
Olivia Rodrigo’s “Drivers License” adds an eighth 
week at No. 1 on the Billboard Hot 100, encompass-
ing its entire run on the chart so far.

Meanwhile, The Weeknd’s former leader “Blind-
ing Lights,” at No. 3, becomes the first song in the Hot 
100’s history to spend a year in the top 10, as it logs its 
52nd week in the region.

The Hot 100 blends all-genre U.S. streaming (of-
ficial audio and official video), radio airplay and sales 
data. All charts (dated March 13) will update on Bill-
board.com tomorrow (March 9). For all chart news, 
you can follow @billboard and @billboardcharts on 
both Twitter and Instagram.

“License” was released Jan. 8 on Geffen/Interscope 
Records and debuted at No. 1 on the Jan. 23-dated 
Hot 100, marking Rodrigo’s first leader (after her 
debut entry, “All I Want,” reached No. 90 in Janu-
ary 2020). The song from the singer-songwriter and 
actress, who broke through with roles on Disney 
Channel’s Bizaardvark and Disney+’s High School Mu-

sical: The Musical: The Series, totaled 19.7 million U.S. 
streams (down 9%) and 9,000 downloads sold (down 
30%) in the week ending March 4, according to MRC 
Data. It also drew 73.2 million radio airplay audience 
impressions (up 7%) in the week ending March 7.

The track holds at its No. 2 high on the Radio 
Songs chart; slips 3-4 on Streaming Songs, after four 
weeks at No. 1; and drops 2-5 on Digital Song Sales, 
after three weeks at No. 1.

“License” also wins the Hot 100’s top Airplay 
Gainer award for a seventh consecutive week, becom-
ing the first song to link such a streak since Pharrell’s 
“Happy” claimed the honor for eight straight weeks in 
February-March 2014.

Additionally, “License” is just the seventh single to 
have debuted at No. 1 on the Hot 100 and spent at least 
its first eight weeks on top. It’s the first to earn the dis-
tinction for an artist’s first No. 1 as the sole billed act.

Singles to Spend First Eight Weeks or More on Hot 

Olivia Rodrigo’s ‘Drivers License’ 
Leads Hot 100 for 8th Week,  

The Weeknd’s ‘Blinding Lights’  
Marks a Year in Top 10
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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BEST ACTRESS GOLDEN GLOBES WINNER
 

NEW SINGLE “TIGRESS & TWEED” FROM THE MOTION PICTURE SOUNDTRACK: 
THE UNITED STATES VS. BILLIE HOLIDAY OUT NOW !

BRAND NEW ALBUM COMING SOON!  

LOVE, YOUR WARNER RECORDS FAMILY 

THE UNITED STATES VS. BILLIE HOLIDAY
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100 at No. 1 
16 weeks, “One Sweet Day,” Mariah Carey & 
Boyz II Men, 1995-96 
14 weeks, “Candle in the Wind 
1997”/”Something About the Way You Look 
Tonight,” Elton John, 1997-98 
11 weeks, “God’s Plan,” Drake, 2018 
11 weeks, “I’ll Be Missing You,” Puff Daddy 
& Faith Evans feat. 112, 1997 
10 weeks, “Hello,” Adele, 2015-16 
8 weeks, “Drivers License,” Olivia Rodrigo, 
2021 
8 weeks, “Fantasy,” Mariah Carey, 1995

Cardi B’s “Up” keeps at its No. 2 high on 
the Hot 100; it debuted at the runner-up 
spot three weeks ago. It returns for a second 
week atop Streaming Songs (23.9 million, 
down 1%), repeats at No. 4 on Digital Song 
Sales (10,000, up 9%) and climbs 33-28 on 
Radio Songs (27.4 million, up 19%).

“Up” posts a third week at No. 1 on both 
the Hot R&B/Hip-Hop Songs and Hot 
Rap Songs charts, which employ the same 
methodology as the Hot 100.

The Weeknd’s “Blinding Lights” rebounds 
5-3 on the Hot 100. The smash spent four 
weeks at No. 1 last April-May, eventually 
finishing as the Hot 100’s top hit of all of 
2020, and adds a record-extending 52nd 
week in the top 10, becoming the first song 
in the history of the chart (which began 
Aug. 4, 1958) to total a full year’s time in the 
top 10. After debuting at No. 11 on the chart 
dated Nov. 14, 2019, it reached the top 10 

on Feb. 29, 2020, and has spent all but two 
frames in the top tier since (ranking at Nos. 
11 and 18 for two weeks in December).

Here’s an updated look at the songs that 
have spent the most time in the Hot 100’s 
top 10.

Most Weeks in Billboard Hot 100’s Top 10 
52, “Blinding Lights,” The Weeknd, 2020-21 
39, “Circles,” Post Malone, 2019-20 
33, “Sunflower (Spider-Man: Into the 
Spider-Verse),” Post Malone & Swae Lee, 
2018-19 
33, “Girls Like You,” Maroon 5 feat. Cardi B, 
2018-19 
33, “Shape of You,” Ed Sheeran, 2017 
32, “Sicko Mode,” Travis Scott, 2018-19 
32, “Closer,” The Chainsmokers feat. Halsey, 
2016-17 
32, “How Do I Live,” LeAnn Rimes, 1997-98 
31, “Uptown Funk!,” Mark Ronson feat. 
Bruno Mars, 2014-15 
30, “Bad Guy,” Billie Eilish, 2019 
30, “Smooth,” Santana feat. Rob Thomas, 
1999-2000

Meanwhile, “Lights” ties for the most 
time totaled in the Hot 100’s top three, 21 
weeks, equaling the sums of The Chain-
smokers’ “Closer” and Mark Ronson’s 
“Uptown Funk!”

Further, “Lights” achieves a record-pad-
ding 43rd week in the Hot 100’s top five (no 
other song has logged more than 27 weeks 
in the region) and becomes one of just nine 
hits to have totaled at least 65 weeks on the 

chart overall, and the first since OneRepub-
lic’s “Counting Stars” wrapped a 68-week 
run in October 2014. Imagine Dragons’ 
“Radioactive” spent a record 87 weeks on 
the Hot 100 in 2012-14.

“Lights” also notches a record-extending 
48th week at No. 1 on the multi-metric Hot 
R&B Songs chart.

Ariana Grande’s “34+35” holds at No. 4 on 
the Hot 100, two weeks after it revisited its 
No. 2 peak (sparked by the Feb. 12 pre-
miere of its official video starring Grande, 
Doja Cat and Megan Thee Stallion).

Chris Brown and Young Thug’s “Go 
Crazy” dips to No. 5 from its No. 3 Hot 100 
high and tallies an eighth week atop Radio 
Songs (74.7 million in audience, down 5%).

The Weeknd’s other current Hot 100 
top 10, “Save Your Tears,” is steady at No. 
6, two weeks after reaching its No. 4 high. 
It becomes his 11th top 10 on Radio Songs 
(13-10; 42.9 million, up 6%), where, to note 
yet another superlative, “Blinding Lights” 
reigned for a record 26 weeks in April-
October 2020.

24kGoldn’s “Mood,” featuring Iann 
Dior, is stationary at No. 7 on the Hot 100, 
after eight nonconsecutive weeks at No. 1 
in October through mid-January. It rules 
the multi-metric Hot Rock & Alternative 
Songs and Hot Alternative Songs charts 
for a 27th week each.

Rounding out the Hot 100’s top 10, 
Lil Tjay’s “Calling My Phone,” featuring 
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6LACK, holds at No. 8, two weeks after it 
launched at No. 3; Pop Smoke’s “What You 
Know Bout Love” re-enters the region at 
a new No. 9 high, up from No. 11; and Dua 
Lipa’s “Levitating,” featuring DaBaby, keeps 
at No. 10, after hitting No. 5.

Again, for all chart news, you can follow 
@billboard and @billboardcharts on both 
Twitter and Instagram and all charts (dated 
March 13), including the Hot 100 in its en-
tirety, will refresh on Billboard.com tomor-
row (March 9). 

Morgan Wallen’s 
‘Dangerous’ Hits 
Eighth Week at 
No. 1 on Billboard 
200 Albums Chart
BY KEITH CAULFIELD

M
organ Wallen’s Dangerous: 
The Double Album continues to 
rule the Billboard 200 chart 
for an eighth week, all con-

secutively, after having bowed atop the tally 
seven weeks ago (chart dated Jan. 23). Dan-
gerous is now one of only six country albums 
that have spent at least eight weeks in total 
at No. 1.

Dangerous earned 82,000 equivalent 
album units in the U.S. in the week ending 
March 4 (down 7%), according to MRC 
Data.

The Billboard 200 chart ranks the most 
popular albums of the week in the U.S. based 
on multi-metric consumption as measured 
in equivalent album units. Units comprise 
album sales, track equivalent albums (TEA) 
and streaming equivalent albums (SEA). 
Each unit equals one album sale, or 10 indi-
vidual tracks sold from an album, or 3,750 
ad-supported or 1,250 paid/subscription 
on-demand official audio and video streams 
generated by songs from an album. The new 
March 13, 2021-dated chart (where Dan-
gerous is No. 1 for an eighth week) will be 
posted in full on Billboard’s website on 

March 9. For all chart news, follow @bill-
board and @billboardcharts on both Twitter 
and Instagram.

Of Dangerous’ 82,000 equivalent album 
units earned in the tracking week ending 
Feb. 25, SEA units comprise 75,000 (down 
7%, equaling 103.33 million on-demand 
streams of the album’s songs), album sales 
comprise 6,000 (down 4%) and TEA units 
comprise 1,000 (down 13%).

Dangerous now ties Taylor Swift’s 
2020 album Folklore for the second-most 
weeks at No. 1 on the Billboard 200 in 
the last five years — among albums of all 
genres. Each has tallied eight weeks at No. 
1. Drake’s Views has the most weeks at No. 1 
in the last five years, with 13 nonconsecutive 
weeks at No. 1 (all in 2016).

Dangerous continues to move up the list 
of country albums with the most weeks at 
No. 1 on the Billboard 200, since the chart 
began publishing on a regular weekly basis 
in March of 1956. (Country albums are 
defined as those that have charted on Bill-
board’s Top Country Albums chart.) Dan-
gerous is also the only country set to spend 
its first eight weeks on the chart at No. 1.

Country Albums With Most Weeks at 
No. 1 on Billboard 200:

Artist, Title, Weeks at No. 1 (Year[s]) 
Garth Brooks, Ropin’ the Wind, 18 (1991-92) 
Billy Ray Cyrus, Some Gave All, 17 (1992) 
Taylor Swift, Fearless, 11 (2008-09) 
Garth Brooks, The Hits, eight (1995) 
Eagles, Hotel California, eight (1977) 
Morgan Wallen, Dangerous: The Double 
Album, eight to-date (2021)

For the third week in a row, no albums de-
but in the top 10 on the Billboard 200. The 
chart last housed top 10 arrivals on the Feb. 
20-dated list, when Foo Fighters’ Medicine 
at Midnight and Pooh Shiesty’s Sheisty Sea-
son debuted at Nos. 3 and 4, respectively.

The last time the chart went without top 
10 debuts for three straight weeks in Janu-
ary of 2019 on the Jan. 12, 19 and 26-dated 
charts (thanks to a quiet post-Christmas 
release schedule). The last time the top 10 
was absent of debuts for three weeks in a 
row outside of the post-Christmas period was 
on the charts dated Dec. 16, 23 and 30, 2000 
(when the chart ranked titles only by album 
sales, before it transitioned to a multi-

metric consumption ranking in December 
2014). In 2000, the only album released af-
ter Thanksgiving (Nov. 23) to bow in the top 
10 was Snoop Dogg’s Tha Last Meal, which 
was released on Dec. 19 and debuted at No. 9 
on the Jan. 6, 2001-dated chart.

Back on the new Billboard 200, The 
Weeknd’s compilation album The High-
lights rises 12-2, matching its peak, with 
52,000 equivalent album units earned (up 
96%). The set includes many of the art-
ist’s best-known hits, including “Blinding 
Lights” and “Save Your Tears” — both of 
which are also on his last studio album, 
2020’s After Hours.

On the latest chart, the TEA and SEA 
units for both songs contribute to The 
Highlights, as a song’s activity is assigned 
to the artist’s album with the most sales in 
a week. (The Highlights sold 3,000 cop-
ies in the latest tracking week, while After 
Hours sold 2,000.) A week ago, the TEA and 
SEA for both songs were directed to After 
Hours (which in that frame outsold The 
Highlights 3,000 to 2,000). In turn, with the 
songs’ activity moving to The Highlights, 
the After Hours album moves 6-163.

Pop Smoke’s former No. 1 Shoot for the 
Stars Aim for the Moon is a non-mover 
at No. 3 with 42,000 (down 1%), Pooh 
Sheisty’s Sheisty Season climbs 5-4 with 
36,000 (down 4%) and Lil Durk’s The 
Voice dips 4-5 with 36,000 (down 7%).

A pair of former No. 1s are next, as Ariana 
Grande’s Positions falls 2-6 with 32,000 
units (down 34%) and Lil Baby My Turn ris-
es 10-7 with 30,000 units (up 4%). Dua 
Lipa’s Future Nostalgia is steady at No. 8 
with 29,000 units (down 2%), Luke Combs’ 
former chart-topper What You See Is What 
You Get is stationary at No. 9 with 28,000 
units (down 2%) and Juice WRLD’s former 
leader Legends Never Die is up 11-10 with 
27,000 units (down 2%). 
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TOP MUSIC LAWYERS
2 0 2 1

Behind every artist, songwriter and music produc-
er is a trusted group of advisers who provide 
guidance, advice and negotiate deals. Billboard’s 
6th annual Top Music Lawyers list will recognize 
the biggest names and most prominent legal 
minds in the world of music and 
entertainment law. They are the deal makers 
behind 
the major contracts and lawsuits in the music 
industry.
 
This feature will also include a round-up of top law 
schools attended by the notable alumni on the 
Top Music Lawyer list.
 
Please join Billboard in congratulating this year’s 
music power lawyers. Advertise and position your 
law firm to the decision makers in the industry who 
are always in need for the best legal counsel.

C O N T A C T S
Joe Maimone
201.301.5933 | joe.maimone@mrcentertainment.com

Lee Ann Photoglo
615.376.7931 | laphotoglo@gmail.com

Cynthia Mellow
615.352,0265 | cmellow.billboard@gmail.com
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786.586.4901 | marciaolival29@gmail.com

Gene Smith
973.452.3528 | eugenebillboard@gmail.com

Ryan O’Donnell 
+447843437176 | ryan.odonnell@mrcentertainment.com



New Annenberg 
Study Shows 
‘No Meaningful’ 
Change For 
Women in 
Recorded Music
BY TAYLOR MIMS

I
n honor of International Women’s 
Day, USC’s Annenberg Inclusion Ini-
tiative has released a study on women 
in recorded music that leaves little to 

celebrate.
The fourth annual iteration of the “Inclu-

sion in the Recording Studio?” report con-
ducted by Dr. Stacy L. Smith and the USC 
Annenberg Inclusion Initiative with funding 
from Spotify reveals that there has been 
no significant improvements for women in 
recorded music in the last nine years.

As in previous years, the study includes 
an assessment of gender and race/ethnicity 
for artists, songwriters, and producers ap-
pearing on the Billboard Hot 100 Year-End 
Charts from 2012 to 2020. The study also 
provides an update on the percentage of 
women nominated for a Grammy award in 
the categories of Record of the Year, Album 
of the Year, Song of the Year, Producer of the 
Year, and Best New Artist for the past nine 
years.

According to the study, women were 
21.6% of all artists on the Billboard Hot 100 
Year-End Charts across the past nine years 
and represented only 20.2% of artists on 
the chart in 2020. The numbers from 2020 
reflect that there has been no meaningful 
or sustained increase in the percentage of 
women artists in nearly a decade.

“To create change, folks have to be 
intentional,” Dr. Smith tells Billboard. “They 
have to be transparent and they have to 
hold themselves accountable about what 
works and what doesn’t work. So until we 
see companies, artists and the teams around 
them change their thought processes about 

[diversity and inclusion] work, we won’t see 
these numbers change.”

Women who appeared on the chart were 
most likely to be solo acts (30%) and even 
fewer appeared as duos (7.1%) or in bands 
(7.3%). Notably, 45.1% of all women artists 
were from underrepresented racial/ethnic 
groups, as were 47.3% of artists who were 
men. While it may seem like the biggest 
names in popular music are often women, 
Dr. Smith says the disparity with the charts 
is the availability heuristic which is a mental 
shortcut that relies on immediate examples 
that come to mind.

“If you hear talented artist and you 
think Adele, Taylor Swift or Beyonce, you 
are going to overestimate the frequency of 
that class. You’re going to think women are 
thriving on the charts when they really hold 
less than a quarter of the positions on the 
Hot 100,” says Smith.

As for the prevalence of artists from 
underrepresented racial or ethnic groups, 
more than half (59%) of all artists in 2020 
were underrepresented, as were 46.7% of 
all artists in the nine-year sample. Last year 
capped off a steady increase from 2013, 
when the percentage of underrepresented 
artists was 31.2%. Underrepresented artists 
were most likely to appear on the charts in 
the genres of R&B/soul (92.1%), hip-hop/
rap (87.3%) and pop (36.3%).

“People of color are driving the charts in 
music,” says Smith. “From 2017 forward, 
over half of all artists come from an under-
represented racial or ethnic group. Film and 
television - they didn’t get the memo.”

Representation for women is even more 
bleak behind the scenes. In 2020, 12.9% of 
songwriters were women, which is consis-
tent with the 12.6% of women songwriters 
across 900 songs for the past nine years—a 
ratio of seven men to every one woman 
songwriter. The percentage of women of 
color working as songwriters declined from 
the peak reached the previous year (14.4% 
in 2019), but still represents an increase 
from 2012. The study also shows that the 
top 11 men songwriters were responsible for 
writing 22.5% of the songs in the 813-song 
sample.

For 2020, there were 198 producers cred-
ited with 98% being men and 2% women. 

Across the six-year sample, a total of 1,291 
producers were credited. Of these, 97.4% of 
producers were men and 2.6% were women. 
That ratio comes out to 38 men for everyone 
one woman.

A Producer “is a leadership position just 
like in film, the director is the leader,” says 
Smith on the lack of female producers. 
“Leadership is both gendered and racialized 
in ways that shut out individuals with talent 
from having access and opportunity.”

Launched in 2019 by the Annenberg 
Inclusion Initiative and the Grammys, the 
Women in the Mix program asked artists 
to “consider” at least two women when 
selecting producers or engineers. Of the 
38 Women in the Mix pledge-takers who 
worked on a song that appeared on the Bill-
board Hot 100 Year End Chart in 2020, none 
were credited with a woman producer. Only 
one person (Ariana Grande) worked with 
a woman engineer—herself—on a song that 
made it onto the year-end chart in 2020. 
While pledge-takers may have worked with 
women producers and engineers on other 
songs, they did not do so on the year’s most 
popular music.

“That’s condemning,” Smith says of the 
pledge she says “failed” since it did not 
result in access and opportunity for more 
women. “Being performative doesn’t have 
lasting dividends for diversity and inclusion 
work. If [the music industry] want to take 
this seriously, they need to do the hard work 
by being transparent, doing an internal audit 
and setting goals to creating a pathway to 
achieve those goals.”

Out of the 33 women credited as a pro-
ducer across the six years studied, nine were 
women of color. Only one woman of color 
was credited as a producer in 2020. Mariah 
Carey received a producing credit for “All I 
Want for Christmas is You” — a song first re-
leased in 1994. Thus, no woman of color was 
credited as a producer on a song released in 
2020 that made the Hot 100 Year End Chart 
in the same year.

The study also looked into the Grammy 
nominations between 2013 and 2021 and 
found that out of 1,359 individuals nomi-
nated for an award 13.4% were women 
and 86.6% were men. This is a ratio of 
6.5 men nominated for every one woman 

 Page 7 of 29

IN BRIEF

https://www.billboard.com/author/taylor-mims
https://www.billboard.com/music/adele
https://www.billboard.com/music/taylor-swift
https://www.billboard.com/music/beyonce
https://www.billboard.com/music/ariana-grande
https://www.billboard.com/music/mariah-carey
https://www.billboard.com/music/mariah-carey


    
ISSUE DATE  4/24  |   AD CLOSE  4/14  |   MATERIALS DUE  4/15

PRIMARY WAVE 15TH ANNIVERSARY
2 0 2 1

On April 24, Billboard will salute Primary Wave Music on its 15th 
anniversary. 

Founded in 2006, Primary Wave Music is home to some of the 
most iconic songwriters and artists across the history of recorded 
music including Bob Marley, Stevie Nicks, Frankie Valli & the Four 
Seasons, Smokey Robinson, Whitney Houston, Burt Bacharach, 
Olivia Newton-John, and many more. 

 With offices in New York, Los Angeles, Austin, Nashville and 
London, Primary Wave Music has embraced an entrepreneurial 
spirit, offering and executing proactive one-of-a-kind ideas, 
unique services and marketing campaigns for our artists.  Primary 
Wave has earned a stellar reputation for being forward thinking 
and re-introducing classic artists and their music into the modern 
marketplace as well as nurturing young talent to become legends 
themselves.  This success is based upon their team of seasoned 
and creative executives collaboratively working together closely 
with our artists as partners.  As a company, Primary Wave strives 
for excellence in the pursuit of iconic artists and catalogs that not 
only reflect great artistry, but moments of culture.

C O N T A C T S
Joe Maimone
201.301.5933 | joe.maimone@mrcentertainment.com

Lee Ann Photoglo
615.376.7931 | laphotoglo@gmail.com

Cynthia Mellow
615.352,0265 | cmellow.billboard@gmail.com

Marcia Olival 
786.586.4901 | marciaolival29@gmail.com

Gene Smith
973.452.3528 | eugenebillboard@gmail.com

Debra Fink
213.448.5157 | debra.fink@mrcentertainment.com

Ryan O’Donnell 
+447843437176 | ryan.odonnell@mrcentertainment.com



nominee. From 2020 to 2021, the percent-
age of women Grammy nominees increased 
significantly and reached a nine-year high 
as 28.1% of nominees were women. There 
were nearly four times as many women 
nominated for a Grammy Award in 2021 in 
the five major categories evaluated as there 
were in 2013. Women were most likely to be 
nominated for the Best New Artist award, 
followed by Song of the Year. only 1 woman 
has been nominated for Producer of the 
Year across the entire sample.

Of the 182 women nominated in the past 
nine years, 61.5% were white and 38.5% 
were from underrepresented racial/ethnic 
groups. In all but one category, women 
of color were less likely than their white 
counterparts to be nominated for a Grammy 
Award.

“There has been some work done at the 
Recording Academy. There was the task 
force with Tina Tchen of Time’s Up and 
I think you are seeing some of the yield of 
that task force,” says Smith. “I am hopeful 
that we will see another uptick next in year 
[in all representation at the Grammys], but 
it needs to reflect the broader ecosystem of 
what consumers and audiences want.” 

Music’s First 
Blockchain 
Ticketer Big  
Neon Has Run  
Out of Money
BY DAVE BROOKS

B
ig Neon was billed as music’s first 
blockchain ticketing company 
when it launched at the end 
of 2018 and announced plans 

top become a token-based system by 2020 
and the eventual “spiritual successor” to 
Ticketfly. But 27 months after launch-
ing, the mobile-based ticketing system has 
run out of money and is now shutting its 
doors, co-founders Dan Teree and Ryan 
O’Connor confirm to Billboard.

Earlier this week, Teree and O’Connor 
sent to a note to venue clients like the 
Midway and Bimbo’s 365 in San Francisco, 
the Gas Monkey in Dallas and The Exit/In 
in Nashville announcing Big Neon’s plans to 
close effective March 30.

“It is with great regret that Big Neon has 
decided to cease operations,” the letter read. 
“This was an extremely difficult decision for 
the Big Neon team. Our goal was to build 
a new type of ticketing company based on 
a mobile-centric approach. Unfortunately, 
growing an early stage company in the cur-
rent COVID environment was untenable.”

Big Neon was billed as a blockchain 
ticketing company when it was launched 
in December 2018, with plans to utilize 
the Tari blockchain protocol, which Teree 
developed with cryptocurrency pioneer Ric-
cardo “fluffypony” Spagni and entrepre-
neur Naveen Jain. But those plans never 
materialized and instead Big Neon operated 
like a traditional software based system for 
the past two years. With backgrounds at 
Ticketfly — Teree was a co-founder, while 
O’Connor previously served as business 
development director — the men generated 
considerable buzz around their plans for 
tech-focused ticketing company similar to 
the Ticketfly system, which parent company 
Eventbrite shut down in 2019 following a 
2017 purchase.

But Big Neon never made the planned 
2020 shift to the Tori protocol and strug-
gled with liquidity challenges during the 
COVID-19 pandemic as the live events 
business ground to a halt, leaving Teree 
and O’Connor without any revenue.

“The opportunity to build Big Neon was a 
gift,” O’Connor says. “That said, the ongoing 
uncertainty of COVID combined with the 
need to raise substantial sums of capital to 
play in the live music space made for tough 
headwinds. This is ultimately the best move 
for all.”

Teree co-founder Andrew Dreskin left 
Eventbrite in 2019 and is now working on a 
technology project called Fly Machine.

“I think many of the priorities we were 
committed to will show up in other ticket-
ing platforms in the not-so-distant future, 
particularly in the form of mobile-only 
tickets and building a memorable app-based 

experience for consumers,” Teree says. “We 
are technology builders and it sucks when 
you don’t get to build cool things. I guess it’s 
not that different than what countless artists 
and bands are going through right now!”

In their letter to clients, Teree and 
O’Connor released their clients from their 
contracts and laid out plans for any tickets 
to future events remaining on the Big Neon 
to either be paid out or refunded. Several 
clients contacted by Billboard said they had 
been approached by new ticketing compa-
nies offering their services. 

Snap’s New Pact 
With DistroKid 
Lets Artists 
License Music 
to Snapchat: 
Exclusive
BY TATIANA CIRISANO

S
napchat parent Snap Inc. has 
struck a multi-year partnership 
with independent digital distribu-
tor DistroKid, adding more music 

for Snapchat’s 265 million daily active users 
to soundtrack the 5 billion photo and video 
posts created on the platform every day.

Under the partnership kicking off today 
(March 8), DistroKid artists who own 100% 
of their sound recording and publishing 
rights can opt to distribute their music to 
Snapchat, marking the first time a distribu-
tor has enabled artists to independently 
grant these rights to a social platform like 
Snapchat, and get paid for doing so. The 
songs will be available for use in Snap-
chat music-based creative tools including 
“Sounds,” which launched in October to let 
users add music from the platform’s library 
to video posts, as well as to soundtrack aug-
mented reality “lenses,” Snapchat’s version 
of an Instagram filter.

“With DistroKid, independent artists ev-
erywhere now have an easy way to get their 
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music into Snapchat,” DistroKid founder 
and CEO Philip Kaplan said. “We’re excited 
to partner with Snapchat, and introduce 
millions of new tracks to millions of Snap-
chat users.”

Added Snap global head of music partner-
ships Ted Suh: “We’re thrilled to partner 
with DistroKid to integrate their artists into 
our new music-based creative tools [...] and 
see the significant impact it has for music 
creators and the industry. It’s been excit-
ing to see Snapchatters use our camera to 
discover and engage with new music in their 
conversations with real friends.”

Snap has previously announced music 
licensing deals with Warner Music Group 
and its publishing arm Warner Chappell 
Music, Universal Music Group, Merlin, the 
National Music Publishers’ Association, 
Kobalt and BMG Music Publishing.

Snapchat reaches 90% of all people aged 
13 to 24 and 75% of all those aged 13 to 34 
in the U.S., U.K., France, Australia and the 
Netherlands, according to a Snap spokes-
person. With today’s announcement, Snap 
is also releasing statistics for the first time 
to illustrate how making a song available to 
those users through Sounds can help kick-
start an independent artist’s career.

In late January, emerging pop artist 
WOLF worked with Snapchat to license 
her October release “Hoops” for the Sounds 
library, where Snapchat highlighted it as 
a “featured” song. One month later, the 
song had been used in 3.5 million videos, 
commanding 148 million cumulative views 
in the same time period, according to the 
spokesperson, and the track now has 2.4 
million plays on Spotify.

“The way Snapchat has come in to 
support me is unreal,” WOLF’s Julia 
Wolf tells Billboard. “When they fea-
tured Hoops, we were all taken aback by the 
immediate increase in streams and Shazams 
we saw. Seeing people react so positively to 
the music felt like a dream.”

Nearly half of the videos created with 
“Hoops” were sent via direct message, 
which Snap hopes to mean that users are 
sharing music discoveries with friends 
through Snapchat. When another user 
views a post incorporating Sounds, they 
can swipe up for the song information and 

click a button to listen to the full song on the 
streaming platform of their choice.

As short-form video continues to domi-
nate the content business, Snap has steadily 
rolled out new features to preserve its 
place in the video market. In November, 
Snapchat launched TikTok competitor 
Spotlight, an entertainment platform for 
user-generated content which surfaces 
users’ public posts. As of January, Snap says 
that Spotlight has more than 100 million 
monthly active users.

Meanwhile, last week, DistroKid also 
announced a partnership with livestream-
ing platform Twitch to fast-track musicians 
to “affiliate” status on the platform, which 
unlocks monetization features like channel 
subscriptions, bits and ad revenue sharing. 

BTS & Taylor  
Swift Among 
22 Artists Set to 
Perform on 2021 
Grammy Awards
BY PAUL GREIN

T
he Grammys, like most awards 
shows, usually trickle out per-
former announcements, but the 
Recording Academy decided this 

year to announce them in one fell swoop. 
Artists set to perform on the 63rd annual 
Grammy Awards on March 14 include Dua 
Lipa, Roddy Ricch and Taylor Swift, who 
were among the year’s top nominees, with 
six nods each.

So far, the year’s top nominee with nine 
nods, Beyoncé, is not slated to perform.

Other performers set for Music’s Biggest 
Night are Bad Bunny, Black Pumas, Cardi 
B, BTS, Brandi Carlile, DaBaby, Doja Cat, 
Billie Eilish, Mickey Guyton, Haim, Brittany 
Howard, Miranda Lambert, Lil Baby, Chris 
Martin, John Mayer, Megan Thee Stallion, 
Maren Morris, Post Malone and Harry 
Styles.

Hosted by Trevor Noah, the show will be 

held at the Los Angeles Convention Center 
and its surroundings. All performances will 
emanate from there, though the Grammys 
will make use of other venues for the read-
ing of nominations and announcement of 
winners in various categories.

This will be Swift’s seventh performance 
on the Grammy telecast and her first in five 
years. She is widely expected to win album 
of the year for the third time with her hit 
album Folklore.

This will be the sixth performance for 
both Martin (counting Coldplay) and Mayer; 
the fifth for Lambert; the third for Cardi B 
and Morris; and the second for Carlile, Eil-
ish, Howard, Lipa and Post Malone.

Half of the acts on the show will be mak-
ing their Grammy telecast performance 
debuts — a milestone event in an artist’s ca-
reer. The first-timers are Bad Bunny, Black 
Pumas, BTS, DaBaby, Doja Cat, Guyton, 
Haim, Lil Baby, Megan Thee Stallion, Ricch 
and Styles.

All of the album of the year nominees are 
set to perform except Jhené Aiko and Jacob 
Collier, the young, genre-bending performer 
whose album of the year nod was one of 
the biggest surprises when the nomina-
tions were announced on Nov. 24 — outside 
of The Weeknd’s complete shutout. Aiko 
will be hosting (but not performing on) the 
Premiere Ceremony that afternoon, where 
the vast majority of Grammys are presented. 
(Album of the year nominee Coldplay is not 
performing, but the band’s lead singer is.)

All of the record of the year nominees 
are set to perform except Beyoncé, who is 
nominated for both her socially conscious 
solo hit “Black Parade” and “Savage,” her 
Hot 100-topping collab with Megan Thee 
Stallion.

Even though Beyoncé and her husband, 
Jay-Z, are among the top nominees and win-
ners in Grammy history, they haven’t been 
especially successful in the celebrated “Big 
Four” categories — album, record and song 
of the year plus best new artist. Beyoncé 
won song of the year 11 years ago for “Single 
Ladies (Put a Ring On It),” but that’s the 
only win in these marquee categories for 
music’s top couple. This year, Beyoncé has a 
good chance of winning both record of the 
year (for “Savage”) and song of the year (for 
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“Black Parade”).
Doja Cat and Megan Thee Stallion are the 

only best new artist candidates who are set 
to perform.

All of the performers are current nomi-
nees except Cardi B and Mayer.

Of the 22 performers, 11 are female solo 
artists; a 12th performer is a female group, 
Haim.

Nine of the performers are Black — count-
ing the mixed-race duo Black Pumas. There 
is one Latin performer (Bad Bunny) and one 
Asian performer (BTS).

The telecast will pay tribute to indepen-
dent venues, which have been hard hit by 
the COVID-19 pandemic. Various categories 
will be presented by club workers, including 
bartenders and box office managers, from 
The Troubadour (Los Angeles), The Hotel 
Café (Los Angeles), The Apollo Theater 
(New York City) and The Station Inn (Nash-
ville).

The use of multiple venues will allow 
social distancing. The Academy of Coun-
try Music used a similar strategy last year 
(which it is repeating this year), with 
performances from three iconic Nashville 
venues: the Grand Ole Opry House, Ryman 
Auditorium and The Bluebird Café. At the 
Grammys, though, these other venues will 
not be used for performances.

The show will include sequences shot 
inside the Los Angeles Convention Center, 
as well as on the venue’s outside deck and 
on streets surrounding the venue, including 
Chick Hearn Way, LA Live Way and Georgia 
Street. In some cases, Staples Center, the 
Grammys’ usual home, will be visible in the 
background.

The Recording Academy promises “Art-
ists will be coming together, while still 
safely apart, to play music for each other as 
a community and celebrate the music that 
unites us all.”

This will be the first Grammy telecast 
since Ken Ehrlich wound up a 40-year run 
as the show’s producer or executive produc-
er. It will also be the first show with Noah 
as host. Jon Stewart, Noah’s predecessor as 
host of Comedy Central’s The Daily Show, 
hosted the Grammys twice, in 2001-02.

Fulwell 73 Productions will produce the 
telecast for the Recording Academy. Ben 

Winston is executive producer, Jesse Collins 
and Raj Kapoor are co-executive produc-
ers, Fatima Robinson, Josie Cliff, and David 
Wild are producers, Patrick Menton is talent 
producer, and Hamish Hamilton is director. 
Wild is also one of the show’s writers.

The telecast will air live on Sunday, 
March 14, at 8 p.m. ET/5 p.m. PT on CBS. 
The show will also be available to stream 
live and on demand on Paramount+. 

Roc Nation 
Wins $12M 
Insurance Claim 
Over Maroon 5 
Manager’s Death
BY CLAUDIA ROSENBAUM

R
oc Nation has won a $12 mil-
lion lawsuit against Texas-based 
insurance provider Houston 
Casualty Company (HCC) for 

failing to pay out a “key man insurance 
policy” on Maroon 5’s late manager Jordan 
Feldstein.

Feldstein, older brother of actors Jonah 
Hill and Beanie Feldstein, was the co-
founder and CEO of Career Artist Manage-
ment (CAM) where he principally managed 
Maroon 5 and Adam Levine, his childhood 
friend. He died unexpectedly of natural 
causes at the age of 40 on Dec. 22, 2017, a 
day after Roc Nation paid the premium on 
his insurance policy with HCC.

Roc Nation obtained the policy on Feld-
stein as part of its 2016 purchase of a 49% 
ownership interest in CAM. Because of 
Feldstein’s importance to CAM, he and Roc 
Nation agreed in their purchase contract to 
obtain insurance protecting Roc Nation’s 
investment should Feldstein die or become 
disabled, according to court papers. Roc 
Nation purchased the “key man insurance 
policy” from HCC in 2016 and renewed the 
policy on Dec. 21, 2017, making it effective 
from Dec. 15, 2017, onward.

Feldstein died suddenly from a pulmonary 

embolism, with the Los Angeles Medical 
Examiner declaring his cause of death as 
natural. But HCC denied paying out Roc 
Nation’s claim and Roc Nation responded 
by suing in U.S. District Court Southern 
District of New York on Jan. 18, 2019, for 
wrongfully denying insurance coverage.

HCC argued in court papers that Roc 
Nation was precluded from any recovery 
because the company failed to cooper-
ate with HCC’s investigation of the claim 
— a contention that Roc Nation denied. 
HCC also argued that the policy language 
required the insurance payment be reduced 
by all future profits that could have been 
traceable to Feldstein’s services. To this, Roc 
Nation’s legal team argued that the policy’s 
plain language outlines that it was entitled 
to recoup from HCC its full investment in 
CAM, minus any dividends it had received 
from CAM by the time Feldstein died.

Both sides debated over whether the 
meaning of “and/or,” writing “insured” 
rather than “insured person,” and whether 
misplaced words such as stating “Direct As-
certained Net Loss” rather than “Direct Net 
Ascertained loss” created other contractual 
meanings. HCC attorneys tried to convince 
the judge that term “generated” in the policy 
referred to revenue that Feldstein meant to 
set forth “to bring into existence.”

Ultimately, in a 52-page ruling issued 
Wednesday in U.S. District Court Southern 
District of New York, Judge Paul Engel-
mayer sided with Roc Nation finding it 
“complied with the overwhelming majority 
of HCC’s requests, and offered reasonable 
justifications when it failed to do so.” En-
gelmayer said he found Roc Nation submit-
ted extensive information in response to 
HCC’s “unreasonably broad” requests and 
had “only drawn the line when the requests 
[were] overtly irrelevant or not reasonably-
tailored. He also said that term “generated” 
referred to revenue that was generated and 
was not a “forward looking” meaning.

Engelmayer ruled that HCC must pay Roc 
Nation a $12,529,222 policy amount, minus 
any money generated by Feldstein while he 
was alive and performing services through 
December 22, 2017. Engelmayer, however, 
denied that any post-death revenue from 
artists formerly associated with Feldstein or 
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CAM needed to taken into account.
“Cases against insurance companies are 

complex and fact intensive,” says Scott Zol-
ke, a partner at Loeb & Loeb, not affiliated 
with the case. “It is incumbent upon the 
insurance company to say precisely what 
they’re covering, as opposed to using terms 
that can be interpreted a couple of different 
ways. And this was an instance where when 
you look at these terms that I want to say 
were conflicting, it clearly created an ambi-
guity, and that ambiguity is going to every 
time be interpreted against the insurance 
company and in favor of the insured.”

“It is of paramount importance to specifi-
cally and clearly say what you’re insuring.... 
It underscores the importance of actually 
reading what you’re signing. A typo leaves 
us with ambiguity and ambiguity leads to 
litigation.... If you don’t define precisely 
what you are insuring, then you’re leaving 
yourself subject to a differing view.”

Attorneys for Roc Nation and HCC did 
not respond to request for comment. 

Fully Vaccinated 
People Can 
Gather Inside 
Without Masks, 
CDC Says
BY ASSOCIATED PRESS

F
ully vaccinated Americans can 
gather with other vaccinated 
people indoors without wearing a 
mask or social distancing, accord-

ing to long-awaited guidance from federal 
health officials.

The recommendations also say that vac-
cinated people can come together in the 
same way — in a single household — with 
people considered at low-risk for severe 
disease, such as in the case of vaccinated 
grandparents visiting healthy children and 
grandchildren.

The Centers for Disease Control and Pre-
vention announced the guidance Monday.

The guidance is designed to address a 
growing demand, as more adults have been 
getting vaccinated and wondering if it gives 
them greater freedom to visit family mem-
bers, travel, or do other things like they did 
before the COVID-19 pandemic swept the 
world last year.

“With more and more people vaccinated 
each day, we are starting to turn a corner,” 
said CDC Director Dr. Rochelle Walensky.

During a press briefing Monday, she 
called the guidance a “first step” toward 
restoring normalcy in how people come 
together. She said more activities would be 
ok’d for vaccinated individuals once case-
loads and deaths decline, more Americans 
are vaccinated, and as more science emerges 
on the ability of those who have been vac-
cinated to get and spread the virus.

The CDC is continuing to recommend 
that fully vaccinated people still wear well-
fitted masks, avoid large gatherings, 
and physically distance themselves from 
others when out in public. The CDC also ad-
vised vaccinated people to get tested if they 
develop symptoms that could be related to 
COVID-19.

Officials say a person is considered fully 
vaccinated two weeks after receiving the 
last required dose of vaccine. About 31 mil-
lion Americans — or only about 9% of the 
U.S. population — have been fully vaccinated 
with a federally authorized COVID-19 vac-
cine so far, according to the CDC.

Authorized vaccine doses first became 
available in December, and they were 
products that required two doses spaced 
weeks apart. But since January, a small but 
growing number of Americans have been 
fully vaccinated, and have been asking ques-
tions like: Do I still have to wear a mask? 
Can I go to a bar now? Can I finally see my 
grandchildren?

The guidance was “welcome news to a 
nation that is understandably tired of the 
pandemic and longs to safely resume normal 
activities,” said Dr. Richard Besser, presi-
dent and CEO of the Robert Wood Johnson 
Foundation and a former acting director of 
the CDC.

“I hope that this new guidance provides 
the momentum for everyone to get vac-
cinated when they can and gives states 

the patience to follow the public health 
roadmap needed to reopen their economies 
and communities safely,” said Besser, in a 
statement.

But Dr. Leana Wen called the guidance 
“far too cautious.”

The CDC did not change its recommenda-
tions on travel, which discourages unneces-
sary travel and calls for getting tested within 
a few days of the trip. That could seem 
confusing to vaccinated people hoping to 
visit family across the country or abroad.

The new guidance also says nothing about 
going to restaurants or other places, even 
though governors are lifting restrictions on 
businesses, said Wen, an emergency physi-
cian and public health professor at George 
Washington University who was formerly 
Baltimore’s health commissioner.

“The CDC is missing a major opportunity 
to tie vaccination status with reopening 
guidance. By coming out with such limited 
guidance, they are missing the window to 
influence state and national policy,” Wen 
said, in an email.

The CDC guidance did not speak to 
people who may have gained some level of 
immunity from being infected, and recover-
ing from, the coronavirus. 

Apple Pairs With 
Common Sense  
to Make Kid-
Friendly Podcasts 
Easier to Find
BY CHRIS EGGERTSEN

A
pple Podcasts has partnered 
with Common Sense Media to 
make it easier for parents to find 
appropriate podcasting content 

for their children, the companies announced 
today.

Dubbed the Kids & Family experience, 
the curated podcasts will feature recom-
mendations by age group as well as thematic 
collections of new and popular shows across 
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topics and formats from creators including 
Tinkercast, American Public Media, Gen-Z 
Media, Pinna, Tumble, Highlights, WNYC 
Studios, Rebel Girls and Nickelodeon. Each 
show is selected by Common Sense Media 
using the same approach it has long brought 
to recommendations for TV, movies, books, 
games and apps.

At launch, the experience includes four 
thematic collections: Common Sense Media 
Picks, featuring “all-time favorites”; One 
More!, featuring “mysterious tales and 
action-packed dramas”; Kids Know Best, 
made up of shows selected by children; and 
Story Time, featuring “story-driven shows 
that transport kids into a world of imagina-
tion.”

Now available in the U.S., the Kids & 
Family experience will be updated monthly 
with new content and additional thematic 
collections around important historical and 
cultural moments including Women’s His-
tory Month and back to school season.

The Kids & Family experience is available 
at apple.com/showsforkids. 

Why All Your 
Favorite Artists 
Love Album of 
the Year Nominee 
Jacob Collier
BY JASON LIPSHUTZ

J
acob Collier knows what you’re 
thinking. He has heard it all: the 
memes, the think pieces, the “Who’s 
Jacob Collier?” tweets that flooded 

the internet following his album of the year 
Grammy Award nomination. “I saw a lot 
of it,” says Collier, his posh British accent 
slightly elongating. “And it’s fair.”

The 26-year-old is sitting in his home 
studio, surrounded by stacked keyboards, 
bass guitars, a ukulele and a Wurlitzer in 
the back room of his family’s North Lon-
don home. It’s the same spot where in 
November he heard his Grammy nomina-

tions announced, first for best arrangement 
(instrumental and vocals), then for best R&B 
performance. After that came the shortlist 
for the most coveted prize, album of the 
year — a mix including massive commer-
cial successes from Taylor Swift and Post 
Malone, as well as year-end-list darlings 
from HAIM and Dua Lipa. And then, 
sneaking in where odds-on favorites 
like The Weeknd’s After Hours and Lady 
Gaga’s Chromatica were expected, there 
was Collier’s Djesse Vol. 3: an electro-R&B 
magnum opus from a self-trained British 
prodigy who had previously won a Grammy 
for a jazzy a cappella arrangement of 
the Flintstones theme.

Collier’s team certainly wasn’t antici-
pating this; one of his managers was at a 
doctor’s appointment during the announce-
ment. But Collier himself was the most 
shellshocked, and says he needed a few days 
to fully process the news. “I mean, I would 
have expected The Weeknd to get nomi-
nated way before I would, and Gaga, and... 
everybody,” he says unflinchingly.

Album of the year contenders have 
historically included outliers, with art-
ists like Sara Bareilles, Sturgill Simp-
son and Brandi Carlile getting major 
profile boosts thanks to surprise nods. Last 
year, H.E.R. and Bon Iver competed on 
the strength of projects that didn’t crack 
the top 20 of the Billboard 200; this year, 
the deluxe edition of indie psych-soul 
duo Black Pumas’ self-titled album is 
nominated after spending just one week on 
the chart.

Still, there’s truly no nominee in recent 
memory quite like Collier’s Djesse Vol. 3. 
(The title is a phonetic spelling of his 
initials.) As he himself proudly recites, it’s 
the first release since 1963 to squeeze onto 
the ballot without having appeared on the 
albums chart. The set has earned 20,000 
equivalent album units since its August ar-
rival, according to MRC Data — well below 
the 1.27 million average of this year’s eight 
nominees.“I’m not the kind of artist who has 
had a massive hit single or one video that 
blew up,” says Collier, mussing his hair in 
the direction of one of his keyboard stacks. 
“I’ve allowed people to come in on their 
own terms, and I’ve never particularly asked 

for a huge spike of a moment.”
Collier has, however, had considerable 

help reaching this breakthrough, begin-
ning in October 2013, when he uploaded 
a cover of Stevie Wonder’s “Don’t You 
Worry ’Bout a Thing” to YouTube. By that 
point, the then 19-year-old had been using 
production software for over a decade, 
learned piano without any training and 
briefly studied at the Royal Academy of 
Music in London, where his mother teaches 
violin. In 2011, he started uploading clips 
showcasing his one-kid-band wizardry — 
feats of multitracking and harmonization 
that suggested a certain level of genius. His 
Wonder rendition made its way to Quincy 
Jones, via a friend’s emailed recommenda-
tion, the same day it was posted.

“It was apparent that this kid’s under-
standing of music theory, melody, harmony 
and improvisation was exactly where it 
needed to be,” says Jones. The legendary 
producer told Adam Fell, president of the 
Quincy Jones Productions management 
company, to find Collier and finalize a deal 
no matter what. Soon, Fell was on a Skype 
call with the teen and his mom, making 
the not-so-hard sell for why he might want 
to learn more from the producer who had 
worked with Miles, Michael and Aretha.

Mentorship from Jones proved to be the 
kind of golden ticket most aspiring musi-
cians can only dream of: Collier got to jam 
with Herbie Hancock at the Montreux 
Jazz Festival and perform “P.Y.T. (Pretty 
Young Thing)” during a private hang at 
the home of the man who had co-written 
and produced it. But Jones didn’t just lend 
his imprimatur to Collier — he has been a 
vocal advocate of his for years. “There was 
a period of time in Quincy’s life where he 
walked into every single meeting — it didn’t 
matter whether it was with Queen Rania of 
Jordan, Hillary Clinton or Donald Glover — 
and the first thing he would do is pull out 
his laptop and a Bluetooth speaker, and play 
Jacob’s video of ‘Don’t You Worry ’Bout 
a Thing,’ ” recalls Fell, who now manages 
Collier with Michael Peha. “And he would 
say, ‘Have you ever seen anything like this in 
your life? Because I haven’t.’ ”

As Collier’s recording career began in 
earnest — he harmonized with himself 
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and played every instrument on his 2016 
independent experimental jazz debut, In My 
Room — his circle of industry connections 
expanded accordingly. He hosted master 
classes at Berklee College of Music, teamed 
up with international orchestras while 
touring for In My Room, played with Phar-
rell Williams at Coachella and even 
helped Hans Zimmer finish the score to the 
2017 film The Boss Baby.

In 2018, Collier signed to Interscope in 
partnership with Hajanga and Decca for 
a four-part album series crystallizing his 
musical journey across genres. (“It’s rare to 
meet an artist who has a vividly clear un-
derstanding of what they want to do for the 
next four albums,” says Nick Groff, senior vp 
A&R at Interscope. Meanwhile, Tom Lewis, 
co-managing director of Decca Records, 
describes Collier as “one of the warmest, 
most engaging musical ambassadors on the 
planet.”) Djesse Vol. 3 is its most acces-
sible installment, the first time Collier’s 
jazz-centric sound veers toward a more 
recognizably neo-soul approach. It’s also his 
most collaborative and mainstream-leaning 
album to date, with Tori Kelly, Daniel 
Caesar, Jessie Reyez and T-Pain among 
the guest stars. “Jacob is the real GOAT,” 
says Ty Dolla $ign, who features on “All I 
Need” with Mahalia. (The song got Collier 
his R&B performance nod.) “He plays every-
thing, sings his ass off and writes incredible 
songs.”

That kind of reverence from the artist 
community, one in which Collier is increas-
ingly embedded, could partially explain his 
seemingly out-of-nowhere album of the year 
nomination. And although Jones says he 
didn’t lobby for Djesse Vol. 3 — “As with any 
registered Grammy voting member, I voted!” 
— he had certainly set a crucial foundation 
for the wider industry to champion Collier’s 
virtuoso appeal.

“I don’t think a lot of people quite real-
ize that the Grammys is not a popularity 
contest,” says Fell, pointing out that in order 
to vote, Recording Academy members must 
have credits on at least six commercially 
available tracks on a physical release or 12 
on a digital album. “That group of musicians 
— engineers, producers, musicians contrib-
uting to the music ecosystem — they are 

who decides. Where does Jacob resonate? I 
think it’s with that audience.”

And that audience will likely only grow 
from here. SZA discovered Collier one night 
scrolling through Instagram and ended up 
spending hours watching his YouTube vid-
eos, awestruck. She soon asked him to co-
write and provide backing vocals for her sin-
gle “Good Days.” “I knew he could elevate 
it because he did that with everything,” she 
says. “I asked him to section it, and he sent it 
back literally in no time. He was like, ‘I don’t 
know if this is what you were thinking of,’ 
and I was like, ‘Ahhh! Don’t do anything, it’s 
perfect!’ ” It became the R&B star’s highest-
charting solo single to date, reaching No. 9 
on the Billboard Hot 100 in January.

Regardless of what happens on Grammy 
night, those kinds of collaborations could 
become a regular thing for a wunderkind 
previously unknown to the pop world. 
“Partners had been like, ‘We love him, but 
it’s not the right time to make this happen,’ ” 
recalls co-manager Peha. “That obviously 
has changed. Now they’re like, ‘Let’s make 
this happen.’ ”

This article originally appeared in the 
March 13, 2021, issue of Billboard. 

Grimes Signs 
to Columbia 
Records: Exclusive
BY COLIN STUTZ

G
rimes has signed with Columbia 
Records, a source tells Billboard. 
This marks her first foray into 
the major label system, having 

released albums only on independent labels 
previously.

After releasing two albums in 2010 on 
Canadian indie Arbutus Records, Grimes’ 
last three albums were released on 4AD 
— Visions (2012), Art Angels (2015) and Miss 
Anthropocene (2020). Collectively these 
projects have earned 736,000 album con-
sumption units, of which 307,000 are in al-
bum sales and 554 million on-demand song 
streams in the U.S., according to MRC Data.

Reps for Grimes and Columbia Records 
declined to comment.

Although Grimes’ popularity has grown 
both as an artist and celebrity figure (she 
shares a child with Elon Musk), her music 
has not yet broken through to the main-
stream in a demonstrable way. Visions in 
2012 entered the all-genre Billboard 
200 chart at No. 98 and the Top Alterna-
tive Albums chart at No. 17. Art Angeles in 
2015 landed at No. 36 on the Billboard 200 
and topped the Top Alternative Albums 
chart. And Miss Anthropocene in 2020 hit 
No. 32 on the Billboard 200 chart, topped 
the Top Dance/Electronic Albums chart 
and reached No. 4 on the Top Alternative 
Albums chart.

On Feb. 28, Grimes made a splash as 
one of the highest profile artists to enter 
the growing NFT (non-fungible tokens) 
marketplace. She sold 10 digital art pieces — 
including a one-of-a-kind video involving a 
cross, sword and flying cherubs and set to an 
original Grimes song for nearly $389,000 — 
for a total of $5.8 million.

News of Grimes’ deal follows news that 
Columbia recently signed Miley Cyrus 
on Thursday. Billboard also reported on 
Wednesday that Swedish House Mafia and 
the label had amicably parted ways. The 
Sony Music-owned label, led by CEO Ron 
Perry, also has artists Adele, AC/DC, Be-
yoncé, Blink-182, Calvin Harris, Harry Styles 
and 24kGoldn on its roster. 

Bhaskar Menon, 
Legendary EMI 
and Capitol 
Records Head, 
Dies at 86
BY CHRIS EGGERTSEN

B
haskar Menon, the founding 
chairman and CEO at EMI Music 
Worldwide who is widely cred-
ited for breaking Pink Floyd in 

the U.S. and presiding over one of Capitol 
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Records’ most successful eras, died on Mar. 
4, 2021, at his home in Beverly Hills. He was 
86.

“Determined to achieve excellence, 
Bhaskar Menon built EMI into a music 
powerhouse and one of our most iconic, 
global institutions,” said Universal Music 
Group chairman and CEO Lucian Grainge in 
a statement. “Music and the world have lost 
a special one. Our hearts go out to his loved 
ones.”

Over the course of a 34-year tenure at 
EMI, Menon would work with a slew of 
boldfaced artists — the Beatles, The Rolling 
Stones, Queen, David Bowie and Tina Turn-
er among them — but it would be his time 
as president and CEO of Capitol Records 
that would bring him his greatest renown. 
Asked in 1971 to lead the Los Angeles-based 
label, in which EMI held a majority interest, 
Menon would go on to orchestrate a mas-
sive, company-wide campaign around the 
release of Pink Floyd’s 1973 album The Dark 
Side of the Moon despite the band’s failure 
to break through to U.S. audiences over the 
preceding years. The gambit paid off: The 
Dark Side of the Moon soon rocketed to No. 
1 on the Billboard 200, minted the band as 
major stars in America and has since been 
certified 15-times platinum by the RIAA. In 
the process, he reversed the fortunes of the 
label — which had experienced a major hit 
to its bottom line after the breakup of its top 
act the Beatles in 1970 — virtually overnight.

In the 2003 documentary The Making 
of the Dark Side of the Moon, Pink Floyd 
drummer Nick Mason acknowledged Me-
non’s outsized influence on the album’s suc-
cess. “The story in America was a disaster, in 
that we really hadn’t sold records,” he said 
at the time. “And so they brought in a man 
called Bhaskar Menon who was absolutely 
terrific. He decided he was going to make 
this work, and make the American company 
sell [Dark Side of the Moon]. And he did.”

Born Vijaya Bhaskar Menon in Thiruvan-
thapuram, India, on May 29, 1934, to father 
KRK — a notable civil servant who would go 
on to serve as India’s first Finance Minister 
— and mother Saraswathi, Menon would 
form a love of music via the Indian ragas his 
mother played in their home growing up.

After earning his master’s degree from 

Christ Church, Oxford, Menon kicked off 
what would become a 34-year run at EMI in 
1956 after being recruited to the company 
directly from the university. In 1957, he 
moved to EMI’s Indian subsidiary, Gramo-
phone Company of India, where he rose 
through the ranks before eventually being 
elevated to chairman in 1969. One notable 
example of Menon’s zeal for his work came 
in 1968, when he hand-delivered a recording 
device to the Bombay studio where George 
Harrison was recording his debut solo 
album Wonderwall. “Mr. Bhaskar Menon 
brought a two-track machine all the way 
from Calcutta on the train for me,” Har-
rison recalled later, “because all they had in 
Bombay at the time was a mono machine, 
the same kind we used in Abbey Road to do 
the ‘Paperback writer writer’ echo.”

Later in 1969, Menon’s career received 
another boost when the 35-year-old execu-
tive was named managing director of EMI 
International, holding direct operating 
responsibility for companies in 25 countries.

The most notable chapter in Menon’s ca-
reer began in 1971, when he relocated to Los 
Angeles in 1971 to take the helm at Capitol, 
where he allegedly laid down the following 
motto for employees: “‘Uncompromising 
excellence in what you do goes without say-
ing. We expect more than that.”

Menon would live up to his own words by 
helping successfully steer the company into 
the new decade. In addition to the mon-
ster success of The Dark Side of the Moon, 
which would remain on the Billboard 200 
for 14 years, Menon would preside over suc-
cessful releases from acts including Grand 
Funk Railroad, Linda Ronstadt, Helen Red-
dy, Wings, Natalie Cole, Bob Seger and The 
Steve Miller Band.

Menon’s tenure at Capitol came to an end 
in 1978, when he was named chairman and 
CEO of EMI Music Worldwide, a position 
he held for the next 12 years (along with the 
dual role of chairman of EMI Films & TV 
for North America). In 1990, he would be 
awarded the IFPI Medal of Honour for ser-
vices to the global music industry after serv-
ing for many years as IFPI’s chairman and 
president. That same year, he was appointed 
to the rank of Chevalier De L’Ordre Des Arts 
et Des Lettres by the French Minister of 

Culture for his service to the music and film 
industries.

After leaving the music business in the 
early 1990s, Menon remained in Los Angeles 
and founded the company International 
Media Investments in 1995, through which 
he invested in and provided consultation 
services for a variety of entertainment and 
media businesses, including Indian broad-
caster NDTV, where he held a seat on the 
board.

Menon is survived by Sumitra, his wife of 
49 years, sons Siddhartha and Vishnu and 
sister Vasantha Menon. 

Trevor Noah on 
What to Expect 
at a Grammy 
Ceremony Like 
No Other
BY JOE LYNCH

A
fter a year of video conference-
styled awards shows in the 
pandemic, the 2021 Grammy 
Awards are aiming to be a breath 

of fresh (COVID-free, socially distanced) air 
on March 14. With artists on-site, perform-
ing outdoors and watching each other’s sets, 
first-time Grammy host Trevor Noah has his 
fingers crossed we will look back on this as 
“the beginning of when we got to start living 
our lives again.”

Even if the COVID-19 pandemic never 
happened (or if it, ahem, had been handled 
properly), the 63rd Annual Grammy Awards 
would still look different, considering that 
longtime producer Ken Ehrlich retired from 
his Grammy duties after a whopping 40 
telecasts, leaving new blood Ben Winston 
running the show. With a new executive 
producer, a new host and pandemic precau-
tions, it’s safe to say Music’s Biggest Night 
will look a bit different this Sunday (March 
14).

In the midst of preparations, the Daily 
Show host hopped on the phone with 
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Billboard to discuss crafting a TV event 
that feels like a “respite” from the pan-
demic, awards show inclusivity and what 
the Grammys meant to him growing up in 
South Africa. As for what he’s most excited 
about? “I’m excited to get out of the house,” 
he jokes.

So you’re hosting an awards show in a 
pandemic that’s already been postponed 
once. No pressure. How are the prepara-
tions going?

It’s going well. The Grammys choosing to 
postpone the awards was the right choice 
especially considering that now it looks like 
America is on the right track. Numbers are 
down across the country, vaccinations are 
going up, it feels like life is slowly getting 
back to normal. Hopefully this can be a mo-
ment of hope. We’ve gone March to March 
and I’m as exhausted as everyone else of not 
living life. Hopefully this can be a respite 
from that for a moment and then we’ll be 
like, “oh yeah, that was the beginning of 
when we got to start living our lives again.”

When I spoke to [executive producer] 
Ben Winston in December, he said the 
plan was to have artists performing on 
multiple stages and watching each other. 
Is that still the plan?

Yes, that’s still the plan. It’s going to be 
multiple stages, everything is happening 
outdoors and socially distanced. It’s almost 
taking on the feel of a music festival but de-
signed for an audience at home, which is re-
ally cool. That’s one of the reasons I decided 
to jump on. I love working with Ben and the 
Grammys is a dream, but I was interested 
in, “How do you do an awards show that 
doesn’t feel pandemic-y?” It’s music and 
great performances done in a stylistically 
fresh way and that’s what I’m excited to see.

Will there be an audience of regular 
people involved?

I know until the day [of the show] they’re 
going to be making decisions about who is 
where and how. The number one thing is 
safety. I don’t think you’re going to be seeing 
an audience in that way, but you may be see-
ing the artists gathered or the artists getting 
ready or a few people who are there with 
them. I can’t speak to that.

It will look different from most pan-
demic awards shows we’ve seen.

Yes, that’s my favorite thing. This is an 
awards show, it’s a celebration of music, so if 
you’re watching at home you can combine it 
with all your favorite concert series. That’s 
what this is, essentially. In my opinion, it 
won’t have that depressing, “oh man, look 
at all of us stuck at home.” I’m so tired of 
that imagery, I’m not going to lie to you. It’s 
everywhere. Some TV shows have adopted 
it for their dramas or whatever. If it’s not 
current affairs, I’m like “take me away on 
whatever flight of fantasy you can.” Luckily 
the Grammys can.

In your book you write about deejay-
ing and selling mix CDs when you were 
growing up, but you’re not a musician-
musician. Where you surprised when 
they asked you to host the Grammys? 
Any trepidation?

Trepidation, definitely. That’s more 
nerves for me. But in terms of surprise, 
no. I grew up watching comedians host-
ing awards, so whether it was the Oscars 
or the Grammys or the Emmys, I’ve grown 
up watching standup comedians run that 
stage. The likes of Chris Rock, Sarah Silver-
man, Amy Poehler and Tina Fey. For me 
it was more like, “wow, okay, we’re doing 
this thing, how are we going to do it in the 
pandemic?” Luckily Ben had a plan and it’s 
looking like that plan will be executed on 
March 14.

Obviously, The Daily Show is very politi-
cal. Should we expect you to bring more 
political humor to this show than past 
hosts?

I don’t know. Everyone has a different def-
inition of ‘political,’ funnily enough. I find 
what Americans consider political, South 
Africans consider general banter. Let me put 
it this way though: comedy is something I 
use to express myself in all ways, shapes and 
forms. I’ve had people come to my standup 
shows, my live standup performances, and 
they go, “oh, I was expecting you to only 
make jokes about Donald Trump.” And I’m 
like, “yeah but that’s not what I do.” The 
Daily Show is a satirical news show, so we’re 
covering the news, so everything is going to 
be about the news and politics. But believe 
me, in my life, I have a broad sense of what 
I enjoy and what I don’t. When I’m sitting 
with friends, we don’t only talk about poli-

tics. Sometimes we only talk about music, 
sometimes we’re just talking about life, or 
talking about food. I look at these opportu-
nities as wonderful moments to take a break 
from the incessant news cycle.

You had a great joke on The Daily 
Show recently about how there were 
probably more Black people in the 
Proud Boys than the Hollywood Foreign 
Press Association. That did remind me 
of #GrammySoWhite. Now that you’re 
involved a bit with the Recording Acad-
emy preparing this this, do you see them 
working to make things better?

I haven’t heard of #GrammySoWhite. I’d 
heard of #OscarSoWhite. Forgive me if I’m 
wrong, I’ve not seen that.

It’s not as prevalent on Twitter, but it 
comes up.

I think across the board, whether it’s 
the Grammys or Oscars or whatever it is, 
awards shows are slowly, slowly coming 
to the realization that they oftentimes do 
not represent the people who are consum-
ing the mediums and the people who are 
creating the mediums. What’s been really 
good is seeing, on the Grammys side — look 
at who’s in charge, who’s on the committee. 
The Grammys were one of the first to say, 
“let’s get the people who are in this industry 
to make some of the decisions. Let’s get the 
people making the music to make the deci-
sions.” So hip-hop is not going to be decided 
by some random old white dude who has 
nothing to do with hip-hop. It might involve 
an old white dude who has a lot to do with 
hip-hop, and that’s cool, because that’s what 
makes music amazing, the wide range of 
people who are in it. I think every single 
awards show is striving to be better. I think 
people say “more inclusive,” but I think it’s 
about being less exclusive. You’re showing 
your audience and your fans for who they 
are. You see it in the nominations, when you 
have your first female [solo] Black country 
star being nominated, those are moments 
even from the voting side you think “wow, 
some amazing things are happening.” Hope-
fully we get to a point one day where it’s 
not even a conversation. Everyone is being 
acknowledged in some way and they’re not 
being excluded because they don’t fit into a 
certain group.
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Any nominees you’re particularly 
excited about?

I don’t think I’m allowed to say. I’m sup-
posed to take the position of ‘above the fray.’ 
I have my favorites, but I’m like a Supreme 
Court justice. We all have our music we 
think is better than other people’s music, 
but those people think the exact same thing 
about theirs. That’s what makes a night like 
the Grammys fun, is you get to see other 
people’s music next to yours and sometimes 
you walk away becoming a new fan.

As a comedian, writer and host, 
can you compare preparing for Daily 
Show versus the Grammys?

It’s completely different. An awards show 
is very different from the Daily Show. We’re 
speaking to a broader audience, it’s not poli-
tics. I’m not there to do politics, I’m there 
to do music. That’s what being a comedian 
is. When I’m in Tampa, I’m not doing jokes 
about Pennsylvania; when I’m in South Af-
rica I’m not doing jokes about another place. 
That’s how I am. This is a night for music, 
so that’s a big difference in the preparation. 
You also don’t do the stuff on the day, every 
day. I’ve hosted music shows in South Africa 
— I love music shows, I love hosting, it gives 
me an opportunity to flex a different set of 
muscles.

Growing up in South Africa, did you 
care about the Grammys at, say, age 12 or 
13?

Oh yeah. The interesting thing about the 
Grammys is that unlike many awards show, 
they do have an international significance. I 
remember when Ladysmith Black Mambazo 
was winning Grammy Awards — it never 
felt like an unattainable world. It felt like 
this magical thing that was happening in 
America but touching the rest of the world 
because music touches the rest of the world. 
We were listening to Lionel Richie in South 
Africa. When I was watching the Oscars 
growing up, there were a lot of movies 
where I was like “I’m sorry what is this, who 
is this movie?” I think that’s a big difference 
with the Grammys versus other awards 
shows. At the Grammys, it’s music that 
people listen to. Even now, sometimes I’ll 
watch the Oscars and be like, “What movie 
is that? I guess I should watch it?” Whereas 
with the Grammys it’s more like you’re go-

ing “ah yes, there’s my favorite song,” “oh 
man there’s my favorite artist,” or “I remem-
ber rocking out to that song six months ago, 
three months ago, right now.” I think that’s 
what makes it more universal. Music goes 
from Japan to New York City, Johannesburg 
to Cairo. Music is music.

Finally, when you think of Grammy 
performances from years past, which 
ones jump out to you?

Let me think… there’s been a lot, so my 
mind will be inundated with the most recent 
ones. The Run-D.M.C. Aerosmith, that was 
really fun, especially if you were in the 
room. People joke like “oh, the old men” 
but these guys were rocking it, man. And it 
took people back. Billie Eilish really brings 
it at the awards shows, she’s phenomenal. 
Bruno Mars has put in some of my favorite 
performances, he’s in my top 5 Grammy 
performances, hands down. Kendrick 
Lamar’s performance a few years ago was 
really powerful. I’m sure if I went through 
the archives, I’d come back at you with a 
completely new list of favorites. That’s what 
makes the Grammys amazing. I don’t care 
who you are, you are going to have a favorite 
performance during the course of the show. 

Olivia Rodrigo’s 
‘Drivers License’ 
Continues Record 
Reign With 8th 
Week Atop  
Global Charts
BY GARY TRUST

O
livia Rodrigo claims the biggest 
song in the world for a eighth 
week, as “Drivers License” holds 
at No. 1 in its eighth frame on 

both the Billboard Global 200 and Bill-
board Global Excl. U.S. charts.

The song extends its record for the most 
time spent atop the Global 200 and ties for 

the longest rule so far on the Global Excl. 
U.S. chart.

Plus, Masked Wolf’s breakthrough hit 
“Astronaut in the Ocean” reaches the top 10 
of both surveys.

Billboard’s two global charts (the latest of 
which are dated March 13) began with the 
lists dated Sept. 19, 2020, and rank songs 
based on streaming and sales activity culled 
from more than 200 territories around 
the world, as compiled by MRC Data. The 
Billboard Global 200 is inclusive of world-
wide data and the Billboard Global Excl. 
U.S. chart comprises data from territories 
excluding the U.S.

Chart rankings are based on a weighted 
formula incorporating official-only streams 
on both subscription and ad-supported 
tiers of audio and video music services, as 
well as download sales, the latter of which 
reflect purchases from full-service digital 
music retailers from around the world, with 
sales from direct-to-consumer (D2C) sites 
excluded from the charts’ calculations.

‘License’ Doubles Up on Longest Global 
200 Rule

Olivia Rodrigo’s “Drivers License” tops 
the Billboard Global 200 for an eighth 
week, with 58.3 million streams, the week’s 
top streaming sum (down 8%), and 15,000 
sold (down 26%) worldwide in the Feb. 
26-March 4 tracking week.

The single by the singer-songwriter 
and actress, initially known for her roles 
in Disney Channel’s Bizaardvark and 
Disney+’s High School Musical: The Musical: 
The Series, extends its mark for the longest 
Global 200 dominance so far, doubling the 
four-week commands of two runners-up, 
Mariah Carey’s “All I Want for Christmas Is 
You” (December-January) and BTS’ “Dyna-
mite” (October-January).

The rest of the Global 200’s top five holds 
in place: The Weeknd’s “Save Your Tears” 
holds at its No. 2 high, while his “Blinding 
Lights” keeps at No. 3, after reaching No. 
2; Lil Tjay’s “Calling My Phone,” featuring 
6LACK, is steady at No. 4, after it debuted at 
its No. 2 best; and Cardi B’s “Up” repeats at 
No. 5, after it launched at its No. 4 high.

Elsewhere in the Global 200’s top 10, 
Masked Wolf’s “Astronaut in the Ocean” 
rockets to the region, surging 17-10. The 
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hit from the Australian rapper, born Harry 
Michael, drew 32.8 million streams (up 12%) 
and 12,000 sold (up 20%) globally in the 
tracking week.

The song, which has also benefited from 
its notable TikTok presence, simultaneously 
jumps 13-10 on the Global Excl. U.S. chart 
with 24 million streams (up 8%) and 4,000 
sold (up 22%) in territories outside the U.S.

‘Wellerman’ Charts Course to Global 
Excl. U.S. Top 10

Olivia Rodrigo’s “Drivers License” con-
currently leads the Billboard Global Excl. 
U.S. chart for an eighth week, with 39.8 
million streams (down 8%) and 6,000 sold 
(down 17%) in territories outside the U.S. in 
the Feb. 26-March 4 tracking week.

The song ties for the longest lead yet on 
the Global Excl. U.S. chart, matching the 
eight-week reign of BTS’ “Dynamite,” logged 
nonconsecutively in September-January.

The Weeknd’s “Save Your Tears” holds at 
its No. 2 Global 200 Excl. U.S. high and his 
“Blinding Lights” stays at No. 3, after reach-
ing No. 2, while BTS’ “Dynamite” is steady 
at No. 4.

Rounding out the Global Excl. U.S. 
chart’s top five, Nathan Evans’ “Weller-
man” reaches the tier (9-5), as the Scottish 
musician has ridden the recent wave of sea 
shanties on TikTok with his rendition of 
the New Zealand whaling song “Soon May 
the Wellerman Come” (whose origins date 
to the 1860s). His take drew 21.9 million 
streams (up 23%) and sold 13,000 (up 17%) 
outside the U.S. in the latest tracking week.

The Billboard Global 200 and Billboard 
Global Excl. U.S. charts (dated March 13) 
will update on Billboard.com tomorrow 
(March 9). For both charts, the top 100 titles 
are available to all readers on Billboard.com, 
while the complete 200-title rankings are 
visible on Billboard Pro, Billboard’s sub-
scription-based service. For all chart news, 
you can follow @billboard and @billboard-
charts on both Twitter and Instagram. 

Cleveland Rocker 
and Radio Star 
Michael Stanley 
Dies at 72
BY ASSOCIATED PRESS

M
ichael Stanley, a Cleveland-
based rocker who with his 
namesake band reached the 
Top 40 in the 1980s with the 

hits “He Can’t Love You” and “My Town” 
before going on to a long career as a radio 
disc jockey, has died at 72. Stanley died 
Thursday after a seven-month battle with 
lung cancer, his family said in a statement.

The rock radio station WNCX in Cleve-
land, where he worked for 30 years, posted a 
message from Stanley himself, saying: “Hey 
gang... Well, if you’re reading this then I am 
off to catch up with that big club tour in the 
sky. But before the bus pulls out I wanted to 
thank all of you for being part of my musical 
journey, both on the stage, on record, and 
behind the microphone here at WNCX.”

Accompanied by his signature, Stanley’s 
send-off continued: “Somebody once said 
that if you love your job then it’s not really 
work. And if that’s true (and I definitely 
think it is) then I have been happily out of 
work for over fifty years!” The Cleveland 
legend released his first album while still 
in college and formed the Michael Stanley 
Band in 1974.

After a brief period of national popularity 
in the early ’80s, sales fell off and the band 
broke up in 1987. Stanley, also a songwriter, 
continued to record and tour, and remained 
beloved in his hometown as a radio and tele-
vision personality, performer and recording 
artist. “He was so emblematic of that raging 
heart that doesn’t care that it’s gonna lose 
— it’s still gonna leave everything on the 
field. And when he wrote those songs, those 
kids in a city where the river caught on fire 
and the lake died, they felt like their lives 
mattered,” music critic and author Holly 
Gleason told Cleveland.com.

“If you were a kid coming of age in 

Cleveland in the ’70s or the ’80s, he was our 
hand on the brass ring.” A private funeral for 
Stanley was planned.

Watch “He Can’t Love You” Below. 

Diddy’s REVOLT 
Promotes  
Detavio Samuels, 
Colin McIntosh
BY ETAN VLESSING

S
ean “Diddy” Combs’ REVOLT 
has unveiled key promotions to 
reshape the top management at the 
hip-hop cable network after the 

departure of Roma Khanna as CEO last year.
Detavio Samuels, hired as chief operat-

ing officer in 2020, is promoted to CEO, 
while Colin McIntosh adds the COO title 
to his chief financial officer duties at the 
Black-owned media company. Samuels and 
McIntosh started sharing the leadership at 
REVOLT as co-heads when former MGM 
and NBCU exec Khanna stepped down as 
CEO in July 2020.

And longtime digital strategist Deon Gra-
ham has been upped to chief brand officer 
at Combs Enterprises, Combs’ portfolio of 
businesses and investments, where he will 
work closely with Samuels and McIntosh.

“With Black creativity driving the global 
economy and Hip Hop driving global cul-
ture, REVOLT is primed to be the leading 
Black-owned global media power. Our focus 
is growing rapidly, expanding digitally, 
positioning Hip Hop to dominate the video 
space, and transforming the global media 
landscape,” Samuels said in a statement.

Launched in 2013 as a music channel on 
Comcast after its merger with NBCUni-
versal, the hip hop network plans to create 
talent-driven channels and forge strategic 
partnerships with leading brands and media 
platforms. REVOLT said it has added two 
million new subscribers from Comcast in 
the last year to an active viewership in over 
60 million homes, and crossed one million 
YouTube subscribers organically.

IN BRIEF

https://www.billboard.com/articles/business/9515323/sea-shanty-tiktok-singer-nathan-evans-polydor-record-deal/
https://www.billboard.com/articles/news/9514795/sea-shanty-tiktok-best-wellerman-videos/
https://www.billboard.com/articles/news/9514795/sea-shanty-tiktok-best-wellerman-videos/
https://www.billboard.com/author/associated-press
https://www.billboard.com/author/etan-vlessing


 Page 19 of 29

The company is also set to release a new 
REVOLT digital mobile app in the second 
quarter of 2021 to offer 24-hour original 
content to viewers worldwide.

“My vision for REVOLT was always to 
build the world’s largest Black-owned media 
company powered by the smartest young ex-
ecutives from the culture. As we reimagine 
the future of the brand, it’s important that 
we stay true to that mission and position 
real game-changers to lead the way,” Combs 
added in his own statement.

This article was originally published by The 
Hollywood Reporter. 

Mumford & Sons’ 
Winston Marshall 
Faces Backlash 
After Praising 
Controversial 
Right-Wing 
Personality  
Andy Ngo
BY ANNA CHAN

C
riticism came swiftly after 
Winston Marshall of Mumford 
& Sons tweeted his praise for con-
troversial right-wing personality 

Andy Ngo on Saturday (March 6).
“Congratulations @MrAndyNgo,” began 

the guitarist and banjo player’s tweet. “Fi-
nally had to time read your important book. 
You’re a brave man.” The musician also 
included a photo of the cover of Ngo’s latest 
book, Unmasked: Inside Antifa’s Radical Plan 
to Destroy Democracy.

Twitter users quickly responded to Mar-
shall’s tweet, calling him out on his apparent 
support for Ngo.

“A dumbfounding endorsement of fas-
cism,” one person tweeted in response. 
“Shame, I really liked that one song a while 
ago.”

“I may be naive, but ‘Banjo player from 
Mumford & Sons Comes Out As Nazi’ was 
not a headline I foresaw...,” another shared.

Added one: “This is so damn disappoint-
ing and really reinforces all the bad stereo-
types about what it means when you hear 
‘the sound of banjos.’ Supporting fascism 
ain’t a good look.”

Since Marshall’s tweet, some have 
responded to older messages on the Brit-
ish folk rock band’s official social media 
accounts, calling for the group to remove 
him from their lineup and pointing out the 
potential consequences his tweet may have 
on Mumford & Sons.

“Unless you kick @winstonmarshall out 
of the band, I’m done with ya’ll,” insisted 
one fan on the band’s Instagram account.

“Your banjo player is a fascist. What do 
you think this is going to do to you public 
image? You guys screwed up. Fire the fas-
cist,” demanded a Twitter user.

“Mumford and sons is about to see a lot of 
lost revenue bc of Winston’s insane right-
wing conspiracy views,” noted another. 
“Americans don’t want to hear the views of 
a uneducated conspiracy theorist and we 
won’t support it.”

Billboard has reached out to Mumford & 
Sons for comment.

Per a Los Angeles Times review from 
February, Ngo in his book downplayed the 
murders of Heather Heyer (killed while 
protesting a white nationalist rally in 2017) 
and teen Trayvon Martin (killed by George 
Zimmerman in 2012); called the Proud 
Boys — which the Southern Poverty Law 
Center has designated a hate group — sim-
ply a “pro-Trump fraternity”; and described 
the Jan. 6 insurrection at the United States 
Capitol — which took the lives of five people 
— a “peaceful and celebratory” gathering. 
The L.A. Times called the tome demoniz-
ing the anti-fascist movement “supremely 
dishonest.” 

Strait Talk With 
Dean Dillon As He 
Waits (and Waits) 
for His Hall Of 
Fame Induction
BY TOM ROLAND

L
ife-changing moments are not 
always obvious at the time they 
occur.

So it’s easy to understand 
how songwriter Dean Dillon (“Tennessee 
Whiskey,” “The Chair”) missed the 40th 
anniversary of a turning point in his career 
in February. He and songwriter Frank 
Dycus (“I Don’t Need Your Rockin’ Chair,” 
“Marina Del Rey”) were sitting on the front 
porch at Dycus’ home/office on Music Row 
when producer Blake Mevis (Keith Whit-
ley, Vern Gosdin) pulled over at the curb and 
asked if they had any material. He was about 
to record a new kid and needed some songs.

The new kid was a then-unknown guy 
named George Strait, and the song they 
gave him, “Unwound,” established an iconic 
traditional voice.

“That pretty much solidified the relation-
ship between George and myself because he 
never forgot that,” recalls Dillon. “The next 
album, he’d call me up: ‘I’m cutting at so-
and-so. Be in my office at 10 o’clock Monday 
morning. I want to hear everything you’ve 
got.’ And we did that for 40 years.”

Strait, in fact, recorded over 70 of Dil-
lon’s songs through the years, with 16 of 
them — including “I’ve Come To Expect 
It From You,” “Here for a Good Time” and 
“Nobody in His Right Mind Would’ve Left 
Her” — becoming hits. They’re a big reason 
Dillon experienced another life-changing 
moment, one he recognized as a landmark 
as it occurred. Country Music Association 
CEO Sarah Trahern called roughly a year 
ago to tell him he was entering the Country 
Music Hall of Fame.

“Dumbfounded me sat there for about 
three minutes, four minutes,” says Dillon. “I 
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was in shock. My life is racing through my 
mind, you know? And finally, I said some-
thing stupid, like, ‘Well, I’ve given my life 
to country music.’ She goes, ‘Well, we know 
you have, and we’re just proud to tell you 
that you’re going to be inducted next fall.’”

The pandemic screwed up those plans. 
Dillon couldn’t even share his good fortune 
until August — “I was tired of keeping that 
a secret,” he says — and he’s still waiting, 
likely until this fall, to enter the hall along 
with Marty Stuart and Hank Williams Jr.

Joining with Bocephus is apropos: Dillon 
used to portray Hank Williams Sr. in an 
Opryland production, and he wrote Junior’s 
1982 hit “Leave Them Boys Alone,” a song 
that references Hank Sr. and Waylon Jen-
nings, whose name matters in Dillon’s story. 
He was known as Dean Rutherford when 
he first arrived in town, but when he signed 
a recording deal with RCA, executive Jerry 
Bradley decided to change his last name, 
looking for something with repetitive letters 
mimicking the double “n” in “Jennings.”

Dillon was cool with the change: He 
paid over $1,000 to make it legal within a 
year, turning a page on a poverty-stricken 
East Tennessee childhood, though he still 
drew on the hard times in his writing. His 
grandparents raised him in a shack that his 
grandfather intentionally built small to save 
on the heating bill. Most of the rooms were 
about 6 feet by 8 feet, and the ceilings were 
only 6 feet high.

“There wasn’t no jumping around in that 
house,” says Dillon with a laugh. “We had a 
friend that was 6 feet 6. He didn’t come in 
the house much. He stayed on the porch.”

Another of those turning-point moments 
in his youth came during a Carole King/
James Taylor concert. Dillon was floored by 
Taylor’s chord structures — they included a 
lot of minor triads, different from the major 
chords that dominated country songs — and 
those structures shaped Taylor’s trademark 
melancholy melodies.

“Mind you, I’m huge into country then,” 
says Dillon. “You know, I’m a Merle Hag-
gard freak, George Jones, all of it. But when 
I heard those melodies out of James Taylor, 
I thought, ‘Man, if you could take that type 
of melody and put it with a great country 
song lyric, it would be extremely different, 

but it’d be extremely beautiful.’ And thus 
came songs like ‘Nobody in His Right Mind’ 
and ‘Marina Del Ray,’ ‘The Chair.’ All that 
stuff was in direct relationship to what I’d 
heard that evening.”

Dillon’s gig at Opryland included a turn-
ing-point moment, too. One of his fellow 
performers, Kathy Hyder, introduced him 
to songwriter John Schweers (“Daydreams 
About Night Things,” “I Left Something 
Turned On at Home”). Schweers introduced 
him to producer Tom Collins (Barbara Man-
drell, Ronnie Milsap), who signed Dillon to 
a publishing deal at Pi-Gem, which Collins 
co-owned with Charley Pride.

“Tom was great,” remembers Dillon. “I’d 
hand in the lyrics on a sheet of paper, and 
he’d hand it back with a ‘B minus’ on it and 
go, ‘Rewrite it.’ I remember my first ‘A.’ I 
wrote ‘Nobody in His Right Mind’ by myself, 
turned it in to him, and he handed me the 
paper back with an ‘A plus’ on it.”

Dillon made the grade with one of his 
idols, too. Jeannie Seely spotted him at a 
Nashville venue alone and asked if he was 
“the kid” who was getting attention for his 
writing. She took him that night to the home 
of Hank Cochran (“I Fall To Pieces,” “Make 
the World Go Away”), and within 24 hours, 
Dillon and Cochran were headed to Florida, 
where they spent a significant chunk of 
the mid-1980s. Their collaborations would 
include “Miami, My Amy,” “Set ‘Em Up Joe” 
and “Ocean Front Property.”

“Hank had kind of pushed writing to the 
back burner until he met me,” says Dillon. 
“When he met me, it reenergized him.”

Cochran is one of a handful of full-time 
songwriters who preceded Dillon into 
the Country Music Hall of Fame, includ-
ing Boudleaux and Felice Bryant, Don 
Schlitz, Cindy Walker, Bobby Brad-
dock and Harlan Howard. And the lineage 
continues into the next generation, as well. 
Among the writers Dillon has inspired is his 
daughter, Jessie Jo Dillon, whose successes 
include “10,000 Hours” and “Break Up in 
the End.”

Even after his plaque is placed in the 
Hall’s Rotunda, it’s likely that Dean Dillon 
will still be looking for the next song. He 
recently penned six new ones in a three-day 
retreat with Billy Currington and Scotty 

Emerick, and he started a few other titles 
with Luke Combs that will probably get 
finished at a later date.

“When it’s time to write, it’s time to 
write,” says Dillon. “There’s no, ‘Hey, let’s go 
have a few beers at lunchtime.’ None of that 
goes on. We just get down to business.”

You never know when one of those ap-
pointments will become a turning point in 
someone’s life.

This article first appeared in the weekly 
Billboard Country Update newsletter. 
Click here to subscribe for free. 

Chucky Trill Dead: 
Rapper Dies After 
Highway Shooting
BY ASSOCIATED PRESS

A 
shooting on Interstate 85 in sub-
urban Atlanta has claimed the life 
of a rising Texas rap artist, one 
of three interstate shootings in 

the metro area in two days, authorities said 
Saturday (March 6).

Rapper Corey Detiege, who performed 
under the stage name Chucky Trill, died 
at an area hospital after Friday’s predawn 
shooting, police in suburban Gwinnett 
County said.

Police Cpl. Collin Flynn, a department 
spokesman, said someone pulled up beside 
Detiege’s car and opened fire around 3 a.m. 
Friday, WSB TV reported. Ditiege, 33, was 
from Sugar Land, Texas.

Flynn said the suspect fled and a motive 
in the slaying was unknown. Police gave 
no immediate description of the suspect’s 
vehicle and have made no arrest.

On Saturday, a man was grazed by a bullet 
on I-285 in DeKalb County when another 
driver pulled alongside him and opened fire, 
DeKalb police spokeswoman Officer Elise 
Wells said.

Officers were called to a gas station about 
4 a.m. after the man, who was in his 40s, 
pulled over and called 911, Wells said.

“It appears that the victim was traveling 
down 285 when an unknown vehicle pulled 
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up next to him and fired several rounds 
into the victim’s car,” Wells said in an 
emailed statement to The Atlanta Journal-
Constitution. It’s unclear what prompted the 
shooting.

The man was taken to the hospital and is 
expected to recover, authorities said.

And about an hour before Detiege was 
killed Friday, someone shot a driver in the 
head on Interstate 75, authorities said. That 
man remains hospitalized. A witness told 
police that the shot was fired after two cars 
tried to occupy the same lane. The shooter 
fled.

There had been at least four earlier inci-
dents on area interstates already this year.

Rapper Bun B was among several artists 
who expressed condolences on social media 
after the death of Detiege.

“This was a good man. Humble. Hard 
working. Loyal. Determined. Focused. And 
he had the talent. Queen saw him and told 
@boneafied ‘That boy is good. If he don’t 
have a manager you should do it.’ And he 
did, putting everything he had in it. We are 
heartbroken this morning and send our 
deepest condolences to D, Bone and all of 
his family, friends and supporters. Buy or 
stream his music and let’s keep his memory 
alive. #RIPChuckyTrill,” his post said.

Chucky Trill was managed by Bone of 
Boneafied Entertainment, who also manages 
Bun B.

The shootings come ahead of the NBA 
All-Star game on Sunday in Atlanta. But 
Flynn could not confirm whether Detiege 
was in Atlanta for the game.

Chucky Trill released his album “Music 
for the Soul” in 2018 and had more music 
in the works, the Houston Chronicle re-
ported.

Police said the recent trend of interstate 
shootings in Atlanta is very concerning.

“Not only can the person lose control of 
their car after being shot or injured by a 
gunshot, but also if you are shooting from 
a moving vehicle and there’s other moving 
vehicles around, you could be shot,” Flynn 
said. 

Louis Tomlinson 
Announces  
Plans to Launch 
New Management 
Company
BY MITCHELL PETERS

L
ouis Tomlinson is looking to de-
velop some new musical talent.

The 29-year-old singer took to 
social media on Saturday (March 

6) to announce his plans to launch a new 
artist management company.

“I always dreamed of having my own 
label, having an imprint never really worked 
for me because I still had to have someone 
else’s blessing to sign people,” Tomlinson 
began his series of tweets. “People I be-
lieved in massively but unfortunately didn’t 
fit the traditional pop role hence never do-
ing the deals....”

The former One Direction member con-
tinued, “So I’ve decided to put it out there 
in the world today. I’m going to start my 
own music management company to help 
develop new artists. Watch this space.”

Tomlinson pointed out that the manage-
ment company announcement is “the first 
step of actualising the idea but at this stage 
that’s all this is. An idea!” He also clarified in 
another tweet that his plans do not included 
forming a record label.

In July 2020, Tomlinson announced that 
he had parted ways with Simon Cowell’s 
Syco. The artist had signed a solo recording 
contract with the label in 2017.

“Hope everyone is doing ok! Just wanted 
to let you know that Syco Music and I have 
agreed to part ways,” Tomlinson tweeted at 
the time. I’m really excited for the future 
and to be back in the studio writing the next 
album. Can’t wait to finally see you all on 
tour!!”

One Direction’s five studio albums were 
released through Syco/Columbia Records.

In early 2019, Tomlinson joined Arista 
Records within the Sony Music family, 

where he signed to Epic under Syco in 2017. 
As part of the deal, the singer’s solo music 
was distributed through Syco/Arista in the 
United States.

Tomlinson has released four solo singles 
since One Direction announced its hiatus in 
2015. His latest album, Walls, was released 
in 2020 and debuted at No. 1 on the 
Billboard 200, giving the relaunched Arista 
Records its first top 10 on the chart in years.

View Tomlinson’s tweets about launching 
his own management company below. 

Sony Music  
and Noah Cyrus 
Go Back to 
School for New 
Music Education 
Program
BY MARC SCHNEIDER

S
ony Music Group has partnered 
with prominent nonprofits Save 
the Music and Music Forward 
to launch a new program giving 

high school students in Nashville a leg up in 
charting a career in the music industry.

The annual initiative, dubbed Beyond 
the Instrument, kicks off Monday (March 
8) at Antioch High School with a virtual 
classroom visit by program ambassador and 
Nashville native Noah Cyrus and will con-
sist of a four-week series of Music Forward-
led workshops at the school, covering topics 
ranging from Music Business 101 to Music 
Marketing and more.

The program will also fund Save The Mu-
sic’s J Dilla Music Technology Grant, a com-
prehensive package of musical instruments, 
sound engineering equipment, and technol-
ogy software that will arrive at Antioch by 
the start of the 2021/22 school year and 
“empower … students through learning the 
fundamentals of electronic music creation, 
recording, and production,” Sony said.

“Beyond The Instrument is collaborating 
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with first-class community partners, artists 
and songwriters to enhance music educa-
tion programs and develop opportunities for 
underserved communities,” said Towalame 
Austin, executive vp, philanthropy and 
social impact at SMG, adding the company 
was thrilled to “continue SMG’s dedication 
and commitment to providing educational 
resources for the next generation of music 
professionals.”

Cyrus extolled the benefits of learning the 
ins and outs of music at an early age and said 
she was excited to give back to Nashville, “a 
city that’s very near and dear” to her heart.

“Music has always been such a huge part 
of my life and I was extremely fortunate 
to grow up in a family where I was con-
stantly surrounded by music,” she said. “I 
really experienced the benefits firsthand of 
learning and creating music at a very young 
age, providing me an emotional outlet and 
passion that I am still beyond thankful for 
everyday.”

The Beyond the Instrument initiative is 
currently exclusive to Antioch HS, part of 
the Nashville Metro Public School system. 

Here Are All  
the Winners  
From the 26th 
Annual Critics 
Choice Awards
BY DENISE WARNER

I
t’s time for the 26th annual Critics 
Choice Awards.

Hosted by Taye Diggs, the ceremony 
honors both TV series and films.

Angela Bassett and Courtney B. Vance 
presented the first award of the night — best 
supporting actor to Daniel Kaluuya, for his 
role in Judas and the Black Messiah. Orlando 
Bloom then presented the Critics Choice for 
best supporting actress to Maria Bakalova, 
for her role in Borat Subsequent Moviefilm.

See a full list of winners below.
Best Supporting Actor: 

Daniel Kaluuya, Judas the Black Messiah
Best Supporting Actress: 

Maria Bakalova, Borat: Subsequent Movief-
ilm

Best Supporting Actress, Drama Series: 
Gillian Anderson, The Crown

Best Supporting Actor, Drama Series: 
Michael K. Williams, Lovecraft Country

Best Supporting Actor, Movie Made for 
Television or a Limited Series: 
Donald Sutherland, The Undoing

Best Supporting Actress, Movie Made 
for Television or a Limited Series: 
Uzo Aduba, Mrs. America

Best Young Actor of Actress: 
Alan Kim, Minari

Best Actor in a Drama Series: 
John O’Connor, The Crown

Best Actress in a Drama Series: 
Emma Corrin, The Crown

Best Actress, Movie Made for Televi-
sion or Limited Series: 
Anya Taylor-Joy, The Queen’s Gambit

Best Actor, Movie Made for Television 
or Limited Series: 
John Boyega, Small Axe

Best Comedy Film: 
Palm Springs

Best Comedy Special: 
Tie: Jerry Seinfeld, 23 Hours to Kill and 
Michelle Buteau, Welcome to Buteaupia

Best Acting Ensemble: 
The Trial of the Chicago 7

Best Supporting Actor, Comedy Series: 
Daniel Levy, Schitt’s Creek

Best Supporting Actress, Comedy 
Series: 
Hannah Waddingham, Ted Lasso

Best Actor, Comedy Series: 
Jason Sudeikis, Ted Lasso

Best Actress, Comedy Series: 
Catherine O’Hara, Schitt’s Creek

Best Comedy Series: 
Ted Lasso

Best Drama Series: 
The Crown

Best Talk Show: 
Late Night With Seth Meyers

Best Limited Series: 
The Queen’s Gambit

Best Movie Made for Television: 
Hamilton

Best Short Form Series: 

Better Call Saul: Ethics Training With Kim 
Wexler

Best Song: 
“Speak Now,” One Night in Miami

Best Director: 
Chloe Zhao, Nomadland

Best Cinematography: 
Joshua James Richards, Nomadland

Best Editing: 
Tie: Alan Baumgarten, The Trial of the 
Chicago 7 and Mikkel E. G. Nielsen, Sound 
of Metal

Best Visual Effects: 
Tenet

Best Production Design: 
Donald Graham Burt and Jan Pascale, Mank

Best Hair and Makeup: 
Ma Rainey’s Black Bottom

Best Costume Design: 
Ann Roth, Ma Rainey’s Black Bottom

Best Actor: 
Chadwick Boseman, Ma Rainey’s Black 
Bottom

Best Original Screenplay: 
Emerald Fennell, Promising Young Woman

Best Adapted Screenplay: 
Chloe Zhao, Nomadland

Best Foreign Language Film: 
Minari

Best Score: 
Trent Reznor, Atticus Ross and Jon Ba-
tiste, Soul

Best Actress: 
Carey Mulligan, Promising Young Woman

Best Picture: 
Nomadland 
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‘Speak Now’ Wins 
Critics Choice 
Award for Best 
Song, Muddying 
the Oscar Race
BY PAUL GREIN

“S
peak Now” from One Night 
in Miami… won the Critics 
Choice Award for best 
song on Sunday (March 7), 

muddying the Oscar race for best original 
song. “Io Sì (Seen)” from The Life Ahead (La 
Vita Davanti a Se) won the Golden Globe 
in that category a week ago. “Husavik” 
from Eurovision Song Contest: The Story of 
Fire Saga won the Society of Composers & 
Lyricists Award on March 2.

Sam Ashworth and Leslie Odom 
Jr. wrote “Speak Now.” Odom was also 
nominated for best supporting actor for his 
performance in the film, but lost to Daniel 
Kaluuya for Judas and the Black Messiah. 
Ashworth was nominated for two Grammys 
last year, including song of the year for co-
writing H.E.R.’s “Hard Place.”

Soul won the Critics Choice Award for 
best score. It also won the Golden Globe and 
the Society of Composers & Lyricists Award 
for outstanding original score for a studio 
film. In contrast to the wide-open race for 
best original song at the Oscars, Soul ap-
pears to be a solid front-runner for best 
original score. Oscar nominations will be 
announced on March 15. The awards will be 
presented on April 25.

Trent Reznor, Atticus Ross and Jon 
Batiste collaborated on the Soul score. This 
marks the first time a film scored by three 
composers has won in this category at the 
Critics Choice Awards.

Batiste is the first Black composer to win 
in the category, which was first presented 
in 1998.

The award marks Reznor and Ross’ 
second win the category. They first won 
a decade ago for The Social Network. Just 

three other composers — and no compos-
ing teams — have won multiple times in this 
category. John Williams leads with four 
wins, followed by Howard Shore with three 
and Justin Hurwitz also with two.

In the last 10 years, the winner of the 
Critics Choice Award for best score has 
gone on to win the Oscar seven times. In the 
same time frame, the Critics Choice winner 
for best song has gone on to win the Oscar 
six times.

Zendaya received the #SeeHer award. 
She was also a nominee for best actress 
for Malcolm & Marie, but lost to Carey Mul-
ligan for Promising Young Woman. Zendaya 
has achieved her greatest success in film and 
TV, but she has also had recording success. 
Her 2013 debut album, Zendaya, reached 
No. 51 on the Billboard 200. She was fea-
tured on three tracks on The Greatest Show-
man soundtrack, which logged two weeks 
at No. 1 in January 2018. The album won a 
Grammy for best compilation soundtrack 
for visual media.

Hamilton (Disney +) won best movie 
made for television. The Broadway musi-
cal won a near-record 11 Tony Awards. The 
cast album won a Grammy for best musical 
theater album. Hamilton, of course, features 
Odom in his Tony-winning performance as 
Aaron Burr.

Jerry Seinfeld: 23 Hours to Kill (Netflix) 
tied for best comedy special with Michelle 
Buteau: Welcome to Buteaupia (Netflix). 
Seinfeld’s 23 Hours to Kill is nominated for a 
Grammy for best comedy album. 

Celine Dion, 
Cher, Becky 
G and Cyndi 
Lauper Team Up 
For International 
Women’s Day 
Initiative ‘We  
All Rise’
BY GIL KAUFMAN

C
eline Dion, Cher, Becky G, Cyn-
di Lauper and many more stars 
have teamed with United Nations 
Human Rights on International 

Women’s Day (March 8) for the “We All 
Rise” campaign for gender equality during 
the COVID-19 pandemic and beyond.

The artists — joined by activist/tennis 
legend Billie Jean King, TV personality 
Padma Lakshmi, actors Renée Elise Golds-
berry and Terry Crews, WNBA champ Sue 
Bird and singer/songwriter Amanda Shires 
— have partnered with the UN to select 
the 2021 We All Rise female empowerment 
anthem “Together We Are Stronger.”

The soaring song features KT Tunstall, 
Lolo, Devyn Lorea and Nikki Vianna, and 
was written by written by Morgan Dorr, 
Greg Hansen and Lorea, with production by 
the Highland Park Collective.

We All Rise aims to reach more than 150 
million with its first effort, described in a 
release as a “celebrity-driven social media 
campaign promoting gender equality as 
a fundamental human right essential to 
achieving a peaceful, prosperous and sus-
tainable world.” The coalition of celebrities 
and advocates participating in the effort also 
includes LeAnn Rimes, Dionne Warwick, 
Wendy Raquel Robinson, Liv Warfield, and 
Blair Underwood.

“Gender equality is one of the funda-
mental values of the United Nations and 
lies at the very heart of human rights,” 
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said Veronica Birga, chief of the Women’s 
Rights and Gender Section of United Na-
tions Human Rights in a statement. “That is 
why we are the global partner of WE ALL 
RISE, an exciting new initiative committed 
to promoting, protecting, and advancing 
the human rights of all women and girls 
around the world. Because gender equality 
is not only a fundamental human right, it is 
essential to achieving a peaceful, prosperous 
and sustainable world.”

The effort is one of many across the music 
world on Monday to celebrate International 
Women’s Day, including a playlist cu-
rated by BLACKPINK’s Rosé and a remake 
of “I’m Every Woman” by Chaka Khan and 
Idina Menzel, among other efforts.

“Gender equality and the elimination of 
all forms of discrimination against women 
are fundamental human rights and core 
values of the United Nations,” added Trish 
Golden, president of We All Rise. “Together 
with our Global Partner, United Nations 
Human Rights, We All Rise is dedicated 
to promoting gender equality around the 
world and the human rights of women and 
girls, in all their diversity. When we support 
women’s rights, We All Rise together.”

The video for the inspiring “Together We 
Are Stronger” features images of women 
from around the world marching for equal-
ity and securing a future for girls and young 
women where they can achieve their goals. 
Check it out below. 

BTS Renew 
Commitment 
to ‘Love Myself’ 
Anti-Violence 
Campaign  
with UNICEF
BY GIL KAUFMAN

B
TS re-upped their commitment 
to their UNICEF “Love Myself” 
campaign last week, with the 
group and their Big Hit Enter-

tainment label pledging to donate more 
than $1 million to UNICEF. “I thought we 
were doing this for people around us, but I 
realized as time passed that many changes 
also happened within myself,” Jimin said in 
a video statement. The group also pledged 
proceeds from the sale of Love Myself 
merch and a portion of profits from Love 
Yourself album sales to the ongoing cam-
paign.

The Grammy-nominated K-pop icons — 
who were just announced that they’ll take 
the stage at the March 14 2021 Grammy 
Awards — launched their Love Myself cam-
paign in 2017, with the effort raising more 
than $1.4 million in its first year and $2.98 
million to date. Fellow group member RM 
added, “It seems like yesterday that we held 
our signing ceremony and began the Love 
Myself campaign,” noting that the four years 
since have flown by.

“We are extremely moved and thankful 
that our Love Myself campaign, which be-
gan with small steps, is now being elevated 
to a multinational MCA partnership,” he 
said. “We also strove to Love Myself and I 
think we as a team and as individuals grew 
as well.”

In the same video statement, UNICEF’s 
executive director, Henrietta H. Fore, said 
she had “wonderful news” to share about 
the partnership between the pop septet and 
the relief organization focused on providing 
aid to children worldwide. “Four years ago 

we came together with a shared ambition to 
help create a world in which children and 
young people are free from all forms of vio-
lence,” she said. “Since then, both in person 
and through their music and social media, 
BTS has helped young people all over the 
world open up about their experiences of 
violence and bullying and encouraged love 
and kindness.”

With member Suga absent, the other six 
singers described how they practice the 
tenets of loving yourself, with Jin saying, 
“I am consoled at every concert we hold, 
so I personally would like to send the Love 
Myself message through our concerts and 
be able to heal ourselves and each other 
together.”

According to UNICEF, with school 
closures, physical distancing and decreased 
access to services during the now year-long 
COVID-19 pandemic, a renewed focus has 
fallen on the importance of good mental and 
psychological well-being for children and 
young people, especially those living with 
neglect, abuse and bullying. “COVID-19 is 
taking an enormous toll on all of our lives 
and emotional well-being, not least children 
and young people,” said Fore. “Through 
their music and messages, BTS has said to 
their global audience, ‘You are not alone. 
This is a difficult time for all of us. And 
together, with love and kindness, we will get 
through it.’ As our partnership moves into 
a new stage, together we are committed to 
reimagining a kinder, safer and more con-
nected world.”

To date, BTS has addressed heads 
of state and world leaders at the an-
nual United Nations General Assembly in 
New York as part of their UNICEF duties, 
as well as releasing an exclusive video 
to support UNICEF’s #ENDViolence 
campaign to encourage love and kindness 
online and in real life. The band also set up 
dedicated booths at their shows worldwide 
with information on how individuals should 
protect themselves and each other from 
violence and bullying.

Watch BTS’ UNICEF video below. 
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Michael 
Gudinski’s State 
Memorial Set For 
Rod Laver Arena
BY LARS BRANDLE

T
he state memorial for Michael 
Gudinski, the late Australian mu-
sic industry titan, will take place 
March 24 at Rod Laver Arena, the 

largest indoor arena in Gudinski’s home-
town, Melbourne.

The impresario’s family have accepted the 
Victorian state government’s offer of a state 
memorial to remember the music man’s life, 
reads a statement issued Monday (March 
8) by the company he founded, Mushroom 
Group. Further details on how to attend will 
be shared later this week.

Rod Laver Arena is a fitting venue for a 
send-off to Australia’s greatest music indus-
try figure.

The 15,000-capacity first opened its doors 
for a concert back in 1988, when AC/DC 
rocked the house. In the years since, Gudin-
ski’s Mushroom Group and Frontier Touring 
have brought some of the world’s biggest 
artists to Melbourne & Olympic Parks, in-
cluding Paul McCartney, Bruce Springsteen, 
Taylor Swift, and Ed Sheeran.

Gudinski passed away last Monday 
(March 1), at the age of 68. As news spread, 
Rod Laver Arena and the neighboring AAMI 
Park were lit up as a mark of respect.

Last Wednesday, Victoria’s Premier 
Daniel Andrews confirmed the music man 
would be remembered “somewhere iconic 
that we can come together and celebrate his 
life.”

He continued, “It will be a celebration of 
his life; the details will be finalized in com-
ing days. It’s got to be COVID-safe of course, 
but I think we will be able to come together 
in an iconic venue and celebrate his life and 
the mark that he made and the legacy he 
leaves.”

Artists, colleagues and friends around 
the globe took to social media to share their 

memories of Gudinski, from McCartney to 
Kylie Minogue, Foo Fighters and Spring-
steen, who dedicated “I’ll See You In My 
Dreams” to the Aussie impresario.

In a tribute to his lifelong friend, Ian 
“Molly” Meldrum, the former Count-
down host, wrote that Gudinski’s legacy 
“will echo through the entertainment in-
dustry forever. He came and he conquered. 
He has left a giant footprint in the heart and 
soul of the music industry.”

Gudinski will be buried at a private family 
funeral this week. 

J-Pop Duo 
YOASOBI’s 
Innovative First 
Concert Redefines 
the Meaning  
of Reviewing 
Virtual Shows
BY BILLBOARD JAPAN

B
reakout J-pop duo YOASOBI 
livestreamed its first-ever virtual 
concert, entitled KEEP OUT 
THEATER, on Valentine’s Day 

(Feb. 14).
Forty-thousand fans bought tickets to 

the highly anticipated online show, with 
expectations running high over the rising 
male-female pair’s first live concert. The 
duo’s virtual offering turned out to be much 
more than just an opportunity for fans to 
enjoy different renditions of their favorite 
tracks; the artists’ performances, the show’s 
staging, and the way it was promoted all 
served to present the potential of how in-
novative virtual concerts can be produced in 
the future.

When the show began at exactly 6 p.m., 
the screen showed a setting like an aban-
doned building and the members’ feet on 
an elevator. Music producer Ayase, singer 
Ikura, and the supporting band members 

headed toward the stage set up in an area 
under construction. With a sign flashing 
“YOASOBI” behind her, Ikura kicked off the 
set with an a cappella intro to “Ano yume 
wo nazotte” (“Tracing That Dream”). A 
projection vividly lit up the background, and 
a camera overlooking the stage captured the 
vast night view of the metropolis spread out 
behind the set.

This awe-inspiring staging was made 
possible by assembling the set in an actual 
building that is currently being constructed 
in the spot where the Shinjuku Milano 
movie theater used to be located. This is 
where the concert got its name — KEEP 
OUT THEATER — and the special stage 
made for a truly unique experience unlike 
any studio or concert venue could provide.

Not only that, but this setting had 
meaning and context in terms of the basic 
concept of YOASOBI, which is to produce 
music inspired by stories. The pair’s debut 
single, “Yoru ni kakeru” (“Running Into the 
Night”) was based on an original short story 
called “Thanatos no yuuwaku” (“Seduction 
of Thanatos”) that mostly took place on the 
rooftop of a building. And the act’s initial 
key visual had been an illustration of a girl 
staring ahead in a squatting position before 
a pinkish “YOASOBI” neon sign overlooking 
a city at night.

In other words, staging YOASOBI’s first-
ever concert in a building under construc-
tion wasn’t just an offhand idea, but rather, 
it served to bring to life the images that the 
duo had presented through illustrations and 
animated music videos when it first burst 
upon the scene.

The live performance continued with 
“Harujion,” “Tabun,” and “Haruka.” Ayase 
and Ikura seemed a bit wound up at first, 
but gradually loosened up as the evening 
went on, with some laid-back moments in 
between songs as they read out comments 
from fans being sent in and toasted with 
the mugs that each member had brought 
onstage.

Halfway through the show, the mood be-
came more intense with the band’s perfor-
mance of “Kaibutsu.” Smoke enhanced the 
song’s aggressive tone, and the band built up 
momentum for the last leg of the set featur-
ing the mega-hit single “Yoru ni kakeru” and 
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the duo’s latest hit number “Gunjo.”
After the group’s relatively short but 

sweet live performance of eight popular 
tracks ended, Ayase and Ikura signed their 
names on a steel pillar. The camera then dis-
played the names of the band members and 
crew scribbled on various places around the 
set like graffiti, bringing the successful live-
stream to a satisfying end with this cleverly 
choreographed ending credit sequence.

The above is how the Valentine’s Day 
stream went down, which was impressive 
in itself, but the uniquely innovative nature 
of this event that expanded the potential of 
virtual concerts came after the show ended.

YOASOBI had encouraged fans to share 
KEEP OUT THEATER concert reviews 
through the Japanese media platform Note. 
Anyone with an account at note.com who 
submitted an essay with the hashtag #YOA-
SOBIfirstconcert (“first concert” written in 
Japanese) was eligible to participate in this 
project. What’s more, viewers were allowed 
to freely take screenshots during the show 
and use them in their submissions.

An official rundown on the livestream was 
also released by writer/novelist Masahiko 
Katsuse, who had full access to the band 
backstage and during rehearsals. This piece 
was also made available on note.com, so the 
official and fan-generated concert reviews 
were displayed side-by-side on the same 
platform.

As of Mar. 4, a search of the hashtag 
on the site turns up over 130 concert 
reviews. YOASOBI’s official note.com ac-
count currently displays 12 fan submissions 
alongside Katsuse’s report with the com-
ment: “We read all the submitted articles, 
and took the liberty to select some that 
impressed us based on our biased opinion.”

Considering that YOASOBI got its start as 
a project by the online creative writing site 
“monogatary.com,” the group’s compatibil-
ity with writing collaborations is under-
standable. Another merit of this concert 
review project is that people can connect 
by sharing their personal experience. Fans 
who attend real live concerts can actually 
feel the heat and enthusiasm in the venue, 
but it’s difficult to share excitement with 
others for virtual shows because they are 
experienced mostly individually through a 

screen. Encouraging people to share their 
personal take of the livestream allows others 
to relive the emotions they felt during the 
same show.

What this music writer was forced to 
reckon with through this project was the 
basic question of “What exactly is a report 
of a virtual concert?” Before the COVID-19 
pandemic, a concert review generally meant 
an article written by someone like me that 
was published in the media. With real live 
shows, this would include not only an evalu-
ation of the act’s performance onstage but 
also the overall atmosphere and what was 
going on in the space itself, including the 
reaction of the audience such as cheers and 
applause. There was a point in writing about 
what the concert looked and felt like from 
the back of the venue where the entire space 
was visible, as opposed to what fans were 
experiencing firsthand near the stage in the 
midst of the excitement. Likewise, there 
was a point in taking dynamic photos of the 
performing artists from up close.

But with virtual shows, there are no dif-
ferences in viewpoints. In YOASOBI’s case, 
aside from Masahiko Katsuse — who was on 
the scene — everybody else experienced the 
concert through a screen. Every screenshot 
taken by a fan was a dynamic photo of the 
performing act. This is why a concert review 
written by a fan using such screenshots 
serves as a more effective document that 
allows others to re-experience the thrill and 
emotion of the live-stream, more so than a 
random article published in the media.

It could be said that this project only 
worked because the livestream was by 
YOASOBI. But for this writer, the first-ever 
concert by the breakout pair turned out to 
be an opportunity to re-evaluate what it 
means to write reviews of virtual shows.

This article by music journalist Tomonori 
Shiba first appeared on Billboard Japan. 

Olivia Rodrigo, 
Architects Rule 
U.K. Charts
BY LARS BRANDLE

O
livia Rodrigo parks “Drivers Li-
cense” (Interscope) at the U.K. 
chart summit for an eighth week 
while Architects win a nailbit-

ing chart race as For Those That Wish To 
Exist (Epitaph) bows at No. 1 on the national 
albums survey.

Architects, the Brighton metalcore outfit, 
bag their first leader and first Top 10 entry 
with their ninth studio album.

For Those ends the week just 550 com-
bined sales ahead of Maximo Park’s Na-
ture Always Wins (Prolifica), which had 
led all albums at the halfway stage. Until 
now, Architects’ chart best was a No. 15 for 
2016’s All Our Gods Have Abandoned Us.

Architects lead an all-new Top 5 on 
the Official U.K. Albums Chart as West 
London rapper Digga D earns a new career 
chart peak with Made In The Pyrex (CGM), 
new at No. 3. It’s the most streamed release 
of the week, the OCC reports.

Also, rock legend Alice Cooper sees his 
latest LP Detroit Stories (Ear Music) start 
at No. 4, his highest-charting effort since 
1991’s Hey Stoopid, which also peaked 
at No. 4, while Lucy Spraggan’s sixth 
album Choices (Cooking Vinyl) starts at No. 
5. It’s the British indie singer-songwriter’s 
highest-charting record to date.

The White Stripes’ just miss out on a 
fourth Top Ten as the Detroit rock pair’s 
career retrospective Greatest Hits starts at 
No. 12.

Over on the Official U.K. Singles Chart, 
Rodrigo’s keeps motoring with her global 
hit. It’s the most streamed song of the week, 
with 5.1 million plays, and it’s now ruled the 
weekly chart for two months.

Finally, Joel Corry, David Guet-
ta and Raye bag this week’s highest new 
entry with their new club collaboration 
“BED” (Asylum/Perfect Havoc). It’s new at 
No. 20. 

IN BRIEF

https://note.com/hashtag/YOASOBI%E5%88%9D%E3%83%A9%E3%82%A4%E3%83%96
https://note.com/hashtag/YOASOBI%E5%88%9D%E3%83%A9%E3%82%A4%E3%83%96
https://note.com/yoasobi_staff/m/m2363d0472f76
https://note.com/yoasobi_staff/m/m2363d0472f76
http://www.billboard-japan.com/d_news/detail/97533/2
https://www.billboard.com/author/lars-brandle
https://www.billboard.com/music/architects
https://www.billboard.com/music/maximo-park/chart-history
https://www.officialcharts.com/charts/albums-chart/
https://www.billboard.com/music/digga-d
https://www.billboard.com/music/alice-cooper
https://www.billboard.com/music/lucy-spraggan
https://www.billboard.com/music/the-white-stripes
https://www.officialcharts.com/charts/singles-chart/
https://www.billboard.com/music/joel-corry
https://www.billboard.com/music/david-guetta
https://www.billboard.com/music/david-guetta
https://www.billboard.com/music/raye


 Page 27 of 29

Architects  
Draw First No. 1  
In Australia
BY LARS BRANDLE

A
rchitects earn their first No. 1 
in Australia as For Those That 
Wish To Exist bows at the top of 
the ARIA Chart.

For Those goes one better than the Brit-
ish metalcore’s previous chart best, a No. 
2 for their 2016 album All Our Gods Have 
Abandoned Us.

It’s the followup to Holy Hell (No. 8 in 
November 2018) and their third successive 
set to hit the Top Ten.

For Those That Wish To Exist also rules 
this week’s ARIA Vinyl Albums Chart and 
it’s the best seller in the U.K.

Coming in at No. 2 on the ARIA Albums 
Chart is Sheppard’s third album Kalei-
doscope Eyes. It’s the Brisbane pop band’s 
third straight Top Two album, having hit 
No. 2 with their 2014 debut album Bombs 
Away and No. 1 with 2018’s Watching The 
Sky.

Rounding out an all-new Top Three this 
week is Alice Cooper’s Detroit Stories. It’s 
the shock-rock legend’s highest-charting 
album in the ARIA charts era, equaling the 
peak of his 1977’s Lace And Whiskey. (The 
ARIA Charts were launched in 1983.)

Detroit Stories becomes Cooper’s eighth 
Top Ten album in Australia and second 
successive Top Ten studio album, follow-
ing Paranormal (No. 4 in August 2017).

Also new to the chart this week is Julien 
Baker’s third solo album Little Oblivions, 
which arrives at No. 21 for the American 
singer-songwriter’s first appearance on the 
Australian survey.

And veteran punk outfit NOFX nail a 
seventh Top 50 entry with Single Album, 
new at No. 25.

Over on the ARIA Singles Chart, Glass 
Animals’ “Heat Waves” holds top spot 
for a second week. The Triple J Hottest 
100 winner leads Olivia Rodrigo’s “Driv-
ers License” on the ARIA Singles Chart, 

with The Kid Laroi’s “Without You” hold-
ing at No. 3.

There are notable climbs for “Cover 
Me In Sunshine,” P!nk’s collab with her 
daughter Willow Sage Hart, up 16-10 in its 
third week, while Sydney rapper Masked 
Wolf has a new high with “Astronaut In 
The Ocean,” soaring 25-16, also in its third 
week. 

Drake’s ‘What’s 
Next’ In Striking 
Distance of  
U.K. No. 1
BY LARS BRANDLE

D
rake is well placed to snag his 
seventh U.K. No. 1 with “What’s 
Next”.

Based on sales and streaming 
activity over the weekend, Drizzy’s latest is 
just a “few hundred” combined sales behind 
the current leader, Nathan Evans’ sea shanty 
“Wellerman” featuring 220 Kid and Billen 
Ted.

Nothing is guaranteed.
Just 800 chart sales separate “Weller-

man,” the leader on the First Look chart, 
and Olivia Rodrigo’s third-placed song 
“Drivers License,” the OCC reports.

Last Friday, “Drivers License” logged its 
eighth successive week at No. 1 with an-
other strong set of streaming results. A lead 
change isn’t out of the question.

All three tracks from Drake’s Scary Hours 
2 EP are poised to impact the Top 10, with 
“Lemon Pepper Freestyle” at No. 4 and 
“Wants and Needs” at No. 5. If the Canadian 
hip-hop star holds his momentum, he’ll 
have his 24th, 25th and 26th Top 10 singles 
in the U.K. when the chart is published this 
Friday.

Also new to the chart blast is “Leave The 
Door Open” by Silk Sonic, the new project 
from Bruno Mars and Anderson .Paak. 
It’s at No. 16. Mars already has 18th Top 20 
singles, while Anderson .Paak has never 
impacted the U.K. Top 40. 

BTS, Post Malone 
& More Donate 
Items to Grammy 
Week Auction
BY PAUL GREIN

F
irst-time Grammy nomi-
nees BTS, Post Malone and more 
have donated items to a Grammy 
Week auction to benefit the 

Grammy Museum and its music education 
initiatives.

The online auction will take place start-
ing Monday (Mar. 8) and will run through 
March 23. The auction is offered in partner-
ship with Charitybuzz.

Other 2021 Grammy nominees who 
donated “items and experiences” for the 
auction include Taylor Swift, Black Pumas, 
Billie Eilish, H.E.R., Phoebe Bridgers and 
writer/producer Louis Bell, all of whom are 
nominated in one or more of the marquee 
“Big Four” categories—as is Post Malone, 
who is nominated for album, record and 
song of the year. (BTS’ nomination is for 
best pop/duo group performance.)

Others who made donations to the auc-
tion include Joe Bonamassa, Brandi Carlile, 
Gary Clark Jr., Andra Day, DJ Khaled, Lady 
Gaga, Brantley Gilbert, Ariana Grande, 
David Guetta, The Immediate Family, Sarah 
Jarosz, Jonas Brothers, Tori Kelly, Alicia 
Keys, k.d. lang, Ziggy Marley, Bruno Mars, 
Ashley McBryde, Shawn Mendes, Ramones, 
Ed Sheeran, Steep Canyon Rangers, Paul 
Simon, Marco Antonio Solís, Billy Strings, 
James Taylor, Tanya Tucker, X and photog-
rapher Rob Shanahan.

Additional items were donated by 
Dingwall Guitars, DW Music Foundation, 
Epiphone, Fender, Genelec, Gibson Guitars, 
Jack Daniels, Les Paul, Shure, and Yamaha.

The auction is being held here. 
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Andra Day 
Honored by Black 
Women Film 
Network for ‘Billie 
Holiday’ Role
BY SHARAREH DRURY

A
ndra Day accepted the On Her 
Shoulders Preservation Award 
during the Black Women Film 
Network 2021 Summit on Sat-

urday (March 6), thanking the non-profit 
organization for honoring her work in The 
United States Vs. Billie Holiday.

“Thank you for recognizing and honoring 
the work that we put into this, to continue 
to push Black women’s narratives forward, 
to continue to uncover Black women’s nar-
ratives,” Day said in a virtual acceptance 
speech.

“This award is more special to me because 
of our community, because of our family, be-
cause of who we are,” Day continued. “And 
to just know that I have the support and that 
Black women were moved by the film and 
felt they were represented, and felt that they 
were seen... I think that has everything to do 
with Billie Holiday’s legacy.”

The honor comes less than a week after 
Day won the Golden Globe best actress 
in a drama trophy for her performance in 
Hulu’s The United States vs. Billie Holiday, 
becoming the second-ever Black actress to 
win the category and the first to do so in 35 
years.

Day was a first-time Globes winner. She 
was also nominated for best original song 
with Raphael Saadiq for “Tigress & Tweed” 
from the film, which is now streaming.

Her win marks the category’s first Black 
winner since Whoopi Goldberg, who 
became the first Black actress to do so in 
1986. Halle Berry famously lost the category 
for Monster’s Ball but went on to win the 
Oscar in 2002. And Angela Bassett, who was 
a presenter on Sunday, was the last Black 
actress to win best actress in a comedy or 

musical, in 1994.
The Black Women Film Network is the 

oldest non-profit organization focused on 
preparing Black women in the film, televi-
sion, and new media industries. On Satur-
day, it honored noteworthy names in the 
industry including Day, Debra L. Lee, Rikki 
Hughes, Mikki Turner, Courtney Neal and 
Denise Armstrong during its annual BWFN 
Summit.

The summit’s theme this year was “The 
Revolution Will Be Digitized: Black Women 
Leading in New Spaces as Multi-hyphenate 
Creators.” Presented by Cvent, the event 
celebrated Black women in the arts and 
entertainment industry and featured master 
classes, seminars and activities that helped 
connect key industry leaders with aspir-
ing entertainment professionals. Featured 
speakers represented brands such as 
ColorCreative, BET, WME, NBCUniversal, 
WarnerMedia, Netflix, Tyler Perry Studios, 
CNN, and Starz.

This article originally appeared on The 
Hollywood Reporter / Stream the film with 
a free trial to Hulu here 

Brandy to Star  
in Hip-Hop  
Drama ‘Queens’
BY RICK PORTER

G
rammy-winning singer and ac-
tress Brandy has joined the cast 
of ABC’s pilot Queens.

Brandy will star opposite Eve, 
Naturi Naughton and Pepi Sonuga in the 
drama from writer Zahir McGhee (Scandal) 
and ABC Signature. The show centers on 
four women in their 40s who reunite for a 
chance to recapture their fame and regain 
the swagger they had as the Nasty Bitches— 
a ‘90s group that made them legends in the 
hip-hop world.

Brandy will play Naomi, who 20 years 
ago was better known as Xplicit Lyrics, the 
musical engine of the Nasty Bitches. An 
artist with boundless talent, Naomi was sure 
she’d achieve more success after the group 

broke up – but she didn’t. When the group 
gets back together, Naomi is reunited with 
the only man she ever loved, as well as the 
rival bandmate who stole that man from her. 
But what Naomi wants more than anything 
is to build a relationship with the daughter 
she was never really there for.

In addition to acting, Brandy will also 
contribute original music to Queens. Eve 
and Naughton (Power) are playing two 
other members of the group, while Sonuga 
(Freeform’s Famous in Love) plays a rising 
hip hop star.

Brandy’s most recent TV role was on 
Fox’s Star. Her credits also include Moesha, 
the 1997 Cinderella opposite Whitney Hous-
ton and The Game. She’s repped by CAA, 
Ryan Ramsey of SALXCO, Sonja Norwood of 
Norwood & Norwood and Stephen Barnes of 
Morris Yorn.

This story originally appeared in The Hol-
lywood Reporter. 

‘Tengo Talento, 
Mucho Talento’ 
to Kick Off 
New, All-Female 
Contestant 
Season
BY GRISELDA FLORES

T
alent competition series Tengo 
Talento, Mucho Talento is set to 
kick off a new season that will 
feature all-female contestants for 

the first time ever in its history.
In honor of Women’s History Month, 

the show’s 24th season will “focus on the 
influence of Latinas in entertainment,” ac-
cording to an official statement. Returning 
judges include Chiquis, Ana Bárbara, Pepe 
Garza and television/radio personality Don 
Cheto, with Luis Coronel as host.

“Regional Mexican music has tradition-
ally been dominated by male artists, so I 
feel blessed to be able to be a voice that 
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represents women in the regional and banda 
genre and part of the group of female artists 
that have been able to cross those barriers,” 
Chiquis said in a statement. “My female 
colleagues in the industry are allies, not 
competitors, together we are stronger and 
in that unity we can best represent female 
voices. My wish is that many other women 
can break through and succeed, which is 
why I am so happy about this upcoming 
season of Tengo Talento, Mucho Talento fea-
turing female artists.”

Bárbara added, “It’s a great honor for me 
to represent women in the regional Mexican 
genre. It has been a long journey in a music 
genre dominated by male artists, but con-
sistency, the support and acceptance of my 
fans and the hard work that we’ve invested 
in this career have been the key factors 
that have maintained me here. And now, to 
be part of a season of Tengo Talento that is 
dedicated to women, well it makes me very 
happy and fills me with much satisfaction. 
During this Women’s History Month, we 
will prove that there’s not just talent, but 
also women who are empowered, who are 
fighters and who are successful.”

Tengo Talento, Mucho Talento will feature 
special celebrity guest judges throughout 
the new season, which will premiere Mon-
day, March 29 at 8:00 p.m. ET on EstrellaTV 
Network, Samsung TV+, The Roku Channel, 
Xumo and FuboTV.

Last season, Tengo Talento crowned its 
first ever regional Mexican boy band, Nuevo 
Elemento, comprised of Lilo Bermúdez, 
Yahir Garduño, Danny Rea, Carlos Gabriel 
and Hector Osobampo. 

Kis-My-Ft2 
Debuts at No. 
1, Official HIGE 
DANdism Rises 
to No. 4 on Japan 
Hot 100
BY BILLBOARD JAPAN

K
is-My-Ft2’s “Luv Bias” blasts in 
at No. 1 on the latest Billboard 
Japan Hot 100, dated Feb. 22 to 
28, selling 217,880 copies in its 

first week.
The theme of the ongoing drama se-

ries Oh! My Boss! starring member Yuta 
Tamamori led physical sales, look-ups 
and Twitter mentions this week, and also 
performed well in radio airplay (No. 13) 
and video views (No. 15). Sales figures for 
the the seven-member Johnny’s boy band’s 
new single increased by about 37,000 copies 
from its previous release, “Endless Summer” 
(180,763 copies).

Official HIGE DANdism’s “Universe” 
jumps 40-4 this week, breaking into the top 
10 on the Japan Hot 100. The theme of this 
year’s space-themed Doraemon movie sold 
37,301 copies and soared up the chart fueled 
by sales (No. 4) and look-ups (No. 3). The 
animated movie was initially set to open 
in theaters this Friday (Mar. 5), but was 
postponed indefinitely due to the COVID-19 
pandemic. The theme song’s performance 
on the song chart despite its lack of pro-
motion in this regard goes to show HIGE 
DAN’s stable popularity. The Billboard 
Japan Hot 100 combines physical and digital 
sales, audio streams, radio airplay, Twitter 
mentions, YouTube and GYAO! video views, 
Gracenote look-ups and karaoke data.

Check out the full Billboard Japan Hot 
100 chart, dated Feb. 22 to 28, here. 

‘Queen’s Gambit’ 
Stage Musical in 
the Works
BY RICK PORTER

T
he Queen’s Gambit may be headed 
to the stage.

Production company Level For-
ward has acquired theatrical stage 

rights to Walter Tevis’ novel about a chess 
prodigy, which is also the basis for Netflix’s 
limited series. The company — which pro-
duced the Tony-nominated revival of Okla-
homa! and What the Constitution Means to 
Me — will develop a musical based on the 
book.

“It is a privilege for Level Forward to 
lead the charge of bringing The Queen’s 
Gambit to the stage through the beloved 
and enduring craft of musical theater,” said 
Level Forward CEO Adrienne Becker and 
producer Julia Dunetz in a statement. “Told 
through a brave and fresh point of view, au-
diences are already sharing in the friendship 
and fortitude of the story’s inspiring women 
who energize and sustain Beth Harmon’s 
journey and ultimate triumph. The story 
is a siren call amidst our contemporary 
struggles for gender and racial equity, and 
we’re looking forward to moving the project 
forward.”

The Queen’s Gambit centers on Beth Har-
mon (played by Anya Taylor-Joy in the Net-
flix series), an orphan who rises through the 
male-dominated chess world of the 1960s 
while battling addiction. The series became 
Netflix’s most watched scripted limited 
series ever after its October 2020 debut, ac-
cording to the streamer, and has won Critics 
Choice and Golden Globe awards for best 
limited series and Taylor-Joy’s performance.

The deal was brokered on behalf of the 
Tevis Family Trust by Susan Schulman of 
the Susan Schulman Literary Agency, New 
York and Rachel Gould on behalf of Level 
Forward.

This article originally appeared on The 
Hollywood Reporter. 
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