
Fifteen days before a Notorious B.I.G. tribute concert 
starring Busta Rhymes, Lil’ Kim and others in Brook-
lyn, New York City changed the rules. Suddenly, music 
fans at concert venues had to show proof of vaccina-
tion — leading Budweiser, which hosted the show, to 
scramble to inform the 8,000 RSVPs.

“It just created extra layers and extra work,” says Ron-
nie Yoked, head of experiential at Bud’s parent company 
Anheuser-Busch, “but it was the right thing to do.”

After a year and a half of pulling hundreds of mil-
lions of dollars out of planned live-event sponsorships 
during the pandemic, brands like Budweiser, Bacardi, 
T-Mobile and Toyota have spent much of 2021 rushing 
back to concerts and festivals in the Vaccine Era. But 
as the Delta variant has led to evolving health rules 
and canceled shows, from New Orleans Jazz & Heri-
tage Festival to Foo Fighters at the Forum, corpora-
tions have had to be flexible and adapt.

“Brands are trying to be proactive and cautious, but 
also trying to find the right balance moving initia-
tives forward,” says Rick Faigin, evp of Los Angeles 
marketing company Acceleration Advisory. “They’re 
constantly monitoring social and press and the discus-
sion around it.”

Tour sponsorships accounted for $590 million of 
top promoter Live Nation’s 2019 budget, but the pan-
demic forced major corporations to abruptly cancel 
those allocations or shift them to livestreams or digital 
events like Travis Scott’s “Fortnite” concert last year. 
For a while in 2021, it looked like concerts would roar 
back, and sponsorships with them, but the variant has 
created an up-and-down situation where some corpo-
rations are enthusiastic and some are tentative.

After withholding their live budgets in 2020 or 
getting refunds from canceled events, “brands have 
a lot of money,” says Marcie Allen, president of MAC 
Presents, a New York agency that connects artists 
with corporations, but “brands are scared of events 
that are indoors and large events that could be seen 
as COVID hotspots.”

She adds, though: “It’s absolutely temporary.”
Joe Killian, founder of Killian and Company, which 

produces events for brands, says major companies still 
have robust sponsorship budgets and they’re spending 
the money on a combination of live and digital events. 
One of his clients, American Express, as well as Saks 
Fifth Avenue, recently sponsored a rescheduled show 

Brands Bank on Live Music’s Return: 
‘They’re Sick of Being on the Sidelines’

B Y   S T E V E  K N O P P E R

(continued)

YOUR DAILY ENTERTAINMENT NEWS UPDATE

Bulletin
S E PT E M B E R  1 4 ,  2 0 2 1  Page 1 of 17

• Ad.Ventures Is 
Ready to Bring Big 
Branding Dollars to 

Venues

• Sofar Sounds 
Veteran Launches 

WithOthers, a 
Benefit Concert 

Matchmaker

• Amazon Bringing 
Palm-Swiping Tech 
to Red Rocks and 

Other Venues

• 2021 VMAs Drum 
Up Gains In Audience 

Reach, ViacomCBS 
Reports

• George Wein, 
Newport Jazz 

Festival Co-Founder, 
Dies at 95

• R. Kelly Assistant 
Says He Made Her 
Put on a Robe to 
Prove She Wasn’t 
Wearing a Wire

INSIDE

TOTAL 
IMMERSION

SUBSCRIBE TO BILLBOARD PRO FOR 
ACCESS TO NEW REPORTS 

AND THE ARCHIVE

ESSENTIAL ANALYSIS of the latest business topics and 
trends formulated to give industry players the competitive 
advantage in a rapidly changing market.

EXCLUSIVE QUARTERLY REPORTS that deliver in-depth, 
holistic reporting; case studies; and custom data designed 
to serve the industry.

AA DEEP DIVE LIBRARY stocked with intelligence on fan data, 
song catalog sales, TV synchs, Africa’s burgeoning music 
business and the gaming industry’s embrace of artists.

https://billboard.com/music/foo-fighters
https://billboard.com/music/travis-scott
https://www.billboard.com/author/steve-knopper
https://www.billboard.com/deep-dive


 

*

CONTACT:
Marcia Olival | 786.586.4901 | marciaolival29@gmail.com

Special rates available for independent artists and companies.

ON SALE 10/8
AD CLOSE  10/1
MATERIALS DUE 10/6

P R O M OT I O N

O N  S A L E

O C T  8

 
 

 

This special issue will highlight the artists, 
producers and other creative professionals 
whose work is in contention this year, including 
for Record Of The Year, Album Of The Year, 
Song Of The Year, and Best New Artist.

Take this opportunity to remind the industry 
of the accomplished work that was released 
between September 1, 2020 – September 30, 
2021, as the members of the Latin Recording 
Academy® prepare to cast their ballots for 
Latin’s Music’s Biggest Night®.

Billboard will publish its inaugural LATIN GRAMMY® 
Voter Guide E-Newsletter,showcasing the music 
and artist that made an impact during the eligibility 
period for the 22nd Latin GRAMMY® Awards.

2 0 2 1

E-NEWSLETTER

mailto:marciaolival29@gmail.com


 Page 3 of 17

by R&B singer Kehlani in the Hamptons; 
not long before that, Ariana Grande’s “Fort-
nite” concert in early August drew millions 
of viewers. Killian expects those kinds of 
music experiences to merge into a branding 
“hybrid,” in which festivals working with 
companies like alcohol-delivery service 
Drizzly or cooking company Blue Apron 
to provide home viewers with resources to 
enjoy a livestream or other digital event.

“I don’t think you see brands shying away 
from partnerships or sponsorships, but they 
may be slightly different,” he says. “Technol-
ogy drove us forward three to five years in a 
couple of months [during the pandemic] as 
brands adapted to this new reality.”

Many companies, and live promoters, say 
brands are plunging back into concerts as 
quickly as tickets can go on sale. Despite 
early concerns that Lollapalooza might turn 
into a super-spreader event, the festival 
ended on a hopeful note — the vaccine 
requirements were more or less effective, 
according to Chicago officials, and just 204 
attendees tested positive for COVID, despite 
overall attendance of 385,000 in July. That 
made brands worry less about being associ-
ated with super-spreader events.

“Jazz Fest canceled, and it hasn’t stopped 
anyone,” says Missy Worth, head of global 
music and business for Bacardi, which has 
sponsored festivals including Lollapalooza 
and Outside Lands. “Did it make some law-
yers maybe ask a couple of extra questions? 

Maybe. But no one took that and went, ‘OK, 
let’s all panic.’”

Live Nation has signed up dozens of 
sponsors for its upcoming shows, includ-
ing 11 sold-out festivals since Lollapalooza. 
Although some brands are “holding those 
budgets” for 2022 events, according to Rus-
sell Wallach, Live Nation’s global president 
of media and sponsorship, the top promoter 
has sold out 11 festivals since Lollapalooza, 
all of which were festooned with brands.

“Ninety percent of our partners have 
stuck with us through the pandemic. Will 
there be blips along the way? I can’t predict 
everything,” he says. “But brands are inter-
ested in being involved with sponsorships 
and marketing programs where there’s an 
audience.”

“Brands are sick of being on the side-
lines,” adds Matt Ferrigno, co-founder of 
marketing agency MTW. “They want to be 
where the consumer is.” 

Ad.Ventures Is 
Ready to Bring Big 
Branding Dollars 
to Venues
BY DAVE BROOKS

S
teve Sternschein wants to help 
independent venues access the 
same brand dollars and sponsor-
ship deals that usually go to major 

corporate promoters and venue operators.
Today, the Austin promoter and owner 

of the Empire Control Room is launch-
ing Ad.Ventures with longtime friend and 
colleague Mikey Lee, who will serve as the 
company’s chief strategy officer. Lee is chief 
executive of Gamut Live and has represent-
ed Heard Presents’ private events business. 
Sternschein says the new branding and 
commercial partnership agency has already 
signed on more than 40 venues as clients, 
granting Ad.Ventures the exclusive rights to 
develop new commercial partnerships and 
ancillary revenue streams for sponsorship, 
licensing and event sales.

“There is a ton of value that we could pro-
vide, simply by representing the same folks 
that are a part of NIVA through sponsor-
ship brand opportunities and new business 
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development,” Sternschein tells Billboard. 
He’s quick to point out that Ad.Ventures is 
a totally separate for-profit business that’s 
not part of NIVA, but says he hopes to help 
members compete for ad dollars against 
larger companies by representing multiple 
venues around the country to national and 
global brands.

The concept for Ad.Ventures is fairly 
simple – major brands are increasingly look-
ing for a scalable way to spend their market-
ing dollars and interact with live music 
consumers, but it’s difficult for a single indie 
venue to get a piece of the action. Promoters 
like AEG and Live Nation have the ability to 
offer and activate sponsorships across the 
country and the world — in 2019, Live Na-
tion generated $330 million in sponsorships 
from its extensive venue network, according 
to the companies year-end filing.

By pooling their inventory together, indie 
venues can offer potential advertisers a 
scalable advertising network of participat-
ing clubs “designed to be low touch, where 
every deal is reviewed by a team” by spon-
sorship teams representing various advertis-
ing opportunities including pouring rights, 
naming rights, onsite activation opportuni-
ties, sampling, content creation, contesting 
and membership and VIP experiences.

Sternschein has been a longtime advocate 
for independent venues and co-founded 
the venue software company Prism.FM in 
2016, helping promoters manage their busi-

nesses and tracking their finances. In April 
2020, Sternschein left Prism and joined the 
founding board of the National Independent 
Venue Association, concerned about predic-
tions that 90% of venues in the U.S. would 
close if the pandemic dragged on for a year. 
Thankfully, NIVA successfully lobbied for 
the passage of a $16 billion Congressional 
aid package, pumping tens of millions of 
dollars into the ecosystem.

It was during Sternschein’s time at NIVA 
that he began negotiating branding deals on 
behalf of members with Spotify, YouTube 
and Jägermeister, raising more the $10 
million dollars for NIVA’s relief fund and 
helping to save independent music venues 
from permanent closures. Sternschein also 
helped produce “Save Our Stages Fest” in 
collaboration with YouTube Music, Google 
and Anheuser-Busch.

Venues in the Ad.Ventures portfolio 
include Levitt Pavilion (Denver, CO), Z2 En-
tertainment’s Boulder Theater, Fox Theater 
(Boulder, CO) and Aggie Theatre (Fort Col-
lins, CO), The Mayan (Los Angeles, CA), The 
Regent Theater (Los Angeles, CA), Center 
Stage (Atlanta, GA), and The Masquerade 
(Atlanta, GA). Sternschein says the project is 
meant to help indie venues understand the 
value they bring to brands and to advocate 
on their behalf.

“Often, when these campaigns start com-
ing together and the costs start exceeding the 
budget, it’s often the venues who see their 

fees cut first,” Sternschein says. “There’s so 
many different things that work against indie 
venues currently doing these deals, like guys 
rolling into your club with 50 bucks saying 
like, ‘Hey, carry my whiskey.’ That’s a symp-
tom of lack of representation and symptom-
atic of what independent music has faced and 
it’s our goal to change that.” 

Sofar Sounds 
Veteran Launches 
WithOthers, a 
Benefit Concert 
Matchmaker
BY TATIANA CIRISANO

I
n 2017, concert startup Sofar 
Sounds partnered with Amnesty In-
ternational for “Give a Home,” a one-
day benefit concert series with per-

formances around the world by 1,000 artists 
including The National and Ed Sheeran. 
Held in volunteers’ living rooms and other 
intimate settings, the performances not only 
raised $180,000 for Amnesty International’s 
work supporting refugees’ rights, but left 
many attendees eager to become more 
involved in activism.
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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KOBALT MUSIC GROUP 
20TH ANNIVERSARY

On October 9th, Billboard will salute Kobalt Music Group on its 
20th anniversary. Today, Kobalt is one of the world’s most 
innovative music companies, using technology to power creative 
freedom, transparency, ownership and control for artists, 
songwriters, publishers, and labels. 

 As file-sharing wreaked havoc on the record industry, Kobalt 
took a bet on digital music and won. Founded in 2001 by Swedish 
entrepreneur Willard Ahdritz, the startup built a platform to 
maximize efficiency, accuracy, and transparency across the 
billions of micro-payments collected in today’s highly complex 
digital world. As traditional music companies fought technology 
and contracted, Kobalt embraced it and grew, building an 
infrastructure and world-class creative team purposely designed 
to usher in the streaming era, along with a more fair, rewarding 
music business for creators.

Kobalt has transformed into a preferred destination for rights 
holders and works with some of the most iconic and exciting 
artists and songwriters in the world, representing on average over 
40% of the top 100 songs in both the US and UK. Kobalt clients 
include, The Weeknd, FINNEAS, Dave Grohl, Karol G, Phoebe 
Bridgers, Jazmine Sullivan, Roddy Ricch, Lorde, Marshmello, Max 
Martin, Paul McCartney, Prescription Songs, Stevie Nicks, Ozuna, 
Young Thug, Kirk Franklin, Ovy On The Drums, Machine Gun Kelly, 
Andrew Watt, Justin Quiles, The Chicks, Pasek & Paul, Diplo and 
many more.

Please join Billboard in congratulating Kobalt Music Group’s 
20th Anniversary.
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“[Amnesty International organizers] were 
able to get in a room with thousands of new 
supporters,” says Tom Lovett, a founding 
member of Sofar Sounds, where he served 
as head of partnerships and business devel-
opment. “Like every nonprofit, their events 
program is pretty much the annual fundrais-
ing gala, which prices out 99% of people. 
But that 99% still cares deeply about those 
issues, and they are looking for ways to be 
more involved.”

Four years later, Lovett has left Sofar and 
is scaling the Give a Home model through 
his new company, WithOthers, a benefit 
concert matchmaker that connects non-
profit organizations and activists with 
musicians, crews and hosts. The platform 
is celebrating its Los Angeles launch with a 
slate of local concerts from Sept. 24 through 
Oct. 29, featuring performances from emerg-
ing acts like Lee Rodriguez, Ella Rosa and 
Fiona Grey and benefitting The Trevor Proj-
ect, ACLU, Amnesty International, Oxfam, 
RAINN, The Loveland Foundation and Rise 
Together. The series includes the annual 
Hollywood Climate Summit’s only live, in-
person event on Sept. 25.

“Music is such a great way to give people 
a reason to be in a room together and give 
them an emotional experience while they’re 
there,” says Lovett, who serves as WithOth-
ers founder/CEO. “They can meet people 
who are working on change in their commu-
nities and become meaningful supporters.”

Here’s how it works: Attendees, activists, 
hosts, artists and crew members sign up for 
WithOthers online and select the causes 
they’re most interested in, such as gender 
equality, homelessness or LGBT rights. Ap-
proved artists and activists (meaning both 
individuals and non-profit organizations) 
can then request events online. If an artist 
requests the event, the artist selects a char-
ity from WithOthers’ list of partners. If an 
activist requests the event, they are matched 
with artists who have indicated support for 
the cause at hand. In both cases, the system 
then matches the event to vetted and trained 
crew members to work the shows and hosts 
who have spaces to offer, also based on 
the causes those people said they are most 
interested in supporting. Like Sofar Sounds, 
WithOthers events typically have a capacity 

of under 200 people, are held in unconven-
tional event spaces (like warehouses, back-
yards and living rooms) and are bring-your-
own alcohol.

WithOthers sells tickets for the event, 
distributing a minimum of 60% of the ticket 
revenue across the nonprofit/activist, artist, 
hosts and crew. WithOthers also takes a 
percentage to cover the cost of maintaining 
the platform. Lovett says that exact percent-
ages vary depending on the ticket price and 
number of people involved, but WithOthers 
guarantees a minimum payment of $400 per 
artist and pays crew members between $20 
and $25 per hour.

Those payments are an improvement 
from the $100 per show Sofar typi-
cally pays its U.S. performers, regardless 
of group size, while crew members have 
often worked as unpaid volunteers. After 
facing criticism for these business prac-
tices, including in a widely-circulated Talk-
house article in 2019, Sofar formed an “artist 
advisory group” and eventually reached a 
$460,000 settlement with the New York 
State Department of Labor following an 
investigation into its use of unpaid workers.

“It’s important for us that the artists in-
volved feel like they are paid fairly for their 
time,” Lovett says. “I learned a lot about that 
over the years with Sofar. This new compa-
ny is an opportunity to start the model fresh, 
and make sure that everybody who is in that 
room is getting recognized fairly.”

Lovett says that WithOthers is also geared 
towards emerging artists, who don’t always 
have the tools to mobilize their fans for 
charitable causes, as much as they might 
like to. “You know who gets the call to 
perform at the [gala]? It’s the Ed Sheerans of 
the world,” Lovett says. “But there is a vast 
middle class of artists who are still amaz-
ingly talented and care deeply about social 
issues and are looking for more ways to cre-
ate change through their music.”

Tickets for the upcoming events are 
available at the WithOthers website. All are 
open-air, and attendees must show proof of 
COVID-19 vaccination or a negative PCR 
test result dated within 72 hours of the 
event to gain entry.

WithOthers is only operating in Los An-
geles right now, but it will expand to other 

cities in the near future, with New York City 
likely to be next in line. Lovett is also look-
ing to expand the capabilities for nonprofits 
and artists to use the fan data accumulated 
during events to continue engaging attend-
ees long after the event takes place.

“I firmly believe that the emerging art-
ists of today are the movement-builders of 
tomorrow, if you give them the tools to do 
that,” he says. 

Amazon Bringing 
Palm-Swiping 
Tech to Red Rocks 
and Other Venues
BY ASSOCIATED PRESS

Y
our palm could soon be your 
ticket into a concert. Amazon 
says it is bringing its palm-rec-
ognition technology to the Red 

Rocks Amphitheatre in Denver and it will 
be available at other venues in the coming 
months.

It’s the first time the technology, called 
Amazon One, will be used outside some of 
Amazon’s stores, where shoppers can pay 
for groceries and snacks by swiping their 
palms. Starting Tuesday (Sept. 14), concert-
goers at Red Rocks can sign up to connect 
their palm to a ticketing account by hover-
ing their hand over a device. They only need 
to sign up once and then can use their palm 
to get into other shows and events at the 
venue.

An Amazon account is not needed to use 
it. Amazon signed a deal with entertain-
ment company AEG to bring the technol-
ogy to Red Rocks, which sells tickets on 
AEG’s ticketing site, AXS. Bryan Perez, CEO 
of AXS, said other venues plan to add the 
technology in the coming months but he 
declined to say where or how many. AEG 
partners with more than 350 stadiums and 
theaters around the world.

Concertgoers can get to their seats faster 
with their palm than holding up their phone 
to an attendant to scan a bar code, Perez 
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said. Those who want to scan their palms 
will have a separate lane to enter. “You don’t 
have to fumble around with your phone,” 
said Perez. “Your hand is always attached to 
your body.”

Privacy experts have warned against com-
panies using biometric data, such as face or 
palm scans, because of the risk of it being 
hacked and stolen. Amazon said it keeps 
the palm images in a secure part of its cloud 
and doesn’t store the information on the 
Amazon One device. Users can also ask for 
their information to be deleted at any time, 
Amazon said. 

2021 VMAs Drum 
Up Gains In 
Audience Reach, 
ViacomCBS 
Reports
BY MIA NAZARENO

T
he 2021 MTV Video Music 
Awards, which aired live on Sept. 
12, scored the top spot in prime 
time cable across key demograph-

ics, the network announced on Tuesday 
(Sept. 14). 

In an early report about viewership of 
the 2021 VMAs, the network cites a 9% 
increase in Total Minutes Consumed (TMC) 
compared to last year. According to MTV’s 
parent company ViacomCBS, TMC went 
from 1.29B last year to 1.40B this year. The 
network says that the 2021 VMAs garnered 
38 million interactions across all U.S. plat-
forms. 

With awards show ratings down across 
the board, the VMAs reported a 17% ratings 
drop in the 18-49 age range compared to last 
year’s show. 

On the global front, MTV Entertainment 
Group reveals that the VMAs jumped 43% 
in Brazil and 25% in the U.K. — demonstrat-
ing positive results following MTV’s efforts 
to increase global reach. MTV Entertain-
ment Group recently shared how they 

were attracting non-English speaking 
fans on Twitter through their Stan Mail 
initiative, which allowed for tweets of any 
language to be translated and sent to artists 
featured on the VMAs stage. 

Produced by Bruce Gilmer and Jesse Ignja-
tovic, co-founder of Den of Thieves, the 2021 
VMAs was broadcasted live on the East Coast 
last Sunday (Sept. 12) at 8 p.m. from Barclays 
Center in Brooklyn. The show was tape-de-
layed to the West Coast at 8 p.m. PT. 

George Wein, 
Newport Jazz 
Festival Co-
Founder, Dies  
at 95
BY ASSOCIATED PRESS

G
eorge Wein, an impresario of 
20th century music who helped 
found the Newport Jazz and Folk 
festivals and set the template for 

gatherings everywhere from Woodstock to 
the south of France, died Monday (Sept. 13).

Wein, 95, died “peacefully in his sleep” in 
his New York City apartment, said Carolyn 
McClair, a family spokesperson.

A former jazz club owner and aspiring 
pianist, Wein launched the Newport Jazz 
Festival in 1954 under pouring rain and with 
a lineup for the heavens — Billie Holiday 
and Dizzy Gillespie, Ella Fitzgerald and 
Lester Young. Louis Armstrong was there 
the following year and Duke Ellington 
made history in 1956, his band’s set featur-
ing an extraordinary, 27-chorus solo from 
saxophonist Paul Gonsalves that almost 
single-handedly revived the middle-aged 
Ellington’s career.

Wein led the festival for more than 50 
years and performers would include virtually 
every major jazz star, from Miles Davis and 
Thelonious Monk to Charles Mingus and 
Wynton Marsalis. Just in 1965, the bill fea-
tured Frank Sinatra, Count Basie, John Col-
trane, Ellington, Gillespie, Davis and Monk.

“As a young pianist and club owner, he 
understood quality, worshipped the giants 
of the music, and created a revolutionary 
Festival format that offered the widest pos-
sible range of jazz to much larger outdoor 
audiences,” Marsalis said in a statement. 
“He loved telling stories about Bird, Duke 
and all of the greats, engaging in spirited 
debates on a variety of subjects, and was an 
optimistic supporter of young talent.”

The success of Newport inspired a 
wave of jazz festivals in the U.S. and Wein 
replicated his success worldwide, his other 
projects including the New Orleans Jazz 
& Heritage Festival and the Grande Parade 
du Jazz in Nice, France. His multiday, all-
star gatherings were also a model for rock 
festivals, whether Woodstock in 1969 or the 
Lollapalooza tours of recent years.

Critic Gene Santoro observed in 2003 that 
without Wein, “everything from Woodstock 
to Jazz at Lincoln Center might have hap-
pened differently — if it happened at all.” 
Wein “can justifiably claim to have invented, 
developed and codified the contemporary 
popular music festival,” Santoro wrote.

The idea for Newport came in part from 
locals Louis and Elaine Lorillard, who urged 
Wein to organize a jazz festival in their 
gilded resort community in Rhode Island. 
Elaine Lorillard, a socialite, complained that 
the summer scene was “terribly boring.” Her 
tobacco-heir husband backed her up with a 
$20,000 donation.

Wein had never known of a large-scale 
jazz festival, so, in the spirit of the music, he 
improvised — seeking to combine the energy 
and musicality of a Harlem jazz club with 
the ambience of a summer classical concert 
in Tanglewood.

“What was a festival to me?” Wein later 
said. “I had no rulebook to go by. I knew it 
had to be something unique, that no jazz fan 
had ever been exposed to.”

Wein didn’t only work with jazz musi-
cians. In 1959, he and Pete Seeger began a 
companion folk festival that would feature 
early performances by Joan Baez and Jose 
Feliciano among others and track the evolu-
tion of Bob Dylan from earnest troubadour 
to rule-breaking rock star.

Dylan’s show in 1963 helped establish 
him as the so-called “voice of his genera-
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tion,” but by 1965 he felt confined by the folk 
community and turned up at Newport with 
an electric band. The response was mostly 
positive, but there were enough boos from 
the crowd and conflicts backstage — Wein 
rejected the legend that Seeger tried to cut 
the power cables to Dylan’s amps — to make 
Dylan’s appearance a landmark in rock and 
folk history.

In his memoir Myself Among Others, 
Wein remembered confronting Dylan as 
he left the stage and demanding he return 
to play something acoustic. When Dylan 
resisted, saying he didn’t have an acoustic 
guitar, Wein asked for volunteers to lend 
him one and helped persuade Dylan to go 
back out. Years later, Wein remained moved 
by memories of hearing Dylan sing “It’s All 
Over Now, Baby Blue,” a farewell ballad in 
more ways than one.

“It was a farewell to the idealism and pu-
rity of the folk revival,” Wein wrote. “There 
was no turning back — not for Dylan, not for 
anyone.”

The Newport festivals have led to numer-
ous films and concert albums, notably Mur-
ray Lerner’s Oscar-nominated 1967 docu-
mentary “Festival!”, with Dylan, Johnny 
Cash and Howlin’ Wolf among the perform-
ers. Wein would later bring in Led Zep-
pelin, Sly and the Family Stone and James 
Brown and other rock and rhythm and blues 
acts. In 2020, when Newport went virtual 
because of the pandemic, Wein introduced 
Mavis Staples from his home in Manhattan.

Wein himself had been a pianist since 
childhood and he maintained an active 
music career, releasing “Wein, Women and 
Song,” “Swing That Music” and several oth-
er albums and making yearly appearances at 
the Newport festival with his Newport All-
Stars band. He was named a “Jazz Master” 
in 2005 by the National Endowment for the 
Arts and received a trustees award from the 
Recording Academy in 2014. Years earlier, 
President Clinton brought his saxophone to 
the White House stage for a celebration of 
the Newport Jazz Festival.

Wein grew up in Newton, Massachusetts, 
his father a dentist with a gambling habit 
and an eye for his secretary, his mother a 
pianist of “passable skills” and heiress to a 
paper products fortune. As a teenager, he 

defied his family by inviting Black musi-
cians to their home and in his 20s he dated 
a Black woman, Joyce Alexander, whom he 
married in 1959. Joyce Wein, who became 
his business partner and closest adviser, 
died in 2005.

Wein saw himself as just an “average mid-
dle-class, Jewish-American kid,” although 
one easily bewitched by music. He would 
remember attending a Benny Goodman con-
cert and listening just a few feet away from 
trumpeter Cootie Williams.

“For the duration of the evening I stood 
alone, wide-eyed, at the foot of the stage,” he 
wrote in “Myself Among Others,” released in 
2003, “oblivious to the sea of couples swirl-
ing around the dance floor behind me.”

Wein enlisted in the Army during World 
War II and twice escaped possible death: 
Hitler died in April 1945 as Wein and others 
were nearing the German front. Months 
later, he was spared being transferred to the 
Pacific when the Japanese surrendered.

He graduated from Boston University and 
started the Storyville jazz club and record 
label in Boston, where Ellington, Charlie 
Parker and others came. Wein even got to 
join some of the performances, including 
playing piano for a set by Holiday, whose 
regular keyboardist had not showed up.

The Newport festival lasted despite ongo-
ing conflicts, whether objections from the 
locals in Newport, the declining appeal of 
jazz, or the demands and resentments of the 
musicians. In 1960, Mingus organized a rival 
festival to protest Wein’s alleged favoritism 
among performers and a riot at the Newport 
gathering led to Wein’s being sidelined until 
1962. In 1971, the booking of the Allman 
Brothers Band proved disastrous when rock 
fans overran the festival grounds, even set-
ting sheet music on fire, and brought about a 
decade-long exile from Newport.

Wein, once described by The New 
Yorker’s Lillian Ross as a stocky man “who 
seemed to be filled with controlled frenzy,” 
was a fighter who faced down racist officials 
in New Orleans and chastised Monk for 
waiting too long to take the stage in New-
port. He was also good at math. He recruited 
Sinatra, Dionne Warwick and other popular 
singers to help support the jazz artists. In 
the mid-1970s, he was struggling financially 

and became among the first popular music 
promoters to work with corporate sponsors, 
notably the makers of Kool cigarettes.

In 2005, he sold his company Festival 
Productions Inc. to Festival Network LLC 
and took on a more limited role at Newport. 
Six years later, he established the nonprofit 
Newport Festivals Foundation to oversee 
the summertime events.

“I want the festivals to go on forever,” 
Wein told The Associated Press at the time. 
“With me it’s not a matter of business. This 
is my life.” 

R. Kelly Assistant 
Says He Made Her 
Put on a Robe to 
Prove She Wasn’t 
Wearing a Wire
BY ASSOCIATED PRESS

R
. Kelly’s longtime assistant testi-
fied Monday (Sept. 13) that the 
R&B superstar was so paranoid, 
he once asked her to change into 

a robe to demonstrate she was not wearing 
a wire.

“He could get pretty heated,” said Diana 
Copeland, who was Kelly’s assistant for 15 
years. She told jurors he made her cry at 
times.

Copeland testified that Kelly kept strict 
policies for his entourage and once com-
pelled her to write a letter falsely confessing 
to stealing from him.

Still, Copeland said she did not witness 
any of the alleged abuse — including kidnap-
ping and sexual assault — described by a 
long list of witnesses over the past month in 
Kelly’s racketeering trial at a federal court in 
Brooklyn.

The Grammy-winning, multiplatinum-
selling singer has denied accusations that 
he led a criminal enterprise that sexually 
exploited women, girls and even boys during 
a 30-year career highlighted by his anthem 
“I Believe I Can Fly.” His lawyers have 
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portrayed his accusers as groupies who are 
lying about their relationships with him.

Copeland’s testimony revealed new 
details about Kelly’s unusual routines and 
the degree to which he relied upon his inner 
circle.

She said he had no control over his own 
bank account and had “no idea where his 
royalties were going.”

“He didn’t even know his own Social 
Security number,” Copeland said. “That was 
a huge problem.”

The singer, born Robert Sylvester Kelly, 
has trouble reading and writing and would 
have Copeland draft his text messages be-
fore the advent of voice-to-text applications.

Kelly lived a nocturnal lifestyle in which 
he often didn’t start his day until 5 p.m., 
played basketball at midnight and remained 
in the recording studio until the sun came 
up, Copeland said. 

Warner Music 
Latina Presents 
‘The Rising 
Generation of 
Music’ Showcase 
at Latin Music 
Week 2021
BY JESSICA ROIZ

A 
new wave of artists is ready to hit 
the stage during the 2021 Bill-
board Latin Music Week, return-
ing to Miami from Sept. 20 to 25 

with a weeklong event that unites the top 
Latin hitmakers, influencers, and executives, 
and features live performances and conver-
sations with superstars.

Indie Dominican newcomer The Change, 
soulful Colombian twins Las Villa, and the 
innovative Venezuelan rapper Micro TDH 
have all been confirmed to perform as part 
of “The Rising Generation of Music” show-
case presented by Warner Music Latina. 

Las Villa will also form part of the “Women 
on the Rise” panel to discuss their music 
careers.

Registrants and attendees will be able to 
enjoy the event during Latin Music Week, 
taking place at 6 p.m. ET on Tuesday, Sept. 
21, at the Faena Forum main stage.

The star-studded 2021 Latin Music Week 
lineup — headlined by Daddy Yankee, Kar-
ol G, and Nicky Jam — also includes live 
performances by Rauw Alejandro, Natti 
Natasha, Anitta, Jay Wheeler, and Farruko, 
to name a few.

Under the slogan “The Beat of Latin Mu-
sic,” making its mark as the longest running 
and biggest Latin music industry gathering 
in the world, this year’s event will con-
tinue through the end of the week as Bill-
board launches its En Vivo concert series in 
partnership with Samsung, Amazon Music, 
and Bacardí. Latin Music Week coincides 
with the 2021 Billboard Latin Music Awards 
broadcasting live via Telemundo on Sept. 23.

For more information, visit BillboardLat-
inMusicWeek.com. 

Amazon Music 
LAT!N Celebrates 
First Year With 
Listener Growth, 
Cultural Initiatives
BY LEILA COBO

A
mazon Music LAT!N, Amazon’s 
Latin music and culture brand, 
is celebrating its one-year an-
niversary with the launch of a 

suite of content that includes new playlists, 
exclusive songs, collaborations and podcasts 
under the theme “La Cultura That Connects 
Us.”

The anniversary celebration will kick off 
with a short film narrated by Afro-Latino 
actor and rapper Jharrel Jerome, and with 
new music released every Friday, beginning 
September 17 with a new version by Kali 
Uchis of of Selena’s “Si una vez.”

The release of original content will con-
tinue through November, when the second 
season of Amazon’s podcast “En La Sala” 
will return with Evaluna Montaner as host 
(Season 1 featured Becky G as host).

Kali Uchis’ version of “Si Una Vez” will 
be released in tandem with the launch of 
“Fluent,” a new playlist for fans who “move 
fluidly between cultures.”

It’s part of an ongoing Amazon effort to 
aggressively target Latin music consumers. 
Last year, the retailer and streamer launched 
Amazon Music LAT!N as its first dedicated 
initiative to entice Latin consumers. Prior to 
that, Amazon did have Latin music offer-
ings, of course, including a robust suite of 
playlists and catalog, but little else.

In the past year alone, fueled by a series of 
initial initiatives that included the creation 
of exclusive content and additional playl-
ists, Latin music listening on the platform 
grew 94% compared to last year, and in 
Latin America, Latin music consumption 
increased by 280%.

All told, four of Amazon’s 15 free global 
playlists are Latin: Voces de Fe (Christian 
music), Tierra Tropical, Platino and Puro 
Trancazo, and on Alexa, regional Mexican 
music requests globally have grown by 
377%, followed by cumbia by 205%, banda 
by 197% and reggaetón by 126%, compared 
to the year before.

The biggest recorded growth in the past 
year comes from is sertanejo, the Brazil-
ian genre, which grew by 1086%. As for the 
most requested artist globally in 2021, that’s 
Bad Bunny, followed by J Balvin, Shakira, 
and Karol G.

“La Cultura That Connects Us” is looking 
to expand that younger listener base and 
also tap into Latin cultural shifts as a whole.

Beyond the “Fluent” playlist, Amazon 
LAT!N is launching two other playlists, each 
one tied to a cultural movement and re-
leased in tandem with an Amazon Original 
song. The “Vibras Afro” playlist spotlights 
“cross-cultural connections with a focus on 
the Afrobeat-Latino movement.” The playl-
ist will launch in tandem with a new version 
of the hit “Vuleve” by ChocQuibTown 
with Nigerian producer Mystro, and a new 
episode of Género 101 video series. The song 
will release Sept. 24 followed by the video, 
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which highlights musical movements of the 
African diaspora, on Sept. 27.

And the “Whiskey & Tequila” playlist 
connects regional Mexican and country. 
It kicks off October 1 with a new, Spang-
lish version of “Fancy Like” performed by 
country star Walker Hayes with regional 
Mexican singer Carin León.

“As musicians and as representatives 
of the genre, we really want to be able to 
expose our art and our sounds to the world 
to make our Mexican music more global,” 
said León in a statement. “For us the launch 
of ‘Whiskey & Tequila’ is very exciting, 
because they are cultures that have always 
been very close to each other. We know that 
many of the attendees at country concerts 
are Mexican, since we have a lot in com-
mon.”

Other new, original content includes a 
new version of Shakira’s “La Tortura” by 
Colombian sisters Las Villa, and the launch 
of the “Platino Radio” playlist in “DJ Mode” 
with commentary from DJs and artists.

All new content will be available on the 
Amazon Music mobile and desktop app, 
on Amazon Echo devices, and at Amazon.
com/latinmusic. 

Drake Lands All 
21 ‘Certified Lover 
Boy’ Tracks in Hot 
100’s Top 40
BY XANDER ZELLNER

D
rake logs an explosive week on 
the Billboard Hot 100 chart 
(dated Sept. 18), as all 21 songs 
from his new album Certified 

Lover Boy debut in the top 40.
Certified Lover Boy launches at No. 1 on 

the Billboard 200 with 613,000 equivalent 
album units, according to MRC Data, mark-
ing the biggest weekly sum for an album in 
over a year. He becomes the eighth artist 
with 10 or more No. 1s in the chart’s history.

Here’s a recap of Drake’s haul of Hot 100 
entries this week, all of which are debuts:

Rank, Title 
No. 1, “Way 2 Sexy,” feat. Future & Young 
Thug 
No. 2, “Girls Wants Girls,” feat. Lil Baby 
No. 3, “Fair Trade,” feat. Travis Scott 
No. 4, “Champagne Poetry” 
No. 5, “Knife Talk,” feat. 21 Savage & Project 
Pat 
No. 7, “In the Bible,” feat. Lil Durk & Giveon 
No. 8, “Papi’s Home” 
No. 9, “TSU” 
No. 10, “Love All,” feat. Jay-Z 
No. 11, “No Friends in the Industry” 
No. 12, “N 2 Deep,” feat. Future 
No. 14, “Pipe Down” 
No. 16, “7am on Bridle Path” 
No. 18, “Race My Mind” 
No. 22, “IMY2,” feat. Kid Cudi 
No. 24, “Yebba’s Heartbreak,” feat. Yebba 
No. 25, “You Only Live Twice,” feat. Lil 
Wayne & Rick Ross 
No. 26, “Fountains,” feat. Tems 
No. 27, “Get Along Better,” feat. Ty Dolla 
$ign 
No. 32, “Fucking Fans” 
No. 35, “The Remorse”

In the 63-year history of the Hot 100, this 
is just the second instance of an artist infus-
ing 21 songs in the top 40 simultaneously, 
with both frames belonging to Drake. He 
first charted 21 titles on the Hot 100 dated 
July 14, 2018, concurrent with the chart 
arrival of his LP Scorpion (with 20 of the 21 
entries that week from that set). The latest 
debuts extend Drake’s record for the most 
total top 40 Hot 100 hits to 143.

This is also the fifth week in Drake’s ca-
reer in which he has banked at least 21 songs 
on the Hot 100 in a single week. He totaled 
a weekly-record 27 entries on the July 14, 
2018, chart; 24 on July 21, 2018, and April 8, 
2017; and 21 on April 15, 2017.

The 21 debuts up Drake’s career total to a 
record-extending 258 Hot 100 appearances, 
dating to his first, the No. 2-peaking “Best 
I Ever Had,” in 2009. The Glee Cast ranks 
second with 207 (all in 2009-13), followed 
by Lil Wayne (176), Taylor Swift (137) and 
Kanye West (133). Of Drake’s 258 songs, 33 
have appeared on the Hot 100 in 2021 alone, 
the second-most among all artists this year, 
after Lil Durk’s 37.

Drake’s nine top 10 debuts also extend 

his record for the most total top 10s to 54. 
Madonna is next with 38, followed by The 
Beatles (34), Rihanna (31) and Michael 
Jackson (30).

Meanwhile, as “Way 2 Sexy” debuts at 
No. 1 on the Hot 100, it marks the 52nd 
week in Drake has reigned, encompass-
ing the cumulative weeks of all nine of his 
No. 1 hits. He’s the fourth act to reach the 
one-year mark (dating to the chart’s Aug. 
4, 1958, inception), after Mariah Carey (84 
combined weeks at No. 1), Rihanna (60) and 
The Beatles (59).

Plus, “Way 2 Sexy” earns Drake his fifth 
song to debut at the Hot 100’s summit, tying 
him with Ariana Grande for the record.

All charts dated Sept. 18 will updated 
tomorrow (Sept. 14) on Billboard.com. 

Mike Patton 
Cancels Faith 
No More & Mr. 
Bungle’s Tour 
Dates, Citing 
‘Mental Health 
Reasons’
BY HERAN MAMO

T
wo Mike Patton-led bands, Faith 
No More and Mr. Bungle, have 
canceled their September and 
October tour dates due to “mental 

health reason,” he announced on Tuesday 
(Sept. 14).

“Sorry to report that due to mental health 
reasons, I cannot continue with the current-
ly scheduled Faith No More and Mr. Bungle 
dates,” he said in an official statement. “I 
have issues that were exacerbated by the 
pandemic that are challenging me right now. 
I don’t feel I can give what I should at this 
point and I am not going to give anything 
less than 100 percent. I am sorry to our fans 
and hope to make it up to you soon.”

The 53-year-old musician added that the 
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two North California-based alternative rock 
bands have supported him in making this 
decision, concluding, “We look forward to 
working through this in a healthy way.”

Faith No More have canceled 12 shows: 
from the Sept. 16 show at Maryland Park’s 
Saint Louis Music Park to the Oct. 22 and 
23 shows at Los Angeles’ Banc of California 
Stadium. Faith No More’s Billy Gould, Jon 
Hudson, Mike Bordin and Roddy Bottum 
issued a joint statement on Tuesday, saying 
they felt “shattered” to cancel these dates af-
ter not being on the road for five years. They 
were slated to hit the road with Korn as 
well as members from System of a Down for 
a co-headlining mega rock North Ameri-
can tour last year, which was canceled due 
to the COVID-19 pandemic.

“To say that we feel shattered by these 
cancellations would be a complete under-
statement. It has been a real challenge to re-
turn to this music after a five-year absence, 
but we have been working hard for a few 
months now, and these last few rehearsals 
left no doubt that we were back to top form, 
which makes this statement very difficult 
to write,” their statement read. “Coming 
on almost two years of pandemic and lack 
of work, it has been heartbreaking to give 
our crew the news. We consider our crew 
like family. And then, equally importantly, 
we are aware of what this means to our 
fans, who have been patiently supporting 
us — hoping, as we have, for a break in this 
frustrating situation. Many folks have taken 
isolation quite hard, and patiently waited as 
shows have been postponed time and time 
again. This will be tough for them.”

The statement continued: “And yet in 
spite of all this, we have a family member 
who needs help. We believe that forging 
ahead with these dates would have had 
a profoundly destructive effect on Mike, 
whose value to us as a brother means more 
to us than his job as singer. He can count 
on our 100% support to do what he needs 
to do to get things right. Just as we also ask 
for your support right now. Thank you for 
continuing to believe in us.”

Only two Mr. Bungle concerts are be-
ing canceled, the Sept. 17 show at Radius 
Chicago, and the Sept. 19 set at Chicago’s 
Riot Fest. 

‘Moving Our 
Music Pa’lante’ 
Panel With 
Farruko & More 
Set for 2021 Latin 
Music Week
BY GRISELDA FLORES

T
he “Moving Our Music Pa’lante” 
panel is set to take place at Bill-
board’s Latin Music Week 2021, 
which returns to Miami with a 

weeklong (Sept. 20-25) event that unites the 
top Latin hitmakers, influencers and indus-
try leaders, and features live performances 
and conversations with superstars.

Presented by HBO Max and moderated 
by Billboard’s Leila Cobo, the panel will 
explore how HBO Max creates and markets 
its slate of acquired Latin music films and 
documentaries, sharing their creative pro-
cess and the strategies they use to deliver 
compelling content that resonates with fans 
across the U.S. and Latin America.

Panelists include Puerto Rican hitmak-
er Farruko; Edgar Martinez, svp entertain-
ment, Loud and Live; Jessica Vargas, direc-
tor of multicultural marketing, HBO Max/
HBO; and Leslie Cohen, senior vp content 
acquisitions for WarnerMedia, HBO Max/
HBO.

Other recently announced panels include 
“Mano a Mano” with Rauw Alejandro and 
Myke Towers, during which both chart-
topping artists will discuss new projects, up-
coming tours and the challenges and advan-
tages for the new wave of reggaetón artists; 
“Making the Hit, Live” masterclass with 
Lunay and his longtime producers Chris 
Jedi and Gaby Music; and the “Coming Out 
Latin” panel with Raymix, Esteman, Erika 
Vidrio and Jhonny Caz of Grupo Firme for 
an insightful and heartfelt conversation on 
the challenges and rewards of coming out as 
a Latin music act.

The star-studded 2021 Latin Music Week 

lineup — headlined by Daddy Yankee, Karol 
G and Nicky Jam — also includes participa-
tion by Anitta, Elena Rose, Natti Natasha, 
Jhay Cortez, Kany García and Tainy, with 
more to be announced in the coming weeks.

Under the slogan “The Beat of Latin Mu-
sic,” making its mark as the longest running 
and biggest Latin music industry gathering 
in the world, this year’s event will con-
tinue through the end of the week as Bill-
board launches its En Vivo concert series in 
partnership with Samsung, Amazon Music 
and Bacardí.

The 2021 Latin Music Week will take 
place from Sept. 20 to 25 at the Faena Forum 
in Miami, and coincides with the 2021 
Billboard Latin Music Awards broadcasting 
live via Telemundo on Sept. 23. See the list 
of finalists here.

To register and for more information, 
visit BillboardLatinMusicWeek.com. 

Ruth Olay, 
Acclaimed Jazz 
Singer, Dies at 97
BY MIKE BARNES

R
uth Olay, the statuesque jazz 
vocalist and recording artist who 
entertained Los Angeles night-
club audiences for nearly four 

decades, has died. She was 97.
Olay died Sept. 3 at her home in Desert 

Hot Springs, California, publicist Alan 
Eichler announced.

At a time when most jazz singers had 
deep, husky voices, Olay offered a melodi-
ous, high-pitched sound. “There is always, 
lurking behind the breezy, jazzy confidence, 
a strong hint of vulnerability and melan-
choly, of bedeviled romances and other 
items of fortune,” Charles Champlin wrote 
in the Los Angeles Times after she per-
formed in 1987.

In 1951, Olay was separated from her first 
husband and raising their young daughter 
by herself when she left her job as secretary 
to Oscar-winning filmmaker Preston Sturges 
at Paramount Pictures to sing in San Diego 
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with Black bandleader Benny Carter. It was 
her first professional engagement.

Although she was of Hungarian ancestry, 
Olay used the pseudonym Rachel Davis to 
avoid controversy — with her dark complex-
ion and short curly hair, it was assumed that 
she was Black.

Later, while working as a singing wait-
ress at the Cabaret Concert Theatre on 
Sunset Boulevard, Olay was approached by 
arranger Bill Hitchcock about making an al-
bum, and It’s About Time — released in 1956 
on Zephyr Records‚ a new label financed by 
meatpacking heir Geordie Hormel — gar-
nered her attention.

In November that year, she began a 
yearlong engagement at the new Ye Little 
Club in Beverly Hills, stepping in for jazz 
singer Abbey Lincoln, who had left for a gig 
in South America and recommended Olay as 
her replacement. She drew a nightly celeb-
rity crowd that included Frank Sinatra and 
Judy Garland.

She then took over for Billie Holiday at 
the Avant Garde club for $500 a week, head-
lining bills that included comedian Shelley 
Berman and the Matt Dennis Trio.

Olay also worked with comic Lenny Bruce 
at the Avant Garde and the Crescendo, 
where arranger Pete Rugolo heard her and 
then signed her to Mercury Records. Her 
first album for Mercury’s EmArcy label, 
1958’s Olay! The New Sound of Ruth Olay, 
got her more fans.

She followed with a second Mercury 
album, 1959’s Easy Living, which paired her 
with Jerry Fielding’s orchestra.

Now appearing at top clubs around the 
country as well as at festivals in Europe, 
she recorded a 1960 live album from Mister 
Kelly’s in Chicago and subsequently re-
corded for the Everest, ABC-Paramount and 
Laurel labels.

Born in San Francisco on July 1, 1924, 
Olay moved to Los Angeles with her fam-
ily while still an infant. Her mother was a 
classical singer who sang in the chorus of 
Jeanette MacDonald-Nelson Eddy film mu-
sicals and at the Hollywood Bowl, and her 
father was a former rabbi who eventually 
became head of research at Warner Bros.

Initially a piano prodigy, Olay in her teens 
worked as a secretary at 20th Century Fox 

and took singing lessons with Florence 
Russell, whose students included Dorothy 
Dandridge. Her love of jazz led her to the 
many clubs that lined L.A.’s Central Avenue 
and Hollywood Boulevard back in the day.

At a party, she met Ivie Anderson, the 
legendary vocalist for Duke Ellington who 
had come out of retirement and was singing 
on Sunday nights at the Streets of Paris club 
on Hollywood Boulevard. She performed for 
the first time in front of an audience when 
Anderson brought her up on stage.

“Every Sunday, Ivie would make me get 
up there,” she said in a 2000 interview. “Just 
by watching her, I saw how she stood, the 
attitude she had. And I made that part of me. 
She was magnificent; she was very kind.”

While working for Sturges, her shifts 
lasted 24 hours at a time.

“He always took me out for dinner,” she 
said. “If he didn’t, he ordered mounds of 
sandwiches from the Players Club that he 
owned up on the Sunset Strip. Shakers full 
of whiskey sours. Then he’d go into his of-
fice, because it was a 24-hour deal. I went 
into golden time. I lived on the lot. Slept on 
the lot. Another secretary would come in 
after 24 hours. We would alternate. It was a 
wonderful experience. I enjoyed it so much. 
He was a very special guy.”

At the end of her four weeks with Carter, 
she got her job back at Paramount. When 
Sturges realized she had left for a nightclub 
gig, he offered to write a comedy act for her. 
“But Mr. Sturges,” she said, “I’m not that 
kind of singer!”

In her heyday, Olay also sang on programs 
hosted by Jack Paar, Merv Griffin and Steve 
Allen and performed with Ellington on an 
all-star jazz show fronted by Jackie Gleason 
and on The Tonight Show Starring Johnny 
Carson.

Olay cut back on traveling after she mar-
ried agent Lee Magid in 1963 and had a son, 
but she continued to sing in clubs around 
L.A. as recently as the late ’80s, when she 
was a regular at the Vine Street Bar & Grill.

Survivors include her children, Amy and 
Adam.

This article originally appeared in THR.
com. 

‘The Streaming 
Equation’ Panel 
Set for 2021 Latin 
Music Week
BY GRISELDA FLORES

“T
he Streaming Equation” 
panel is set to take place 
at Billboard’s Latin Music 
Week 2021, which returns 

to Miami with a weeklong (Sept. 20-25) 
event that unites the top Latin hitmakers, 
influencers and industry leaders, and fea-
tures live performances and conversations 
with superstars.

Increasingly, artists and labels chase 
streams and views. But why do millions 
of streams often translate to such a low 
payback?

Presented by Spain’s AIE — which manag-
es performers’ intellectual property rights, 
artists, producers and distributors discuss 
how to properly collect and maximize 
revenue from public performance — the 
panel will feature Puerto Rican artist Pe-
dro Capó, Eric Duars, Duars Entertain-
ment’s founder and CEO, José Luis Sevil-
lano, director general/managing director 
at AIE and producer and composer Ju-
lio Reyes Copello. It will be moderated 
by Ana Gonzalez, managing partner, Inner-
cat Music Group. 

Recently announced panels include the 
“Mano a Mano” with Rauw Alejandro and 
Myke Towers, during which both chart-
topping artists will discuss new projects, 
upcoming tours and the challenges and 
advantages for the new wave of reggaetón 
artists; “Making the Hit, Live” masterclass 
with Lunay and his longtime producers 
Chris Jedi and Gaby Music; and the “Com-
ing Out Latin” panel with Raymix, Es-
teman, Erika Vidrio and Jhonny Caz of 
Grupo Firme for an insightful and heartfelt 
conversation on the challenges and rewards 
of coming out as a Latin music act. 

The star-studded 2021 Latin Music Week 
lineup — headlined by Daddy Yankee, Karol 
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G and Nicky Jam — also includes participa-
tion by Anitta, Elena Rose, Natti Natasha, 
Jhay Cortez, Kany García and Tainy, with 
more to be announced in the coming weeks.

Under the slogan “The Beat of Latin Mu-
sic,” making its mark as the longest running 
and biggest Latin music industry gathering 
in the world, this year’s event will con-
tinue through the end of the week as Bill-
board launches its En Vivo concert series in 
partnership with Samsung, Amazon Music 
and Bacardí.

The 2021 Latin Music Week will take 
place from Sept. 20 to 25 at the Faena Forum 
in Miami, and coincides with the 2021 
Billboard Latin Music Awards broadcasting 
live via Telemundo on Sept. 23. See the list 
of finalists here.

To register and for more information, 
visit BillboardLatinMusicWeek.com. 

Thomas Rhett 
Tops Country 
Airplay Chart 
‘Again’: ‘It’s Kind 
of the Perfect 
Punctuation Point’
BY JIM ASKER

T
homas Rhett’s “Country 
Again” ascends to No. 1 on Bill-
board’s Country Airplay chart 
dated Sept. 18, marking his 17th 

leader on the list.
In the tracking week ending Sept. 12, the 

song increased by 12% to 28.2 million audi-
ence impressions, according to MRC Data. 
Rhett wrote “Country Again,” released on 
Valory Music, with Zach Crowell and Ashley 
Gorley.

“No. 1 singles are always something I 
cherish, but this one especially,” Rhett 
tells Billboard. “This song was such a central 
part of how I processed the last couple of 
years of my life. So, to have it resonate with 
people the way it has and to have it sung 

back to me every night on the road, now that 
we’re able to tour again, it’s just been kind of 
the perfect punctuation point to this chapter 
for me.”

“Country Again” is the sophomore 
single from Rhett’s fifth full-length, Coun-
try Again: Side A, which debuted at No. 2 
on Top Country Albums chart in May, 
granting Rhett his fifth top five entry. The 
release’s Side B second half is expected later 
this year. Lead single “What’s Your Country 
Song” led Country Airplay for a week in 
March.

Rhett, from Valdosta, Ga., banked his first 
Country Airplay leader in October 2013 
when “It Goes Like This” began a three-
week reign.

“Country Again” pushes 7-5 for a new 
high on the airplay-, sales- and streaming-
based Hot Country Songs chart. It drew 
6.3 million U.S. streams (up nearly 1%) and 
sold 1,900 downloads (up 9%) in the week 
ending Sept. 9.

ATTA ‘BOY’ Elvie Shane’s maiden Coun-
try Airplay entry “My Boy” pushes into the 
top 10, climbing 11-10 (17.5 million, up 4%).

The song celebrating a paternal guiding 
hand regardless of bloodlines, which the 
Caneyville, Ky., native penned with Nick Co-
lumbia, Lee Starr and Russell Sutton, is from 
Shane’s debut six-song EP Country Roads, 
released in April.

On Hot Country Songs, “Boy” bumps 19-
18, returning to its best rank with 3.7 million 
streams and 1,800 sold.

Shane is the latest artist to reach the first 
Country Airplay top 10 with a first entry, fol-
lowing Lainey Wilson, who reached the tier 
on the Aug. 7-dated survey with her fresh-
man entry, “Things a Man Oughta Know.” 
On the Sept. 18 list, “Man” ranks at No. 2 
(26.7 million, up 3%).

Shane achieves the first Country Airplay 
top 10 with a rookie entry by a solo male 
since Niko Moon’s “Good Times,” which 
crowned the chart dated March 13; it topped 
Hot Country Songs the same frame.

DOCKING IN TOP 10 Old Dominion 
scores its ninth Hot Country Songs top 10 as 
“I Was on a Boat That Day” floats 12-9.

On Country Airplay, “Boat” rises 12-11 
with a 3% gain to 15.9 million in radio reach. 
It also drew 5.8 million streams (up 15%) 

and sold 2,600 downloads in the tracking 
week.

Old Dominion adds its ninth Hot Coun-
try Songs top 10 and first since “One Man 
Band,” which reached No. 2 in November 
2019. The song dominated Country Airplay 
for a week, becoming the act’s seventh No. 1.

‘23’ at 30 Sam Hunt’s new single “23,” 
released Sept. 9, opens at No. 30 on Country 
Airplay with 6.4 million in audience in its 
first four days. The single received hourly 
plays on participating iHeartMedia stations 
in its first two days of release.

“23” is Hunt’s 12th Country Airplay entry 
and follows “Breaking Up Was Easy in the 
90’s,” which ruled for a week in May, be-
coming his eighth leader.

Hunt has entered Country Airplay at a 
higher rank only with “Kinfolks” (No. 18, 
October 2019) and “Downtown’s Dead” (No. 
18, May 2018) and “Body Like a Back Road” 
(No. 21, February 2017). “Kinfolks” and 
“Back Road” went on to hit No. 1. 

Lady Gaga’s 
‘Dawn of 
Chromatica’ 
Crowns Top 
Dance/Electronic 
Albums Chart in 
Record-Setting 
Week
BY GORDON MURRAY

L
ady Gaga launches at No. 1 on 
Billboard’s Top Dance/Electronic 
Albums chart (dated Sept. 18) 
with Dawn of Chromatica, her 

seventh career leader. The remixed set, 
released Sept. 3, earned 11,000 equivalent 
album units in the week ending Sept. 9, 
according to MRC Data. The album sports 
remixes of songs first released on her 2020 
LP Chromatica.
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With the coronation, Gaga — who already 
owned the mark for the most No. 1s among 
female acts dating to the chart’s 2001 incep-
tion — ties Louie DeVito for the most lead-
ers overall. With six No. 1 debuts, Gaga also 
ties DeVito for that mark.

Further, Gaga holds the chart’s top four 
positions, with Dawn of Chromatica (No. 
1), Born This Way (No. 2), The Fame (No. 3) 
and Chromatica (No. 4). It’s the first time 
any act has claimed the top four spots in a 
single week.

Here’s a look at Lady Gaga’s seven career 
Top Dance/Electronic Albums No. 1s:

Title, Date First Hit No. 1, Total Weeks at 
No. 1:

The Fame, Nov. 15, 2008, 142, a chart 
record

The Fame Monster (EP), Dec. 12, 2009, 
two

The Remix, Aug. 21, 2010, one
Born This Way, June 11, 2011, 19
Artpop, Nov. 30, 2013, 10
Chromatica, June 13, 2020, 36
Dawn of Chromatica, Sept. 18, 2021, one 

to-date
With 142 weeks at No. 1, the hit-laden The 

Fame (which includes Gaga’s breakout hits 
“Just Dance” and “Poker Face,” among oth-
ers) has logged not only the most time on 
top among all titles, but more weeks at No. 
1 than any other act: Gaga has reigned for 
211 total weeks. The Chainsmokers are next, 
with 89 cumulative weeks at the summit.

Meanwhile, the new set’s impact is felt 
on the Hot Dance/Electronic Songs chart, 
led by “911 (A. G. Cook Remix),” with 
Charli XCX, new at No. 14 (1.3 million U.S. 
streams).

Gaga also charts “Free Woman (Clarence 
Clarity Remix),” with Rina Sawayama (No. 
20); “Rain on Me (Arca Remix),” with Ari-
ana Grande (No. 23); and “Sour Candy (Shy-
girl & Mura Masa Remix),” with BLACK-
PINK (No. 24), in the survey’s upper half.

Two songs from the original version of 
Chromatica topped Hot Dance/Electronic 
Songs last year: lead single “Stupid Love” 
(for three weeks) and “Rain on Me,” with 
Grande (two). 

Drake Returns 
to No. 1 on 
Billboard Artist 
100 Chart Thanks 
to ‘Certified Lover 
Boy’
BY XANDER ZELLNER

D
rake jumps from No. 21 to No. 1 
on the Billboard Artist 100 chart 
(dated Sept. 18), returning as the 
top musical act in the U.S. for 

a 33rd total week on top, thanks to his new 
LP, Certified Lover Boy.

The set launches at No. 1 on the Billboard 
200 with 613,000 equivalent album units, 
according to MRC Data, scoring the biggest 
week of the year so far, surpassing Kanye 
West’s Donda (309,000, a week earlier). 
Drake earns his 10th No. 1 album, becoming 
just the eighth artist to reach the milestone.

Meanwhile, all 21 songs from Certified 
Lover Boy debut in the top 40 of the Bill-
board Hot 100, including a record nine in 
the top 10. “Way 2 Sexy,” featuring Future 
and Young Thug, leads at No. 1, followed by 
“Girls Want Girls,” featuring Lil Baby (No. 
2); “Fair Trade,” featuring Travis Scott (No. 
3); “Champagne Poetry” (No. 4); and “Knife 
Talk,” featuring 21 Savage and Project Pat 
(No. 5). Drake joins The Beatles (April 4, 
1964) as the only acts to monopolize the en-
tire top five of the Hot 100 in a single week.

Drake has now led the Artist 100 for 33 
total weeks, dating to the chart’s 2014 incep-
tion, the second-most among all acts after 
Taylor Swift (48).

Elsewhere, Iron Maiden re-enters the 
Artist 100 as No. 3, a new high, as its LP Sen-
jutsu opens at No. 3 on the Billboard 200 
(64,000 units), marking the group’s highest 
charting effort. It also starts at No. 1 on Top 
Album Sales (61,000 copies sold).

Plus, Imagine Dragons jump 51-8 on the 
Artist 100 as their new album Mercury – 
Act 1 debuts at No. 9 on the Billboard 200 

(31,000 units). The group last appeared in 
the Artist 100’s top 10 in May 2019, after a 
spending a week at No. 1 in July 2017.

The Artist 100 measures artist activity 
across key metrics of music consumption, 
blending album and track sales, radio air-
play, streaming and social media fan interac-
tion to provide a weekly multi-dimensional 
ranking of artist popularity.

For all chart news, you can follow @bill-
board and @billboardcharts on both Twitter 
and Instagram. 

Arlo Parks’ 
‘Collapsed in 
Sunbeams’ Is 
Energized After 
Mercury Prize 
Win
BY LARS BRANDLE

A
rlo Parks’ debut album Collapsed 
in Sunbeams (Transgressive) en-
joyed immediate gains following 
its Mercury Prize win, newly-

published trade data reveals.
Parks’ LP won the coveted award dur-

ing a ceremony last Thursday (Sept. 9) in 
London, beating out albums by Celeste, Wolf 
Alice, Laura Mvula, Ghetts and Mogwai, 
among others.

Collapsed in Sunbeams is poised to reenter 
the Official Albums Chart Top 40, the OCC 
reports, with combined units (sales and 
streams) up 602% week-on-week.

Based on midweek data, the album vaults 
to No. 26.

The soulful British singer is enjoying a 
bright start to her career.

In 2020, she won the AIM Independent 
Music Award for One to Watch, was long-
listed for the BBC Sound Of... 2020 and won 
BBC Introducing Artist of the Year.

Collapsed In Sunbeams opened at No. 
3 on the Official U.K. Albums Chart in 
February, and, in May, she was declared the 
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breakthrough artist winner at the 2021 Brit 
Awards, on a night when she delivered an 
inspiring performance of her song “Hope.”

Accepting the Mercury Prize, Parks said 
“it took a lot of sacrifice and hard work to 
get here and there were moments where 
I wasn’t sure whether I would make it 
through — but I am here today so thank you 
very much.”

The award was established as the Mer-
cury Music Prize in 1992 by labels body the 
BPI and its counterpart retail association 
ERA (then known as BARD), as a platform 
to showcase the best music from the British 
Isles, and to fuel album sales during the 
slower, mid-year months. 

Manic Street 
Preachers on 
Course for Second 
U.K. No. 1 With 
‘The Ultra Vivid 
Lament’
BY LARS BRANDLE

M
anic Street Preachers lead a 
U.K. albums chart race that has 
a distinctive ‘90s look.

The Welsh rockers power to 
No. 1 on the midweek chart with The Ultra 
Vivid Lament (Columbia), their 14th studio 
album, and they’re on the way to a second 
career leader.

The Manics don’t have it all sewn up. 
There’s a battle brewing with the reunit-
ed Steps, whose What The Future Holds Pt. 
2 (BMG) is in second spot, just 3,000 chart 
sales adrift, the OCC reports.

It’s not the first time these two acts have 
gone head-to-head on the chart. Back in 
September 1998, the Manics’ This Is My 
Truth Now Tell Me Yours beat Steps’ Step 
One for the crown by a margin of 95,000 
sales.

What The Future Holds Pt. 2, Steps’ sev-
enth studio album, is the week’s most-down-

loaded LP, and is on track to become their 
third consecutive No. 2, following Tears On 
The Dancefloor (from 2017) and What The 
Future Holds (2020).

Also new to the Official Chart Update 
is Dark Matters (Coursegood), the first al-
bum in nine years from punk rock veterans 
The Stranglers. It’s at No. 3, and could give 
the band their highest-charting effort in 43 
years, since 1978’s Black & White.

The Vaccines are chasing a fifth straight 
Top 5 album with Back In Love City (Super 
Easy), new at No. 4, while Metallica’s self-
titled fifth studio album, widely known 
as The Black Album (Verigo), is on track for a 
return to the top tier for the first time since 
1991. It’s at No. 6 following a reissue with 
live cuts and a companion covers LP.

U.S. country artist Kacey Musgraves is 
on track for her second U.K. Top 10 album 
with Star-Crossed (Interscope) at No. 7, and 
Australian punk rock specialists Amyl and 
the Sniffers are just outside the Top 10 
with Comfort To Me (Rough Trade). It’s new 
at No. 11 on the chart blast.

The Official U.K. Singles and Albums 
Charts are published late Friday, local time. 

Iconic Bruce 
Springsteen 
Artifacts to 
Feature in 
Grammy Museum 
Exhibit
BY ASSOCIATED PRESS

B
ruce Springsteen’s most 
memorable artifacts including 
his favorite Fender guitar and 
stage outfits will be on display in 

a traveling interactive exhibit. The Grammy 
Museum announced Tuesday (Sept. 14) 
that “Bruce Springsteen Live!” will open 
at the Grammy Museum Experience in the 
Prudential Center in Newark, New Jersey, 
on Oct. 1.

The exhibit will feature Springsteen and 
the E Street Band’s live performance foot-
age, instruments, stage costumes and exclu-
sive interviews. The exhibit in New Jersey 
will run until March 20, 2022. It will travel 
to the Grammy Museum in Los Angeles in 
the fall next year. “As we reopen the doors 
to our museum and so many of us return to 
the workplace, it only seemed fitting that 
we would look to ‘The Boss’ to lead the 
way.” said Mark Conklin, director of artist 
relations and programming at the Grammy 
Museum Experience Prudential Center, in a 
statement. “No musical artist has captured 
the spirit and resiliency of New Jerseyans in 
song better than Bruce Springsteen, so we 
couldn’t imagine a more appropriate exhibit 
at this moment.”

Springsteen’s modified Fender guitar that 
was featured on several of his album covers 
such as Human Touch and Born to Run will 
be displayed. Other items will include stage 
clothing from Springsteen and members 
of E Street along with a signed itinerary 
from his Human Rights Tour, a six-week 
benefit tour in 1988. A ticket booth stage 
prop from the Tunnel of Love tour will also 
be highlighted at the exhibit. A saxophone 
played by the late Clarence Clemons – who 
performed alongside Springsteen for 40 
years – will be on display.

The saxophone was passed on to Clem-
ons’ nephew, Jake Clemons, who continues 
to use the instrument as the newest member 
of the E Street Band since 2012. Through 
an interactive kiosk, visitors will be able to 
view Springsteen’s handwritten set lists and 
create their own encores to compare against 
the legendary performer’s original. “Few 
performers embody the soul and excitement 
of live rock and roll like Bruce Springsteen 
and the E Street Band,” said co-curator 
Robert Santelli, founding executive director 
of the Grammy Museum.

“This exhibit will undoubtedly get fans 
excited about seeing Springsteen again in 
concert, hopefully soon.” The Grammy Mu-
seum partnered with the Bruce Springsteen 
Archives and Center for American Music at 
Monmouth University. 
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‘Only Murders 
in the Building’ 
Renewed for 
Second Season at 
Hulu
BY RICK PORTER

H
ulu is extending the lease 
of Only Murders in the Build-
ing.

The Disney-run streamer has 
ordered a second season of the comedy star-
ring Steve Martin, Martin Short and Sele-
na Gomez as residents of a New York apart-
ment building who come together when 
a fellow tenant suffers a grisly death. The 
renewal comes two weeks and four episodes 
into the show’s eight-episode first season.

Hulu says Only Murders, created by 
Martin and John Hoffman and executive 
produced by This Is Us creator Dan Fogel-
man, had the highest premiere day tune-in 
for any comedy series (original or acquired) 
in the history of the platform — though, per 
usual with streamers, no specific numbers 
are attached to that claim. The series has 
also earned very positive critical response 
and strong rankings from viewers on review 
aggregators Metacritic and Rotten Toma-
toes.

“Only Murders in the Building reflects 
the kind of creative excellence that is the 
hallmark of Hulu Originals,” said ABC 
Entertainment and Hulu Originals president 
Craig Erwich. “Steve, John and Dan have 
created a uniquely captivating and enter-
taining series. The audience’s response to 
the delightful blend of mystery, humor and 
emotion in the show has been overwhelm-
ing and we can’t wait to follow this unlikely 
trio on their next adventure.”

Said Hoffman, “Everyone in our amaz-
ing Building worked with such love and 
expertise through extraordinary times — 
and with incredible support from Disney, 
Hulu and 20th TV — to create a first season 
that might live up to our legendary cast, our 

beloved New York City, and to make a show 
about connection. To feel we’ve connected 
with our audience and hit the mark enough 
already to have the chance to continue 
— and to carry on our show’s wild ride of 
mystery-comedy-empathy — is too exciting 
for words. So I’ll shut up now, and just say a 
huge thanks to all and I can’t wait for more.”

The series marks Martin’s first regular 
role in a scripted show in his storied career. 
Along with Short and Gomez, the regular 
cast also includes Aaron Dominguez and 
Amy Ryan.

“There has been something about this 
project that felt almost fated from the start; 
from Dan’s first lunch with Steve in which 
Steve happened to mention he had an idea 
for a series, to John jumping aboard to co-
create it, to Steve’s agreeing to star but only 
if Marty joined him, to the inspired addition 
of Selena,” said 20th Television president 
Karey Burke. “The comedy this team deliv-
ered has been the obsession of every execu-
tive at this studio, and our friends at Hulu 
have treated it like the crown jewel that it is. 
And now, thanks to the incredible audience 
response, we are so happy to say there will 
be more murders in the building — which is 
great news for everyone, except perhaps the 
residents of the Arconia.”

Added Fogelman, “If you’d told 15-year-
old me that I’d Zoom multiple times this 
week with Steve Martin and Martin Short 
to celebrate our show’s launch, I would 
have asked ‘What’s Zoom?’ But this is still 
all incredibly exciting. I’m so proud of all 
involved and grateful to Dana [Walden], 
Craig and Karey, and our fantastic partners 
at Disney, 20th and Hulu.”

Martin and Hoffman executive pro-
duce Only Murders in the Building with 
Short, Gomez, Jamie Babbitt, Fogelman and 
Jess Rosenthal. The show’s first season is 
slated to conclude on Oct. 5.

This story was originally published by The 
Hollywood Reporter. 
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