
It started, as so many things do these days, on Insta-
gram: Rauw Alejandro, sitting behind a drum set, 
knocking out the beat to a new, as-yet-unreleased 
song. And it’s ended up, to this point at least, with 
the biggest song of his career as the resulting single, 
“Todo De Ti,” rocketed up to No. 3 on both of Bill-
board’s global charts this week, on the way becom-
ing his fifth top 10 hit (No. 3 this week) on Hot Latin 
Songs — and, significantly, his first as a solo artist — 
and a career-high No. 66 on the Hot 100.

And the song is only getting bigger. This past week, 
on its way to those career highs, the song racked up 
102.6 million streams and 2,000 sales worldwide, in-
creases of 180% and 96% respectively week over week. 
And it’s surging up the Latin Airplay charts, jumping 
from No. 31 to No. 17 in its first two weeks, his eighth 
top 20 hit on that chart, all of which have come in the 
past 14 months. And that helps Sony Music U.S. Latin 
president Alex Gallardo earn the title of Billboard’s 
Executive of the Week.

Here, Gallardo discusses the success of Alejandro’s 
single, how it departs from his typical sound and how 
Sony Latin’s business intelligence division helps pro-
vide the label with insights into how things perform in 

different territories, a key indicator for a Latin artist.
Rauw Alejandro’s “Todo de Ti” became his highest-

charting song of his career, reaching No. 3 on the 
global charts, No. 3 on Hot Latin Songs and No. 66 on 
the Hot 100. What key decisions did you make to help 
that happen?

The key decision was signing Rauw over a year ago 
and trying to put the best team of professionals behind 
him to help him in the development of his career. 
“Todo de Ti” represents the culmination of many 
months of work, and many songs that have managed 
to build a very strong catalog.

I should give special recognition to his team at Duars 
Entertainment, led by his manager Eric Duars, who 
plays a key role with his vision of the artist and the devel-
opment of strategies. The work between the label and 
management has played a pivotal role in our success. We 
had selected a different single for this moment, and Eric 
shared “Todo de Ti” with me, with the idea of using it in-
stead. From the first spin, I fell in love with the song, and 
it struck me as the right decision. I had the impression 
that it was going to work well, although I never dreamed 
it would reach this level of success.

Executive of the Week: Sony Music 
U.S. Latin President Alex Gallardo

B Y  D A N  R Y S

(continued)

YOUR DAILY ENTERTAINMENT NEWS UPDATE

Bulletin
J U N E  1 1 ,  2 0 2 1   Page 1 of 23

• Primary Wave 
Sells $375M Stake to 

Oaktree Capital

• Sony Music 
Will Start Paying 

Royalties to Legacy 
Acts That Still Owe 

the Label Money

• European 
Commission 

Guidance Muddies 
the Waters for EU 

Copyright Directive

• Megan Thee 
Stallion’s New Music 
Will Be Released on 
the Label She Sued 

to Leave

• Garth Brooks 
on Resuming his 

Stadium Tour Safely: 
‘I Think We’re All 

Learning’

• Executive 
Turntable: Atlantic 
Names EVP Black 
Music Promotion, 
WFUV Hires Rita 

Houston Successor

INSIDE

TOTAL 
IMMERSION

SUBSCRIBE TO BILLBOARD PRO FOR 
ACCESS TO NEW REPORTS 

AND THE ARCHIVE

ESSENTIAL ANALYSIS of the latest business topics and 
trends formulated to give industry players the competitive 
advantage in a rapidly changing market.

EXCLUSIVE QUARTERLY REPORTS that deliver in-depth, 
holistic reporting; case studies; and custom data designed 
to serve the industry.

AA DEEP DIVE LIBRARY stocked with intelligence on fan data, 
song catalog sales, TV synchs, Africa’s burgeoning music 
business and the gaming industry’s embrace of artists.

https://www.billboard.com/music/rauw-alejandro
https://www.billboard.com/author/dan-rys
https://www.billboard.com/deep-dive




 Page 3 of 23

The song is a bit of a departure sonically 
from his usual sound. Why did that work for 
him here?

Rauw Alejandro has always been an 
atypical artist in the urban genre. His 
choreographic skills, unusual in reggaetón, 
are already well-known. Having said that, 
he has never been afraid to experiment 
and try out other styles on songs like “Algo 
Mágico,” “Química” and “Enchule.” That’s 
why the musical leap is something that did 
not surprise us. I also think that the fans are 
eager to listen to new concepts, with differ-
ent sounds and production styles.

He teased the song on Instagram, building 
anticipation before its release. How calcu-
lated are you guys in utilizing social media 
to help create interest in a song?

Social media is an artist’s principal means 
of communication with their fans. In any 
release campaign, its use is key to keep the 
followers engaged and also to attract new 
ones. Rauw made a strategic disappear-
ance from Instagram and deleted all of his 
posts, finally reappearing with a new single, 
style and look, sans his trademark braids. 
Without a doubt, all of that helped generate 
expectations.

Why do you think this song has resonated 
so much globally?

We know that Latin music is having a 
tremendous presence in many non-Spanish-
speaking markets. In this case, it also helps 
that the production sounds more inter-

national, further from reggaetón, which 
allows listeners from different countries and 
languages to connect with it. Furthermore, 
the music video has played a very important 
role, and once again, I must give credit to 
the artistic vision of Rauw and his manager 
Eric. The ‘80s sound of the song is accom-
panied by a retro video that connects with 
people’s nostalgia for old-school roller rinks. 
I believe the combination of the song and 
video is very powerful. Currently, this song 
is on the charts in over 25 non-Spanish-
speaking countries including South Korea, 
Hong Kong, Malaysia and Singapore.

This is his fifth top 10 on Hot Latin Songs 
in less than a year, but importantly, his first 
without another featured artist. Was that a 
deliberate strategy in building his career?

Yes. Some of his most important songs — 
“Tattoo,” “2/Catorce,” “Algo Mágico” — have 
been solo tracks. For Rauw, it has been a 
priority to show that he can reach the top 
of the charts without needing to rely on 
featured artists.

Sony Latin also maintains a business 
intelligence department. How do you use it, 
and how did you use it to help Rauw?

It is very important to know how the 
single is doing in different countries. At 
times, it is necessary to implement local 
strategies to reach a certain audience. BI 
gives us insight into what is happening in 
each territory at any moment, enabling us to 
act swiftly. 

Primary Wave 
Sells $375M Stake 
to Oaktree Capital
BY ED CHRISTMAN

O
aktree Capital Management has 
paid $375 million to acquire a 
significant minority stake in Pri-
mary Wave Music, the compa-

nies announced Friday (June 11). A portion 
of that investment will be used to complete 
funding for a new commingled music intel-
lectual property fund, which Primary Wave 
established earlier this year.

Primary Wave Music operates music pub-
lishing, record label and artist management 
divisions and runs two commingled funds 
it started in 2016 and in 2019. Those music 
asset funds and the new investment mean 
that the company now has $1.7 billion under 
management.

Since then, Primary Wave has either 
acquired or entered into partnerships 
with the catalogs of Stevie Nicks, the Four 
Seasons, Bob Marley Whitney Houston, 
the Culture Club, Olivia Newton-John, Ray 
Charles, Burt Bacharach, Leo Sayer, K.T. 
Tunstall, Dan Wilson, Godsmack and Sun 
Records, which includes recordings by Jerry 
Lee Lewis, Johnny Cash, Carl Perkins and 
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Roy Orbinson. Most of its investments are in 
music publishing but the company also buys 
artists’ recording royalties and some record 
masters as the deal for Sun Record shows.

“The Primary Wave team is honored to 
have such a respected financial institution 
and talented team supporting our efforts,” 
said Primary Wave founder and CEO Larry 
Mestel in a statement. “[Oaktree Capital 
co-chairman and chief investment officer] 
Bruce Karsh and I have had a working 
relationship for over 15 years and he has the 
unusual combination of business savvy and 
creative sensibility towards music. This is an 
exciting new chapter for the entire company 
as we continue to grow and evolve our busi-
ness.”

With the Oaktree investment — which 
was first reported by Bloomberg News — 
Primary Wave will be able to complete its 
Primary Wave Music IP Fund 3, which 
sources say had targeted raising $700 mil-
lion for music asset acquisitions. Primary 
Wave filed with the SEC to establish that 
fund on Feb. 16. The two earlier commingled 
funds, Primary Wave Music IP Fund 1 and 
2, have combined invested $800 million in 
music assets.

“I’ve long admired the business model 
and success that Larry has built for Primary 
Wave and saw this Partnership as a unique 
opportunity to diversify our investment 
portfolio in a growing and uncorrelated as-
set class,” Karsh, added in a statement. “As a 

true music lover myself, I’m dedicated to the 
company’s growth and future success.”

The two companies previously partnered 
in 2011 when Oaktree Capital backed Pri-
mary Wave’s offer to buy Warner Chappell 
when the entire Warner Music Group was 
up for sale. (The ended with Len Blavatnik 
buying the entire company.)

The year later, Oaktree backed Primary 
Wave’s bid when Sony Music Publishing 
had to sell off a portion of EMI’s publish-
ing catalog. The Rosetta music publishing 
catalog, as it was called, contained Virgin 
Music Publishing and Famous Music U.K. 
songwriters, including song catalogs of Iggy 
Pop, Culture Club, Kurt Cobain and more. 
The deal ultimately went to BMG.

“It is quite impressive how many leg-
endary music catalogs Primary Wave has 
acquired over their 15 years in business and 
we are proud to be aligned with Larry and 
his team for this next chapter,” said Oaktree 
Capital managing director and co-head of 
North America Brian Laibow in a state-
ment.

Like many other owners of music publish-
ing and recorded music assets, sources say 
Primary Wave is considering testing the 
public market at some point. That means it 
could do public offering to buy the music as-
sets of its commingled funds. Already in the 
last year, Round Hill Music has joined Hip-
gnosis Songs Fund on the public markets, 
while Reservoir is in the midst of a reverse 

merger with Roth CH Acquisition II Co. that 
will make it a publicly-traded company.

In other news, Primary Wave has cut 
a global distribution deal with the Virgin 
Music Label & Artist Services, an indie 
distributor under the Capitol Music Group 
umbrella. As part of that deal, Virgin will 
distribute the Sun Records catalog and 
other masters owned by Primary Wave, as 
well as records from Primary Wave Music’s 
strategic partner the Gaither Group, which 
owns the labels Gaither Music, Green Hill 
and Emerald Wave. 

Sony Music Will 
Start Paying 
Royalties to 
Legacy Acts That 
Still Owe the 
Label Money
BY TATIANA CIRISANO

S
ony Music will start paying its lega-
cy acts royalties, even if they still 
technically owe the label money.

This new “Legacy Unrecouped 
Balance Program” was announced Friday 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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(June 11) in a letter obtained by Billboard to 
artists and earning participants as part of 
new initiative called “Artists Forward.” Under 
the new policy, the label will no longer apply 
existing unrecouped balances to earnings for 
eligible artists signed prior to the year 2000 
who have not received advances since 2000. 
It applies retroactively to Jan. 1, 2021.

The letter states that Artists Forward will 
focus on “prioritizing transparency with 
creators in all aspects of their development.” 
It continues, “Through this program, we are 
not modifying existing contracts, but choos-
ing to pay through on existing unrecouped 
balances to increase the ability of those who 
qualify to receive more money from uses of 
their music.” Qualifying artists and partici-
pants will be notified in the coming weeks.

As a result of the new policy, these legacy 
acts can now use financial services available 
through Sony Music’s artist portal. These 
include a new real-time advance feature that 
allows artists to receive instant advances on 
projected future earnings. (The feature is 
currently available in the U.S. and UK, and 
will be rolled out in additional international 
markets later this year.) They can also use 
an existing cash out feature to request a 
withdrawal of all or part of their payable 
balance each month as soon as it becomes 
available, with no fees or charges.

Sony Music’s new policy comes amid 
continued conversations in the music indus-
try about how to make the business more 
fair to artists, songwriters, producers and 
other music creators. When asked why Sony 
Music would initiate a program like this 
that would, presumably, forfeit millions of 
dollars in future royalties, a source familiar 
with the program says it is part of the label’s 
efforts to be increasingly “artist friendly and 
artist focused.”

The aim, the source adds, is for Sony 
Music to “be a true partner of the artist, sup-
porting them in all stages of their career.”

Read the full letter here:
Dear Sony Music Partner:
Today Sony Music Entertainment is an-

nouncing an expansion of the comprehensive 
support we provide to thousands of our 
artists around the world, with the launch 
of a new initiative called Artists Forward, 
prioritizing transparency with creators in all 

aspects of their development.
Legacy Unrecouped Balance Program
To enhance our level of service under 

Artists Forward, we are unveiling a Legacy 
Unrecouped Balance Program, creating more 
payment opportunities for our long-standing 
artists and participants around the world.

As part of our continuing focus on develop-
ing new financial opportunities for creators, 
we will no longer apply existing unrecouped 
balances to artist and participant earnings 
generated on or after January 1, 2021 for 
eligible artists and participants globally who 
signed to SME prior to the year 2000 and 
have not received an advance from the year 
2000 forward.

Through this program, we are not modify-
ing existing contracts, but choosing to pay 
through on existing unrecouped balances to 
increase the ability of those who qualify to 
receive more money from uses of their music.

In addition, those eligible for the Legacy 
Unrecouped Balance Program can join other 
qualifying Sony Music artists in being able to 
receive advances on projected earnings using 
Real Time Advances, a new feature avail-
able through the Sony Music Artist Portal 
enabling instant account advances. It is cur-
rently available in the U.S. and U.K. and will 
be rolling out in additional markets around 
the world later this year. Qualifying artists 
and participants who use the Sony Music Art-
ist Portal will also be able to request a with-
drawal of all or part of their payable balance 
each month as soon as it becomes available 
using our industry-leading Cash Out feature. 
Artists and participants who qualify for the 
Legacy Unrecouped Balance Program will be 
notified of their eligibility separately in the 
weeks ahead.

A Continuing Commitment to Artists
We’re driven by our mission to provide 

artists with the best levels of service. The 
program we are announcing today is part of 
that continuing work and further builds on 
our initiatives and investments in modernized 
contracts, flexible deal options, advanced data 
and analytics insights for creators and more.

For more information, please speak to your 
local label representative or visit the Sony 
Music Artist Portal (sme-artistportal.com).

Best,
Sony Music Entertainment 

European 
Commission 
Guidance 
Muddies the 
Waters for 
EU Copyright 
Directive
BY RICHARD SMIRKE

L
ONDON – When the European 
Parliament passed the EU Copy-
right Directive two years ago, it 
was hailed as a landmark victory 

for artists because it made platforms like 
YouTube liable for using unlicensed content 
in Europe.

Now those hard-fought gains for rights 
holders are in danger of being diminished 
by new guidance from the European Com-
mission, which, music trade bodies say, 
threatens to weaken creators’ rights, rather 
than strengthen them, as the directive set 
out to achieve.

The long-delayed EC guidance, pub-
lished June 4, is designed to support the 
27 EU member countries’ adoption of the 
copyright directive into national law. The 
guidance relates to Article 17 of the directive 
and enshrines the core wins it delivers for 
the music business.

They include the requirement for plat-
forms that rely on user-generated content 
— such as YouTube, TikTok or Facebook 
— to obtain “fair remuneration” license 
deals with rights holders and to make “best 
efforts” to remove unlicensed content and, 
most importantly, ensure that it stays down.

But the document also introduces 
exceptions that music execs say streaming 
platforms could use to try and avoid liability 
for hosting unlicensed content — potentially 
replacing one safe harbor with another.

“The guidance risks creating uncertainty 
and ambiguity by going beyond the scope of 
the directive,” says European authors group 
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GESAC, which represents the rights of more 
than one million musicians, creators and 
rights holders.

GESAC notes that while the guidance 
provides “some useful clarifications” on 
how EU countries should implement the 
bill, “unhelpful” elements muddy the waters 
around licensing and could lead to a “pos-
sible weakening of the rights of creators.”

Of particular concern is the commission’s 
proposal that platforms are not obliged to 
license “reproduction rights” — standard 
practice in existing digital licensing deals 
and a provision that contravenes European 
copyright law.

The guidance, which is not legally bind-
ing, also introduces new processes on top of 
what’s in the directive to ensure that “legiti-
mate uses” of music — such as caricature, 
parody or pastiche — are not automatically 
blocked and remain on platforms.

In this instance, platforms are required 
to assess at the point of upload whether the 
content is “manifestly infringing” or not. 
Rights holders will be able to request take 
downs of any unauthorized content — but 
only after it has been subject to human 
review by the platform. Until then, it stays 
online.

Helen Smith, executive chair of Euro-
pean independent labels body IMPALA says 
that certain aspects of the new guidance 
“clearly go beyond the text of Article 17” and 
she is concerned that they could be exploit-
ed at the expense of musicians and rights 
holders. “European recovery depends on 
strong copyright rules implemented swiftly 
and faithfully,” she says.

EU countries had until June 7 to pass the 
copyright directive into national law, but 
only a handful of countries so far have done 
so. They include France, the Netherlands, 
Hungary and, most recently, Denmark, who 
have all passed legislation in line with the 
directive.

Germany also passed its version of the law 
on May 28, despite strong objections from 
labels, artists and publishers over new 
exceptions that rights holders say will have 
damaging consequences.

Germans are angry about the inclusion of 
a controversial law stating that short song 
clips of under 15 seconds uploaded onto 

user-generated platforms will be presumed 
“minor use” and thus effectively exempt 
from having to obtain permission or a 
license from the rights holder. (Rights hold-
ers can, however, request a takedown using 
a “red button” mechanism if they can prove 
an upload creates significant economic 
harm.)

In uncontested “minor use” instances 
platforms will have to pay collecting societ-
ies for their use under a fixed-rate tariff, 
which would then be distributed to rights 
holders. (The provision will only apply if 
there are no other licensing agreements in 
place and platforms will still be required to 
go to rights holders for licenses.)

Rights holders fear that these concessions 
could make it harder to negotiate fair licens-
ing deals in the future with platforms that 
rely on short clips, like TikTok and Triller, 
and would suppress the growth of Ger-
many’s music industry — the world’s fourth 
largest with $1.4 billion in total revenues in 
2020, according to IFPI.

To avoid the same potential loopholes be-
ing introduced elsewhere in Europe, music 
execs want EU countries that have yet to 
adopt the directive into national law to stick 
closely to the EU text, not the latest guid-
ance, which they say confuses matters.

“The law is the law — and in this case 
that’s very much Article 17, not the guid-
ance,” says John Phelan, director general of 
global music publishing trade body ICMP.

“The game has changed now in Europe,” 
says Phelan. “Music licensing for these 
companies is now about clearance and 
observance, not avoidance.” 

Megan Thee 
Stallion’s New 
Music Will Be 
Released on the 
Label She Sued to 
Leave
BY CARL LAMARRE

W
hen Megan Thee Stal-
lion launches her new 
album cycle with the much 
anticipated single “Thot 

Sh—” on Friday, she’ll still be releasing the 
music on 1501 Certified Entertainment, the 
label run by former Major League Baseball 
star Carl Crawford that she sued last year 
over unfair contract terms. 

Crawford is currently appealing a 
decision by a Texas Judge who blocked 
Crawford’s attempt to force the legal fight 
into arbitration. Sources familiar with the 
situation tell Billboard that Megan Thee 
Stallion’s 12-count lawsuit against Crawford 
with allegations that include fraud and un-
conscionability can move forward. There 
are currently no dates yet set for the next 
trial hearing, but the source expects it to oc-
cur by September. Last March, Megan Thee 
Stallion filed a lawsuit to get out of her 
recording contract with 1501 and received 
a temporary restraining order from a 
Texas judge that prohibited the label from 
restricting her right to release new music. In 
the restraining order request, the rapper 
called her contract with 1501 “unconscio-
nable,” claiming she was only paid $15,000 
from the label after earning more than 1 
billion streams and selling over 300,000 
individual track downloads — which was 
combined worth an estimated $7 million.

The contract — which was included in 
the lawsuit — shows under the 360-deal she 
signed with 1501, the label receives owner-
ship of her master recordings, 60% of her 
net recording royalties, 50% of her publish-
ing, 30% of her revenue from merchandis-
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ing, sponsorships, and endorsements, and 
30% of revenue from live performances and 
side artist engagements over $1,000.

Megan Thee Stallion also alleged she was 
“attacked and threatened on social media” 
by Crawford and his associates after joining 
Roc Nation for management in September 
2019.

Crawford denied the allegations in an 
interview with Billboard, saying, “Nothing is 
true that she said.... The only thing we ever 
did was give, give, give.”

Days after the lawsuit was filed, Megan 
Thee Stallion released her Suga EP through 
1501 with distribution from 300 Entertain-
ment. That album included the hit “Sav-
age” and was followed by a remix for the 
song featuring Beyoncé that hit No. 1 on the 
Hot 100 and landed Megan Thee Stallion 
three Grammys earlier this year, including 
best rap performance and best rap song.

Megan Thee Stallion is no longer trying 
to leave 1501, according to sources familiar 
with the situation, but a legal “dispute about 
the fairness of her contract” continues and 
she is still seeking better terms.

She is “trying to correct the deal revise it 
for who she is today,” says the source. In the 
meantime, she will release new music under 
the current terms of her deal.

Additional reporting from Dave Brooks. 

Garth Brooks 
on Resuming 
his Stadium 
Tour Safely: ‘I 
Think We’re All 
Learning’
BY MELINDA NEWMAN

I
f Garth Brooks had any qualms that 
his fans were ready to return to full 
stadiums to see the country titan in 
concert, his concerns were quickly al-

layed as he began putting tickets on sale for 
summer stadium shows.

While many artists have postponed 
touring until the the fall or 2022, Brooks is 
one of the first acts to return to stadiums at 
100% capacity as COVID-19 restrictions lift 
across the country.

On May 6, Brooks sold more than 50,000 
tickets in less than 30 minutes for his July 
17 show at Salt Lake City’s Rice-Eccles 
Stadium. That was quickly followed on May 
21, by moving more than 86,000 tickets in 
75 minutes for his Aug. 14 shows at Lincoln, 
Nebraska’s Memorial Stadium, the first con-
cert at the venue in 34 years. This morning 
(June 10), tickets for his Aug. 7 Kansas City 
shows at Geja Field at Arrowhead Stadium 
went on sale.

These shows join rescheduled 2020 con-
certs now slated for July 10 at Las Vegas’ Al-
legiant Stadium, Sept 18 at Cincinnati’s Paul 
Brown Stadium, and Sept. 25 at Charlotte’s 
Bank of America Stadium

While selling out stadiums is standard 
operating procedure for Brooks since he 
started his three-year stadium tour in 2019, 
he had no idea if the fans were ready to 
come back as the pandemic began to wane. 
“Everything was new again so you didn’t 
know what was going to happen,” he says.

What happens next is that Brooks will 
move ahead with his tour at an accelerated 
pace, filling in the calendar for the rest of a 
year to make up for lost 2020 dates. But as 
he notes in a conversation with Billboard be-
low, rapidity does not replace responsibility 
— and he and his team are moving ahead, 
fully aware that all eyes will be on him to 
see how to safely move ahead while the 
pandemic wanes, but remains a long way 
from totally over.

You’re one of the first solo artists to go 
back into stadiums in the U.S. this sum-
mer. What signal do you hope that sends?

What I hope is the week after the shows, 
people go, “Hey look man, we mass-as-
sembled and we sang and we had fun like 
it was 2019 — and we’re not worse off for 
it.” Let’s say we get the best reviews we’ve 
ever gotten in our life; still, for me, the most 
important thing is what happens after that 
in that city. Did everyone come out of it OK? 
And if so, then, thank you, God. That’s what 
you’re hoping for more than anything.

What were you thinking when the first 

show in Salt Lake City went on sale?
Everything was new again so you didn’t 

know what was going to happen. You didn’t 
know what your mask mandates, restric-
tions, were. Anybody that was dealing with 
us knew we were doing 100% capacity, so 
when we got the green light from Utah and 
the green light from Nebraska it was pretty 
cool and it’s sweet that people are showing 
up like this.

I think people naturally want to be to-
gether and sing songs together, but with that 
said, the responsibility comes with them 
leaving safely once they get there. That’s our 
job, that’s the stadium’s job. We must remain 
responsible and careful with how we act 
around each other.

What was your process in picking 
venues that you knew would be able to 
handle 100% capacity?

I’ll speak for [Brooks’ longtime concert 
promoter] Ben Farrell on this. He has a list 
of our places to play that have been the best 
to us in our career, and he just kept rotat-
ing them as time would come on. This city 
would fall out, and the next city would be 
there, and he’d reschedule the city that 
would fall out. The wheel just kept going for 
the last year and a half.

Finally, when he called Utah and said, 
“You guys are up on the list,” they got with 
the governor and everybody was fine. That 
became the first city. If Lincoln wasn’t in, 
it would [have] dropped and become a city 
down the way. With all the opening of ev-
erything, it looks like every city in the future 
will be 100% — unless we do something that 
isn’t in line with stuff, and cause this thing 
to shut back down, so back to the respon-
sible part again.

What steps are you taking at the 
venues to keep people safe given that the 
pandemic is not over?

You do all you can do. You can open up 
as many lanes as possible. They’re going to 
be hiring more ticket staff. We talked about 
doing masks for everybody and the stadiums 
stepped up and said, “That’s our job,” so 
they’ll have masks for everyone there that 
wants one. Our job is to get people in there 
and to make sure the message goes out, “Do 
not look strangely at someone who is wear-
ing a mask — and if you are wearing a mask, 
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don’t look strangely at someone who isn’t.” 
We’re all taking our steps toward recovery 
at our own pace and let’s all be family. Let’s 
all have a good time, and let’s respect each 
individual’s way of how they’re handling 
this and coming out of it.

What about for your crew?
The state and stadium laws come first for 

us, but we’ll probably mask mandate our 
own band and crew for the rest of the year, 
because we’re traveling from city to city. 
We do not want to get this thing shut down, 
so we’ll be toughest on ourselves, and we 
should be.

Are you mandating your crew gets vac-
cinated?

As an artist, I don’t think I can mandate 
it. My thing is we’re all a family that’s been 
together for 100 years anyway, so the con-
versation is this: If you don’t believe in the 
vaccination, or don’t feel like you’re going 
to get it, I get it — but what you’re going to 
do is you’re going to stay at home. I’ll still 
pay you, but I’m going to pay you to stay at 
home, and the rest of the crew members will 
make up for you. Only vaccinated band and 
crew will be on this tour, because we don’t 
need to fire up just to shut down. This is the 
individual’s choice 100%, but if you’re not 
vaccinated, you won’t be out there with us 
this year.

Are you testing your crew onsite?
You have to test them at home. You don’t 

let them go somewhere. You sure as hell 
aren’t going to take them into these cities 
and then test them there. If it happens out 
there, everything gets shut down, so you test 
them all at home.

You’ve been telling fans that if they 
aren’t ready to come out, don’t worry. It’s 
not their last chance.

Yeah, a concert is a luxury, it’s not a need. 
It’s the same way with the vaccination talks 
with this band and crew. The reason I want 
you to get the vaccination is because you 
think it’s what’s best for your health. If you 
do not believe that, do not get the vaccina-
tion. Let’s do some studying on it; if you 
need somebody to talk to, let us provide 
those people or you can provide it them-
selves. It’s everybody’s choice because to 
have a good shot at entertaining people, you 
want people there because they want to be 

there.
How are you going to feel when you 

step on stage July 10 in Las Vegas for the 
first time since Detroit in February 2020?

My voice is going to be gone after two 
songs. I think I’m just so excited, I’m going 
to wear myself out the first 10 minutes. I’m 
like a little kid. I just can’t wait to get back to 
the playground and hear those people sing.

I can hear you tearing up just talking 
about it.

Dammit, yes.
What are you looking most forward to?
Getting to hear that crowd singing. What 

you miss more than singing and playing is 
standing on that stage and hearing every-
body sing for you. That’s the rush of it all 
for me. And then there’s the other part, the 
love part. The guys on stage are the guys 
you’ve been on stage with since day one. You 
haven’t seen them for 18 months either, so 
it’s going to be nice to see the guys again. 
There’s no better seat than where I’m stand-
ing when you do “The River,” and all those 
[cell phone] lights come on and you hear 
them singing. That’s just a beautiful thing. 
To get back to doing that, I can’t wait.

Are there more dates coming beyond 
what you’re put on sale?

There are going to be more dates played 
in the last six months of this year than the 
rest of the stadium tour and the beginning of 
it combined. We’ve got a lot of making up to 
do. So where we would go once every three 
weeks, I think we’ll be going every weekend, 
if not every other weekend, from here on 
out.

What kind of expenses did you have to 
look at that you didn’t have pre- COVID?

That’s a lot of stadium expenses: The 
sanitization of everything, the addition of 
masks, the addition of hand sanitization 
stations. We go to the stadium and go, “Ok, 
show us your expenses there and let’s share 
in them because you shouldn’t be taking 
them all on” — but I gotta tell you, they’re 
going way over the top. And I’m fine with 
that, because if we can get to January of ’22 
and not shut this thing down, then we have 
a good chance of finishing strong.

You did not raise your ticket prices 
from before the pandemic even though 
you’re likely to incur extra costs. They 

are still around $95.
I guess this has just never been my way 

of thinking. You’re either going to make an 
absurd amount of money or you’re going to 
make a lesser absurd amount of money — 
but I can’t imagine raising the ticket prices 
to make sure you keep making the absurd 
amount of money. My thing is if we make 
100% of each ticket — and because of the 
COVID regulations and restrictions that we 
have to put in and pay for, we make 95% — 
I’m more than OK with that. [Laughs.]

What kind of follow up will you do with 
the venues?

There’s going be a thousand follow-ups 
on this. If there was something you can do 
better, can we apply it to the next city and 
do it better? I think we’re all learning.

So there may be things you learn, for 
example, from the Las Vegas show to 
keep people safer that you take into the 
Salt Lake City show and so on?

I’m hoping in all this stuff in the pandem-
ic that we’ve learned things — the stuff we 
never did before that never even crossed our 
mind. This might piss some people off, but 
in the future if I have a cold or something, 
hell, I might wear a mask in the store just to 
let people know, “Hey I’ve got a cold, I don’t 
want to give it to you. “But the mask thing 
seems to be sort of a smart idea.

What if you get shut down?
I don’t know. I have to tell you the truth 

— after 16 months of being shut down from 
financially to mentally, everything, I just 
don’t want to think about it. I’m sure [my 
managers] have a plan. For me, my job is to 
look forward, and run as safe and as fast as I 
can. Because, c’mon man, the people did not 
pay for that ticket to come see a guy lay up 
to chip to the green — they came to see a guy 
drive the green to the tee. And you picked 
the right guy for that. 

 Page 13 of 23

IN BRIEF



ISSUE DATE  6/26  |   AD CLOSE  6/16  |   MATERIALS DUE  6/17

COUNTRY
POWER PLAYERS

2 0 2 1

Billboard’s eighth annual Country Power Players 
issue will profile the people who have driven 
another solid year for the country music industry, 
generating billions in sales, streaming and 
publishing. This special feature will highlight the top 
executives, artists and changemakers who kept the 
music playing during an incredibly challenging 
year, as well as coverage of the changing face of 
country music. 
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Executive 
Turntable: Atlantic 
Names EVP Black 
Music Promotion, 
WFUV Hires 
Rita Houston 
Successor
BY CHRIS EGGERTSEN

K
evin Holiday was elevated to 
executive vp of Black Music 
promotion at Atlantic Records. 
He was previously senior vp of 

urban promotion.
In the new role, Holiday will oversee 

Atlantic’s Black Music radio promotion 
strategy and campaigns and lead the label’s 
national and regional Black Music promo 
team. He’s based out of New York and 
reports to Mike Kyser, president of Black 
Music at Atlantic.

Holiday started his career at Elektra Re-
cords in 2000 and moved to Atlantic in 2004 
when the labels merged. During his tenure, 
he has been instrumental in launching such 
breakthrough acts as Cardi B, Lizzo, Roddy 
Ricch and Silk Sonic.

“Kevin literally grew up at this company,” 
said Atlantic chairman & COO Julie Gre-
enwald in a statement. “From day one, he’s 
been a passionate advocate for our artists, 
who love him and his relentless devotion 
to their music and their long-term careers. 
Kevin’s played a pivotal role in taking our 
prominence in Black Music to new heights, 
and I’m thrilled to be able to announce this 
richly deserved promotion for one of our 
own.”

“Kevin is one of the most accomplished 
and respected promo execs in the industry,” 
added Kyser. “He’s worked tirelessly to 
break countless records, and he’s earned the 
admiration of the entire Black radio commu-
nity for his honesty and dedication. I know 
he’ll be an outstanding leader for our promo 

team, and we’re all looking forward to the 
great work he’ll be doing as we continue to 
develop our amazing artists.”

“This is extremely exciting for me,” said 
Holiday. “I love Atlantic Records, and my 
new role at the company excites me beyond 
words can express. Opportunities like this 
do not come around very often, and I’m ex-
ceedingly thankful to Julie, Craig, and Kyser 
and ready to tackle what lies ahead.”

WFUV 90.7 FM in New York named Rich 
McLaughlin the station’s program director, 
effective June 14. He succeeds the late Rita 
Houston, who died in Dec. 2020 after work-
ing at the station for 26 years as program 
director, music director and DJ.

McLaughlin joins the station from 
Amazon Music, where he oversees catalog 
programming worldwide.

McLaughlin launched his radio career at 
WFUV while attending Fordham University 
in the late 1990s, during which time Hous-
ton served as his mentor.

“WFUV’s rich history and culture 
is steeped in its training mission,” said 
McLaughlin in a statement. “The educa-
tion I received from Rita is evidence of 
her mission accomplished. Rita taught me 
that success achieved at the expense of 
authenticity is failure in disguise. The path 
she paved allowed for missteps along the 
way, and always led me back to what’s real. 
Rita’s spirit, fearlessness, and love of music 
continues to inspire.”

McLaughlin added, “The opportunity to 
serve a station and university deeply embed-
ded in my DNA is especially meaningful. 
FUV’s reputation for music discovery is well 
earned. The depth of industry partnerships 
with artists, labels, venues, and cultural 
organizations is extraordinary. The engaged 
community of music lovers who support its 
mission as listeners and donors is second to 
none. I’m grateful for the chance to guide 
WFUV’s next programming chapter, and I 
can’t wait to start contributing.”

“Rich is uniquely qualified for this role,” 
added Chuck Singleton, WFUV’s general 
manager, citing McLaughlin’s mix of terres-
trial, digital and streaming radio experience. 
“His accomplishments speak directly to the 
transition WFUV and the wider industry 
is experiencing. Rich’s leadership will be a 

booster shot for our content development 
and programming outreach to diverse new 
audiences.”

After obtaining his undergraduate degree 
at Fordham, McLaughlin nabbed his first job 
at Sirius Satellite Radio, where he was part 
of the team that built the company’s original 
station platform. He programmed Sirius’ Alt 
Nation and Left of Center and helped launch 
stations including The Spectrum, Lithium 
and Faction.

McLaughlin later worked as senior vp 
of programming at iHeartMedia, where he 
oversaw programming strategy for the net-
work’s digital station platform. He also led 
content strategy for iHeartRadio’s first-ever 
podcast platform, building partnerships 
with artists, managers, labels and broadcast 
networks including NBC, HBO and ESPN.

In 2016, McLaughlin joined Amazon as 
senior music curator. In that role, he led 
U.S. rock programming strategy across web, 
mobile and Alexa-enabled voice devices and 
platforms. He also designed and launched 
the original rock programming platform for 
Amazon Music Unlimited.

McLaughlin’s hire follows a four-month 
national search that drew over 60 ap-
plicants. It was completed with support 
from Ann Blinkhorn of Blinkhorn, LLC 
and Mike Henry at Paragon Media Strate-
gies.

FUV host Paul Cavalconte will introduce 
McLaughlin to listeners on June 13 at 6 p.m. 
EDT, joining him as guest co-host of Caval-
cade.

Chelsea Blythe was hired as senior vp, 
A&R at Def Jam Recordings.

In her new post, Blythe will oversee select 
artist projects while also discovering and 
signing new talent to the label. She will be 
based in Santa Monica and report directly to 
Def Jam interim CEO Jeff Harleston.

Blythe started in the A&R department at 
Interscope Records in 2012 before moving 
to Columbia Records in 2016.

“I’m excited to welcome Chelsea to the 
Def Jam family,” said Harleston. “I’m confi-
dent her instincts and acumen will imme-
diately be felt within the A&R team and the 
company as a whole.”

“I’m so excited to bring my passion for 
great talent to such a legendary label,” added 
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Over the past 25 years, the Los Angeles trio—will.i.am, 
apl.de.ap, and Taboo—earned six GRAMMY® Awards and 
achieved sales of 35 million albums and 120 million singles 
across seminal releases such as Elephunk, The E.N.D., and 
more

One of the era’s biggest acts, they emerged as “the 
second best-selling artist/group of all-time for 
downloaded tracks,” (Nielsen) and landed on Billboard’s 
“Hot 100 Artists of the Decade.” In 2011, they dazzled the 
world with a landmark performance at the Super Bowl 
XLV Halftime Show.

Their eighth studio album, TRANSLATION, achieved 
staggering international success after its release in 2020, 
and features major collaborations with artists such as J 
Balvin, Ozuna, Maluma, Shakira, Nicky Jam, and Tyga. The 
album resulted in a series of chart-topping singles, 
including the massively successful “RITMO (Bad Boys For 
Life)” [feat. J Balvin] and “MAMACITA” [feat. Ozuna and 
J.Rey Soul], both of which achieved #1 status on three 
Billboard Charts each, numerous award nominations, and 
gold, platinum, and diamond certifications globally.

The album single from December 2020, “GIRL LIKE ME” 
[feat. Shakira] achieved success on Latin and Top 40 
radio, and was the subject of a viral TikTok challenge in 
late 2020. The success of TRANSLATION continues to 
demonstrate Black Eyed Peas’ ability to reinvent 
themselves along with the ceaseless changing of 
the times.

Please join Billboard as we celebrate the 25 years of 
Black Eyed Pea success as one of the most compelling 
acts in the music scene
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Blythe. “I want to thank Jeff Harleston and 
DJ Mormile for this incredible opportunity, 
and I look forward to building something 
special with the entire Def Jam team as we 
begin this journey.”

Jeff Tobias was promoted to head of 
country music at ONErpm, a newly-created 
position.

Since joining the A&R team at ONErpm in 
2018, Tobias has been a key force in the re-
cent success of artists including Trey Lewis 
and Chevel Shepherd.

Tobias moved to Nashville from Los An-
geles in 2014 to work at CAA Nashville and, 
later, as a manager at ROAR.

“ONErpm has grown significantly since 
I’ve been with the company,” said Tobias 
in a statement. “With the additions to our 
country marketing team, expansion of 
specialists and services we now offer our 
artists, it’s an exciting time to be working 
with ONErpm, and I’m thrilled to be taking 
on this new role.”

DJ Louie Styles joined the artist and la-
bel relations team at video management, dis-
tribution and monetization platform Vydia. 
He was scouted by the company’s vp of label 
relations Mark Gorman.

Founded in 2013 by Roy Lamanna, Vydia 
has supported the careers of Lil Pump, Post 
Malone, Jon Z and Drake Bell and estab-
lished partnerships with companies includ-
ing Spotify, Apple Music, TikTok, Sound-
Cloud, YouTube, MTV and Facebook. 

Bandcamp Sets 
Second Annual 
Juneteenth 
Fundraiser
BY TATIANA CIRISANO

F
or the second year straight, Band-
camp will donate 100% of its share 
of all sales made on the online 
music marketplace to the NAACP 

Legal Defense Fund next Friday (June 18), 
the day before Juneteenth.

Bandcamp’s share is 15% of digital and 

10% of physical sales. The donation for 
the holiday commemorating the emanci-
pation of enslaved people in the U.S. will 
go towards supporting the NAACP Legal 
Defense Fund’s ongoing efforts to promote 
racial justice through litigation advocacy 
and public education.

“We held our first Juneteenth fundraiser 
last year in response to the murders of 
George Floyd and Breonna Taylor, and the 
long-standing structural oppression, state-
sanctioned violence, and daily racism faced 
by Black people and people of color, includ-
ing many of our fellow employees and artists 
in the Bandcamp community,” Bandcamp 
co-founder/CEO Ethan Diamond wrote in 
a company blog post. “We’ve been inspired 
by and joined in the growing call for racial 
justice and equity, and have celebrated the 
many new reforms, practices, and policies 
that bring us closer to a world where Black 
people and people of color can thrive with-
out fear of violence and oppression.

“At the same time,” he concluded, “we 
are nowhere near where we need to be, and 
there is still much work to be done.”

The fundraiser is part of Bandcamp’s 
broader philanthropic efforts. Bandcamp 
has waived its share of sales on the first 
Friday of every month since March 20, 2020 
— now dubbed Bandcamp Friday — pass-
ing along all revenue to artists and labels. 
The Juneteenth fundraiser will replace this 
month’s Bandcamp Friday, and the next one 
happens on August 6, after which Bandcamp 
Fridays will continue through the rest of 
2021.

In addition to organizing other fundrais-
ers, Bandcamp now allocates $30,000 annu-
ally to partner with racial justice organiza-
tions.

In his blog post, Diamond also outlined 
a list of local racial equity organizations in 
Oakland, Calif., where Bandcamp is head-
quartered, including the East Oakland Col-
lective, East Oakland Youth Development 
Center, Hidden Genius Project, Oakland 
Black Business Fund and Oakland Kids 
First. 

Digital 
Underground’s 
Shock G Cause of 
Death Revealed
BY KATIE ATKINSON

D
igital Underground frontman 
Shock G died from an accidental 
overdose of fentanyl, metham-
phetamine and alcohol, accord-

ing to the initial case summary from the 
medical examiner in Florida’s Hillsborough 
County.

According to the report obtained by Bill-
board, Shock G was last seen alive at a hotel 
in Tampa, Florida. He was found unrespon-
sive April 22 by the hotel manager, who 
checked in on the rapper after he missed his 
checkout time. Shock G (real name: Gregory 
Jacobs) was pronounced dead at the hospi-
tal that day.

A spokesperson for the Hillsborough 
County Medical Examiner tells Bill-
board that the final autopsy is not yet 
completed.

Digital Underground was best known for 
their 1990 hit “The Humpty Dance,” and 
Shock G was front and center for the song’s 
MTV-favorite video as his alter ego Humpty 
Hump. The group was formed in Oakland, 
Calif., in 1987 by Shock G, Chopmaster J 
and Kenny-K, and the collective included 
a revolving door of more than three dozen 
members over its almost three decades of 
activity — including some of the earliest 
recordings from a young Tupac Shakur.

The group had four top 40-charting hits 
on the Hot R&B/Hip-Hop Songs chart, 
including the top 10 smash “The Humpty 
Dance,” which also spent five weeks at No. 
1 on the Hot Rap Songs chart in 1990 and 
peaked at No. 11 on the all-genre Billboard 
Hot 100. The song also garnered a Grammy 
nomination for best rap performance by a 
duo or group. “The Humpty Dance” was one 
of two top 20-charting hits on the Dance 
Club Songs chart, alongside 1991’s “Same 
Song.” The latter track housed an early ap-
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pearance of 2Pac on a commercial record-
ing, as he raps the final verse on the track. 
He’s introduced in the previous verse by 
Shock G, who raps “2Pac, go ahead and rock 
this.”

The group also placed six entries on 
the Top R&B/Hip-Hop Albums chart, 
including a pair of top 10s: 1990s Sex Pack-
ets and 1991’s This Is an E.P. Release. 

Quality Control 
Music’s Coach K 
Graduates from 
Saint Augustine’s: 
‘That Was Really 
My Dream’
BY DARLENE ADEROJU

K
evin “Coach K” Lee is one 
proud college graduate 28 
years after a gunshot wound 
temporarily left him unable to 

walk or complete his final semester at Saint 
Augustine’s University — the North Carolina 
HBCU from which he was set to graduate in 
1993 with a degree in economics.

Nearly three decades later and after two 
years of additional coursework, the Qual-
ity Control Music chief operating officer is 
thrilled to have successfully completed his 
matriculation in 2020, with a bachelor’s 
degree in business management. In recogni-
tion of his hard work, determination and 
trailblazing career in music, Saint Augus-
tine’s also bestowed Coach K with an honor-
ary doctor of humane letters degree.

“I’m still stunned,” he tells Billboard of 
his achievement, for which he received 
formal recognition during Saint Augustine’s 
2021 Commencement Ceremony on May 1. 
(An in-person graduation ceremony was not 
held at SAU’s campus last year in efforts to 
help prevent the spread of COVID-19 amid 
the pandemic.) “It was surreal,” Coach K 
recalls. “Then to get an honorary doctorate, 
I was in awe. It was the most beautiful day. 

I could not stop smiling. I felt my grandma’s 
spirit so strong.”

In the years after the ‘93 shooting, Coach 
K tells Billboard he felt like he “was still 
missing something.” But he was finally 
motivated to return to school after speak-
ing with his former basketball coach and 
mentor in 2018, who asked if he had ever 
thought about finishing what he started at 
Saint Augustine’s, during a tailgate celebra-
tion at the university’s homecoming. “At the 
time, my grandmother was still living and 
that was really my dream, I always wanted 
to see my mom and my grandmother’s face 
when I walked across that stage,” the doting 
son and grandson says. “I was like, ‘Man, I 
would love to get back in school to finish.’” 
He soon met with senior administration to 
discuss re-enrollment and revealed his plans 
to establish both a scholarship and studio 
for Saint Augustine’s University “that the 
kids can say was theirs.”

Coach K first went off to college as a teen-
age freshman in 1989 and attended Indiana 
University – Purdue University in Indianap-
olis (IUPUI). He had received a basketball 
scholarship to attend Clark Atlanta Univer-
sity, but the only child wanted stay close to 
his mom, who had always been incredibly 
supportive of him.

“I grew up in the inner city and my mom 
protected me,” he remembers. “She kept 
me busy playing sports, from everything 
that was going on around me. There was 
drug dealing, there was prostitution when 
I walked out my doorstep. But she kept me 
busy and grounded so that would never 
attack me. My mom was at every basketball 
game. She never missed a game my whole 
life. I stayed home so she could watch me 
play.”

Though he continued playing ball at 
IUPUI, the music executive in the mak-
ing tells Billboard, “I didn’t do too well 
academic-wise so I ended up having to go 
to a junior college up in Iowa. It was a big 
culture shock for me, like a really big culture 
shock. There were maybe 30 Black people in 
the whole town.”

But things took a turn for the better when 
a childhood friend who he played high 
school basketball with called him, saying, 
“‘Man, coach said if you come down here 

[to SAU] you can get a scholarship.’” After a 
visit to Saint Augustine’s University, Coach 
K tells Billboard he knew immediately that 
it was the perfect school for him, “Right 
then, I told coach, ‘I’m coming to play ball 
here.’”

He soon found himself around some of 
the dangerous activities his mother had 
tried so hard to protect him from through-
out his upbringing. “When I got away from 
my mom’s house, the temptation was so 
strong because it was right there in front of 
me,” he says. That proximity eventually led 
to the fateful shooting that left him hospital-
ized for months, unable to walk.

“Here I am [suffering], a senior in college 
and I came to college to play basketball,” he 
recalls. But agonizing as it was, the mu-
sic executive found his calling during his 
five-month hospitalization and subsequent 
recovery — which he says lasted about three 
years — when he began using music as a 
form of “escape.” Coach K says even though 
his grandma died just one year ahead of his 
college graduation, “She saw her grandson 
be successful in the music industry, the 
thing that he fell in love with after his near-
fatal accident.”

Almost 30 years later, Lee is the man who 
discovered the Billboard chart-topping trio 
Migos, an art collector who proudly sup-
ports Black, living artists and the owner of a 
“unicorn 1989 BMW M3 Convertible,” gifted 
to him for his birthday by his longtime 
business partner and Quality Control Music 
CEO Pierre “Pee” Thomas. “Only [786] of 
those [cars] were made in the world and I’m 
probably the only one in the U.S.A. with it,” 
says Coach K, who recently founded a social 
club called the Uptown Car Club to further 
his passion for vintage motors.

He also recently founded the Betty Brooks 
Foundation, in honor of his late grandma, 
to provide community-based campaigns 
including grocery drives, coat drives and 
back-to-school initiatives for those in need. 
“She was the glue that held everybody 
together,” he recalls. In partnership with 
Quality Control Music the organization 
hosted its first-ever food drive in his native 
Indianapolis on May 15.

For Coach, earning his bachelor’s degree 
and receiving an honorary doctorate from 
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his alma mater “is super big,” but he is most 
proud to have launched Quality Control 
Music alongside Thomas in March 2013 
after breaking into the industry as a music 
manager in 1997. “It’s the biggest accom-
plishment of my music career. We’ve built 
a brand that stands for something,” he says. 
“We took pride in still developing talent like 
the old Motown way.”

Coach K’s ambitions for Quality Control 
continue to grow. Recently, the company 
has been venturing into the film and TV, 
sports management and tech sectors. On the 
music front, Quality Control Music artists 
Lil Baby and Lil Durk released the collab-
orative rap album The Voice of the Heroes on 
Friday (June 4), while the Migos are set to 
drop their highly anticipated album, Culture 
III, on June 11.

And even though it took nearly three 
years for Coach K to recover from the 1993 
shooting and regain his mobility, he tells 
Billboard, “If I were to do it over, I would do 
it the same way. Those are learning experi-
ences you have to go through to learn about 
life. If I wouldn’t have had that experience, I 
wouldn’t be who I am today.” 

Rauw Alejandro 
Scores Rare All-
Spanish-Language 
Top 3 Hit on 
Global 200 With 
‘Todo de Ti’
BY ERIC FRANKENBERG

R
auw Alejandro blasts from No. 
31 to No. 3 on the June 12-dat-
ed Billboard Global 200 with 
“Todo de Ti” (and 18-3 on 

the Billboard Global Excl. U.S. chart). It’s 
the Puerto Rican rapper, singer-songwriter 
and producer’s first top three (or even top 
20) hit on the worldwide ranking. More 
rare, it’s only the third all-Spanish-language 
song to hit the top three since the chart 

premiered in September 2020.
Since the list launched, 35 songs have 

graced the top three. Most of those are sung 
entirely in English.

Six top-three hits break the mold, howev-
er, and can be split into two categories. The 
first is for songs in a mix of languages, one 
of which is English. The second is for songs 
written and performed entirely in languages 
other than English.

The former category includes three 
Korean/English-language songs, two of 
which held the top two positions on the 
Oct. 17, 2020, chart. That week, Jawsh 685, 
Jason Derulo and BTS ruled the ranking 
with “Savage Love – Laxed (Siren Beat).” 
The then-new BTS remix of the track added 
lyrics in Korean in addition to the song’s 
original English blueprint. Directly beneath 
was BLACKPINK with a No. 2 debut for 
“Lovesick Girls,” with verses trading off 
between the two languages.

In December, BTS was back atop the list 
with “Life Goes On,” a primarily Korean-
language song that features some prominent 
English lyrics in its chorus.

The second category, for songs with no 
English, includes three hits, all in Spanish.

Again, two of those songs charted in 
the top three simultaneously. Bad Bunny 
and Jhay Cortez’s “Dakiti” ruled the Nov. 
21-dated ranking, while Maluma’s “Hawái” 
rose to No. 3. Ultimately, “Dakiti” scored 
three weeks at No. 1 in November-December 
and stretched to a total of 10 nonconsecutive 
weeks in the top three, becoming the only 
song with non-English vocals to rank in the 
top three for more than one week so far.

That brings us to Alejandro’s soaring 
“Todo de Ti.” The pop-disco confection 
leaps into the Global 200’s top three, up 
180% to 102.6 million streams and 96% to 
2,000 downloads sold worldwide in the 
week ending June 3, according to MRC 
Data.

While holding the same position on the 
Global Excl. U.S. chart, the song performed 
better internationally, with 91% of its 
streams and 54% of its sales from outside 
the U.S., compared to the week’s respective 
averages of 75% and 46%.

And while the track’s streams split 55% 
vs. 45% in terms of audio vs. video, that 

breakdown slants closer toward video than 
the average song on the Global 200 this 
week, which derived 78% of all streams 
from audio services. The song’s giddy roller-
rink themed (and Shaquille O’Neal-featur-
ing) official video drew 45.7 million streams 
worldwide in the tracking week, helping 
the song, which Alejandro teased on social 
media ahead of its official May 21 release, 
further cut through the competition on the 
global stage. 

Paramore’s ‘Riot!’ 
Hits Top 10 on 
Billboard’s Top 
Album Sales 
Chart After Vinyl 
Reissue
BY KEITH CAULFIELD

P
aramore’s 2007 al-
bum Riot! reaches the top 
10 of Billboard’s Top Album 
Sales chart for the first time, 

thanks to a new pressing on silver colored 
vinyl.

The set re-enters the chart dated June 12 
at No. 8 with 7,000 copies sold in the U.S. in 
the week ending June 3 (up 1,380%), accord-
ing to MRC Data, nearly all from sales of 
the new vinyl edition. Riot! had previously 
debuted and peaked at No. 20 on the June 
30, 2007-dated chart. The album was issued 
on silver colored vinyl on May 28 as part of 
the Fueled by Ramen record label’s ongoing 
25th-anniversary festivities.

Elsewhere on the new Top Album 
Sales chart, as earlier reported, Taylor 
Swift’s Evermore returns to No. 1 ( jump-
ing 73-1) with the largest sales week of 2021 
(192,000; up 8,307%). Its sales surge is owed 
to the album’s release on vinyl, Swift-signed 
CDs and deep discounting on its digital 
album.

Plus, new albums from Blackberry 
Smoke and DMX debut in the top 10, 
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while Playboi Carti’s Whole Lotta Red hits 
a new chart high, following its release on 
vinyl.

Billboard’s Top Album Sales chart ranks 
the top-selling albums of the week based 
only on traditional album sales. The chart’s 
history dates back to May 25, 1991, the first 
week Billboard began tabulating charts with 
electronically monitored piece count infor-
mation from SoundScan, now MRC Data. 
Pure album sales were the measurement 
solely utilized by the Billboard 200 al-
bums chart through the list dated Dec. 6, 
2014, after which that chart switched to a 
methodology that blends album sales with 
track equivalent album units and streaming 
equivalent album units. For all chart news, 
follow @billboard and @billboardcharts on 
both Twitter and Instagram.

Olivia Rodrigo’s Sour slips 1-2 in its sec-
ond week on Top Album Sales, with 24,000 
copies sold (down 67%).

DMX’s posthumous album Exodus debuts 
at No. 3 with 14,000 sold, while Blackberry 
Smoke’s new You Hear Georgia starts at No. 
4 with 12,000 sold. It’s the eighth top 10 for 
DMX, and the third for Blackberry Smoke. 
It’s also the highest-charting effort yet for 
the latter act, eclipsing the No. 6 peak of 
2016’s Like an Arrow.

Playboi Carti’s Whole Lotta Red re-enters 
Top Album Sales at No. 5 with 8,500 sold 
(up 7,203%) following the set’s May 28 
release on vinyl LP. The album initially 
debuted and peaked at No. 6 from its digital 
downloads upon its release on Dec. 25, 2020. 
(The set has yet to be issued on CD.)

Twenty One Pilots’ Scaled and Icy falls 
2-6 in its second week (8,000 sold; down 
84%), Swift’s former No. 1 Folklore jumps 
25-7 (7,000; up 59% thanks to a surge 
in vinyl LP sales), Harry Styles’ chart-
topping Fine Line rises 11-9 (6,000; down 
11%) and Alan Jackson’s Where Have You 
Gone dips 7-10 (nearly 6,000; down 48%). 

The Boyz Make 
First Top 10 Debut 
on Billboard 
K-Pop 100 With 
‘Kingdom Come’
BY BILLBOARD KOREA STAFF

T
he Boyz — one of K-pop’s fastest-
rising and most exciting groups 
under Cre.ker Entertainment — 
are bigger and buzzier than ever 

as the 11-member group debuts at No. 7 on 
the Billboard K-Pop 100 chart (dated June 
12) with their latest single “Kingdom Come,” 
becoming the group’s first top 10 hit.

The group’s final performance track for 
the popular boy-band competition se-
ries Kingdom: Legendary War, which aired 
June 2 on Mnet, earned the most downloads 
in the tracking week ending June 3 Korea 
time, proving their strong fanbase. This song 
is now their third K-Pop 100 entry after 
“Checkmate” (June 2020) and “The Stealer” 
(October 2020) charted at No. 90 and No. 
86, respectively.

Elsewhere on the chart, other competing 
teams on Kingdom: Legendary War and their 
final performance tracks like Stray Kids’ 
“Wolfgang” bows at No. 53, while SF9’s 
“Believer” comes in at No. 59 and BTOB’s 
“Finale (Show and Prove)” debuts at No. 94.

Differing from the chart results, the 
coveted No. 1 spot on the show was handed 
to Stray Kids, while The Boyz and AT-
EEZ ranked second and third, respectively, 
followed by BTOB, iKON and SF9. The 
ranking was decided based on the cumula-
tive scores from the previous three rounds 
of competition, fan voting and the digital 
performance of their new tracks.

BTS’ latest global hit “Butter” rules for 
a second week at No. 1 on the K-Pop 100, 
while their previous No. 1 megahit, “Dyna-
mite,” reaches the longevity milestone as it 
remains at No. 9 this week, spending a total 
of 40 weeks in the top 10.

The Billboard K-Pop 100 chart measures 

multimetric consumption, including stream-
ing, digital sales, radio and television data 
to present the most popular K-pop songs in 
Korea every week.

—Minhyeong Lee 

Olivia Rodrigo 
Bags Third 
Consecutive 
Chart Double In 
Australia
BY LARS BRANDLE

T
he Olivia Rodrigo reign continues 
in Australia.

The American teen phenom 
rules the ARIA singles and al-

bums charts for the third successive week, 
with “Good 4 U” (Interscope/Universal) 
and Sour, respectively.

“Good 4 U” is one of Rodrigo’s eleven 
tracks in this week’s Singles Chart Top 50, 
as “Favorite Crime” (Interscope/Universal) 
opens at No. 13 for the week’s highest debut 
on the ARIA Singles Chart.

The second best start this week belongs to 
another Californian teenager, Billie Eilish, 
whose “Lost Cause” (Interscope/Universal) 
opens at No. 18. It’s the fourth song to chart 
from Eilish’s forthcoming sophomore album 
release Happier Than Ever, due out July 30.

Also new to the ARIA Singles Chart this 
week is Dean Lewis’ “Falling Up” (Island/
Universal), at No. 48. It’s the ARIA Award-
winning Sydney artist’s first appearance in 
the national Top 50 in two years. “Falling 
Up” is lifted from Lewis’ upcoming second 
set, the followup to his 2019 leader A Place 
We Knew.

Marshmello and Jonas Brothers sneak 
into the ARIA Top 50 with their collabora-
tion “Leave Before You Love Me” (Univer-
sal), which debuts at No. 50.

With Sour locking up top spot on 
the ARIA Albums Chart, Crowded House’s 
comeback album Dreamers Are Wait-
ing (EMI) starts at No. 2, for the beloved 
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New Zealand-Australian outfit’s ninth Top 
10 album. The band’s last album, 2010’s In-
triguer, went to No. 1.

U.S. rockers Rise Against snag a fifth Top 
10 album with Nowhere Generation (Con-
cord/Universal), new at No. 4.

There’s some rumbling in the top tier 
as The Avalanches’ classic debut 2000 
album Since I Left You (Modular/EMI) 
reenters the chart at an all-time high. Since I 
Left You gets a push from a 20th anniversary 
release campaign, which includes bonus 
remixes from the late MF Doom and others. 
It’s the best-selling vinyl in Australia this 
week, as the LP blasts to No. 5 on the all-
formats chart.

Finally, British indie-rock act Wolf 
Alice earn a new career high with Blue 
Weekend (Liberator/Universal), their third 
album. It’s new at No. 9. 

The Jonas 
Brothers’ ‘Blood’ 
Memoir Is Now 
Available for Pre-
Order
BY RANIA ANIFTOS

I
f you purchase an independently 
reviewed product or service through a 
link on our website, we may receive an 
affiliate commission.

TheJonas Brothers are baring all.
The sibling trio took to social media 

this week to announce that their upcom-
ing memoir, Blood, will be arriving in the 
fall. “We put so much of ourselves into this 
memoir and it was so important for us to 
take the time to make sure our story was 
told the right way,” the group tweeted.

“#BLOOD follows the moments and 
experiences that shaped us, all the different 
directions our hearts were pulled, and how 
we found our way back to one another,” the 
statement continued. “This is our story told 
from the very beginning and from each of 
our unique perspectives.”

The group also shared a few excerpts 
from the vulnerable book, including memo-
ries of their first performance at MTV’s To-
tal Request Live following the release of 
2006’s “Mandy,” and Joe’s perspective on 
the meeting that halted the JoBros’ career as 
a trio for nearly six years.

The Jonas Brothers’ memoir Bloodis avail-
able for pre-order now ahead of its Novem-
ber 9, 2021 release, on Kindle and hardcover 
via Amazon here. 

John Legend’s 
Production 
Company Is 
Working on a 
Bernie Mac Biopic
BY HILARY LEWIS AND LEXY PEREZ

J
ohn Legend’s production company, 
Get Lifted, has partnered with the 
Bernie Mac estate to make a biopic 
about the late comedian, Legend’s 

producing partner Mike Jackson revealed 
during a panel discussion at the 2021 
Tribeca Festival.

“We just partnered with Bernie Mac’s 
estate to cover Bernie Mac’s story,” Jackson 
said, seemingly surprising Legend as he said 
the info was “something that John doesn’t 
know about yet” and that he was “very ex-
cited about” the deal, which “just happened 
today.”

“Look at you breaking news over here,” 
Legend said in response.

The two quickly clarified that the project 
would be a feature film biopic.

Further details were not revealed, but 
Jackson explained that the project marks a 
full-circle moment as Legend appeared in 
one of Mac’s final films.

“The Soul Men reunion you all wanted to 
see,” Legend said. In the 2008 film, Legend 
portrayed Marcus Hooks, the bandmember 
Louis Hinds (Samuel L. Jackson) and Floyd 
Henderson (Mac) honor in a reunion con-
cert after he passes away.

“It’s about the opportunities to tell a story 
that you feel are important,” Jackson said.

Following the announcement, Legend and 
Jackson went on to reflect on Mac, who died 
in 2008, and his legacy. Of The Bernie Mac 
Show, Legend said the show was “beauti-
fully done.” “His humor was always edgy but 
it always had so much heart to it at the same 
time. You could tell he was a family man. 
You could tell that he loved the people he 
was talking about,” Legend said.

He also recalled his time working on Soul 
Men, explaining that Mac enjoyed making 
people laugh during breaks in filming. “He 
truly just got joy from lighting people’s faces 
up with laughter.”

This article originally appeared in THR.
com. 

Valerie Bertinelli 
to Play Demi 
Lovato’s Mom in 
NBC Comedy
BY RICK PORTER

V
alerie Bertinelli is headed back 
to scripted TV. The actress and 
Food Network host will star 
opposite Demi Lovato in Hun-

gry, a comedy pilot at NBC. Bertinelli will 
play the mother of Lovato’s character in the 
show, which revolves around friends who 
belong to a food issues support group.

The role will be Bertinelli’s first on a 
scripted project since Hot in Cleveland end-
ed its six-season run in 2015. Suzanne 
Martin, who created the TV Land series, is 
writing and executive producing Hungry.

Bertinelli plays Lisa, Teddy’s (Lovato) 
mom, who’s always quick to point out that 
they’re also best friends. Warm and loving, 
she’s also “a self-critical and emotional 
mess who has lost and gained the same 30 
pounds for 30 years,” per a description of 
the character. Lisa owns a restaurant and 
is constantly thinking about — and serving 
people — food.

Bertinelli has been open about her own 
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issues with food in the past, telling People in 
2017, “It’s about finding balance and the 
forgiveness for when the scale doesn’t say 
what you want it to say.”

She currently hosts two shows on Food 
Network, Valerie’s Home Cooking and Kids 
Baking Championship, and has been featured 
on several others. Bertinelli is repped by 
Innovative Artists, Fusion Management and 
Jackoway Austen.

Hungry scored a pilot order in April and 
remains in contention for 2022 at NBC 
(along with several other comedies). The 
show comes from Universal Television, 
Hazy Mills and SB Projects. Martin (Frasier, 
Will & Grace) executive produces with Hazy 
Mills’ Sean Hayes and Todd Milliner and SB 
Projects’ Scooter Braun, Scott Manson and 
James Shin.

This article was originally published 
by The Hollywood Reporter. 
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