
This year, more big streaming services are offering a 
new way to listen to music that makes it sound richer 
than it has in ages. The question is, how many people 
will pay a premium for it?

Early results from Amazon Music, which launched 
its “high-quality, lossless audio” high-definition 
service in 2019, are promising. The company says 
that HD subscriptions ($12.99 a month for Prime 
members, compared with $7.99 for its standard 
Unlimited tier) have grown 100% globally year over 
year as of March. Amazon is also seeing a bump in 
engagement from customers upgrading to its HD 
option: Those subscribers streamed, on average, 11% 
more overall and 16% more on albums in the first 30 
days after switching, and both the hip-hop and rock 
genres’ global market shares are 20% higher on HD 
than on Unlimited.

“It has exceeded everybody’s expectations,” says 
Amazon Music vp Steve Boom. While he declined 
to share numbers, he notes, “You could add up [the 
subscribers to] all the other HD services together and 
they wouldn’t be close to us.”

That bodes well for Spotify, which will launch its 
own hi-fi tier later this year, and Apple Music report-
edly has a version in the works as well. With high-
fidelity subscriptions averaging $15 to $20 a month, 

this could help Spotify increase its closely watched 
average revenue per user, which has been declining 
since 2017.

Music’s sound quality tanked with the popularity of 
MP3s and then the arrival of iTunes in 2001, prompt-
ing most listeners to sacrifice CD-quality sound for 
compressed digital files. Since then, companies like 
TIDAL and Deezer have established businesses in 
part as high-fidelity alternatives, but for the most part, 
streaming audio quality is near that same low point it 
was when file-sharing was the norm.

Music sound quality started slipping when iTunes 
arrived in 2001, prompting most listeners to adjust 
from CD-quality sound to compressed digital files 
designed to fit on iPods and eventually smartphones. 
In the mid-2010s, upstarts including Tidal and Deezer 
began offering high-fidelity music streaming options 
as cellular connections got stronger and could handle 
the bigger music files, garnering moderate success 
with their offerings. Jay-Z’s purchase of Tidal in 2015 
put a spotlight on the small Norwegian streaming ser-
vice and its high-fidelity offering, but Amazon tested 
the broader demand for improved audio quality when 
it launched Amazon Music HD in 2019, forcing Spotify 
to follow.
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Amazon’s move followed years of back-
room discussions about the potential for in-
creased revenue from a more expensive sub-
scription tier, not to mention lots of pleading 
by artists like Neil Young for streaming 
services to deliver music as the artists and 
producers intended it to sound. Amazon 
Music HD offers over 70 million CD-quality 
songs (16-bit / 44.1kHz) and millions of “Ul-
tra HD” tracks (24-bit / 48kHz, 96 kHz, 192 
kHz) — effectively studio masters — as well 
as immersive 3D audio tracks mixed in both 
Dolby Atmos and Sony 360 Reality Audio, 
where Amazon’s 3D offering has grown ten 
times over since it was introduced in 2019.

“We’re very proud of the innovation we 
brought to the industry,” Boom says, refer-
encing the price decrease for Amazon Music 
HD (compared to the $20 a month Tidal and 
Deezer were charging at the time for their 
Hi-Fi services) and making Alexa and smart 
speakers a key part of Amazon’s music of-
ferings.

According to a 2020 study from music re-
search firm MusicWatch, 69.2 million people 
in the United States between the ages of 13 
and 65 are open to paying more for a service 
that can provide studio-quality sound. “The 
question is, how do the hardware partners, 
the [digital service providers] and even the 
labels bring the consumer to the water and 
make them drink?” says MusicWatch man-
aging partner Russ Crupnick. “Eventually, 
we will all be listening to something that has 

better sound quality, regardless of what it’s 
called, just as TV went from 720p to 1080p 
to 4K and now 8K.”

Amazon agrees and expects its HD tier to 
become its subscribers’ most popular choice. 
“We see this as the future,” says Amazon 
Music global head of artist and label rela-
tions Andre Stapleton. “We wanted to set 
this standard, and we want it to be adopted 
by everybody.”

In its bid to attract users, Amazon 
has worked with artists including Halsey 
and Camilla Cabello in campaigns for its HD 
service to talk about their music and how 
they want it to be heard. Similarly, during 
Spotify’s Hi-Fi announcement in February, 
it had Billie Eilish and FINNEAS announce 
the service and explain to users why sound 
quality matters to them.

Both moves are designed to get young 
people excited about audio quality, and on 
Amazon’s end it seems to be working so 
far. Hip-hop, Amazon Music HD’s second 
most popular genre, “is growing very nicely 
on the service in general,” says Stapleton. 
“But when it’s outpacing that growth in 
Amazon Music HD, that was just a really 
pleasing sign to us that, ‘Oh, this really 
matters to younger audiences, it matters to 
some of the biggest, most popular genres in 
the land.” Stapleton says.

“As a music lover, it’s good to see other 
services following our lead, coming around 
to the realization that music quality 

does matter and that listeners and artists 
both care deeply about it,” Boom says. “If 
we’re in the business of serving listeners as 
customers and artists as customers, then I 
don’t know what took them so long.”

A version of this article will appear in the 
May 15, 2021, issue of Billboard. 
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Copyright Go 
Kaput? Plan to 
Curb Song Clip 
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F
or more information on how the EU 
Copyright Directive could change 
the music business, check out 
the Billboard Pro Spotlight event 

“Creators and Copyright,” which includes 
several panels and keynote interviews with 
ABBA co-founder and CISAC president Björn 
Ulvaeus and U.S. Register of Copyrights Shira 
Perlmutter. billboard.com/spotlight

LONDON — The music business may 
have spent the better part of a decade trying 
to solve one problem with online licens-
ing, only to create another that could make 
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it harder to monetize song clips at a time 
when sites like TikTok are exploding in 
popularity.

For years, labels, publishers and perform-
ers lobbied Brussels to address the “value 
gap” that let online platforms like You-
Tube avoid indirect liability for copyright 
infringement and, rights holders say, use 
those laws as leverage to license music on 
more favorable terms. In 2019, the European 
Union passed a new Copyright Directive 
that would require platforms to make “best 
efforts” to remove unlicensed content, take 
concrete steps to ensure it wasn’t uploaded 
again and reach “fair remuneration” deals 
with rights holders.

The legislation, which was aggressively 
lobbied on both sides, drew thousands 
of young people into the streets of Ger-
man cities in March 2019 to protest online 
filters that they described as “censorship 
machines,” which many sites use in some 
form already. The directive passed anyway 
that spring, giving the 27 EU countries until 
June 7 to incorporate it into their national 
laws. (It’s not unusual for countries to run 
late when implementing changes in policy.)

The political fallout from those protests 
seems to have influenced German law-
makers to loosen the directive’s liability 
provisions so much that it could become 
hard to license sites like TikTok and Triller, 
which rely mostly on short clips. Germany’s 
draft bill, which is scheduled for a final 

presentation to the Bundestag on May 20, 
calls for platforms to license content, as well 
as remove infringing material. But it also 
states that clips of under 15 seconds will be 
considered “minor use” and thus essentially 
exempt from the liability provisions in Ar-
ticle 17 of the directive, although platforms 
will have to pay collecting societies for their 
use under a fixed-rate tariff.

If a rights holder can show that an upload 
would create significant economic harm, it 
can request a takedown with what poli-
cymakers call a “red button” mechanism; 
platforms then have a week to comply. At a 
time when YouTube is working more closely 
with labels and clips are becoming a more 
important source of revenue, the bill essen-
tially substitutes one kind of safe harbor for 
another one that’s more relevant now.

“The proposed German approach is miles 
away from the text of the EU directive and is 
out of touch with the reality of today’s music 
market, where short clips are big busi-
ness,” says Helen Smith, executive chair of 
European independent labels organization 
IMPALA.

Most EU countries are planning legisla-
tion that’s closer to the text of the directive: 
The Netherlands and Hungary have already 
passed laws, and France, Italy and Croatia 
are well on their way to doing so. The leg-
islation for Germany — the world’s fourth-
largest music market, worth $1.4 billion in 
2020, according to IFPI — “would go against 

the spirit of the directive, undermine legal 
clarity for rights holders and platforms, and 
kill value,” says Dr. Florian Drücke, CEO 
of the German music industry association 
BVMI.

German politicians want to pass a law 
that offers more leeway to internet users, 
says Drücke, because they remember the 
2019 protests and want the support of young 
people in the upcoming national elections 
scheduled for Sept. 26. “They’re deeply 
scared in regard to the young voters,” says 
Drücke, “and the potential effect that talk of 
upload filters and censorship could have on 
the election.”

Germany is not alone in pushing back 
against the directive, however. Austria 
has been considering legislation that is 
incompatible with the intent of the direc-
tive, although that plan may be revised, and 
Poland has brought a case to the European 
Court of Justice asking it to annul parts of 
Article 17 that involve online filters. A ruling 
is expected later this year.

The German bill includes a remunera-
tion right — meaning that sites that rely 
on song clips would have to pay collect-
ing societies, which would then distribute 
money to rights holders. But labels and 
publishers see this as a clumsy, less lucra-
tive substitute for direct licensing that 
would suppress growth. Artists don’t like it 
either: Over 1,200 acts, including big names 
like Rammstein and Helene Fischer, have 
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On June 5th, Billboard will publish its 3rd annual 
Pride issue honoring culturally moving and 
influential people who have contributed to the 
community’s history and its current landscape. 
Year-round Billboard and Rolling Stone celebrate 
the LGBTQIA+ community through the lens of 
music, amplifying the culture of the proud 
LGBTQIA+ community across our editorial 
channels, including Billboard Pride.

Building on this platform, Billboard and Rolling 
Stone will be joining together for the entire month 
of June to celebrate love, acceptance, diversity 
and what it means to be queer in music. All 
month long, Billboard and Rolling Stone will be 
the go-to destination for music and entertainment 
Pride content. Leveraging our iconic voices within 
music and culture, Billboard and Rolling Stone will 
curate a mix of engaging video and social 
content featuring thought-provoking panels, 
heartfelt performances, and glam tutorials – all 
fostering a community of consumers and 
influencers in celebration of LGBTQIA+.
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signed an open letter voicing their objec-
tions.

Without liability to incentivize platforms 
to keep infringing content offline, “it’s very 
hard for the industry to negotiate with these 
behemoths,” says John Phelan, director 
general of the international music publish-
ing trade association ICMP. “Rights holders 
need to be able to say to YouTube or other 
digital platforms, ‘We’re going to enforce 
notice and stay down [orders] if you don’t 
agree on a fair license.’”

The German legislation is now with the 
Bundestag’s legal committee, so it could still 
be changed before it is formally presented. 
But if it passes in anything like its current 
form, says Drücke, BVMI plans to challenge 
it — first in the German constitutional court 
and then, if necessary, in the European 
Court of Justice.

This article appears in the May 15, 2021, 
issue of Billboard. 

Recording 
Academy Names 
Harvey Mason Jr. 
President/CEO
BY MELINDA NEWMAN

T
he Recording Academy has 
named Harvey Mason Jr. its new 
president/CEO after the producer 
served in the role on an interim 

basis for the past 16 months.
The academy opened a search earlier this 

year, conducted by Heidrick and Struggles, 
that reached out to more than 100 potential 
candidates, but clearly decided the right 
person was already at the helm. Mason, who 
was also board chair, will not retain that 
title.

In a joint statement, search commit-
tee co-chairs John Burk and Leslie Ann 
Jones said: “We are delighted that Harvey 
will remain at the helm and continue to 
steer the organization through this pivotal 
time. As we journeyed deeper into our 
extensive search, it became clear that the 
best person for the job was Harvey. We are 
immensely impressed by the remarkable 
work he has done during his interim tenure 
and look forward to the continued evolution 

of the Academy under his effective, results-
driven leadership.”

“There is nothing more rewarding 
than having the trust and respect of your 
colleagues and peers,” Mason Jr. added. 
“I am honored to have been appointed to 
continue to lead the Recording Academy 
on our transformative journey. While I had 
not initially expected to be in this position, 
I remain deeply invested in the success of 
the organization and am motivated to help 
us achieve our greatest ambitions. I will 
serve humbly with a steadfast commitment 
to building a more inclusive, responsive and 
relevant Academy.”

Under Mason Jr., the academy has un-
dergone dramatic changes since it officially 
terminated former president/CEO Deborah 
Dugan on March 2, 2020, after she had been 
placed on administrative leave six weeks 
earlier. She and the Recording Academy are 
in arbitration over her dismissal. Mason had 
been a leading contender for the role during 
the 2019 job search when Dugan, who only 
served five months, was selected. Dugan 
took over from longtime president/CEO 
Neil Portnow.

In April last year, the academy hired Va-
leisha Butterfield Jones as its first chief 
diversity, equity and inclusion officer. And 
then in September, it formed the Black Mu-
sic Collective, which includes a number of 
prominent Black music creators and profes-
sionals with “the common goal of amplify-
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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On June 5th, Billboard will publish 
its fourth annual Indie Label Power 
Players List. This special feature in 
advance of Indie Week (6/14-6/17) and 
the 10th Anniversary Libera Awards will 
profile leading executives at top 
independent record labels, publishing 
companies and distribution companies. 
Positioning themselves as the driving force 
behind the success of independent music, 
these executives contribute to the 
independent music sector and to the 
world of music at large.

Take this opportunity to advertise 
and congratulate this year’s 2020 
Indie Label Power Players.
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ing Black voices within the Academy.”
More recently, on April 30, the Recording 

Academy announced the trustees voted to 
disband the nominations review com-
mittees in general and genre fields for the 
Grammy Awards. As of this year’s awards, 
the committees had the final say in deter-
mining the nominees in 59 of the 84 cat-
egories (two new categories were added in 
the same trustees meeting to bring the total 
to 86 categories). The reviews committees 
began in 1989 with the classical categories 
and was slowly adopted across many genre 
categories and the general fields over the 
years. Grammy voters will now determine 
the finalists in all but the craft categories, 
which will continue to use committees.

“I want to commend the search com-
mittee and our partners at Heidrick and 
Struggles for orchestrating a robust and 
exhaustive search for our next President 
and CEO,” said Tammy Hurt, vice chair of 
the Recording Academy. “I am not surprised 
that they faced a significant challenge in 
finding candidates that would meet the 
standard that has been set by Harvey during 
these past 16 months. He has led the Acade-
my through one of the most difficult periods 
in our history. As a music creator himself, he 
has provided hope, inspiration and a vision 
for the future that we are well on our way 
to achieving. We are all thrilled that he has 
agreed to become our permanent CEO and 
will continue to lead us into the future.”

Mason comes to the position as a past 
Grammy nominee himself, including for 
his work on Jesus Christ Superstar:Live in 
Concert for best musical theater album in 
2019. He is best known as a producer and 
songwriter who has collaborated with such 
artists as Aretha Franklin, Beyonce, Michael 
Jackson, Whitney Houston, Justin Timber-
lake, Ariana Grande and Mariah Carey.

He currently serves as executive music 
producer for NBC’s Zoey’s Extraordinary 
Playlist and is the producer for Respect, the 
Franklin biopic starring Jennifer Hudson, 
out Aug. 13. 

Why Harvey 
Mason Jr. Was a 
Safe, Smart Pick 
By the Recording 
Academy
BY PAUL GREIN

H
arvey Mason Jr. has just 
concluded what amounts to 
one of the longest job inter-
views in history. He was named 

president/CEO of the Recording Academy 
on Thursday, nearly 16 months after he 
became the academy’s interim leader upon 
the suspension of his predecessor, Deborah 
Dugan.

Dugan, who served as CEO of (RED) from 
2011-19, following executive posts at Disney 
Publishing Worldwide and Entertainment 
Rights North America, was an outsider who 
didn’t fit into the academy’s clubby culture. 
On Jan. 16, 2019, just 10 days before the 62nd 
annual Grammy Awards, she was placed 
on administrative leave after accusations 
of “bullying” were made by academy staff 
members, including her former assistant. 
She was formally terminated six weeks later.

This time around, the board decided to 
go with someone it knew well, an ultimate 
insider. Mason has been either a trustee 
or a governor (elected by the Los Angeles 
chapter) for all but one of the past 14 years. 
Mason even put his hat in the ring for presi-
dent/CEO in 2019, when Dugan got the job. 
The search committee this time around was 
co-chaired by John Burk and Leslie Ann 
Jones, who serve on the board of trustees 
that Mason chairs. Jones headed that board 
from 1999-2001.

Dugan’s style may have been too hard-
charging for the organization, which, at 
the trustee level, functions like a club, with 
unwritten rules of decorum. Mason under-
stands that. Still, he is not a timid leader. A 
sentence in a press statement released on 
Thursday showed sides of his make-up — 
the modest man and the strong and decisive 

leader. “I will serve humbly with a steadfast 
commitment to building a more inclusive, 
responsive and relevant Academy.”

Mason’s gentlemanly manner may allow 
him to make bold moves that someone with 
a brash manner would have a hard time get-
ting away with. In a way, Mason resembles 
Pres. Joe Biden, who in a time of crisis 
has so far been able to move the country 
forward, inspiring trust because he seems 
decent at his core.

The academy has made a number 
of bold moves on Mason’s watch. The 
recently announced decision to disband 
nominations review committees, which 
determined the final nominations in 59 out 
of 84 categories, was a momentous change. 
The move to make even long-term members 
re-qualify for membership by showing evi-
dence of at least one recent credit and that 
music remains their chief occupation, is also 
a bold move.

It may just be a coincidence, but Dugan’s 
hire in 2019, on the heels of her predeces-
sor Neil Portnow’s clumsy “women need to 
step up” comment, addressed the academy’s 
most pressing image problem at the time 
— the sense that women weren’t taken seri-
ously by the academy. In the two years since 
then, we have had a major racial reckoning 
in American culture, which may mean that 
Mason is the right leader for this moment. 
The academy has put racial diversity at 
the forefront over the past couple years. In 
April 2020, it hired Valeisha Butterfield 
Jones as its first chief diversity, equity 
and inclusion officer. Five months later, it 
formed the Black Music Collective, with the 
goal “of amplifying Black voices within the 
Academy.”

The academy has made significant 
strides in Black representation. Accord-
ing to its own figures, released in October 
2020, Black individuals account for 39% of 
the board of trustees, 29% of chapter boards, 
25% of executive staff, 12% of membership, 
11% of voting membership and 21% of those 
invited to be part of the 2020 new member 
class.

It’s a sign of progress that few are making 
note of the fact that Mason is the first Black 
executive to become president/CEO. That’s 
partly because Mason held the post on an 
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10TH ANNIVERSARY
Gerardo Ortiz is one of Latin music’s most defining artists of 
the last decade, scoring a total of ten No. 1s on the Billboard 
Regional Mexican Airplay chart, over 22.3 Million followers on 
social media, and an astounding ONE BILLION and counting 
views on VEVO. The two-time GRAMMY ® nominee and one-
time Latin GRAMMY®, is one of the architects of the alternative 
corrido movement and one of the most award-winning 
singers of Regional Mexican music in the past years.

In recent years, Ortiz has winning a number of awards 
including twenty seven Billboard Latin Music Awards, twelve 
Premios Lo Nuestro, earning four Platinum records and five 
Gold records as certified by the RIAA, and selling out festivals, 
dance halls, and arenas across the United States and Mexico.

He breaks schemes with each production, after his successful 
9th studio album, "Más Caro Que Ayer" was released in 
February 2020 he placed at #1 on Apple Music’s "Mexican 
Music" chart. His first single titled popular charts followed by the 
hit single "Otra Borrachera", the band version that reached 
#1 on México's Monitor Latino “Popular” chart, and #1 on the 
Billboard’s "Regional Mexican Airplay" chart. Starting a new 
decade and commemorating his 10th career anniversary, 
Gerardo Ortiz celebrates with the debut of his production 
"Décimo Aniversario" (10th studio album.)

Join Billboard in congratulating Gerardo Ortiz on his 
remarkable career over the past 10 years.
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interim basis for so long, but it’s also partly 
because it’s starting to seem unremarkable.

Dugan’s brief and bumpy tenure not-
withstanding, this is a position with pret-
ty good job security. Michael Greene and 
Portnow, Dugan’s predecessors in the job, 
each served more than a decade. Greene, 
the academy’s first full-time, paid president, 
served from 1988 to 2002. Portnow served 
from 2002 to 2019.

It’s unclear when Mason signaled to the 
academy that he would be interested in tak-
ing on the job on a permanent basis. He had 
suggested otherwise to Billboard, saying that 
he was happy to have served, but hinting 
that he wanted to get back to his day job as 
a creative. (It’s possible Mason played down 
his interest so it wouldn’t look like he was 
passed over if he didn’t get the job.)

Mason, 52 (he turns 53 right after his 
June 1 start date), was not paid by the acad-
emy for his long stint as interim president/
CEO.

Mason is a five-time Grammy nominee 
for work with Toni Braxton and Jus-
tin Timberlake and on the soundtrack 
albums Dreamgirls, Pitch Perfect 2 and Jesus 
Christ Superstar Live in Concert. Mason is 
a second-generation musician. His father, 
renowned drummer Harvey Mason, is a 
10-time Grammy nominee. (Neither has 
yet won.) Both father and son were nomi-
nated in 2000 — Mason Jr. for co-writing 
Braxton’s “He Wasn’t Man Enough,” a best 
R&B song nominee; his dad for best con-
temporary jazz album for Fourplay’s Yes, 
Please! (Mason Sr. is a long-time member of 
that jazz group.)

In a Recording Academy virtual town hall 
meeting on March 1, Mason gave an update 
on the CEO search, among other topics. 
“The current search is ongoing,” he said in 
response to a member question. “We hired 
a search committee … They formed a job 
description. It went out to the marketplace. 
We’ve been speaking to over 100 candidates 
or potential candidates and then they nar-
rowed it down to a few and we’ve done some 
interviews. It’s ongoing. It will continue to 
go on for the next two to three months. Our 
goal is to have a new CEO in place sometime 
around May, hopefully.”

In a statement released Tuesday, Tammy 

Hurt, vice chair of the Recording Academy, 
subtly hinted that the search committee had 
a hard time finding qualified candidates who 
wanted the job.

“I want to commend the search com-
mittee and our partners at Heidrick and 
Struggles for orchestrating a robust and 
exhaustive search for our next President 
and CEO,” she said. “I am not surprised that 
they faced a significant challenge in finding 
candidates that would meet the standard 
that has been set by Harvey during these 
past 16 months.”

Mason handled himself with grace at 
key points. The academy asked Tiffany 
Haddish to host the 2021 Premiere Cer-
emony, at which the bulk of the Grammys 
are awarded. When she inquired about 
payment, an academy staffer told her there 
would be no payment and that the academy 
wouldn’t even cover her hair and make-up 
expenses. When Mason got wind of this, he 
seemed genuinely pained and recorded a 
video in which he publicly apologized. He 
also called Haddish to personally apologize. 
And he made sure that future hosts and 
performers on that “show before the show” 
are paid for their efforts.

Mason also seemed pained when The 
Weeknd called the Grammys “corrupt” 
after he was shut out in the nominations for 
this year’s awards.

“It saddened me,” Mason told Billboard of 
his reaction to The Weeknd’s tweet. “I try to 
empathize with where that came from, but 
it was difficult to hear… I can understand 
he’s disappointed. Everyone at the Acad-
emy understands that he’s disappointed. I 
was personally surprised that he was not 
nominated.”

At that March 1 town hall, Mason was 
asked where he saw the academy in a year’s 
time.

“I’m excited in general about the trans-
formation of the Academy and the changes 
that we’ve made and that we are making,” he 
said. “I want to make sure our membership 
is even more diverse and inclusive than it is 
now. I want to make sure that the [award] 
outcomes are more equitable than they ever 
have been and I want to make sure that the 
Academy is trusted and respected more than 
it’s ever been. There have been times that 

we’ve been accused of things, or we’ve had 
[people] bring things up as far as nomina-
tions or they’re upset about one thing or 
another, so it’s real important to me and I 
think to everyone in the Academy that we 
continue to communicate, have outreach to 
different people. We can continue to evolve 
and transform the Academy.”

Come to think of it, that doesn’t sound 
like a man who was preparing to pass the 
baton in just a few months, but like a man 
who was hoping to be able to continue to 
build on the work he had done. And now 
he’ll have that chance. 

Vaccinated 
Sections at 
Concerts Are 
Happening, But 
They’ll Be Short-
Lived
BY TAYLOR MIMS

W
hen the Hollywood Bowl 
released its 2021 season 
schedule on Tuesday, fans 
eager to get back to live 

events this month and next were greeted 
with an option for vaccinated and unvac-
cinated sections. The Bowl’s safety infor-
mation states that the outdoor venue is 
reserving 67% of its tickets for vaccinated 
attendees. The remainder of the Bowl, com-
prised of two sections, will be designated for 
attendees who are not vaccinated but can 
provide negative COVID-19 test results.

The Hollywood Bowl is just one of the lat-
est venues or arenas to designate vaccinat-
ed and non-vaccinated seating. This week, 
New York Governor Andrew Cuomo gave 
both the NHL’s Islanders at Nassau Coli-
seum and MLB’s Blue Jays playing at Sahlen 
Field Stadium the go-ahead to host 50% 
of the venues’ capacity for designated 
vaccinated sections for games starting 
May 19 and June 1, respectively. Several 
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POWER PLAYERS
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Billboard’s eighth annual Country Power Players 
issue will profile the people who have driven 
another solid year for the country music industry, 
generating billions in sales, streaming and 
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MLB teams have also opted for vaccinated 
sections, including the New York Yankees, 
San Diego Padres and San Francisco Giants. 
MLB’s Seattle Mariners not only have fully-
vaccinated sections but are also offering 
rewards such as free T-shirts and discounts 
on food and beverages for attendees who 
show proof of full vaccination.

“Getting vaccinated is the single most 
important thing we can all do to protect 
ourselves, our families and our community. 
Encouraging vaccinations and helping make 
them accessible to everyone will save lives,” 
said Seattle Mariners chairman and manag-
ing partner John Stanton in a statement. 
“And once enough people are vaccinated, 
we can all get back to the things we love to 
do, like sitting with family and friends and 
enjoying a night at the ballpark.”

Staples Center in Los Angeles will host 
both vaccinated and unvaccinated sections 
for its upcoming Clippers NBA playoff 
games, which extends the arena’s capacity, 
as vaccinated sections will not require social 
distancing.

Sacramento’s Chase Center — home of 
NBA’s Golden State Warriors — is of-
fering lower-level seating for fully vac-
cinated ticketholders. Social distancing 
won’t be required in the vaccinated fans 
section, though masks still will be. The sepa-
rate vaccinated seating section, however, 
is currently only slated to run through the 
remainder of the Warriors’ regular sea-
son, which concludes this month before 
playoffs that could stretch into July.

Sporting events have taken the lead 
when it comes to returning to in-person 
audiences. Unlike concerts, professional 
sporting events are able to subsidize the cost 
of welcoming only a limited number of fans 
back with television rights and broadcast 
sponsorships. The concert business runs on 
much tighter margins and artists, promot-
ers and venues make the majority of their 
revenue from ticket sales, food and bever-
age, and merchandise. These main points 
for revenue require fans in seats, which is 
why many artists and venues consider tour-
ing below full-capacity “financially unfea-
sible.”

Fully-vaccinated sections could be a 
short-lived trend for live events in the U.S.A 

handful of states across the country, includ-
ing Arkansas, Oklahoma and Florida, have 
already dumped bans on social gather-
ings. In Florida, where Gov. Ron DeSan-
tis eliminated all COVID-19 restrictions on 
businesses in September, the NBA’s Miami 
Heat attempted to install fully vaccinated 
sections at AmericanAirlines Arena start-
ing April 1. On April 2, DeSantis signed an 
executive order prohibiting businesses 
from demanding proof of vaccination from 
individuals. Just over a week later, the Heat 
told the “Sun Sentinel that the vaccinated 
areas were “an operational challenge” and 
eliminated them.

On May 11, Philadelphia announced it 
plans to lift all remaining “Safer-at-Home” 
orders on June 11, which prompted Citi-
zens Bank Park to announce full-capacity 
baseball games beginning June 12. In Cali-
fornia, Gov. Gavin Newsom is seeking to 
remove most COVID-related restrictions by 
June 15, which would allow venues to oper-
ate at higher or full capacity.

Beyond June 15, “that world looks a lot 
like the world we entered into before the 
pandemic,” Newsom told “”Los Angeles 
station KTTV Wednesday. “We are not 
wearing face coverings. We are not restrict-
ed in any way, shape or form, from doing 
the old things we used to do save huge, large 
indoor convention events where we will use 
our common sense.”

A representative for the Hollywood Bowl 
tells Billboard the venue is committed to 
the vaccinated sections through June and 
adds, “our seating/capacity will evolve as 
the County dictates.”

Large outdoor music venues in Califor-
nia have already begun rescheduling shows 
that went on sale at full capacity in 2020. In 
Northern California, the Greek Theater 
at UC Berkeley has rescheduled shows 
beginning in August. Los Angeles’ Greek 
Theatre has put a Jason Isbell show, origi-
nally scheduled for July 2020, back on the 
calendar for July 27. A representative from 
the LA Greek confirms to Billboard that all 
scheduled shows on the calendar, which 
start with Isbell’s July date, are being sold at 
full-capacity. 

Jon Bon Jovi, Don 
Henley Called 
Antitrust ‘Co-
Conspirators’
BY ERIQ GARDNER

A
re some of the most famous 
musicians on the globe actively 
participating in an antitrust con-
spiracy that could finish off the 

radio business? That might sound hyper-
bolic, but it’s exactly what attorneys at the 
prestigious law firm of Latham & Watkins 
told a California federal court on Thursday.

The firm is representing the Radio Music 
License Committee, whose membership in-
cludes some 10,000 radio stations through-
out the nation. These stations are fighting 
off licensing demands from Global Music 
Rights LLC, the performance rights collec-
tive founded by Irving Azoff.

For the last few years, RMLC and GMR 
have been locked in an antitrust battle, 
and while the case has slowed due to the 
COVID-19 pandemic, the litigation is again 
heating up over discovery demands.

RMLC has already served document 
demands on the likes of Bruce Springs-
teen, Yoko Ono, Pharrell Williams and 
other clients of GMR, which hopes to win 
higher license fees because Azoff’s outfit 
isn’t beholden to the consent decrees that 
require larger competitors BMI and ASCAP 
to offer blanket licenses to music users. 
(GMR is currently in court against radio 
stations, but television broadcasters could 
be next.)

Now RMLC wants depositions too — 
specifically for five music luminaries. They 
are Jon Bon Jovi, Don Henley, Shane 
McAnally, OneRepublic frontman Ryan 
Tedder, and Ron Laffitte (the manager of 
Pharrell Williams).

The radio group asserts that these 
individuals are more than “nonparties” in 
the case. The group sees these five as part 
of a “hub-and-spoke conspiracy,” arguing, 
“Testimony from alleged co-conspirators 
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themselves is, perhaps, the most important 
evidence of conspiracy that can exist.”

Jon Bon Jovi, Henley, McNally, and 
Tedder appear to have an equity interest 
in GMR, although GMR’s attorney tells the 
judge that these equity interests consist of 
non-voting shares which grant the musi-
cians a right to receive a portion of the 
proceeds if there is a liquidity event involv-
ing GMR.

RMLC has also been interested in how 
GMR supposedly helped secure loans for 
21 individuals including Drake, Jared 
Leto, Bruno Mars, Travis Scott, and Lars 
Ulrich in as part of a compensation package 
for the assignment of the affiliates’ public 
performance rights.

But allegedly, the “conspiracy” goes be-
yond financial participation.

The radio station group says it has 
documents in its possession that showcase 
“conversations” between the music stars 
before they joined up with GMR. In fact, the 
federal judge is told over several pages of 
sealed material about “textbook examples… 
support[ing] an inference of conspiracy” 
involving Bon Jovi, Henley, McNally, Ted-
der, and Laffitte.

“[T]he Co-Conspirator Affiliates argue 
that they are too rich and famous to be 
deposed, and RMLC is clearly only doing 
this to harass them,” states the radio group’s 
attorneys including Latham & Watkins part-
ner Jennifer Giordano. “Neither is true. 
The law does not excuse rich and famous 
people from being deposed when, as here, 
they have relevant and unique evidence.”

RMLC’s attorneys add, “If the Co-Con-
spirator Affiliates can take the time to build 
the GMR cartel for the explicit purpose of 
raising prices and making it ‘game over’ for 
radio stations, surely they can sit for a depo-
sition to answer questions about their role.”

GMR, whose legal team is led by 
O’Melveny partner Daniel Petrocelli, 
responds that the five are not key witnesses 
and the documents are a far cry from any 
“smoking gun.”

It’s added, “The inability of RMLC to 
point to a single document presenting viable 
evidence of collusion from any of these 
five deposition targets underscores the 
impropriety of its deposition requests and 

RMLC’s shirk of its discovery obligations to 
not burden nonparties with discovery most 
appropriately sought from more convenient 
and logical sources.”

U.S. District Court Judge Terry Hat-
ter will hear this matter on June 3, and if 
he allows the depositions, four of the five 
individuals (all but Laffitte) have already 
provided dates of availability in the next few 
months. Discovery is set to close in Septem-
ber with a pre-trial conference targeted for 
next February. 

Locked Out 
Metropolitan 
Opera Stagehands 
Protest Outside 
Lincoln Center
BY ASSOCIATED PRESS

L
ocked out Metropolitan Opera 
stagehands protested the use 
of nonunion shops to construct 
sets for the company’s upcom-

ing season, attracting a crowd of roughly 
1,000 people outside Lincoln Center for the 
Performing Arts Thursday (May 13). The 
Met has been shuttered by the coronavirus 
pandemic since March 11, 2020, canceling 
276 performances plus an international 
tour scheduled for next month, but it has 
announced plans to start next season in 
September.

The company stopped pay to unionized 
employees on March 31 last year because 
of the pandemic, while continuing health 
benefits. The stagehands’ contract expired 
last July 31, and that union was locked out 
Dec. 8.James J. Claffey, Jr., president of 
Local One of the International Alliance of 
Theatrical Stage Employees (IATSE), ac-
cused the Met of “using the pandemic for 
unreasonable and draconian cuts damaging 
to our families.”

The Met is having sets for Bartlett 
Sher’s production of Verdi’s Rigoletto and 
David McVicar’s staging of Verdi’s Don 

Carlos built at Bay Productions in Cardiff, 
Wales. The sets for James Robinson and 
Camille A. Brown’s production of Terence 
Blanchard’s Fire Shut Up in My Bones, the 
first opera by an African American com-
poser scheduled for the Met, are being built 
at a nonunion shop in California.

Technical rehearsals for next season 
are scheduled to start in early August. The 
crowd included workers from the com-
pany’s three large unions and also of its 
many smaller unions. “We sell the tickets. 
We hang the lights. We design and build and 
paint the sets. We do the hair and makeup. 
We design and make the costumes, We 
dress the performers. We record the events 
for broadcast. We are the Met,” shouted 
Matthew D. Loeb, IATSE’s international 
president.

“We were absolutely prepared to talk 
about making a deal to cover extra expenses, 
problems caused by the pandemic on a tem-
porary basis, and the Met wants to use this 
as an opportunity to get things they could 
not normally get at the bargaining table.” 
The Met often outsources productions, and 
company spokeswoman Lee Abrahamian 
said 39 of 79 stagings new to the Met in the 
past 13 years were manufactured in other 
shops.

Truckers honked horns as they drove 
by the midday rally. Speakers included 
Manhattan Borough President Gale A. 
Brewer, New York Senators Brad Hoylman 
and Jessica Ramos, New York Assembly-
woman Linda B. Rosenthal and New York 
City Councilmen Mark Levine and Keith 
Powers. “You are one of the cultural engines 
that brought 65 million tourists to New York 
City. They’re not coming back until you’re 
back fairly with a contract,” Brewer said, 
citing NYC & Company’s record figure for 
visitors in 2018. The Met’s contract with 
Local 802 of the American Federation of 
Musicians, which represents the orchestra, 
expires July 31, and negotiations are ongo-
ing.

“They asked for things that would set us 
back 20 years,” Local 802 president Adam 
Krauthamer said, accusing Met general 
manager Peter Gelb of refusing to alter the 
company’s initial proposal of March 2020. 
“The only person who doesn’t see that his 
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job is to reopen the arts is Peter Gelb.” The 
company this week reached an agree-
ment subject to ratification on a four-year 
contract starting Aug. 1 with the American 
Guild of Musical Artists, which represents 
the chorus.

“The Met is a union house and has no 
desire to undermine Local One or any of 
our other 14 unions,” the company said in a 
statement. “However, having lost more than 
$150 million in box office revenues over 
the past 14 months, we are facing the worst 
economic crisis in the 137-year history of 
the Met and must reduce our costs in order 
to survive.” The Met says stagehands have 
average salaries of $185,000.

Claffey said that figure was for 120-122 
of the stagehands covered by contractual 
guarantees, one segment of the 261 employ-
ees on whose behalf the Met made benefit 
contributions. The company says its pro-
posal to Local One is for a reduction of 20%, 
with half the cut to be restored when the 
box office returns to pre-pandemic levels. 
The union said the management proposal 
represents a cut of 30%. “In order for the 
Met to reopen in the fall, as scheduled, the 
stagehands and the other highest-paid Met 
union members need to accept the reality of 
these extraordinarily challenging times,” the 
company said. 

How Does 
Chopra Global’s 
Devi Brown Stay 
Mindful?
BY GRISELDA FLORES

I
n recognition of Mental Health Aware-
ness Month, Billboard has partnered 
with The Mindful Creative on a se-
ries of conversations with music artists 

and executives about the self-care practices 
they use to keep themselves on track, both 
during the pandemic and beyond.

Today’s conversation is with Devi Brown, 
chief impact officer at Chopra Global and a 
board member for the Mental Wealth Alliance 

Foundation. Prior to joining Chopra, Brown 
spent more than a decade in broadcasting 
as an on-air talent for companies such as 
iHeartmedia, Sirius and MTV. After expe-
riencing so-called ‘burnout,’ she began her 
personal growth and mindfulness journey 
after becoming a Chopra certified practitioner 
of primordial sound meditation seven years 
ago. Now, the L.A.-based founder of Karma 
Bliss, author (Crystal Bliss) and podcaster 
(Dropping Gems) is focused on sharing 
tangible healing practices with Millennial and 
Gen Z women of color in support of “whole-
life wellbeing.” 

I feel really grateful and honored for all 
the places that my journey has taken me 
because I’m recognizing that kind of divine 
synchronicity in each moment and how 
everything serves a purpose. You know, 
I’ve always been a seeker. I was the kid in 
middle school that had self-help books. Who 
does that? I was always in deep thought 
about myself and my experiences. I’m an 
only child raised by a single parent and so 
that lends itself to a lot of what feels like 
emotional isolation and on the other end, an 
opportunity to really know myself as deeply 
as possible from a very early start.

My life first took me into entertainment. I 
started working in radio and doing some TV, 
and kind of on the L.A. music scene when 
I was 18. But the deeper desire there was 
always the storytelling and it was always my 
curiosity. I don’t consider myself in the mu-
sic industry now. I actually don’t even listen 
to anything with the exception of Soulection 
Radio, which I think is one of God’s greatest 
gifts. Back then, I had a lot of access to ce-
lebrity but the root of my work was always 
in deep curiosity about people’s journeys.

I interviewed Kendrick [Lamar] maybe 
like a decade ago, and in that interview I 
asked him about depression and mental 
health – that was the word that we were 
using. I was getting responses from listeners 
about how much that helped them. I also 
remember I interviewed Common around 
that same time and I brought up the concept 
of PTSD in the hood.

So, when I see the music industry expand-
ing in ways where people are honoring their 
individual journey while also holding the 
space of being a celebrity and holding the 

space of the people that kind of [set the] 
pace [for] the culture, I’m excited to see 
what is happening, which is the elevation of 
our collective consciousness. It’s the oppor-
tunity for us to start being honest about our 
stories so that we can demystify the roads 
we use to free ourselves. And we can also 
let people know that we’re not alone in our 
experiences. I think across human history, 
no one was speaking freely about their truth 
for a multitude of reasons. One of them be-
ing the different systems of oppression that 
have been in place.

Now I think that we have the expansion 
that’s really taking place in such a rapid way 
in the last five years. It’s really just us being 
ourselves and us being unafraid to stand in 
our authenticity, whatever that looks like, 
and us being open to learning new ways 
and knowing that we don’t just have to stay 
within the confines of our origin, family 
structures and our belief systems that we 
haven’t even given our consent to. When I 
see those kinds shifts happening and that 
freedom being extended to the music indus-
try or just seeing that those that are ready 
are sharing their full selves with their fan 
base, that feels really exciting to me.

When I was looking back at my time in 
the industry it was actually kind of chal-
lenging to look at the music that I used to 
be into as a young person. And when I first 
left the music industry, I spent my time and 
spent my life in deep study of trauma and 
deep study of mental health while amassing 
different certifications and a multitude of 
healing modalities.

This idea of mental health, I feel like, 
can sometimes be really restricted. And the 
conversations we have about it, because it 
is so new and there’s not enough educa-
tion around what that means. The term is 
being used in so many different contexts, in 
different ways. It’s also being used noncha-
lantly as like a catchall, like everything is 
mental health. For me, mental health and 
my well-being are one. They have to always 
exist in the same sentence. It really always 
revolves around the holistic approach. I’m 
in constant observation of myself without 
judgment and seeking out the tools when I 
need them. Also surrendering into the tools 
that I’ve already cultivated and knowing 
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that I have the ability to meet my needs in 
that way.

I really luxuriated in the spaciousness 
that the pandemic gave me in terms of 
like not having plans anymore, especially 
evening plans. I have a toddler now so for 
parents, you know what that life is like and 
what that can kind of mean for our silent 
time. I usually I wake up at 5 a.m. every day 
just naturally and my son is up and running 
soon after. There is not a start and stop to 
my practice, so I feel like it runs the range of 
24 hours. Now I think I’ve really expanded 
to say my entire life is an offering to God, 
my whole life, everything that I do during 
the course of the day is in service to that. I’ll 
do my own kind of cleansing exercise for 
my energy and recharging. And I’ll set an 
intention for the day, open up a bunch of 
windows, throw on some frequency music 
and get my day going.

A thought I would love to offer artists 
and executives is to be in constant acknowl-
edgement that you are not what you do and 
you are not the roles that you play in other 
people’s lives. There’s opportunity for more. 
This is such a 24-hour business that is so 
deeply steeped in lifestyle that sometimes 
what you do, how you live, how you’ve seen 
it all melts together and it becomes this one 
thing. And then that becomes how you know 
yourself and how you think of yourself. But 
there is so much more available for each of 
us. We exist and have worth outside of what 
we do, outside of how many accolades we 
receive. We are more than any role. We are 
more than any accolade. There’s opportu-
nity to love yourself as deeply as possible.

As told to Griselda Flores. 

Justine Skye Is 
Thriving Outside 
the Major Label 
System (With a 
Little Help From 
Timbaland)
BY TATIANA CIRISANO

J
ustine Skye was at a lunch meeting 
in the fall of 2019 with E&E Creative 
agency founders Emily Pires and 
Elena Hristu, who were hoping to sign 

the newly independent artist. But Skye had 
barely said a word.

“Elena and I were looking at each other 
like, ‘Is this going well?’ ” recalls Pires. 
“Finally, I was like, ‘Listen, do you like us? 
I want to make sure you want to work with 
us.’ ”

At that, Skye removed her sunglasses 
and said: “That’s the first time someone has 
asked me that.”

A Brooklyn native, Skye found fame in her 
teens thanks to her popular Tumblr, which 
helped her early-2010s YouTube cover 
of Drake’s “Headlines” take off. She signed 
her first record deal with Atlantic in 2013 at 
age 17 and scored commercial success with 
her single “Collide” (featuring Tyga). She 
parted ways with Atlantic three years later 
and signed with Roc Nation, which released 
her 2018 debut album, Ultraviolet — only to 
leave that label, too, the following year. “You 
get comfortable with a big system making 
all these calls for you,” she says. “You’re not 
exactly happy, but it’s going, so you go with 
the flow.”

But now, Skye, who is 25 and splits time 
between New York and Los Angeles, has a 
new outlook on what success means — and 
how to achieve it on her own terms. She 
hired Pires and Hristu as her co-manager/
creative directors, rounding out an all-
women core team alongside Skye’s mother 
and business manager, entertainment 
lawyer Nova Perry. Last June, Skye released 

her first independent album, Bare With Me, 
which she calls an “appetizer” to the main 
course coming June 25, Space & Time. The 
record, which Skye has started referring 
to as “the bad bitch manual” and oozes 
confidence on tracks like “It’s About Time” 
and the pop-flavored jam “In My Bag,” will 
arrive on her own label, Nynetineth, and 
was produced by her idol: Timbaland.

The famed producer direct-messaged 
Skye last spring while she was deep in her 
quarantine project, Space & Time Ses-
sions (an Instagram series of song covers). 
The series “made me want to hear her voice 
on my production,” Timbaland says, so he 
asked to produce an upcoming clip. She 
suggested covering Nelly Furtado’s “Say 
It Right,” but he wanted an original. The 
next morning, she sent him her verse, which 
later became the starting point for “Intrud-
ed,” the tender lead single from Space & 
Time that arrived in February.

Skye and Timbaland weren’t planning 
to make an album. But as they continued 
pumping out clips on a weekly basis, with 
each video gathering hundreds of thousands 
of views, they soon realized they had the 
foundation for one. “The people were talk-
ing,” Timbaland says, noting positive feed-
back from Pharrell, Russ and Murda Beatz. 
“We knew we had something special.” Ten 
clips later, Skye and her team rented an 
Airbnb near Timbaland’s home studio in 
Miami — where the two met in person for 
the first time — and knocked out the project 
in just over two weeks.

Skye says she had to unlearn habits she 
had picked up from the major-label system, 
like people-pleasing and relying on co-
writers. “It’s easy for her to play a beat and 
find the pockets that she falls in,” says Pires. 
“Where she never spent enough time was, 
‘You landed the melody. Now what are you 
talking about?’ ” Before getting in the studio, 
her team held quasi-therapy sessions, com-
plete with candles, wine and a lot of talking. 
Few were invited into the creative process, 
with the exception of Timbaland’s longtime 
collaborator, Justin Timberlake, one of two 
guests on the album (along with Nigerian 
artist Rema). “She had gotten used to letting 
more established songwriters take control,” 
Timbaland says, “but now it was just us, 
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[and] no rules apply.”
“The biggest hurdle, which is what labels 

are really good for, is the money,” says 
Skye. “Most of this stuff is financed literally 
from my pocket.” Rather than dilute E&E’s 
creative vision, the team took a quality over 
quantity approach and was helped along 
by directors and other collaborators who 
willingly lowered their rates. “In a per-
fect world, we’d do a video for every song, 
but it’s a matter of being selective,” says 
Hristu, citing a technology-filled visual for 
“Intruded” with cameos from Bella Hadid 
and Lil Yachty that has raked in over 1 mil-
lion YouTube views. (Meanwhile, the single 
has collected 4 million global on-demand 
streams, according to MRC Data.)

The work isn’t done yet. “She’s got to go 
hard for this, believe in herself more than 
anyone else and not take no for an answer,” 
Timbaland says, adding that he’s ready to 
“bang down doors.” And as Skye and her 
team begin to route a fall tour and conceptu-
alize her next video, she isn’t afraid to look 
back.

“I see so much growth,” says Skye. “I’m 
really forming into the artist I always 
wanted to — and knew that I could be.”

This story originally appeared in the May 
15, 2021, issue of Billboard. 

TikTok Star Bella 
Poarch Signs With 
Warner Records, 
Shares Debut 
Single
BY JASON LIPSHUTZ

B
ella Poarch, the popular influ-
encer with the most-liked TikTok 
video in the platform’s history, 
has officially launched her music 

career, inking a deal with Warner Records, 
the company tells Billboard. Poarch has also 
released her debut single, “Build a Bitch,” 
and its accompanying music video on Friday 
(May 14).

“I feel like I found my family and part of 
that family is the label,” Poarch says of sign-
ing to Warner in a statement to Billboard. 
“When I looked up some of the artists that 
meant the most to me musically like Prince, 
Dua Lipa, and Madonna, I realized Warner 
has helped all of those people along the way 
too. So I’m very honored to have a family 
that gave me a chance and believes in me.”

A native of the Philippines who graduated 
high school in California at 16 and joined the 
U.S. military one year later, Poarch devel-
oped a huge following on TikTok after com-
pleting four years of service, with an August 
2020 lip-synch post setting a record with 
over 48 million likes. Poarch has been 
singing since her childhood, and has been 
working with producers like Benny Blanco 
and Ryan Tedder in recent months.

“The first time I heard Bella in the studio 
it was obvious that she’d been singing for 
a long time,” says Stefan Max, senior vp of 
A&R at Warner Records. “I couldn’t believe 
the amount of musical talent she had hiding, 
and she’s finally unleashing that creativity 
with ‘Build a Bitch.’ I know I speak for the 
whole Warner Records staff when I say that 
we’re overjoyed to be helping Bella bring 
that artistic vision to the world.”

“Build a Bitch” is an audacious, darkly 
comic slice of new-school pop that was 
created with Daniel Virgil Maisonneuve, the 
producer-songwriter better known as Sub 
Urban. Poarch says that the song “has many 
meanings to me. Mainly it’s about accepting 
yourself and embracing imperfections and 
your flaws. There’s a tremendous amount of 
pressure that society and the internet puts 
on people to look perfect or be a certain way. 
My whole message with ‘Build a Bitch’ is 
that I want people to realize that you don’t 
have to be perfect. And that it’s okay not to 
be, too. I want to inspire people to be com-
fortable in their own skin and to stay true to 
themselves no matter what.”

Poarch adds, “I’ve been singing and writ-
ing songs my whole life but to put together 
something special in this way and to have 
this opportunity... it’s something I’ll forever 
be grateful for. This is just the beginning.” 

Alan Jackson 
Talks Coming 
Out of Semi-
Retirement for 
‘Where Have You 
Gone,’ First Album 
in 6 Years
BY DEBORAH EVANS PRICE

A
lan Jackson is known as a pretty 
stoic guy, and yet the country 
traditionalist found himself 
almost — note almost — welling 

up when he listened back to a rough version 
of “A Man Who Never Cries,” an upbeat 
tune featured on Where Have You Gone, the 
Country Music Hall of Famer’s first new 
album in six years, out Friday.

“It was just me singing with the players,” 
Jackson tells Billboard of listening to early 
roughs sent by his longtime producer Keith 
Stegall. “I was driving in my truck down 
River Road and, man, I about teared up. I 
thought I’d have to pull the truck over. I was 
just so proud, and it just felt so good to hear 
the guys playing on there and just killing it.”

The Georgia-born icon has plenty to be 
proud of on Where Have You Gone, a 21-song 
collection that includes such thoughtful bal-
lads as “Things That Matter,” alongside upt-
empo romps like “Back” and “Beer:10.” Jack-
son wrote 15 songs on the EMI Records 
Nashville release.

Much has happened since the 2015 
release of his 20th studio album, Angels and 
Alcohol. His mother, Ruth Musick Jackson, 
died in 2017, and a year later, his son-in-law 
had a fatal boating accident. “We were going 
to finish the album later that year and that’s 
when Mattie’s husband died, and it kind of 
just set it back for a long time,” he says.

When he returned to work on the new al-
bum, with the COVID-19 pandemic already 
underway, Jackson reunited with many 
of Nashville’s legendary studio musicians, 
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including guitarist Brent Mason, drummer 
Eddie Bayers, steel guitarist Paul Franklin, 
bluegrass notable Stuart Duncan, keyboard-
ist Gary Primm, Scotty Sanders on dobro 
and the late JT Corenflos on electric guitar.

“Everybody had to wear their mask. 
It was a sad-looking bunch, I’ll tell you, 
including me,” he says with a chuckle. 
“But when they started playing, those guys 
played some of the best stuff that I’ve heard 
in a long time. I think they were happy to 
play some real country music. They kept 
telling me: ‘Thanks so much for letting me 
play on this song or that song.’”

Though the title track bemoans the lack 
of traditional country music in the format 
today, in conversation, Jackson’s feelings 
on contemporary country take a somewhat 
softer tone. He’s not looking to denigrate the 
new guard and he’s too appreciative of his 
own success to be bitter.

“I don’t like to talk about everybody else’s 
music. It’s not that it’s bad music. Everybody 
likes what they like, and I like real country 
music,” he says, citing his appreciation for 
fiddle, steel guitar and substantive lyrics. “I 
feel like those ingredients are slowly disap-
pearing. They’ve always come and gone, but 
there’s usually somebody who is making 
what I call real country music. It seems like 
it’s getting less and less. … I’m just saying for 
me that it makes me sad to see it go away.”

Jackson doesn’t think he’s alone in his 
love for traditional country. “There are guys 
and women out there that love this kind 
of country and want to write it and sing it, 
but they’ve had a hard time getting it on 
radio,” he says. “It reminds me of when I 
came here in the ’80s. I was too country for 
country music, but I finally made it through. 
It could turn around if the right artist comes 
along like Randy Travis did. Somebody 
could break through again and maybe turn 
it around a little bit, but I bet it’s going to be 
kind of tough.”

The label is currently working “You’ll 
Always Be My Baby” — which Jackson re-
cently performed on the ACM Awards — to 
radio stations in secondary markets. Jackson 
is realistic when it comes to airplay at this 
stage of his career. “I don’t know if they’ll 
get it on the chart or Billboard [reporting] 
stations as much anymore, but they might,” 

he says. “But you know what? I don’t care. 
I’m not bitter about it. I’m 62 years old. I 
know it’s time and that’s just the way it is. 
I’ve had more hits than just about anybody, 
and I can’t ask [for] anything more.”

In fact, he sees a silver lining to not con-
cerning himself with chart positions. “It’s 
almost a relief not to have to worry about 
it,” he says. “On this album, I just did what 
I wanted to do and what I thought my fans 
would like and it really makes it easy.”

Fans have always appreciated the three-
time CMA entertainer of the year’s pen-
chant for writing honestly about his life, 
and the new album continues that tradition. 
“Where Her Heart Has Always Been” was 
written after his mother died. “I just tried 
to write something that reminded me of 
her that was pretty,” he says. “After we got 
through cutting and we were about done 
with the album, it was right at Christmas 
time last year, my sister sent this recording 
of mama reading from the Bible and I said, 
‘Dang, that is really cool.’” So cool that he 
added it to the recording.

The album also includes “You’ll Always 
Be My Baby” and “I Do,” written as wed-
ding songs for his three daughters. “[Mat-
tie] asked if I’d write her a father/daughter 
dance song and I said I’d try to, so I wrote 
‘You’ll Always Be My Baby.’ I told all three 
of them, ‘Look, you all three are going to 
have to use this song, I don’t want to have 
to write three of them.’ So actually, they’ve 
used it twice now: for Mattie’s wedding and 
Ali got married last summer. I wasn’t trying 
to write ‘I Do.’ It just kind of came out be-
fore Ali got married. I wrote it and they said, 
‘Let’s do a little recording and we’ll play it 
at Ali’s reception.’ I was going to put [the 
songs] on there like bonus tracks on the end 
and then [the label] said, ‘No, we want to put 
them up there in the regular mix.’”

“A Man Who Never Cries,” a midtempo 
treatise on contentment, was inspired by 
Caylee Hammack after he appeared on her 
cover of the Don Williams classic “Lord, I 
Hope This Day Is Good.” “She sent me this 
nice little gift and this note, and she said she 
went home to Georgia and played her daddy 
the cut. He was sitting there in the kitchen 
and he doesn’t say much about all her career 
stuff, but she said when she played him 

that cut, he just lit up and she saw some 
tears from a man who never cries,” Jackson 
recalls. “When I read that, I thought, ‘Man, 
that sounds like a song. I’ll have to write 
that.’ So I kind of took that idea and built 
around it.”

The lone cover on Where Have You 
Gone is Jackson’s rendition of “That’s the 
Way Love Goes,” written by Lefty Frizzell 
and Sanger “Whitey” Shafer. Originally a 
hit for Johnny Rodriguez in 1973, Merle 
Haggard had a hit with the tune a decade 
later. “When Merle died [in 2016], I wanted 
to do something for him on a record and I 
hadn’t made a record in so long, I hadn’t had 
a chance to do it,” Jackson says. “I’ve always 
loved this song. Lefty was Merle’s idol and 
Merle patterned his singing after him. I’d 
always heard that Merle did this song as a 
tribute to Lefty and so I was doing it as a 
tribute to Merle.”

Jackson admits he’s enjoying life these 
days, and he’s looking forward to getting 
back on the road in August. “I’m in a won-
derful place for me personally and career-
wise,” he says. “I’m at a place where I’m 
semi-retired almost and enjoying life. My 
family is great, and I can relax and just make 
music when I want to and like I want to 
because I know I still have a lot of fans out 
there that want to hear what I like to do. I 
can still go out and tour and do pretty good. 
I’ll do that a little bit and hopefully keep it 
going as long as I can.” 

Camilo Shares 
Details of First 
U.S. Tour (Yes, 
Evaluna May Stop 
By)
BY LEILA COBO

I
n the past 14 months, Camilo Ech-
everry released two chart-topping 
albums, placed eight hits on Bill-
board’s global charts and two top 10s 

on Billboard’s Hot Latin Songs chart.
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What he wasn’t able to do was tour.
Sidelined by the pandemic, the rising 

Colombian pop star saw his streaming num-
bers and social following and engagement 
explode, but his touring dreams were placed 
firmly on hold. Until now.

On May 21, tickets go on sale for Camilo’s 
first-ever U.S. outing, the Mis Manos (My 
Hands) tour, so titled after his recently-
released album. The tour, produced by Loud 
and Live, hits theaters in 14 cities, beginning 
with Miami, Oct. 22 at the Filmore and end-
ing Dec. 3 at the Coca-Cola Theater in San 
Juan, Puerto Rico.

“This is the first time I’m going on stage 
to perform my songs with my band,” Camilo 
tells Billboard. “The expectation of looking 
my fans in the eye, and having them look 
into my eyes and sing those songs, which 
are anthems of hope, makes this an almost 
mystical encounter.”

Because Camilo has been a frequent 
collaborator with the likes of Ozuna, Shaki-
ra and Karol G, it’s likely he’ll have different 
guests in several stops. But a “fundamental” 
guest will be wife Evaluna Montaner, 
also a recording artist, who will perform 
with him in as many stops as her schedule 
permits.

“My music doesn’t exist with Evaluna; 
more than a guest, she’s a living part of 
every one of my songs,” says Camilo.

Hope and love have always been the uni-
fying the thread not only of Camilo’s music 
but his very persona. At a time where hard 
core reggaetón dominates the charts and 
twerking dancers dominate music videos, 
Camilo has stood out with music that fre-
quently has reggaetón beats but leans more 
pop and innocent, celebrating love and life 
rather than sex and perreo. It’s allowed the 
27-year-old singer and songwriter to stand 
out in a crowded field, and now, to tour solo 
after just a year on the market, an anomaly 
in Latin music.

And although Camilo has often performed 
in major events and festivals, he’s always 
done so only with his guitar.

“This will be the first time I get on stage 
to sing my songs with my band. With the 
band I’ve dreamed. It’s a very key ingredi-
ent,” he says.

The five piece band includes a multi per-

cussionist, a guitarist/tres/ukulele player, 
a bass player, keyboardist and Camilo, who 
also plays cuatro and guitars, “defending” 
the fort.

“Up to now, I’ve always defended my 
songs as I wrote them: with my guitar and 
my voice,” he laughs. “Even I haven’t seen 
myself play with a band.”

Don’t think for a minute, though, that this 
will be some improvised show. Camilo is 
meticulous in both his music and his mes-
saging and aesthetic (as anyone who follows 
him on social media knows).

He’s used his pandemic downtime to 
build a show around the concept of the 
“tribe,” the name he’s given his fans and the 
people that surround him.

Although this is a theatrical tour, outfits, 
lighting and props–even the texture of the 
floors—have been carefully thought out.

However, the core remains “those songs 
that have never been sung together by hu-
man beings in the same physical space,” he 
says. “It doesn’t matter how many photos 
and Tik Toks you post, I’m a person with a 
very clear need to share live memories with 
people. That’s the key ingredient.” 

Executive 
Turntable: LVRN 
Expands Female 
Leadership; Kalo 
Steps Down at 
ARA
BY CYDNEY LEE

P
riya Minhas joined Love Renais-
sance (LVRN) as director of 
creative content.

Minhas previously served 
as a senior producer at Vevo where she 
produced and directed original content 
with both rising and established artists. 
She worked on visual campaigns for artists 
like Billie Eilish and Ella Mai, and was 
responsible for developing short-form con-

tent franchises like the company’s “dscvr” 
and “Footnotes” series featuring Pop 
Smoke, Ari Lennox, 24kGoldn, Cardi 
B, Justin Bieber and many more.

“I’ve admired what LVRN have been 
building from afar for a while now, espe-
cially their dedication to artist develop-
ment,” said Minhas. “They are writing a new 
blueprint for artists and music executives 
alike and I’m excited by their vision for r&b 
and the opportunity to become part of such 
a forward-thinking creative team.”

Based in Atlanta, LVRN serves as a record 
label, full-service management team, and 
growing multimedia company for the next 
generation of hip-hop and R&B artists. They 
are currently expanding female leaders 
within their divisions to help support their 
all-star roster featuring Summer Walk-
er, 6LACK, Shelley FKA DRAM, BRS Kash 
and more.

The Artist Rights Alliance (ARA) an-
nounced that executive director Ted Kalo is 
stepping down. Kalo will still be involved in 
the selection of his successor, acting as an 
advisor to the organization in the future.

“It has been an honor to serve the Artist 
Rights Alliance and to fight for a better 
future for the musicians and songwriters it 
represents,” says Kalo. “What makes ARA 
unique is that it is run by artists advocating 
for their fellow artists – a factor that made 
my five years serving as Executive Director 
particularly special. I am forever indebted 
to ARA’s artist-run board for their guidance, 
insight, and friendship. I look forward to 
the organization’s continued growth and 
success advocating for a more sustainable 
music economy that better supports the 
people who make the music we love.”

During his time at ARA, Kalo estab-
lished an executive board of musicians and 
creators and named over 80 artist advisors. 
He oversaw campaigns and efforts that 
improved the current climate for musicians 
and artists, challenged unfair practices and 
advocated for securing fair pay for creators. 
Kalo also organized a campaign in which he 
pressured politicians to obtain permission 
before using artists’ music in political ads 
and events, recruiting big names like Mick 
Jagger, Steven Tyler, Lorde and others to 
sign off on a letter to Congress.
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“Ted’s decision to step down as Execu-
tive Director of Artist Rights Alliance is a 
significant loss for our organization,” board 
member Rosanne Cash said. “His bril-
liance in matters of policy and law, coupled 
with his patient guidance and unwavering 
vision, gave so much wind to our sails and 
so much clarity to our mission of protect-
ing and advancing artists’ rights. He will be 
deeply missed, but we are fortunate to have 
benefited from his wisdom and will always 
count him as friend and advisor.”

Rhino Entertainment, the catalog 
division of Warner Music Group (WMG), 
named Eric Franklin as vp of digital 
account strategy. He will report to Mark 
Pinkus, president of U.S. catalog and Rhino.

“Eric’s passion for music is manifested 
in his exceptional work,” said Pinkus. “He’s 
a stand-out leader, whose enthusiasm and 
experience helps drive Warner’s world-class 
catalog to new audiences, while broaden-
ing our relationships with partners and 
existing fans. I look forward to the ongoing 
impact he will have in 2021 and beyond, and 
congratulate him on this much-deserved 
promotion.”

In his new role, Franklin will be respon-
sible for overseeing U.S. digital revenues and 
account relationships, including Amazon 
Music, Apple Music, Spotify and more.

FaZe Clan announced Kai Henry as 
chief strategy officer. With over 15 years of 
experience in various industries, he will 
oversee all creative strategy and continue to 
build a team of young creatives to propel the 
company in the future.

Prior to joining FaZe Clan, Henry 
helped manage major artists like Snoop 
Dogg and Ice Cube and co-founded numer-
ous businesses like SKEE.TV on YouTube 
and streetwear line En Noir Clothing.

“We are thrilled to welcome Kai to the 
FaZe family,” said Lee Trink, CEO of FaZe 
Clan. “Kai possesses a wide breadth of skills 
and relationships that fit perfectly into the 
unique role of CSO for FaZe. His leadership 
on both the strategy and creative will help 
catapult us into the next part of our journey 
and continue to solidify FaZe as the home 
for the creatives of tomorrow.”

“It’s an honor to join the team at FaZe 
Clan,” added Henry. “I believe that Lee 

Trink, the founders and I have a shared vi-
sion that this will be a creative led business. 
I will continue to assemble and lead a brain-
trust composed of some of the brightest and 
most innovative creative executives, who 
lead an internet lifestyle and innately under-
stand the cultural intersection where FaZe 
Clan sits. To me, there is no better place to 
be, especially in this particular moment in 
time as we embrace the huge paradigm shift 
occurring in entertainment. I look forward 
to helping forge new boundaries with this 
amazing team of visionaries.”

ONErpm expanded their Nashville Office 
with five new women executives in their 
marketing division.

Stephanie Onder will join as project 
manager for outlaw and country; Stephanie 
Murphy as country project manager; Ju-
lia McLeod as associate director of artist 
marketing and head product manager of alt 
and rock; Casey Childers as senior and lead 
project manager of pop dance; and Diana 
Garcia as director of marketing for Verge 
Records.

With 40 combined years of experience, 
the addition of these women will further 
develop ONErpm’s vast roster of artists and 
create new ground-breaking global artist 
campaigns.

Music discovery and ticketing plat-
form DICE announced a series of promo-
tions and new hires as part of the team’s 
global expansion.

A founding employee and formerly chief 
revenue officer, Russ Tannen has been 
promoted to president of DICE. He played a 
key role in the company’s market expansion 
across Europe.

Jordan Gremil will join as head of artist 
development. He previously led artist and 
fan development at Spotify and was head 
of content and artist programming at Sofar 
Sounds. In his new role, Gremil will manage 
all aspects of DICE’s livestream business.

Jo McNally will join as global head of 
music licensing. McNally previously led 
partner licensing at Spotify.

“We’re building our second HQ in New 
York and investing heavily in North America 
to bring fans the most amazing events at 
the best venues with zero hassle,” said Phil 
Hutcheon, founder and CEO of DICE. The 

world is about to experience the biggest 
growth in live entertainment in history and 
DICE is backing the best partners to do so.”

Exceleration Music appointed Britnee 
Foreman as head of data strategy and digi-
tal operations. She also serves on the board 
of directors of women in music and is the 
global co-chair of the membership.

Following stints at Next Big Sound, 
Pandora, Songtrust/Downtown and Tempo 
Music, Britnee will spearhead Excelera-
tion’s operating initiatives around data 
management and optimization.

“Exceleration exists to add value to the 
incredible artists and labels we work with. 
In this digital-first market, the effective 
management and deployment of data — 
from royalty collection to marketing, artist 
development and discovery — will be at 
the heart of our organization,” said Amy 
Dietz, partner at Exceleration. “We are 
very excited to have someone with Britnee’s 
experience, passion and expertise leading 
Exceleration’s initiatives to help us achieve 
our ambitions.”

Rz3 Recordings announced the hiring 
of Clayton Durant as marketing director 
and Amanda Montgomery as marketing 
manager.

The two will develop and oversee all 
marketing, branding and communica-
tions strategy for the company’s properties 
including management, publishing and 
recorded music divisions.

“Clayton and Amanda’s marketing exper-
tise is truly forward thinking in an industry 
which is constantly being disrupted by new 
technologies and platforms,” says Tricky 
Stewart, Rz3 founder and Grammy award-
winning producer. “Having them lead our 
marketing efforts across all our company 
touchpoints I believe will give all our clients 
and array of IP the best opportunity to scale 
and grow.”

Durant and Montgomery will also con-
tinue to serve on the executive team at CAD 
Management.

Range Media Partners announced that 
they will represent Justin Tranter.

The producer and songwriter has 
garnered a plethora of recognition, includ-
ing Grammy and Golden Globe nomina-
tions, 50 million single sales and 40 billion 

IN BRIEF

https://www.billboard.com/music/snoop-dogg
https://www.billboard.com/music/snoop-dogg
https://www.billboard.com/music/ice-cube


 Page 21 of 29

streams Spotify and YouTube alone. They 
also co-wrote Justin Bieber’s “Sorry” and 
has several major film and TV projects in 
development.

“For what I want in this next phase of my 
journey, working with Range feels like not 
only the best choice but possibly the only 
choice,” said Tranter. “The diverse network 
of expertise they have created inside their 
company is perfectly suited to help me 
achieve my next set of dreams. I’m forever 
grateful to the stories I’ve gotten to tell 
through pop music and will continue work-
ing on pop projects that deeply inspire me. 
However I’m already spreading my wings to 
tell stories through film, TV and theater and 
I need a team that can support and elevate 
those visions. From what I have already 
seen, the brilliant folks at Range can do just 
that. I’m beyond excited for this next step of 
my career and creativity and so grateful to 
have these new partners to get me to where 
I’m going.”

Oak View Group Facilities, manag-
ers and operators of UMBC’s Chesapeake 
Employers Insurance Arena, named Wade 
Johnson as director of corporate partner-
ships for the on-campus arena and UMBC 
athletics.

Johnson will be responsible for oversee-
ing and executing the advertising, sponsor-
ship and corporate partnership sales. He 
previously served as corporate partnerships 
manager at Six Flags.

“Wade has a passion for discovering new 
ways to maximize partnership value for lo-
cal and regional businesses, especially ones 
that support student-athletes,” said Tiffany 
Sun, Oak View Group’s general manager at 
Chesapeake Employers Insurance Arena. 
“We’re fortunate to have him as part of our 
team and we look forward to the new en-
gagements Wade can create across the state 
of Maryland and here in Baltimore.” 

Mally Mall 
Sentenced to 
Prison in Las 
Vegas Prostitution 
Case
BY ASSOCIATED PRESS

H
ip-hop music figure Jamal 
“Mally Mall” Rashid was 
sentenced Thursday (May 13) 
in Las Vegas to 33 months in 

federal prison for owning and operating a 
prostitution business disguised as an escort 
enterprise, federal prosecutors and his 
defense attorneys said.

Rashid, 45, sought leniency from U.S. 
District Judge Gloria Navarro with an apol-
ogy “to the court, the government and, most 
importantly, the women involved,” the Las 
Vegas Review-Journal reported. He told the 
judge he quit criminal activity in 2014.

But for 12 years before that, “Rashid 
operated a high-end prostitution busi-
ness that transported victims across the 
United States, using various paid websites 
... to advertise the victims for prostitution 
purposes,” U.S. Attorney Christopher Chiou 
said in a statement.

“Rashid exploited hundreds of victims” 
through manipulation, rules and threats, 
the top federal prosecutor in Nevada said, 
“encouraged victims to get tattoos of him 
to demonstrate their loyalty, and led many 
of them to believe he would advance their 
careers in show business.”

Rashid’s attorneys, David Chesnoff and 
Richard Schonfeld, said he “accepted full 
responsibility for his conduct that occurred 
almost a decade ago.”

“He will serve his sentence and looks 
forward to returning to the music industry,” 
the attorneys said in a statement.

A San Francisco Bay Area native, Rashid 
worked with artists including Tyga, Justin 
Bieber, Usher and Sean Kingston. His 2013 
collaboration with Tyga, “Molly,” reached 
No. 66 on the Billboard Hot 100. He was 
featured as Mally Mall in the VH1 reality TV 

series Love and Hip Hop Hollywood.
He pleaded guilty in October 2019 to 

using an interstate facility to aid unlawful 
activity, and faced prison time of at least one 
month but up to 33 months in a plea agree-
ment that did not require him to register as 
a sex offender.

His criminal case became public follow-
ing a September 2014 FBI raid at his south-
east Las Vegas mansion, ringed by security 
gates, cameras and walls, and a business he 
owned called Las Vegas Concierge VS1 near 
the Las Vegas Strip.

A little more than two years later, in May 
2016, a fire damaged the home and left an 
exotic pet wildcat called a caracal dead. The 
species is native to Africa, the Middle East 
and India, and can grow to about 40 pounds.

Chesnoff asked Navarro on Thursday to 
impose a two-year sentence and said Rashid 
worked as part of his rehabilitation helping 
the homeless and teenagers in crisis, the 
Review-Journal reported.

Navarro told Rashid to stop working with 
vulnerable teenagers. In addition to the 
maximum, she said he’ll serve three years of 
supervision after prison.

“I hope you get this message,” the judge 
said, according to the newspaper. “You’ve 
just been really lucky. You will spend the 
rest of your life in prison if you do this 
again.”

Rashid has until Aug. 13 to surrender for 
prison, the Review-Journal said. 

La Doña in San 
Francisco, in a 
Pandemic: ‘It Feels 
Good to Have 
Autonomy’
BY GRISELDA FLORES

E
merging Mexican-American 
femmetón singer-songwriter La 
Doña’s new album, Algo Nuevo, 
dropped March 2020 via Human 

Re Sources just as the coronavirus pandemic 
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intensified in the U.S. Concerts, festivals and 
other large gatherings across the country 
were canceled, including her planned South 
by Southwest debut, interrupting her early 
career momentum.

As part of Billboard’s efforts to best cover 
the coronavirus pandemic and its impacts 
on the music industry, we have been speak-
ing with La Doña — whose real name is Ce-
cilia Cassandra Peña-Govea — to chronicle 
her experience throughout the crisis. (Read 
the previous installment here and see the 
full series here.)

Has anything changed for you in the 
past few weeks?

Well, after dropping my new song “Setas 
y Ceros” in April and filming a new music 
video for my upcoming single, I parted ways 
with my distributor. Since then, I’ve been 
meeting and talking with different labels 
and potential managers. At first it was really 
scary because I had high hopes for where I 
was at but now I feel very hopeful and ex-
cited about the prospect of working with a 
label or a company that can service a diverse 
project like mine. Everything is just pretty 
much wide open at this point.

Is that why you paused the release of 
your new ranchera song that was sup-
posed to drop earlier this month?

Yeah, I’m going to wait until I find a new 
home just because it is very special to me 
since it’s my first regional Mexican track. I 
want to give it the roll out that it deserves 
but if I find that it’s taking too long to ne-
gotiate then I’ll just put it out on my own. I 
want to get on with it and release music that 
I care about and put music out for the fans.

This situation with your distributor 
is happening just as everything seems 
to start opening again with in-person 
concerts and festivals being announced 
for the summer/fall. How does that make 
you feel? 

I needed everything in place because I 
wanted to release my material so that I can 
start performing it for these festivals coming 
up. I can’t really be doing negotiations and 
interviews and doing meetings like these 
when I’m in the middle of also planning 
performances. It’s just bad timing.

But even then you’re still booking 
shows. You have your first in-person 

show coming up at the Outloud Raising 
Voices Fest in L.A. next month. 

Yes and it’s super exciting. You know 
performance is the part of this industry 
that I actually do love and value so much. I 
think that it’s going to be a short set and I’ll 
be able to bring out my friend San Cha for 
a duet because it is for PRIDE so I want to 
support and represent queer brown folks in 
the best way that I can. Despite everything 
that’s going on, I’m inspired by having to 
embark on this journey again and talk to 
labels and see who might be the best fit. 
This time around, I know it’s completely 
my choice and it’s not that I have a manager 
who is encouraging me to go in one direc-
tion. This is all my choice so it feels good to 
have autonomy.

What are some lessons learned from 
having to navigate this on your own at 
this stage in the pandemic?

There’s a couple of big lessons learned. 
I’ve learned that while you’re creating 
your time don’t rush it and don’t rush into 
certain situations. It’s something that I’ve 
known but I’ve had to come back to learning 
in the past couple of weeks. And I have to 
constantly remind myself that I have the 
juice. I’m the one with the music and with 
the ear so I don’t need to sell myself short. 
Of course I need help on this journey but I 
don’t need to rush into anything that isn’t 
right for me. I can always say this isn’t work-
ing and find a different way. Considering 
that I work with integrity and work really 
hard. 

DJ Khaled to 
Perform ‘We 
Going Crazy’ With 
H.E.R. & Migos 
at 2021 Billboard 
Music Awards
BY KATIE ATKINSON

D
J Khaled will team up 
with H.E.R. and Migos for the 
performance debut of “We Go-
ing Crazy” at the 2021 Billboard 

Music Awards on May 23.
“We Going Crazy” is from Khaled’s latest 

album, Khaled Khaled, which is his third 
project to top the Billboard 200 chart. 
Khaled’s 12th album includes collabora-
tions with a collection of A-listers, including 
Jay-Z, Cardi B and Billboard’s Artist of the 
Decade Drake.

H.E.R. is fresh off winning song of the 
year at the Grammys for “I Can’t Breathe” 
and best original song at the Oscars for 
“Fight for You” from Judas and the Black 
Messiah. The R&B singer/songwriter has 
five No. 1s on Billboard’s Adult R&B Airplay 
chart and five top 10s on Top R&B Albums. 
Migos — who just released “Straightenin,” 
the first song from their highly antici-
pated Culture III album — have two No. 1 
albums on the Billboard 200 and 37 hits on 
the Billboard Hot 100, including the chart-
topping “Bad and Boujee,” featuring Lil Uzi 
Vert.

Khaled, H.E.R. and Migos are joining 
previously announced 2021 Billboard Music 
Awards performers The Weeknd, BTS and 
Duran Duran, as well as Icon Award recipi-
ent Pink, who will also perform.

Also at the Nick Jonas-hosted show, 
Drake will receive the Artist of the Decade 
Award and Trae Tha Truth will receive 
the Billboard Change Maker Award.

The 2021 Billboard Music Awards air 
live Sunday, May 23, on NBC at 8 p.m. ET/5 
p.m. PT. The Weeknd leads all finalists, with 
nods in 16 categories, followed by 11-time 
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finalist DaBaby and nine-time finalist Gabby 
Barrett.

The 2021 Billboard Music Awards are 
produced by dick clark productions, which 
is owned by MRC; MRC and Penske Media 
are co-parent companies of Billboard. 

How Lin-Manuel 
Miranda Adapted 
‘In The Heights’ 
For Cinema — 
And a New Era
BY LEILA COBO

I
n the Heights was born in the winter of 
1999 in Lin-Manuel Miranda’s dorm 
room at Wesleyan University, inspired 
by what simply wasn’t there. “It was, 

in many ways, an attempt to write what I 
saw was missing, both in terms of represen-
tation and in terms of stories about [Latinos] 
in popular culture,” he says.

Now, Miranda’s story has made its way 
to movie theaters as an adaptation of the 
Broadway show that ran from 2008-11 — 
one of the few Latin musicals to become a 
feature film. “It meant everything to [play-
wright] Quiara [Alegría Hudes] to get the 
journey to the finish line and onto the stage 
and into the world and onto the screen,” 
adds Miranda.

It’s a journey that has taken two decades 
and many rides on New York’s A train, 
where Miranda rewrote much of his 
original score, while also working with 
arranger/producers Bill Sherman and Alex 
Lacamoire, both of whom worked on Ham-
ilton. Miranda says that “about five notes 
from the DNA of the Wesleyan version” car-
ried over to the movie, directed by Jon M. 
Chu (Crazy Rich Asians) and filmed in Man-
hattan’s Washington Heights neighborhood, 
a tiny, mostly Dominican microcosm of the 
Latin experience. (The movie was originally 
slated for a summer 2020 release but was 
delayed due to the coronavirus pandemic.)

In the Heights tells the story of young 

Usnavi, a role Miranda relinquished 
to Hamilton co-star Anthony Ramos, a 
former understudy who stepped into the 
part during a Washington, D.C., produc-
tion in 2018 after the original actor hurt his 
foot. Usnavi (whose the name, common in 
many Caribbean port cities, riffs off the “U.S. 
Navy” stamp emblazoned on ships), a young 
bodega owner who lives with his grand-
mother Claudia (Olga Merediz), spends his 
days pining for Vanessa (Melissa Barrera), 
who wants to be a fashion designer. The cast 
includes such up-and-comers as Domini-
can-American singer Leslie Grace, who took 
on the role of Nina, while Gregory Diaz IV 
portrays Usnavi’s nephew, a “Dreamer” with 
an alcoholic father played by Marc An-
thony. (Miranda says he wasn’t shy about 
shooting down suggestions to cast stars who 
“tested international,” like Jennifer Lopez 
or Shakira.)

Given how much time has passed since 
the original theater version, there were, of 
course, some tweaks. Sonny wasn’t origi-
nally a “Dreamer,” nor did Marc Anthony’s 
role exist. And Nina, who originally goes 
to Princeton, became a Stanford student 
with different hurdles. “We wanted an Afro 
Latina lead as Nina to go further in terms 
of the struggles she faced in Stanford,” says 
Miranda, explaining the decision to cast Do-
minican-American singer Leslie Grace. “It 
wasn’t just her feeling out of place, but the 
little racist micro-aggressions that can hap-
pen — and we were so incredibly very lucky 
to find Leslie because she can sing and she’s 
a wonderful artist and performer.”

That In The Heights resonates so deeply 
speaks to Miranda’s ability to portray the 
specific in universal terms. “I’m a Nuyorican 
with a Mexican grandfather who grew up 
in a Dominican neighborhood. The golden 
standard is to grab the things we share, not 
the things that make us different,” he says. 
“We’re all from different countries, and I’m 
trying to grab the things we have in common 
and sing their alabanza.”

Bringing the story and its young cast of 
developing artists to the forefront is even 
more powerful when considering Latinos 
represent only 4.5% of speaking roles in U.S. 
films, even though they represent 18% of the 
U.S. population and 23% of the moviegoing 

public, according to a 2019 study by the Uni-
versity of Southern California’s Annenberg 
Inclusion Initiative.

“It’s the paradox of, ‘We don’t have 
Latino stars that test international,’ so you 
don’t take chances on young talent and you 
don’t make stars that test international,” 
says Miranda. “Many of the biggest Latin 
stars in the world are music stars,” he adds. 
“Bad Bunny can reach No. 1 on [the Bill-
board 200] all in Spanish ... and now every-
one is, ‘When’s Bad Bunny doing movies?’ 
But again, that’s Hollywood passing the 
buck to the music industry to create stars 
for them. Busting up those cycles is really 
important.”

It’s why he’s proving that investing in 
young Latin talent can be just as fruitful, 
evidenced by the opening musical number 
that brings to life the beat of the clave, the 
quintessential Latin rhythm, in spectacular 
fashion.

“The opening clave betrays [those] who 
really listen to Latin music and [those] who 
only know show tunes,” says Miranda with 
a laugh. “The people who only know show 
tunes go, ‘What a cool homage to “America” 
from West Side Story.’ No, [composer] 
Leonard Bernstein is doing an homage to 
Latin music. The three and the two is the 
fundamental building block for many of our 
rhythms.”

In spite of how many boundaries In the 
Heights has already broken, Miranda admits 
that one story “can’t hold it all.”

“I also want Latinos who see In the 
Heights and say, ‘That wasn’t my experience. 
I didn’t grow up in a Latino neighborhood’ 
— and then begin to write that experience. 
Because the more stories we have, the stron-
ger we are.”

A version of this story originally ap-
peared in the May 15, 2021, issue of Bill-
board. 
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Nine Inch Nails 
& Korn Join 
Metallica for 
Louder Than Life 
Festival
BY TAYLOR MIMS

L
ouder Than Life’s lineup just got 
bigger than life. The Kentucky 
festival has announced Nine Inch 
Nails and Korn will join Metal-

lica as headliners for its 2021 edition.
Louder Than Life will return to Louisville 

at the KY Expo Center’s Highland Festival 
Grounds from Sept. 23 to 26. The headlin-
ers will be joined by Judas Priest, Snoop 
Dogg, Jane’s Addiction, Staind, Rise Against, 
Mudvayne, Cypress Hill, Machine Gun 
Kelly, Anthrax, Gojira, Ghostemane, Seether, 
Pennywise, Beartooth, The Distillers and 
Killswitch Engage.

In 2019, festival producer Danny Wimmer 
Presents announced that Metallica would 
headline all five of its festivals. Given the 
pandemic, Metallica’s headlining sets were 
moved to the promoter’s 2021 dates.

“DWP has always considered Louisville 
home, so to be able to bring America’s Big-
gest Rock Festival back in 2021 means every-
thing to us. After a year filled with challenge 
after challenge, we worked incredibly hard 
to curate a lineup worth the wait for our 
fans,” said DWP founder Danny Wimmer in 
a release. “Weather got in the way of Nine 
Inch Nails in 2018, the pandemic derailed 
our plans for two big Metallica sets in 2020 
— so to have them both back for 2021, along 
with Korn and the rest of this incredible 
lineup over four days, that’s the kind of ‘new 
normal’ that we’re all looking forward to.”

Louder Than Life will feature nearly 
70 music acts over four days, with perfor-
mances on three stages, along with award-
winning bourbons, whiskey, spirits, craft 
beer, and Louisville food offerings.

Since debuting in 2014, Louder Than Life 
continues to develop and grow. In 2019, the 
festival welcomed more than 128,000 fans 

over three days, dubbing itself the largest 
rock festival in America. For 2021, festival 
organizers added a fourth day, with the 
festival kicking off on Thursday. Over the 
coming months, Danny Wimmer Presents 
will be working with local officials to make 
sure the festival conforms to then-current 
social distancing protocols.

Single day and weekend general admis-
sion and VIP passes for Louder Than Life 
are on sale now. VIP packages are also 
available. Check out the full lineup and daily 
performance breakdown below. 

Juice WRLD’s 
Mom Carmella 
Wallace Hopes 
to Normalize 
Mental Health 
Discussions in the 
Black Community
BY CARL LAMARRE

T
oday (May 14), Juice 
WRLD’s Live Free 999 Fund 
announced a partnership with 
Crisis Text Line in order to help 

people have easy access to confidential crisis 
counseling.

Accessible 24 hours a day, seven days a 
week, people can text LF999 to 741741 to re-
ceive free mental health support. According 
to Juice WRLD’s mom, Carmella Wallace, 
it was a priority to establish this alliance in 
light of Mental Health Awareness Month.

“I want to encourage people to focus on 
their mental health and to warn them of the 
dangers of self-medicating and for them to 
seek support if they need it,” she says. “I 
want young people to take this time to do a 
mental health self-check, to be honest with 
themselves and reach out to Crisis Text 
Line if they need someone to talk to. That’s 
why we’ve formed this alliance, to provide 
a starting point for young people to get the 

help they need.”
Established in 2020, a year after the 

passing of Juice WRLD, Live Free 999 Fund 
commemorates his legacy and supports 
young people in their endeavors.

Billboard caught up with Juice’s mother, 
Carmella Wallace, to speak on the impor-
tance of mental health and how the Black 
community can normalize conversations 
centered around mental health.

How do you intend to normalize 
therapy and healthy conversations about 
mental health within the Black commu-
nity?

Consistent communication is critical in 
normalizing the conversation around mental 
health; we have to keep sharing the message 
until people feel comfortable talking about 
mental health. One’s mental health is just 
as important as his or her physical health, 
and our objective is to reach those who are 
silently suffering and help them realize that 
they are not alone.

Through Live Free 999, we plan on con-
tinuing the conversation that “it’s okay not 
to be okay,” by supporting and implementing 
programs that focus [on] mental health. Our 
goal is to keep the conversation relevant and 
support programs that bring measurable 
change within the black community.

Talk about your short-term and long-
term goals for Live Free 999.

Our short-term goals are to support 
programs and organizations that provide 
preventative measures and positive avenues 
to address mental health challenges and 
substance dependency. We plan on normal-
izing the conversation though community 
outreach, education, and social media.

We also plan to continue offering a crisis 
text line to help those who are feeling 
overwhelmed. Our long-term goals include 
partnering with like-minded organizations 
with the objective of reaching more people. 
We also plan on implementing result-driven 
programs in schools to reach teens. Lastly, 
we plan on creating a podcast to address 
mental health and substance dependency.

What’s the best advice you would give 
to parents who have children struggling 
with mental health issues?

I would advise parents [to] maintain 
healthy communication with their children 
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and help them understand that they are not 
alone. It is extremely important that parents 
provide their children with the profes-
sional resources needed to deal with mental 
health challenges so that children don’t feel 
ostracized and receive the help needed to 
feel OK.

What are some coping mechanisms 
children and parents can use together to 
combat their mental health woes? 

I think that parents should create a cop-
ing plan that is rooted in honest communi-
cation preferably with the assistance of a 
professional.

How can young entertainers address 
their mental health issues knowing they 
have such a busy work schedule? 

I think that addressing mental health 
issues is just as important as addressing 
medical issues. The busy work schedule for 
young entertainers is a reality and meeting 
the demands of the industry can be chal-
lenging and stressful. Mental health self-
care is important and proactively addressing 
mental health issues could possibly help 
them develop tools that could help them ad-
dress their mental health heads on. 

Finneas to 
Mentor ‘American 
Idol’ Top 4: 
Here’s What 
They’ll Perform 
(Exclusive)
BY HERAN MAMO

G
rammy-winning producer, song-
writer and artist Finneas will 
mentor the final four of Ameri-
can Idol on Sunday’s episode, 

where the contestants will also duet on his 
songs, Billboard can exclusively reveal.

Casey Bishop and Chayce Beckham will 
be grouped together to perform ‘Break My 
Heart Again” from Finneas’ 2019 debut 
EP Blood Harmony, while Grace Kinstler 

and Willie Spence will duet on his 2020 
single “What They’ll Say About Us.”

The top four will sing two additional 
songs: one that’s inspired by their personal 
idol and another that marks the debut of 
their original single, which was produced 
by an iconic music producer. Sunday night 
marks the first time in Idol history where 
the contestants have gone in to the studio to 
record songs that will appear on the show 
and be released while the competition is still 
ongoing.

Bishop will perform her personal idol 
song “wish you were gay” by Finneas’ 
younger sister Billie Eilish, in addition to 
her original single “Love Me, Leave Me.” 
Beckham picked “Colder Weather” by Zac 
Brown Band for his personal idol song and 
will later sing his own song “23.” Kinstler 
picked inaugural Idol winner Kelly Clark-
son’s “A Moment Like This” as her personal 
idol song, and she’ll also perform her origi-
nal single “Love Someone.” Spence’s per-
sonal idol song is “Glory” by John Legend 
and Common, and he’ll later sing “Never Be 
Alone,” his original song.

Caleb Kennedy, who was among the top 
five contestants, announced Wednesday 
that he’s leaving the singing competition 
series after a video surfaced of him sitting 
next to a friend in what looked like a Ku 
Klux Klan hood.

Finneas will take the Idol stage himself to 
perform “Till Forever Falls Apart” with his 
friend and collaborator Ashe. The end of 
the episode will reveal the top three finalists 
who will head to the finale.

American Idol airs live Sundays at 8 p.m. 
ET on ABC. 

The Clark Sisters 
& Snoop Dogg 
Top Gospel 
Airplay Chart 
With ‘His Love’
BY JIM ASKER

T
he Clark Sisters’ “His Love,” 
featuring Snoop Dogg, rules Bill-
board’s Gospel Airplay chart, 
rising 3-1 on the ranking dated 

May 15. In the tracking week ending May 
10, it increased by 15% in plays, according to 
MRC Data.

“His Love” is the third Gospel Airplay No. 
1 for The Clark Sisters and the first for hip-
hop icon Snoop Dogg, who adds his latest 
gospel chart honors.

Launched in their hometown of Detroit 
in 1980, The Clark Sisters comprise siblings 
Dorinda Clark-Cole, Jacky Clark Chisholm, 
Karen Clark Sheard and Twinkie Clark. 
(The act was first a quintet; Denise Clark 
Bradford left in 1986.)

“His Love” was authored by Ben Briggs 
III, Elbernita “Twinkie” Clark, Dorinda 
Clark-Cole, Karen Clark-Sheard, Faith Ev-
ans, Kierra Sheard, J. Drew Sheard II, Jaila 
Simms and Snoop Dogg.

“On behalf of the Clark Sisters I would 
like to say that we are very, very excited,” 
Karen Clark-Sheard tells Billboard. “We 
are grateful for the gifts God gave us to be a 
blessing with our music. To know that we 
have another No. 1 is exciting, especially 
during this time and season in the coun-
try. The pandemic hasn’t afforded us the 
opportunity to travel a lot and perform, but 
our music being heard on radio stations na-
tionally has been a vehicle for our ministry 
to reach the masses. Thanks to our fans that 
supported the project, and to gospel radio.”

“His Love” follows The Clark Sisters’ pre-
vious Gospel Airplay No. 1 “Victory,” which 
led for two weeks in June-July 2020. The 
act first reigned with “Blessed and Highly 
Favored” for seven weeks in June-July 2007.

For Snoop Dogg, “His Love” is his second 
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Gospel Airplay entry, following his featured 
turn on Rance Allen’s “Blessing Me Again” 
(No. 11, June 2018).

Snoop dominated Top Gospel Albums for 
seven weeks starting in March 2018 with his 
first faith-based set, Snoop Dogg Presents: 
Bible of Love. The 32-track album includes 
features by such gospel stalwarts as Erica 
Campbell, Marvin Sapp, Tye Tribbett and 
Charlie Wilson.

The versatile Snoop Dogg reached No. 
2 on the Regional Mexican Airplay chart 
last July with “Que Maldicion,” with Banda 
MS de Sergio Lizarraga. Before this week, 
he last led any airplay charts in fall 2018 as 
featured, with Ball Greezy, on Lil’ Duval’s 
“Smile (Living My Best Life),” which topped 
R&B/Hip-Hop Airplay and Rap Airplay. 
Snoop Dogg made his Billboard chart debut 
29 years ago this month, in May 1992, via 
“Deep Cover,” billed as by Dr. Dre Introduc-
ing Snoop Doggy Dogg. 

Morray Tops 
Emerging Artists 
Chart, girl in red & 
iTZY Hit Top Five
BY XANDER ZELLNER

M
orray bounds 7-1 on Bill-
board’s Emerging Art-
ists chart (dated May 15) to 
become the top emerging act 

in the U.S. for the first time, thanks to his de-
but LP Street Sermons and his breakthrough 
single on the set “Quicksand.”

Street Sermons debuts at No. 17 on Top 
Rap Albums and No. 20 on Top R&B/Hip-
Hop Albums with 15,000 equivalent album 
units earned in its opening week, according 
to MRC Data.

“Quicksand,” which appears on Street 
Sermons, concurrently ranks at No. 23 on 
Hot Rap Songs and No. 29 on Hot R&B/
Hip-Hop Songs with 13.8 million radio audi-
ence impressions (up 3%), 6.7 million U.S. 
streams (up 8%) and 1,000 downloads sold 
(up 42%).

The track also holds at its No. 7 high on 
Mainstream R&B/Hip-Hop Airplay.

Among other Emerging Artists chart 
moves, girl in red re-enters at No. 4, a new 
peak, as her debut LP If I Could Make It Go 
Quiet debuts at No. 8 on Alternative Albums 
(12,000 units).

Plus, South Korea’s iTZY returns to 
Emerging Artists at No. 5, also a new best, as 
the group’s new release Guess Who enters 
Heatseekers Albums at No. 1 (8,000 units). 
It also starts at No. 2 on World Albums, the 
highest-charting of the act’s three top 10s 
to date.

The week’s top Emerging Artists debut 
belongs to Crumb, at No. 29, as the group’s 
sophomore LP Ice Melt opens at No. 16 on 
Heatseekers Albums (3,000 units).

The Emerging Artists chart measures 
artist activity across key metrics of music 
consumption, blending album and track 
sales, radio airplay and streaming to provide 
a weekly multi-dimensional ranking of artist 
popularity. The chart excludes acts that 
have notched a top 25 entry on either the 
Hot 100 or Billboard 200, as well as artists 
that have achieved two or more top 10s on 
Billboard’s “Hot” song genre charts and/
or consumption-based “Top” album genre 
rankings. 

Gojira’s ‘Fortitude’ 
Leads 9 Debuts 
in the Top 10 of 
Billboard’s Top 
Album Sales 
Chart
BY KEITH CAULFIELD

F
or the first time in 2021, nine 
albums debut in the top 10 of 
Billboard’s Top Album Sales chart 
(dated May 15). That’s the most 

concurrent top 10 debuts since the Oct. 17, 
2020-dated tally, when there were also nine 
arrivals.

French rock band Gojira leads list for 
the first time, as its latest studio effort, For-
titude, bows at No. 1 on the chart with a 
career-high 24,000 copies sold in the U.S. in 
the week ending May 6.

Also starting in the top 10 are new 
releases from Grateful Dead, Manches-
ter Orchestra, DJ Khaled, Thomas 
Rhett, Royal Blood, Dropkick Mur-
phys, Pink Floyd and MercyMe.

Billboard’s Top Album Sales chart ranks 
the top-selling albums of the week based 
only on traditional album sales. The chart’s 
history dates back to May 25, 1991, the first 
week Billboard began tabulating charts with 
electronically monitored piece count infor-
mation from SoundScan, now MRC Data. 
Pure album sales were the measurement 
solely utilized by the Billboard 200 al-
bums chart through the list dated Dec. 6, 
2014, after which that chart switched to a 
methodology that blends album sales with 
track equivalent album units and streaming 
equivalent album units. For all chart news, 
follow @billboard and @billboardcharts on 
both Twitter and Instagram.

Of Fortitude’s debut sales of 24,000, phys-
ical album sales comprise nearly 16,000 of 
that figure (7,000 CDs and 8,000 vinyl LPs) 
while digital album sales comprise 8,000. 
The set also bows at No. 2 on the Vinyl 
Albums chart, as well as No. 1 on the Taste-
maker Albums chart. The former ranks 
the week’s top-selling vinyl albums, while 
the latter tallies the top-selling albums at 
independent record stores.

Gojira’s previous high-water mark on 
Top Album Sales came with 2016’s Magma, 
which debuted and peaked at No. 13 (July 
9, 2016 chart) with its then-best sales frame 
(17,000).

Fortitude also makes a splash at No. 1 
on Top Rock Albums and Hard Rock Al-
bums and No. 12 on the all-genre Billboard 
200 chart.

Grateful Dead’s latest archival live 
album Dave’s Picks Vol. 38: Nassau Veter-
ans Memorial Coliseum, Uniondale, NY-
9/8/73 debuts at No. 2 on Top Album Sales 
with 20,000 sold. It’s the band’s 23rd top 10 
effort on the nearly 30-year-old chart.

Rock band Manchester Orchestra lands 
its highest-charting set yet on Top Album 
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Sales, and second top 10, as The Million 
Masks of God launches at No. 3 with 16,000 
sold. The group’s previous high-water mark 
came in 2017 with the No. 7-peaking A Black 
Mile to the Surface. The Million Masks of 
God also starts at No. 1 on the Vinyl Albums 
chart, with 12,000 sold via vinyl.

Carrie Underwood’s My Savior is the 
lone holdover title in the top 10 on Top 
Album Sales, as it falls 2-4 in its sixth week 
on the chart (a little over 16,000 sold; down 
18%).

DJ Khaled’s star-studded Khaled 
Khaled album bows at No. 5 with 15,000 
sold, while Thomas Rhett’s Country Again 
(Side A) starts at No. 6 with 14,000. They are 
the 10th and fifth top 10-charting albums for 
Khaled and Rhett, respectively.

English rock duo Royal Blood lands its 
second top 10 on Top Album Sales, as Ty-
phoons debuts at No. 7, selling 11,000. The 
set also launched at No. 1 on the Of-
ficial U.K. Albums Chart. Dropkick Mur-
phys’ Turn Up That Dial debuts at No. 8 
on Top Album Sales with 11,000 sold. It’s 
the fourth top 10, all consecutive, from the 
group.

Pink Floyd’s Live at Knebworth starts at 
No. 9 with 10,000 sold. It’s the sixth top 10 
for the act since the Top Album Sales chart 
started in 1991. The set captures a June 30, 
1990, concert that was previously only avail-
able as part of the 2019 boxed set The Later 
Years.

Closing out the new top 10 on Top Album 
Sales is MercyMe’s Inhale (Exhale), starting 
at No. 10 with 8,000 sold. It’s the sixth top 
10 for the group. 

String Cheese 
Incident, 
Oysterhead & 
More to Perform 
at Peach Music 
Festival
BY TAYLOR MIMS

S
cranton, Penn., is getting one of the 
first four-day camping festivals to 
return since the pandemic began. 
From July 1 to 4, the Peach Music 

Festival will return to Montage Mountain 
with multiple sets from The String Cheese 
Incident, Joe Russo’s Almost Dead, Pigeons 
Playing Ping Pong and Dark Star Orchestra.

The festival produced by Live Nation 
along with the Allman Brothers Band, 
will also see performances from Oyster-
head, Umphrey’s McGee, moe., Twiddle, 
Blackberry Smoke, Doom Flamingo, The 
Wild Feathers, Corrovas, Spafford, Dopap-
od, Keller Williams, Neal Francis and more. 
In addition, Turkuaz will pay tribute to 
the Talking Heads’ masterpiece Remain In 
Light by performing the album in its entirety 
with special guests Jerry Harrison of the 
Talking Heads and Adrian Belew.

The Festival’s founders, the Allman 
Brothers Band, are well represented in this 
year’s lineup. Founding member Jaimoe, 
longtime guitarist Warren Haynes, and 
bassist Oteil Burbridge will all perform 
sets. In addition, both Devon Allman and 
Duane Betts will perform with their group, 
the Allman Betts Band. There will also be a 
special performance of the Allman Broth-
ers’ legendary Live at Fillmore East which 
is celebrating its 50th anniversary on July 1, 
2021.

The 2021 event will mark the festival’s 
10th installment and will feature additional 
performances from Andy Frasco & The U.N., 
Tauk, Aqueous, Ghost Light, Ballyhoo, Ni-
cole Atkins, Brandon “Taz” Niederauer, The 
Nth Power featuring Jennifer Hartswick, 
Celisse, Magnolia Boulevard, Neighbor, 

Mikaela Davis, Thumpasaurus and Magic. 
The four-day event will include more than 
50 artists with additions to the lineup com-
ing soon.

Tickets, travel packages, camping, 
glamping tent, and RV passes are on sale 
now. Check out the full lineup announce-
ment below. 

Travis Scott to 
Be Honored at 
Parsons Benefit 
Hosted by The 
New School in 
New York
BY PAUL GREIN

T
ravis Scott is among the creatives 
set to be honored at the 72nd 
annual Parsons Benefit hosted by 
The New School in New York. The 

benefit will be held on June 15 at The Roof-
top at Pier 17 in the Seaport District in New 
York City. The event will also be streamed.

This year’s other honorees are Jeff Gen-
nette, chairman and CEO of Macy’s, Inc.; 
Angela Ahrendts, former SVP of Apple Re-
tail and former CEO of Burberry; designers 
Gabriela Hearst and Kerby Jean-Raymond; 
and artist Carrie Mae Weems.

In a statement, Scott said, “I’m very 
excited to be receiving this honor from The 
New School and grateful to be a part of this 
group of innovators. I’ve always tried to 
fuse fashion, technology and the arts into 
everything I do. These are all linked and a 
natural extension of my work. It has never 
been about specific brands or labels for me. 
It’s about the vision. It’s about making your 
own things, seeing what’s out there, and 
never compromising.”

Past honorees from the music world in-
clude Pharrell Williams, Rihanna and So-
lange.

This year’s honorees are being celebrated 
for their contributions to design, retail, en-
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trepreneurship, the arts, sustainability and 
social justice, as well as their longstanding 
commitment to supporting and creating op-
portunities for future generations of artists 
and designers, according to a statement.

“We are thrilled to be honoring this di-
verse and creative group of leaders who are 
all visionaries in their respective industries, 
and for their deep commitment to the values 
that guide Parsons in everything we do,” said 
Rachel Schreiber, executive dean of The 
New School’s Parsons School of Design.

Parsons, one of the world’s leading art and 
design schools, hosts the Parsons Benefit 
each year to present and empower the next 
generation of fashion designers and to raise 
funds for student scholarships in art, design, 
liberal arts, music, technology and social 
innovation.

Scott has amassed three No. 1 hits on the 
Billboard Hot 100 and three No. 1 albums on 
the Billboard 200. He has topped the Hot 
100 with “Sicko Mode” (featuring Drake), 
“Highest in the Room” and “The Scott” (a 
collab with Kid Cudi as The Scotts). He has 
topped the Billboard 200 with Birds in the 
Trap Sing McKnight, Astroworld and the col-
lab album JackBoys (with JackBoys).

Scott, 30, has received eight Grammy 
nominations but has yet to win.

Scott is also the CEO of his own label, 
Cactus Jack, which is home to Don Toliver, 
Sheck Wes and Chase B.

In 2020, Scott founded the Cactus Jack 
Foundation, where he has partnerships with 
the Parsons School of Design to create his 
own fashion program. The foundation’s mis-
sion is to empower and enrich the lives of 
youth by providing access to education and 
creative resources. The foundation is com-
mitted to extending educational opportuni-
ties to all, regardless of their circumstances.

Beyond music, Travis has partnerships 
with PlayStation, Fortnite, McDonald’s, By-
redo, Nike and more. In addition to working 
with other brands, Travis founded his own 
agave spiked seltzer brand Cacti in partner-
ship with Anheuser-Busch.

Table sponsorships and individual tickets 
for the gala evening are available by contact-
ing specialevents@newschool.edu. 

Gojira Earns First 
Top Rock Albums 
No. 1, Dots Hot 
Hard Rock Songs 
Chart
BY KEVIN RUTHERFORD

G
ojira notches its first No. 1 
on Billboard’s Top Rock Al-
bums chart with Fortitude, 
which debuts atop the list dated 

May 15.
In the April 30-May 6 tracking week, For-

titude earned 28,000 equivalent album units, 
according to MRC Data, with 24,000 from 
album sales.

The French metal band previously 
debuted and peaked at a No. 4 best on Top 
Rock Albums with 2016’s Magma.

On the Hard Rock Albums chart, For-
titude joins Magma as Gojira’s second No. 
1. The new set also launches as the band’s 
first No. 1 on the all-genre Top Album Sales 
chart.

Four tracks from Fortitude infuse the Hot 
Hard Rock Songs chart, led by “Another 
World,” which re-enters at No. 14. It’s fol-
lowed by re-entries “Amazonia” (No. 17) and 
“Born for One Thing” (No. 18) and a debut 
for “New Found” (No. 24). 

Russ Millions and 
Tion Wayne Bag 
Historic Chart 
Title In Australia 
With ‘Body’
BY LARS BRANDLE

R
uss Millions and Tion 
Wayne create another slice of 
chart history with “Body” (War-
ner UK), this time in Australia.

The pair’s hit surges 3-1 on the ARIA 
Singles Chart this week, to become the first 
British hip-hop track to scale the national 
chart.

Earlier this month, “Body” lifted to No. 1 
on the Official U.K. Singles Chart, the first 
drill song to do so.

Meanwhile, U.S. rapper J. Cole earns a 
Top 20 debut with “i n t e r l u d e” (In-
terscope/Universal), lifted from his sixth 
album, The Off-Season. It’s new at No. 20 on 
the ARIA Singles Chart, and is Cole’s first 
appearance on the survey since “Middle 
Child” peaked at No. 15 in February 2019.

Also new to the chart this week 
is Pink’s “All I Know So Far” (RCA/Sony), 
which drops in at No. 25 for the U.S. pop 
star’s second chart entry for 2021, following 
“Cover Me In Sunshine” (No. 6 in March). 
“All I Know So Far” is the title track from 
her upcoming live documentary, due out 
May 21 on Amazon Prime.

U.S. rapper Trippie Redd bags his first 
entry on the ARIA Chart with “Miss The 
Rage” (Universal), new at No. 31; while 
returning British rock outfit Coldplay make 
their first appearance on the survey in more 
than four years with “Higher Power” (Par-
lophone/Warner), new at No. 44. Coldplay 
last impacted the chart with their Chain-
smokers collaboration “Something Just 
Like This,” hitting No. 2 back in March 2017.

There’s a handful of new releases this 
week on the ARIA Albums Chart, which is 
led for a second consecutive cycle by Amy 
Shark’s Cry Forever (Wonderlick/Sony).

Rag’n’Bone Man has a second Top 
5 entry as his sophomore effort Life By 
Misadventure (Sony) starts at No. 4. It’s 
the followup to the British bluesman’s 
debut Human, which peaked at No. 3 back 
in Feb. 2017. Life By Misadventure features 
“Anywhere Away From Here,” the duet he 
performed with Pink on Tuesday at the 2021 
Brit Awards in London.

Finally, Van Morrison just misses out on 
the Top 40 with the Northern Irishman’s 
42nd studio album, Latest Record Project 
Volume 1 (BMG/ADA). Its new at No. 41. 
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Alice Cooper 
Auctioning Off 
Andy Warhol 
Artwork
BY ASSOCIATED PRESS

A
n Andy Warhol canvas found 
years ago in the garage of 
rocker Alice Cooper could be-
come the highest selling artwork 

ever in Arizona. The music legend, who 
has a home in metro Phoenix, announced 
Thursday (May 13) that he would auction off 
“Little Electric Chair.”

It will be up for bidding on Oct. 23 at an 
auction organized by the Larsen Gallery in 
Scottsdale. The gallery estimates it could 
fetch anywhere from $2.5 million to $4.5 
million. The red acrylic and silkscreen on 
canvas was part of Warhol’s “Death and 
Disaster” series between 1964 and 1965. The 
pop artist often collected images from news-
papers and magazines to use as inspiration 
for his work.

Among them were images of the electric 
chair. According to Cooper, the artwork 
was a birthday gift in the ’70s from a girl-
friend who was friends with Warhol. Coo-
per also plans to make the canvas available 
for public viewing. The gallery owners say 
they will donate part of any commission 
to Cooper’s nonprofit, Solid Rock, which 
works to bring music, dance and other 
forms of art to teens. Cooper is known for 
outrageous makeup and performances and 
such hits as “School’s Out.” 

PETA Calls Out 
The Offspring’s 
‘We Never Have 
Sex Anymore’ 
Video For 
‘Egregious 
Exploitation’ of 
Chimps
BY GIL KAUFMAN

T
he Offspring’s video for their 
new single, “We Never Have Sex 
Anymore,” was criticized by PETA 
on Friday (May 14). In a letter ad-

dressed to singer Dexter Holland, the ani-
mal rights organization called the band out 
for what it said was the “egregious exploita-
tion” of the chimpanzees in the clip.

“The out-of-touch video for ‘We Never 
Have Sex Anymore’ risks resurrecting the 
chimpanzee trade in Hollywood,” PETA 
wrote of the visual in which chimps dressed 
in clothes do household chores, sit at a din-
ing room table, brush their teeth, visit a strip 
club and act “human” in various domestic 
scenarios. The video also features a John 
Stamos cameo.

“Dressing up chimpanzees, presenting 
their fear grimaces as ‘smiles,’ and plac-
ing them side by side with celebrities is a 
dangerous messaging trifecta, and there isn’t 
a primate expert alive who doesn’t con-
demn this kind of old-school exploitation,” 
the letter continues. “If you were going for 
counterculture, you hit it out of the park.”

PETA wrote that it believes the chimps 
in the video for the single from the band’s 
new Let the Bad Times Roll album came 
from “notorious” animal supplier Steve 
Martin, who the group writes has been cit-
ed by the USDA “for failing to meet the 
minimum standards set by the federal Ani-
mal Welfare Act, including for locking chim-
panzees and orangutans in cramped, barren 
‘night housing’ for up to 18 hours a day.” At 

press time, a spokesperson for the band had 
not yet returned requests for comment.

A note under the F. Scott Schafer-directed 
video that dropped on YouTube May 13 
notes that “no animals were harmed in the 
making of this video.” But PETA claims that 
“Every minute your video remains online, it 
risks legitimizing a cruel industry, propping 
up the exotic ‘pet’ trade, and reversing years 
of animal advocacy work that has nearly 
ended the use of chimpanzees in Holly-
wood.” The organization requested that the 
band remove the video immediately.

Watch the video below. 
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