
Radio stations were among the hardest hit entertain-
ment companies in 2020, but they’re battling back 
to recapture some of their losses. This was reflected 
in the first quarter 2021 earnings reports issued last 
week by iHeartMedia, Audacy (formerly Entercom, 
pronounced like “odyssey”) and Cumulus, the three 
largest radio companies in the U.S.

For all the gains in digital radio and pod-
casts, the recovery of radio companies comes down 
to broadcast advertising, still the backbone of these 
increasingly diversified businesses. Unfortunate-
ly, broadcast radio isn’t close to full health. iHeart-
Media’s broadcast radio revenue, which accounted 
for 50.7% of total revenue, was 47% greater than 
2020’s second quarter, the pandemic’s low point, but 
still 22.3% below Q1 2020. Audacy’s local and national 
broadcast advertising was down 24.2% year over 
year and also came in below Q3 2020 and Q4 2020. At 
Cumulus, broadcast radio revenue of $154.9 million 
was 17.4% below Q1 2020.

Investors had a mixed reaction to these earnings re-
leases. iHeartMedia’s Q1 revenue dropped 9.5% year 

over year but beat the company’s guidance of an 11% 
to 13% decline, driving its share price up 17.8% to 
$23.39 the following day. Cumulus shares took two 
days after the May 5 earnings call to rise, after some 
analysts increased their price target or improved their 
buy rating. On May 7, Cumulus shares reached $10.88, 
up 19.4% from $9.11 before the earnings release. Au-
dacy was unchanged immediately after its May 7 earn-
ings call but fell 10% on May 10.

Here are some takeaways from the major ra-
dio companies’ Q1 2021 earnings releases.

Q2 2021 will blow away Q2 2020
Get ready for huge year-over-year gains in the 

second quarter: iHeartMedia says its Q2 2021 will be 
up 65% and that April revenues were up 85%. Audacy 
says its Q2 2021 will be up 71% to 76% and predicts 
its digital business growth rate will more than double 
from Q1 2021. Those numbers require an asterisk for 
greater context, however. Revenues have nowhere to 
go but up after the pandemic depressed revenues in 
the second quarter of 2020. At their projected growth 
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rates, iHeart’s revenue will grow 14% to 
about $800 million from the first to second 
quarter of 2021.

We’ll get back to 2019 in 3-2...
iHeartMedia chairman and CEO Bob 

Pittman said during the company’s earn-
ings call that he expects to return to 2019 
earnings before interest, taxes, deprecia-
tion and amortization “by the end of 2021.” 
Audacy’s chairman, CEO and president Da-
vid Field said during its earnings call that 
“there’s no reason why we shouldn’t be 
back to 2019 EBITDA levels in 2022.” While 
Cumulus did not provide specific guidance 
on its recovery, president and CEO Mary 
Berner said during the company’s call that 
it had already “nearly doubled” the com-
mitments for 2021 versus all of 2020. Each 
company’s recovery will be part economic 
turnaround and part pandemic-related cost 
savings that have been made permanent.

We have the podcasts
With broadcast sales in decline, radio 

companies like to make sure that people 
see they’re making progress in the nascent 
podcasting business. iHeartMedia’s Pittman 
wasted little time before mentioning that 
podcast revenue grew 142% in Q1 2021 (it’s 
just 5.4% of total revenue). At Audacy, which 
acquired three podcast companies in the 
first quarter (Popcorn, C13 and Pineapple 
Street Studios), Q1 2021 podcast revenue 
accounted for 21% of digital revenues versus 
10% in 2019. Cumulus improved its podcast 

revenue 35% year-over-year but didn’t break 
out its revenue.

Radio companies also emphasize their 
work on original podcast content, a strategy 
also seen with podcast network acquisitions 
by Spotify (The Ringer, Gimlet, Parcast) 
and Amazon (Wondery). Original content is 
better financially for the publisher: Au-
dacy’s executive vp and chief financial of-
ficer, Richard Schmaeling, said during the 
company’s May 7 earnings call that Push-
kin Industries, which did not re-up with 
Audacy and left a hole in Q1 2021 podcast 
revenue, was its “lowest margin partner.” 
Keep in mind that major labels’ original 
podcasts compete against those put out by 
the radio giants. Universal Music Group has 
partnered with Wondery and FIFA, world 
soccer’s governing body; Sony Music has 
multiple partnerships and invested in pro-
duction company Neon Hum; and Warner 
Music Group partnered with Spotify.

Podcasts are great, but broadcast radio 
still dominates

Broadcast radio is to the radio business 
what the CD was to the record business 
in 2011: While it brings in the majority of 
income, it’s on a downward trajectory. Even 
though companies’ earnings talking points 
are heavy with digital and podcast informa-
tion, broadcast is critical. In Q1 2021, iHeart-
Media received 50.7% of total revenue from 
broadcast radio, down from 59.1% a year 
earlier. At Cumulus, broadcast radio’s share 

of revenue dropped from 82.3% in Q1 2020 
to 76.8% in Q1 2021.

The companies’ executives believe im-
provements in local ad sales will help broad-
cast radio revenues in Q2 2021. Berner cited 
a U.S. Census Bureau study that found that 
10% of small businesses are either closed or 
anticipate operating below pre-pandemic 
levels. While she focused on the 90% of 
businesses that plan to operate at normal 
levels, losing 10% of potential small business 
advertisers is problematic for an industry in 
recovery.

In theory, radio companies should miti-
gate falling broadcast revenues by making 
up those amounts with sales from digital 
platforms and podcasts. That’s why radio 
companies have spent hundreds of millions 
of dollars acquiring digital companies in 
recent years. iHeartMedia alone has pur-
chased Jelli, Radiojar, Voxnest and Triton 
Digital to sell ads across multiple platforms.

Reorganizing and re-branding
At some point, a company will restruc-

ture itself so that a growing division can be 
managed separately, have room to grow and 
increase transparency to investors. iHeart-
Media reorganized itself in Q1 2021 by sepa-
rating its digital business, now called Digital 
Audio Group, from its broadcast division, 
now the Multiplatform Group, that encom-
passes its 860 stations in 160 markets.Before 
the change, podcast revenue wasn’t broken 
out of digital revenue — not surprising when 
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it was such a small number. Now, investors 
have a better view of where the company is 
headed and how the investments in podcast 
companies and original content are paying 
off.

Entercom went full gonzo by rebranding 
itself as Audacy on March 30 (it now trades 
under the AUD ticket). The company now 
calls itself “a scaled, multi-platform audio 
content and entertainment organization” 
with reach across “the dynamic and grow-
ing audio market” that includes podcasting 
and digital as well as the broadcasting of 
music, sports and news. Leading up to the 
rebrand, Entercom had acquired CBS Radio, 
launched Radio.com and acquired three 
podcast content publishers, as well as sports 
data provider QL Gaming Group.

We have the liquidity
Since the beginning of the pandemic, 

the larger radio businesses have avoided 
financial peril by tapping the capital mar-
kets. That work continued in Q1 2021 as 
they shored up liquidity, refinanced debt to 
push back maturity dates, and added to cash 
reserves. Audacy has $221 million of liquid-
ity — $52 million of cash and $169 million 
in its revolver; it also issued $540 million of 
notes to pay down debt and put $30 million 
of cash on its balance sheet. Also in the first 
quarter, Beasley Broadcast Group issued 
$300 million in aggregate principal amount 
of 8.625% senior secured notes due 2026.

iHeartMedia, which has $707 million of 

total liquidity, had good timing: it exited 
bankruptcy in May 2019 with debt lowered 
from $16 billion to (currently) $5.5 billion 
and a waiver on debt covenants while it 
gains financial footing. Without strict cov-
enants, iHeartMedia doesn’t have to worry 
that its debt-to-EBITDA ratio went haywire 
in 2020. 

The Rock & Roll 
Hall of Fame 
Reveals Class of 
2021
BY JOE LYNCH

O
n Wednesday (May 12) morning, 
the Rock and Roll Hall of Fame 
announced which of this year’s 
nominees will be inducted at 

the 2021 ceremony on Oct. 30 in Cleveland, 
Ohio.

Alt-rock veterans Foo Fighters, new 
wave pioneers The Go-Go’s, East Coast 
hip-hop icon JAY-Z, singer-songwriter 
north star Carole King, mercurial rock 
savant Todd Rundgren and Queen of Rock 
n’ Roll Tina Turner make up the Class 
of 2021. Of the 2021 performer inductees, 
Turner, King and Foo Fighters’ Dave Grohl 

are already in the Rock Hall: King as part of 
the songwriting duo Goffin/King, making 
her the first person in the Rock Hall as a 
performer and non-performer; Turner for 
her incendiary work in the R&B duo Ike 
& Tina Turner; and Grohl as drummer of 
grunge legends Nirvana.

But that’s not all. Early rap pioneer LL 
Cool J, keyboard master Billy Preston and 
hard rock guitar ace Randy Rhoads are also 
joining the Rock Hall with the “award for 
musical excellence” (which was origi-
nally titled the “sidemen” category when it 
debuted). And under the “early influence 
award” category, electronic trailblazers 
Kraftwerk, spoken-word poet Gil Scott-
Heron and Father of the Delta Blues Charley 
Patton are joining the RRHOF. Music impre-
sario Clarence Avant is the recipient of the 
Ahmet Ertegun award.

The Rock Hall hailed the Class of 2021 
as “the most diverse list of Inductees in the 
history of the organization.” This is the first 
year in the Hall’s 36-year history that three 
all-female acts will be inducted in the per-
formers category at the same time.

Artists are eligible for Rock Hall nomina-
tion 25 years after their first commercial 
recording came out. Of this class, JAY-Z, 
The Go-Go’s and Foo Fighters see induc-
tion after appearing on the ballot just once. 
Rundgren enters the Rock Hall on his third 
nomination, while LL Cool J and Kraftwerk 
have appeared on the ballot six times.
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On June 5th, Billboard will publish its 3rd annual 
Pride issue honoring culturally moving and 
influential people who have contributed to the 
community’s history and its current landscape. 
Year-round Billboard and Rolling Stone celebrate 
the LGBTQIA+ community through the lens of 
music, amplifying the culture of the proud 
LGBTQIA+ community across our editorial 
channels, including Billboard Pride.

Building on this platform, Billboard and Rolling 
Stone will be joining together for the entire month 
of June to celebrate love, acceptance, diversity 
and what it means to be queer in music. All 
month long, Billboard and Rolling Stone will be 
the go-to destination for music and entertainment 
Pride content. Leveraging our iconic voices within 
music and culture, Billboard and Rolling Stone will 
curate a mix of engaging video and social 
content featuring thought-provoking panels, 
heartfelt performances, and glam tutorials – all 
fostering a community of consumers and 
influencers in celebration of LGBTQIA+.

C O N T A C T S
Joe Maimone
201.301.5933 | joe.maimone@billboard.com

Lee Ann Photoglo
615.376.7931 | laphotoglo@gmail.com

Cynthia Mellow
615.352,0265 | cmellow.billboard@gmail.com

Marcia Olival 
786.586.4901 | marciaolival29@gmail.com

Ryan O’Donnell 
+447843437176 | rodonnell@pmc.com

PRIDE

BB House_Pride_06_042421.indd   1 4/21/21   10:00 AM

mailto:joe.maimone@billboard.com


Tickets for the 2021 Rock and Roll Hall of 
Fame induction ceremony go on sale in July. 
The ceremony takes place Oct. 30 at Rocket 
Mortgage Fieldhouse in Cleveland, with a 
radio simulcast on SiriusXM’s Rock and Roll 
Hall of Fame radio channel. The 36th annual 
RRHOF induction ceremony will broadcast 
on HBO and stream on HBO Max at a later 
date. 

Diversity Rules 
in 2021 Rock Hall 
Class, With Help 
From Honorary 
Awards
BY ANDREW UNTERBERGER

Y
ou won’t get through the first 
sentence of the press release 
announcing the 2021 Rock and 
Roll Hall of Fame induction class 

— or the first quote from John Sykes, the 
Rock Hall’s chairman — without seeing the 
word: diverse.

Making the halls of the historically white, 
male, classic rock-focused Cleveland institu-
tion more inclusive has been a priority of 
Sykes since his 2019 appointment. “I have 

told the board and all our committees that 
we have an ongoing commitment to honor 
the artists who really created the sound 
of youth culture,” Sykes recently told Bill-
board. “That means rock and roll as well as 
hip-hop, R&B and rap. In order to be rel-
evant, the Rock Hall has to evolve with the 
music that is impacting youth culture.”

Indeed, the 2021 class appears to further 
that goal with an impressively well-rounded 
group of inductees. Of the 13 artists be-
ing welcomed to the Hall this year — six 
through traditional voting, and an extra 
seven through honorary categories — only 
four are white male groups or solo artists. In 
addition to demographic diversity, musical 
diversity is also paramount, with hip-hop, 
soul, funk, electronic and even spoken-word 
jazz all being recognized, along with more 
standardized guitar-based rock. “This di-
verse class of talented inductees reflects the 
Hall’s ongoing commitment to honor artists 
whose music created the sound of youth 
culture,” Sykes proclaims in the release.

Which isn’t to say that the Rock Hall’s 
voting bloc had to stretch particularly far 
to make the wider class possible. Of the six 
artists inducted in the performer category, 
five were artists Billboard predicted to have 
the best odds of induction — with Todd 
Rundgren, a three-time nominee, the lone 
relative surprise there. It was a class that, 
in large part, presented voters with a good 
number of no-brainer picks (an all-time 

rapper in Jay-Z, two classic rock-era icons 
in Carole King and Tina Turner) and well-
timed nominations (the Go-Go’s, still riding 
the momentum of a well-received jukebox 
musical and band documentary), making 
for a more inclusive class than many past 
years.

The biggest surprise — and perhaps the 
biggest shift in the Rock Hall’s approach 
in general — is seen in the high volume of 
honorary 2021 inductees. In addition to its 
usual member voting, the institution al-
lows induction via three honorary awards, 
selected by a Hall committee separate from 
the larger voting bloc: the Ahmet Ertegun 
Award (given to non-performers with “a 
major influence on the creative develop-
ment and growth of rock & roll”), the Musi-
cal Excellence Award (for performers and 
behind-the-scenes figures “whose original-
ity and influence creating music have had a 
dramatic impact on music”) and the Early 
Influence Award (for formative artists who 
“have directly influenced and helped inspire 
and evolve rock & roll”). From 2016 to 2020, 
only five figures total were admitted entry 
to the Rock Hall via these three categories. 
This year alone, there are seven.

The Rock Hall appears to be using these 
honorary categories for a variety of pur-
poses. One is to award entry to artists who 
appear regularly as nominees, and are wor-
thy inductees, but for whatever reason lack 
the wide support to be voted in. That would 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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On June 5th, Billboard will publish 
its fourth annual Indie Label Power 
Players List. This special feature in 
advance of Indie Week (6/14-6/17) and 
the 10th Anniversary Libera Awards will 
profile leading executives at top 
independent record labels, publishing 
companies and distribution companies. 
Positioning themselves as the driving force 
behind the success of independent music, 
these executives contribute to the 
independent music sector and to the 
world of music at large.

Take this opportunity to advertise 
and congratulate this year’s 2020 
Indie Label Power Players.
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seem to be the case for standard-setting rap 
superstar LL Cool J and electronic paragons 
Kraftwerk — both six-time nominees, the 
former of whom was even on the ballot this 
year — perhaps following the model of Nile 
Rodgers, whose group Chic was nominated 
a record 11 times without induction, before 
Rodgers was ultimately welcomed via the 
Musical Excellence award.

Even with this precedent, the inductions 
of Kraftwerk and LL Cool J (via the Early 
Influence and Musical Excellence awards, 
respectively) are significant. The Early 
Influence award has never been used to 
recognize a pioneer in electronic or dance 
music before — the overwhelming major-
ity of inductees there have been vocalists 
and/or guitarists, usually stemming from 
genres that pre-date rock, like R&B, country, 
gospel, folk and blues. Meanwhile, Musi-
cal Excellence — traditionally meant to 
recognize artists predominantly known as 
instrumentalists — has never gone to a rap-
per, or anyone from the hip-hop world. The 
recognition of Kraftwerk and LL in these 
respective categories shows how the Rock 
Hall is expanding its parameters to include 
not just new generations of artists, but new 
perceptions of concepts like musical virtu-
osity, influence and general importance.

The Rock Hall is also using these catego-
ries to reward artists who have never — and 
perhaps would never — appear on a year’s 
voting ballot, but whose contributions to the 
rock era are nonetheless inarguable. Singer/
keyboardist Billy Preston was both a chart-
topping ‘70s solo star and a legendary “Fifth 
Beatle” for his deft musicianship and for-
ward-thinking approach. Gil Scott-Heron’s 
impassioned spoken-word jazz-funk laid the 
groundwork for much of what would later 
become known as rap. Charley Patton died 
before most Rock Hall inductees were even 
born, but his early 20th Century work as 
the “Father of the Delta Blues” helped make 
much of the music of the century’s second 
half possible. None of them likely have the 
name or catalog recognition to be voted in, 
but their presence certainly makes the Rock 
Hall a richer institution.

Of course, none of this is to say that the 
white male rock artists who have long made 
up the Rock Hall’s core are nowhere to be 

found this year. The Foo Fighters, as dead-
center a Rock Hall band as exists from the 
past 30 years, were an expected induction 
in their first nomination, helped in no small 
part by frontman Dave Grohl’s work in 
recent years as a sort of informal spokesper-
son for rock music in general. Ozzy Os-
bourne sideman Randy Rhoads, one of the 
most renowned guitarists in the history of 
hard rock, is deservedly included among this 
year’s Musical Excellence recipients. And 
Todd Rundgren, while hardly a traditional 
rocker with his famed studio wizardry and 
genre-spanning, high-concept albums, cer-
tainly fits the “difficult genius” mold of rock 
icon that has also long been a fast track to 
Rock Hall entry.

If there’s a fault to be found with the self-
proclaimed “diversity” of this year’s class, 
it’s in the gender breakdown: Though three 
of the six artists inducted in the performer 
category are female groups or solo artists, 
the seven honorary inductees are entirely 
male. Even with those three female artists 
voted in, two of them were already in the 
Rock Hall — Carole King had previously 
been inducted in 1990 as a writer (along 
with writing partner Gerry Goffin, via the 
Ahmet Ertegun award), while Tina Turner 
was added via her duo work alongside ex-
husband Ike Turner in 1991. Viewed some-
what uncharitably, you could say that the 
Rock Hall is only granting one new female 
artist entry to their halls this year, in new 
wave greats The Go-Go’s.

Still, the year’s class is undoubtedly a step 
up from previous years in terms of expand-
ing the Rock Hall’s horizons in ways it likely 
needed to be expanded — while not totally 
losing touch with the music that has long 
been at the institution’s core. With a more 
inclusiveness-oriented voting bloc, a new 
generation of worthy nominees from a vari-
ety of less-traditional Rock Hall genres, and 
what appears to be a newfound commitment 
to using the honorary categories to properly 
fill out the Rock Hall around the margins, 
it’s a great sign for the institution’s hopes for 
continued relevance as it comes of age once 
more under its new stewardship. 

John Sykes on the 
Rock and Roll Hall 
of Fame’s Broader 
Focus: ‘We Honor 
the Artists Who 
Created the 
Sound of Youth 
Culture’
BY PAUL GREIN

O
n the eve of the announcement 
of this year’s Rock and Roll Hall 
of Fame inductees, John Sykes, 
chairman of the Rock and Roll 

Hall of Fame Foundation, hopped on the 
phone with Billboard to discuss this year’s 
class of honorees and the organization’s 
broadened focus.

The conversation has been lightly edited 
for length and clarity.

This will be the second induction class 
under your watch, right?

Yes, but this is really my first year where 
I was able to make changes on the commit-
tees and work closely with the staff to really 
look forward to the future of the Hall – not 
only where we are right now but where 
we’re going.

What do you mean by that phrase – 
‘where we’re going’?

I have told the board and all our commit-
tees that we have an ongoing commitment 
to honor the artists who really created the 
sound of youth culture. That means rock 
and roll as well as hip-hop, R&B and rap. 
In order to be relevant, the Rock Hall has 
to evolve with the music that is impacting 
youth culture. That was the platform that 
the Hall was built on in the first place.

Just like any artist must evolve in their 
career, so should the Hall of Fame. Rock and 
roll was the music for so many years that 
moved youth culture. It still is part of it, but 
now you have hip-hop and rap that really is 
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10TH ANNIVERSARY
Gerardo Ortiz is one of Latin music’s most defining artists of 
the last decade, scoring a total of ten No. 1s on the Billboard 
Regional Mexican Airplay chart, over 22.3 Million followers on 
social media, and an astounding ONE BILLION and counting 
views on VEVO. The two-time GRAMMY ® nominee and one-
time Latin GRAMMY®, is one of the architects of the alternative 
corrido movement and one of the most award-winning 
singers of Regional Mexican music in the past years.

In recent years, Ortiz has winning a number of awards 
including twenty seven Billboard Latin Music Awards, twelve 
Premios Lo Nuestro, earning four Platinum records and five 
Gold records as certified by the RIAA, and selling out festivals, 
dance halls, and arenas across the United States and Mexico.

He breaks schemes with each production, after his successful 
9th studio album, "Más Caro Que Ayer" was released in 
February 2020 he placed at #1 on Apple Music’s "Mexican 
Music" chart. His first single titled popular charts followed by the 
hit single "Otra Borrachera", the band version that reached 
#1 on México's Monitor Latino “Popular” chart, and #1 on the 
Billboard’s "Regional Mexican Airplay" chart. Starting a new 
decade and commemorating his 10th career anniversary, 
Gerardo Ortiz celebrates with the debut of his production 
"Décimo Aniversario" (10th studio album.)

Join Billboard in congratulating Gerardo Ortiz on his 
remarkable career over the past 10 years.
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part of that.
The Hall has already inducted artists 

beyond just the rock and roll genre and 
this year we continue that with not only 
with Jay-Z, but also the special committee 
awards honoring LL Cool J [award for mu-
sical excellence] and Gil Scott-Heron [early 
influence award]. What we’re seeing now is 
the emergence of rap and hip-hop being rec-
ognized not only in the performer category 
but also in the special committee categories.

It was jarring at first to see Gil Scott-
Heron and Kraftwerk inducted as ‘early 
influences.’ They both released their first 
albums in 1970. Is that considered ‘early’ 
now?

Fifty-one years is a long time. That’s twice 
as long as someone would need to be eligible 
to be in the Rock and Roll Hall of Fame. If 
you put out a record in 1996 – this is when 
I was running VH1 – you’re eligible for the 
Rock and Roll Hall of Fame. If you put a 
record out 25 years ago, it could have been 
a rock record or a hip-hop record. We were 
seeing a major cultural shift at that time in 
the music that connected with young people 
in America.

The music world is constantly evolv-
ing. The Hall of Fame in order to remain 
relevant has to evolve with it and honor 
those artists that were releasing the music 
that began to change culture more than 25 
years ago.

What’s your take on this year’s class of 
inductees?

What I’m really impressed with proud of 
is that this year’s class is amazingly diverse. 
Three out of six performers – The Go-
Go’s, Carole King and Tina Turner – are 
women. You’ve got a first-ballot hip-hop art-
ist, Jay-Z, going in. You’ve got a first-ballot 
rock band, Foo Fighters, going in. It shows 
how diverse the Rock and Roll Hall of Fame 
has become. Our mandate, which started 
out as purely rock and roll, [has become] 
to honor the artists that have moved and 
changed the sound of young America.

Have you conveyed your view that the 
Hall has to evolve to the voting members, 
perhaps in a cover letter sent out with 
the general ballot?

No. But Jon Landau, who has been our 
leader of the performer nominating com-

mittee, had expressed that [view] to the 
approximately 30 members of the commit-
tee, to remind them that music has changed 
and evolved and that we need to be aware of 
that. He has done an excellent job of making 
sure we have a diverse nominating com-
mittee. Otherwise, you wouldn’t see those 
artists being nominated and inducted.

The general ballot goes out to almost 
1,200 people. We just tell them ‘This is one 
of the highest honors an artist could ever 
receive, so place be serious in your consid-
eration.’

We are constantly refreshing the general 
ballot [voting body] with younger voters 
who will be more aware of the music of the 
artists who are now being inducted. We are 
achieving the same goal that way. If you 
don’t vote for two years, you’re no longer 
eligible [to vote]. We take that opportunity 
to refresh the general ballot with younger 
voters who do have a knowledge. We like 
the fact that there are two different bod-
ies – a smaller nominating committee and 
then general ballot voters made of current 
inductees as well as historians and music ex-
ecutives. It’s almost like a balance of power.

Did you make any changes in the nomi-
nating process this year?

We established a seven-member commit-
tee for each of the three special categories 
[early influence award, award for musical 
excellence, Ahmet Ertegun award]. We have 
artists, executives and publishers, so you can 
get really a diverse group of opinions which 
is why you’ve got such a balanced mix in 
these categories. It’s the first time we’ve 
had real committees who come prepared to 
discuss, debate and vote on who gets these 
awards.

Clarence Avant is the Ahmet Ertegun 
award winner. We thought that it was 
overdue that he should be recognized, so the 
committee decided he should be the only 
one this year.

I assume the special category recipi-
ents are selected after you know who the 
performer inductees are.

For the most part it’s an independent 
decision but in the case of certain art-
ists, like Kraftwerk and LL Cool J, where 
we see their incredible contributions as 
performers – and they’ve been nominated 

multiple times [as performers], we decided 
they should be recognized for their musical 
influence.

Is it fair to say that if LL had been vot-
ed in as a performer – he was nominated 
again this year – he wouldn’t be receiving 
the award for musical excellence?

LL has been nominated [as a performer] 
six times. That [award for musical excel-
lence] special committee includes Darryl 
McDaniels, who is part of Run-D.M.C., 
which is in the Hall of Fame [class of 2009]. 
He felt strongly it was time to recognize the 
incredible contributions of LL Cool J. Tom 
Morello of Rage Against the Machine is also 
on that committee. It was unanimous that 
LL should be inducted.

It feels a little like a consolation prize, 
like when Ringo received the same award 
[in 2015] after never making it in as a 
performer.

Not at all. We have a matrix of committees 
just to make sure we don’t miss someone 
who’s important. It’s not just Ringo, it’s not 
just LL. Billy Preston is receiving the same 
award this year. He had a solo career besides 
playing with a lot of other artists. He had 
some big hit records as a solo artist too [two 
No. 1 hits on the Billboard Hot 100]. Leon 
Russell received that award [in 2011]. So did 
Nile Rodgers [in 2017.]

There are different ways to be inducted 
into the Rock and Roll Hall of Fame. It’s 
the same plaque on the wall. The fan walks 
into Cleveland and looks at that wall – it’s 
the same exact honor. It’s the same exact 
statue that the performer gets. Every single 
one of these inductees has been vetted and 
discussed and unanimously supported to go 
into the Hall of Fame.

LL had such an impact. I was at MTV 
when he was changing the game. I would 
hate for anyone to think this was a consola-
tion prize.

What’s exciting now is that we’re seeing 
new forms of music emerging to be eligible. 
That’s what I’m so excited about, taking 
over for Jann [Wenner] who did an amazing 
job the first 35 years, to help navigate where 
the Hall is going to go in the next decade. 
I’m excited to see the next great era of the 
Rock and Roll Hall of Fame and the artists 
that we’re going to honor.
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You mentioned rap, hip-hop, R&B and 
rock, but you didn’t mention country. 
Where does country fit into the new Rock 
and Roll Hall of Fame? Garth Brooks, 
Kenny Chesney and Keith Urban play 
arenas with the energy and theatrical-
ity of a rock and roll show. Can you see 
somebody like Garth being inducted?

Absolutely, in the same way Johnny Cash 
was inducted [in 1992] because of his impact 
on youth culture.

No country artists were nominated 
this year. It doesn’t seem to be as top-of-
mind with your nominating committee as 
other genres.

I agree with you 100% that country is a 
vibrant [scene] and has never before been so 
young as it is today. We’re absolutely look-
ing at young artists that have made country 
records, and you just named three of them 
that clearly could be considered. There’s 
no rule about any genre. A few years ago, it 
was clear that rock and roll was not only a 
genre, but a state of mind and an attitude, 
and that’s exactly where we want it to go. 
All artists are welcome to be considered 
and nominated and I’m sure some will be 
inducted. All genres are welcome.

Have you toyed with the idea of chang-
ing the name to reflect the Hall’s new 
broader outlook or is the name too well 
established?

I think because the Hall has naturally 
evolved because of the nominating com-
mittee and the emergence of new forms 
of music that it kind of evolves into that. 
There’s no reason to flip a light switch and 
change the name. Our behavior will define 
the name. The artists we induct will define 
the name. 

Dave Grohl Is the 
10th Musician to 
Be Inducted Into 
Rock Hall as Part 
of 2 Groups: Full 
List
BY PAUL GREIN

D
ave Grohl is the 10th musician 
to be inducted into the Rock and 
Roll Hall of Fame as part of two 
groups. He was inducted seven 

years ago as part of Nirvana. He will be 
inducted on Oct. 30 as part of Foo Fighters. 
This year’s inductions were announced on 
Wednesday (May 12).

Eric Clapton was the first musician to 
be inducted as part of two groups. He was 
inducted as part of The Yardbirds (1992) 
and Cream (1993).

Sixteen other people, including Carole 
King and Tina Turner this year, have been 
inducted both as a solo artist and as part of 
a group or duo (or songwriting pair), but 
that’s a little different.

Here’s a complete list of musicians who 
have been inducted as part of two groups. 
They are listed in chronological order.

Eric Clapton: The English guitarist was 
inducted as part of The Yardbirds (1992) 
and Cream (1993). In addition, in 2000, he 
was inducted for his solo career, making him 
the only three-time inductee in Rock Hall 
history.

Jimmy Page: The English guitarist was 
inducted as part of The Yardbirds (1992) and 
Led Zeppelin (1995).

David Crosby: The musician was induct-
ed as part of The Byrds (1991) and Crosby, 
Stills & Nash (1997).

Stephen Stills: The multi-instrumentalist 
is the only musician to be inducted as part 
of two groups in one year (1997). He was 
inducted as part of Buffalo Springfield and 
Crosby, Stills & Nash.

Johnny Carter: The singer was the first 

Black artist to be inducted as part of two 
groups – The Flamingos (2001) and The 
Dells (2004). He is also the only artist on 
this list who is no longer living. He died in 
2009.

Sammy Strain: The singer was the 
second Black artist to be inducted as part of 
two groups — The O’Jays (2005) and Little 
Anthony & the Imperials (2009).

Graham Nash: The English musician was 
inducted as part of Crosby, Stills & Nash 
(1997) and The Hollies (2010).

Ronnie Wood: The English guitarist 
was inducted as part of The Rolling Stones 
(1989) and Faces (2012).

Gregg Rolie: The Hammond organ player 
was inducted as part of Santana (1998) and 
Journey (2017).

Dave Grohl: The guitarist and drummer 
was inducted as part of Nirvana (2014) and 
will be inducted in Foo Fighters (2021). 

Tomorrowland 
Gets New Life 
From Belgium’s 
Goal to Reopen by 
September
BY ALEXEI BARRIONUEVO

T
omorrowland’s mammoth two-
weekend festival planned for late 
summer got a shot in the arm on 
Tuesday (May 11), as the Belgium 

government announced a goal to fully re-
open the country by Sept. 1.

Belgium plans to ease most lockdown 
measures starting on June 9, provided the 
country’s vaccination program continues its 
current momentum and that the number of 
people in intensive care units stays under 
500, government officials said.

Initially, the government will only au-
thorize indoor events — including shows, 
exhibitions and theatres — up to a maximum 
of 200 people. Outside, up to 400 people 
will be allowed to attend events, such as 
festivals and outdoor screenings of the 2020 
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European soccer competition, which was 
postponed from last year. And people will 
still be required to wear masks and socially 
distance for large events wherever they are 
held in the country.

That could prove challenging for Tomor-
rowland, one of the biggest EDM events 
in the world, which typically draws about 
400,000 attendees to Boom, Belgium. The 
2019 edition ran six days over two week-
ends. After canceling last year, the festival 
scheduled its annual flagship event, nor-
mally held in July, to Aug. 27-29 and Sept. 
3-5, because of ongoing COVID-19 flareups 
in Europe.

It’s unclear whether the festival would 
need to adjust its planned dates or capacity 
to accommodate Belgium’s rules. Neverthe-
less, organizers sounded a hopeful note on 
Tuesday.

“We are delighted and grateful to hear 
that the Belgian Government has given a 
realistic perspective for large festivals in 
Belgium towards the end of the summer,” 
Tomorrowland said in a statement. “We 
want to study the guidelines and parameters 
from the National Government in the next 
days, so that we can properly communicate 
the different scenarios and implications.”

The festival went on to say that it believes 
it can make Tomorrowland “a safe place” 
with a combination of vaccinations and 
rapid testing at the door. “We will take every 
measure and guideline very seriously and 
apply all the right protocols,” the company 
said.

If Tomorrowland’s live event can go 
forward, it won’t be the first major dance 
festival to get back on its feet. EXIT in 
Serbia is still scheduled to hold its 20th an-
niversary edition on July 8-11, featuring Da-
vid Guetta, DJ Snake and Tyga.

A few other major festivals, including 
Bonnaroo (Sept. 2-5) and Creamfields in the 
U.K., which will coincide with Tomorrow-
land’s first weekend, remain on the calendar. 
Other major events such as Burning Man 
and Electric Forest have canceled for 2021 
and set their sights on returning in 2022.

As Billboard reported, while U.K. pro-
moters are still on track to begin resuming 
large concerts after June 21, most major 
countries in continental Europe have 

struggled with higher infection rates and 
slower rates of vaccinations. More than 53% 
of the U.K. population has received at least 
one vaccine dose.

Tomorrowland is hoping to avoid the 
disappointment of EDC Las Vegas, which 
decided last month to postpone its planned 
May festival to October after Las Vegas’ 
Clark County changed its rules for events 
that could occur at 100% capacity without 
social distancing to include a requirement 
that 60% of residents be vaccinated. The 
festival had said it was a day away from an-
nouncing its artist lineup.

Since instituting a national lockdown at 
the beginning of the year, the health situa-
tion has improved in Belgium, where more 
than 24,500 people have died of COVID-19, 
according to Johns Hopkins University. 
Daily infections have slowed by 4% since 
last week to a seven-day average of just over 
3,000 infections a day. Almost 40% of the 
adult population has received at least one 
dose of a COVID-19 vaccine.

Prime Minister Alexander De Croo said 
the country could reopen all sectors of the 
economy if 80% of the population with a 
pre-existing medical condition could be vac-
cinated, and if intensive care units maintain 
a level of 500 or fewer patients.

“The more people are vaccinated, the 
faster we will get our freedom back,” De 
Croo said at a news conference, Reuters 
reported.

Even if organizers are forced to postpone 
Tomorrowland’s live event once again, the 
festival company still plans to hold a virtual 
event in July, Tomorrowland: Around the 
World. Artists booked so far include Adam 
Beyer, Armin van Buuren and Nicky 
Romero. 

Latin Recording 
Academy CEO 
Gabriel Abaroa 
Departing
BY LEILA COBO

C
atching many in the Latin indus-
try by surprise, the Latin Record-
ing Academy announced today 
that its longtime president and 

CEO, Gabriel Abaroa, Jr., is stepping down.
In his stead, Manuel Abud, the Acad-

emy’s COO for the past two years, will step 
into the role of CEO, effective August 1. At 
that point, Abaroa will become president 
emeritus, a newly created “senior advisory 
role” through which he will continue to 
assist in some projects and help in Abud’s 
transition into the role.

Although outwardly Abaroa’s departure 
was not expected, the Academy’s announce-
ment said it was actually part of a carefully 
crafted succession plan in which “several 
candidates were considered,” according 
to a statement by board of trustees chair 
Eduardo Hütt.

“Manuel Abud meets the established 
criteria. The plan was carefully executed, 
and Manuel was groomed over an extended 
period,” says Hütt.

Abud’s background is not in music or 
the music industry but in television. He 
was previously CEO of the Azteca América 
network, and prior to that, spent 14 years 
at NBCUniversal. Since coming to the 
Academy, he led a major reorganization that 
includes the recent hiring of Tanya Ramos-
Puig to lead the Latin Grammy Cultural 
Foundation, and the implementation of a 
digital content development strategy.

Abud steps into the role at a time when 
there has been tremendous scrutiny of the 
Grammys and, to a lesser degree, the Latin 
Grammys.

Just last month, after intense pressure 
and criticism, the Academy of Recording 
Artist & Sciences announced that it would 
eliminate the “secret committees” that have 
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decided the nominees for most Grammy 
categories for years, However, the Latin 
Academy — which has been criticized by 
the reggaetón and regional Mexican artistic 
communities for lack of inclusion in the 
main categories— told Billboard it had no 
plans to eliminate its nominating commit-
tees.

“While the awards process for the Latin 
Grammys mirrors the essence of the Gram-
my process, The Latin Recording Academy’s 
members have the ability to modify proce-
dures respective to the needs and evolution 
of Latin music,” read the statement. “Since 
we are mainly an international organization, 
our systems and procedures have some dif-
ferences. Given the richness of Latin music 
and its diverse fields, we depend on the 
expertise of our members in order to best 
respect and honor excellence in the differ-
ent genres that compose our culture.”

Abud takes over a position that’s been 
very visibly and vocally occupied by Abaroa 
since 2003, when he became president of 
the Academy.

Abaroa was promoted to president/CEO 
in 2010 and was instrumental in growing 
the Academy’s Person of the Year gala, as 
well as creating the Latin Grammy Cultural 
Foundation in 2014. Abaroa also helmed 
the transition of the Latin Grammy telecast 
from English to Spanish and in 2018 ex-
tended the Academy’s broadcast partnership 
with Univision through 2028.

In 2013 interview with Billboard, Abaroa 
hinted that he might be stepping down from 
his role and “passing the baton.” But the 
following year, he renewed his contract for 
another five years. In 2019, the Latin Gram-
mys celebrated its 20th anniversary, with 16 
of those under Abaroa’s leadership. 

Resorts World 
Live Dates 
Revealed: 
Headliners Talk 
Las Vegas’ Newest 
Venue
BY MELINDA SHECKELLS

L
as Vegas is going from famine to 
feast as concerts and live enter-
tainment return after the CO-
VID-19 shutdown forced stages 

to go dark. A large part of that action will 
go down starting in November at Resorts 
World, the new $4 billion casino-resort 
from Malaysian gaming company Genting, 
who are bullishly entering the rebounding 
entertainment market with residencies from 
four of the biggest names in music: Celine 
Dion, Katy Perry, Luke Bryan and Carrie 
Underwood.

In the 5,000-capacity Theatre at Resorts 
World, exclusively programmed and oper-
ated by Concerts West / AEG Presents, these 
artists will perform 30 dates, starting with 
Dion on Nov. 5 and wrapping with Bryan on 
Feb. 20, 2022.

Kicking off the hit parade, Dion already 
holds the No. 1 and No. 2 spots for the 
highest-grossing Las Vegas residencies of all 
time with “A New Day” and “Celine,” which 
ran at The Colosseum at Caesars Palace 
from 2003 to 2019. The two shows collec-
tively sold 4.5 million tickets and brought in 
almost $700 million. Now, Dion will embark 
on a new era down the block with a new 
“Celine,” and she tells Billboard, taking the 
stage in Las Vegas always feels like the right 
thing to do.

“We were supposed to be here for a few 
months—18 years back. And I’m still here,” 
Dion explains. “Las Vegas has given me an 
opportunity to explore the stage and to give 
fans something that cannot be done on the 
road. We have 50 dancers on stage and the 
biggest crane and the big orchestra.”

Now, Dion is returning after the CO-
VID-19 pandemic left her no choice but to 
take off work for the first time in 30 years.

“I went back home to Quebec and I spent 
the summer and fall and a part of the winter 
there,” she says. “It was wonderful just to 
live outdoors, cuddling with the kids, watch-
ing movies, making popcorn and cooking at 
the house—not having to wear anything in 
my hair. I don’t have to have color my hair. 
No manicure, no pedicure. I’m doing my 
own nails. I’m doing my own ponytails. It 
was amazing. It was a good time to reflect 
and to realize that when life starts again, 
you will not take things for granted.”

The new multi-level venue was designed 
by Scéno Plus and will boast Las Vegas’s 
largest and tallest performance stage with 
the furthest seat only 150 feet from the 
stage. It also gives Dion a world of possibili-
ties in terms of sound, lighting and technol-
ogy — amenities her team heavily vetted.

Dion, who has maintained a home in Las 
Vegas since the beginning of her tenure, will 
open the first date with a COVID-19 relief 
benefit.

“When you have a residency, you can 
do different things. And as an artist, it’s an 
amazing privilege,” she says. “And then to 
go home to my kids, because I love to be 
a mom, and it’s my most important job. It 
makes me super happy. Happy mom, happy 
artist, happy artist, happy mom.”

One thing that will undoubtedly make 
Dion’s devoted fans jump for joy will be 
the incredible ensemble of couture ward-
robe she will wear during this outing. Her 
performances have become known for their 
showcase of top designs by the likes of Dior, 
Balenciaga and Cavalli. So who is her de-
signer du jour? A few crucial decisions must 
be made first.

“Right now we’re still tweaking the songs 
and until we have a pacing we won’t know,” 
she says. “The wardrobe is important for the 
song because the hair, the makeup, the light, 
the sound—everything is one, everything is 
important.”

While Dion is a tough act to follow, Las 
Vegas newcomer Carrie Underwood is up 
for the challenge during a six-show run 
beginning Wednesday, Dec. 1. With more 
than 64 million records sold worldwide and 
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27 No. 1 singles, the multi-hyphenate star 
of stage, screen, television and brands, is 
exactly the type of performer that makes a 
strong candidate for a residency.

“I’m at the point in my career, where 
we’ve done a whole lot of tours and shows 
that I’m extremely proud of. And I feel like 
I’m at a place where I want to take the best, 
most exciting parts of those shows and the 
things I’ve learned and bring them to Ve-
gas,” Underwood says.

In taking the stage of the Theatre at Re-
sorts World, Underwood hopes to channel 
the grandeur of some of the greatest places 
she has played like the legendary Ryman 
Auditorium in Nashville.

“I’ll inevitably bring that with me even 
though it’s a completely different kind of 
stage and that’s something that I love,” she 
says. “We can go to these theaters that have 
roots in history. Then we can go to these 
brand-new theaters with all the bells and 
whistles, and we can we can rock. I’m lucky 
I get to do both.”

And while she hasn’t been in the theater 
yet, Underwood has been receiving pictures 
and frequent updates. “I’m getting antsy,” 
she admits.

For years, rumors have swirled about a 
Katy Perry residency—with a song about 
the city, “Waking Up In Vegas,” that is a no 
brainer. Perry’s “Play” takes the stage on 
Wednesday, Dec. 29, launching an eight-
show run, which includes the coveted New 
Year’s Eve and New Year’s Day spots. Her 
rabid fan base, who have helped racked up 
a cumulative 50 billion streams alongside 
worldwide sales of over 48 million adjusted 
albums and 135 million tracks, will ensure 
these first dates are an immediate sell out.

Perry tells Billboard, “Pre-pandemic, I 
was in negotiations to do this show, and 
then everything shut down. And I was like, 
holy crap, ‘I’m having a baby.’ Then my next 
show back, is going to be this run, which I’m 
very excited about. It seems like the timing 
worked out because by New Years, every-
body will be ready. I think we’re all ready to 
play.”

Las Vegas plans have never felt far away 
for the singer—in fact the city has been more 
than just a narrative, it has been a legacy.

“’Waking Up in Vegas’ was one of the first 

songs I wrote when I came to L.A. and it 
will definitely be a theme in Play. I guess I 
laid the foundation long ago,” she says. “My 
grandma was a seamstress for all the show-
girls in Las Vegas. She would sew these little 
pockets into their bikinis for their wedding 
bands or jewelry, so they wouldn’t get stolen 
backstage. My aunt was a topless showgirl in 
the Folies Bergère for a long time until she 
turned into an ordained minister. I’m not 
going to be topless, but let’s just say, Vegas is 
in my blood.”

She hopes the residency will be as its 
name suggests playful, and filled with hu-
mor and bold visuals, a break for fans from 
the chaotic and intense times of the past 
year.

“There has been a lot of isolation. And, I 
think a sense of playfulness, lightness and 
levity would do our spirits good. It’s time to 
plan a trip to Vegas with your girlfriends,” 
she says.

Also expect some of the experiential bo-
nuses, for which Perry is known.

“There may be a moment where you hear 
it, see it, smell it, taste it. And that’s the 
whole sensory experience,” she says. “Gen Z 
doesn’t really care to gamble but what they 
really want is experiences, everybody wants 
an interactive element. And there’s always 
going to be an interactive moment in my 
show.”

Perry’s American Idol co-judge, Luke 
Bryan, will keep the party going into 2022 
when he debuts a six-show engagement 
beginning on Friday, Feb. 11. He reveals 
to Billboard that it all started with a call 
from Resorts World President Scott Sibella.

“We first met at MGM Grand, when he 
was president and I was hosting the ACM 
Awards and we developed a relationship and 
then played a little golf,” Bryan says. “[When 
he landed at Resorts World], Scott reached 
and was checking my temperature [on a 
residency] and we kept talking it out and it 
started to seem like an interesting thing,” he 
says, noting that Sibella wooed with the im-
mersive audio experience, which will blast 
through more than 265 L-Acoustics speak-
ers powered by L-ISA hyperreal technol-
ogy. “Vegas is a party town and my music is 
about having fun having and letting loose.”

Another thing Las Vegas is synonymous 

with is not lost on Bryan—Elvis.
“I grew up as a kid listening to Elvis at the 

Las Vegas Hilton. It’s pretty cool for me to 
have my own thing going on.” He also hopes 
to take fans on a musical journey that he 
can’t do in his larger arena shows.

“I want everybody to say ‘we’ve never 
seen Luke perform in that type of environ-
ment,’ and leave fans with a unique experi-
ence,” he says.

In what will assuredly be another hit in 
his history-making career, which earned 
him the accolade of Billboard’s Top Country 
Artist of the 2010s with 26 No. 1 hits, Bryan 
says his turn will feed off the others on the 
marquee.

“If you are sharing the same stage with 
Celine Dion, everybody’s got to bring their 
A game,” he says. “It’s not a competition, 
but it’s about quality. And you can guarantee 
Carrie Underwood is going to bring it every 
night, and so will Katy Perry.”

Performance dates for each artist are as 
follows:

Celine Dion (10 shows): Nov. 5-6, 9-10, 12-
13, 16-17, 19-20, 2021

Carrie Underwood (6 shows): Dec. 1, 3-4, 
8, 10-11, 2021

Katy Perry (8 shows): Dec. 29, 31, 2021 
and Jan. 1, 7-8, 12, 14-15, 2022

Luke Bryan: (6 shows): Feb. 11-12, 16, 18, 
19, 20, 2022

Tickets go on sale May 24 at 10 a.m. PST. 

Carrie Underwood 
Announces 
‘Reflection: 
The Las Vegas 
Residency’
BY GIL KAUFMAN

C
arrie Underwood announced 
her “Reflection: The Las Vegas 
Residency” at the Theatre at New 
Resorts World Las Vegas on Tues-

day (May 12). The country star’s first-ever 
residency is slated to kick off on Dec. 1 in the 
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new 5,000-capacity room that is slated to 
open on June 24, and also host residencies 
by Celine Dion, Katy Perry and Luke Bryan.

“Touring is one of my favorite things I 
get to do as a performer and we’ve all really 
been missing that,” said Underwood in a 
statement announcing the run at the new 
3,500-room resort. “I love being on the road 
and coming to the fans where they live, 
but it will also be fun to get to do multiple 
shows in one place where people will be 
able to come to get that concert experience 
and have some fun in Las Vegas at the same 
time. It’s such a special honor to be one of 
the first artists to get to perform in a brand 
new, beautiful, state-of-the-art theatre at 
such an exciting new destination as Resorts 
World Las Vegas.”

The room — booked exclusively by Con-
certs West/AEG Presents — will open in 
November with a new show from Dion, with 
Underwood slated to begin her residency 
with a six-gig run on Dec. 1, 3, 4, 8, 10 and 
11. Underwood said the show’s title is a 
reference to “the amazing journey I’ve been 
on for the past 16 years, as well as a glimpse 
into what lies ahead.”

Underwood has earmarked a $1 donation 
from each ticket sold to the Make-A-Wish 
Foundation of America, which she has 
been involved with for more than 15 years. 
Tickets will go on sale to the public on May 
24 at 10 a.m. PT. at AXS.com; official fan 
club members will get first access to tickets 
beginning on Monday (May 17). 

How Does Calm 
Head of Music 
Courtney Phillips 
Stay Mindful?
BY CHRIS EGGERTSEN

I
n recognition of Mental Health Aware-
ness Month, Billboard has partnered 
with The Mindful Creative on a se-
ries of conversations with music artists 

and executives about the self-care practices 
they use to keep themselves on track, both 

during the pandemic and beyond. 
Today’s installment is with Courtney Phil-

lips, head of music at meditation app Calm, 
who joined the company in Oct. 2019 after 
stints at Universal Music Group, COLLiDE 
Agency ( formerly FILTER) and WME, 
among others. Through a partnership with 
Universal Music Group, Phillips is spearhead-
ing Calm’s “Sleep Remix Series,” an original 
music series designed to lull listeners to sleep 
via original 60-minute remixes of songs 
from artists including Ariana Grande, Kacey 
Musgraves, Post Malone, Shawn Mendes, 
Katy Perry and Louis Fonsi. Outside of that, 
she has collaborated with Keith Urban and 
London Grammar on exclusive sleep and 
meditation remixes for the Calm app. 

I’ve actually been doing a deeper dive into 
my own mental health and what wellness 
really means. Those of us who are a little 
Type A…we tend to put our mental health 
below other things. That is not going to 
be sustainable for any of us. I think go-
ing through this pandemic has really put 
[mental health] to the top of the list, when 
perhaps before this we weren’t really paying 
as much attention. It was easy to just go, go, 
go. But given that the whole world kind of 
had to pause, I think everyone got a moment 
to reflect. Calm has been really helpful in 
that [for] myself.

I have a daughter, she is 14 months old, so 
my mindfulness practices are kind of cen-
tered around her a little bit. My husband’s a 
stay-at-home dad, so he gets to be with her 
all day long and I’m here in my [home] of-
fice. So my mindful moments are first thing 
in the morning when I get to wake her up, 
and just be having that moment with her 
where she’s just like, “Oh, hi, mama!” It’s the 
best feeling of the day.

My family moments are a really mindful 
time for me because they’re so precious. For 
instance, we pull a tarot card each morn-
ing as a family, each one of us. We stack the 
deck on my daughter’s head and let her pick 
one because we’re really into that.

I definitely take a break from work. Even 
if I don’t have time to go take a 10, 15-min-
ute walk around my neighborhood, I’ll go 
outside and I will literally tip my face up to 
the sun and shut my eyes and just be there 
for a minute, and then go back inside and get 

back to it. I find nature really refreshing and 
rejuvenating, even if you only have like one 
minute, even if it is between back-to-back 
Zoom meetings.

Something that I’ve definitely adopted 
since joining Calm, which was pre-pandem-
ic, is the whole “take a deep breath” ele-
ment. I use the Breathe Bubble in the Calm 
app because there is something so centering 
and so grounding about really just taking a 
moment to focus on your breath and slowing 
it down. Really taking that time to take a few 
deep breaths and then go back and read the 
email, and take it apart piece by piece and 
see how you can move forward from there. 
And then also having a gratitude practice. 
For me, it’s just taking a moment to think 
about the things that I’m grateful for and 
that make me happy.

I joke that this is the dream job because 
people would come into my office at UMG 
and be like, “Are you listening to Enya?” I 
will fully listen to incredibly relaxing, chill 
music. I’m like a walking Pure Moods CD ad-
vertisement. But also at the same time, I’m 
that person that sits in their car and listens 
to rock music really loud when I want to 
vent. That’s the beautiful thing about music, 
it can really go all sorts of different direc-
tions and be there for you in any way that 
you need.

Calm’s really big on walking the walk, not 
just talking the talk. It’s very important that 
the employees at Calm have a good work-life 
balance. We’re encouraged to take vacation, 
really unplug, really make sure that we’re 
having a mindful practice. We have the Daily 
Calm every day, for anyone who wants to 
do it at 10 a.m. Anyone can join in the Zoom 
— back then it was in person in San Fran-
cisco — and do the Daily Calm together. So 
[mindfulness is] very much ingrained in the 
company culture and lifestyle.

I meet with my team every day over 
Zoom. Especially in this pandemic, it’s been 
really tough to connect with people as peo-
ple. But we meet every day over Zoom and 
we always start each thing being like, “How 
was your weekend?” or “[How] was your 
night?” or “How are your kids?” I care about 
them as people. That’s always important to 
remember, is that everyone is a person first. 
Really ask people how they are. Really know 

 Page 17 of 30

IN BRIEF

https://wish.org/
https://wish.org/
https://com.us12.list-manage.com/track/click?u=d603194f10cf782b3db0023cb&id=49467af422&e=d7c019f1b9
https://www.billboard.com/author/chris-eggertsen
https://www.billboard.com/articles/news/9568638/mindfulness-creative-community-clubhouse/


 Page 18 of 30

what your team members’ lives are like. Car-
ing about what’s going on in their life is how 
you connect with them as a leader and as a 
work partner.

And I think particularly in the pandemic, 
respecting people’s boundaries. Respecting 
work time versus “not work” time. Some 
people have a great time multitasking and 
sending emails at any hour and that’s good 
for them. Some people are setting different 
time boundaries or, you know, they’ve got to 
pick up their kids from school or they just 
want to enjoy dinner with their family and 
not be on email. And every leader should be 
respecting that in the industry. It’s impor-
tant to make sure we’re making space and 
time for everyone to really be living their 
lives.

The music industry is an incredible 
industry. I’m happy to be a part of it. I know 
that [music companies] have the utmost 
care for their artists. I’ve worked at labels, 
I’ve worked at several different places, and 
they care very much about their artists and 
making sure that they’re happy and healthy 
and taken care of. And I think maybe turn-
ing just as much of that care on each other 
is important. Making sure that you give the 
same care and awareness that you’re giving 
to an artist to the social media coordinator 
who’s two cubicles down.

As told to Chris Eggertsen. 

Dua Lipa, Harry 
Styles & All the 
Record-Setters 
From the 2021 Brit 
Awards
BY PAUL GREIN

D
ua Lipa was the top winner at 
the 2021 Brit Awards. The styl-
ish singer won two awards: Brit-
ish album of the year for Future 

Nostalgia and female solo artist.
Future Nostalgia won a Grammy on 

March 14 for best pop vocal album. It’s the 

first Brit winner for British album of the 
year that has won a Grammy in any category 
since David Bowie’s Blackstar, which won 
a Grammy for best alternative music album 
four years ago.

Lipa won British female solo artist for 
the second time in four years. She is just 
the fourth two-time winner in this category 
since 2000, following Dido, Adele and Emeli 
Sandé.

Harry Styles’ “Watermelon Sugar” took 
the Brit Award for British single, nine years 
after Styles shared the award in that catego-
ry with his One Direction bandmates for the 
fizzy “What Makes You Beautiful.” Styles is 
only the second artist to win in that category 
both solo and as part of a group. He follows 
Robbie Williams, who won three times with 
Take That and three times as a solo artist.

Styles won a Grammy two months ago 
for best pop solo performance with “Water-
melon Sugar.” It’s the first Brit winner for 
British single to also win a Grammy in any 
category since Adele’s “Hello” five years ago, 
which won Grammys for record and song of 
the year and best pop solo performance.

Billie Eilish took international female 
solo artist for the second year in a row. 
She’s just the second artist to win two years 
running in that category, following Rihanna 
(2011-12). Eilish triumphed in a red-hot field 
that included two past category champs: 
Ariana Grande and Taylor Swift

Swift received a special award, the global 
icon award. She is both the first female win-
ner of that award and the first non-English 
winner. The only previous honorees are 
Elton John (2014), Bowie (2016) and Wil-
liams (2017).

The Weeknd took international male solo 
artist, an award won by Michael Jackson, 
an obvious influence, in 1989. The Weeknd’s 
award was presented by former first lady 
Michelle Obama. This was The Weeknd’s 
first win in the category.

Haim won international group, an award 
that was reintroduced after a one-year 
absence. Haim is the fourth all-female 
group to win in that category, following The 
Bangles (1987), TLC (2000) and Destiny’s 
Child (2002). Haim was a surprise winner 
over BTS.

Little Mix became the first all-female 

group to win British group. Previous all-
female groups to receive nods in the cat-
egory include Spice Girls, Girls Aloud and 
Sugababes. This was the third nomination in 
the category for Little Mix, who beat, among 
others, The 1975, who are two-time winners 
in the category.

Arlo Parks won breakthrough artist. She’s 
the first woman to win the award since Lipa 
three years ago. Parks is 20, the same age 
as Griff, who is this year’s rising star award 
winner. That award was previously an-
nounced.

J Hus took British male solo artist for the 
first time. 

Recording 
Academy Job 
Listing Calls 
for New CEO 
to Continue 
Diversity Efforts 
& ‘Leverage 
Technology’
BY MELINDA NEWMAN

W
ith the Recording Academy 
on target to announce its 
new president/CEO at 
the end of the month, Bill-

board has obtained the position specifica-
tions for the job circulated by Heidrick & 
Struggles, which conducted the executive 
search.

The document stresses that the new 
leader will continue the Recording Acad-
emy’s efforts to increase diversity, equity 
and inclusion, but nods to the work that has 
been done over the last two years already, 
and equally — and repeatedly — points to 
the need for a president/CEO who can move 
the Recording Academy ahead in the digital 
era.

“The Academy has already made signifi-
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cant strides to advance a strong global cul-
ture of diversity, equity, inclusion, belonging 
and respect at the Recording Academy, its 
affiliates and in the music industry,” the 
spec states. “While that work will continue 
under the leadership of the next CEO, there 
are other areas that this leader will drive, 
including ensuring the sustainability and 
long-term growth of the Academy’s business 
model. This will likely include leveraging 
technology in new ways that help the Acad-
emy diversify its revenue streams.”

The position will have seven direct 
reports, including the chief diversity, equity 
and inclusion officer, a new position filled 
by Valeisha Butterfield Jones last April.

The broad job description does not 
include a specific mandate that the new 
CEO has led a large team before, only that 
the candidate has “a track record of leading 
through change and driving innovation,” as 
well as experience in developing revenue 
streams, and understanding the needs of 
helming a membership-driven organiza-
tion. The position reports and “partner[s] 
closely” with the board of trustees.

Much of the description calls for someone 
who is a big ideas person, using such terms 
as a “critical thinker” and “culture shaper,” 
with a “track record and experience holding 
themselves and team members accountable 
to evolving cultures across complex global 
environments.”

The next president/CEO will inherit a 
Recording Academy that has undergone dra-
matic changes since it officially terminated 
former president/CEO Deborah Dugan on 
March 2, 2020, after she had been placed on 
administrative leave six weeks earlier. She 
and the Recording Academy are in arbitra-
tion over her dismissal.

Under interim CEO Harvey Mason Jr., 
who is also the board chair, the Recording 
Academy has hired Jones as well as formed 
the Black Music Collective. Organized in 
September 2020, the BMC includes a num-
ber of prominent Black music creators and 
professionals with “the common goal of am-
plifying Black voices within the Academy.”

More recently, on April 30, the Recording 
Academy announced the trustees voted to 
disband the nominations review committees 
in general and genre fields for the Grammy 

Awards. The committees had the final say 
in determining the nominees in 59 of the 84 
categories (Two new categories were added 
in the same trustees meeting to bring the 
total to 86 categories). The reviews com-
mittees began in 1989 with the classical 
categories and was slowly adopted across 
many genre categories and the general fields 
over the years. Grammy voters will now 
determine the finalists in all but the craft 
categories, which will continue to use com-
mittees.

Heidrick & Struggles worked with the Re-
cording Academy’s search committee, which 
included members of the board of trustees, 
staff, advisory committee and executive 
committee. Members of the Recording 
Academy’s board of trustees interview the 
finalists.

Mason tells Billboard that he will con-
tinue as interim CEO until the new CEO is 
“ready to do the handoff, whether they start 
June 1 or later, depending upon what they 
may have to wind up.”

The Recording Academy’s trustees will 
convene again on May 19, with the CEO ex-
pected to be announced shortly thereafter. 

Billboard Pro 
Spotlight Virtual 
Event: Creators 
and Copyright
BY BILLBOARD STAFF

A
s the recorded-music business 
continues to grow, old debates 
about whether consumers will 
pay for music have given way to 

new ones over how to divide the money gen-
erated by streaming.

On May 14, the latest installment of the 
Billboard Pro Spotlight series, “Creators 
and Copyright,” will examine some of the 
most urgent issues, both in the United States 
and around the world. Björn Ulvaeus, co-
founder of ABBA and president of CISAC, 
will discuss creators’ rights and the future 
of songwriting in a keynote interview with 

Billboard deputy editorial director Robert 
Levine, along with CISAC director general 
Gadi Oron. JaQuel Knight, the choreog-
rapher behind Beyoncé’s “Single Ladies” 
video and Coachella performance, will talk 
about his fight to copyright his work, along 
with his lawyer, David Hecht. And U.S. 
Register of Copyrights Shira Perlmutter will 
share her plans to reach out to independent 
creators and how the new small-claims 
court system created by the CASE Act will 
give them an accessible and affordable way 
to assert their rights.

“Creators and Copyright” also includes 
panels on two of the most urgent — and 
controversial — issues affecting the music 
business. Although the 2019 EU Copyright 
Directive was designed to narrow the “value 
gap” that lets some online platforms pay 
less for music, the proposed German law 
to implement it threatens to make it much 
harder to license new platforms while po-
tentially forcing international companies to 
navigate a complicated bureaucracy in the 
world’s fourth-largest music market. In the 
United States, one of the most pressing top-
ics is termination, which allows creators to 
reclaim their work after 35 years — a great 
opportunity for them, but challenging for 
publishers and labels. Leading lawyers Lisa 
A. Alter and Donald Zakarin will discuss 
how these issues have been settled privately, 
as well as what the latest court cases might 
mean, and professor and former Gang of 
Four drummer Hugo Burnham will discuss 
what it means for a band to actually get its 
albums back.

The event will air at 9 a.m. EST on Fri-
day May 14, 2021 with panel videos living 
here afterwards. If you’re a Billboard Pro 
member, you already have access. If you’re 
not a member, visit billboard.com/offer to 
subscribe today.

Keynote Interview: “Song Righting” 
Björn Ulvaeus, president, CISAC; co-found-
er of ABBA 
Gadi Oron, director general, CISAC Moder-
ated by Billboard deputy editorial director 
Robert Levine

Panel: “Mind the (Value) Gap” 
For most of the last decade, the music 
industry’s public policy priority has been 
reforming the “safe harbor” laws that allow 
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some online companies to license music 
for a market rate paid by Spotify and other 
streaming services. The 2019 EU Copyright 
Directive was intended to address that — 
but its implementation in Germany, the 
world’s fourth-largest music market, could 
create even bigger problems when it comes 
to licensing new online platforms.

Dr. Florian Drücke, chairman/CEO, BVMI 
John Phelan, director general, ICMP 
Helga Trüpel, former German Green Party 
member of European Parliament 
Ama Walton, senior vp, business and legal 
affairs, music, SoundCloud 
Moderated by Billboard deputy editorial 
director Robert Levine

Sponsor Interview: “Intellectual Prop-
erty Doesn’t Have to Feel Like a Buzzkill” 
Andrea Yankovsky, founder, Yankovsky Law 
Moderated by Billboard deputy editorial 
director Robert Levine

Creator Interview: “If You Like It, Put 
a © on It” 
JaQuel Knight, CEO, J.K. Creatives, Inc.; 
director, choreographer 
David Hecht, founding partner, Hecht 
Partners 
Moderated by Billboard executive features 
editor Rebecca Milzoff

Panel: “The Terminators” 
The 1976 Copyright Act lets creators reclaim 
the rights to their work in the United States 
after 35 years — a provision of U.S. law that’s 
both profoundly important and extremely 
complicated. So far, publishers have general-
ly given songwriters their works back, while 
labels seem to be reaching compromises 
with artists that let labels retain some rights 
in exchange for better terms. But Gang of 
Four, among other acts, has recovered the 
rights to its recordings in the United States, 
and some current lawsuits could offer more 
legal clarity — if they don’t lead to further 
litigation.

Lisa A. Alter, partner, Alter, Kendrick & 
Baron 
Hugo Burnham, founder and drummer of 
Gang of Four; assistant professor at Endicott 
College 
Donald Zakarin, co-chairman of the litiga-
tion department, Pryor Cashman 
Moderated by Billboard deputy editorial 
director Robert Levine

Keynote Interview: “On the CASE” 
Shira Perlmutter, U.S. Register of Copyrights 
Moderated by Billboard deputy editorial 
director Robert Levine 

Ellen DeGeneres 
to End Talk Show: 
‘I Need Something 
New to Challenge 
Me’
BY LACEY ROSE

E
llen DeGeneres is signing off.

Daytime’s most recognizable 
face has decided her upcoming 
season, the show’s nineteenth, 

will be the last. The decision, which fell 
to DeGeneres, is said to have been several 
years in the making. She informed her staff 
May 11, and will sit down with longtime pal 
and daytime predecessor Oprah Winfrey to 
discuss the news on Ellen‘s May 13 show.

“When you’re a creative person, you con-
stantly need to be challenged – and as great 
as this show is, and as fun as it is, it’s just not 
a challenge anymore,” DeGeneres tells The 
Hollywood Reporter, discussing the move 
publicly for the first time.

Timing her departure is something 
DeGeneres has openly wrestled with in the 
past. In a 2018 New York Times profile, she 
revealed that her actress wife, Portia de 
Rossi, had been encouraging her to move on 
from the 180-shows-a-year gig, while her 
comedian brother, along with executives at 
Warner Bros., had urged her to continue. 
In the end, DeGeneres signed on for three 
more seasons, but was clear with herself and 
her team that this contract — which would 
take her well beyond 3,000 shows, and a 
stunning 2,400 celebrity interviews — would 
be her last.

“Although all good things must come to 
an end, you still have hope that truly great 
things never will,” says Warner Bros.’ Un-
scripted TV President Mike Darnell, who as 
recently as late April was still prodding De-

Generes to reconsider. He calls her epony-
mous series “an absolute phenomenon,” 
having established itself over nearly two 
decades on air “as the premiere destination 
for both superstars and incredible heartfelt 
human-interest stories.”

Indeed, after an uphill battle to get the 
show off the ground — “it was the hardest 
show we’ve ever had to launch in the history 
of our company,” a Warner Bros. exec previ-
ously told THR — it’s been widely praised 
for delivering a mid-day jolt of joy, to say 
nothing of ratings and revenue with its mix 
of dancing, games and giveaways (nearly $70 
million in charitable donations and more 
than $300 million in audience giveaways). 
NBCUniversal Local president Valari Staab, 
whose stations air the show, describes El-
len as “an iconic American TV program” and 
its host as “a trailblazer and a one-of-a-kind 
talent.” DeGeneres, whose prolific output 
has reportedly earned her $84 million in an-
nual income, per Forbes, was the recipient 
of the Kennedy Center’s Mark Twain Prize 
for American Humor in 2015 and the Presi-
dential Medal of Freedom under Barack 
Obama in 2016.

But this past year has not been without 
controversy. On the heels of a series of 
personal swipes that DeGeneres says “de-
stroyed” her, came a July BuzzFeed News 
expose detailing allegations of a toxic work-
place. The latter, which DeGeneres says she 
learned about through the press, prompted 
an internal investigation and the dismissal 
of key executives. The host, who’s built 
her brand on the motto “Be Kind,” opened 
season 18 in September with a lengthy apol-
ogy, telling viewers, “I learned that things 
happen here that never should have hap-
pened. I take that very seriously. And I want 
to say I am so sorry to the people who were 
affected.” While the mea culpa was widely 
viewed – Ellen’s highest rated premiere in 
years, per The New York Times – viewer-
ship quickly tumbled, even as Hollywood’s 
A-list remained loyal guests.

Still, Darnell is steadfast in his commit-
ment. “Ellen was and is an indelible piece of 
the television landscape, and it will be sorely 
missed,” he tells THR. To his relief, DeGe-
neres will remain a part of the Warner Bros. 
fold, having built a sprawling portfolio of 
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unscripted shows there in recent years, in-
cluding Fox’s The Masked Dancer, NBC’s El-
len’s Game of Games and HBO Max’s Ellen’s 
Next Great Designer. The studio has a con-
siderable stake in her Ellen Digital Ventures, 
too, which is responsible for more than 60 
original series, including digital hit Moms-
plaining with Kristin Bell. Though DeGe-
neres, who’s also producing natural history 
specials and documentaries for Discovery 
and returned to stand-up with a celebrated 
Netflix special in 2018, is coy about her next 
chapter, she is hopeful a juicy acting role 
and more time for her conservation efforts 
are a part of it.

Read DeGeneres’ full inter-
view with THR about the decision to wrap 
up a show that’s earned her 64 Daytime 
Emmys, the allegations that nearly sent 
her packing and the parts that she’ll miss 
most – and least – about her daily platform, 
on THR.com.

This story was originally published in The 
Hollywood Reporter. 

Roberta Flack, 
Klymaxx & More 
Among Women 
Songwriters Hall 
of Fame’s First 
Class
BY CYDNEY LEE

O
n June 25, the Women Song-
writers Hall of Fame will 
induct 10 female songwriters in 
their first annual awards show.

According to a press statement, the cer-
emony will pay homage to women “whose 
body of work represents the best of heritage 
and legacy of modern American music.” The 
inaugural inductees are Roberta Flack, Val-
erie Simpson, Tawatha Agee, Klymaxx, De-
niece Williams, Jeri Keever “Bunny” 
Hull, Mary Chapin Carpenter and Veryl 
Howard, plus two more to be announced.

The Women Songwriters Hall of Fame 
strives to commemorate and acknowledge 
the work of women who were sometimes 
overlooked by the Songwriters Hall of Fame. 
“We need the [Songwriters Hall of Fame] to 
understand that women have been left out 
of the conversation way too long,” says Jan-
ice McLean DeLoatch, executive producer 
and founder of the WSHOF. “It’s 2021! With 
people like Dionne Warwick, Deniece 
Williams, Roberta Flack — we all know 
those names! Why are they just getting their 
flowers?”

Since its founding in 1970, the Song-
writers Hall of Fame has honored only 31 
women out of its 439 inductees. (In 2002, 
Simpson was inducted alongside her late 
husband Nick Ashford). In June 2022, 
this number will increase to 32 women 
when Mariah Carey and 13 men are in-
ducted at the 51st annual awards gala, which 
has been postponed twice because of the 
COVID-19 pandemic.

In an email to Billboard, Linda Moran, 
president and CEO of the Songwriters Hall 
of Fame, said that she and her colleagues 
are unfamiliar with the Women Songwriters 
Hall of Fame and declined to comment on 
the organization.

While DeLoatch aims to celebrate the 
contributions of women songwriters whose 
recognition is overdue, she stresses that 
the event is inclusive of all women regard-
less of race or genre. “It is not meant just to 
celebrate Black women songwriters,” she 
explains. “It is to celebrate women of all 
nationalities, all colors, all backgrounds.”

The WSHOF will eventually branch out 
to include merit awards in different areas 
of the music industry. It will also serve as 
a resource for developing new songwriters 
through workshops, showcases and scholar-
ships.

“This is an invitation to everyone, even 
the recording industry, the publishing com-
panies, the music labels,” says DeLoatch.

The 2021 WSHOF awards show will be 
held June 25 at the National Museum of 
Women in the Arts in Washington, D.C., at 
4 p.m. ET. Tickets are available for pur-
chase here. 

Bowery Presents 
Reveals New 
Boston Venue, 
The Roadrunner
BY TAYLOR MIMS

B
oston is getting a brand-new mu-
sic venue from Bowery Pres-
ents. The Roadrunner will be a 
3,500-capacity general admission 

indoor music venue located at 89 Guest 
Street. 

The 50,000 square foot venue is currently 
under construction at Boston Landing, 
built adjacent to art complex “The TRACK 
at new balance.” Roadrunner will open in 
Spring 2022 in Boston’s Allston-Brighton 
neighborhood. 

“The Bowery Presents has always focused 
on creating and operating venues where 
both fans and artists alike can have a great 
experience,” said Josh Bhatti, vp and head 
of the Boston office of The Bowery Pres-
ents and regional partner of AEG Presents. 
“From unobstructed sightlines to state-of-
the-art sound, plus easy access to bars and 
restrooms, we’re confident that Roadrunner 
will join The Sinclair as a beloved concert 
venue in Greater Boston, delivering on our 
commitment to keep the music first.” 

The Bowery Presents states that the ven-
ue’s name is inspired by the iconic Modern 
Lovers track of the same name and is a mu-
sical love letter to Massachusetts. Roadrun-
ner’s opening lineup will be announced at a 
later date. 

“To us, the song ‘Roadrunner’ so authen-
tically belongs to Massachusetts and this 
new venue. There’s a reason why it came 
close to becoming the official state song: it’s 
transportive while still unifying people,” 
said Bhatti. “We could not be more excited 
to welcome in fans next year.”

Once open, Roadrunner will expand 
The Bowery Presents’ venue ownership 
and booking footprint within the Boston 
area, joining the 1,200-capacity Royale 
and The 525-capacity Sinclair in Cam-
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bridge. The Bowery Presents, a partner of 
AEG Presents, also books and promotes 
hundreds of concerts in the region yearly. 

Kelsea Ballerini 
& Kane Brown 
Set to Co-Host 
2021 CMT Music 
Awards
BY PAUL GREIN

B
lack/white host pairings at 
country music awards shows 
are officially a thing. Kelsea 
Ballerini and Kane Brown are 

set to co-host the CMT Music Awards on 
June 9, less than two months after Keith 
Urban and Mickey Guyton co-hosted the 
ACM Awards, and about seven months af-
ter Darius Rucker and Reba McEntire co-
hosted the CMA Awards.

The current move to Black/white host 
pairings kicked off at last year’s CMT 
Awards, which were held on Oct. 21, 2020. 
Brown co-hosted the show with Sarah Hy-
land and Ashley McBryde.

The country music community is endeav-
oring to make the genre more welcoming to 
artists (and fans) of color.

This year marks Ballerini’s first time co-
hosting the CMT Music Awards.

“Kelsea and Kane are two of the bright-
est, most sought-after stars in country 
music today and we’re thrilled to welcome 
them both as hosts of the 2021 CMT Music 
Awards,” CMT producers said in a state-
ment.

The CMT Awards, which bills itself as 
country music’s only entirely fan-voted 
award show, airs Wednesday, June 9, at 8 
p.m. ET/7 p.m. CT on CMT. The show will 
also be simulcast on five MTV Entertain-
ment Group networks — MTV, MTV2, Logo, 
Paramount Network and TV Land.

Nominations for the 2021 CMT Music 
Awards will be announced Thursday, May 
13, at 11 a.m. ET/10 a.m. CT, coinciding with 

the start of fan voting at vote.cmt.com. 
Voting will run through Tuesday, June 1, at 
12 p.m. ET.

The 2021 CMT Music Awards is executive 
produced by CMT’s Margaret Comeaux and 
Switched On Entertainment’s John Hamlin 
and Amy Lin Johnson. Executives in charge 
of production are Jackie Barba and Heather 
D. Graffagnino. 

Event & Arena 
Marketing 
Conference Sets 
Finalists for First 
Impact Award
BY TAYLOR MIMS

T
hree marketing professionals have 
been selected as finalists for the 
Event and Arena Marketing Con-
ference’s first Impact Award. The 

inaugural Impact Award will honor a pro-
fessional in the live entertainment industry 
who made a positive impact as a contribut-
ing member in their community in 2020.

“I’m glad we can highlight some of the 
good that is happening,” EAMC’s DEI Task 
Force chair Paul Bee says. “A lot of the sub-
missions were people who were serving in 
need with food or clothing. Looking at CO-
VID as a whole, people were affected in 
drastic ways. [The nominees] were looking 
at where the need was in their own areas.”

Jeff Butcher, director of operations 
for the Macon Centreplex in Georgia, was 
nominated for designing and executing a 
plexiglass program that repurposed old 
hockey glass into PPE barriers in local 
businesses to use for free when reopen-
ing. Butcher was also one of the founding 
members of the venue’s local Racial Reform 
and Inclusion Committee that formed in the 
wake of George Floyd’s murder.

Director of marketing for KLOS-
FM Wendy Ellis was nominated for the 
Impact Award for the creation of meal 
distribution service California Love Drop. 

Ellis teamed up with Wahoo’s Fish Tacos 
co-founder Wing Lam and Blue-C co-
founder Eric Morley to deliver nearly 
20,000 meals at 61 different locations since 
April 2020.

Another Macon Centreplex nomi-
nee, Peyton Jeter stood out among the 
Impact Award submissions for her pivotal 
role in the creation of the venue’s Racial 
Reform and Inclusion Committee. The hard 
work of the Committee became a standard 
that Spectra Venue Management rolled out 
to the entire Management portfolio and led 
Peyton to be a Regional Champion where 
other venues can use her as a resource to get 
their venue’s committee up and running.

“There were tons of awesome examples of 
across the world over the past year of people 
helping out, so we wanted to highlight that,” 
says Bee, who adds that the Impact Award 
will becoming an annual tradition alongside 
its Hall of Fame and Gigi Awards. “We hope 
that as the world gets back to whatever the 
new normal is, that these kinds of awe-
some acts continue and we want to be able 
to recognize that from an entertainment 
standpoint.”

Submissions for the Impact Awards 
closed on April 30 and EAMC Virtual regis-
trants will be sent an email to vote the final-
ists. The winner will be announced June 
10 during the EAMC Virtual Impact Award 
session beginning at 4:30pm EST. For more 
information on the EAMC Awards and 
EAMC Virtual, head here. 
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Jack Harlow 
DJ Charged 
With Murder at 
Louisville Club on 
Kentucky Derby 
Day
BY ASSOCIATED PRESS

A 
DJ for rapper Jack Harlow has 
been charged with murder in a 
May 1 shooting at a nightclub in 
Louisville. Prosecutors released a 

statement Tuesday that said Ronnie Tyshon 
O’Bannon has been charged in the shooting 
death of Kasmira Nash at the night club.

The early-morning shooting occurred the 
day of the Kentucky Derby.O’Bannon, also 
known as Ronnie Lucciano, is a member 
of Harlow’s Private Garden musical group. 
Harlow, a Louisville native, was seen on vid-
eo near O’Bannon in the night club during 
the shooting, according to media reports. 
O’Bannon was also charged with evidence 
tampering.

Information was not available about 
whether O’Bannon has an attorney who 
could comment on his behalf. Nash, 37, was 
working at the night club during a Derby 
party when the shooting happened. Police 
said she died at the scene from a gunshot 
wound. Another male victim was also shot 
but wasn’t seriously injured, according to 
media reports. 

Strictly Discs in 
Wisconsin, in a 
Pandemic: Young 
People Were 
Buying More Vinyl 
Prior to COVID-19
BY CHRIS EGGERTSEN

I
n October 1988, Angie Roloff and her 
husband Ron opened Strictly Discs in 
Madison, Wisconsin, after Ron left a 
career in the biomedical research field 

to pursue his love of music full time. Nearly 
31 years later, the couple made the difficult 
decision to shutter in-store operations due 
to COVID-19, roughly a week before Gov. 
Tony Evers forced a mandatory shutdown of 
all non-essential businesses. After the Wis-
consin Supreme Court overturned Evers’ 
stay-at-home order in May 2020 — ruling it 
“unlawful” and “unenforceable” — the Rol-
offs and their employees reopened the store 
and have kept it running ever since.

As part of Billboard’s efforts to best cover 
the coronavirus pandemic and its impacts 
on the music industry, we will be speak-
ing with Roloff regularly to chronicle her 
experience throughout the crisis. (Read the 
previous installment here and see the full 
series here.)

How’s the weather out there in Madi-
son?

Beautiful. We’ve had such a cold spring, 
but it’s [been] warm the last couple days 
and [it’s] starting to feel like it’s going to be 
spring.

That must be a nice feeling after 
months of freezing temperatures.

It is a great feeling. There have been many 
Record Store Days, which would have been 
last weekend, where we have gotten snow 
the week before. But it’s always that really 
heavy, wet snow that goes away.

Now that Record Store Day is in June 
and July, is that something you’d prefer 
going forward?

Certainly for us, the weather is much 
more favorable in those months. There are 
some Record Stores Days [from the] past 
where even if the temperature itself isn’t 
brutal, when you combine getting in line 
when it’s dark and standing on concrete, it 
feels really cold after a few hours. So yes, 
June and July is great for us. I would imag-
ine people in the Southwest and the South 
might say the opposite.

I know you’ve been fully vaccinated for 
awhile now. Have you been sort of loos-
ening up as far as gathering with friends 
and that kind of thing? Or are you still 
being cautious? 

For us, it’s changed very little. We did 
have some friends come up who live north 
of Chicago. They came up weekend before 
last and stayed overnight. We had supper 
and listened to some music and just gener-
ally had a great time because we hadn’t seen 
them in a year. It just felt gleeful, I would 
say [was] our general tone. But otherwise, I 
think it’s just gonna take me a little while to 
get accustomed to what normal might look 
like. So I think I will likely be quite cautious 
until at some point someone tells me I need 
to loosen up. [Laughs]

I feel like I’m a little bit that way as 
well. I don’t think I want to be eating 
inside a restaurant right now.

Yeah, I think it’s gonna be an interesting 
process to see what everybody’s comfort 
with risk is and how it might vary. But I 
think we’ve gotten so conditioned to be 
cautious and maybe even frightened that it 
seems hard to maybe change your mindset 
on that.

We posted a story recently about vinyl 
sales and how they were up 46% last 
year, and a lot of that was attributed to 
younger people buying records. Do you 
think it’s a bubble, or is that trend going 
to last?

Like with any new hobby, there’ll be some 
people who it is just a fad [for] and they 
may decide it’s not for them. Certainly, new 
records are fairly expensive compared to, 
say, CDs or digital music files. And so that’s 
not going to be for everybody. It’s heavy. 
You know, if you’ve decided you’re going 
to be in a career perhaps that involves a lot 
of moving, maybe this isn’t the best use of 
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time or energy. But I do think there are a 
lot of people who get a lot of gratification 
consuming their music from vinyl, both the 
physicality of the jackets and the photo-
graphs and the liner notes. But then also the 
concept of slowing down to enjoy it. So I 
think there will certainly be some folks that 
have dipped their toe in the pool that will 
decide it’s not for them, but I think equally 
as many of those will decide that this is 
something they enjoy.

Why do you think that young people 
did start seeking out vinyl during the 
pandemic?

It’s definitely grown, but it’s also been a 
trend that [had] been growing prior to the 
pandemic. So I don’t know if I consider 
that cause and effect. But I do believe there 
is something to the fact that you’re talking 
about a demographic of music consumer 
who may only have listened to songs in a 
digital way, whether it be through a small 
stereo system or through earbuds or head-
phones. And if you all of a sudden jump up 
to a stereo system that has some good sound 
quality and you put a record on, naturally, 
most of those individuals are going to be 
blown away by how that sounds. Also, the 
concept of listening to an album front to 
back is so different, when you’re talking 
about an artist’s concept, than just listening 
to a track or two.

I feel like there’s also something sort 
of Instagrammable about like posting a 
photo of your new turntable or your new 
vinyl album on social media. There’s sort 
of a visual appeal that you don’t get with 
a CD.

I think there’s definitely an element of 
cool to records.

I was looking on your Instagram 
page and I saw that — I think it was prob-
ably Ron — posted a photo of this collec-
tion that he was going through with like 
floor-to-ceiling shelves of records. Can I 
ask how that went?

I think the photo that you’re referencing, 
I believe he’s still working on that collec-
tion.

When he’s going through this stuff, 
does he call you or text you and get 
excited about certain things that people 
may have?

Certainly he’ll message either myself or 
friends about [things] that might have you 
a connection or something that is enjoyable 
for multiple people, or if he has a question 
about something. But generally, he kind of 
puts his head down and gets it done, so I 
don’t typically hear a lot from him.

I feel like I would enjoy going through 
a collection like that, but I imagine it can 
also be tedious.

Everybody in our orbit loves that idea un-
til it becomes time to box it up and carry it 
out. That’s the part [where] it’s kind of like 
asking your friends to help you move.

Have you heard how the man who col-
lapsed in your shop has been doing since?

He’s doing great.
Has he been back in the store?
He has not yet, but he is at home kind of 

healing and all that great stuff. So I do look 
forward to seeing him soon. 

Florida Georgia 
Line Concert 
Coming to 
Drive-Ins Across 
America
BY TAYLOR MIMS

F
lorida Georgia Line is joining the 
drive-in craze. Florida Georgia 
Line will headline the next Encore 
Drive-In Nights concert, which 

will be broadcast to hundreds of outdoor 
drive-ins and select cinemas June 12.

The one-night-only show will high-
light Florida Georgia Line’s greatest hits 
alongside new material from their latest 
album Life Rolls On, released in February. 
The duo’s performance will also feature 
special guests Nelly, Chase Rice and Rachel 
Wammack.

“We’re so excited to start playing shows 
again and can’t wait to bring this special one 
to all of our fans around the world,” said 
Florida Georgia Line in a release. “The night 
will be full of hits, good vibes, and a few sur-

prises. Everybody come on out June 12!”
The announcement by the band follows 

the recent news that Bon Jovi will kick off 
the new 2021 Encore Drive-In Nights Con-
cert season on May 22. The 2021 concert 
series comes after last year’s drive-in nights 
performances from Garth Brooks, Blake 
Shelton & Gwen Stefani, Metallica, Kane 
Brown.

“We are so excited that Encore Drive-In 
Nights concerts are back and who better to 
welcome summer than these party-starters 
themselves?” said Encore Drive-In Nights 
CEO Walter Kinzie in a release. “This show 
provides fans all across the country, includ-
ing those that don’t typically go to concerts, 
the chance to see FGL like never before!”

Car passes for the Florida Georgia Line 
Encore Drive-In Nights show, which can 
be used by up to six people per vehicle, go 
on sale today. For more information and 
to see if a venue near you is participating, 
visit here. 

Duran Duran Set 
to Perform at 2021 
Billboard Music 
Awards
BY PAUL GREIN

D
uran Duran are the latest star 
attraction set to perform on the 
2021 Billboard Music Awards. 
This will be the first BBMAs 

performance by the veteran British band. 
They will perform a new song remotely 
from London and will be joined by Blur’s 
Graham Coxon.

The performance will mark the band’s 
40th anniversary. Duran Duran made 
its Billboard chart debut in April 1981 with 
“Planet Earth”/“Girls on Film,” a double-
sided hit on the Dance Club Songs chart.

Duran Duran has had two No. 1 singles on 
the Billboard Hot 100: “The Reflex” and “A 
View to a Kill,” which was the first (and still 
the only) song from a James Bond film to 
reach the top spot on that chart. On the 
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Billboard 200, the band has had six top 10 
albums, spanning more than 30 years.

BTS and The Weeknd have already been 
announced as performers on this year’s 
BBMAs. Drake will receive the Artist of 
the Decade Award. P!nk will perform and 
receive the Icon Award. She is the youngest 
recipient of that award to date.

Hosted by Nick Jonas, the BBMAs will 
broadcast live from the Microsoft Theater 
in Los Angeles on Sunday, May 23, at 8 p.m. 
ET/5 p.m. PT on NBC.

Billboard Music Awards’ finalists and 
winners are based on key fan interactions 
with music, including audio and video 
streaming, album and digital song sales, ra-
dio airplay, and social engagement, tracked 
by Billboard and its data partners, including 
MRC Data and Next Big Sound. This year’s 
awards are based on the chart period of 
March 21, 2020 through April 3, 2021.

Fan-voted categories include top social 
artist and top collaboration. Voting is open 
from May 10 at 9 a.m. PT to May 21 at 11:59 
p.m. PT on Twitter and billboard.com/
bbmasvote. For more information, vis-
it billboardmusicawards.com/vote.

The 2021 BBMAs are produced by dick 
clark productions, which is owned by MRC; 
MRC and Penske Media are co-parent 
companies of Billboard. Barry Adelman and 
Robert Deaton are executive producers of 
the show. 

Todd Rundgren 
Is ‘Happy for 
My Fans,’ But 
Still Not Thrilled 
About Rock Hall 
Induction
BY GARY GRAFF

O
ver the course of its history, 
especially during the past couple 
of decades, the Rock and Roll 
Hall of Fame has been a target 

for ire from those who haven’t nominated 
— or who were but didn’t get in. And some 
of them, such as members of KISS, Deep 
Purple and Bon Jovi, wind up having to eat 
or at least equivocate on their words.

Now Todd Rundgren, just named to the 
class of 2021 after being on the ballot for a 
third year, finds himself in that same boat.

Just three months after he told Billboard 
that “it’s no secret I don’t care about it,” 
Rundgren is at the moment opting for a 
simple prepared statement: “I’m happy for 
my fans. They’ve wanted this for a long 
time.” But he certainly had support from the 
Rock Hall’s 1,000-plus professional voters, 
as he finished just seventh on the fan ballot 
and got in, while some who fared better — 
including Fela Kuti and Iron Maiden — did 
not.

Ironically, that fan ballot is actually Rund-
gren’s main issue with the Rock Hall. He felt 
that his fans had been duped when he was 
first nominated during 2019. Although they 
flocked to vote for him and raised Rundgren 
to No. 3, he failed to make the inductees list, 
causing him to label the exercise a “scam.”

“They essentially hosed my fans,” Rund-
gren said. “That made me angry, and I had 
to tell (the fans) that it was pointless cast-
ing votes, ‘cause it really doesn’t count for 
anything.”

Rundgren also voiced a belief that the 
Rock Hall nominee lists and inductee classes 
are veering too far from what he considers... 
well, rock n’ roll.

“I’m a big Dionne Warwick fan, but name 
me one Dionne Warwick rock n’ roll song,” 
he explained, citing one of this year’s other 
nominees. “While I’m aware of Fela Kuti, 
I can’t name a single musician who’s ever 
cited him as a principal influence. Year by 
year it makes even less sense, so why would 
I be more excited about it or suddenly 
change my mind? Why don’t they just start 
inducting blues guys? Why do they have to 
go to Dionne Warwick or Mary J. Blige?”

Rundgren certainly merits membership in 
the Rock Hall. Eligible since 1993, 25 years 
after his first album with the band Nazz 
(which included the first version of “Hello 
It’s Me”), Rundgren has maintained an 
active and ambitious career as an artist, pro-
ducer and technology pioneer. His 23 studio 

albums — plus nine more with his band 
Utopia — have explored a wide variety of 
stylistic and sonic directions. He’s produced 
hit albums for the likes of Meat Loaf, Grand 
Funk Railroad, Badfinger, the Tubes, XTC, 
Hall & Oates and others, as well as two for 
the New York Dolls, who were also nomi-
nated on this year’s Rock Hall ballot.

A new album, Space Force, is due out after 
Rundgren releases a series of singles — most 
recently “Your Fandango” with Sparks, 
whose debut album, under the moniker 
Halfnelson, Rundgren produced back in 
1971.

Rundgren, who has a son living in Cleve-
land, has not yet indicated if he’ll attend this 
year’s induction ceremony, scheduled for 
Oct. 30 at the Rocket Mortgage Fieldhouse 
in Cleveland. “True halls of fame, to me, are 
for retirees and dead people, because your 
legacy has been established,” he said earlier. 
“I’m too busy working to worry about my 
legacy — and plan to continue working until 
whenever.” 

Daddy Yankee 
Takes Over Atop 
Latin Airplay 
Chart With 
‘Problema’
BY PAMELA BUSTIOS

D
addy Yankee captures his 
24th No. 1 on the Latin Air-
play chart, as “Problema” jumps 
2-1 on the May 15 survey.

The tune, released Feb. 26, takes over atop 
the all-genre Latin airplay chart in its eighth 
week through a 7% boost in audience im-
pressions, to 9.8 million, earned in the week 
ending May 9, according to MRC Data.

As “Problema” hits No. 1, Daddy Yankee 
collects his 24th leader dating back to the 
15-week coronation of “Rompe” in 2005. 
Since then, he’s placed 23 other No. 1 hits, 
three of which have led the tally for at least 
five weeks starting in March of its cor-

IN BRIEF

https://www.billboard.com/music/bts
https://www.billboard.com/music/the-weeknd
https://www.billboard.com/music/drake
https://www.billboard.com/music/P!nk
https://www.billboard.com/music/nick-jonas
https://www.billboard.com/p/bbmasvote/
https://www.billboard.com/p/bbmasvote/
https://www.billboardmusicawards.com/vote/
https://www.billboard.com/author/gary-graff
https://www.billboard.com/music/todd-rundgren
https://www.billboard.com/author/pamela-bustios
https://www.billboard.com/music/daddy-yankee
https://www.billboard.com/music/daddy-yankee
https://www.billboard.com/music/daddy-yankee
https://www.billboard.com/music/daddy-yankee


 Page 26 of 30

responding year: “Despacito” (19 weeks 
starting March 11, 2017), “Dura” (five weeks, 
starting March 17, 2018), and “Con Calma” 
(eight weeks starting March 16, 2019).

Daddy Yankee concurrently breaks away 
from a tie with Ozuna for the third-most 
Latin Airplay No. 1s, only trailing Enrique 
Iglesias’ 31 No. 1s and J Balvin’s 29.

Beyond its Latin Airplay victory, “Prob-
lema” holds steady at No. 11 on Hot Latin 
Songs chart (which blends airplay, streams 
and digital sales) after its No. 9 debut and 
peak (March 13-dated tally) despite a 44% 
dip in sales and an 8% decline in streams (1.7 
million U.S. streams collected in the week 
ending May 6).

Back on Latin Airplay, “Problema” ar-
rives atop the list 12 weeks after the Puerto 
Rican’s last triumph: “De Vuelta Pa’ La 
Vuelta,” with Marc Anthony, a one-week 
champ (Feb. 27-dated survey). 

DJ Khaled Tops 
Artist 100 Chart 
for First Time, 
Thanks to ‘Khaled 
Khaled’ Album
BY XANDER ZELLNER

D
J Khaled re-enters the Billboard 
Artist 100 chart (dated May 15) 
at No. 1 to become the top musi-
cal act in the U.S. for the first 

time, thanks to the chart start of his new 
LP, Khaled Khaled.

The set arrives at No. 1 on the Bill-
board 200 with 94,000 equivalent album 
units, according to MRC Data. He adds his 
third leader, after 2016’s Major Key and 
2017’s Grateful.

DJ Khaled concurrently lands seven 
songs from the new album on this week’s 
Billboard Hot 100. Here is a recap.

Rank, Title, Featured Artists: 
No. 20, “Every Chance I Get,” feat. Lil Baby 
& Lil Durk 
No. 30, “Sorry Not Sorry,” feat. Nas, Jay-Z & 

James Fauntleroy 
No. 43, “I Did It,” feat. Post Malone, Megan 
Thee Stallion, Lil Baby & DaBaby 
No. 54, “Let It Go,” feat. Justin Bieber & 21 
Savage 
No. 79, “Body in Motion,” feat. Bryson Tiller, 
Lil Baby & Roddy Ricch 
No. 84, “Big Paper,” feat. Cardi B 
No. 100, “Thankful,” feat. Lil Wayne & 
Jeremih

The Artist 100 measures artist activity 
across key metrics of music consumption, 
blending album and track sales, radio air-
play, streaming and social media fan interac-
tion to provide a weekly multi-dimensional 
ranking of artist popularity.

For all chart news, you can follow @bill-
board and @billboardcharts on both Twitter 
and Instagram. 

Karol G Ties Natti 
Natasha For Most 
Latin Rhythm 
Airplay Top 10s By 
a Woman
BY PAMELA BUSTIOS

K
arol G ties Natti Natasha for 
the most top 10s by a female act 
in the 15-year history of Bill-
board’s Latin Rhythm Air-

play chart, as “El Makinon,” with Mariah 
Angelic, climbs 12-8 on the May 15-dated 
survey.

“El Makinon” steps into the list’s top 10 
backed by 6 million in audience impressions, 
up 20%, earned in the week ending May 
9, according to MRC Data; that’s almost 1 
million more impressions than the previous 
chart week.

With 12 top 10s, Karol G pulls alongside 
Natti Natasha for the most top 10s by a 
woman since the tally launched in 2005.

Natti Natasha scored her first Latin 
Rhythm Airplay top 10 through her featured 
role in Don Omar’s “Dutty Love” in 2012. 
Karol G secured her first just in 2018, with 

the No. 1 hit “Mi Cama,” with J Balvin, fea-
turing Nicky Jam. Since then, she’s placed 
nine other No. 1s, four from her latest No. 1 
Top Latin Albums set KG0516: “Tusa,” with 
Nicki Minaj; “Ay, Dios Mío!”; “Bichota”; and 
“Location,” with Anuel AA and J Balvin.

Angelic, whose first entry on any Bill-
board chart arrived through “El Makinon” 
when the song debuted at No. 9 on the air-
play-, streaming-, digital sales-blended Hot 
Latin Songs chart (dated April 10), earns her 
first Latin Rhythm Airplay top 10.

Here’s a recap of the women with the 
most top 10s on Latin Rhythm Airplay:

Most Top 10s, Artist
12, Karol G
12, Natti Natasha
10, Shakira
7, Ivy Queen
5, Jennifer Lopez
Concurrently, “El Makinon” holds steady 

at No. 7 on Hot Latin Songs for a second 
week after its No. 6 peak (May 1-dated list) 
with 4.9 million streams earned in the week 
ending May 6 (down 4%) and a 15% dip in 
digital sales. 

The Kid LAROI 
& Miley Cyrus’ 
‘Without You’ 
Crowns Hot Rock 
& Alternative 
Songs Chart
BY KEVIN RUTHERFORD

T
he Kid LAROI and Miley Cyrus’ 
“Without You” leaps from No. 3 
to No. 1 on Billboard’s Hot Rock 
& Alternative Songs chart dated 

May 15, following the April 30 release of its 
remix adding Cyrus.

The song reigns with 15.1 million U.S. 
streams in the April 30-May 6 tracking 
week, according to MRC Data, a boost of 
87%. Additionally, it surged to 9,000 sold, up 
254%.
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In the radio tracking week of May 3-9, the 
song drew 43.5 million audience impres-
sions, a 9% jump.

The Kid LAROI, age 17, achieves his 
first Hot Rock & Alternative Songs No. 1 in 
his first visit to the chart. It’s also Cyrus’ 
first ruler and second top 10, after “Plastic 
Hearts” hit No. 8 in December, the same 
week that her parent album of the same 
name began a six-week command on Top 
Rock Albums.

Concurrently, “Without You” rises 3-1 
on the Hot Alternative Songs chart. As 
previously reported, it leaps 23-8 on the 
all-format Billboard Hot 100, becoming 
The Kid LAROI’s second top 10 and Cyrus’ 
10th. She scores her best Hot 100 rank since 
2013, when “Wrecking Ball” led the list.

“Without You” continues its run on 
multiple radio charts, pushing 6-4 on Pop 
Airplay and 18-14 on Adult Pop Airplay. It 
holds at No. 7 on Alternative Airplay after 
reaching No. 6 in March.

The song (in its original version) is from 
The Kid LAROI’s F*ck Love, which reached 
No. 3 on the Billboard 200 in November 
2020, after the track was added to its deluxe 
edition. The set has earned 947,000 equiva-
lent album units to date.

“Without You” is just the second song 
to crown Hot Rock & Alternative Songs 
in 2021, after 24kGoldn’s “Mood,” featur-
ing Iann Dior, dominated for 35 noncon-
secutive weeks total. Since it first topped the 
Sept. 5, 2020, ranking, “Mood” had previ-
ously fallen from No. 1 only once, when Tay-
lor Swift’s “Willow” led for one week (Dec. 
26).

“Mood” is the second-longest-leading 
hit in the chart’s decade-plus history, be-
hind Panic! at the Disco’s “High Hopes,” 
which locked up the top spot for 65 weeks in 
2018-20. 

Vietnam, Belgium 
& More Among 
10 Non-English-
Language Global 
Chart Debuts
BY ERIC FRANKENBERG

I
t’s an especially diverse week on 
the Billboard Global Excl. U.S. chart, 
with an impressive showing of 10 non-
English-language debuts spanning 

seven distinct languages.
Especially notable, Tùng M-TP’s “

 Mà Sao Còn,” new at No. 126, is the 
first song in Vietnamese and the first by an 
act from Vietnam to impact either of Bill-
board’s global charts since they launched 
in September. The song enters with 23.6 
million streams and 1,500 downloads sold 
outside the U.S in the week ending May 6, 
according to MRC Data. The May 15-dated 
chart reflects the song’s first week of 
sales availability, after it logged one day of 
streaming activity in the previous tracking 
week.

The song’s release was accompanied by 
its official music video, as it scored 23.1 
million video streams, or 98% of its over-
all streaming total, via video services. The 
playfully trippy visual, almost entirely made 
up of shots of M-TP in just slightly head-
scratching settings, claims the week’s high-
est share of video streams, with a compara-
tively low count of 423,000 audio streams.

The only title with a higher count of total 
video streams on this week’s chart is iTZY’s 
“In the Morning,” debuting at No. 22, while 
also starting No. 34 on the Billboard Global 
200. The South Korean group’s song scored 
26.1 million streams via video services and a 
total of 36.2 million streams outside the U.S. 
“Morning” opens the group’s new EP, Guess 
Who.

And while “Morning” is one of this week’s 
10 non-English Global Excl. U.S. chart 
debuts, it’s one of two that include English 
vocals as a secondary language. iTZY’s track 

combines Korean and English lyrics, while 
“Bzrp Music Sessions #39” by Bizarrap 
(from Argentina) and Snow Tha Product 
(U.S.) launches at No. 147 with a combina-
tion of Spanish and English.

Three more Latin tracks debut, as Argen-
tina’s TINI and Maria Becerra enter at No. 
62 with the Spanish-language “Miénteme,” 
while “Bipolar” by MC Don Juan, MC Davi 
and MC Pedrinho and “Tipo Gin (Ao Vivo)” 
by MC Kevin O Chris, both songs in Portu-
guese and all acts from Brazil, start at Nos. 
99 and 172, respectively.

Japan sports two debuts on this week’s 
Global Excl. U.S. survey, as Ado’s “Odo” 
enters at No. 52 and Fujii Kaze’s “Kirari” 
begins at No. 77. Though it’s the first chart 
entry for Kaze, “Odo” gives Ado his third si-
multaneously charting hit. “Usseewa” jumps 
83-60 after peaking at No. 16 in February, 
while “Gira Gira” lifts 172-156, approaching 
its No. 152 peak from March.

Finally, two Euro-centric tracks arrive by 
acts returning to the Global Excl. U.S. chart. 
Damso debuts at No. 148 with the French-
language “ . Morose.” The Belgian-Congo-
lese rapper returns after landing three songs 
on the Oct. 3, 2020-dated chart, the highest 
of which was “Deux Toiles De Mer.” Plus, 
Cro and Capital Bra, both from Germany, 
enter at No. 165 with “Blessed,” the second 
chart entry for Capital Bra. 

Elevation Worship 
& Maverick City 
Music’s ‘Old 
Church Basement’ 
Bows at No. 1 on 
Religious Charts
BY JIM ASKER

O
ld Church Basement by El-
evation Worship and Mav-
erick City Music rockets in 
atop Billboard’s Top Christian 

Albums and Top Gospel Albums charts 
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(dated May 15). Released April 30, the set 
earned 19,000 equivalent album units in the 
week ending May 6, according to MRC Data.

The 13-track LP is the first collaborative 
album between Christian worship collective 
Elevation Worship, based in Charlotte, N.C., 
and the Atlanta-based Maverick City Music.

The set’s No. 1 arrival on Top Christian 
Albums and Top Gospel Albums marks the 
first double coronation on the charts since 
Kanye West’s first faith-based album, Jesus 
Is King, which launched atop both surveys in 
November 2019. West’s album led both lists 
simultaneously for eight weeks, through 
January 2020, and went on to top the latter 
for 67 total frames, this week ranking at No. 
3; it has yet to leave the top three over its 80-
week run so far on Top Gospel Albums.

Elevation Worship adds its sixth No. 1 on 
Top Christian Albums and its first on Top 
Gospel Albums. Maverick City Music scores 
its first No. 1 among three top 10s on the for-
mer chart and its second No. 1 on the latter.

The week that Jesus Is King debuted, 
West added an unprecedented achieve-
ment: Thanks to the set’s songs individually, 
he became the first artist to monopolize 
the entire top 10 on both Hot Christian 
Songs and Hot Gospel Songs. (The charts, 
which launched in 2003 and 2005, respec-
tively, are fueled by streaming, airplay and 
sales data.)

This week, nine of the Old Church Base-
ment songs take over the top 10 on Hot 
Gospel Songs. Leading the haul, “Jireh,” 
featuring Chandler Moore and Naomi Raine, 
which debuted atop Hot Gospel Songs dated 
April 10, rebounds 2-1 for its third total week 
on top, with 2.7 million U.S. streams and 
1,000 downloads sold. On Hot Christian 
Songs, “Jireh” climbs 12-8 for a new high, 
after it launched at No. 10.

Here is how the songs break down inside 
the Hot Gospel Songs top 10 (with Nos. 4 
and 6-10 debuts):

No. 1 (and No. 8 on Hot Christian Songs), 
“Jireh”

No. 2 (No. 10), “Wait on You,” feat. Dante 
Bowe & Chandler Moore (It debuted atop 
Hot Gospel Songs a week earlier, on the 
chart dated May 8.)

No. 3 (No. 13), “Talking to Jesus,” feat. 
Brandon Lake (It debuted atop Hot Gos-

pel Songs three weeks earlier, on the chart 
dated April 24.)

No. 4 (No. 15), “Old Church Basement,” 
feat. Dante Bowe

No. 6 (No. 18), “Mercy,” feat. Chris Brown
No. 7 (No. 23), “Million Little Miracles,” 

feat. Joe L. Barnes
No. 8 (No. 24), “Shall Not Want,” feat. 

Chandler Moore
No. 9 (No. 25), “Build Your Church,” feat. 

Naomi Raine & Chris BrownNo.
10 (No. 27), “Used to This,” feat. Naomi 

Raine & Brandon Lake 

Ciara, Russell 
Wilson Sign First-
Look Amazon 
Deal
BY LESLEY GOLDBERG

A
mazon continues to recruit top 
talent to its streaming service.

The retail giant and streamer 
has inked Super Bowl champion 

Russell Wilson and Grammy-winning sing-
er-actress Ciara to a first-look deal. Under 
the pact, the married duo will develop and 
produce scripted series and films via their 
Why Not You Productions for the company.

“We’re so excited and honored to work 
with Amazon Studios,” the couple said in a 
joint statement Tuesday. “They’ve quickly 
become one of the most exciting studios in 
entertainment and have shown a strong be-
lief in our vision to bring inspiring stories to 
the world. We can’t wait to begin our work 
together.”

Wilson is heading into his 10th season as 
the quarterback with the Seattle Seahawks. 
He led the team to a Super Bowl win in 2013. 
Off the field, he launched a lifestyle brand, 
Good Man Brand, and has a number of 
endorsements. He formed the Why Not You 
Foundation, a nonprofit where Ciara is also 
a board member, to focus on motivating and 
empowering young kids.

Ciara has sold more than 23 million 
records and 22 million singles worldwide. 

Her “Level Up” video has more than 300 
million views and is certified platinum. She 
launched Beauty Marks Entertainment as 
a platform for music, media, film, fashion, 
philanthropy and more.

“Russell and Ciara are a true powerhouse 
producing duo — both with extraordinary 
success in their respective careers on the 
field and the stage, their business ventures, 
and shared dedication to philanthropy,” 
said Amazon Studios head Jennifer Salke. 
“We share a passion for developing diverse 
and emotionally connecting stories that can 
inspire the world and spread positivity and 
hope. Our world certainly needs it.”

The Wilsons join a roster of talent with 
first-look deals at Amazon including Lizzo, 
Margot Robbie, Forest Whitaker, Connie 
Britton, Michael B. Jordan, Donald Glover, 
Phoebe Waller-Bridge and several others.

Wilson and Ciara are repped by CAA and 
Untitled.

This article originally appeared in THR.
com. 

JoJo Siwa & 
Paris Hilton Land 
Unscripted Series 
at Peacock
BY RICK PORTER

P
eacock is bolstering its unscripted 
roster with series featuring Paris 
Hilton and JoJo Siwa, along 
with importing a hybrid show 

called True Story, which was originally 
developed for NBC.

The pickups follow that of Unidentified 
With Demi Lovato, in which the singer and 
actress investigates UFO phenomena.

Hilton will star in Paris in Love, a 13-epi-
sode series that will document the prepara-
tions and lead-up to her wedding to venture 
capitalist Carter Reum. It will follow the 
entrepreneur and influencer as she chooses 
a dress, designs the destination wedding and 
attends her bachelorette party.

The show comes from Warner Bros. 
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Unscripted Television, where Hilton signed 
an overall deal in March, in association 
with Shed Media, Telepictures and Hilton’s 
Silvington Manor Entertainment. Hilton 
and Silvington Manor’s Bruce Gersh execu-
tive produce. Hilton is repped by UTA and 
Jill Fritzo PR.

Teen pop star Siwa and her mother 
and manager, Jessalynn Siwa, will star in 
a Making the Band-esque series called The 
Siwa Dance Pop Revolution. The show will 
feature talented kids going through a series 
of performances and competitions to land a 
spot in a pop group, with Jess Siwa as their 
manager and JoJo serving as choreographer 
and mentor.

Bryan Stinson of Stinson Media and Jess 
Siwa developed the show, which will be 
produced by Evolution Media (Vanderpump 
Rules). The executive producers are Alex 
Baskin, Douglas Ross, Brian McCarthy, Sean 
Rankine, Stinson, Jessalynn Siwa, JoJo Siwa 
and Caryn Sterling.

The six-episode True Story, hosted by 
Ed Helms (Peacock’s Rutherford Falls) and 
Randall Park (WandaVision), was picked up 
at NBC last year but will now migrate to its 
NBCUniversal sibling. Based on an Aus-
tralian series, the show will feature people 
recounting extraordinary true stories to 
Helms and Park — while a star-studded cast 
of actors re-enacts the tale.

Warner Bros. Unscripted Television pro-
duces in association with Warner Horizon, 
Pacific Electric Picture Co. and Universal 
Television Alternative Studio. Tim Bartley, 
Hamish Blake, Andy Lee and Ryan Shelton 
— the creators of the original series — exec-
utive produce with Helms, Mike Falbo, Park 
and showrunner Tracey Baird.

This article was originally published 
by The Hollywood Reporter. 

Janelle Monae Is 
in Talks to Join 
Daniel Craig 
in ‘Knives Out’ 
Sequel
BY MIA GALUPPO

J
anelle Monae is the latest A-lister to 
be enlisted for the Knives Out sequel.

She is in talks to join what will be a 
starry ensemble for the Rian Johnson-

directed whodunit, which has Edward 
Norton and Dave Bautista circling roles. 
The original Knives Out starred Chris Evans, 
Jamie Lee Curtis, Christopher Plummer, 
Michael Shannon, and Toni Collette.

Plot details are being kept under wraps 
but the follow-up will be another star-stud-
ded murder mystery anchored by Daniel 
Craig’s enigmatic southern detective Benoit 
Blanc.

Netflix had no comment on the casting.
Johnson will return to direct and is also 

producing with Ram Bergman under their 
T-Street banner. The movie is set to start 
shooting this summer in Greece.

Knives Out was released via Lionsgate in 
2019, garnering an Oscar nomination and 
$311.4 million at the box office on a $40 
million budget. Johnson, who earned a 2020 
Oscar nomination for the Knives Out screen-
play, told THR he began work on the script 
shortly after the first film was released.

In a massive $469 million deal, Netflix 
won the rights for two sequels and a ready-
made franchise. The only contingencies of 
the deal were that Craig must star in the 
sequels and that each must have at least the 
budget of the 2019 movie, which was in the 
$40 million range.

Monae, repped by WME, Wondaland and 
Ziffren Brittenham, was last seen in Lions-
gate feature Antebellum and Amazon’s The 
Glorias. 

This story was originally published in The 
Hollywood Reporter. 
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Khaled’s 
On Top
DJ Khaled collects 
his third No. 1 on the 
Billboard 200 as Khaled 
Khaled debuts atop 
the list. The set earned 
94,000 equivalent album 
units in the United States 
in the week ending 
May 6, according to 
MRC Data. He previously 
reached the top with 
Grateful in 2017 and 
Major Key in 2016.

Khaled Khaled features 
over 20 guest stars. Most 
of them have also scored 
their own Billboard 200 
No. 1, including 21 Sav-
age, Justin Bieber, Car-
di B, Drake, JAY-Z, Nas 
and Justin Timberlake.

Elsewhere on the 
chart, The Kid LAROI’s 
F*ck Love is the Greatest 
Gainer with a 28-16 
move (24,000 units; 
up 30%), thanks to the 
popularity of a new remix 
of the album’s “Without 
You” with Miley Cyrus. 
Plus, Billie Eilish’s When 
We All Fall Asleep, 
Where Do We Go? picks 
up Pacesetter honors as 
it shifts 30-24 (21,000; 
up 14%) alongside buzz 
generated by the new 
song “Your Power,” from 
her forthcoming album. 
Both “Without You” and 
“Your Power” debut 
in the top 10 on the 
Billboard Hot 100 (see 
page 1).

 —KEITH CAULFIELD
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1 #1 
1 WK

DJ KHALED   Khaled Khaled  
WE THE BEST/EPIC 1 1

1 2 MONEYBAGG YO   A Gangsta’s Pain  
CMG/N-LESS/INTERSCOPE/IGA 1 2

3 3 MORGAN WALLEN   Dangerous: The Double Album  
BIG LOUD/REPUBLIC 1 17

5 4 JUSTIN BIEBER   Justice  
RAYMOND BRAUN/DEF JAM 1 7

2 5 YOUNG THUG & VARIOUS ARTISTS   Young Stoner Life: Slime Language 2  
YOUNG STONER LIFE/300/AG 1 3

6 6 ROD WAVE   SoulFly  
ALAMO/GEFFEN/IGA 1 6

8 7 DUA LIPA   Future Nostalgia  
WARNER 3 57

10 8 POP SMOKE   Shoot For The Stars Aim For The Moon  
VICTOR VICTOR WORLDWIDE/REPUBLIC 1 44

7 9 THE WEEKND 2   After Hours  
XO/REPUBLIC 1 55

10 THOMAS RHETT   Country Again (Side A)  
VALORY/BMLG 10 1

12 11 LUKE COMBS 2   What You See Is What You Get  
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 1 78

12 GOJIRA   Fortitude  
ROADRUNNER/EMG 12 1

13 13 LIL BABY 3   My Turn  
QUALITY CONTROL/MOTOWN/CAPITOL 1 62

11 14 LIL TJAY   Destined 2 Win  
COLUMBIA 5 5

9 15 TAYLOR SWIFT   Fearless (Taylor’s Version)  
REPUBLIC 1 4

28 16 GREATEST 
GAINER

THE KID LAROI   F*ck Love  
COLUMBIA 3 41

14 17 JUICE WRLD   Legends Never Die  
GRADE A/INTERSCOPE/IGA 1 43

15 18 ARIANA GRANDE   Positions  
REPUBLIC 1 27

16 19 POST MALONE   Hollywood’s Bleeding  
REPUBLIC 1 87

18 20 POOH SHIESTY   Shiesty Season  
1017 GLOBAL/ATLANTIC/AG 3 13

17 21 GIVEON   When It’s All Said And Done... Take Time  
NOT SO FAST/EPIC 5 8

20 22 POLO G   The GOAT  
COLUMBIA 2 51

25 23 MACHINE GUN KELLY   Tickets To My Downfall  
EST19XX/BAD BOY/INTERSCOPE/IGA 1 32

30 24 PACE 
SETTER

BILLIE EILISH 3   When We All Fall Asleep, Where Do We Go?  
DARKROOM/INTERSCOPE/IGA 1 110

25 GRATEFUL DEAD   Dave’s Picks Vol 38:Nassau Veterans Memorial Coliseum, Uniondale, NY-9/8/73  
GRATEFUL DEAD/RHINO 25 1

21 26 BAD BUNNY   El Ultimo Tour del Mundo  
RIMAS 1 23

22 27 THE WEEKND   The Highlights  
XO/REPUBLIC 2 13

24 28 QUEEN 5   Greatest Hits  
HOLLYWOOD 8 437

23 29 LIL DURK   The Voice  
ALAMO/GEFFEN/IGA 2 20

30 ELEVATION WORSHIP & MAVERICK CITY MUSIC   Old Church Basement  
ELEVATION WORSHIP/PLG 30 1

31 MANCHESTER ORCHESTRA   The Million Masks Of God  
FAVORITE GENTLEMEN/LOMA VISTA/CONCORD 31 1

27 32 HARRY STYLES 2   Fine Line  
ERSKINE/COLUMBIA 1 73

32 33 LUKE COMBS 3   This One’s For You  
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 4 205

29 34 JUICE WRLD   Goodbye & Good Riddance  
GRADE A/INTERSCOPE/IGA 4 155

26 35 MEGAN THEE STALLION   Good News  
1501 CERTIFIED/300/AG 2 24

19 36 CARRIE UNDERWOOD   My Savior  
CAPITOL NASHVILLE/UMGN 4 6

31 37 BAD BUNNY   YHLQMDLG  
RIMAS 2 62

35 38 FLEETWOOD MAC 20   Rumours  
WARNER/RHINO 1 423

33 39 ORIGINAL BROADWAY CAST 7   Hamilton: An American Musical  
HAMILTON UPTOWN/ATLANTIC/AG 2 293

34 40 DOJA CAT   Hot Pink  
KEMOSABE/RCA 9 79

41 MORRAY   Street Sermons  
PICK SIX/INTERSCOPE 41 1

37 42 EMINEM 7   Curtain Call: The Hits=  
SHADY/AFTERMATH/INTERSCOPE/IGA 1 527

43 43 TRAVIS SCOTT 3   ASTROWORLD  
CACTUS JACK/GRAND HUSTLE/EPIC 1 144

38 44 DRAKE 5   Scorpion  
YOUNG MONEY/CASH MONEY/REPUBLIC 1 149

46 45 MORGAN WALLEN   If I Know Me  
BIG LOUD 10 136

40 46 JUICE WRLD   Death Race For Love  
GRADE A/INTERSCOPE/IGA 1 113

47 47 POST MALONE 3   beerbongs & bentleys  
REPUBLIC 1 158

48 ROYAL BLOOD   Typhoons  
IMPERIAL GALACTIC/BLACK MAMMOTH/WARNER 48 1

48 49 ELTON JOHN   Diamonds  
ROCKET/ISLAND/UME 7 182

50 50 CREEDENCE CLEARWATER REVIVAL 10   Chronicle The 20 Greatest Hits  
FANTASY/CONCORD 18 522

HOT 
SHOT 
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NEW 41

37

43

38

45

NEW 48

51 51 KENDRICK LAMAR 3   good kid, m.A.A.d city  
TOP DAWG/AFTERMATH/INTERSCOPE/IGA 2 445

41 52 TAYLOR SWIFT   Folklore  
REPUBLIC 1 41

53 53 BOB MARLEY AND THE WAILERS 15   Legend: The Best Of...  
TUFF GONG/ISLAND/UME 5 677

45 54 TAYLOR SWIFT   Evermore  
REPUBLIC 1 21

42 55 CHRIS STAPLETON   Starting Over  
MERCURY NASHVILLE/UMGN 3 25

54 56 JACK HARLOW   Thats What They All Say  
GENERATION NOW/ATLANTIC/AG 5 21

71 57 BILLIE EILISH   Dont Smile At Me  
DARKROOM/INTERSCOPE/IGA 14 176

59 58 ROD WAVE   Pray 4 Love  
ALAMO/IGA 2 57

58 59 LIL UZI VERT   Eternal Atake  
GENERATION NOW/ATLANTIC/AG 1 61

4 60 ERIC CHURCH   Soul  
EMI NASHVILLE/UMGN 4 2

56 61 DABABY   BLAME IT ON BABY  
SOUTHCOAST/INTERSCOPE/IGA 1 55

55 62 CHRIS STAPLETON 4   Traveller  
MERCURY NASHVILLE/UMGN 1 295

69 63 J. COLE 3   2014 Forest Hills Drive  
DREAMVILLE/ROC NATION/COLUMBIA/LEGACY 1 335

57 64 SZA 2   Ctrl  
TOP DAWG/RCA 3 204

65 65 JOURNEY 15   Journey’s Greatest Hits  
COLUMBIA/LEGACY 10 667

62 66 POST MALONE 3   Stoney  
REPUBLIC 4 230

67 GIRL IN RED   If I Could Make It Go Quiet  
WORLD IN RED/AWAL-KOBALT 67 1

64 68 LEWIS CAPALDI   Divinely Uninspired To A Hellish Extent  
VERTIGO/CAPITOL 20 103

60 69 2PAC 10   Greatest Hits  
AMARU/DEATH ROW/INTERSCOPE/UME 3 369

66 70 SUMMER WALKER   Over It  
LVRN/INTERSCOPE/IGA 2 83

63 71 BRUNO MARS 6   Doo-Wops & Hooligans  
ELEKTRA/EMG 3 518

67 72 AC/DC 25   Back In Black  
COLUMBIA/LEGACY 4 462

78 73 YOUNGBOY NEVER BROKE AGAIN   Top  
NEVER BROKE AGAIN/ARTIST PARTNER GROUP/ATLANTIC/AG 1 34

74 THE DROPKICK MURPHYS   Turn Up That Dial  
BORN & BRED 74 1

49 75 DEMI LOVATO   Dancing With The Devil...The Art Of Starting Over  
ISLAND/REPUBLIC 2 5

70 76 RODDY RICCH 2   Please Excuse Me For Being Antisocial  
BIRD VISION/ATLANTIC/AG 1 74

61 77 KAROL G   KG0516  
UNIVERSAL MUSIC LATINO/UMLE 20 6

78 MERCYME   Inhale (Exhale)  
FAIR TRADE 78 1

73 79 ED SHEERAN 4   ÷ (Divide)  
ATLANTIC/AG 1 218

75 80 GABBY BARRETT   Goldmine  
WARNER MUSIC NASHVILLE/WMN 27 46

77 81 GUNS N’ ROSES 5   Greatest Hits  
GEFFEN/UME 3 528

97 82 MICHAEL JACKSON 33   Thriller  
EPIC/LEGACY 1 469

74 83 KENDRICK LAMAR 3   DAMN.  
TOP DAWG/AFTERMATH/INTERSCOPE/IGA 1 212

91 84 FUTURE & LIL UZI VERT   Pluto x Baby Pluto  
FREEBANDZ/EPIC/GENERATION NOW/ATLANTIC/AG 2 25

100 85 DRAKE 6   Views  
YOUNG MONEY/CASH MONEY/REPUBLIC 1 260

82 86 EMINEM   Music To Be Murdered By  
SHADY/AFTERMATH/INTERSCOPE/IGA 1 67

80 87 TAYLOR SWIFT 2   Lover  
REPUBLIC 1 89

95 88 FLORIDA GEORGIA LINE   Life Rolls On  
BMLG 21 12

89 89 LUKE BRYAN   Born Here Live Here Die Here  
CAPITOL NASHVILLE/UMGN 5 28

84 90 DRAKE 6   Take Care  
YOUNG MONEY/CASH MONEY/REPUBLIC 1 427

105 91 GLASS ANIMALS   Dreamland  
WOLF TONE/POLYDOR/REPUBLIC 7 26

88 92 LIL DURK   Just Cause Y’all Waited 2  
ALAMO/GEFFEN/IGA 2 52

96 93 LIL UZI VERT   Luv Is Rage 2  
GENERATION NOW/ATLANTIC/AG 1 193

99 94 SAM HUNT   SOUTHSIDE  
MCA NASHVILLE/UMGN 5 53

81 95 SPOTEMGOTTEM   Final Destination  
SPOTEMGOTTEM 70 14

93 96 THE NOTORIOUS B.I.G.   Greatest Hits  
BAD BOY/RHINO 1 273

87 97 XXXTENTACION 3   ?  
BAD VIBES FOREVER 1 164

86 98 JHENE AIKO   Chilombo  
2 FISH/ARTCLUB/ARTIUM/DEF JAM 2 61

101 99 BILLY JOEL 3   The Essential Billy Joel  
COLUMBIA/LEGACY 15 235

100 PINK FLOYD   Live At Knebworth 1990  
PINK FLOYD/LEGACY 100 1
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