
Sony Music Publishing (SMP) has acquired Paul 
Simon’s entire song catalog for an undisclosed sum, 
giving the publishing company rights to six decades 
of such classics as “Bridge Over Troubled Water,” 
“Graceland,” “The Boxer” and “Sounds of Silence.”

“Paul Simon is a masterful, once-in-a-lifetime song-
writer whose remarkable body of work has generated 
an enduring influence on our culture and conscious-
ness,” said Sony Music Publishing chairman/CEO Jon 
Platt in a statement. “Paul Simon’s music resonates 
deeply as a cultural touchstone for people all over the 
world. To represent his indelible songs is an incredible 
honor for Sony Music Publishing, so with tremendous 
pride, I welcome Paul to our family!”

“I’m pleased to have Sony Music Publishing be the 
custodian of my songs for the coming decades,” said 
Simon. “I began my career at Columbia/Sony Records 
and it feels like a natural extension to be working with 
the publishing side as well.”

Simon, one of the most revered singer/songwrit-
ers in modern American history, launched his music 
career as a member of Simon & Garfunkel. The duo, 
which began releasing music in 1964, has sold more 
than 100 million records, according to SMP.

Simon then went on to have a lauded solo career, 
crafting albums that wove in many different influ-
ences, including Graceland, which captured the 
Grammy for album of the year in 1987. Simon has won 
the coveted album of the year Grammy three times, 
also winning for Still Crazy After All These Years in 
1976 and for Simon & Garfunkel’s Bridge Over Trouble 
Water in 1971.

Simon previously had an administration deal with 
Universal Music Publishing Group. The deal brings 
Simon’s publishing and recorded music under one 
roof. His recorded music contract is with Sony Music 
Entertainment.

“We are truly honored to now represent the music 
publishing catalogue of Paul Simon,” said Sony Music 
Group chairman Rob Stringer. “To be entrusted 
with his songs and recorded music is a privilege of 
the highest artistic order for the Sony Music Group 
worldwide.”

The move comes nearly four months after UMPG ac-
quired Bob Dylan’s catalog of more than 600 songs. 
SMP administered Dylan’s catalog outside the U.S. (and 
will continue to so until its current deal ends).

Paul Simon Sells Song Catalog  
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Simon was represented in the transaction 
by Grubman Shire Meiselas & Sacks, P.C. 
and Sony Music Publishing was assisted by 
Davis Shapiro Lewit & Grabel, LLP. 

Top Songwriters 
Ask Artists & 
Execs to Stop 
Taking Credit for 
Songs They Didn’t 
Write in Open 
Letter
BY LYNDSEY HAVENS

T
op songwriters including Emily 
Warren, Justin Tranter and Ross 
Golan are taking a stand against 
what they view as unfair practices 

in the music industry where artists and 
executives who did not write on a song take 
credits on it anyway.

On Tuesday (March 30), a group of 
songwriters calling itself The Pact released 
an open letter to the music industry asking 
fellow songwriters to agree to no longer 
give songwriter and/or publishing credit to 

anyone who did not “contribute to the com-
position without a reasonably equivalent/
meaningful exchange for all the writers on 
the song.”

Within two hours of the letter going 
live, songwriters including Warren — who 
sources say spearheaded the effort — Trant-
er, Golan, Victoria Monet, Tayla Parx, Joel 
Little and many others signed. Collectively, 
those songwriters have worked with artists 
including Dua Lipa, Ariana Grande, Taylor 
Swift and more. (“Emily is the one that 
has really fucking led the charge here so 
this moment can actually happen,” Tranter 
tells Billboard.)

The Pact is a newly formed organization, 
which debuted over the weekend posting 
as @_the_pact on Instagram declaring it 
was “time to make some changes” for the 
betterment of songwriters.

This effort arrives when songwriters — 
and their catalogs — are under a brighter 
spotlight than ever. Investment compa-
nies like Merck Mercuriadis’ Hipgnosis 
are spending billions to acquire publishing 
catalogs (resulting in a quick payday for 
songwriters). And last August, the Copyright 
Royalty Board’s proposed 44% increase for 
publisher and songwriter streaming royalty 
rates was vacated by an appeals court — a 
victory for DSPs including Spotify, Amazon, 
Pandora and YouTube.

“We are simply asking that we give credit 
where credit is due and only take credit 

where credit is earned,” U.K. songwriter 
Plested, who has worked with Lewis Ca-
paldi and Little Mix, posted to Instagram 
after signing The Pact’s open letter.

Read the full letter below:
To whom it may concern:
The beauty of the music industry is that it 

operates at its best as an ecosystem. Behind 
most songs, there is a story of collabora-
tion. By the time of release, a song has been 
touched not just by the artist, but by song-
writers, producers, mixers, engineers, record 
labels, publishers, managers and more.

Over the last few years, there has been a 
growing number of artists that are demand-
ing publishing on songs they did not write. 
These artists will go on to collect revenue 
from touring, merchandise, brand partner-
ships, and many other revenue streams, while 
the songwriters have only their publishing 
revenue as a means of income. This demand 
for publishing is often able to happen because 
the artist and/or their representation abuse 
leverage, use bully tactics and threats, and 
prey upon writers who may choose to give 
up some of their assets rather than lose the 
opportunity completely. Over time, this prac-
tice of artists taking publishing has become 
normalized; and until now, there has been no 
real unity within the songwriting community 
to fight back.

That is why we have decided to join to-
gether, in support of each other, and make a 
change. What we are saying is this:
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This body of songwriters will not give pub-
lishing or songwriting credit to anyone who 
did not create or change the lyric or melody 
or otherwise contribute to the composition 
without a reasonably equivalent/meaningful 
exchange for all the writers on the song.

To be clear - this action is being taken for 
two main purposes. First and foremost, we 
hope that this action will protect the future 
“us”, the next generation of songwriters 
- those who believe they have no leverage 
and no choice but to give up something that 
is rightly theirs. The second purpose is to 
shift the rhetoric and perspective surround-
ing the role of a songwriter. As songwriters, 
we are fully aware of the importance of the 
artist who goes on to perform and promote 
the songs we write, the role of the producer 
who takes the song to the finish line, and the 
role of the label that finances the project and 
plans for strategy and promotion. In light of 
that, we are not suggesting we dip into those 
revenue streams, we are not asking for some-
thing we don’t deserve. We are simply asking 
for that respect in return. We are simply ask-
ing that the ecosystem stay in balance; we are 
simply asking that we not be put in positions 
where we are forced to give up all we have in 
exchange for nothing; we are simply asking 
that we give credit where credit is due and 
only take credit where credit is earned.

If we take the song out of the music indus-
try, there is no music industry. As of today, 
we will no longer accept being treated like we 

are at the bottom of the totem pole, or be bul-
lied into thinking that we should be making 
sacrifices to sit at the table. We are all in this 
together, and we all need each other for this 
wheel to keep turning. So let’s start acting 
like it.

Sincerely,
The Pact 

Shuttered Venue 
Operators Grants: 
SBA Details 
Rollout Plans  
& What Happens 
if the Money  
Runs Out
BY TAYLOR MIMS

I
n a webinar on March 30, the Small 
Business Administration (SBA) laid 
out additional details for entities ap-
plying for the Shuttered Venue Opera-

tors Grant (SVOG), including information 
on the tiered rollout of funds.

The SVOG is structured to help those 
most in need first. Entities — which include 

independent venues, promoters, talent 
agencies, movie theaters, zoos, museums 
and other cultural centers — that can prove 
they lost 90% or more of their revenue from 
April to December 2020 when compared to 
2019 will be prioritized. SVOG applications 
open on April 8, and first priority venues 
will receive their funds in the first 14 days 
of grants awards being allocated, though it’s 
still unclear exactly when those 14 days are 
slated to begin. The SBA estimates 15,000 
applicants will be awarded grants.

Applicants should prepare all their docu-
ments in advance of the April 8 opening 
date, as the SBA said it will service applica-
tions on a first-come, first-served basis. All 
entities, regardless of where they fall in 
priority, can begin submitting applications 
through the SBA’s portal on that date; the 
administration will then prioritize each en-
tity. If a venue that has lost 90% or more of 
its revenue in 2020 does not get awarded in 
the first 14 days, it will be prioritized for the 
second round of fund distribution, which 
will also last for 14 days.

Once second (70% or more of revenue lost 
in 2020) and third (25% or more of revenue 
lost in 2020) priority venues are award-
ed, entities can apply for supplemental 
funds from the SVOG. Supplemental funds 
will be determined by whatever amount of 
the $16 billion fund is left after the initial 
phases of awards are complete. If the $16 
billion is exhausted in the first three catego-
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ries, entities can still apply for supplemental 
funds to compensate for 2021 losses.

“The SBA intends to issue $0 place-
holder supplemental awards that could 
subsequently be modified to add funds in 
the event Congress appropriates additional 
monies for the program,” a lawyer work-
ing on the SVOG said during the webinar. 
He added that supplemental grants will 
be a separate application from the initial 
phases. Applications for the SVOG will be 
accepted until the fund runs out.

The SBA went on to establish that ap-
plicants must be prepared to state whether 
or not they’ve reopened for business, or 
when they plan to reopen, in order to receive 
funds. Businesses also need to provide de-
tails on how they plan to use the funds 
they’re asking for. Venues should seek to be 
as precise as possible, since the SBA desig-
nates what the funds can be used for and will 
only overlook about 10% of funds being shuf-
fled to other eligible categories.

Grantees are required to retain employ-
ment records for four years following 
their receipt of a grant and retain all other 
records for three years. In the case of fraud, 
the SBA may seek the repayment of funds, 
initiate legal action to collect funds, add 
individuals or an organization to the “Do 
Not Pay List” or refer the grantee to the 
inspector general.

For additional guidelines and informa-
tion, head here. 

UnitedMasters 
Raises $50M 
in Series B 
Investment Round 
Led by Apple
BY CHRIS EGGERTSEN

L
abel services company United-
Masters has raised a $50 million 
Series B investment round led by 
Apple, with follow-on investments 

from Alphabet and Andreessen Horowitz, 
it was announced Wednesday (March 31). 
Along with the investment, the company 
has signed a new strategic partnership with 
Apple, which will provide “dramatic new 
opportunities” for UnitedMasters artists, 
according to a release.

“We built UnitedMasters as a record 
company in your pocket to remove the bar-
rier entries for any independent artist who 
wants to create and retain full equity in their 
work, connect directly with their fans, and 
earn far more money than the legacy model 
through new revenue streams such as adver-
tising,” said UnitedMasters founder Steve 
Stoute in a statement. “Technology, no 
doubt, has transformed music for consum-

ers. Now it’s time for technology to change 
the economics for the artists.”

Launched in 2017 by Stoute — the founder 
of communications firm Translation and a 
former executive at Sony Music and Inter-
scope — UnitedMasters was designed as a 
label alternative that allows artists to retain 
full ownership of their master recordings in 
exchange for 10% of their royalties. It also 
offers a suite of tools to help artists con-
nect with their fans, track their earnings 
and score brand partnerships, among other 
services.

“Steve Stoute and UnitedMasters provide 
creators with more opportunities to advance 
their careers and bring their music to the 
world,” said Eddy Cue, senior vp inter-
net software and services at Apple. “The 
contributions of independent artists play 
a significant role in driving the continued 
growth and success of the music industry, 
and UnitedMasters, like Apple, is committed 
to empowering creators.”

“UnitedMasters has completely trans-
formed the way artists create, retain owner-
ship in their work, and connect with their 
fans,” added Ben Horowitz, co-founder and 
general partner at Andreessen Horowitz. 
“We are excited to work with Steve and 
team to build a better, bigger, and far more 
profitable world for musical artists.”

Since its founding, UnitedMasters has 
distributed the music of over 1 million art-
ists, including such breakout stars as NLE 
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Best Latin Pop Or Urban Album
Bad Bunny YHLQMDLG (Rimas Entertainment)

Best Traditional Blues Album
Bobby Rush Rawer Than Raw (Deep Rush Records/Thirty Tigers)

Best Metal Performance
Body Count “Bum-Rush” (Century Media)

Best Contemporary Blues AlbumBest Contemporary Blues Album
Fantastic Negrito Have You Lost Your Mind Yet? (Cooking Vinyl)

Best Arrangement, Instrumental Or A Cappella
John Beasley “Donna Lee” (Mack Avenue)

Best American Roots Performance
John Prine “I Remember Everything” (Oh Boy Records/Thirty Tigers)

Best American Roots Song
John Prine “I Remember Everything” (Oh Boy Records/Thirty Tigers)John Prine “I Remember Everything” (Oh Boy Records/Thirty Tigers)

Best Jazz Vocal Album 
Kurt Elling (feat. Danilo Pérez) “Secrets Are the Best Stories” (Edition Records)

Best Historical Album
Mister Rogers IT’S SUCH A GOOD FEELING:

THE BEST OF MISTER ROGERS (Omnivore Recordings)

Best Classical Instrumental Solo 
Richard O’Neill, viola; David Alan Miller, conductor, Albany SymphonyRichard O’Neill, viola; David Alan Miller, conductor, Albany Symphony

Theofanidis: Concerto for Violin and Orchestra
& Concerto for Viola and Chamber Orchestra (Albany Records)

Best Contemporary Instrumental Album
Snarky Puppy Live At The Royal Albert Hall (GroundUP Music)



Choppa, Lil Tecca, Lil XXEL, BMW Kenny 
and Tobe Nwigwe. 

An Open 
Invitation for Unity 
as CRB Rate Battle 
Drags On (Guest 
Op-Ed)
BY CHRIS HARRISON

B
ipartisanship. Cooperation. Com-
promise. These are not words 
commonly associated with Wash-
ington, D.C., particularly during 

the Trump Administration. And if there was 
a group of people more locked in mortal 
combat than Republicans and Democrats, it 
was the music industry’s relationship with 
digital service providers, or DSPs.

At the time I described the relationship 
among record labels, music publishers and 
DSPs like the end of a Quentin Tarantino 
movie, where everybody is pointing guns 
at each other and claiming it’s the other 
person’s fault.

Despite this hostile environment, a 
remarkable thing happened: Congress 
passed the Music Modernization Act (or 
MMA) without a single “no” vote. The 
MMA resolved two seemingly intractable 
problems — so-called Pre-1972 recordings 
and mechanical licenses for songs — giving 
record labels and creators the royalties they 
sought, music publishers access to $400+ 
million in unclaimed royalties, and DSPs 
certainty that they wouldn’t be “sued out of 
existence.”

I was the CEO of the Digital Media As-
sociation when the MMA passed. As the 
person responsible for negotiating on behalf 
of DSPs, I know first-hand how difficult it 
can be to tone down the rhetoric, search for 
common ground, and find the win-win-win 
solution. It is based on this experience that 
I remain optimistic that the music industry 
and DSPs can come together once again and 
agree on a more sustainable approach to 

licensing music.
There’s one place where an agreement 

among the parties could be crucial: music 
publishers and DSPs are set to resume Pho-
norecords III, the Section 115 mechanical 
license rate proceeding before the Copyright 
Royalty Board (CRB), due to a remand from 
an Appeals Court. Phonorecords III began 
before Trump was elected and sets rates for 
2018 through 2022. While the MMA was 
being negotiated in January 2018, the CRB 
issued its Initial Determination, in which 
a 2-judge majority determined that the 
rate DSPs should pay music publishers and 
songwriters should increase incrementally 
each year during the new term from 10.5% 
of music service revenue to 15.1% in the last 
year, 2022.

In addition, the majority tied the amount 
that DSPs pay music publishers to what 
DSPs pay record labels, by eliminating a 
cap that had been a part of the rate formula 
between 2013-2017.

In his dissent, CRB Judge Strickler 
pointed out that by “uncapping” the rate 
that DSPs pay music publishers, “whenever 
the record companies demand and obtain 
a higher sound recording royalty rate… the 
[DSPs’] royalty rate must increase as well.” 
Said differently, the formula adopted by the 
majority means that 15.1% is likely the mini-
mum rate DSPs will pay, but that rate could 
be much higher. Faced with this uncertainty, 
the DSPs appealed. The DC Circuit then 
agreed with the dissent and remanded the 
case back to the CRB to reevaluate the ma-
jority’s uncapped royalty rate.

The music publishers and DSPs will soon 
file briefing in the Phonorecords III remand. 
It should surprise no one if the parties 
basically take the positions of the major-
ity and dissent, respectively. Publishers 
will likely argue that the 15.1% uncapped 
rate is reasonable and the DSPs will argue 
that the 2013-2017 CRB-determined 10.5% 
capped rate should remain in place. And I 
fear that the record labels — whose partici-
pation in the MMA negotiations was key 
in achieving the grand bargain and whose 
royalty rates with DSPs have been directly 
cited by Strickler and the Appeal Court 
decision — will sit silently on the sidelines 
to avoid sparking a fight with publishers. 

Instead of encouraging the parties to reach 
a negotiated settlement, the rate-setting 
process has locked the parties into their pre-
vious litigation positions, preventing either 
side from adopting a position in between 
the majority and dissenting opinions with 
which both sides could agree.

If Congress created the CRB to quickly 
and inexpensively determine the royalty 
rate for statutory licenses, then the process 
is broken. We are more than 3/5ths of the 
way through the period covered by Phono-
records III and DSPs still don’t know what 
their royalty obligations will be. In fact, so 
much time has passed that in January the 
CRB announced the commencement of 
the Phonorecords IV proceeding that will 
set rates for 2023 – 2027.

With the parties about to submit rate 
proposals for Phonorecords IV, neither the 
music publishers nor the DSPs can realisti-
cally move off of their previous positions 
in Phonorecords III, even if the parties’ true 
settlement postures actually overlap.

So why do I have any optimism? Two 
reasons.

First, the music industry is making 
money again. My friend Will Page, former 
chief economist at both PRS for Music and 
Spotify, calculates that in 2019 revenue 
from music copyrights grew by more than 
$2 billion to $31.6 billion, driven almost 
entirely by the growth of digital streaming 
services. As I said during the MMA negotia-
tions, it is a lot easier for labels and publish-
ers to take a chance (i.e., compromise) when 
they are optimistic about future revenue 
growth.

Second, the MMA demonstrates that all 
parties can put aside their differences and 
achieve something that benefits everyone. 
It is important to remember that the DSPs 
continued to negotiate the MMA even after 
the CRB issued what was, from the DSPs’ 
perspective, a massive rate increase. And 
to be fair, the music publishers didn’t walk 
away from the MMA when the DSPs ap-
pealed the CRB’s decision.

Hopefully, as Phonorecords III winds 
its way towards its inevitable conclusion 
and Phonorecords IV begins, the parties can 
seize the opportunity to achieve a longer-
lasting peace.

 Page 9 of 31

IN BRIEF

https://www.billboard.com/music/nle-choppa
https://www.billboard.com/music/lil-tecca
https://www.nytimes.com/2018/06/28/business/media/music-copyright-digital-services.html
https://www.billboard.com/articles/business/publishing/9526741/mechanical-licensing-collective-receives-over-424-million-unmatched-royalties-streaming-services/
https://www.billboard.com/articles/business/publishing/9526741/mechanical-licensing-collective-receives-over-424-million-unmatched-royalties-streaming-services/
https://www.nytimes.com/2018/06/28/business/media/music-copyright-digital-services.html
https://www.nytimes.com/2018/06/28/business/media/music-copyright-digital-services.html
https://tarzaneconomics.com/undercurrents/copyright


citrincooperman.com

entertainment@citrincooperman.com

Citrin Cooperman congratulates our clients and all the GRAMMY winners!

40+ YEARS OF MUSIC EXPERIENCE

Citrin Cooperman was formed over 40 years ago with seed money from two iconic rock 

bands. A lot has changed over the past 40 years - we have grown and evolved considerably, 

but one thing is for certain, we have legendary roots.

The 
Strokes

Best Rock Album

Jack 
Antonoff

Album of the Year

Ledisi 
Young

Best Traditional R&B 
Vocal Performance

Citrin Cooperman_05_040321.indd   1 3/24/21   5:21 PM



Chris Harrison works as a consultant to 
the music and technology industries. Previ-
ously, besides serving as DiMA CEO, other 
prior music industry positions included VP 
of music business affairs at Sirius; and VP of 
business affairs at Pandora. 

Spotify’s Longtime 
Global Head of 
Country John 
Marks Exits
BY MELINDA NEWMAN

J
ohn Marks, Spotify’s global head of 
country, is leaving the company effec-
tive immediately.

Marks, who many in the industry 
viewed as the leading face of Spotify’s coun-
try platform, oversaw more than 40 country 
playlists on Spotify, including Hot Country, 
one of the most popular genre playlists on 
the streaming service.

“It has been a privilege to work at Spotify 
since the beginning of its Nashville journey,” 
said Marks in a statement. “But I am also 
excited about what adventures lie ahead. 
I want to thank [Spotify co-head of music] 
Jeremy Erlich, [head of editorial] Rachel 
Whitney, our editorial team and the entire 
Spotify crew for the work that we have ac-
complished both in the United States and 
internationally.”

The radio veteran joined Spotify in No-
vember 2015, coming over from SiriusXM, 
where he had been senior director of coun-
try programming. He was one of Spotify’s 
first genre-specific programmers.

“When John Marks joined Spotify, he 
brought a wealth of knowledge and passion 
for the country genre — and has been an 
incredible asset to the Nashville team,” said 
Erlich. “John will be truly missed and we 
wish him well.”

In 2018, the Country Music Association 
honored Marks for his work in advocating 
for country music outside of the United 
States.

Whitney, who joined Spotify from You-

tube in February 2020, as head of editorial 
for Nashville, will continue to oversee the 
platform’s country, Christian, gospel, folk, 
Americana and roots coverage. 

Florida Georgia 
Line’s Brian Kelley 
Partners with 
Warner Music 
Nashville for Solo 
Music: Exclusive
BY MELINDA NEWMAN

F
lorida Georgia Line’s Brian Kel-
ley has formed Nashville South Re-
cords, a partnership with Warner 
Music Nashville, as an outlet for 

his solo music.
Kelley is expected to release solo music 

this spring, with a full album coming later 
this year.

“I couldn’t be more grateful for everyone 
who has helped me on my journey to get 
here. I’m humbled to team up with Warner 
Music Nashville to take the music I’ve been 
dreamin’ and schemin’ up to the next level,” 
Kelley said. “This is just the beginning of a 
whole new adventure. My vision for what’s 
next is a vibe and state of mind – get ready 
to ride the wave with ya Beach Cowboy, 
y’all!”

“We are honored that Brian Kelley chose 
WMN as home to his solo endeavors,” said 
Warner Music Nashville EVP A&R Cris 
Lacy. “I’ve been an FGL believer from day 
one, and BK’s clear vision for himself and 
his upcoming project is a testament to his 
heart, soul, and talent. His new music is 
the perfect antidote to 2020, and what an 
incredible way to start 2021!”

Kelley posted an Instagram teaser yes-
terday for his next musical chapter and 
launched his new website this morning.

Florida Georgia Line’s fifth studio album 
for BMLG Records, Life Rolls On, debuted 
at No. 3 on Billboard’s Top Country Album 

chart following its February release. First 
single “I Love My Country,” reached No. 
2 on Billboard’s Country Airplay chart, 
while current single, “Long Live” is No. 3 
on Country Airplay with a bullet. Chase 
Rice and FGL’s video for their joint single, 
“Drinkin’ Beer, Talkin’ God. Amen” came 
out earlier this week.

In November, FGL, which also includes 
Tyler Hubbard, signed a long-term touring 
deal with Live Nation to make the promot-
ing giant the duo’s exclusive promoter in 
North America. They hope to tour later this 
year, depending on the pandemic.

Kelley and Hubbard are also partners 
in several ventures including FGL House, 
Round Here Records, Tree Vibez Music, Old 
Camp Whiskey and Wolf Moon Bourbon.

Kelley is managed by Irving Azoff and 
Jeffrey Azoff at Full Stop Management in 
partnership with Bruce Kalmick and Eddie 
Kloesel at Why & How. 

Nvak Collective 
Label Gives Artists 
Healthcare, Master 
Ownership: 
‘There’s No Excuse’
BY TATIANA CIRISANO

H
ealthcare, mental health ser-
vices and artists owning master 
recordings are not terms you’ll 
find included in most recording 

contracts. But producer Alex Salibian and 
artist-activist Tamar Kaprelian aim to 
change that with Nvak Collective, their 
new, socially-driven record label focused on 
female and non-binary artists from under-
served communities.

Today (March 31), the duo are sharing 
the terms of the standard Nvak Collective 
record contract for the first time, which 
they hope will become a Schelling point — a 
default, community agreed-upon stan-
dard — for the music industry. To create 
the contract, the duo built off their own 
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experiences: Salibian is a hit producer for 
artists like Harry Styles and Young the 
Giant, and Kaprelian is a former major-label 
recording artist and founder of the label’s 
music education non-profit counterpart, 
Nvak Foundation.

“It’s a 50/50 relationship in which we’re 
built to serve the artist, not the public,” 
Salibian says of the label. “Tamar and I are 
creative, so we understand that the artist 
is the person who knows what the public 
wants. It’s important to empower them in 
order to get the best product; therefore, we 
serve them.”

To begin with, the contract replaces the 
term “master,” which has roots in slavery, 
with the more neutral word “primary.” 
The artist retains full ownership of their 
primary, and the label retains an exclusive 
license for a mutually agreed-upon term of 
one year.

The artist and record label each receive 
42% of net profits during the term, while 
the remainder is split between collabora-
tors. That comes out to 10% for producers, 
co-producers and executive producers, 
4% for songwriters and 2% for mixers and 
engineers. “It isn’t anything crazy or some 
weird math,” Salibian says. “It’s just, what 
will make the collaborators feel like they are 
appreciated and a part of the work?”

Unlike most record labels, Nvak will also 
provide advances to songwriters. “Tamar 
and I know what it’s like to be in that [writ-
ing] room, spend 8 to 12 hours there, and 
leave with literally nothing in your pocket,” 
Salibian says. “It doesn’t feel good.”

Kaprelian hopes that these advances will 
help equalize the playing field for aspiring 
songwriters, too. “People end up just drop-
ping out because they literally cannot afford 
to stick in the game anymore, and that’s not 
fair.” At the same time, she adds that the 
label will never give an artist or songwriter 
an advance so large that recouping it is im-
possible. “The point of advances [would be] 
‘how much do you need to live?’” Kaprelian 
says. “And then how do we get you recouped 
as fast as possible, so you can start making a 
living off the music that you make?”

Finally, the contract stipulates that the 
label will provide healthcare, dental care, 
mental health services (like therapy), finan-

cial management, life coaching and a nutri-
tionist — all offerings rarely found in record-
ing contracts. Kaprelian’s thinking is simple: 
If label employees are entitled to many of 
these services, why aren’t artists? “We want 
them to be as confident on the inside as 
they possibly can,” she adds. “That ends up 
equaling long-term, sustainable careers that 
don’t fizzle out and end in burnout.”

Kaprelian first unveiled Nvak Collec-
tive in the fall as a certified B-corporation, 
meaning it is for-profit but has a social good 
mission attached. It implements a 70/30 
model where 70% of the label’s signees will 
come from under-developed countries, and 
30% will come from developed markets (like 
the U.S., U.K., Canada and Australia) and 
donate their time and talent to help mentor 
the larger group. So far, the Nvak roster 
includes Armenian pop artists Rosa Linn 
and Brunette, Malawian singer-songwriter 
and producer Esther Lewis and Lebanese 
singer-songwriter Talia Lahoud.

A percentage of label profits will help 
fund Nvak Foundation, which has execu-
tives from Interscope Records and Atlantic 
Records on its advisory board and provides 
music education programs to musicians in 
countries where those resources are slim. 
That includes Armenia, where Kaprelian 
and Salibian both have heritage (“Nvak” 
means “to play music” in Armenian).

Music education remains central to all 
Nvak projects: Kaprelian recently part-
nered with songwriter Ali Tamposi (who 
has written for the likes of Beyoncé, Justin 
Bieber and Dua Lipa) to launch the song-
writing and production e-learning series 
“Song Start” on Spotify’s new Noteable 
platform.

The recording contract Nvak is unveiling 
today is is inspired by the Simple Agreement 
for Future Equity (SAFE) that the tech ac-
celerator Y Combinator introduced in 2013 
to simplify the process of early-stage fund-
raising. In that way, Kaprelian and Salibian 
hope their contract can serve as a model for 
the music industry, providing transparency, 
protection and financial freedom for all 
involved.

Salibian notes that their proposed con-
tract would have the added benefit of push-
ing labels to do better-quality work: “You 

can’t provide everyone healthcare and take 
only 42% of the profit if you have 20 duds” 
on the roster, he says. And if a brand-new, 
independent label that works with artists 
from emerging markets can do it, Kaprelian 
reasons, so can everyone else.

“This conversation has been percolating 
within the creative community for a while, 
and we want to be the first label to say, ‘You 
know what? Enough is enough,’” Kaprelian 
says. “There’s no excuse for anyone else, 
because everything is stacked against us and 
we’re still going to do it.”

Review the agreement terms below.
“Simple Agreement for Artist and Label”
Renaming of the “Master” to “Primary”
1 year term
Exclusive License for a mutually agreed 

upon term
Artist retains full ownership of their 

Primary
42% of net profit from Primary for the 

Artist
42% of net profit from Primary for the 

Record Label
10% of net profit from Primary reserved 

for Producers/Co-Producers/Executive 
Producers

4% of net profit from Primary reserved 
for Songwriters

2% of net profit reserved for Mixers/En-
gineers

Label provides the following services:
Healthcare
Dental care
Mental health services (i.e therapy)
Financial management
Life coaching
Nutritionist 
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Why Crossing 
Over to Spanish 
Is Worth the Risk 
for Most English-
Language Pop 
Stars
BY GRISELDA FLORES

O
n March 12, pop star Selena 
Gomez dropped her highly-an-
ticipated Spanish EP Revelación. 
The 7-track set arrived with 

23,000 equivalent album units earned in the 
U.S. in the week ending March 18, accord-
ing to MRC Data. While hardly a resound-
ing success, it was enough to debut at No. 1 
on Billboard’s Top Latin Albums and at No. 
22 on the Billboard 200.

Latin stars have long attempted to cross 
over into the mainstream, English-language 
market, but the reverse has not been true. 
Long before Gomez, 21 years to be ex-
act, Christina Aguilera made her Spanish-
language debut with Mi Reflejo in 2000 
just as the Latin genre was experiencing 
the so-called “Latin Explosion.” That was 
when artists such as Ricky Martin, Shaki-
ra and Enrique Iglesias were crossing over 
to English and would eventually become 
general market household names.

But Aguilera – a bona fide pop star in the 
U.S. and high off her Grammy win for best 
new artist – was crossing over to Spanish 
with a 15-track set home to chart-topping 
tracks including pop anthem “Ven Con-
migo” and R&B-tinged “Pero Me Acuerdo 
De Ti.”

Although Mi Reflejo went on to peak at 
No. 1 on Top Latin Albums, No. 27 on the 
Billboard 200 (charts dated Sept. 29, 2000) 
and received major radio airplay on Spanish 
stations, the unprecedented album was an 
isolated event.

The next superstar to record a Span-
ish project was Jennifer Lopez who 
dropped Como Ama Una Mujer in 2007. It 

peaked at No. 1 on Top Latin Albums and at 
No. 10 on the Billboard 200 (charts dated 
April 13, 2007).

In recent memory, English-lan-
guage superstars such as Justin 
Bieber and Drake have guested on Spanish-
language songs scoring global hits while 
singing in Spanish. Bieber jumped on a 
remix for Luis Fonsi and Daddy Yankee’s 
“Despacito” in 2017 catapulting the track 
to No. 1 on the Hot 100. Meanwhile, Drake 
and Bad Bunny teamed up in 2018 for their 
smash hit “MIA,” which peaked at No. 1 
on Billboard’s Hot Latin Songs and Latin 
Airplay.

But Spanish-language albums or EPs from 
general market artists (that aren’t Latin) are 
still an anomaly – even at a time when the 
genre has established a stronger foothold 
in the mainstream when compared to the 
“Latin explosion” of 20 years ago. According 
to Nielsen Music/MRC Data’s 2020 midyear 
report, Latin music grew 14.56 million units 
in the first six months of last year and now 
comprises 4.09% market share of the total 
U.S. music market.

“When you grow up in a Spanish-
language country, the biggest influence is 
the U.S. and the U.K.,” says Luana Pagani, 
Seitrack U.S. president. “It’s aspirational to 
record in English and win dollars instead 
of pesos. And I don’t think that American’s 
have grown up with Latin influence embed-
ded in their culture as much as American 
culture was for us.”

The common denominator between 
Aguilera, Lopez and Gomez is that they have 
Latin roots, says Pagani. “For artists like 
Christina or Selena, it’s more of an homage 
to their heritage. Or it’s a cultural need but 
not an economical one because the payoff 
is not as big. A stream in Mexico isn’t worth 
as much as a stream in the U.S. And, if they 
sing in English, they can still be No. 1 in 
Mexico or another Latin American country.”

But economics notwithstanding, the 
growing presence of Latin music on the 
global charts is opening artists’ eyes to the 
added potential of recording in Spanish.

Polo Molina, the Black Eyed Peas long-
time manager, agrees that “there has to be 
some sort of underlying connection” for 
artists to want to record in Spanish. “Look 

at the Black Eyed Peas, for example,” Molina 
says of the pop group, which worked with 
artists such as Becky G, J Balvin and Nicky 
Jam on last year’s Translation album and 
scored their first top 40 Hot 100 hit in a 
decade as a result. “Will was raised in the 
projects in East L.A. Taboo is Mexican, 
Apple is Philippine but grew up around 
is. I’m the manager and I’m Mexican so it 
comes natural for us to record in Spanish. 
We are Latinos, raised by Latinos.”

Recording a Latin album wasn’t only a 
nod to Latin culture that’s influenced the 
global group since its genesis, it was also an 
acknowledgement of Latin’s rise in the mar-
ket. “The Latin community has always been 
consuming music, but it isn’t until now that 
there’s data available,” says Molina. “Art-
ists see the value of that Latin market. You 
can’t ignore the way they consume music 
anymore.”

Gomez is already seeing those benefits. 
Following the release of her first two Span-
ish singles “De Una Vez” and “Baila Con-
migo” earlier this year, Gomez saw a 157.5% 
increase in unique listeners in Madrid and 
a 160.9% increase in monthly listeners in 
Barcelona from Dec. 3, 2020 to March 3 on 
Spotify, according to music data analytics 
firm Chartmetric.

Gomez’s first full project in Spanish has 
“definitely boosted her presence on Latin 
playlists,” says Monica Herrera Damashek, 
head of U.S. Latin, artist label partnerships 
North America. “She has appeared on the 
cover of ¡Viva Latino! twice during this EP 
cycle, and she’s been programmed in playl-
ists from Dale Flow (Mexico) to many of the 
Éxitos playlists across Latin America and 
Spain.”

On YouTube, for that same time period, 
her biggest spike within major Latin Ameri-
can markets came from Buenos Aires, where 
she saw around 180% increase in monthly 
views.

“When an artist such as Selena is drop-
ping her first Spanish album, there’s this 
curiosity that comes with it,” says Haz Mon-
tana, audio and radio consultant. “How will 
she sound in Spanish? It’s a huge benefit for 
project awareness.”

Montana, who was VP of programming at 
Entravision Communications when Aguilera 
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On April 24th, Billboard will publish its annual 
International Power Players list.  This issue 
will profile the leaders in the global music 
industry including the label executives, 
concert promoters, managers, talent 
agents and lawyers, and recognize their 
achievements. Advertise and congratulate 
this year’s International Power Players to 
reach an influential audience of 
decision-makers worldwide.
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dropped Mi Reflejo, says another potential 
payoff is “reaching an audience of billions 
of people because you’re singing in their 
language. They’re building an even stron-
ger connection with a fanbase in a specific 
region.”

Other artists that have felt inspired to 
record in Spanish for the first time include 
country music band The Mavericks who 
released their first Spanish album in 2020 
titled En Español. The band, whose lead 
singer Raul Malo is first-generation Cuban 
American, had never recorded an album 
entirely in Spanish in their 30 years of 
existence.

Colombian-American artist Kali Uchis re-
leased her first Spanish album Sin Miedo (Al 
Amor Y Otros Demonios) in November. It’s 
home to the chart-topping and viral track 
“Telepatía,” which has peaked at No. 39 
on the Hot 100 (her first solo entry on the 
chart). The album is currently No. 3 on Top 
Latin Albums.

“This is a dream come true, because I’ve 
been making music for a while, and a lot 
of people told me that an album in Span-
ish would be like moving backwards in my 
career,” Uchis previously told Billboard. “But 
I ignored them, and it’s beautiful that my 
Spanish album is resonating with people.”

Most recently, CJ, a Staten Island-based 
artist of Puerto Rican descent, is conquering 
the Latin audience with his “Whoopty Latin 
Remix,” ft. Anuel AA and Ozuna, which 
dropped March 25. “When you reach the 
Latin market, it’s just a different feel,” CJ 
told Billboard. “These are two huge super-
stars and I feel that it will reach a different 
type of lane, an international one.”

It’s just a matter of time before more of 
them cross over to Latin, says chart-topping 
producer-songwriter Edgar Barrera. “I’ve 
been contacted by many big general market 
artists, who are Latin but have never sung in 
Spanish, because they finally want to sing in 
Spanish. What’s popping now is Latin music 
and we’ll see many of them start jumping 
on this boat soon. Although it has to feel 
natural and not forced.”

Herrera Demashek echoes Barrera. 
“Thanks to the size of the Latinx population 
in the U.S. and the strength of the streaming 
market across Latin America & Spain, any 

English-language artist could broaden their 
reach multiple times over by recording in 
Spanish. But it’s still really important that 
English-language artists don’t treat Latin as 
a gimmick or rush out a remix that might 
feel inorganic.” 

Lizzo Is Leading 
the Live Music 
Comeback at 
Bonnaroo With 
a ‘Good As Hell’ 
Lineup
BY DAVE BROOKS

L
izzo does not need to retake her 
2020 DNA test for 2021. More than 
15 months after she was originally 
set to take the stage at the farm in 

Manchester, Tenn., she is still 100 percent 
that headliner for one of live music’s most 
important events.

On Saturday, Sept. 4, Lizzo will make his-
tory as the first woman to headline Bonna-
roo, taking the stage for the festival normally 
held in June that was canceled in 2020, and 
only rescheduled from June to September 
this year due to COVID-19.

The Live Nation-owned festival posted its 
stacked lineup poster on Wednesday (March 
31), showing that reliable rock standard 
bearers the Foo Fighters and Grammy-
award winning rapper Megan the Stal-
lion will headline Friday night at Bonnaroo, 
feature Tame Impala supporting Lizzo on 
Saturday, and are wrap with Tyler, the Cre-
ator and Lana Del Rey on Sunday.

Other artists announced for Bonna-
roo include Run the Jewels, Janelle 
Monáe, Glass Animals, Deftones Young 
Thug, My Morning Jacket, G-Eazy, Jason 
Isbell & The 400 Unit, Phoebe Bridg-
ers, Lil Baby, deadmau5, Leon Bridg-
es, Young the Giant, Brittany Howard, 
and Flogging Molly.

Tickets for Bonnaroo will go on sale 

March 31 at noon central via bonnaroo.
com/tickets. Once again, Bonnaroo is pre-
senting an array of affordable options, with 
tickets starting at $35, and accommodations 
available for as low as $99 per night. Car 
Camping Passes are priced at $60 (plus fees) 
per car.

To celebrate the return of Bonnaroo and 
to commemorate the festival’s 20th Anniver-
sary, Bonnaroo has created a one-of-a-kind 
NFT collection including a 1 of 1 special edi-
tion of the 2021 Lineup Poster. The festival 
will also feature an NFT collection featuring 
digital artist Archan Nair available exclu-
sively on Makers Place on April 3 at 5:30 
Pacific Central. Tickets and more at bonna-
roo.com/tickets.

See the full schedule below: 

Australia’s 
Recording 
Industry Posts 
Growth During 
Pandemic
BY LARS BRANDLE

B
RISBANE, Australia — While 
COVID-19 forced Australia’s live 
industry into a depressing, deep 
freeze in 2020, the same can’t be 

said for the country’s recording industry.
New wholesale data published by ARIA 

reveals Australia’s record business expanded 
by 7.3% to A$542 million ($412 million), 
during the 12-month period that included 
the harshest months of the pandemic.

It was the sixth successive year of growth 
for the recorded music industry, which 
has been riding the fortunes of streaming 
services.

Again, Spotify, Apple Music, YouTube 
Music and the myriad streaming brands 
powered the market, posting total growth 
of 14% in 2020, for income of A$362 million 
($275 million). If there’s one sour note to be 
gleaned from the numbers, it’s the slowing 
rate of growth for subscription services, 

 Page 17 of 31

IN BRIEF

https://www.billboard.com/music/kali-uchis
https://www.billboard.com/articles/business/chart-beat/9506993/cj-tops-emerging-artists-chart/
https://www.billboard.com/music
https://www.billboard.com/music
https://www.billboard.com/music/Foo-Fighters
https://www.billboard.com/music
https://www.billboard.com/music
https://www.billboard.com/music/tame-impala
https://www.billboard.com/music/tyler-the-creator
https://www.billboard.com/music/tyler-the-creator
https://www.billboard.com/music/lana-del-rey
https://www.billboard.com/music/
https://www.billboard.com/music/janelle-monae
https://www.billboard.com/music/janelle-monae
https://www.billboard.com/music/glass-animals
https://www.billboard.com/music/deftones
https://www.billboard.com/music/young-thug
https://www.billboard.com/music/young-thug
https://www.billboard.com/music/my-morning-jacket
https://www.billboard.com/music/g-eazy
https://www.billboard.com/music/
https://www.billboard.com/music/
https://www.billboard.com/music/phoebe-bridgers
https://www.billboard.com/music/phoebe-bridgers
https://www.billboard.com/music/lil-baby
https://www.billboard.com/music/deadmau5
https://www.billboard.com/music/leon-bridges
https://www.billboard.com/music/leon-bridges
https://www.billboard.com/music/young-the-giant
https://www.billboard.com/music/brittany-howard
https://www.billboard.com/music/flogging-molly
http://r20.rs6.net/tn.jsp?f=001W5eNgUUz6WZOaid2A6u_JYIPRJNDtckpy1stEDqVuH9oANegZRe1wNemsByYvOsCmA-WAE_jMIU3OCwtFwONb2ZkFSAyzAmXM9DQsh0rWHs06UDQsRXrEM-bXAcLc8CabhzvpADD6_q-bRUOr-foyUU0n-D6iyzx&c=bd5pNNVjkX2DVk_WrUT5xf-cI0UxhOpxnm1Nwtt4894cZuibmUmshQ==&ch=DLhzJcnKweoKhmoe3RZLf5qL-U8Vvd-lAE0UsSI6yIWmA9taKIu3jg==
http://r20.rs6.net/tn.jsp?f=001W5eNgUUz6WZOaid2A6u_JYIPRJNDtckpy1stEDqVuH9oANegZRe1wNemsByYvOsCmA-WAE_jMIU3OCwtFwONb2ZkFSAyzAmXM9DQsh0rWHs06UDQsRXrEM-bXAcLc8CabhzvpADD6_q-bRUOr-foyUU0n-D6iyzx&c=bd5pNNVjkX2DVk_WrUT5xf-cI0UxhOpxnm1Nwtt4894cZuibmUmshQ==&ch=DLhzJcnKweoKhmoe3RZLf5qL-U8Vvd-lAE0UsSI6yIWmA9taKIu3jg==
http://r20.rs6.net/tn.jsp?f=001W5eNgUUz6WZOaid2A6u_JYIPRJNDtckpy1stEDqVuH9oANegZRe1wNemsByYvOsCmA-WAE_jMIU3OCwtFwONb2ZkFSAyzAmXM9DQsh0rWHs06UDQsRXrEM-bXAcLc8CabhzvpADD6_q-bRUOr-foyUU0n-D6iyzx&c=bd5pNNVjkX2DVk_WrUT5xf-cI0UxhOpxnm1Nwtt4894cZuibmUmshQ==&ch=DLhzJcnKweoKhmoe3RZLf5qL-U8Vvd-lAE0UsSI6yIWmA9taKIu3jg==
http://r20.rs6.net/tn.jsp?f=001W5eNgUUz6WZOaid2A6u_JYIPRJNDtckpy1stEDqVuH9oANegZRe1wNemsByYvOsCmA-WAE_jMIU3OCwtFwONb2ZkFSAyzAmXM9DQsh0rWHs06UDQsRXrEM-bXAcLc8CabhzvpADD6_q-bRUOr-foyUU0n-D6iyzx&c=bd5pNNVjkX2DVk_WrUT5xf-cI0UxhOpxnm1Nwtt4894cZuibmUmshQ==&ch=DLhzJcnKweoKhmoe3RZLf5qL-U8Vvd-lAE0UsSI6yIWmA9taKIu3jg==
https://theindustryobserver.thebrag.com/aria-growth-2020-powered-streaming/


    
ISSUE DATE  4/24  |   AD CLOSE  4/14  |   MATERIALS DUE  4/15

PRIMARY WAVE 15TH ANNIVERSARY
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On April 24, Billboard will salute Primary Wave Music on its 15th 
anniversary. 

Founded in 2006, Primary Wave Music is home to some of the 
most iconic songwriters and artists across the history of recorded 
music including Bob Marley, Stevie Nicks, Frankie Valli & the Four 
Seasons, Smokey Robinson, Whitney Houston, Burt Bacharach, 
Olivia Newton-John, and many more. 

 With offices in New York, Los Angeles, Austin, Nashville and 
London, Primary Wave Music has embraced an entrepreneurial 
spirit, offering and executing proactive one-of-a-kind ideas, 
unique services and marketing campaigns for our artists.  Primary 
Wave has earned a stellar reputation for being forward thinking 
and re-introducing classic artists and their music into the modern 
marketplace as well as nurturing young talent to become legends 
themselves.  This success is based upon their team of seasoned 
and creative executives collaboratively working together closely 
with our artists as partners.  As a company, Primary Wave strives 
for excellence in the pursuit of iconic artists and catalogs that not 
only reflect great artistry, but moments of culture.
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which had raced to 30% growth in 2019.
Vinyl albums are another bright point, 

spinning A$29 million ($22 million) in sales, 
up 32% versus the previous year. Sometime 
in 2021, the vinyl market will overtake the 
CD business, once a powerhouse format 
that’s now worth just 5.6% of the total 
market.

Digital single and album sales continue to 
trend down, shrinking by 27% year-on-year. 
Downloads now represent just 6% of the 
total market.

ARIA’s trade results were reported with 
no fanfare, and were overshadowed by the 
news that the Easter weekend Bluesfest was 
canceled at the eleventh hour due to an 
outbreak of the highly infectious COVID-19 
variant.

The gains seen in the recorded music 
market “reflects the important role that 
music played for Australians going through 
a very challenging year with numerous 
lockdowns and widespread uncertainty due 
to COVID-19,” reads a statement.

“Despite the growth in recorded music,” 
the message continues, “it has been a very 
challenging year for the music industry as a 
whole with live music shut down in March 
2020 and still running well below capacity.”

ARIA’s results are in-line with the 7.4% 
global growth announced last week by 
IFPI. 

Quavo & 
Saweetie Physical 
Altercation in 
Elevator Caught 
on Camera
BY HERAN MAMO

A 
physical altercation be-
tween Quavo and Saweetie that 
reportedly happened before 
their publicized breakup has 

been caught on camera and was released 
by TMZ on Tuesday (March 30).

The footage captures their fight in an 

elevator, which TMZ reported took place in 
a North Hollywood apartment complex that 
Saweetie was renting in 2020. In the video, 
Saweetie is seen taking a swing at Quavo 
while the elevator is open before trying to 
pick up an orange Call of Duty briefcase, 
which Quavo grabs as he drags her to the 
floor of the elevator. Saweetie appears to 
remain on the floor for the duration of the 
elevator ride, and although the video does 
not capture any audio, the rappers seem to 
exchange a few words as Quavo exits the 
elevator and props the door open with the 
orange case while waiting for her to hoist 
herself up off the ground and limp out.

Saweetie first announced she was 
single March 19 on Twitter, writing that 
she’d suffered “too much betrayal and hurt 
behind the scenes” and that being publicly 
showered with presents, from a Birkin to 
a Bentley, “don’t band aid scars and the love 
isn’t real when the intimacy is given to other 
women.” But she assured her followers that 
she’s walked away from the relationship 
“with a deep sense of peace and freedom.”

Quavo responded the same day on Twit-
ter, expressing his discomfort with airing 
out dirty laundry from their relationship of 
nearly two years. “I know you want to make 
this into a show so I’ll play my part just this 
one time,” he said. “I had love for you and 
disappointed you did all that. You are not 
the woman I thought you were. I wish you 
nothing but the best.”

Billboard has reached out to reps for both 
Quavo and Saweetie and the Los Angeles 
Police Department for comment. 

Soundgarden 
Asks Court to 
Demand Vicky 
Cornell Hand 
Over Social Media 
Passwords
BY CLAUDIA ROSENBAUM

T
he remaining Soundgarden band 
members are accusing Vicky Cor-
nell of locking them out of their 
social media accounts, as well as 

the band’s website, and are asking a judge 
to step in. Soundgarden’s Kim Thayil, Matt 
Cameron, Ben Shepherd and their business 
manager Rit Venerus filed papers in Wash-
ington state U.S. District Court on March 
25 accusing Cornell of locking them out 
their Facebook, Twitter, Instagram, Vimeo, 
YouTube, Snapchat, Tumblr, Top Spin and 
Pinterest accounts, as well as Soundgarden’s 
official website, and changing all the pass-
words. The band is asking a judge to order 
her to hand over the passwords or include a 
final posting stating, “Soundgarden has tem-
porarily suspended its official social media 
accounts due to pending litigation.”

Vicky has been embroiled an ongoing 
legal dispute with the remaining members 
of the band after Chris Cornell’s sudden 
death on May 18, 2017 at the age of 52 while 
on tour with the band in Detroit. He left his 
property – including his intellectual and 
personal property rights – to her for the 
benefit of their two minor children.

Two and half years after he died (Dec. 
9, 2019), Vicky filed a lawsuit against the 
remaining members of the band — Thayil, 
Cameron, Shepherd — and Venerus, asking 
a judge to declare her the rightful owner of 
her husband’s unreleased recordings and of 
his name and likeness. She also demanded 
the court order the band to open their fi-
nancial books to her and to provide her with 
an inventory of all Chris’ personal property 
that was stored at the Pearl Jam warehouse 
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NOEL SCHAJRIS 20TH 
ANNIVERSARY TRIBUTE

2 0 2 1

Latin Grammy winner, singer, songwriter and pianist Noel 
Schajris, has sold more than 25 million records and 1 
million tickets since his first solo album 20 years ago, some 
of his songs and albums had been appeared at the 
Billboard’s top ten charts. He has earned international 
success with the legendary duet Sin Bandera where he 
and Leonel Garcia created some of the biggest hits in 
Spanish music history. 

His music videos have more than 700 million views and his 
social media includes 9.5 million followers from more than 
15 countries.  As a recording artist, he has sung duets with 
John Legend, Brian Mcknight, Luis Fonsi, and Reik, just to 
name a few.

In 2020 he released the unique web www.NoelSchajris.fan 
which includes an online store, a fan subscription service 
and online shows . Mr. Schajris is considered to be one of 
the most important and celebrated artists in Latin music.
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space. In addition, she claimed the band was 
withholding hundreds of thousands of dol-
lars from her.

The remaining band members say ever 
since Vicky filed her lawsuit against them, 
they’ve been locked out of the band’s official 
social media accounts. They accuse Vicky 
in court papers of “holding hostage the 
login information” despite their repeated 
requests. Prior to the litigation with Vicky, 
the band says their socials were managed by 
their then-management company, Patriot 
Management. After Patriot was terminated 
in Oct. 2019, they said they learned that 
Patriot had specifically handed over all the 
login information to Vicky.

According to their court filing, the band 
says Patriot confirmed in an email dated 
Dec. 3, 2019 that “Vicky [Cornell] has since 
changed all the social media passwords for 
the band accounts and will not share them 
with [Patriot] as she wants the band, and I 
quote, ‘to sue her for them’.”

The band says not only are their social ac-
counts “in a state of neglect,” but that Vicky 
is identifying herself as “Soundgarden” and 
has removed fan comments and posted im-
ages and comments to the Soundgarden so-
cial media pages. The band says there have 
been no news items added to the band’s 
official website since Oct. 15, 2019, no new 
posts to the band’s Twitter account since 
Jan. 28, 2020 and only one new post on the 
Soundgarden Facebook account to promote 
the Chris Cornell solo album, which was 
posthumously released on March 3, 2021. 
In addition, the court papers say the band’s 
Facebook “official store” page is not opera-
tional, and because of the lack of postings on 
Twitter, the Soundgarden account has been 
stripped of its “verified blue badge,” which 
the band says sows doubt as to whether the 
account is official.

A hearing on the band’s request is set for 
April 16.

This motion comes a week after a federal 
judge in Washington state recommend the 
court toss out two of Vicky Cornell’s six 
claims against the remaining members of 
Soundgarden. U.S. District Judge Michelle 
Peterson said in a report filed on March 19 
that there wasn’t evidence that the band was 
improperly withholding from her “hundreds 

of thousands of dollars” of Chris’ royalty 
money or that the band’s manager breached 
his duty to look after her best interest. 
Peterson’s report will now be sent to the 
Presiding Judge Robert S. Lasnik who will 
make the final decision. 

Univision Posts 
Revenue Bump 
as Ad Spending 
Increases
BY THE HOLLYWOOD REPORTER

S
panish-language media giant Uni-
vision Communications, which late 
last year sold a majority stake to 
an investor group led by former 

Viacom CFO Wade Davis, reported higher 
fourth-quarter revenue despite the corona-
virus pandemic as its media networks unit 
returned to advertising growth thanks to 
political spending.

The company posted a fourth-quarter 
loss from continuing operations of $39.1 
million, compared with a year-ago profit of 
$93.9 million. Quarterly adjusted operating 
income before depreciation and amortiza-
tion (OIBDA), another profitability metric, 
fell 1 percent to $228.6 million.

Fourth-quarter revenue rose 4 percent 
to $722.9 million, with Univision’s me-
dia networks unit recording a 10 percent 
advertising increase to $373.5 million after 
an 11 percent drop in the third quarter. But 
media networks core advertising revenue, 
which adjusts for political and advocacy ads, 
including the 2020 election, fell 6 percent 
after an 18 percent drop in the third quarter.

Media networks unit non-advertising 
revenue, including carriage fees and content 
licensing, rose slightly from $286.5 million 
to $286.8 million. Subscriber fee revenue 
fell 1 percent, “primarily due to subscriber 
losses largely offset by rate increases.” Con-
tent licensing and other revenue increased 
though.

“Univision finished the year delivering 
impressive operating and financial results 

and positioning it to begin fully realizing the 
power of our continuing role as the lead-
ing Spanish-language media company in 
the U.S.,” said Univision CEO Davis. “This 
is an exciting time for the company as our 
audience continues to be at the cultural, 
economic and political core of America. The 
strength of our brand and the resonance of 
our content was reflected by the fact that 
our portfolio delivered the fastest rat-
ings growth of any media company during 
primetime in 2020 among total viewers 2+, 
adults 18-49 and adults 18-34.”

He added: “In fact, we delivered mean-
ingful year-over-year audience growth 
in primetime among the key adults 18-49 
demographic while the major English-lan-
guage broadcast networks and our closest 
Spanish-language competitor all reported 
audience declines.”

And Davis said: “We are carrying this 
momentum into 2021 and we will begin un-
locking the enormous potential of Univision. 
We expect to drive meaningful near-term 
growth by optimizing our core businesses 
and at the same time we will be evolving 
for the future by investing in our people, 
content, products and platforms to capture 
the huge and growing market opportunity to 
serve Spanish speakers across the U.S.”

Univision recently acquired VIX, the 
indie ad-supported streaming service of-
fering video-on-demand content to His-
panic audiences in the U.S. and across Latin 
America.

This article was originally published 
by The Hollywood Reporter. 
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Dua Lipa, Celeste 
& More Female 
Artists Land 
2021 Brit Award 
Nominations: Full 
List
BY PAUL GREIN

F
or the first time in the history of 
the Brit Awards, female solo artists 
account for four of the five albums 
nominated for album of the year 

(branded Mastercard album).
Arlo Parks, Celeste, Dua Lipa and Jes-

sie Ware are vying for the award, along with 
one male contender, J Hus. The nomina-
tions were announced on Wednesday 
(March 31).

Dua Lipa’s nominated album, Future 
Nostalgia, was also Grammy-nominated for 
album of the year, though it lost to Taylor 
Swift’s Folklore.

Lipa received three Brit nods this year, 
which put her in a five-way tie for the lead, 
along with the aforementioned Arlo Parks 
and Celeste; a male dance artist, Joel Corry, 
and a hip-hop group, Young T & Bugsey. 
Lipa is the only artist nominated for both 
the top album and single award.

Lipa could be headed for her second win 
for British single. She is nominated this year 
with “Physical.” She won two years ago for 
“One Kiss,” a collab with Calvin Harris. If 
she wins, she’ll join Adele as the only female 
artist to win twice in the category.

Another of this year’s nominees, Harry 
Styles, could also be headed for his second 
win in the category. He is nominated for 
“Watermelon Sugar.” As part of One Direc-
tion, he won in 2012 for “What Makes You 
Beautiful.” If he wins, he would join Robbie 
Williams as the only artists to win both solo 
and with a group. Williams won the award 
three times on his own and three times with 
Take That.

Celeste, who won the Brits’ rising star 

award last year, is nominated for an Oscar 
for best original song for co-writing “Hear 
My Voice” from The Trial of the Chicago 
7 with composer Daniel Pemberton. The 
Oscars will be presented April 25.

Several of this year’s nominees have won 
in those categories in the past. Foo Fighters, 
nominated for international group, are four-
time winners in that category. The 1975, 
nominated for British group, are two-time 
winners in that category. Lipa, nominated 
for female solo artist, won in that category 
in 2018.

Three of the nominees for international 
female artist have won previously in that 
category — Billie Eilish last year, Ariana 
Grande in 2019 and Swift in 2015. Bruce 
Springsteen is the only one of this year’s 
nominees for international male artist who 
has won previously in that category (in 
1986).

The Brits reinstated the award for inter-
national group after a one-year lapse — BTS’ 
popularity might have had something to do 
with that — but tabled the category of Brit-
ish producer of the year this year.

The Brits are set to air on May 11, nearly 
15 months after the last show, which was 
held on Feb. 18, 2020. It was one of the last 
major awards shows to air before COVID-19 
shut down award shows and most other 
public gatherings for more than a year.

Comedian, actor and writer Jack White-
hall will host the show for the fourth year in 
a row. That equals James Corden’s four-year 
stint as host from 2011-14. Current plans are 
for the show to be held at the O2 Arena in 
London. Lipa and Griff are the first artists 
confirmed to perform on the show.

The eligibility period for this year’s Brit 
Awards was Dec. 13, 2019 to March 11, 2021.

The nominations were announced by 
Griff and BBC Radio 1’s Nick Grimshaw. 
They were announced across all @BRITs of-
ficial social platforms (YouTube, Facebook, 
Twitter and Instagram).

The Brits have just 10 categories, one of 
which they already announced (Griff as the 
winner of the fan-voted rising star award). 
By contrast, the Grammys have had 84 cat-
egories the past five years.

The Brits have separate male and female 
categories for British solo artists and inter-

national [defined as non-British] solo artists. 
By contrast, the Grammys did away with 
gendered categories as part of a major 2011 
category overhaul.

And the Brits’ eligibility year ended 
March 11, just two months before the May 11 
show. By contrast, the Grammys’ eligibility 
year ended on Aug. 31, 2019, more than six 
months before their March 14 show.

There are at least two other differences 
between the Brits and the Grammys. The 
nominees for British single with Mastercard 
are the top 10 singles from the eligibility 
period based on chart-eligible sales success. 
(Academy voter will determine the winner.) 
Grammy nominees are not based on charts. 
Also, the Brits don’t count featured credits 
towards artists’ awards tallies; the Grammys 
do.

See the complete list of Brit Award nomi-
nees below.

British Single with Mastercard (Support-
ed by Capital FM) 
220 Kid & Gracey, “Don’t Need Love” 
Aitch & AJ Tracey featuring Tay Keith, 
“Rain” 
Dua Lipa, “Physical” 
Harry Styles, “Watermelon Sugar” 
Headie One featuring AJ Tracey & Stormzy, 
“Ain’t It Different” 
J Corry featuring Mnek, “Head and Heart” 
Nathan Dawe featuring KSI, “Lighter” 
Regard & Raye, “Secrets” 
Simba featuring DTG, “Rover” 
Young T & Bugsey featuring Heady One, 
“Don’t Rush”

Mastercard Album 
Arlo Parks, Collapsed in Sunbeams 
Celeste, Not Your Muse 
Dua Lipa, Future Nostalgia 
J Hus, Big Conspiracy 
Jessie Ware, What’s Your Pleasure

Female Solo Artist - in association with 
Amazon Music 
Arlo Parks 
Celeste 
Dua Lipa 
Jessie Ware 
Lianne LaHavas

Male Solo Artist - in association with 
Amazon Music 
AJ Tracey 
Headie One 
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J Hus 
Joel Corry 
Yungblud

British Group 
Bicep 
Biffy Clyro 
Little Mix 
The 1975 
Young T & Bugsey

BRITs Rising Star supported by Radio 1 
(fan-voted) 
Griff (winner) 
Pa Salieu 
Rina Sawayama

Breakthrough Artist in association with 
TikTok 
Arlo Parks 
Bicep 
Celeste 
Joel Corry 
Young T & Bugsey

International Female Solo Artist 
Ariana Grande 
Billie Eilish 
Cardi B 
Miley Cyrus 
Taylor Swift

International Male Solo Artist 
Bruce Springsteen 
Burna Boy 
Childish Gambino 
Tame Impala 
The Weeknd

International Group 
BTS 
Fontaines D.C. 
Foo Fighters 
Haim 
Run the Jewels 

Producer !llmind 
Launches 
Cryptocurrency to 
Sell Beats & Drop 
NFTs: Exclusive
BY ADELLE PLATON

A
s NFTs continue to cause swirls 
on the Internet, one producer is 
using technology to his advan-
tage. Today, GRAMMY-winning 

beatmaker, !llmind, is launching his own 
cryptocurrency, $BLAP, via the digital 
platform Rally.io to give fans and music cre-
ators around the world access to his beats, 
sound kits and exclusive NFT drops, along 
with the chance to virtually collaborate with 
him, he exclusively tells Billboard.

For those who may not have invested in 
Bitcoin or are strangers to blockchain, the 
Filipino-American producer (real name 
Ramon Ibanga Jr.) known for supplying 
sounds to top-tier talent is embarking on a 
digital quest to connect to a global network 
of creatives by streamlining his services 
online and creating value for his community. 
His impressive list of credits includes songs 
for Jay-Z and Beyoncé, Drake, J. Cole, Kha-
lid, Lin-Manuel Miranda’s Hamilton and 
Disney’s Moana.

Throughout the pandemic, the East 
Coast-based producer has been flexing his 
productivity, banging out beats and Blap 
Kits (NFT-backed melody/sample loop 
packs), hosting his podcast, and blog-
ging about his endeavors. Within the past 
month, !llmind has also become a father 
— he recently welcomed a baby girl — and 
celebrated the release of rapper Guapdad 
4000’s 1176 album, which he executive-
produced.

While getting involved with NFTs (which 
stands for non-fungible tokens) may sound 
unexpected from the producer, !llmind 
prides himself on predicting trends, espe-
cially in the music industry. He’s also made 
it his business to open doors for aspiring 

producers after building an impressive 
career the past decade without a blueprint 
or mentorship. Bonus: a portion of the 
proceeds from his cryptocurrency will go 
to Save The Children to support children 
in need in the Philippines.

In the midst of executive producing a 
few albums from other artists and prepar-
ing a top-secret remix with Guapdad 4000, 
!llmind demystifies NFTs and cryptocur-
rency and discusses his stacked workload 
with Billboard below — while also explain-
ing what it means to him to give back to his 
people in music and the Philippines.

Let’s start with NFTs. How did you get 
interested in that?

For a long time, I’ve always had this 
curiosity of: What’s next? What will the 
world be like years from now and where 
are we headed with music? Part of my job 
as a producer is to kind of predict musical 
trends. Also, our goal as producers is to cre-
ate trends. I think that’s what’s allowed me 
to be ahead of the curve in a way with my 
drum kits, Masterclass and Pass The Aux. 
I paid attention to crypto for a long time. 
Unfortunately, I didn’t invest enough money 
into Bitcoin early — but back in 2013, when 
I started the drum kit business, I actually 
accepted Bitcoin currency.

I didn’t make that much money, but it was 
always on my radar. So having this technol-
ogy come forth in the form of non-fungible 
tokens really changed my entire view on the 
potential of everything I’m doing. I just dove 
in and I believe [my] sample pack NFT is the 
first one of its kind. It caused a bit of a stir 
and people were excited and it did pretty 
well. So that was sort of the beginning of my 
journey into crypto.

It calls to mind what Nipsey Hussle 
was doing with Crenshaw, when he sold 
his mixtape for a hundred dollars each. 
Are you trying to figure out a way to 
monetize the loyalty of your fanbase? 
What is your main goal?

So any digital product or service that I 
launch online, it’s always been about provid-
ing some type of value to the community 
that I come from. For the most part, it’s the 
music creator community. I [also want] to 
open up the door to how we function as 
music creators. I think that this move is just 
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a way for me to take all these things I’ve 
done over the years and consolidate them 
into one, really organized, forward-thinking 
ecosystem in the form of currency.

And I’m a true believer in digital assets, 
digital currency, crypto, the future of trading 
and services especially in the entertainment 
industry. When I went to the Philippines 
right before quarantine last year, I did this 
thing with [comedian] Jo Koy for Netflix. 
When I was there, I got to touch base with 
my culture and I saw all these different 
people that look just like me. This thought 
came into my head that if my parents de-
cided not to come to America, I could have 
just been another Filipino in the Philippines 
trying to survive and thrive and provide 
for my family. So I’ve realized that I’ve 
been blessed with the opportunity to be in 
America and take advantage of the different 
financial opportunities that we get here that 
you don’t necessarily get in the Philippines. 
That whole trip woke me up.

Then I did this album with my brother, 
Guapdad 4000 — and him being half-Filipi-
no really meant a lot to me and the com-
munity. So I decided to tie in this cryptocur-
rency to something that lives online, that 
could consistently help children in need in 
the Philippines.

I also meant to congratulate you on the 
Netflix look with Jo Koy. 

It was such a crazy experience. I was 
in L.A. in October of 2019, working with 
TDE [Top Dawg Entertainment]. TDE had 
rented a studio for about a month, and they 
just invited different producers to work 
on music. Ab-Soul, Schoolboy, Punch and 
all these people were there. I didn’t really 
tell anyone I was going. So then I got a text 
from Jo Koy. We’ve known each other for a 
couple of years. He texted me like,”Yo, Ill. 
What are you doing?” And I was like, “I’m 
actually in L.A. in the studio.” And he was 
like, “I live five minutes away. I’m coming to 
you right now.”

So I go outside and he pulls up in like a 
Lambo. He tells me about this idea where 
he’s putting together this Netflix documen-
tary that is more than a comedy special 
and showcases a little bit of our [Filipino] 
culture. He wanted me to be a part of the 
show and do the music segment with him. 

Of course, I said yes. A couple of months 
later, we made it happen.

Going back to cryptocurrency and 
NFTs, there’s a lot of debate about it on-
line. What is the biggest misconception?

I think the biggest misconception is that 
anyone could just create an NFT, release it 
and it’ll make a million dollars. NFT stands 
for non-fungible token, so the simplest way 
to put it is it’s a digital receipt that proves 
ownership of any digital product you want 
to attach it to. It could be an MP3, digital 
artwork, animation, movie tickets, anything. 
It’s very powerful technology and it all lives 
on the theory of blockchain. People think 
that they can just create a piece of digital art 
or music, attach an NFT to it and it would 
be valuable. But it’s no different than trading 
cards.

When you’re thinking about Pokémon, 
the most expensive card is the Charizard. 
The reason why it’s so expensive is because 
it’s over 20 years old. It’s built up a proven 
track record of resale value. There are mil-
lions of people in the world that are willing 
to pay a certain amount of money for that 
card. When you’re a new artist or new pro-
ducer and you’re trying to put out your own 
Charizard card, no one cares. [Your music 
is] not really valuable yet. So my piece of 
advice for anyone that’s trying to jump into 
the NFT space is you want to create quality 
work, but you also need to do the legwork to 
create anticipation and demand for what-
ever it is you’re launching. You can’t cheat 
the system.

You’re also going to be donating a por-
tion of your cryptocurrency gains to Save 
The Children to help Filipino children 
in need. Why was it important to attach 
purpose to this?

Over the years, I’ve felt like I haven’t been 
doing enough to showcase my Filipino roots. 
I’ve been on the grind here in America, 
trying to break through in the industry and 
just being a Filipino-American hip-hop 
producer, there’s not too many of us. You got 
me, P-Lo, Chad Hugo from the Neptunes 
and a few others, but I knew that I had to 
get myself in a position first to be able to 
really make an impact. I feel like I have 
enough ammunition now, so I want to start 
it with SaveTheChildren.org to help a few 

kids in the Philippines potentially have a 
brighter future.

And you know the story if you’re Filipino 
— our parents and [family members] came 
to America from the Philippines to try to 
live the American dream, and all of them 
worked as caregivers or nurses. Whatever 
little money they made, they would send 
back to the Philippines. One dollar goes 
such a long way in the Philippines, and 
that’s still the case. So for me to just do what 
I love and make music, but then actually 
contribute a little bit out there, feels really 
good. I want to continue to do that. 

88rising & 
SiriusXM Launch 
Speaker Series to 
Dismantle Anti-
Asian Racism
BY TATIANA CIRISANO

I
n response to a recent spike in anti-
Asian hate crimes in the U.S., Asian 
talent-focused media company 88ris-
ing is partnering with SiriusXM on a 

new speaker series that will educate listen-
ers on how to actively dismantle systemic 
racism.

The series, 88rising Speakers, will invite 
Asian American Pacific Islander (AAPI) 
community experts on to discuss the Asian-
American experience, past and present. 
First up is a conversation with Asian Ameri-
can Advancing Justice president and execu-
tive director John C. Yang, which originally 
aired on 88rising’s social media platforms 
on March 22.

Going forward, 88rising Speakers will take 
place weekly on 88rising Radio (channel 
305) on the SiriusXM app, with full episodes 
also archived on 88rising’s YouTube chan-
nel.

The Asian community in the U.S. has 
been targeted by a dramatic rise in hate 
crimes over the past year, not helped by the 
fact that former President Donald Trump 
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often referred to COVID-19 as the “China 
virus.” The incidence of hate crimes against 
Asian-Americans rose by 149% in 2020 in 16 
major cities compared with 2019, accord-
ing to the Center for the Study of Hate and 
Extremism. On March 16, a shooting at 
three Atlanta massage parlors that has been 
suspected to be racially motivated left eight 
people dead, six of them Asian women.

88rising, which includes a record label 
and management company with signees like 
Joji and NIKI, initially faced backlash for its 
response to the shooting: posting a yellow 
square to its official Instagram, reminiscent 
of the ill-received black squares that swept 
social media amid the Black Lives Matter 
protests last June, clogging hashtag feeds 
that were intended to disseminate resourc-
es. 88rising’s post has since been deleted.

“We made a mistake with our previous 
post and we’re sorry for the pain this has 
caused,” the company wrote in a March 
19 apology on Instagram. “We have come 
together as a company to focus on our 
responsibility to use our platforms to raise 
awareness, and we can’t do this alone. We 
are committed to joining you in this conver-
sation of denouncing anti-Asian hate, and 
taking action.”

In the apology post, 88rising also pledged 
to donate $100,000 total to AAJC, AAJC 
Atlanta, the National Asian Pacific Ameri-
can Women’s Forum and the Asian Mental 
Health Collective; and sponsor paid days 
off for its team to volunteer with local AAPI 
organizations, in addition to announcing the 
conversation with Yang that would become 
the basis of 88rising Speakers.

Learn more about the series here. 

Spotify Introduces 
New Personalized 
Mixes Based on 
Artists, Genres & 
Decades
BY TATIANA CIRISANO

S
potify has introduced “Spotify 
Mixes,” a new family of person-
alized playlists based on users’ 
favorite artists, genres and decades 

which begin rolling out to both free and 
premium global users today (March 31).

The new playlists, which were first teased 
at Spotify’s virtual “Stream On” event last 
month, are inspired by Daily Mix, which 
Spotify says is its most popular personalized 
playlist among users. Now, Spotify is adding 
three new mix categories: Artist Mix, Genre 
Mix and Decade Mix.

Each mix category will include several 
playlists which are “rooted in familiarity,” 
according to Spotify’s blog post announce-
ment, “meaning that you won’t just hear 
your favorite artists, but your favorite songs 
from those artists.” However, as those 
playlists evolve over time, they will also 
include recommendations based on insights 
from the users’ listening habits, updating 
frequently.

“Based on the music you already love, 
while offering a new opportunity for discov-
ery, these new Spotify Mixes represent the 
next generation of focused, personalized of-
ferings at Spotify — right at your fingertips,” 
the blog post reads

Users can find the new mixes by search-
ing the “Made For You” hub. Concurrent 
with today’s announcement, Spotify has 
also unveiled the fourth episode of its 
podcast Spotify: A Product Story, in 
which Spotify chief R&D officer Gustav 
Söderström explains the company’s take on 
machine learning. 

Virgin Music 
Label and Artists 
Services Launches 
In Australia
BY LARS BRANDLE

B
RISBANE, Australia — Virgin 
Music Label And Artist Services 
is now operational in Australia.

Announced Wednesday 
(March 31), Tim Janes will lead Universal 
Music Group’s new label services divi-
sion, which “will be built from the founda-
tions” of the Caroline Australia team he 
has helmed since its inception in Mel-
bourne back in 2013.

“We are excited to form a new integral 
part of UMG’s new global distribution and 
services division,” notes Janes, who is ap-
pointed managing director, Virgin Australia 
Label and Artists Services.

The team Down Under “has a genuine 
passion for partnering with and servicing 
the best and most innovative independent 
artists and labels from around the world,” 
he adds.

Joining Janes at Virgin Music Australia 
are former Caroline Australia colleagues 
Sam Cross and Ella Symons, who switch 
over to the positions of Senior Label 
Manager (both were Label Relations and 
Marketing Managers at Caroline), while ex-
Caroline label coordinator Claire Tate shifts 
into the newly-created role as marketing 
and audience manager.

Also, Lachlan Duthie joins as label co-
ordinator, and Juliette Younger and Jodie 
Grinsted are named media and promotions 
managers.

With the new team in place, enthuses 
Janes, “we are energized for our biggest year 
yet, and I cannot wait for this new chapter 
to begin.”

That new chapter will play out with new 
music from current local artist partner-
ships including Psychedelic Porn Crumpets, 
You Am I, King Gizzard and The Lizard 
Wizard, Marlon Williams, Alex Lahey, 
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Good Morning and CW Stoneking, along 
with repertoire from current local partner 
labels including indie stalwart Spunk! and 
Melbourne Punk Label Damaged (Private 
Function and Clowns).

Additionally, Virgin Music Australia will 
release Sydney rapper Chillinit, with sup-
port from Universal Music Group’s global 
Virgin Music network, announced last 
month.

The Australia hub is the latest in UMG’s 
international rollout of its Virgin Music 
artist and label solutions activities, unveiled 
in February as part of a major relaunch of 
Richard Branson’s famous Virgin brand.

Already, Virgin Music Label & Artist 
Services are open for business in the U.S., 
Japan, U.K., Germany, France and across 
Latin America, and with more markets and 
territories to come online in the months 
ahead.

George Ash, president, Universal Music 
Australia & New Zealand, paid tribute to 
Janes and his Caroline Australia team for 
building a “formidable label” that will “con-
tinue to grow with the new global launch of 
Virgin Music Label and Artist Services.”

Caroline’s roster and existing label 
partnerships “will benefit from the sig-
nificant global infrastructure and support 
that the new Virgin Music Label services 
division will provide internationally,” adds 
Ash. “This new reinvigoration of the iconic 
Virgin Music brand will be a home for in-
novative music-based entrepreneurs from 
Australia and New Zealand, who can extend 
their reach by partnering with a global 
powerhouse.”

Currently, the Virgin Music Australia 
roster includes such international artists 
and labels as Aitch, Catfish and The Bottle-
men, Mac DeMarco, Dave, SG Lewis, Iggy 
Pop, Digga D and label partnerships with 
Clairo via Fader Label, Internet Money, 
Trippie Redd and Iann Dior via 10k Projects, 
Christine and The Queens and Parcels via 
Because Music and much more. 

Nick Jonas 
Teams Up With 
MLB Network 
on Season-Long 
Partnership: 
Exclusive
BY GAB GINSBERG

N
ick Jonas has teamed up with 
MLB Network on a season-
long content partnership, Bill-
board can exclusively announce 

today (March 31).
The news comes ahead of Major League 

Baseball’s Opening Day on Thursday (April 
1). As part of 17 hours of Opening Day cover-
age, MLB Network is airing a teaser featur-
ing Jonas’ “This Is Heaven.”

A release also promises that Jonas will 
narrate an Opening Day feature that high-
lights the “hope and optimism a new season 
brings.” Furthermore, current MLB players 
will participate in an “Answer in the Nick 
of Time” trivia segment with Jonas on MLB 
Network’s kids-focused program Play Ball 
every Saturday at 10:00 a.m. ET throughout 
the season, beginning Saturday (April 3).

Finally, Jonas will join MLB Network’s 
morning program MLB Central on Opening 
Day live at 11:30 a.m. ET to chat about his 
new partnership and love for the game.

Watch the new teaser below. 

Glastonbury 
Festival Books 
Coldplay, Haim, 
Damon Albarn for 
‘Live at Worthy 
Farm’ Livestream 
Event
BY GIL KAUFMAN

W
ith the Glastonbury Fes-
tival on ice for a second 
summer because of the 
ongoing COVID-19 pan-

demic, organizers have announced a May 
22nd global ticketed livestream event, “Live 
at Worthy Farm.” The lineup for the show 
slated to take place from Glasto’s Worthy 
Farm will feature Coldplay, Damon Albarn, 
Haim, Idles, Wolf Alice, Jorja Smith, Kano, 
Michael Kiwanuka, DJ Honey Dijon and 
more “unannounced surprise performanc-
es,” according to a release announcing the 
show.

The first-ever livestream Glastonbury 
will be filmed on the legendary festival site 
at such landmarks as the Pyramid Field and 
the Stone Circle and support Glastonbury’s 
three main charitable partners: Oxfam, 
Greenpeace and WaterAid. The five-to-six 
hour show will also feature spoken word 
interludes written and delivered by special 
guests that will guide festivalgoers “on a 
journey through the sacred valley in Som-
erset.”

“After two Glastonbury cancellations, it 
brings us great pleasure to announce our 
first online livestream, which will pres-
ent live music performances filmed across 
Worthy Farm at landmarks including the 
Pyramid and, for the first time ever, the 
Stone Circle,” said festival co-organizer 
Emily Eavis. “It will feature a rolling cast of 
artists and performers who have all given us 
enormous support by agreeing to take part 
in this event, showing the farm as you have 

IN BRIEF
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never seen it. There will also be some very 
special guest appearances and collabora-
tions. We are hoping this will bring a bit of 
Glastonbury to your homes and that for one 
night only people all over the world will be 
able to join us on this journey through the 
farm together!”

Meant to secure the beloved fest’s return 
in 2022, the livestream Glasto will give many 
music fans from around the world the first 
opportunity to attend the half-century-old 
gathering of the vibes that typically brings 
200,000 people to the festival grounds. 
Ticket buyers will be able to access the 
show across four time zones, with staggered 
livestreams for the UK, Europe, Africa & 
the Middle East, the East Coast of North 
America/Central & South America, the West 
Coast of North America, as well as Austra-
lia/New Zealand and Asia.

The show will be shot by Grammy-nomi-
nated director Paul Dugdale and co-promot-
ed and produced by UK livestreamer Drift. 
Ticket purchases are limited to one ticket 
per order, which will grant the user a unique 
access code and details on how to connect to 
the stream.

Click here for ticket purchase informa-
tion and see the livestream details and a 
festival trailer below:

Livestream #1 - UK, EUROPE, AFRICA & 
MIDDLE EAST: 7 pm BST / 8 pm CEST & 
SAST / 9 pm MSK & EEST / 10 pm GST

Livestream #2 – NORTH AMERICA 
(EAST COAST) and CENTRAL & SOUTH 
AMERICA: 6 pm CDT / 7 pm EDT / 8 
pm ART & BRT

Livestream #3 - NORTH AMERICA 
(WEST COAST): 7 pm PDT

Livestream #4 - AUSTRALIA, NEW 
ZEALAND & ASIA (on Sunday 23rd May): 4 
pm ICT / 5 pm HKT & PHST / 6 pm JST & 
KST/ 7 pm AEST / 9 pm NZST 

My Bloody 
Valentine Sign to 
Domino, Release 
Full Catalog 
Digitally For First 
Time
BY GIL KAUFMAN

M
y Bloody Valentine have 
signed with Domino Record-
ing, which released the band’s 
catalog digitally in full for the 

first time ever on Wednesday (March 31), 
with new physical editions of the pioneering 
shoegaze group’s studio releases coming on 
May 21.

Pre-orders are available now for the 
newly remastered-from-analog versions of 
the group’s 1988 debut, Isn’t Anything and 
seminal 1991 album, Loveless, which will 
be issued in deluxe LP version and mas-
tered from new hi-res uncompressed digital 
sources for standard LPs, each widely 
available for the first time. A full analog cut 
of their 2013 reunion album, m b v, will also 
be available on deluxe and standard LPs 
around the world for the first time.

The ear-bleedingly loud, atmospheric 
group led by guitarist/singers Kevin Shields 
and Blinda Butcher and featuring drummer 
Colm Ó Cíosóig and bassist Debbie Googe 
have also compiled 1988’s You Made Me 
Realise and Feed Me With Your Kiss mini-al-
bums — which preceded their debut album 
— on the 24-track EP’s 1988-1991 and Rare 
Tracks, which also wraps in the 1990 and 
1991 EPs Glider and Tremolo.

After releasing their first two albums on 
Creation Records, the band signed to Island 
Records in 1992 in a deal that produced 
only two cover songs before they splintered 
in 1997. They reunited a decade later for a 
world tour and the release of their third full-
length album. 

Alejandro 
Fernandez Set 
to Receive Icon 
Award at the 2021 
Latin AMAs
BY GRISELDA FLORES

A
lejandro Fernández is set to re-
ceive the Icon Award during the 
sixth edition of the Latin Ameri-
can Music Awards, Telemundo 

has announced.
With a career that spans more than four 

decades, the son of regional Mexican leg-
end Vicente Fernández has sold over over 
35 million records and has collaborated with 
artists such as Beyoncé, Plácido Domin-
go, Christina Aguilera and Marc Anthony. 
Most recently, his Grammy-nominated 2020 
album Hecho En México debuted at No. 1 
on Billboard’s Top Latin Albums chart be-
coming the first act to achieve No. 1s on the 
tally in the 1990s, ‘00s, ‘10s, and ‘20s.

The Icon Award is given to an artist who 
interprets our life in their songs, forms an 
important part of Latin America’s history, 
and is considered a musical hero whose 
name exceeds all generations, according to 
statement by Telemundo. “In addition to his 
immense contribution to Latin music, his 
service to those most in need, coupled with 
his constant support for Latino immigrants 
in the United States, make him worthy of 
the Latin AMAs Icon Award.”

The Jalisco-born star will also perform 
at this year’s Latin AMAs, which will take 
place April 15 and will be broadcast live 
from the BB&T Center in Sunrise, Florida.

Fernández joins the previously-an-
nounced star-studded lineup that includes 
Ozuna, Maluma, Banda MS, Camilo, Carlos 
Vives, Eslabon Armado, Karol G, Los Dos 
Carnales, José Luis “El Puma” Rodríguez 
and Piso 21. The ceremony will also include 
a special tribute to the late regional Mexican 
singer-songwriter Joan Sebastian.

Following safety protocols to protect the 
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health and safety of all involved, the 2021 
awards show will honor some of the most 
influential Latin artists of today, as voted by 
fans in 25 categories including pop, urban, 
tropical, regional Mexican and the newly-
added favorite virtual concert.

This year’s top nominees include Karol G 
and J Balvin with nine nods each, followed 
by Bad Bunny with eight, Ozuna with seven, 
and Anuel AA and Camilo with six each.

The 2021 Latin AMAs, hosted by actress 
Jacqueline Bracamontes, will air at 7 p.m. 
ET on Thursday, April 15, via Telemundo 
and will broadcast simultaneously on 
Universo and throughout the Americas on 
Telemundo Internacional. 

Bluesfest 2021 
Canceled 
Following 
COVID-19 
Outbreak
BY LARS BRANDLE

A
ustralia’s Bluesfest, one of the 
country’s favorite camping fes-
tivals and the traditional festival 
finale before the colder months 

close in, has been scrapped on the eve of its 
2021 edition due to a COVID-19 outbreak.

With an all-Australian bill featuring Jim-
my Barnes, Tash Sultana, Ocean Alley, Ziggy 
Alberts, The Teskey Brothers and many oth-
ers, the Byron Bay, New South Wales festival 
was scheduled to open its gates Thursday, 
April 1, and run across the Easter weekend.

However, those best laid plans came 
unglued thanks to an outbreak of the highly-
infectious COVID-19 variant in Brisbane and 
surrounding areas, about two hours’ drive 
north, sparking a snap lockdown.

When a community transmission was 
confirmed in Byron Bay, health officials 
reacted.

And late Wednesday, the worst fears were 
confirmed when Minister for Health Brad 
Hazzard signed a public health order end-

ing this year’s Bluesfest.
“While the cancelation of Bluesfest is 

disappointing for music lovers and the local 
community,” comments Hazzard in a state-
ment. “I hope that ticket holders would sup-
port Bluesfest and hold on to their tickets as 
I understand Bluesfest will be working on a 
new date as soon as possible.”

It’s the second year running that Blues-
fest has been canned due to the health 
crisis.

Soon after, Bluesfest organizers shared 
the sad news. “We are heartbroken that 
COVID-19 has spread into our local commu-
nity,” reads a statement from Bluesfest.

Bluesfest director Peter Noble says his 
team is having discussions on new dates, 
though the Easter 2021 show is finished. 
“This is one of the most difficult statements 
I have ever had to make,” Noble explains. 
“We really wanted to be at the forefront of 
the return of live music at Pre-COVID-19 
level. We feel deeply for everybody affected, 
the fans, the artists, and the hard-working 
Bluesfest team. But in the end, the health of 
our community must come first.”

Noble issued a plea to ticket-holders keen 
to soak up the Bluesfest vibe: Stay away. 
“This weekend we will be packing down the 
event that was cancelled within 24 hours of 
gates due to open,” he explains. “Please do 
not come to the festival site.”

Due to health and safety protocols, this 
year’s COVIDSafe event was set to be staged 
across three performance stages, operat-
ing at approximately 50 percent of normal 
capacity and production. This year’s fest 
boasted a capacity of 16,500 for each day of 
its five days.

Established in 1990, Bluesfest is one of the 
most decorated of all festivals in these parts, 
winning dozens of tourism and live industry 
awards, and its founder Peter Nobel re-
ceived the Order of Australia Medal (OAM) 
in 2016 for “service to live and recorded 
music, to tourism, and to the community.”

Over the years, its stages have hosted 
performances from Bob Dylan, Paul Simon, 
Robert Plant, James Brown, Angelique Ki-
djo, BB King and many more.

In 2010, Bluesfest moved to its permanent 
home at the 300 acre Tyagarah Tea Tree 
Farm, about 6 miles north of Byron Bay. 

Grammy Awards 
Move to Monday 
for 2022 Awards 
Show
BY HILARY LEWIS

A
fter delaying proceedings for 
almost two months and coming 
up with innovative ways to 
put on a live show during the 

coronavirus pandemic, the Grammys are 
mostly going back to normal with their 2022 
awards ceremony.

The 64th annual edition of the music 
trophyfest is set to take place on Jan. 31 from 
Los Angeles’ Staples Center and air live on 
CBS and Paramount+, with the show set to 
be available later on demand on the Viacom-
CBS streaming service.

However, for the first time since 2016, the 
show will air on a Monday night. In 2016, 
the show aired on Monday, Feb. 15.

The Grammys have often aired on 
Sundays for the past 20 years, occasionally 
switching to Wednesday night, which was 
frequently when the awards ceremony took 
place in the ‘90s.

Incidentally, Jan. 31 was the original date 
of the 2021 Grammys before it was post-
poned to March 14 amid a surge in CO-
VID-19 cases in Los Angeles in January.

This year’s Grammys hit an all-time 
low in ratings, with just 9.23 million view-
ers and a 2.28 rating among adults 18-49 in 
Nielsen’s final same-day ratings. Viewership 
was down sharply from 2020’s edition of the 
music awards ceremony, falling 51 percent 
in terms of total viewers (from 18.69 million) 
and 58 percent in the 18-49 demographic 
(from 5.4 million).

This story was originally published in The 
Hollywood Reporter. 
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Calvin Harris 
Says NFTs ‘Can 
Completely 
Revolutionize the 
Music Industry’

H
ey, have you heard the good 
news? NFTs are putting the 
power back into the hands of 
artists and creators — at least, 

that’s what half your Twitter timeline would 
have you believe.

Whether you think NFTs are the future, 
find them and their fanatics exhaustive, or 
don’t even know what an NFT is (an acro-
nym for Non-Fungible Token, which proves 
ownership of a piece of digital content, such 
as art or music), social media and the exclu-
sive voice-chat platform Clubhouse are in a 
total tizzy about the popular tech.

Electronic music DJs and producers are 
some of the biggest proponents of NFTs. 
Steve Aoki is among one of the highest-
selling NFT artists in the world, as is 3lau, 
who sold his album Ultraviolet via NFT for 
$11.6 million in late February.

Calvin Harris is the latest artist to get in 
on the fun. The Grammy-winning producer 
collaborated with music video director Emil 
Nava on an NFT called “Technofish,” which 
is currently up for auction, and the pair 
promoted the effort with an appearance this 
past Sunday on popular Clubhouse pro-
gram Good Time Show.

Ever since the collaborators first met 
working on Harris’ “I Need Your Love,” the 
two have been inseparable. They’ve worked 
on 22 music videos together, along with 
other projects.

“With the visuals, me and Calvin both 
have a big shared love for nature,” Nava 
said on Good Time Show. “That’s a big thing 
that we’ve always loved and we’ve always 
explored in everything…When we started 
talking about what we could make together, 
obviously instantly we were thinking about 
nature and thinking about feelings that we 
want to evoke for the visuals, and we came 
to this idea of these amazing fish which we 

both fell in love with.”
Harris continued, speaking on what he 

thinks is the foundational importance of 
NFTs to the future of the music industry

“When I first realized the scope — I mean, 
I haven’t really realized the scope of what 
an NFT can be, I don’t think any of us really 
have,” the producer says, “I thought ‘wow, 
this is a whole new tool for creativity that 
isn’t policed by radio or streaming, or some-
one from the label or any of this stuff. It’s a 
whole new avenue that you can really just 
put out whatever you want, and that’s kind 
of how music should be but it really isn’t.

“Initially that got me super excited,” he 
continues. “The fact that smaller artists 
can have ownership over their music and 
literally just make what they want and then 
let the people decide. It seemed like such a 
great, direct way of doing it. So that got me 
really, really excited and then seeing what 
3lau’s been doing … and just thinking ‘we 
need to be a part of this. We need to make 
this a bigger deal, and we need everyone to 
do this.’ I think it can completely revolution-
ize the music industry.”

Besides breaking down the NFT world 
and the inspiration behind “Technofish,” 
Harris and Nava chat about their creative 
process, personal and professional back-
grounds, and more. Harris even opened up 
about his childhood, his past interviews, his 
love for The Strokes (“I want to write a song 
that could be coming out of the mouth of 
Julian Casablancas”) and why it’s hard for 
a producer to move on from the sound their 
fans expect. Unfor

It’s a rare chance to get inside the brain of 
the “One Kiss” producer, and also a one time 
only production, as the audio was available 
only via the Clubhouse stream.

Harris isn’t the only NFT-friendly su-
perstar to guest on Good Time Show. Past 
broadcasts have featured Elon Musk, Mark 
Zuckerberg, The Chainsmokers and Tony 
Hawk. Hosted by married couple Sriram 
Krishnan and Aarthi Ramamurthy, the show 
has 439,000 Clubhouse followers. Rama-
murthy is currently a product executive at 
Facebook and Krishnan is a general partner 
at private venture capital firm Andreessen 
Horowitz. 

Lil Nas X Is 
Offering Free 
Socks If ‘Montero 
(Call Me By Your 
Name)’ Goes No. 1
BY HERAN MAMO

L
il Nas X isn’t just giving away the 
666th pair of his “Satan Shoes” 
to one lucky person. He’s got all of 
his followers — or their feet, rather 

— covered if “Montero (Call Me By Your 
Name)” goes No. 1.

The rapper announced on Twitter 
Tuesday (March 30) that if his latest single 
debuts at No. 1, “I’m buying all my followers 
a 12 pack of hanes socks.”

The song has been gaining a lot of traction 
after being embroiled in a series of contro-
versies lately. They include a lawsuit from 
Nike against MSCHF Product Studio — the 
company behind the controversial new 
kicks — for trademark infringement, claim-
ing the company materially altered Nike’s 
popular Air Max 97 design without permis-
sion by “adding red ink and human blood 
to the midsole, adding red embroidered 
satanic-themed detailing, adding a bronze 
pentagram to the laces, and adding a new 
sock liner,” according to the suit.

The accompanying music video, in 
which he pole dances into hell and gives 
the devil a lap dance, also received plenty 
of backlash from conservatives and Chris-
tians, but Lil Nas X clapped back at them 
with jokes and memes.

There were also comparisons between 
the rapper’s video and FKA Twigs’ visual 
for “Cellophane.” Both artists addressed 
the similarities in their videos — both cho-
reographed by Kelly Yvonne — in Instagram 
posts on March 30, with Twigs thanking Lil 
Nas X for “for our gentle honest conversa-
tions and for acknowledging the inspiration 
[‘Cellophane’] gave you and your creative 
team.”

See Lil Nas X’s offer below: 
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Piso 21 Adds 
Second Latin Pop 
Albums Chart Top 
10 With ‘El Amor 
En Los Tiempos 
Del Perreo’
BY PAMELA BUSTIOS

P
iso 21 secures its second top 10 
on the Latin Pop Albums chart 
as El Amor En Los Tiempos Del 
Perreo arrives at No. 9 on the 

April 3-dated survey.
El Amor starts with 2,000 equivalent 

album units earned in the U.S. in the week 
ending March 25, according to MRC Data. 
The bulk of the album’s opening sum stem 
from streaming-equivalent album (SEA) 
units, as the songs on the album earned 2.1 
million streams in its first tracking week.
The pop-urban flavored set was released 
March 18 via Warner Latina.

The set is a follow-up to the quartet’s 
sophomore studio album Ubuntu, the Co-
lombian act’s first entry on any Billboard al-
bum chart (No. 5 peak, May 2018) when 
Juan David Castaño, one of the founding 
members, was still on board. El Amor En 
Tiempos Del Perreo, now with David Lorduy 
Hernández (Lorduy) as Cataño’s successor, 
marks the group’s first Latin Pop Albums 
entry in almost three years.

“The pandemic was a totally different 
challenge that required each of us to finish 
the album from our individual homes,” the 
band’s Pablo Mejía tells Billboard. “We each 
recorded voices and guitars separately in 
our own home studios, and would send ev-
erything over to Dim (David Escobar).”

“The most challenging aspect of the entire 
album process was choosing which songs 
would make it on the album from so many 
good ones,” Lorduy continues. “We enjoyed 
the process, learning every day in each ses-
sion from the different producers and com-
posers, but the main challenge was to make 

sure that each song sounded different.”
The set was preceded by three songs 

on Latin Pop Airplay: “Una Vida Para 
Recordar,” with Myke Towers (No. 15 peak, 
Sept. 2019); “Querida,” with Feid (No. 12 
high, Aug. 2020); and “Más De La Una,” 
with Maluma, which peaks at No. 6 on the 
current chart. The latter is Piso 21’s highest 
charting title on any Billboard Latin airplay 
chart since “Déjala Que Vuelva,” with 
Manuel Turizo, in March 2018 (No. 6 high).

“The truth is that we make music for the 
public and it fills us with joy and it’s exciting 
to know that the music is connecting and is 
making numbers and is reaching people,” 
Mejía adds. “We are very grateful for what 
we have, and we are very happy with the 
fact that our dreams are being fulfilled, it is 
a huge blessing.”

The 16-track effort includes a varicolored 
set of collaborators, from Maluma, Black 
Eyed Peas and Christian Nodal, to Myke 
Towers, De La Ghetto, Zion & Lennox, Lalo 
Ebratt, and more.

“’El Amor En Los Tiempos Del Perreo’ is 
the song that defines Piso 21 at the mo-
ment,” Pablo comments. “It is the middle 
point between the perreo tracks and the 
romantic tracks. Regarding the collabo-
rations, we admire all of them, they are 
artists that we respect and it’s an honor to 
have them in our album.” 

Ozuna & Manuel 
Turizo’s ‘Vaina 
Loca’ Enters 
YouTube’s Billion 
Views Club
BY JESSICA ROIZ

O
zuna and Manuel Turizo have 
entered YouTube’s Billion Views 
Club with their 2018 hit “Vaina 
Loca.”

On Wednesday (March 31), the video plat-
form announced that Ozuna and Turizo’s 
collaboration crossed the billion views mark 

almost three years after its launch.
This becomes Ozuna’s “ninth entry in the 

Billion Views Club as a lead, featured artist 
or collaborator — putting the Puerto Rican 
artist one entry behind J Balvin,” highlights 
an official statement from YouTube.

“Vaina Loca,” which dropped on June 28, 
2018, is an uplifting reggaeton about a spe-
cial girl, and forms part of Ozuna’s sopho-
more studio album Aura. The song hit No. 1 
on Latin Airplay Chart dated Oct. 6, 2018.

Watch the vibrant music video below: 
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Bieber’s 
Eighth 
No. 1
Justin Bieber logs his 
eighth No. 1 album on 
the Billboard 200 as Jus-
tice debuts atop the tally 
with 154,000 equivalent 
album units earned in 
the United States in the 
week ending March 25, 
according to MRC Data.

Justice halts the 
chart-topping domina-
tion of Morgan Wallen’s 
Dangerous: The Double 
Album, which spent 
10 weeks in a row at 
No. 1 since its debut. It 
falls to No. 3.

Justice’s units haul 
represents the second-
biggest debut week 
for an album in 2021 
following Dangerous’ 
bow of 265,000 on the 
Jan. 23 chart.

Elsewhere on the Bill-
board 200: Fleet Foxes 
(No. 28; 19,000 units, 
up 2,014%) reenter and 
Chris Cornell (No. 78; 
11,000, up 1,900%) 
debuts following their 
physical album releases 
on March 19. Both 
initially debuted in 2020 
via streaming and digital 
retail only. Harry Styles’ 
self-titled album nets the 
Greatest Gainer trophy 
(No. 116; 9,000 units, up 
22%) after a surge in vinyl 
sales (2,000 sold; up 
270%). CJ’s Loyalty Over 
Royalty is the Pacesetter 
(No. 134; 8,000 units, up 
15%), thanks in part to the 
activity generated by the 
new French Montana/
Rowdy Rebel-assisted 
remix of the album’s hit 
single “Whoopty.”

 —KEITH CAULFIELD
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JUSTIN BIEBER   Justice  
RAYMOND BRAUN/DEF JAM 1 1

2 LANA DEL REY   Chemtrails Over The Country Club  
POLYDOR/INTERSCOPE/IGA 2 1

1 3 MORGAN WALLEN   Dangerous: The Double Album  
BIG LOUD/REPUBLIC 1 11

2 4 POP SMOKE   Shoot For The Stars Aim For The Moon  
VICTOR VICTOR WORLDWIDE/REPUBLIC 1 38

3 5 DUA LIPA   Future Nostalgia  
WARNER 3 51

6 6 POOH SHIESTY   Shiesty Season  
1017 GLOBAL/ATLANTIC/AG 3 7

4 7 THE WEEKND 2   After Hours  
XO/REPUBLIC 1 53

7 8 LIL BABY 3   My Turn  
QUALITY CONTROL/MOTOWN/CAPITOL 1 56

8 9 LIL DURK   The Voice  
ALAMO/GEFFEN/IGA 2 14

11 10 LUKE COMBS 2   What You See Is What You Get  
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 1 72

5 11 GIVEON   When It’s All Said And Done... Take Time  
NOT SO FAST/EPIC 5 2

14 12 JUICE WRLD   Legends Never Die  
GRADE A/INTERSCOPE/IGA 1 37

13 13 POST MALONE   Hollywood’s Bleeding  
REPUBLIC 1 81

10 14 TAYLOR SWIFT   Folklore  
REPUBLIC 1 35

21 15 THE WEEKND   The Highlights  
XO/REPUBLIC 2 7

16 16 ARIANA GRANDE   Positions  
REPUBLIC 1 21

19 17 MEGAN THEE STALLION   Good News  
1501 CERTIFIED/300/AG 2 18

15 18 HARRY STYLES 2   Fine Line  
ERSKINE/COLUMBIA 1 67

18 19 BILLIE EILISH 3   When We All Fall Asleep, Where Do We Go?  
DARKROOM/INTERSCOPE/IGA 1 104

17 20 TAYLOR SWIFT   Evermore  
REPUBLIC 1 15

20 21 DOJA CAT   Hot Pink  
KEMOSABE/RCA 9 73

23 22 BAD BUNNY   El Ultimo Tour del Mundo  
RIMAS 1 17

24 23 THE KID LAROI   F*ck Love  
COLUMBIA 3 35

26 24 MACHINE GUN KELLY   Tickets To My Downfall  
EST19XX/BAD BOY/INTERSCOPE/IGA 1 26

27 25 QUEEN 5   Greatest Hits  
HOLLYWOOD 8 431

28 26 POLO G   The GOAT  
COLUMBIA 2 45

25 27 JUICE WRLD   Goodbye & Good Riddance  
GRADE A/INTERSCOPE/IGA 4 149

28 FLEET FOXES   Shore  
ANTI-/EPITAPH 28 3

30 29 ROD WAVE   Pray 4 Love  
ALAMO/IGA 2 51

31 30 LUKE COMBS 3   This One’s For You  
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 4 199

29 31 ORIGINAL BROADWAY CAST 7   Hamilton: An American Musical  
HAMILTON UPTOWN/ATLANTIC/AG 2 287

32 32 BAD BUNNY   YHLQMDLG  
RIMAS 2 56

33 BENNY THE BUTCHER & HARRY FRAUD   The Plugs I Met 2  
SRFSCHL/BLACK SOPRANO FAMILY 33 1

34 34 FLEETWOOD MAC 20   Rumours  
WARNER/RHINO 1 417

33 35 JACK HARLOW   Thats What They All Say  
GENERATION NOW/ATLANTIC/AG 5 15

39 36 BTS   BE  
BIGHIT ENTERTAINMENT 1 18

37 37 JUICE WRLD   Death Race For Love  
GRADE A/INTERSCOPE/IGA 1 107

41 38 DABABY   BLAME IT ON BABY  
SOUTHCOAST/INTERSCOPE/IGA 1 49

38 39 MORGAN WALLEN   If I Know Me  
BIG LOUD 10 130

36 40 EMINEM 7   Curtain Call: The Hits=  
SHADY/AFTERMATH/INTERSCOPE/IGA 1 521

43 41 TRAVIS SCOTT 3   ASTROWORLD  
CACTUS JACK/GRAND HUSTLE/EPIC 1 138

44 42 POST MALONE 3   beerbongs & bentleys  
REPUBLIC 1 152

40 43 LIL UZI VERT   Eternal Atake  
GENERATION NOW/ATLANTIC/AG 1 55

45 44 CHRIS STAPLETON   Starting Over  
MERCURY NASHVILLE/UMGN 3 19

48 45 DRAKE 5   Scorpion  
YOUNG MONEY/CASH MONEY/REPUBLIC 1 143

50 46 CREEDENCE CLEARWATER REVIVAL 10   Chronicle The 20 Greatest Hits  
FANTASY/CONCORD 18 516

46 47 ELTON JOHN   Diamonds  
ROCKET/ISLAND/UME 7 176

49 48 BILLIE EILISH   Dont Smile At Me  
DARKROOM/INTERSCOPE/IGA 14 170

47 49 KENDRICK LAMAR 3   good kid, m.A.A.d city  
TOP DAWG/AFTERMATH/INTERSCOPE/IGA 2 439

55 50 SZA 2   Ctrl  
TOP DAWG/RCA 3 198
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42 51 EMINEM   Music To Be Murdered By  
SHADY/AFTERMATH/INTERSCOPE/IGA 1 61

54 52 BOB MARLEY AND THE WAILERS 15   Legend: The Best Of...  
TUFF GONG/ISLAND/UME 5 671

60 53 CHRIS STAPLETON 4   Traveller  
MERCURY NASHVILLE/UMGN 1 289

56 54 POST MALONE 3   Stoney  
REPUBLIC 4 224

35 55 VARIOUS ARTISTS   Only The Family Presents: Loyal Bros Compilation  
ONLY THE FAMILY/EMPIRE 12 3

52 56 LEWIS CAPALDI   Divinely Uninspired To A Hellish Extent  
VERTIGO/CAPITOL 20 97

53 57 RODDY RICCH 2   Please Excuse Me For Being Antisocial  
BIRD VISION/ATLANTIC/AG 1 68

51 58 SUMMER WALKER   Over It  
LVRN/INTERSCOPE/IGA 2 77

64 59 YOUNGBOY NEVER BROKE AGAIN   Top  
NEVER BROKE AGAIN/ARTIST PARTNER GROUP/ATLANTIC/AG 1 28

57 60 TAYLOR SWIFT 2   Lover  
REPUBLIC 1 83

61 DDG X OG PARKER   Die 4 Respect  
DDG/EPIC 61 1

58 62 KALI UCHIS   Sin Miedo (Del Amor y Otros Demonios)  
EMI/INTERSCOPE/IGA 52 5

59 63 J. COLE 3   2014 Forest Hills Drive  
DREAMVILLE/ROC NATION/COLUMBIA/LEGACY 1 329

65 64 FUTURE & LIL UZI VERT   Pluto x Baby Pluto  
FREEBANDZ/EPIC/GENERATION NOW/ATLANTIC/AG 2 19

68 65 JOURNEY 15   Journey’s Greatest Hits  
COLUMBIA/LEGACY 10 661

69 66 2PAC 10   Greatest Hits  
AMARU/DEATH ROW/INTERSCOPE/UME 3 363

62 67 FLORIDA GEORGIA LINE   Life Rolls On  
BMLG 21 6

71 68 LIL DURK   Just Cause Y’all Waited 2  
ALAMO/GEFFEN/IGA 2 46

61 69 JHENE AIKO   Chilombo  
2 FISH/ARTCLUB/ARTIUM/DEF JAM 2 55

70 70 AC/DC 25   Back In Black  
COLUMBIA/LEGACY 4 456

73 71 ED SHEERAN 4   ÷ (Divide)  
ATLANTIC/AG 1 212

72 72 FUTURE   High Off Life  
FREEBANDZ/EPIC 1 45

67 73 DRAKE 6   Take Care  
YOUNG MONEY/CASH MONEY/REPUBLIC 1 421

66 74 THE NOTORIOUS B.I.G.   Greatest Hits  
BAD BOY/RHINO 1 267

79 75 GUNS N’ ROSES 5   Greatest Hits  
GEFFEN/UME 3 522

78 76 KENDRICK LAMAR 3   DAMN.  
TOP DAWG/AFTERMATH/INTERSCOPE/IGA 1 206

76 77 KHALID 3   American Teen  
RIGHT HAND/RCA 4 212

78 CHRIS CORNELL   No One Sings Like You Anymore, Volume One  
UME 78 1

85 79 BRUNO MARS 6   Doo-Wops & Hooligans  
ELEKTRA/EMG 3 512

77 80 GABBY BARRETT   Goldmine  
WARNER MUSIC NASHVILLE/WMN 27 40

80 81 THE BEATLES 11   1  
APPLE/CAPITOL/UME 1 465

75 82 21 SAVAGE & METRO BOOMIN   Savage Mode II  
BOOMINATI/SLAUGHTER BOOMIN/REPUBLIC/EPIC 1 25

83 LORETTA LYNN   Still Woman Enough  
LEGACY 83 1

84 84 TOM PETTY AND THE HEARTBREAKERS 12   Greatest Hits  
MCA/GEFFEN/UME 2 402

74 85 XXXTENTACION 3   ?  
BAD VIBES FOREVER 1 158

86 JON BATISTE   We Are  
NAHT JONA/VERVE/VLG 86 1

81 87 GUNNA   Wunna  
YOUNG STONER LIFE/300/AG 1 44

82 88 LIL UZI VERT   Luv Is Rage 2  
GENERATION NOW/ATLANTIC/AG 1 187

90 89 SPOTEMGOTTEM   Final Destination  
SPOTEMGOTTEM 83 8

87 90 DRAKE   Dark Lane Demo Tapes  
OVO SOUND/REPUBLIC 2 47

83 91 AVA MAX   Heaven & Hell  
MAX CUT/ARTIST PARTNER GROUP/ATLANTIC/AG 27 23

91 92 SOUNDTRACK 2   Moana  
WALT DISNEY 2 224

96 93 POP SMOKE   Meet The Woo, V.2  
VICTOR VICTOR WORLDWIDE/REPUBLIC 7 59

94 94 CARDI B 3   Invasion Of Privacy  
THE KSR GROUP/ATLANTIC/AG 1 155

89 95 HALSEY   Manic  
CAPITOL 2 62

88 96 TAYLOR SWIFT 9   1989  
BIG MACHINE/BMLG 1 328

97 GEORGE STRAIT 7   50 Number Ones  
MCA NASHVILLE/UMGN 1 174

95 98 ARIANA GRANDE 2   Thank U, Next  
REPUBLIC 1 111

108 99 ROD WAVE   Ghetto Gospel  
ALAMO/IGA 10 72

98 100 MONEYBAGG YO   Time Served  
N-LESS/INTERSCOPE/IGA 3 63
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