
Two weeks after the Shuttered Venue Operators Grant 
(SVOG) portal successfully reopened, officials at the 
Small Business Administration say that the first round 
of awards will be distributed next week.

There are three distinct 14-day periods during 
which SVOG funds will be awarded. Priority One 
applicants that lost 90% or more of their revenue 
from April to December of 2020 are scheduled to 
receive funds of up to $10 million in the first 14 days of 
disbursement. Following that, Priority Two establish-
ments that lost 70% or more of their revenue in the 
same time period will receive funds over the next 
14 days. And last in line are businesses that lost 25% 
or more of their revenue in 2020, which will receive 
funds in the 14 days after the second round of funding 
closes.

The amount of funding for the second and third 
tiers, along with any supplemental funding, will be 
based on what remains after the SBA awards grants to 
the first priority group. 

“This emergency relief can’t come soon enough for 
those on the precipice of going under. We’ll be very 

grateful when the money is distributed as Congress 
intended,” says National Independent Venue As-
sociation board member Audrey Fix Schaefer. “It’s 
been very hard to hold on, but even tougher to plan 
for reopening without the money to hire back staff, 
rent venues and secure acts with deposits. It will be 
incredible when the $16 billion Congress earmarked 
to save our stages becomes a reality.”

As of today, 11,500 SVOG applications have been 
submitted to the SBA. Of the 11,500 applications, near-
ly 4,750 of those are from independent live venue 
operators or promoters. Another 2,678 applications 
are from performing arts organizations, while 1,308 
are from talent representatives. 

The fund disbursement will be welcome news for 
venue owners who have been desperately awaiting re-
lief since the SVOG was passed in December. The 
grant provides a total of more than $16 billion in 
federal relief to independent music venues, promot-
ers, talent agencies, museums and movie theaters that 
were forced to shutter during the global pandemic. 
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According to federal grant award poli-
cies, the SBA will reach out to award 
recipients as soon as the final decisions are 
made. The SBA will then send a notice of 
award, which serves as a legally binding 
issuance of the grant. Once venues sign the 
agreement and accept the funds, they are 
obligated to carry out the full terms and 
conditions of the agreement. Venues will 
need to keep documentation regarding how 
they used the funds, retain employment 
records for four years following their receipt 
of a grant and retain all other records for 
three years. 

‘Catastrophic’: For 
Artists on Visas, 
Unemployment 
Claims Come 
With Severe Risk
BY CHRIS EGGERTSEN

W
hen the CARES Act gave 
freelancers access to 
unemployment benefits for 
the first time in U.S. history 

late last March, New York-based drummer 
and band leader Philippe Lemm (frontman 

for the Philipe Lemm Trio) wasn’t certain 
if he qualified as the holder of an O-1B visa, 
which is granted to individuals “with an 
extraordinary ability in the arts.”

The website for U.S. Citizenship and Im-
migration Services (USCIS) wasn’t much 
help. “It said they would be lenient,” says 
Lemm, a citizen of The Netherlands who 
came to the U.S. on an F-1 student visa in 
2011 before being granted his first O-1B visa 
in 2013. “But that’s a very stretchable term.”

To see if he was actually eligible, Lemm 
applied for unemployment in New York 
state. But he opted against making an actual 
claim for benefits after his lawyers said 
it would risk his ability to renew his visa, 
which was due to expire in June.

“The overall feeling is, ‘Am I taking a risk 
that if I apply for something, I might lose my 
possibility to stay in this country?’” Lemm 
says.

The pandemic has put a magnifying glass 
on a host of issues affecting vulnerable 
groups in the music industry. But its effects 
on the lives of individuals who reside in 
the U.S. on “O” and “P” work visas — broad 
categories that encompass internationally 
recognized individuals and groups in the 
arts, sciences, education, business and ath-
letics — have been largely overlooked.

In music, unemployment is arguably the 
biggest issue facing O and P visa holders 
during the COVID-19 pandemic, when the 
touring shutdown has devastated liveli-

hoods. That’s because O and P visa hold-
ers are required to work during their stay, 
making a claim for unemployment benefits 
a potential red flag that could jeopardize 
future renewals.

It is unlikely that an O and P visa holder 
who receives unemployment aid will be 
caught in the short term, as there is typically 
no communication between state unemploy-
ment systems and USCIS, which moni-
tors visa holders currently residing in the 
country, says Pierre Hachar, an entertain-
ment attorney who owns Hachar Entertain-
ment Group in Miami and works with Latin 
artists including Chayanne, Elvis Cre-
spo and Leo Dan.

Problems are likely to arise, however, dur-
ing the visa renewal period, when questions 
about employment status during the previ-
ous visa term often come up. This happened 
to Lemm, who filed for a visa renewal in 
April but couldn’t leave the country to com-
plete his visa interview due to COVID-19. In 
May, he filed an extension, a step that would 
allow him to remain in the U.S. temporar-
ily without undergoing the formal renewal 
process. The following month, his attorneys 
received a form known as a request for evi-
dence (RFE) that asked for documentation 
that Lemm had been working between April 
and June.

“It was a very particular request which 
was not explained,” Lemm says. He now 
believes it may have been triggered by his 
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prior unemployment application.
Lemm ultimately got lucky — his exten-

sion was approved in June with the help of 
his attorneys — but the situation could have 
been much worse. If immigration services 
discovers an unemployment claim during 
the process of a renewal or extension, “it 
could be catastrophic,” says Hachar. “Once 
you’re unlawfully present, not only do they 
revoke all your visas, you can get barred 
from entering the United States for a period 
of time” that could last up to 10 years.

Unfortunately, O and P visas are tailored 
to a specific field, meaning out-of-work 
musicians who hold them aren’t eligible to 
take on other types of work while residing 
in the U.S. As a result, many of these indi-
viduals have been left with difficult choices: 
apply for unemployment benefits and risk 
having their visas terminated or otherwise 
rejected for renewal; attempt to scrape by 
on whatever music-related work they’re 
able to pick up in the U.S.; or return to their 
home countries, where they could work in 
other fields.

(Notably, O and P visa holders are eligible 
to receive stimulus checks under the three 
relief bills that have passed since the begin-
ning of the pandemic.)

The fraught situation has led many 
international musicians currently living in 
the U.S. to seek out the help of attorneys to 
determine their best course of action.

“Our advice to all of our clients right now 

who are in the U.S. is maintain some work 
and document it,” says Will Spitz, a partner 
at New York-based immigration firm Covey 
Law who leads its performing arts division 
and has represented Lemm.

That said, some O-1B and P-1B visas (the 
latter category applies to members of musi-
cal groups as opposed to individuals) tie a 
musician to a particular job — rendering 
freelance work a violation. That presents a 
problem for musicians who have lost their 
jobs with, say, a choir or an orchestra and 
are disallowed from doing music-related 
work outside of that.

President Joe Biden will be more sup-
portive of O and P visa holders than Donald 
Trump in a few concrete ways, says Mat-
thew Covey, principal partner at Covey 
Law and executive director of the affiliated 
nonprofit Tamizdat, which advocates for in-
ternational cultural exchange. For one thing, 
Covey says, it appears likely the new admin-
istration will be less aggressive in increasing 
the fees charged for visa applications. Under 
Trump, those had been due to skyrocket 
more than 50% before a federal judge struck 
down that attempt in September 2020.

Hachar is also hopeful the Biden admin-
istration will view immigration through the 
lens of “a global economy” – which would 
be a distinct pivot from the “America First” 
slant of the Trump regime.

Biden’s Secretary of Homeland Secu-
rity, Alejandro Mayorkas, for his part, “has 

been known to be generally open to rethink-
ing how the immigration system works and 
has historically been aware of the problems 
that the immigration system causes for the 
arts,” says Covey.

Despite New President, Unemploy-
ment Concerns Linger

Still, it is not yet known how the Biden 
administration will deal with the issue of 
unemployment payments, which have been 
denied to O and P visa holders since the 
government first established the categories 
in 1990. There’s no indication the new presi-
dent is willing to change the status quo even 
amid the pandemic, which means that many 
musicians will continue to face the same 
agonizing choices until widespread touring 
can resume.

The risk of making the wrong choice is 
great, which is why attorneys have been 
steering their clients away from making un-
employment claims. In Hachar’s estimation, 
unless an alternative can be worked out, 
returning to one’s home country is gener-
ally preferable to risking a potential 10-year 
ban. “Just because you go back, you [can] 
still maintain [your] visa,” he says. “When 
the work commences, you can come back [to 
the U.S.].”

For clients in a stronger financial posi-
tion, there are ways around the unemploy-
ment issue. Hachar says he has successfully 
helped clients remain in the U.S. by filing for 
a different category of visa — including a B-1 
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On June 5th, Billboard will publish its 3rd annual 
Pride issue honoring culturally moving and 
influential people who have contributed to the 
community’s history and its current landscape. 
Year-round Billboard and Rolling Stone celebrate 
the LGBTQIA+ community through the lens of 
music, amplifying the culture of the proud 
LGBTQIA+ community across our editorial 
channels, including Billboard Pride.

Building on this platform, Billboard and Rolling 
Stone will be joining together for the entire month 
of June to celebrate love, acceptance, diversity 
and what it means to be queer in music. All 
month long, Billboard and Rolling Stone will be 
the go-to destination for music and entertainment 
Pride content. Leveraging our iconic voices within 
music and culture, Billboard and Rolling Stone will 
curate a mix of engaging video and social 
content featuring thought-provoking panels, 
heartfelt performances, and glam tutorials – all 
fostering a community of consumers and 
influencers in celebration of LGBTQIA+.
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or B-2 visitor visa — in order to buy them-
selves time. However, a visitor visa doesn’t 
allow a person to work in the U.S., making 
it an option only for relatively privileged 
musicians who can afford to go for a period 
of time without income.

For those who can’t, like Lemm, navigat-
ing the system during COVID-19 amounts to 
a considerably bigger challenge. For those 
individuals, a sense of disillusionment is 
liable to set in. “I’ve been paying taxes here 
for a long time,” says Lemm. “I paid a crazy 
amount of tuition to go to school here, and 
now we’re being excluded from unemploy-
ment. It makes you feel like you’re still really 
an outsider.” 

Play It Again, 
Fan: Songwriters 
Seek ‘Repeat’ 
Customers In 
Streaming Age
BY TOM ROLAND

“A
lways leave ‘em wanting 
more.”

The entertainment 
maxim of 18th-century 

circus icon P.T. Barnum still applies in the 
21th century’s digital environment as coun-
try songwriters are increasingly focused on 
enticing music listeners to hit the Repeat 
button, alternately labeled Replay on some 
platforms.

The concept of playing a song over and 
over is, of course, nothing new — dashing 
home from the store to slap a single on the 
turntable and listen multiple times was one 
of the joys of the physical record-buying 
experience in another era. But the art-
ists and writers in that time didn’t receive 
credit when a fan wore out their song. In 
the data-driven age of streaming, every play 
gets counted, so an enthusiastic response 
can generate meaningful business, hyper-il-
lustrated by the success of Pinkfong’s “Baby 
Shark” after kids racked up nearly 8.5 billion 
plays on YouTube alone, thanks in part to 
the Replay button.

For most songs, even substantial repeat 
business doesn’t result in a direct financial 
increase in revenue because the platform 
pays out in micropennies.

“A fraction of a fraction of a fraction,” 
songwriter Jimmy Robbins (“The Bones,” 
“Half of My Hometown”) laments.

But streaming performance has a heavy 
influence on which songs get worked to 
AM/FM stations as singles, and a hit in that 
platform can potentially lead to six-figure 
payouts.

“You want to rack up those plays so that 

radio teams and all those different decision-
makers pick your song,” says songwriter Ben 
Johnson (“Give Heaven Some Hell,” 
“One of Them Girls”) of the Broken Bow 
act Track45.

To that end, country writers are increas-
ingly looking at subtle tricks that might 
entice a listener to hit Replay when a song 
reaches its conclusion. The best way to do 
that is to make the track feel inconclusive or 
unresolved — i.e., leave ‘em wanting more.

“There’s something subconscious about 
the human brain that when something is 
unfinished, you kind of want to listen to it 
again,” songwriter Jordan Reynolds (“10,000 
Hours,” “Tequila”) observes. “I don’t know 
what it is about our brain, but it definitely 
works.”

Dan + Shay member Dan Smyers is a 
key force in the movement. He frequently 
mentions songs’ “replay value” when he 
breaks them down, and many of his as-
sociates — including co-writers Reynolds 
and Laura Veltz (“Speechless,” “I Could Use 
a Love Song”) and video director Patrick 
Tracy (“10,000 Hours,” “I Should Probably 
Go to Bed”) — apply the same concepts to 
their work.

“I just wrote a song where we only 
have two choruses,” songwriter Laura 
Veltz (“Speechless,” “I Could Use a Love 
Song”) notes. “The motive there was that 
chorus is a real highlight of the song, and if 
they hear it three times, are they less likely 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com

BILLBOARD COUNTRY UPDATE APRIL 13, 2020  |  PAGE 4 OF 19

H
U

N
T

: 
M

IC
H

A
E

L
 M

A
R

T
IN

/N
H

L
I 

V
IA

 G
E

T
T

Y
 I

M
A

G
E

S
. 
Y

O
U

N
G

: 
E

T
H

A
N

 
M

IL
L

E
R

/G
E

T
T

Y
 I

M
A

G
E

S

HUNT YOUNG

https://www.billboard.com/author/tom-roland
https://www.billboard.com/newsletter/preferences


    

ISSUE DATE  6/5  |   AD CLOSE  5/26  |   MATERIALS DUE  5/27

2 0 2 1

On June 5th, Billboard will publish 
its fourth annual Indie Label Power 
Players List. This special feature in 
advance of Indie Week (6/14-6/17) and 
the 10th Anniversary Libera Awards will 
profile leading executives at top 
independent record labels, publishing 
companies and distribution companies. 
Positioning themselves as the driving force 
behind the success of independent music, 
these executives contribute to the 
independent music sector and to the 
world of music at large.

Take this opportunity to advertise 
and congratulate this year’s 2020 
Indie Label Power Players.
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to want to play it again? Or are they more 
likely if they only hear it twice? We veer off 
into this cool bridge thing that sort of makes 
you think about the chorus, but it’s not the 
chorus. And we did that on purpose, just to 
see if it leaves people wanting more.”

Smyers and his co-writers made a similar 
move with “I Should Probably Go to Bed,” 
though, he says, it was unintentional. In the 
duo’s current single, however, he very pur-
posely used a pitch-shift technique to turn 
a Shay Mooney ad-lib into a short, melodic 
embellishment that sounds like a Mariah 
Carey-in-the-stratosphere phrase. It occurs 
only twice, working as a sort of tease.

“It was just another little layer,” says 
Smyers. “When you think you’ve heard it 
all, here’s one little piece of ear candy that 
doesn’t happen again for about another 45-
50 seconds. ‘What was that?’ You know, you 
got to keep listening or you got to go back 
and listen again. We always like to throw 
little Easter eggs in like that.”

The entire music industry is, of course, 
built on the Replay concept. Popular radio 
stations operate under a system that aims 
to play the songs listeners want to hear 
most at just the right level of repetition. 
Earworms — the hooky riffs and melodies 
that play over and over in a listener’s head 
— are a form of currency that songwriters 
have tried to generate for decades. Singer-
songwriter HARDY says composer Chris 
Tompkins (“Before He Cheats,” “Drunk 
on a Plane”) believed that every hit single 
contained some addictive element that 
made the listener want to hear it more than 
once. The digital age has simply heightened 
writers’ awareness of replay value and the 
techniques that can improve it.

“Maybe this TikTok era has brought that 
to life because these TikTok songs are only 
like 10 seconds, and they play that magic 
part, which is the part that you want to 
discover,” says HARDY. “A lot of people are 
becoming conscious of that, and they should 
be. I think that’s what makes a hit.”

The desire for “Repeat” customers has 
led songwriters on some occasion to bring 
their songs to an abrupt, incomplete halt at 
the end, says songwriter Hunter Phelps (“I 
Don’t Know About You,” “Drinkin’ Beer. 
Talkin’ God. Amen”). And it has inspired 

some to write their songs shorter, thinking 
listeners may be led to extend their engage-
ment.

“Whenever ‘Old Town Road’ came out, 
it wasn’t a very long song,” says Phelps. “I 
definitely listened to that like three times 
in a row right when it first came out, and it 
might have something to do with how short 
it was and how smashy the melody was.”

One other trick is to withhold melodic 
resolution, best understood perhaps through 
the Rodgers & Hammerstein song “Do-Re-
Mi” from The Sound of Music. Near its cli-
max, Julie Andrews sings “ti” — the seventh 
note in the scale — for an extended amount 
of time. Viewers sometimes lean forward in 
their seats at that moment, itching for the 
song’s resolution on “do.” But what if the 
writer never brings us back to “do”?

“I have always been a big fan of ending on 
[a] chord that doesn’t say the song is done,” 
says Robbins. “I do think people are subcon-
sciously affected when they don’t feel like 
it’s over, and they might be more likely to 
start it again.”

That becomes even more significant if the 
song’s lyric fails to be resolved. In the 1960s, 
Stax songwriter David Porter (“Soul Man,” 
“Hold On, I’m Comin’ “) noticed that most 
Motown recordings left their storylines 
open-ended, and he became a successful 
writer by employing that same approach. 
Underscoring the point, uncertainty is a 
key component in classics from that period, 
such as Bobbie Gentry’s “Ode To Billie Joe” 
and Otis Redding’s “(Sittin’ On) The Dock 
of the Bay,” but it’s also intrinsic in current 
titles such as Chris Stapleton’s “Starting 
Over” and Miranda Lambert’s “Settling 
Down.”

“At a philosophical level, when you’re 
writing a song about life, most stuff in our 
life is not resolved,” says Robbins. “It’s hard 
to put a period on things just because it’s not 
very realistic.”

Ultimately, while it’s beneficial to have 
songs with high replay value, the devices 
that create that may not be realistic for 
many copyrights. So while the techniques 
are being batted around more frequently in 
Nashville writing rooms, they also get batted 
down a bunch, too.

“I don’t want it to affect the art too much,” 

says Robbins. “Because it is such a special 
thing. When I take a step back and I’m like, 
‘Whoa, we just made something up that 
didn’t exist five hours ago,’ that’s actually 
kind of amazing. I feel like if I really peeked 
behind the curtain too far, I might never 
come back.”

This article first appeared in the weekly 
Billboard Country Update newsletter. 
Click here to subscribe for free. 

Drake Is 
Billboard’s Artist 
of the Decade, 
Will Receive 
Honor at 2021 
Billboard Music 
Awards
BY GARY TRUST

D
rake rules Billboard’s Top Art-
ists of the 2010s chart and will 
receive the Artist of the Decade 
Award at the 2021 Billboard Mu-

sic Awards on May 23. Billboard previously 
revealed, among multiple decade-end 
charts, the overall top artists from Nos. 6 
through 100 for the 2010s, along with the 
decade’s top artists for country, rock, R&B/
hip-hop, Latin, Christian, gospel, dance/
electronic and all-genre touring.

Drake’s dominance during the 2010s 
wins him top honors in the overall top artist 
category, which ranks the best-performing 
artists based on activity on the Billboard 
Hot 100 songs chart and the Billboard 200 
albums tally, as well as social media data and 
touring revenue from Billboard Boxscore, 
during the decade (see full methodology 
below).

After first appearing on Billboard charts 
in 2009, Drake banked nine Billboard 200 
No. 1s in the 2010s, first leading with his 
debut 2010 studio LP, Thank Me Later, and 
most recently reigning with 2019’s Care 
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10TH ANNIVERSARY
Gerardo Ortiz is one of Latin music’s most defining artists of 
the last decade, scoring a total of ten No. 1s on the Billboard 
Regional Mexican Airplay chart, over 22.3 Million followers on 
social media, and an astounding ONE BILLION and counting 
views on VEVO. The two-time GRAMMY ® nominee and one-
time Latin GRAMMY®, is one of the architects of the alternative 
corrido movement and one of the most award-winning 
singers of Regional Mexican music in the past years.

In recent years, Ortiz has winning a number of awards 
including twenty seven Billboard Latin Music Awards, twelve 
Premios Lo Nuestro, earning four Platinum records and five 
Gold records as certified by the RIAA, and selling out festivals, 
dance halls, and arenas across the United States and Mexico.

He breaks schemes with each production, after his successful 
9th studio album, "Más Caro Que Ayer" was released in 
February 2020 he placed at #1 on Apple Music’s "Mexican 
Music" chart. His first single titled popular charts followed by the 
hit single "Otra Borrachera", the band version that reached 
#1 on México's Monitor Latino “Popular” chart, and #1 on the 
Billboard’s "Regional Mexican Airplay" chart. Starting a new 
decade and commemorating his 10th career anniversary, 
Gerardo Ortiz celebrates with the debut of his production 
"Décimo Aniversario" (10th studio album.)

Join Billboard in congratulating Gerardo Ortiz on his 
remarkable career over the past 10 years.
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Package. He also scored six Hot 100 No. 1s in 
that span. Since his debut, he has obliterated 
numerous chart records, including the most 
Hot 100 top 10s (45, to-date) and overall 
entries (232).

At the 2021 Billboard Music Awards, 
Drake — who holds the title for most 
BBMAs with 27 after taking home 12 prizes 
in 2019 — will receive the Artist of the 
Decade Award. Drake is a finalist in seven 
categories at this year’s show, including top 
artist. The Nick Jonas-hosted event will air 
live Sunday, May 23, on NBC at 8 p.m. ET/5 
p.m. PT.

Below, Billboard also reveals for the first 
time the Nos. 2 through 5 top artists, among 
all genres, of the 2010s.

Billboard’s Top Artists of the 2010s:
1, Drake 

2, Taylor Swift 
3, Bruno Mars 
4, Rihanna 
5, Adele 
6, Ed Sheeran 
7, Justin Bieber 
8, Katy Perry 
9, Maroon 5 
10, Post Malone 

View the 100-position Top Artists of the 
2010s chart here.

At No. 2 on Billboard’s Top Artists of the 
2010s chart, Taylor Swift tallied five No. 1s 
apiece on the Hot 100 and Billboard 200 
during the decade. Bruno Mars ranks at No. 
3 (seven Hot 100 No. 1s and one Billboard 
200 leader in the 2010s), followed by Ri-
hanna at No. 4 (nine and two No. 1s, respec-
tively) and Adele at No. 5 (four and two No. 
1s, respectively).

Drake’s victory on Billboard’s Top Artists 
of the 2010s chart follows Eminem, who 
won for the 2000s, and Mariah Carey, the 
champion for the 1990s. Eminem ruled 
the Billboard 200 with five albums and the 
Hot 100 with two songs in the 2000s, while 
Carey collected 14 Hot 100 No. 1s and four 
Billboard 200 leaders in the ‘90s (the first 
decade for which the achievement was 
awarded).

As Drake presides over the Top Artists of 
the 2010s chart encompassing all genres, he 
joins the previously announced winners 

for specific genres: Luke Bryan (country), 
Imagine Dragons (rock), Romeo Santos 
(Latin), The Chainsmokers (dance/elec-
tronic), MercyMe (Christian) and Tasha 
Cobbs Leonard (gospel). Additionally, U2 
boasts top honors for touring, while Drake 
was previously announced as the winner 
in the R&B/hip-hop category.

Plus, Mark Ronson’s “Uptown Funk!,” 
featuring Bruno Mars, reigns as the 
Hot 100’s No. 1 song of the 2010s and 
Adele’s 21 rules as the Billboard 200’s No. 1 
album of the decade.

Click on the following links for deeper 
dives into Billboard’s 2010s decade-end 
charts covering country, rock, R&B/hip-
hop, Latin, Christian, gospel, dance/elec-
tronic, social activity and all-genre tour-
ing.

How We Charted the Decade: Bill-
board’s 2010s decade-end recaps encom-
pass chart performance from Dec. 5, 2009, 
through Sept. 28, 2019 (except for those 
for the Social 50, which began on Dec. 11, 
2010, and Hot Dance/Electronic Songs and 
Streaming Songs, each of which launched on 
Jan. 26, 2013).

On decade-end Hot Songs and Top Al-
bums recaps, titles are ranked based on an 
inverse point system, with weeks at No. 1 on 
weekly charts earning the greatest value and 
weeks at lower positions earning the least. 
Due to changes in chart methodology and 
title turnover rates over the decade, certain 
periods were weighted differently.

Top Artists recaps are ranked based on a 
formula blending performance, as outlined 
above, of all their chart entries. Specifically, 
the overall Top Artists category ranks the 
best-performing artists based on activity on 
the Billboard Hot 100 songs chart and the 
Billboard 200 albums tally, as well as social 
media data and touring revenue from Bill-
board Boxscore, while genre-focused Top 
Artists rankings blend acts’ decade-span-
ning performance on each genre’s main song 
and album charts (such as, for country, Hot 
Country Songs and Top Country Albums).

Billboard’s decade-end touring charts 
are based on Billboard Boxscore data for 
performances between Dec. 1, 2009, and 
Sept. 30, 2019.

The 2021 Billboard Music Awards are 

produced by dick clark productions, which 
is owned by MRC; MRC and Penske Media 
are co-parent companies of Billboard. 

UMG Hires 
Former eBay Exec 
Richelle Parham to 
Lead Global D2C 
Efforts
BY BILLBOARD STAFF

F
ormer eBay executive Richelle 
Parham enters the music indus-
try with Universal Music Group, 
where she will advance the com-

pany’s direct-to-consumer strategy.
As UMG’s president of global e-commerce 

& business development, Parham will over-
see the music major’s global e-commerce 
strategy and business development across 
its labels, music publishing, operating units 
and territories, with effect from June 2.

In this newly-created position, Parham 
is based in Santa Monica and will report to 
UMG chairman and CEO Lucian Grainge. 
“We are very pleased to have Richelle join 
our stellar leadership team, where she will 
play a key role in advancing our global strat-
egy,” Grainge comments. “Richelle’s proven 
leadership and expertise in consumer mar-
keting, audience growth, business develop-
ment and direct-to-consumer initiatives 
will be a valuable resource for our artists 
and drive our vision of a holistic fan-centric 
program that complements our partner 
platforms.”

Parham’s appointment is considered 
significant in several ways. As the ex-CMO 
of eBay, she has a deep knowledge of the 
platforms and methods that are facilitating 
online sales. In recent years, she has worked 
with private equity firms investing in e-
commerce start-ups.

Parham joins UMG from WestRiver 
Group, where she was managing director, 
leading investments in the consumer experi-
ence economy, and she has served on the 
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board of Best Buy, e.l.f. Beauty, LabCorp and, 
until recently, Scripps Network Interactive.

UMG possesses “an incredibly talented 
leadership team, a global footprint, iconic 
labels and publishing company, as well as 
other music businesses,” she explains in a 
statement. “Together these elements form 
an unparalleled opportunity for a consum-
er-demand-driven e-commerce business 
that goes far beyond traditional distribu-
tion channels to create important revenue 
streams, while forging meaningful and 
impactful bonds between artists and fans.”

Parham has spoken extensively about the 
importance of diversity for business and has 
been honored for her executive talents in 
such titles as Black Enterprise, Fast Com-
pany, Forbes and elsewhere. 

‘Hamilton,’ ‘Lion 
King’ and ‘Wicked’ 
Set Broadway 
Returns
BY JACKIE STRAUSE

T
he cast of Hamilton is telling their 
story on Broadway again.

The Lin-Manuel Miranda-
created hit production announced 

on Tuesday (May 11) that it will return to 
Manhattan’s Richard Rodgers Theatre 
when Broadway reopens Sept. 14. Also on 
Wednesday, fellow Tony Award-winning 
musicals The Lion King and Wicked an-
nounced they will return to their respective 
stages, at the Minskoff Theatre and at the 
Gershwin Theatre, on the same day. Tickets 
for all three shows are now on sale at ticket-
master.com.

“This rare alliance between three of 
Broadway’s fan-favorites sends a message 
that Broadway is united in its commitment 
to ending a devastating period of hardship 
for the tens of thousands who make their 
living directly on Broadway shows and the 
tens of thousands in dependent industries,” 
reads the joint press release. Cast members 
from each production — Alexandra Billings 

from Wicked, Krystal Joy Brown from Ham-
ilton and L. Steven Taylor from The Lion 
King — appeared on ABC’s Good Morning 
America on Tuesday to announce the news.

Hamilton, The Lion King, and Wicked have 
consistently been the best-attended shows 
since they opened; Hamilton six years 
ago, Wicked 17 years ago and The Lion 
King 23 years ago. Combined, the three 
musicals have played to 176 million audience 
members in dozens of countries. On Broad-
way, the three productions combined have 
employed nearly 1,000 performers during 
their runs, per theater owners the Neder-
lander Organization.

The trio of long-running hits top a run-
ning list of on- and off-Broadway shows to 
have announced reopening dates following 
last week’s joint announcement from New 
York Governor Andrew Cuomo and the 
Broadway League that theater will turn the 
lights back on in the fall. Hard-hit from the 
coronavirus pandemic, Broadway has been 
shut down since March 12, 2020. At that 
time, 31 productions were running, includ-
ing eight shows in previews and another 
eight in rehearsals.

“Broadway is a major part of our state’s 
identity and economy, and we are thrilled 
that the curtains will rise again,” Cuomo 
said when announcing that the NYC 
theaters will open at 100 percent capac-
ity starting Sept. 14. The Broadway League 
followed the news by directing theatergoers 
to Broadway.org to track developing infor-
mation on ticket sales, as productions will 
be announcing their return dates in coming 
weeks on a show-by-show basis.

“Nothing beats Broadway,” said Broadway 
League president Charlotte St. Martin last 
week of restarting an industry that has been 
dormant for over a year. “The theater own-
ers, producers, and other League members 
will continue to work with the N.Y. State 
Department of Health and the governor to 
coordinate the industry’s return and the 
related health and safety protocols required 
to do so. We remain cautiously optimistic 
about Broadway’s ability to resume perfor-
mances this fall and are happy that fans can 
start buying tickets again.”

Broadway shows with return or opening 
dates set and tickets available, as of Tues-

day, include The Phantom of the Opera, Chi-
cago, Come From Away, Tina — The Tina 
Turner Musical, Ain’t Too Proud — The Life 
and Times of the Temptations, Jagged Little 
Pill, Mrs. Doubtfire, Company, Six and Diana: 
A True Musical Story.

This story was originally published in The 
Hollywood Reporter. 

Lil Nas X’s 
‘Montero’ Tops 
Both Billboard 
Global Charts, 
Billie Eilish’s ‘Your 
Power’ Debuts in 
Top 10
BY GARY TRUST

L
il Nas X’s “Montero (Call Me by 
Your Name)” is the biggest song in 
the world, as it rebounds from No. 
2 to No. 1 for its fourth week atop 

the Billboard Global 200 chart and scores 
its second week atop the Billboard Global 
Excl. U.S. survey.

Plus, Billie Eilish’s “Your Power” debuts 
in the top 10 of both global charts; The Kid 
LAROI and Miley Cyrus’ “Without You” 
zooms 30-10 on the Global 200 following 
the release of its remix with Cyrus; and 
Sebastián Yatra and Myke Towers’ “Pareja 
del Año” reaches the Global Excl. U.S. top 
10, bounding 17-9.

Billboard’s two global charts (the latest 
of which are dated May 15) began last Sep-
tember and rank songs based on streaming 
and sales activity culled from more than 200 
territories around the world, as compiled by 
MRC Data. The Billboard Global 200 is in-
clusive of worldwide data and the Billboard 
Global Excl. U.S. chart comprises data from 
territories excluding the U.S.

Chart rankings are based on a weighted 
formula incorporating official-only streams 
on both subscription and ad-supported 
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tiers of audio and video music services, as 
well as download sales, the latter of which 
reflect purchases from full-service digital 
music retailers from around the world, with 
sales from direct-to-consumer (D2C) sites 
excluded from the charts’ calculations.

‘Montero’ Back to No. 1 on Global 200
Lil Nas X’s “Montero (Call Me by Your 

Name)” lifts 2-1 for its fourth total week 
atop the Billboard Global 200 with 84.2 
million streams (down 14%) and 6,300 sold 
(down 24%) worldwide in the April 30-May 
6 tracking week.

Justin Bieber’s “Peaches,” featuring 
Daniel Caesar and Giveon, rises 3-2 on the 
Global 200 following its two-week reign; 
The Weeknd and Ariana Grande’s “Save 
Your Tears” drops to No. 3 after topping the 
chart a week earlier, following the April 23 
release of its remix with Grande; Dua Lipa’s 
“Levitating,” featuring DaBaby, holds at its 
No. 4 high; and Doja Cat’s “Kiss Me More,” 
featuring SZA, repeats at its No. 5 best.

Elsewhere in the Global 200’s top 10, 
Billie Eilish’s “Your Power” debuts on the 
chart at No. 6 with 64.2 million streams and 
8,600 sold worldwide in the April 30-May 6 
tracking week, following its April 29 release. 
Eilish adds her second top 10 since the list 
launched, after “Therefore I Am” debuted 
and peaked at No. 2 in November. Both 
songs are from her album Happier Than 
Ever, due July 30.

Plus, The Kid LAROI and Miley Cyrus’ 
“Without You” blasts 30-10 on the Global 
200. Following the April 30 release of its 
remix with Cyrus, the song surges with 
36.9 million streams (up 85%) and 12,900 
sold (up 176%) globally in the week ending 
May 6. The Kid LAROI, from Australia, and 
Cyrus (credited on the chart on “Without 
You” for the first time, as the remix ac-
counted for the majority of the title’s overall 
activity in the tracking week) each make 
their first appearance in the top 10.

‘Montero’ Also No. 1 Outside U.S.
Lil Nas X’s “Montero (Call Me by Your 

Name)” adds its second week at No. 1 on the 
Global Excl. U.S. chart, with 62.2 million 
streams (down 13%) and 3,000 sold (down 
7%) in territories outside the U.S. in the 
April 30-May 6 tracking week.

Justin Bieber’s “Peaches,” featuring 

Daniel Caesar and Giveon, rebounds 3-2 
after five weeks at No. 1 on the Billboard 
Global Excl. U.S. chart; The Weeknd and 
Ariana Grande’s “Save Your Tears” slips to 
No. 3 from its No. 2 high; and Dua Lipa’s 
“Levitating,” featuring DaBaby, lifts 5-4 after 
reaching No. 3.

Billie Eilish’s “Your Power” debuts at 
No. 5 on the Global Excl. U.S. chart with 
42.7 million streams and 4,000 sold outside 
the U.S. As on the Global 200, she scores 
her second Global Excl. U.S. top 10, after 
“Therefore I Am” reached No. 2 in Novem-
ber.

Additionally in the Global Excl. U.S. 
top 10, Sebastián Yatra and Myke Towers’ 
“Pareja del Año” reaches the region, jump-
ing 17-9 (42.7 million streams, up 27%). The 
former, from Colombia, achieves his first 
Global Excl. U.S. top 10, while the latter, 
from Puerto Rico, adds his third, following 
“Caramelo,” with Ozuna and Karol G (No. 
10, September), and “Bandido,” with Juhn 
(No. 6, February).

The Billboard Global 200 and Billboard 
Global Excl. U.S. charts (dated May 15) will 
update on Billboard.com tomorrow (May 
11). For both charts, the top 100 titles are 
available to all readers on Billboard.com, 
while the complete 200-title rankings are 
visible on Billboard Pro, Billboard’s sub-
scription-based service. For all chart news, 
you can follow @billboard and @billboard-
charts on both Twitter and Instagram.

UPDATE: The Billboard Global 200 and 
Billboard Global Excl. U.S. charts dated May 
15 have been updated with new numbers. 

Wondery to Join 
Apple Podcast 
Subscriptions
BY ALEX WEPRIN

A
mazon’s podcast studio Wondery 
and Apple will partner up as part 
of a new premium podcast push.

Wondery, which pro-
duces podcasts like Dr. Death, Business 
Wars and The Shrink Next Door, will bring 

its Wondery+ subscription service to Apple 
Podcast Subscriptions, which is set to 
launch later this month. Wondery+ offers 
ad-free podcasts, with early access and 
exclusive episodes for subscribers.

The deal is good news for Apple users, 
some of whom were left wondering whether 
Wondery would continue to invest in the 
Apple ecosystem after being acquired by fel-
low tech giant Amazon earlier this year.

Apple reportedly was also in conversa-
tions with the podcast studio about an ac-
quisition last year, with an expectation that 
the acquirer would use Wondery’s stable of 
podcast to bolster its own ecosystem (Ama-
zon is in the middle of its own podcast push 
via Amazon Music).

The deal with Apple suggests that 
Amazon has no intention of restricting 
Wondery’s reach in the near future, and is 
instead getting the company’s podcasts in 
front of as many potential listeners as pos-
sible.

The launch of Wondery+ on Apple Pod-
cast Subscriptions comes as the company 
releases another exclusive podcast on the 
service: The Vaping Fix, which chronicles 
the rise of vaping and Juul.

“We’re excited to join with Apple on the 
next chapter of podcasting and are encour-
aged by the opportunities this subscription 
offering opens up for the podcast industry as 
a whole,” said Jen Sargent, Wondery CEO. 
“Through this opportunity, we’ll be offering 
our listeners on Apple Podcasts easy access 
to Wondery+ while bringing them the same 
immersive listening experience they’ve 
grown to know and love.”

Wondery+ pricing will be the same on 
Apple Podcast subscriptions as it is else-
where, at $4.99per month or $34.99 per 
year. Wondery’s free, ad-supported podcasts 
also remain available.

This article was originally published 
by The Hollywood Reporter. 
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Event Designer 
Bobby Garza 
In Austin, In 
a Pandemic: 
Recovery Will 
Be ‘Slow, Painful 
Thing’
BY STEVE KNOPPER

W
hen the concert busi-
ness shut down in March 
2020, Bobby Garza abrupt-
ly shifted from putting 

on live events to tearing them down — his 
company, Austin-based Forefront Networks, 
had to cancel the California food-and-music 
festival Yountville Live later that month. In 
early April, his life changed even more dra-
matically: Forefront furloughed 30 percent 
of its staff, including him.

As part of Billboard’s efforts to best cover 
the coronavirus pandemic and its impacts 
on the music industry, we will be speaking 
with Garza, a 43-year-old former Forefront 
creative team leader who used to be general 
manager of festival producer Transmission 
Events, every other week to chronicle his 
experience throughout the crisis. As of early 
January, he is now vice president of pro-
grams and community outreach at the Long 
Center, a performing-arts facility in Austin, 
which, among other things is working on 
dispersing emergency SAVES grants worth 
tens of thousands of dollars to struggling 
local concert venues. (Read the latest install-
ment here and see the full series here.

Vaccinations are kicking in, people are 
willing to do more “normal” stuff and I went 
to a packed indoor restaurant the other 
night. Is it just me, or are things starting to 
open up?

Honestly, from last week to this week, the 
world is different. At least it feels that 
way. There are venues that are full-tilt going 
to start opening very, very soon in Aus-

tin. That’s indicative of the sheer desire and 
exhaustion of being cooped up in a pan-
demic that is wearing people thin. In certain 
cities, vaccination rates are a lot higher, and 
people feel a lot more comfortable. I defi-
nitely feel that way in Austin. For venues, a 
lot of them can’t afford to be closed any 
longer.

How do you feel about this transition 
from seclusion to reopening?

I went back and forth on this, in my mind 
and in my heart. Last Tuesday, the CDC 
came out with new guidance for people that 
have been vaccinated — you can gather in 
small groups. I was listening to this woman 
on NPR and she said the virus in an outdoor 
environment is like a drop of dye in the 
ocean. That really stuck with me. Every time 
you get a bit of leniency, it starts to feel like 
it’s not so terrible.

I’m planning a Memorial Day barbecue 
party in my backyard, and some people are 
excited about it and others are still scared. 
Do I require vaccines, social-distancing, 
masks? That’s a smaller version of what 
event promoters are asking, right?

Our governor has come out and said 
vaccine passports aren’t going to be a thing 
in Texas — so that throws that idea out the 
window. Quite frankly, I have some severe 
class-equity concerns about things like 
vaccine passports. For example, if that is 
an app-based smartphone situation, what 
happens to poor people who can’t afford a 
smartphone? For our events, we’ve made a 
determination: We’re still going to require 
some level of social distance, and some mask 
stuff, as we continue to do things out-
doors. If you’re relatively well-spaced and 
not breathing on each other, you’re going to 
be just fine. The outdoors stuff feels like it’s 
50 times better than it was last week.

So we’re entering a good phase — will it 
be good enough for venues to stay open?

It’s still treacherous. Whatever finan-
cial harm they incurred over the last 13-14 
months doesn’t go away just because you’re 
able to open up. The financial economics for 
a lot of small venues was perilous before, 
and you take a big hit like this and I’m not 
necessarily sure how long it’s going to take 
for people to recover.

Are we seeing the light at the end of the 

tunnel? And does that mean you and I have 
to stop talking every two weeks for a feature 
called “In a Pandemic”?

[Laughs.] I am incredibly hopeful that 
you and I can have a beer at some point. 
But the reality is recovery isn’t going to be a 
light switch that you flip. Recovery’s going 
to be this slow, painful thing, and I’m not 
necessarily sure people are going to be able 
to climb out of the hole that this pandemic 
has dumped them in. There’s going to be a 
lot of people that try and maybe aren’t go-
ing to make it, and there’s going to be some 
pretty awesome success stories.

I never asked earlier: Did you and your 
kids get to hug your mom after the vaccina-
tions?

Oh, yeah, it was incredibly emo-
tional. She got vaccinated right around 
spring break. The advice was, even if we 
weren’t [vaccinated], she was fine. Ev-
erybody kind of shed a tear. It’s helped 
her mental health. It’s helped our mental 
health — just being able to not have to be six 
feet away from her.

How is your youngest son doing on the 
sousaphone? 

I have to get a new car, which is kind 
of awesome. He’s actually gone up to 
high school and done some spring band 
camp. The entire band is outside and he’s 
carrying around a 50-pound sousaphone 
and then proceeds to complain about the 
pain in his shoulder for the next four days. 
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Here’s How 
‘Fearless (Taylor’s 
Version)’ 
Performed in 
Its Fourth Week 
Compared to 
Taylor Swift’s 
Original ‘Fearless’
BY JASON LIPSHUTZ

T
aylor Swift released Fearless 
(Taylor’s Version), her re-re-
cording of her best-selling 2008 
sophomore album, a little over 

a month ago, and scored a No. 1 debut on 
the Billboard 200 chart. In the month since 
its release, we’ve been keeping track of how 
the unprecedented chart-topper — the first 
re-recorded version of another album to 
reach the peak of the Billboard 200 — has 
performed as compared to the original Fear-
less, in terms of weekly listenership.

In its fourth week on the Billboard 
200, Fearless (Taylor’s Version) slips out of 
the top 10, coming in at No. 15 after posting 
at No. 9 on last week’s tally. The re-record-
ed Fearless earned 24,000 equivalent album 
units for the chart week dated May 15, 
according to MRC Data, down from 33,000 
equivalent album units in the previous chart 
week.

Meanwhile, the original Fearless has held 
steady over the past three chart weeks, 
with 5,000 equivalent album units earned. 
Here’s a visual comparison of how Fear-
less and Fearless (Taylor’s Version) have 
performed over the four most recent chart 
weeks, in equivalent album units:

As noted, Fearless (Taylor’s Version) has 
benefited from six previously unreleased 
“From The Vault” tracks that count toward 
its equivalent album unit numbers, as well 
as from fan interest over the first re-record-
ed full-length in a six-album project Swift 

originally announced in 2019. That interest 
helped Fearless (Taylor’s Version) score the 
biggest debut on the Billboard 200 so far 
this year, with 291,000 equivalent album 
units earned in its first chart frame last 
month.

As Swift continues to work on her 
next re-recorded album, she’ll take a quick 
break to pick up the Global Icon Award at 
the 2021 BRIT Awards on Tuesday (May 
11). Last March, Folklore became the third 
album of her career to win album of the year 
at the Grammys. 

Halsey Is 
Songwriter of the 
Year at 2021 BMI 
Pop Awards
BY PAUL GREIN

H
alsey was named songwriter of 
the year at the 2021 BMI Pop 
Awards. The singer/songwriter 
wrote four of the year’s most 

performed songs: “Nightmare,” “Graveyard,” 
“Be Kind” and “You Should Be Sad.” “Be 
Kind” is a collaboration with fellow BMI 
songwriter and hitmaker Marshmello. 
Halsey took song of the year at the 2020 
BMI Pop Awards for “Without Me.”

Song of the Year was awarded to “The 
Bones,” co-written by BMI songwrit-
ers Maren Morris and Laura Veltz. This is 
the first BMI Pop Award for the pair, who 
have a combined total of 14 BMI Country 
Awards between them.

Sony Music Publishing took publisher of 
the year for the ninth time. Sony represent-
ed 24 of the top 50 award-winning BMI Pop 
songs including “3 Nights,” “Boyfriend,” “My 
Oh My,” “Roses” and “The Man.”

BMI also honored the songwriters, pub-
lishers and administrators of the 50 most-
performed pop songs of the previous year. 
This year’s class of recipients included a re-
cord 59 first-time Pop Award winners such 
as BENEE, Edgar Barrera, Doja Cat, Trevor 
Daniel, Metro Boomin, Noah Cyrus, Roddy 

Ricch, SAINt JHN, JP Saxe and more.
“It is an honor and a privilege to repre-

sent some of the best pop music creators in 
the world,” said Barbara Cane, vice presi-
dent, worldwide creative. “Their songs are 
groundbreaking, dynamic and inspiring, 
and we celebrate their dedication to craft, 
discipline and success.”

The winners of the 69th annual BMI Pop 
Awards were announced Monday (May 10) 
in an online celebration and on BMI’s social 
channels.

Fans can view the complete list of win-
ners, listen to their music, and watch exclu-
sive content including first-hand accounts of 
the songwriting process behind some of the 
award-winning songs by visiting BMI.com/
pop2021. 

Megadeth React 
to Reports of 
Leaked Sexually 
Explicit Videos 
of Bassist David 
Ellefson
BY GIL KAUFMAN

M
egadeth issued a statement 
on Monday night (May 10) 
acknowledging reports that 
sexually explicit videos featur-

ing longtime bassist David Ellefson and a 
woman who is not his wife leaked online 
over the weekend. While Billboard has not 
viewed the videos and a spokesperson for 
the band had not returned requests for ad-
ditional comment at press time, the band re-
sponded to the news in a statement in which 
they appeared to distance themselves from 
Ellefson’s purported private activities.

“We are aware of the recent statements 
regarding David Ellefson, and are watching 
developments closely,” said the band in a 
post. “As it relates to creativity and busi-
ness, we are all familiar with one another. 
However, there are clearly aspects of David’s 
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private life that he has kept to himself. As 
this situation unfolds, it is important that all 
voices be heard clearly and respectfully. We 
look forward to the truth coming to light.”

Ellefson, 56, who has been married to 
wife Julie Foley since 1993, reportedly 
released a statement addressing the issue 
on his official Instagram page — which has 
since been made private. “As you may or not 
know, some private and personal conversa-
tions and interactions have surfaced online, 
released with ill intention by a third party 
who was not authorized to have them or 
share them,” he wrote, according to Blab-
bermouth.

“While certainly embarrassing, I want to 
address it as openly and honestly as possible. 
As much as it’s not something I’m proud of, 
these were private, adult interactions that 
were taken out of context and manipulated 
to inflict maximum damage to my reputa-
tion my career and family,” said Ellefson, 
who has two adult children with Foley. “The 
other party involved has made a statement 
which you can see below. I thank her for 
doing so and hope that this clarifies that the 
situation was not at all as presented.”

While the woman has not been named, 
Ellefson, who is also reportedly a Lutheran 
pastor, included a link to what he said was a 
statement from her in which she wrote, “I’m 
the girl people are talking about in the posts 
about David Ellefson right now and I just 
want to tell my side of the story because 
people are sharing misinformation and the 
situation is getting out of hand without 
the truth being out there”; the woman’s 
purported Instagram account, on which 
the statement appeared, appears to have 
been made private as well.

The woman confirmed that the video 
calls between them did take place, but that 
she was the one to initiate them and that 
she was never underage when they took 
place. “I was always a consenting adult,” she 
reportedly said. “Nothing inappropriate ever 
happened before that. It was all consen-
sual, I’m not a victim and I have not been 
groomed in the slightest as I was the one to 
initiate it. I was just naive enough to record 
him and share it with a friend without his 
permission. In the end, it was all consensual 
and all online.”

She added that “a lot” of information 
about their relationship is being left out “by 
the people purposely trying to harm him.I 
would ask that anyone sharing these per-
sonal private videos or any misinformation 
about them to please stop.”

Megadeth is working on its 16th studio 
album and announced the dates for their 
rescheduled “Metal Tour of the Year” outing 
with Lamb of God, Trivium and In Flames 
last week. See the band’s statement below. 

BTS to Perform 
New Single 
‘Butter’ at 2021 
Billboard Music 
Awards
BY HERAN MAMO

B
TS has been added to the 
performer lineup at the 2021 
Billboard Music Awards, where 
they will give the debut television 

performance of their upcoming English-
language single “Butter” on May 23.

The K-pop supergroup, who will perform 
remotely from Korea, is a finalist in four 
categories at the show: top duo/group, top 
song sales artist, top social artist and top 
selling song for their Billboard Hot 100 No. 
1 hit “Dynamite.” BTS could win their fifth 
consecutive award in the top social category, 
which is currently open for fan voting.

BTS last performed “Dynamite” at the 
2020 BBMAs remotely from South Korea. 
Their performance of “Butter” — which is 
due out May 21 — will also be held remotely.

The Weeknd and P!nk, who will receive 
the Icon Award honoring record-breaking 
artists and their impact on music, will also 
take the stage as this year’s performers.

The Billboard Music Awards celebrate 
music’s greatest achievements, with finalists 
determined by performance on the Bill-
board charts. Finalists and winners are 
based on key fan interactions with music — 
album and digital song sales, streaming, ra-

dio airplay and social engagement — tracked 
by Billboard and its data partners, including 
MRC Data. This year’s awards are based on 
the chart period of March 21, 2020, through 
April 3, 2021.

The 2021 BBMAs are produced by dick 
clark productions, which is owned by MRC; 
MRC and Penske Media are co-parent 
companies of Billboard. Barry Adelman and 
Robert Deaton are executive producers of 
the show.

The 2021 Billboard Music Awards will 
air live from the Microsoft Theater in Los 
Angeles May 23 at 8 p.m. ET/5 p.m. PT on 
NBC, with Nick Jonas as the host. 

‘American Idol’ 
Top 5 to Perform 
Original Songs, 
Work With 
Iconic Producers 
in Semi-Final: 
Exclusive
BY GIL KAUFMAN

B
y the time you reach the top five 
on American Idol you definitely 
deserve to work with the best 
of the best. That’s what Grace 

Kinstler, Casey Bishop, Chayce Beckham, 
Caleb Kennedy and Willie Spence will do on 
Sunday (May 16), when the season 19 semi-
finalists team up with a trio of legendary 
producers to perform new original songs as 
they vie for the title, Billboard can exclu-
sively reveal.

Among the writer-producers joining the 
team for the night are four-time Grammy 
winner Christopher “Tricky” Stewart, 
known for his work with Beyoncé (“Single 
Ladies”), Rihanna (“Umbrella”), Justin 
Bieber (“Baby”) and Mariah Carey (“Touch 
My Body”), as well as Katy Perry, Celine 
Dion, Whitney Houston, Britney Spears and 
Maroon 5, among many others.
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They’ll also be working with two-time 
Grammy winner Ian Fitchuk, who has 
worked with everyone from Kacey Mus-
graves and Leon Bridges to Harry Styles 
and Little Big Town, and four-time BMI 
songwriter of the year Ross Copperman, 
known for writing and producing No. 1 hits 
for Darius Rucker, Florida Georgia Line, 
Blake Shelton, Luke Bryan, Dierks Bentley 
and many more.

A number of the contestants have per-
formed originals this season, but Sunday 
night marks the first time in Idol history 
where the contestants have gone in to the 
studio to record songs that will appear on 
the show and be released while the com-
petition is still going. Seven songs will be 
released, including ones recorded by last 
week’s eliminated hopefuls Arthur Gunn 
and Hunter Metts, who will not appear or 
perform on Sunday’s episode.

“When [Grace] sings, she really gives you 
a connectivity to the lyric. And it’s been fun 
to just work with a singer that understands 
those things,” Stewart tells Billboard about 
Kinstler. “Usually you only see [that] in re-
ally established artists, but she just seems to 
have that gift naturally.” Stewart also praised 
Spence’s song choice and said his voice “is 
bringing so much to the table, and when we 
got to the room we just really clicked. It was 
really, truly sparks.”

Copperman marveled at the talent 
brought by 16-year-old Kennedy, praising 
the depth of his songwriting. “He really 
knows who he is as an artist,” he says, while 
adding that Beckham is truly an “authentic 
artist” whose pain clearly comes through on 
the song he wrote, “23.”

As for teen rock queen Bishop, Fitchuk 
said despite never spending time in the 
studio before, the 15-year-old Florida native 
had a blast. “That is such a fun experience 
… to feed off of that creativity and energy,” 
he shares. Fitchuk also had high marks for 
Metts’ original, “20,000 Kisses,” which came 
with a “decent amount” of production in 
place already.

As for Gunn, who has proven to be an 
excellent interpreter of song, Copperman 
said after surprising Coldplay singer Chris 
Martin on the May 9 show by dropping 
what he thought was the main melody from 

his band’s “In My Place,” Gunn, of course, 
changed the time signature of the song they 
worked on. “At first I thought [it] was crazy, 
but then I realized, he just knows who he 
is,” he says.

After performing their original songs, the 
top five will fight for a spot in the live May 
23 finale.

American Idol airs live Sundays at 8 p.m. 
ET on ABC. 

Thomas Rhett 
Spins ‘Country 
Again (Side A)’ 
Onto Top Country 
Albums Chart
BY JIM ASKER

T
homas Rhett’s fifth full-length 
studio album, Country Again (Side 
A), debuts at No. 2 on Billboard’s 
Top Country Albums chart dated 

May 15. In the tracking week ending May 
6, the set, released April 30, earned 30,000 
equivalent album units (14,000 in album 
sales), according to MRC Data.

Rhett lands his fifth top five entry on Top 
Country Albums. On the all-genre Billboard 
200, the LP arrives at No. 10, marking his 
fifth top 10.

Country Again (Side A) is the first half of a 
planned double album, with Country Again 
(Side B) due later this year.

Rhett, 31, from Valdosta, Ga., follows 
his last album Center Point Road, which 
launched atop both Top Country Albums 
and the Billboard 200 in June 2019 (76,00 
units; 45,000 sold), becoming his second 
leader on both lists. Life Changes debuted 
atop the tallies in September 2017 with 
123,000 units and 94,000 sold, his biggest 
week to date.

Tangled Up arrived at No. 3 on Top 
Country Albums in October 2015 (76,000 
units; 62,000 sold) and peaked at No. 2 that 
November and It Goes Like This, Rhett’s first 
full-length, debuted and peaked at No. 2 in 

November 2013 (36,000 sold). Rhett made 
his first of five appearances on the chart 
with his No. 24-peaking 2012 self-titled EP.

Rhett, who won the male vocalist of the 
year trophy at the Academy of Country Mu-
sic Awards April 18, had a hand in writing all 
11 tracks on Country Again (Side A), which 
Jesse Frasure and Dann Huff produced.

The new set’s current single, “Country 
Again,” jumps 28-16 on Hot Country Songs, 
up 28% to 5.4 million U.S. streams and 70% 
to 2,500 sold. On Country Airplay, it lifts 23-
20, up 20% to 9 million impressions.

No. 1 AGAIN ‘AFTER’ SIX 
MONTHS Luke Combs’ “Forever After 
All” returns to the Hot Country Songs sum-
mit for the first time since it spent its first 
week on the tally at No. 1 on the chart dated 
Nov. 7, having been released as a new song 
on the deluxe edition of parent album What 
You See Is What You Get. It also soared in at 
No. 2 on the all-genre Billboard Hot 100, 
marking the highest entrance ever for a 
country song by a male artist.

In its 28th frame on Hot Country Songs, 
“Forever” rules again, up from No. 3, as it 
rises 8-4 on Country Airplay (22.9 million, 
up 15%). It also drew 11.3 million streams 
(up 9%) and sold 5,800 (up 12%) in the 
tracking week, after its official video pre-
miered April 28.

In between the two weeks atop Hot 
Country Songs for “Forever,” Combs added 
his fourth No. 1 with “Better Together,” also 
from What You See Is What You Get, for 
three weeks in February.

‘LIL BIT’ BIGGER Nelly and Florida 
Georgia Line’s “Lil Bit” enters the Hot 
Country Songs top 10, rising 11-9, up 5% to 
7.4 million streams, 6% to 6.6 million all-
format airplay audience impressions and 
32% to 5,500 sold.

Nelly notches his first Hot Country Songs 
top 10 in his second visit to the chart, after 
“Good Times Roll,” with Jimmie Allen, 
reached No. 31 last July. Nelly has notched 
four No. 1s among 14 top 10s on the Hot 100, 
where he first reached the top 10 with “(Hot 
S—t) Country Grammar” in 2000 and first 
led with “Hot in Herre” in 2002.

In 2012, FGL’s debut hit “Cruise” crowned 
Country Airplay; aided by pop crossover 
airplay for its remix with Nelly, it rose to No. 
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4 on the Hot 100 in 2013. “Lil Bit” is the 18th 
Hot Country Songs top 10 for FGL, the duo 
of Tyler Hubbard and Brian Kelley.

MORE NEW TOP 10s Chris Young and 
Kane Brown’s “Famous Friends” pushes 11-9 
on Country Airplay (17.6 million, up 12%). 
The duet grants Young his 16th top 10, after 
“Raised on Country” reached No. 5 last 
August. Brown adds his seventh song top 10 
and first since “Cool Again,” which hit No. 3 
last September.

Plus, Miranda Lambert earns her 14th 
Country Airplay top 10 as “Settling Down” 
rises 13-10 (17.1 million, up 11%). It follows 
“Bluebird,” which became her sixth No. 1 
last August. 

Liam & Noel 
Gallagher to 
Produce Oasis 
Doc About Famed 
1996 Knebworth 
Concert
BY ALEX RITMAN

A 
quarter of a century after one of 
the most legendary concerts in 
British rock history, a documen-
tary is in the works. Noel and 

Liam Gallagher are set to exec produce a 
feature film about Knebworth, the famed 
event that took place in August 1996, at-
tracted some 250,000 fans over two nights, 
and saw Britpop icons Oasis — who the 
year before had released What’s The Story 
(Morning Glory) — at the peak of their pow-
ers.

Jake Scott — who has made music videos 
for Oasis, R.E.M., U2, The Verve and The 
Rolling Stones — will direct the film, which 
is set to be released theatrically in the U.K. 
later this year to celebrate the concert’s 25th 
anniversary.

“It’s a story driven entirely by the music, 
a rock and roll experience, told in the mo-
ment, like a visual stream of consciousness 

that is built around the extensive archive 
footage from the event,” said Scott, who 
insisted there would be “no on-camera 
interviews or unnecessary celebrity recol-
lections.” The film will be produced by RSA 
Film, with the Gallagher brothers exec 
producing.

It will be financed and distributed by 
Sony Music Entertainment and released 
theatrically by Trafalgar Releasing. Produc-
ers claim that Knebworth deserves its place 
alongside the cinematic concert documenta-
ries such as Let It Be, Monterey Pop and La-
dies and Gentlemen: The Rolling Stones, 
the tragic Altamont film that documents the 
turning point that signified the end of the 
1960s.

This article originally appeared on The 
Hollywood Reporter. 

Rag’n’Bone Man 
Is Charging to 
U.K. Chart Crown 
With ‘Life By 
Misadventure’
BY LARS BRANDLE

R
ag’n’Bone Man has his eyes 
fixed firmly on the U.K. chart 
prize.

The British bluesman (real 
name Rory Graham) surges into the lead 
at the halfway stage in the chart race 
with Life By Misadventure (Columbia), 
which has already sold almost 30,000 units 
and is outselling the rest of the Top 5 com-
bined, the OCC reports.

If it keeps its momentum, the singer and 
songwriter will have his second consecutive 
No. 1, following his 2017 debut Human.

It’s hard to see anyone but Rag’n’Bone 
Man claiming the title. He’ll enjoy a boost 
Tuesday night (May 11) when he appears 
at the 2021 Brit Awards to perform “Any-
where Away From Here,” his collaboration 
with Pink. “Anywhere” is blasting to the 
U.K. Top 20 of the national singles chart 

this week and should be the frame’s highest 
climber.

Life By Misadventure leads an all-new Top 
5 on the Official Chart Update. Indeed, it’s 
a Top 10 stacked with new releases, eight in 
total.

Michael Ball rolls in at No. 2 with his 
27th album We Are More Than One (Dec-
ca), while YouTuber and recording art-
ist Dodie is chasing her highest chart posi-
tion with Build A Problem (Doddleoddle), 
new at No. 3

Brighton post-punk group Squid are clos-
ing in on a Top 5 debut with Bright Green 
Field (Warp), new at No. 4 on the midweek 
chart, while veteran Northern Irish art-
ist Van Morrison rounds out the Top 5 
with Latest Record Project, Volume 1 (BMG). 
If it holds its ground, Latest Record Proj-
ect will give Morrison a 16th Top 10.

Meanwhile, New Order are homing in 
on an 11th Top 10 with their live album Edu-
cation Entertainment Recreation (No. 7 
via Rhino), while late British icon Amy 
Winehouse could score a sixth Top 10 with 
the collection Amy at the BBC (Island), new 
at No. 9.

U.S. rockers Weezer complete the Top 
10 on the midweek chart with Van Wee-
zer (Atlantic), their ode to the late Eddie Van 
Halen. Remarkably, Weezer have previously 
landed 12 albums on the U.K. albums chart, 
but none have cracked the Top 10.

Over on the midweek singles chart, Tion 
Wayne and Russ Millions’ “Body” (Atlan-
tic) is on course for a second straight week 
at the summit, while Coldplay is on track 
for the hottest new release with “Higher 
Power” (Parlophone). It’s new at No. 8 on 
the chart blast.

The Official U.K. Singles and Albums 
Charts are published late Friday, local time. 
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Usher Set to Host 
2021 iHeartRadio 
Music Awards
BY PAUL GREIN

U
sher is set to host and perform 
on the 2021 iHeartRadio Music 
Awards, which will air Thursday, 
May 27, live on Fox. Other artists 

set to perform include The Weeknd with 
special guest Ariana Grande, Silk Sonic 
(Bruno Mars & Anderson .Paak), Dan + 
Shay and Doja Cat.

The show will also include appearances 
from Taylor Swift, Dua Lipa, Roddy Ricch, 
Twenty One Pilots, Megan Thee Stallion and 
more.

This will be Usher’s first time hosting the 
show, which is in its eighth year. Previous 
hosts include Jamie Foxx, Jason Derulo, 
Ryan Seacrest, DJ Khaled & Hailey Baldwin, 
and T-Pain.

Chris Martin and Lil Nas X will present 
Elton John with the 2021 iHeartRadio icon 
award. The segment will include a special 
tribute performance. Bon Jovi received 
the icon award in 2018. John received the 
iHeartRadio Music Award for tour of the 
year last year for his Farewell Yellow Brick 
Road tour, which marks his retirement from 
touring after more than 50 years on the 
road.

The show will air May 27 live from The 
Dolby Theatre in Los Angeles at 8-10 p.m. 
ET live/PT tape-delayed) on Fox. The show 
also will be heard on iHeartMedia radio 
stations nationwide and on the iHeartRadio 
app.

This year’s show marks a comeback for 
the iHeartRadio Music Awards, which, 
because of the COVID-19 pandemic, were 
delayed last year until September, when 
they aired as a virtual show and only on 
iHeartRadio stations. This year’s show will 
be back on Fox, which first aired the show in 
2019, back in a major venue and back in the 
late winter/early spring timeframe in which 
the first six shows took place.

The 2021 iHeartRadio Music Awards will 

again give iHeartRadio listeners the oppor-
tunity to decide winners in several new and 
established categories. Fan voting will deter-
mine this year’s best fan army, best lyrics, 
best cover song, best music video, the social 
star award, favorite music video choreogra-
phy award and the first-ever TikTok bop of 
the year award.

Nominations are based on consumption 
data, including streaming, album sales, 
song sales and radio airplay. For a full list of 
categories, visit iHeartRadio.com/awards. 
Social voting began April 7 and will close on 
May 19 at 11:59 p.m. ET for all categories. 
Fans can vote on Twitter using the appropri-
ate category and nominee hashtags or by 
visiting iHeartRadio.com/awards.

Executive producers for the iHeartRadio 
Music Awards are Joel Gallen for Tenth 
Planet and John Sykes, Tom Poleman and 
Bart Peters for iHeartMedia. 

Lorde Is 
Crowned on The 
1,000,000,000 
List For ‘Royals’
BY LARS BRANDLE

L
orde’s coronation is complete.

The Auckland singer and 
songwriter is crowned on The 
1,000,000,000 List, for one billion 

streams of her 2013 hit “Royals”.
An initiative of Australasian PRO APRA 

AMCOS, the 1,000,000,000 List recognizes 
streams from all major services including 
Spotify, Apple Music, YouTube, YouTube 
Music, Vevo, Amazon, and more.

Since her breakthrough with “Royals,” 
Lorde (real name Ella Yellich-O’Connor) has 
won just about every award going. “Royals” 
ruled the Billboard Hot 100 for nine weeks, 
won two Grammy Awards (for song of the 
year and best pop solo performance) and, in 
2018, was certified diamond by the RIAA.

Lorde was presented with her latest 
award at the APRA AMCOS NZ offices in 
her hometown by CEO Dean Ormston and 

Anthony Healey, head of APRA AMCOS NZ 
operations, and her publisher, Kobalt Music 
Publishing, received an award for the song’s 
milestone.

She’s one of four New Zealand songwrit-
ers officially added to The 1,000,000,000 
List in recent days.

Joel Little bagged his fourth 
1,000,000,000 List award, this time for Tay-
lor Swift’s hit “ME!,” from her hit Lover al-
bum.

Little, the in-demand songwriter and 
producer, has already snagged honors for 
“Young Dumb & Broke” by Khalid, “What-
ever It Takes” by Imagine Dragons and 
Lorde’s “Royals”.

Little’s collaboration with Swift was the 
product of a fortuitous moment backstage at 
a Broods concert, where the Kiwi’s manager 
approached Swift’s team with a proposal. 
They were both due to be in New Zealand 
at the same time, so a collaborative plan was 
hatched.

The pair caught up at Little’s Titirangi 
studio while Swift’s Reputation stadium tour 
passed through. They hit it off, and Little 
later visited Swift in New York, where they 
began shaping the songs that would feature 
on 2019’s Lover.

Also, New Zealand songwriters Leroy 
Clampitt and Los Angeles-based James 
Wong were presented with their Billions 
Award for Justin Bieber’s “Company” (from 
2015’s Purpose), co-written by international 
writers Andreas Shuller, Justin Bieber, 
James Abrahart, Thomas Troelsen and 
Jason “Poo Bear” Boyd.

The 1,000,000,000 List is said to be the 
first award of its kind to acknowledge a 
songwriter’s achievement. Past re-
cipients include Kevin Parker (for Tame 
Impala’s “The Less I Know The Bet-
ter”), Dean Lewis and Jon Hume (for 
“Be Alright”), Flume (for “Never Be Like 
You”), Starley and P-Money (for “Call 
On Me”), Vance Joy (for “Riptide”), Go-
tye (for “Somebody That I Used to Know”), 
and Vassy (for “Bad”). See the full list here. 

IN BRIEF

https://www.billboard.com/author/paul-grein-2
https://www.billboard.com/music/usher
https://www.billboard.com/music/usher
https://www.billboard.com/music/The-Weeknd
https://www.billboard.com/music/ariana-grande
https://www.billboard.com/music/bruno-mars
https://www.billboard.com/music/anderson-paak-2
https://www.billboard.com/music/dan-shay
https://www.billboard.com/music/dan-shay
https://www.billboard.com/music/doja-cat
http://iheartradio.com/awards
https://www.billboard.com/author/lars-brandle
https://www.billboard.com/music/lorde
https://www.billboard.com/music/lorde
https://www.billboard.com/music/joel-little
https://www.billboard.com/music/taylor-swift
https://www.billboard.com/music/taylor-swift
https://www.billboard.com/articles/news/awards/9566411/tame-impala-kevin-parker-apra-amcos-streaming-milestone/
https://www.billboard.com/articles/news/awards/9566411/tame-impala-kevin-parker-apra-amcos-streaming-milestone/
https://www.billboard.com/music/kevin-parker
https://www.billboard.com/music/tame-impala
https://www.billboard.com/music/tame-impala
https://www.billboard.com/music/dean-lewis
https://www.billboard.com/music/jon-hume
https://www.billboard.com/music/flume
https://www.billboard.com/music/starley
https://www.billboard.com/music/gotye
https://www.billboard.com/music/gotye
https://www.billboard.com/music/vassy
https://www.apraamcos.com.au/about/supporting-the-industry/awards/the-1-000-000-000-list


 Page 20 of 20

Demi Lovato 
Lands UFO 
Investigation 
TV Series 
‘Unidentified’ at 
Peacock
BY HERAN MAMO

D
emi Lovato will investigate 
UFO reports in a new four-
part limited series on Peacock 
titled Unidentified With Demi 

Lovato.
The Grammy-nominated pop star will 

star in the unscripted series alongside her 
best friend Matthew Scott Montgomery 
and sister Dallas, as the three attempt to 
uncover the truth about the out-of-this-
world phenomena. They’ll also “investigate 
recent eyewitness encounters, uncover 
secret government reports, and conduct 
tests at known UFO hot spots,” according to 
a statement.

Through conducting interviews with 
scientists and “alien abductees” and her 
own experiments, Lovato hopes to “make 
peace with the aliens, and ultimately save 
ourselves.”

“SURPRISEEEEE!!! I’m hitting the road 
for an out-of-this-world adventure for my 
new show Unidentified & I’m taking you 
guys along for the ride,” the Dancing With 
the Devil artist shared on her socials Tues-
day (May 11).

Her new Peacock series comes shortly 
after Lovato’s Hungry comedy series about 
a group of people with eating disorders got 
a pilot order at NBC, which she is set to 
star in and executive produce. Her YouTube 
Originals docuseries Demi Lovato: Dancing 
With the Devil, which opened this year’s 
SXSW festival in March, received a nomi-
nation for best music documentary at the 
2021 MTV Movie & TV Awards.

Unidentified With Demi Lovato is execu-
tive produced by Lovato, Scooter Braun, 

Scott Manson, Allison Kaye, JD Roth, 
Adam Greener, Sara Hansemann and An-
drew Nick. 
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