, David Duodu 
Maneesh Bidaye) 
No. 18, “Race My Mind” (40, GOVI, Scott 
Zhang, The Notorious B.I.G., Easy Mo Bee, 

David Axelrod, Michael Axelrod, Rick 
James, Sun Ra) 
No. 22, “IMY2” (Kid Cudi, Harley Arsenault, 
Clibbo, A. Benfaress, I. Bizimana, Dounia 
Aznou, KanielTheOne) 
No. 25, “You Only Live Twice” (Rick Ross, 
Lil Wayne, Bink, Brian Reid) 
No. 26, “Fountains” (Tems, TRESOR) 
No. 27, “Get Along Better” (Nineteen85, Ty 
Dolla $ign, Noel Cadastre, 40) 
No. 32, “Fucking Fans” (PARTYNEXT-
DOOR, Noel Cadastre, 40, Peter Ian Ring) 
No. 35, “The Remorse” (40, Anthony Ham-
ilton)

(Drake also charts a 21st song on the Hot 
100 as a recording artist, “Yebba’s Heart-
break,” at No. 24, although he did not write 
it; co-lead Yebba penned it with James 
Francies.)

With his ninth week at No. 1 on Hot 100 
Songwriters, Drake matches late holiday 
hitmaker Johnny Marks for the fifth-most 
weeks spent at the summit, dating to the 
chart’s June 2019 inception. Olivia Rodrigo 
leads with 22 weeks at No. 1, followed by 
Finneas (12), Rodrigo collaborator Dan 
Nigro (11) and Roddy Ricch (10).

40 (real name: Noah Shebib) tops the 
Hot 100 Producers chart for the first time, 
thanks to his production work on seven 
tracks on Certified Lover Boy.

Here’s a recap:
Rank, Title (producers in addition to 40) 

No. 4, “Champagne Poetry” (Maneesh Bi-
daye, Masego, Oliver El-Khatib) 
No. 7, “In the Bible” (AP, Leon Thomas III, 
Eli Brown) 
No. 12, “N 2 Deep” (Alex Lustig, Kid Master-
piece, Harley Arsenault) 
No. 18, “Race My Mind” (GOVI, Monsune) 
No. 24, “Yebba’s Heartbreak” (James Fran-
cies, Yebba) 
No. 27, “Get Along Better” (Nineteen85, Noel 
Cadastre) 
No. 35, “The Remorse”

40 and Drake share a lengthy collabora-
tive history on the Hot 100, with 40’s work 
on “Champagne Poetry” and “In the Bible” 
upping his total to 12 career top 10s, all by 
Drake (in lead or featured roles), including 
one No. 1: “Once Dance,” featuring WizKid 
and Kyla, for 10 weeks in 2016.

The weekly Hot 100 Songwriters and 
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Hot 100 Producers charts are based on total 
points accrued by a songwriter and produc-
er, respectively, for each attributed song that 
appears on the Hot 100; plus, genre-based 
songwriter and producer charts follow the 
same methodology based on correspond-
ing “Hot”-named genre charts. As with 
Billboard’s yearly recaps, multiple writers or 
producers split points for each song equally 
(and the dividing of points will lead to oc-
casional ties on rankings).

The full Hot 100 Songwriters and Hot 100 
Producers charts, in addition to the full genre 
rankings, can be found on Billboard.com. 

Mike Bahia & 
Greeicy Set for 
‘Tech and the 
Vanguard Music 
Couple’ Panel At 
2021 Latin Music 
Week
BY BILLBOARD STAFF

M
ike Bahia and Greeicy have 
been confirmed for the 
2021 Billboard Latin Music 
Week, returning to Mi-

ami from Sept. 20 to 25 with a weeklong 
event that unites the top Latin hitmakers, 
influencers, and executives, and features 
live performances and conversations with 
superstars.

In the “Tech and the Vanguard Music 
Couple” panel, presented by Verizon and 
moderated by Billboard Latin’s assistant edi-
tor Jessica Roiz, the multi-faceted Colom-
bian stars and real-life couple will discuss 
how they’ve advanced their individually 
successful careers using distinctive ap-
proaches to music, tech, entrepreneurship, 
and, of course, love.

The star-studded 2021 Latin Music Week 
lineup — headlined by Daddy Yankee, Karol 
G, and Nicky Jam — also includes participa-

tion by Anitta, Lunay, Myke Towers, Natti 
Natasha, Rauw Alejandro, Tainy, and others.

Previously announced panels include 
“Coming Out Latin” with Raymix, Esteman, 
Erika Vidrio and Grupo Firme’s Jhonny Caz; 
“My Cause, My Music: A Conversation on 
Social Justice” with Yotuel Romero, Kany 
García and ChocQuibTown members Goyo 
and Tostao; “Regional No More – Mexican 
Music Goes Global” with Natanael Cano, 
Los Dos Carnales and Carin Leon, and 
moderated by Rancho Humilde’s Jimmy 
Humilde, and many more.

Under the slogan “The Beat of Latin Mu-
sic,” making its mark as the longest running 
and biggest Latin music industry gathering 
in the world, this year’s event will con-
tinue through the end of the week as Bill-
board launches its En Vivo concert series in 
partnership with Samsung, Amazon Music, 
and Bacardí. Latin Music Week coincides 
with the 2021 Billboard Latin Music Awards 
broadcasting live via Telemundo on Sept. 23.

For more information, visit BillboardLat-
inMusicWeek.com. 

Lady Gaga’s 
‘Born This Way’ 
Returns to Top 
10 on Billboard’s 
Top Album Sales 
Chart After a 
Decade
BY KEITH CAULFIELD

L
ady Gaga’s Born This Way album, 
released in 2011, returns to the 
top 10 of Billboard’s Top Album 
Sales chart (dated Sept. 18) for the 

first time in over a decade.
The set re-enters the list at No. 10 thanks 

to the Sept. 3 release of the CD and cassette 
editions of the album’s special 10th anni-
versary reissue. In the week ending Sept. 
9, Born This Way sold 5,000 copies in the 

U.S. (up 5,251%), according to MRC Data. It 
sold about 100 copies in the week previous. 
(All versions of Born This Way, including 
the original release and the 10th anniver-
sary reissue, are combined for tracking and 
charting purposes.)

Born This Way was originally released on 
May 23, 2011 and debuted at No. 1 on the June 
18, 2011-dated chart. It was last in the top 10 
on the July 23, 2011 list. The album was reis-
sued on June 26, 2021 via digital retailers and 
streaming services with six additional tracks 
by other artists covering the album’s songs. 
(Among them: Kylie Minogue and Ben 
Platt.) The CD and cassette editions of the 
reissue followed on Sept. 3, while a vinyl LP 
release is expected on Dec. 10.

Billboard’s Top Album Sales chart ranks 
the top-selling albums of the week based 
only on traditional album sales. The chart’s 
history dates back to May 25, 1991, the first 
week Billboard began tabulating charts with 
electronically monitored piece count infor-
mation from SoundScan, now MRC Data. 
Pure album sales were the measurement 
solely utilized by the Billboard 200 al-
bums chart through the list dated Dec. 6, 
2014, after which that chart switched to a 
methodology that blends album sales with 
track equivalent album units and streaming 
equivalent album units. For all chart news, 
follow @billboard and @billboardcharts on 
both Twitter and Instagram.

Of Born This Way’s sales of 5,000 in the 
week ending Sept. 9, nearly all of the sum 
was driven by CD sales.

At No. 1 on Top Album Sales, veteran 
hard rock band Iron Maiden claims its first 
leader, as the act’s latest studio effort Senjut-
su starts with a little over 61,000 copies sold 
(across CD, vinyl LP and digital downloads). 
The album also makes a splash across a 
bevy of other album charts, as it opens at 
No. 1 on Independent Albums, Top Rock 
Albums, Hard Rock Albums and Taste-
maker Albums. (The latter ranks the week’s 
top-selling albums at independent and small 
chain record stores.)

Drake’s Certified Lover Boy begins at No. 
2 on Top Album Sales with 46,000 cop-
ies sold, solely from digital downloads. It’s 
Drake’s 12th top 10 on the tally.

Olivia Rodrigo’s former No. 1 Sour is a 
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non-mover at No. 3 with 20,000 (down 31%).
Rock band Imagine Dragons sees its 

newest studio album Mercury – Act 1 launch 
at No. 4 with 17,000 sold (across CD, vinyl 
LP, cassette and digital download). It’s the 
fifth top 10 for the act, and all of those have 
reached the top four on the list.

A trio of former No. 1s are next on the 
list, as Halsey’s If I Can’t Have Love, I Want 
Power falls 1-5 in its second week (nearly 
17,000; down 76%), Billie Eilish’s Hap-
pier Than Ever is steady at No. 6 (12,000; 
down 1%) and TOMORROW X TOGETH-
ER’s The Chaos Chapter: Freeze dips 5-7 
(8,000; down 43%).

Kanye West’s Donda descends 2-8 in 
its second week (7,500; down 79%) and J. 
Cole’s The Off-Season rises 10-9 ( just over 
5,000; down 28%). 

Gabby Barrett, 
Kane Brown & 
More Named 2021 
CMT Artists of the 
Year
BY MIA NAZARENO

G
abby Barrett, Chris Staple-
ton, Kane Brown, Kelsea 
Ballerini and Luke Combs have 
been named 2021 CMT artists 

of the year, the country music network an-
nounced on Thursday (Sept. 16). They 
will be honored during the live event on 
Oct. 13 at 9 p.m. ET/ 8 p.m. CST from 
the Schermerhorn Symphony Center in 
Nashville.

The five chosen artists “collectively 
dominated the last 12 months in country 
music, leading across all CMT platforms, 
scoring chart-topping albums and singles, 
while simultaneously finding creative ways 
to connect with fans and meet the personal 
and professional challenges posed by the 
pandemic,” CMT said in a statement. 

The show is set to return to a more tradi-
tional 90-minute format following last year’s 

ceremony, which featured at-home perfor-
mances and honored American frontline 
healthcare workers facing the pandemic. 
Ballerini also performed on last year’s show, 
held in June 2020.

The 2021 live special is executive pro-
duced by Margaret Comeaux, vp, produc-
tion at CMT, and John Hamlin and Amy Lin 
Johnson of Switched On Entertainment. 
Jackie Barba and Heather D. Graffagnino 
are executives in charge of production. 
Leslie Fram is executive in charge of talent. 
Shanna Strassberg is talent producer. 

CMT is expected to reveal the night’s 
performers, presenters, and special guests in 
the next few weeks. 

For more information, visit CMT.com. 

Lil Nas X Becomes 
a Cheesy Lawyer 
in Hilarious 
New ‘Montero’ 
Billboards: Photos
BY STEPHEN DAW

I
n need of financial compensation? 
Don’t worry — according to his latest 
string of billboards, Lil Nas X is here 
to help.

On Thursday (Sept. 16), the 22-year-old 
rapper unveiled a series of new billboards 
promoting his soon-to-be-released al-
bum Montero in Los Angeles. The four 
billboards posted on his social media see Lil 
Nas X taking on the role of a personal injury 
lawyer, offering his services for those af-
flicted with a very specific set of problems.

“Are you single, lonely and miserable? You 
may be entitled to financial compensation!” 
one ad read, next to a photo of Lil Nas X 
dressed as his lawyer persona from the “In-
dustry Baby” teaser video. Others asked ques-
tions including, “Do you hate Lil Nas X,” “Do 
you miss the real America,” and the simplest 
of all, “Gay?” Each billboard directs viewers 
to go to WelcomeToMontero.com, the pre-
sale site for the star’s upcoming album.

This latest stint comes after a string of 
similar tactics Lil Nas X has used in the 
past few weeks to promote his hotly an-
ticipated new album, which drops Friday 
(Sept. 17). From announcing his “preg-
nancy” with Montero, to registering for 
“gifts” for his new baby, to even creating 
his very own faux daytime talk show that’s 
set to premiere tonight, the rapper has been 
pulling out all of the stops to get the word 
out about his debut project.

Check out the hilarious new billboards 
from Lil Nas X below: 

Earth, Wind & Fire 
Return to Adult 
R&B Airplay Top 
10 for First Time in 
28 Years
BY TREVOR ANDERSON

R
&B icons Earth, Wind and 
Fire reach the top 10 of Bill-
board’s Adult R&B Airplay chart 
for the first time in 28 years 

as their new single “You Want My Love,” 
featuring rising R&B talent Lucky Daye, 
improves 12-9 on the chart dated Sept. 18. 
The song ascends through a 47% boost in 
plays in the week ending Sept. 12, according 
to MRC Data, to become the ninth most-
played song this week on monitored U.S. 
adult R&B-centered stations. The 47% gain, 
meanwhile, is the largest percentage point 
jump for any of the chart’s 30 songs.

“Love” returns the legendary group to 
the Adult R&B Airplay’s upper tier for the 
first time since 1993, when “Sunday Morn-
ing” peaked at No. 10 in October 1993, a few 
weeks after the chart’s launch. Thus, many 
of the group’s best-known hits, such as 
“September” or “Let’s Groove” pre-date the 
Adult R&B Airplay list.

For Lucky Daye, “Love” gives the singer 
his second top 10, following his debut release, 
“Roll Some Mo,” a No. 8 success in 2019.

The new single also shoots into the top 10 
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in just its fourth week on the list, only the 
fifth of 32 top 10 hits this year to do so in un-
der a month. It joins two Silk Sonic singles, 
“Leave the Door Open” and “Skate,” which 
needed two and three weeks, respectively, 
and matches Tank’s “Can’t Let It Show” and 
D-Nice’s “No Plans for Love,” featuring Ne-
Yo and Kent Jones.

Beyond Earth, Wind & Fire, “You Want 
My Love” features behind-the-scenes in-
volvement from another R&B legend, Baby-
face, who has co-writer and co-producer 
credits. As a writer, Babyface nabs his sec-
ond top 10 of the year, following “He Don’t 
Know Nothin Bout It,” his collaboration 
with Jam x Lewis. On the production side, 
Babyface wraps an eight-year break, since 
“Hurt You,” his duet with Toni Braxton, 
reached the top 10 in September 2013 on its 
way to four weeks at No. 1 beginning that 
December.

Elsewhere, “You Want My Love” darts 
31-24 on the R&B/Hip-Hop Airplay chart, 
which measures audience totals across both 
adult-leaning and mainstream-oriented 
stations. There, the single picked up 48% 
in audience, to 4.9 million in the week end-
ing Sept. 12. The move gives the group its 
second top 25 appearance, after “Sunday 
Morning” and its No. 20 best showing. 

Los Bukis Capture 
23rd Top 10 
on Regional 
Mexican Albums 
Chart With ‘La 
Más Completa 
Colección’
BY PAMELA BUSTIOS

A
mid their 25th-anniversary re-
union tour, Los Bukis set foot in 
the top 10 of Billboard’s Regional 
Mexican Albums chart as La 

Más Completa Colección starts at No. 2 on 
the Sept. 18-dated survey.

The greatest-hits album is the group’s 
highest debut, and highest-charting album, 
since Íconos: 25 Éxitos also arrived at No. 2 
in 2012, later peaking at No. 1.

La Más Completa Colección starts with 
5,000 equivalent album units earned in the 
U.S. in the week ending Sept. 9, according 
to MRC Data. Most of the set’s opening sum 
stems from streaming activity. That equates 
to 7.9 million on-demand U.S. streams of the 
set’s tracks.

With La Colección arriving at No. 2, Los Bu-
kis earn their 23rd top 10 and tie with Grupo 
Bryndis. Here’s a recap of the bands with the 
most top 10s on Regional Mexican Albums:

41, Los Tigres del Norte 
33, Los Temerarios 
31, Los Tucanes de Tijuana 
27, Conjunto Primavera 
26, Banda El Recodo de Cruz Lizárraga 
24, Bronco: El Gigante de América 
23, Grupo Bryndis 
23, Los Bukis

The 40-title set includes hits spanning 
four decades of Los Bukis’ career, three of 
which ruled the Hot Latin Songs chart: “Y 
Ahora Te Vas” (one week in 1988), “Como 
Fui a Enamorarme De Ti” (five weeks at No. 
1 in 1989) and “Mi Mayor Necesidad” (four 
weeks in 1992).

The six-member ensemble’s latest release 
also prompts a Top Latin Albums come-
back. As Colección bows at No. 11 on the 
all-Latin genre chart, it marks the group’s 
first chart visit since 20 Kilates Románticos 
in 2015.

Colección concurrently becomes Los 
Bukis’ highest debut there since Íco-
nos launched at No. 8 in 2012. 

Dillon Francis & 
Shift K3Y’s ‘Love 
Me Better’ Hits 
No. 1 on Dance/
Mix Show Airplay 
Chart
BY GORDON MURRAY

D
illon Francis and Shift K3Y lift 
to No. 1 on Billboard’s Dance/
Mix Show Airplay chart (dated 
Sept. 18) with “Love Me Better,” 

featuring Marc E Bassy. It’s the first No. 1 
on the list for all three acts.

“Love” is locking in core-dance airplay 
at multiple outlets, including on leaders 
KMVQ-HD2 San Francisco, Music Choice’s 
Dance/EDM channel and SiriusXM’s BPM, 
according to MRC Data. (The Dance/Mix 
Show Airplay chart measures radio airplay 
on a select group of full-time dance sta-
tions, along with plays during mix shows on 
nearly 80 top 40-formatted reporters.)

“I’ve been trying to keep the channel as 
upbeat as possible and this song fit perfectly 
for what I was looking for,” Steve Pereira, 
senior programmer, dance/EDM and Latin 
at MusicChoice, tells Billboard. “Dillon, Shift 
and Marc knocked it out of the park with 
this one. The tempo was exactly what I was 
looking for.”

“Better” is Francis’ eighth chart hit, 
dating to the introductory “Without You,” 
featuring Totally Enormous Extinct Dino-
saurs (No. 19, 2013). Two others went top 
10: “When We Were Young,” with Sultan 
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and Ned Shepard and featuring The Chain 
Gang of 1974 (No. 6, 2015), and “Anywhere,” 
featuring Will Heard (No. 7, 2016).

Additionally on Dance/Mix Show Airplay, 
DubVision and ANML KNGDM reach the 
top 10 for the first time with “I Wanna Be 
There” (11-4). The track benefits from new 
airplay at both iHeartRadio’s Pride Radio 
and Evolution Network.

Plus, Icona Pop picks up its third Dance/
Mix Show Airplay top 10 and VIZE earns 
its first with “Off of My Mind” (14-6) and 
Shane Codd collects his second top 10 with 
“Always on My Mind,” featuring Charlotte 
Haining, who hails earns her first (16-8). 

Whitney 
Houston’s ‘The 
Bodyguard’ Set for 
Film Remake
BY STARR BOWENBANK

A 
remake of The Bodyguard is of-
ficially underway. The popular 
1992 romantic thriller — which 
starred Whitney Houston and 

Kevin Costner — will be reimagined by 
Matthew López, the Tony-nominated play-
wright of The Inheritance, Variety reported 
on Wednesday (Sept. 15).

Lawrence Kasdan of Kasdan Pictures and 
Dan Lin and Jonathan Eirich of Rideback 
are set to produce the film. Reynolds will 
also serve as the project’s executive pro-
ducer. Lin has been slated to work on the 
movie as far back as 2011. Kasdan served 
as both writer and producer on the 1992 
version of The Bodyguard, though he’s only 
returning as a producer for the remake.

When The Bodyguard released in 1992, 
it became a box-office hit, grossing $411 
million in ticket sales. The corresponding 
soundtrack is hailed as one of the best film 
soundtracks of all time, with the album 
selling more than 12.1 million copies and 
spawning several Billboard Hot 100 hit 
songs, including three top fives: “I’m Every 
Woman,” “I Have Nothing” and the smash 

No. 1 hit “I Will Always Love You.”
The remake of The Bodyguard is still in its 

early stages of development, which means 
that there aren’t any official casting for roles 
in the film. In light of the news, Twitter has 
gone wild with theories for which musi-
cians would reprise Houston’s role in the 
film — Doja Cat, Camila Cabello, Beyoncé, 
Rihanna and Adele are all names that users 
want in the lead role, though Variety reports 
that Chris Hemsworth, Tessa Thompson, 
Channing Tatum and Cardi B have been sug-
gested for the film. 

Julianne Hough 
Responds to 
‘The Activist’ 
Criticism & 
Expresses ‘Regret’ 
Over Blackface 
Costume
BY JAMES HIBBERD

O
ne of the hosts of CBS’ upcom-
ing The Activist reality show 
has issued a statement agreeing 
with some of the criticism of the 

series.
Actress and dancer Julianne Hough post-

ed a multi-page reaction on Instagram 
responding to the controversy surround-
ing the series, where six activists compete 
against each other to draw social media 
attention to various causes and are then 
judged by celebrities Hough, Usher and 
Priyanka Chopra Jonas.

While only the show’s description has 
been released so far — no trailer or episodes 
yet — critics have slammed the show as 
performative and misguided (one environ-
mental online campaign activist dubbed it 
“the worst idea for a TV show ever”). Some 
have singled out Hough, who once wore 
blackface for a 2013 Halloween party, as 
perhaps not the best person to judge a group 

of progressive activists.
Now the two-time Dancing With the 

Stars winner and judge has taken the un-
usual step of issuing a detailed reply that 
echoed many of the criticisms of the series 
and suggested she’s gone to the show’s pro-
ducers urging changes to the format.

“I heard you say the show was performa-
tive, promoted pseudo-activism over real ac-
tivism, felt tone-deaf, like Black Mirror, The 
Hunger Games, and that the hosts weren’t 
qualified to assess activism because they 
were celebrities and not activists,” Hough 
wrote. “I heard you say there was hypoc-
risy in the show because at the root of all 
activism is a fight against capitalism and the 
trauma that it causes so many people and 
that the show itself felt like a shiny capitalis-
tic endeavor.

“I also heard you say that trying to value 
one cause over another felt like the Oppres-
sion Olympics and totally missed and disre-
spected the many activists who have been 
killed, assaulted and faced various abuses 
fighting for their causes,” she continued. 
“And because of all this, there is a feeling of 
insult, dehumanization, insensitivity and 
hurt that is being rightfully felt.

“I do not claim to be an activist and 
wholeheartedly agree that the judging 
aspect of the show missed the mark and, 
furthermore, that I am not qualified to act 
as a judge,” she wrote. “On top of all of this, 
many people are just becoming aware that I 
wore blackface in 2013, which only further 
added insult to injury. Wearing blackface 
was a poor choice based on my own white 
privilege and white body bias that hurt 
people and is something I regret doing to 
this day…

“The original reason I signed on to this 
show was because I was really excited to 
be a part of something that highlights, and 
is centered around sharing activists’ work 
on a larger platform,” she noted. “In doing 
so, I felt it would help educate, mobilize, 
and inspire people around the world to get 
involved in activism …”

Hough went on to suggest she’s gone to 
the show’s producers and/or CBS with her 
concerns about the series and that changes 
might be made to The Activist before it airs.

“I’ve shared your concerns, as well as my 
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own, with the powers that be, who I believe 
have listened,” she continued. “I have faith 
and confidence in the beautiful people that 
I’ve worked with will make the right choice 
and do the right thing moving forward … 
I’m going to continue to listen, unlearn, 
learn and take the time to be fully present 
with everything you have all shared…I also 
understand there is no response that I could 
share that would make everyone happy, 
however, I want you to know that this is a 
conversation and I’m still listening.”

For its part, CBS has been silent on the 
matter of the five-week series, which pre-
mieres Oct. 22 and is produced by Global 
Citizen, Live Nation and Deviants Media.

This article was originally published 
by The Hollywood Reporter. 

‘America’s Got 
Talent’ Crowns 
Season 16 Champ
BY BILLBOARD STAFF

A
merica has voted. And — voila 
— magician Dustin Tavella is the 
winner of America’s Got Tal-
ent 2021.

The season 16 champion is a man of many 
talents. He impressed in the first round 
with his card trickery, then pulled out his 
mentalist skills in the semis, and in the final 
stretch, floored everyone with routines that 
fused storytelling and eye-popping magic.

The Virginia -native snags the $1 million 
prize, a new car, and a headlining show in 
Las Vegas, and he did it without the benefit 
of a Golden Buzzer.

A married dad, Tavella beat out Aidan 
Bryant, Josh Blue, Léa Kyle and Brooke 
Simpson to claim the crown. He’s just the 
third magician to win it all. 

Jewel & CeCe 
Winans to 
Perform at 2021 
Gracie Awards
BY PAUL GREIN

J
ewel and gospel great CeCe Wi-
nans are set to perform at the 2021 
Gracie Awards, which will take place 
virtually on Oct. 5 at 7 p.m. ET/PT. 

Actress and comedian Lauren Ash will host 
the show.

The ceremony was originally announced 
for Sept. 27 at the Beverly Wilshire Hotel 
in Beverly Hills, Calif., but will instead be 
virtual for the second year in a row. The 
show was held at the Beverly Wilshire in 
2019, the last year before the COVID-19 
pandemic made such gatherings much more 
problematic. Sheryl Crow performed that 
year. Andra Day and Kelsea Ballerini have 
performed in previous years.

The Gracie Awards, now in their 46th 
year, are presented by the Alliance for 
Women in Media Foundation. They honor 
women “whose work continues to influence 
and further the achievements of all women 
in media,” according to a statement.

As previously announced, 2021 honorees 
include Taylor Swift and Kelly Clark-
son and such other A-listers as Hillary Rod-
ham Clinton, Robin Roberts, Kerry Wash-
ington, Catherine O’Hara, Lena Waithe and 
Erin Andrews.

“We are thrilled to have Lauren’s comedic 
spirit and these incredibly talented perform-
ers join us for the Gracies,” Becky Brooks, 
AWM president, said in a statement. “We 
look forward to…being together in person 
next year to celebrate the accomplishments 
of women in media.”

Vicangelo Bulluck will executive produce 
the event for the sixth year in a row.

This year’s awards coincide with AWM’s 
70th anniversary. Since its inception in 
1951, AWM, originally known as American 
Women in Radio and Television, has been 
committed to inspiring, educating and cel-

ebrating women and expanding networks of 
women across all segments of media.

AWM will mark its anniversary with the 
launch of a Voices of Courage digital tap-
estry, a commemorative logo and a social 
media campaign using #VoicesOfCourage 
and #70YearsOfCourage.

Tune in on Tuesday, Oct. 5, at 7 p.m. ET/
PT at @AllWomenInMedia on Facebook.

For more information about AWM and the 
Gracie Awards, visit allwomeninmedia.org. 
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W E E K LY  U N I T  C O U N T

Source:

A L B U M  C O N S U M PT I O N  U N I TS  BY  FO R M AT

Y E A R  TO  DAT E

Album consumption units  — also known as albums plus TEA plus SEA — consists of album sales; track-equivalent album (TEA) 
sales whereby 10 tracks equal one consumption unit; and stream equivalent albums (SEA) whereby 1,250 paid and/or 3,750 
ad-supported audio on-demand streams (OAD) equal one consumption unit.
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2021 2020 Change

CD Sales 25,663,000 25,047,000 2.5%

Vinyl Sales 26,501,000 13,814,000 91.8%

Digital Sales 17,830,000 25,082,000 -28.9%

Other Sales 314,000 209,000 50.6%

Track Equivalent 14,323,000 17,213,000 -16.8%

Audio On-Demand 
Equivalent 490,312,000 430,580,000 13.9%

2021 2020 Change

Total On-Demand 
Streams 771,649,265,000 703,988,243,000 9.6%

Audio On-Demand 
Streams 672,140,951,000 596,066,105,000 12.8%

Digital Track Sales 143,230,000 172,127,000 -16.8%

Album Sales 70,308,000 64,152,000 9.6%

Albums 
Consumption Units 574,942,000 511,945,000 12.3%

*All data measures U.S. activity as of the week ending September 9, 2021. All units counts are rounded to the nearest thousand. 

Total
Streams

Audio
On-Demand

Video
On-Demand

Album
Sales

Digital
Album Sales

Digital
Tracks

Albums Consumption 
Units

This
Week* 22,107,324,000 19,388,548,000 2,718,776,000 1,879,000 548,000 4,036,000 16,440,000

Last
Week 22,069,065,000 19,320,341,000 2,748,724,000 1,882,000 555,000 4,027,000 16,391,000

Change 0.2% 0.4% -1.1% -0.1% -1.2% 0.2% 0.3%

This Week 
Last Year 19,916,019,000 17,252,171,000 2,663,848,000 1,761,000 620,000 4,149,000 14,693,000

Change 11.0% 12.4% 2.1% 6.7% -11.5% -2.7% 11.9%
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1 #1 
9 WK S DRAKE  

2 40  
3 OZ  
4 DOJA CAT  
5 LIL BABY  
6 DAVE BAYLEY  

TIE 7 DAN NIGRO  
TIE 7 OLIVIA RODRIGO  

9 LUKASZ GOTTWALD  
10 NOEL CADASTRE  
11 THE WEEKND  
12 AMBEZZA  
13 KANYE WEST  
14 LEON THOMAS III  

TIE 15 JAMES FRANCIES  
TIE 15 YEBBA  

17 MANEESH BIDAYE  
18 FUTURE  
19 HARLEY ARSENAULT  

TIE 20 ED SHEERAN  
TIE 20 FRED AGAIN..  
TIE 20 JOHNNY MCDAID  

23 LIL DURK  
24 TEMS  
25 DEZ WASHINGTON  

HOT 100 SONGWRITERSTM
1 #1 

1 WK 40  
2 OZ  
3 DAN NIGRO  
4 METRO BOOMIN  
5 HARLEY ARSENAULT  
6 NOEL CADASTRE  
7 KANYE WEST  

TIE 8 TM88  
TIE 8 TOO DOPE!  

10 DR. LUKE  
11 LEON THOMAS III  
12 AMBEZZA  
13 BINK!  
14 DEZ WASHINGTON  
15 TRESOR  
16 KOZ  
17 DAVE BAYLEY  
18 OMER FEDI  
19 YETI BEATS  
20 OJIVOLTA  
21 TAKE A DAYTRIP  
22 ROGET CHAHAYED  
23 ALEXANDER 23  
24 LUCIO FABBRI  
25 FINNEAS  

HOT 100 PRODUCERSTM

1 #1 
21 WK S ASHLEY GORLEY  

2 JONATHAN SINGLETON  
3 ZACH CROWELL  
4 JOSH JENKINS  
5 LUKE COMBS  

TIE 6 BRINLEY ADDINGTON  
TIE 6 JERRY FLOWERS  
TIE 8 CAMERON BARTOLINI  
TIE 8 SHANE STEVENS  
TIE 8 WALKER HAYES  

COUNTRY SONGWRITERSTM
1 #1 

44 WK S DANN HUFF  
2 JAY JOYCE  
3 MICHAEL KNOX  
4 SHANE MCANALLY  
5 PAUL DIGIOVANNI  
6 AARON ESHUIS  

TIE 7 JOE THIBODEAU  
TIE 7 WALKER HAYES  

9 ROSS COPPERMAN  
TIE 10 CHIP MATTHEWS  
TIE 10 JONATHAN SINGLETON  
TIE 10 LUKE COMBS  

COUNTRY PRODUCERSTM

1 #1 
9 WK S DRAKE  

2 40  
3 OZ  
4 LIL BABY  
5 NOEL CADASTRE  
6 AMBEZZA  
7 KANYE WEST  
8 LEON THOMAS III  
9 MANEESH BIDAYE  
10 FUTURE  

R&B/HIP-HOP SONGWRITERSTM
1 #1 

9 WK S OZ  
2 40  
3 METRO BOOMIN  
4 HARLEY ARSENAULT  
5 NOEL CADASTRE  
6 KANYE WEST  

TIE 7 TM88  
TIE 7 TOO DOPE!  

9 LEON THOMAS III  
10 AMBEZZA  

R&B/HIP-HOP PRODUCERSTM
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The top songwriters and producers on the Billboard Hot 100 and selective genre songs chart that utilize the Hot 100 formula (blending streaming, airplay and download sales data) for the charts dated September 18, 2021. Rankings are based on 
accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter or producer is credited. If a song is written or produced by more than one person, points are divided equally among all credited parties.
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1 #1 
3 WK S DRAKE  

2 40  
3 TEMS  
4 NOEL CADASTRE  
5 DOJA CAT  
6 TRESOR  

TIE 7 LUKASZ GOTTWALD  
TIE 7 THE WEEKND  
TIE 9 NINETEEN85  
TIE 9 TY DOLLA $IGN  

R&B SONGWRITERSTM
1 #1 

1 WK TRESOR  
2 DR. LUKE  
3 40  
4 NOEL CADASTRE  

TIE 5 GOVI  
TIE 5 MONSUNE  

7 PARTYNEXTDOOR  
TIE 8 LEGENDURY BEATZ  
TIE 8 P2J  

10 CAPELLA GREY  
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TIE 1 #1 
1 WK ANDY BAUZA  

TIE 1 #1 
1 WK FARRUKO  

TIE 1 #1 
1 WK FRANKLIN JOVANI MARTINEZ  

TIE 1 #1 
1 WK GHETTO  

TIE 1 #1 
1 WK IAMCHINO  

TIE 1 #1 
1 WK JUAN MANUEL GOMEZ  

TIE 1 #1 
1 WK K4G  

TIE 1 #1 
1 WK SHARO TOWERS  

TIE 1 #1 
1 WK VICTOR CARDENAS  

TIE 10 BLOODPOP  
TIE 10 LADY GAGA  

DANCE/ELECTRONIC SONGWRITERSTM
1 #1 

13 WK S REGARD  
2 SKRILLEX  
3 DJ SNAKE  
4 TAINY  
5 TIESTO  
6 HVME  

TIE 7 GHETTO  
TIE 7 IAMCHINO  
TIE 7 K4G  
TIE 7 SHARO TOWERS  
TIE 7 VICTOR CARDENAS  

DANCE/ELECTRONIC PRODUCERSTM
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1 #1 
15 WK S DAVE BAYLEY  

TIE 2 BILLIE EILISH  
TIE 2 FINNEAS  
TIE 4 BOB GAUDIO  
TIE 4 PEGGY FARINA  
TIE 6 TYLER COLE  
TIE 6 WILLOW  
TIE 8 ELLE KING  
TIE 8 MARTIN JOHNSON  

10 TYLER JOSEPH  

ROCK & ALTERNATIVE SONGWRITERSTM
1 #1 

25 WK S FINNEAS  
2 DAVE BAYLEY  
3 LUCIO FABBRI  
4 ADAM FRIEDMAN  
5 TYLER COLE  
6 IMAGINE DRAGONS  
7 GREG KURSTIN  

TIE 8 BLAKE SLATKIN  
TIE 8 OMER FEDI  

10 JOEL LITTLE  

ROCK & ALTERNATIVE PRODUCERSTM

1 #1 
16 WK S TAINY  

2 DANIEL BALDERRAMA  
3 BAD BUNNY  
4 EDEN MUNOZ  
5 LUIS R CONRIQUEZ  

TIE 6 ERIC DUARS  
TIE 6 RAUW ALEJANDRO  

8 JHAY CORTEZ  
9 MR. NAISGAI  
10 NYDIA LANER  

LATIN SONGWRITERSTM
1 #1 

97 WK S TAINY  
2 MR. NAISGAI  
3 EL ZORRO  
4 LUIS R CONRIQUEZ  
5 SKRILLEX  
6 SKY ROMPIENDO  
7 MORA  
8 JESUS CASTANEDA  
9 EDGAR BARRERA  

TIE 10 EDGAR RODRIGUEZ  
TIE 10 PEDRO TOVAR  

LATIN PRODUCERSTM

1 #1 
8 WK S DRAKE  

2 OZ  
3 40  
4 LIL BABY  
5 AMBEZZA  
6 LEON THOMAS III  
7 MANEESH BIDAYE  
8 FUTURE  
9 HARLEY ARSENAULT  
10 DEZ WASHINGTON  

RAP SONGWRITERSTM
1 #1 

10 WK S OZ  
2 40  
3 METRO BOOMIN  
4 HARLEY ARSENAULT  

TIE 5 TM88  
TIE 5 TOO DOPE!  

7 LEON THOMAS III  
8 AMBEZZA  
9 BINK!  
10 DEZ WASHINGTON  

RAP PRODUCERSTM
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1 #1 
20 WK S DAVE BAYLEY  

TIE 2 BILLIE EILISH  
TIE 2 FINNEAS  
TIE 4 BOB GAUDIO  
TIE 4 PEGGY FARINA  
TIE 6 TYLER COLE  
TIE 6 WILLOW  

8 TYLER JOSEPH  
9 DAVE GROHL  

TIE 10 ADAM FRIEDMAN  
TIE 10 BRIAN BRUNDAGE  
TIE 10 MARTIJN KONIJNENBURG  
TIE 10 TAI VERDES  

ALTERNATIVE SONGWRITERSTM
1 #1 

27 WK S FINNEAS  
2 DAVE BAYLEY  
3 LUCIO FABBRI  
4 ADAM FRIEDMAN  
5 TYLER COLE  
6 IMAGINE DRAGONS  

TIE 7 BLAKE SLATKIN  
TIE 7 OMER FEDI  

9 JOEL LITTLE  
10 DAN NIGRO  

ALTERNATIVE PRODUCERSTM

1 #1 
3 WK S DAVE GROHL  

2 ADRIAN SMITH  
TIE 3 DAMIANO DAVID  
TIE 3 ETHAN TORCHIO  
TIE 3 THOMAS RAGGI  
TIE 3 VICTORIA DE ANGELIS  

7 MICHAEL POULSEN  
8 WOLFGANG VAN HALEN  

TIE 9 DANNY WAGNER  
TIE 9 JAKE KISZKA  
TIE 9 JOSHUA KISZKA  
TIE 9 SAM KISZKA  

HARD ROCK SONGWRITERSTM
1 #1 

17 WK S GREG KURSTIN  
2 GIL NORTON  

TIE 3 FABRIZIO FERRAGUZZO  
TIE 3 MANESKIN  
TIE 5 CAVEMAN  
TIE 5 STEVE HARRIS  

7 THE WIZARDZ OF OZ  
8 FOO FIGHTERS  
9 MICHAEL BASKETTE  
10 SCOTT “THE NINJA” STEVENS  

HARD ROCK PRODUCERSTM

1 #1 
6 WK S KANYE WEST  

TIE 2 OJIVOLTA  
TIE 2 RAUL CUBINA  

4 JAHMAL GWIN  
5 MIKE DEAN  
6 MATTHEW WEST  
7 88-KEYS  
8 DJ KHALIL  

TIE 9 FINATIK  
TIE 9 ZAC  

CHRISTIAN SONGWRITERSTM
1 #1 

10 WK S KANYE WEST  
2 OJIVOLTA  
3 BOOGZDABEAST  
4 MIKE DEAN  
5 JONATHAN SMITH  
6 DJ KHALIL  
7 DEM JOINTZ  
8 FNZ  
9 88-KEYS  
10 30ROC  

CHRISTIAN PRODUCERSTM

1 #1 
13 WK S KANYE WEST  

TIE 2 OJIVOLTA  
TIE 2 RAUL CUBINA  

4 JAHMAL GWIN  
5 MIKE DEAN  
6 88-KEYS  
7 DJ KHALIL  

TIE 8 FINATIK  
TIE 8 ZAC  

10 DEM JOINTZ  

GOSPEL SONGWRITERSTM
1 #1 

30 WK S KANYE WEST  
2 OJIVOLTA  
3 BOOGZDABEAST  
4 MIKE DEAN  
5 DJ KHALIL  
6 DEM JOINTZ  
7 FNZ  
8 88-KEYS  
9 30ROC  
10 E. VAX  

GOSPEL PRODUCERSTM
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