
Cardi B’s “Up” surges from No. 6 to No. 1 on the Bill-
board Hot 100 to spend its first week atop the tally. 
The song, which becomes Cardi B’s fifth Hot 100 No. 
1, debuted at No. 2 five weeks earlier and tallied three 
weeks at the runner-up spot before reaching the sum-
mit.

Helping power its ascent, Cardi B performed “Up” 
as part of a medley, with Megan Thee Stallion, of their 
four-week 2020 Hot 100 No. 1 “WAP” on the 63rd an-
nual Grammy Awards, broadcast on CBS, March 14.

Plus, Dua Lipa’s “Levitating,” featuring DaBaby, 
rebounds to the Hot 100’s top 10 (13-7) after the pair 
performed it on the Grammys (also as part a medley, 
with her prior hit “Don’t Start Now”).

The Hot 100 blends all-genre U.S. streaming (of-
ficial audio and official video), radio airplay and sales 
data. All charts (dated March 27) will update on Bill-
board.com tomorrow (March 23). For all chart news, 
you can follow @billboard and @billboardcharts on 
both Twitter and Instagram.

Here’s a look at Cardi B’s coronation with “Up,” 
released on Atlantic Records and the 1,118th No. 1 in 

the Hot 100’s 62-year history.
Streams, Airplay & Sales: “Up” drew 22.7 mil-

lion U.S. streams (down 5%) and 18,000 downloads 
sold (up 96%, good for the Hot 100’s top Sales Gainer 
award) in the week ending March 18, according to 
MRC Data. It also attracted 34.9 million radio airplay 
audience impressions (up 7%) in the week ending 
March 21.

The track rises 5-3 on the Streaming Songs chart, 
which it led for two weeks; 7-3 on Digital Song Sales, 
where it spent a week in the lead; and 17-14 on Radio 
Songs.

Cardi B’s 5th Hot 100 No. 1: Here’s an updated 
look at Cardi B’s Hot 100 No. 1s:

Title, Weeks at No. 1, Date Reached No. 1 
“Bodak Yellow (Money Moves),” three, Oct. 7, 2017 
“I Like It,” with Bad Bunny & J Balvin, one, April 21, 
2018 
“Girls Like You,” Maroon 5 feat. Cardi B, seven, Sept. 
29, 2018 
“WAP,” with Megan Thee Stallion, four, Aug. 22, 2020 
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“Up,” one (to date) March 27, 2021
Cardi B extends her record for the most 

Hot 100 No. 1s among female rappers. (Of 
her five leaders, four have also topped the 
multi-metric Hot Rap Songs chart, all ex-
cept Maroon 5’s “Girls Like You,” on which 
she’s featured.)

Meanwhile, “Up” is Cardi B’s first Hot 
100 No. 1 with no accompanying acts since 
“Bodak Yellow.” Thanks to the two lead-
ers, Cardi B is the first female rapper with 
two Hot 100 No. 1s with no accompanying 
artists.

Dating to her first week atop the Hot 100 
with “Bodak Yellow” (Oct. 7, 2017), Cardi B 
ties for the most No. 1s among all acts in the 
span since, matching the five each earned in 
that stretch by Drake and Ariana Grande.

“Up” to No. 1: Amid an onslaught of No. 
1 Hot 100 debuts, “Up” is the first song to 
rise from another rank to No. 1 for its first 
week atop the chart in five months, since 
24kGoldn’s “Mood,” featuring Iann Dior, 
elevated 4-1 on the Oct. 24, 2020-dated 
chart. All five new No. 1s in between spent 
their first weeks on the chart at No. 1: Ariana 
Grande’s “Positions”; BTS’ “Life Goes On”; 
Taylor Swift’s “Willow”; Olivia Rodrigo’s 
“Drivers License”; and Drake’s “What’s 
Next.”

(In that stretch, one No. 1 returned to 
the top, twice from No. 2, for its fourth 
and fifth weeks at the apex: Mariah Carey’s 
“All I Want for Christmas Is You.”)

In a word … Only one all-time No. 1 Hot 
100 song title is shorter than “Up”: Britney 
Spears’ “3,” from 2009. “Up” is the short-
est proper one-word No. 1 title and ties two 
other hits for the fewest letters in a leading 
song: Rihanna’s “S&M,” featuring Spears, 
and Katy Perry’s “E.T.,” featuring Kanye 
West, both from 2011.

Here’s a recap of the briefest No. 1 Hot 
100 song titles (those encompassing three or 
fewer letters):

“3,” Britney Spears, 2009 
“Up,” Cardi B, 2021 
“S&M,” Rihanna feat. Britney Spears, 2011 
“E.T.,” Katy Perry feat. Kanye West, 2011 
“WAP,” Cardi B, 2020 
“Sad!,” XXXTENTACION, 2018 
“OMG,” Usher feat. will.i.am, 2010 
“Low,” Flo Rida, 2008 
“SOS,” Rihanna, 2006 
“Bad,” Michael Jackson, 1987 
“Ben,” Michael Jackson, 1972 
“War,” Edwin Starr, 1970 
“ABC,” Jackson 5, 1970 
“Why,” Frankie Avalon, 1959

Notably, nine of the 14 titles above have 
led in the last 15 years, with the advent of 
social media and hashtags playing into the 
increase.

Word “up”: “Up” is the 16th Hot 100 No. 
1 with the word “up” in its title, including 
those with variations of the word, such as 
“upside” or “uptown.” It’s the first since 
Mark Ronson’s “Uptown Funk!,” featuring 

Bruno Mars, reigned for 14 weeks beginning 
in January 2015. The first such “up”-stand-
ing hit? Neil Sedaka’s “Breaking Up Is Hard 
to Do” in August 1962. (You can go to @
billboardcharts for the full list.)

Optimists, celebrate (as you figured you 
would): The 16 No. 1 titles that include “up” 
outpace the 10 leaders whose titles include 
“down.” The latter group includes this 
week’s polar-opposite No. 1 title “Down,” by 
Jay Sean featuring Lil Wayne, from 2009.

No. 1, R&B/hip-hop, rap: “Up” concur-
rently rebounds 5-1 and 4-1, respectively, 
for a fourth week each atop the multi-met-
ric Hot R&B/Hip-Hop Songs and Hot Rap 
Songs charts, which use the same methodol-
ogy as the Hot 100.

“Up” is the first song by a solo female 
and no accompanying artists to top the Hot 
100, Hot R&B/Hip-Hop Songs and Hot Rap 
Songs since Lizzo’s “Truth Hurts” in 2019. 
Before that, Cardi B’s “Bodak Yellow” last 
earned the honor.

Silk Sonic’s “Leave the Door Open” 
ascends 4-2 in its second week on the Hot 
100. The song by the duo of Bruno Mars 
and Anderson .Paak, which they performed 
on the Grammy Awards March 14, claims 
the chart’s top Airplay Gainer trophy, as it 
bounds 31-12 on Radio Songs (38.7 million, 
up 65%). It holds at No. 2 on Digital Song 
Sales (21,000, down 21%) and No. 4 on 
Streaming Songs (19.4 million, down 16%).

The collab, billed on the Hot 100 as by 
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Silk Sonic (Bruno Mars & Anderson .Paak), 
and which contributes to the chart histories 
of both artists, adds a second week at No. 1 
on the multi-metric Hot R&B Songs chart.

Olivia Rodrigo’s former eight-week Hot 
100 No. 1 “Drivers License” rises 5-3, as 
it spends a second week at No. 1 on Radio 
Songs (72.3 million airplay audience impres-
sions, down 3%).

Drake’s “What’s Next” falls to No. 4 on 
the Hot 100 a week after it launched at No. 
1. It tallies a second week at No. 1 on Stream-
ing Songs (23 million, down 53%) and 3-24 
on Digital Song Sales (4,000, down 78%), 
while debuting on Radio Songs at No. 42 
(17.3 million, up 45%).

The Weeknd’s “Save Your Tears” pushes 
7-5 on the Hot 100, after reaching No. 4, and 
his “Blinding Lights” also reverses course 
by two spots, rising 8-6, after spending four 
weeks at No. 1 last April-May. “Lights” adds 
a record-extending 54th week in the top 
10, two weeks after it became the first song 
in the chart’s history to total a year in the 
bracket.

Dua Lipa’s No. 5-peaking “Levitating,” 
featuring DaBaby, returns to the Hot 100’s 
top 10, jumping 13-7 following the act’s 
Grammy Awards performance of the song 
March 14 (as part a medley, with Lipa’s 
“Don’t Start Now,” which reached No. 2 in 
March 2020).

“Levitating” sports gains of 102% to 
12,000 sold and 12% to 14.2 million streams 

in the week ending March 18.
24kGoldn’s “Mood,” featuring Iann Dior, 

lifts 10-8 on the Hot 100, after eight noncon-
secutive weeks at No. 1 in October through 
mid-January, as it tops the multi-metric Hot 
Rock & Alternative Songs and Hot Alter-
native Songs charts for a 29th week each, 
and Ariana Grande’s “34+35” holds at No. 9 
on the Hot 100, after it reached No. 2.

Rounding out the Hot 100’s top 10, 
Drake’s “Wants and Needs,” featuring Lil 
Baby, falls from No. 2, where it debuted 
a week earlier, to No. 10. Drake’s “What’s 
Next,” “Wants and Needs” and “Lemon Pep-
per Style,” featuring Rick Ross (down 3-31), 
soared in at Nos. 1, 2 and 3, respectively, 
on the Hot 100 a week ago, making Drake 
the first artist ever to open in the chart’s top 
three spots simultaneously.

Again, for all chart news, you can follow 
@billboard and @billboardcharts on both 
Twitter and Instagram and all charts (dated 
March 27), including the Hot 100 in its en-
tirety, will refresh on Billboard.com tomor-
row (March 23). 

Morgan Wallen’s 
‘Dangerous’ 
Spends 10th  
Week at No. 1  
on Billboard  
200 Chart
BY KEITH CAULFIELD

M
organ Wallen’s Dangerous: 
The Double Album hits double 
digits at No. 1 on the Billboard 
200, as the set spends its 10th 

week atop the list. It arrived at No. 1 nine 
weeks ago (on the chart dated Jan. 23) and 
has yet to budge from the top. Dangerous is 
the first album to spend its first 10 weeks at 
No. 1 since 1987 (more on that in a moment) 
and continues to have the most total weeks 
at No. 1 since Drake’s Views spent 13 non-
consecutive weeks in the lead in 2016.

Dangerous earned 69,000 equivalent 
album units in the U.S. in the week ending 
March 11 (down 11%), according to MRC 
Data.

The Billboard 200 chart ranks the most 
popular albums of the week in the U.S. based 
on multi-metric consumption as measured 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History

ON THE CHARTS JIM ASKER jim.asker@billboard.com
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Behind every artist, songwriter and music produc-
er is a trusted group of advisers who provide 
guidance, advice and negotiate deals. Billboard’s 
6th annual Top Music Lawyers list will recognize 
the biggest names and most prominent legal 
minds in the world of music and 
entertainment law. They are the deal makers 
behind 
the major contracts and lawsuits in the music 
industry.
 
This feature will also include a round-up of top law 
schools attended by the notable alumni on the 
Top Music Lawyer list.
 
Please join Billboard in congratulating this year’s 
music power lawyers. Advertise and position your 
law firm to the decision makers in the industry who 
are always in need for the best legal counsel.
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in equivalent album units. Units comprise 
album sales, track equivalent albums (TEA) 
and streaming equivalent albums (SEA). 
Each unit equals one album sale, or 10 indi-
vidual tracks sold from an album, or 3,750 
ad-supported or 1,250 paid/subscription 
on-demand official audio and video streams 
generated by songs from an album. The new 
March 27, 2021-dated chart (where Danger-
ous is No. 1 for a 10th week) will be posted in 
full on Billboard’s website on March 23. For 
all chart news, follow @billboard and @bill-
boardcharts on both Twitter and Instagram.

Of Dangerous’ 69,000 equivalent album 
units earned in the tracking week ending 
March 11, SEA units comprise 64,000 (down 
10%, equaling 88.85 million on-demand 
streams of the album’s songs), album sales 
comprise 4,000 (down 30%) and TEA units 
comprise 1,000 (down 9%).

Dangerous is the first album to spend 
its first 10 weeks at No. 1 on the Billboard 
200 since 1987, when Whitney Hous-
ton’s Whitney album logged all 11 of its 
weeks at No. 1 from its debut week (from 
the June 27 through Sept. 5, 1987-dated 
charts). Before that, the only other album 
to spend its first 10 weeks at No. 1 on the 
chart, which began regularly publishing as a 
weekly survey in March of 1956, was Stevie 
Wonder’s Songs in the Key of Life. It spent 
its first 13 weeks at No. 1 (of a total of 14 non-
consecutive weeks at No. 1) from the Oct. 
16, 1976, through Jan. 8, 1977-dated charts. 
Notably Dangerous is the first album to 
accomplish the feat since MRC Data (then 
SoundScan) information began powering 
the chart in May of 1991.

Dangerous is also the first album to string 
together 10 weeks in a row at No. 1 in total 
since Adele’s 21 linked 10 weeks in 2012 (of 
its total 24 nonconsecutive weeks at No. 1).

Dangerous is one of just four country 
albums to spend at least 10 weeks at No. 
1 on the Billboard 200 — since the chart 
began publishing on a regular weekly basis 
in March of 1956. (Country albums are 
defined as those that have charted on Bill-
board’s Top Country Albums chart.) Ahead 
of Dangerous among country sets with the 
most weeks at No. 1: Garth Brooks’ Ropin’ 
the Wind (18 weeks, 1991-92), Billy Ray 
Cyrus’ Some Gave All (17, 1992) and Taylor 

Swift’s Fearless (11, 2008-09).
Pop Smoke’s former No. 1 Shoot for the 

Stars Aim for the Moon is a non-mover at 
No. 2 on the new Billboard 200, with 40,000 
equivalent album units earned (down 2%).

Dua Lipa’s Future Nostalgia gets a big 
Grammy Awards bump, as the album hits a 
new peak, rising 6-3 (37,000 units; up 27%). 
The set surpasses its original chart high of 
No. 4, achieved in its debut frame (April 11, 
2020). Future Nostalgia won the Grammy 
Award for pop vocal album during CBS’ tele-
vised broadcast of the Grammys on March 
14, while Lipa also performed two Future 
Nostalgia songs on the show: “Levitating,” 
featuring DaBaby, and “Don’t Start Now.”

The Weeknd’s After Hours is stationary 
at No. 4 with 32,000 equivalent album units 
earned (up less than 1%).

R&B singer Giveon scores his first top 10 
with the No. 5 debut of When It’s All Said 
and Done… Take Time, bowing with 32,000 
equivalent album units earned. Of the 
album’s starting sum, 30,000 comprise SEA 
units (equaling 43.56 million on-demand 
streams of the set’s tracks), 2,000 comprise 
album sales and a negligible sum comprises 
TEA units.The 13-track set compiles his 
two earlier projects, both released in 2020 
— the eight-track Take Time and the four-
track When It’s All Said and Done — and 
adds one new song: “All to Me.”

Take Time and When It’s All Said and 
Done have generated a half-billion on-
demand streams to date for their tracks in 
the U.S. Further, Take Time garnered Giveon 
his first Grammy nomination, for best R&B 
album this year.

Giveon first dented Billboard’s charts a lit-
tle under a year ago, when Drake’s “Chicago 
Freestyle,” on which he’s featured, debuted 
on multiple tallies in May of 2020, including 
the top 10 of Hot Rap Songs and the top 20 
of the all-genre Billboard Hot 100. The suc-
cess of the track pushed Giveon to a debut 
last May in the top 20 of Billboard’s Emerg-
ing Artists chart, where he peaked at No. 3 
this February.

He broke out on his own with singles such 
as “Like I Want You” and “Heartbreak An-
niversary.” The former hit No. 10 on the Hot 
R&B Songs chart last November, while the 
latter marked his second top 10 on the this 

February. Giveon is also getting attention by 
way of his featured turn on Justin Bieber’s 
recently released track “Peaches.”

Pooh Shiesty’s Shiesty Season falls 3-6 on 
the new Billboard 200 with 30,000 equiva-
lent album units earned (down 8%), Lil 
Baby’s former No. 1 My Turn is steady at No. 
7 with just under 30,000 units (up 2%) and 
Lil Durk’s The Voice slips 5-8 with 29,000 
units (down 7%).

Rob Zombie achieves his seventh top 
10 album on the Billboard 200 as his new 
studio set The Lunar Injection Kool Aid 
Eclipse Conspiracy debuts at No. 9. All seven 
of Zombie’s solo studio albums have now 
reached the top 10. The new set earned 
28,000 equivalent album units in its debut 
frame. Of that sum, 26,000 comprise album 
sales (it’s the top-selling album of the week), 
2,000 comprise SEA units (totaling 2.77 
million in on-demand streams of the set’s 
tracks) and a negligible sum comprise TEA 
units.

The album was led by the single “The 
Triumph of King Freak (A Crypt of Pres-
ervation and Superstition),” which has so 
far peaked at No. 18 on the Mainstream 
Rock Airplay chart. Lunar was released 
via Nuclear Blast and marks the company’s 
second top 10, following Slayer’s Repent-
less (No. 4) in 2015.

Closing out the Billboard 200’s new top 
10 is Taylor Swift’s former No. 1 Folklore, 
which jumps 29-10 with 28,000 equivalent 
album units earned (up 59%). The set is 
basking in the glow of its Grammy Award 
win for album of the year on March 14, as 
well as Swift’s three-song medley perfor-
mance on the show. (She sang Folklore’s 
“Cardigan” and “August,” as well as her Ev-
ermore single “Willow.”) 
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On April 24, Billboard will salute Primary Wave Music on its 15th 
anniversary. 

Founded in 2006, Primary Wave Music is home to some of the 
most iconic songwriters and artists across the history of recorded 
music including Bob Marley, Stevie Nicks, Frankie Valli & the Four 
Seasons, Smokey Robinson, Whitney Houston, Burt Bacharach, 
Olivia Newton-John, and many more. 

 With offices in New York, Los Angeles, Austin, Nashville and 
London, Primary Wave Music has embraced an entrepreneurial 
spirit, offering and executing proactive one-of-a-kind ideas, 
unique services and marketing campaigns for our artists.  Primary 
Wave has earned a stellar reputation for being forward thinking 
and re-introducing classic artists and their music into the modern 
marketplace as well as nurturing young talent to become legends 
themselves.  This success is based upon their team of seasoned 
and creative executives collaboratively working together closely 
with our artists as partners.  As a company, Primary Wave strives 
for excellence in the pursuit of iconic artists and catalogs that not 
only reflect great artistry, but moments of culture.
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Cassettes Are 
Having a Moment: 
What It Means for 
the Format  
to Have Big  
Artists Joining  
the Revival
BY LYNDSEY HAVENS

S
cott Register, distribution A&R 
at ThinkIndie, recalls attending 
industry conferences in the early 
2000s and revealing that vinyl 

sales were steadily increasing at indepen-
dent retailers. “There would literally be 
laughter,” he says.

Two decades later, those laughs have 
been stifled by a format that in 2020 gener-
ated $626 million, an increase of 28.7% 
by value year-over-year, according to the 
RIAA’s year-end report. Last December 
alone, weekly vinyl album sales hit a new 
record high — 1.445 million, up 9% from 
the previous week — following the holiday 
shopping surge. It became the biggest week 
for vinyl sales since 1991, when MRC Data 
began electronically tracking music sales.

Now, Register is hoping cassettes will 
follow suit. He says ThinkIndie, which 
was founded by the Coalition of Indepen-
dent Music Stores in 1999, has already 
had some success distributing the format, 
and believes things are heading in the right 
direction for a similar resurgence. Perhaps 
the biggest indicator? Many stores he works 
with can’t keep boomboxes in stock, old or 
new, likely because they come with a cas-
sette deck.

So, late last year, when ThinkIndie was 
approached about partnering on a limited-
edition reissue series of titles never-before 
sold on cassette, it was a no brainer. In 
addition to noticing a spike in the format, 
Register says, “Looking at the titles [the 
labels were offering], every artist [has a] big 

fan base.”
Some of those titles include Sturgill 

Simson’s Cuttin’ Grass, Vol. 1: The Butcher 
Shoppe Sessions, Major Lazer’s Peace Is The 
Mission and Maren Morris’ GIRL, all arriv-
ing April 30.

In 1994, about 30 years after the cassette 
tape was first invented, 246 million cassette 
albums were sold (of an overall 615 mil-
lion albums that were released) according 
to MRC Data. In 2018, only 219,000 cas-
sette album were sold, though that number 
indicated an increase by 23% from the year 
prior. In 2020, on the online music market-
place Discogs alone, cassette album sales 
were up a third, totaling 282,798.

Register admits that in the early days of 
the vinyl resurgence, the problem wasn’t 
demand but rather where and how so many 
records would get pressed. When it comes 
to cassettes, there is one manufactur-
er that has been ready for this moment since 
2015: France’s RecordingTheMasters.

Jean-Luc Renou, CEO of RecordingTh-
eMasters and its parent company, Mulann, 
says he noticed a spike in cassettes among 
average consumers — not just recording stu-
dio professionals that work with magnetic 
tape — in 2017. He says by 2019, they were 
manufacturing around 9,000 cassette tapes 
a month. Now, they are at 30,000 a month 
with the capacity to produce 10 times that 
volume. The turnaround time from when 
a label might place an order to when that 
order may arrive is just 3-4 weeks, shorter 
than the average 5-weeks time for vinyl, 
which during the pandemic has, in most 
cases, more than doubled. (Packaging is a 
large factor of that shorter turnaround time 
for cassette albums.)

To coincide with the first-time release of 
new titles on cassette, RecordingTheMas-
ters is also making its B-1000 Portable Cas-
sette Player available in the U.S. for the first 
time (it arrived in France last year). Looking 
ahead, another set of reissues is already be-
ing planned for the end of the year and Re-
nou says they are hoping to secure more 
partnerships going forward and expand into 
e-commerce to increase revenue.

“I’m curious to see what art-
ists and genres will take to it in the begin-
ning,” says Register. “And I’m curious to 

see even with the ones we’re working 
with which are going to stick. I’m hop-
ing all of them will, you just don’t know 
exactly. I know the stores, they’ve got their 
fingers crossed.”

A big driver outside of independent 
retailers, though, is still on pause: the merch 
table. Register says that’s a big part of help-
ing a format come back and also judging 
its popularity. “I can remember when vinyl 
started out-selling CDs at the merch tables, 
that was a huge deal,” Register continues. 
“So, you know, hopefully people will see cas-
settes and say, ‘Hey, I got to have that, too.’”

As Renou says, that “I see it, I want it” 
mentality should extend to artists as well: 
“Musicians and artists [using cassettes for 
album promotion] will probably look around 
and say, ‘Why not? Why don’t I try to have 
something on cassette as well?’” 

Irving Azoff, 
Musician Orgs 
Hail California  
Bill to Cap 
Recording 
Contracts at  
7 Years
BY CHRIS EGGERTSEN

A 
coalition of advocacy groups 
representing musicians and 
entertainers voiced their support 
on Friday (March 19) for a new 

California state bill that seeks to limit the 
length of contracts for recording artists.

Music Artists Coalition (MAC), the Black 
Music Action Coalition, Songwriters of 
North America (SONA) and SAG-AFTRA 
are calling on their members and allies to 
support the Free Artists from Industry Re-
strictions Act, a new bill that would reform 
Section 2855 of the California Labor Code 
(a.k.a. the Seven Year Statue). The FAIR 
Act would remove a damages provision that 
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On April 24th, Billboard will publish its annual 
International Power Players list.  This issue 
will profile the leaders in the global music 
industry including the label executives, 
concert promoters, managers, talent 
agents and lawyers, and recognize their 
achievements. Advertise and congratulate 
this year’s International Power Players to 
reach an influential audience of 
decision-makers worldwide.
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commonly discourages artists from leaving 
record deals after seven years if they have 
undelivered albums, even though they are 
legally permitted.

The legislation was introduced Feb. 19 by 
Assemblywoman Lorena Gonzalez (D-San 
Diego) on, who is well-known as a workers’ 
rights advocate in the state.

The Seven Year Statute was designed 
to prevent employers in California from 
enforcing excessively long contracts, but per 
a 1987 amendment that was pushed by the 
major record labels recording artists that do 
wish to terminate a deal with undelivered 
albums would have to pay damages — like 
possibly lost profits from that undelivered 
album — which often invites renegotiation.

If the FAIR Act passes, it would make 
it harder for record labels to contract for 
a certain number of deliverables, such as 
albums, as opposed to a specific time frame, 
forcing them to reconsider how they struc-
ture deals.

In a statement, Music Artists Coalition 
founder Irving Azoff says amending the 
current law has become even more urgent in 
light of the streaming boom.

“Streaming has been an unprecedented 
bonanza for the record labels, but not so for 
artists,” said Azoff. “It is unfair that the only 
Californians excluded from the protection 
of the Seven Year Statute are recording 
artists. We ask our record label partners 
and members of the California legislature to 
join us and support this important initiative. 
We must protect artists and modernize this 
archaic law.”

“The landscape of the entertainment 
industry has dramatically changed, yet 
companies still benefit from outdated laws 
that allow them to wield an overwhelm-
ing amount of control over artists,” added 
Gonzalez. “No worker should ever be bound 
to an unreasonable contract that holds them 
back from making decisions about their own 
livelihood. It’s time we changed the law to 
reflect a new reality for creators. I intro-
duced the FAIR Act to simply ensure artists 
are empowered to freely practice their craft 
and pursue a career doing what they love.”

Added Dina LaPolt, co-founder and 
board member at SONA, “Recording artists 
should have the same 7 year protection as 

others signed to personal services agree-
ments in CA. The FAIR Act will eliminate 
the carve-out in the law that unfairly holds 
artists in their contracts for longer than 7 
years. This exception must be eliminated. 
It’s unfair and oppressive—leaving some art-
ists in their record deals for decades!”

In 2001, there was a similar push to 
repeal the 1987 amendment that resulted in 
a California Senate bill introduced by Demo-
cratic State Sen. Kevin Murray, a former 
agent at William Morris. Though that effort 
resulted in major artists including Court-
ney Love and Don Henley testifying before 
the State Assembly, the bill was ultimately 
brought down by the major labels, who 
argued it was too difficult for artists to com-
plete the terms of a standard seven-album 
recording contract in just seven years.

Azoff, who has long managed Henley’s 
band the Eagles, also backed the 2001 
repeal via the Recording Artists Coalition, 
a now-defunct precursor to MAC that he 
co-founded alongside Henley and Sheryl 
Crow.

UPDATE: This article was updated March 
21 at 1:20 a.m. EST to correct the description 
of how the Seven Year Statue applies to record 
contracts. 

How New SPAC 
Music Acquisition 
Corp. Will  
Spend Its $230M 
IPO Money
BY GLENN PEOPLES

M
usic Acquisition Corporation 
has the type of generic, vague 
name that’s typical with SPACs 
— special purpose acquisition 

companies, but it’s a perfectively descrip-
tive moniker. MAC raised $230 million in 
a Feb. 3 initial public offering on the New 
York Stock Exchange for the sole purpose 
of acquiring a private music company and 
taking it public in what’s called a reverse 

merger. Which music company that might 
be is not yet known.

Launched by former Geffen Records 
president Neil Jacobson and Todd Lowen, a 
Wall Street veteran of Lehman Brothers and 
Barclays Capital, MAC is the first music-
specific SPAC in a wave of SPACs that began 
in 2019 and has overtaken traditional IPOs 
as the most popular route to the public 
markets.

Since leaving Geffen in December 2019, 
Jacobson says he has learned “the ins and 
outs of a SPAC,” whereas Lowen already had 
years of experience. “We’ve been working 
on this for over a year,” says Jacobson, who 
also owns Hallwood Media, a producer and 
songwriter management firm.

With SPACs, known 
as “blank check” companies, investors give 
their money before they know what compa-
ny will be acquired. Investors get an up-or-
down vote on a SPAC’s merger and will be 
repaid if MAC does not close a deal within 
two years of the IPO. Following an ac-
quisition, the target will add MAC’s IPO 
proceeds to its balance sheet and take over 
the post-merger company’s identity – stock 
ticker and all. Jacobson will go from MAC’s 
CEO to a board member of the new com-
pany.

“[We’re] really kicking the tires of a lot 
of different ways of how our SPAC could 
unfold into the music industry — which is 
going through one of the greatest booms 
in its history, if not the greatest boom,” 
Jacobsen says. “I don’t anticipate it slowing 
down at all.”

MAC believes a company in any one of 
four categories would fit Jacobson’s skill 
set.: A music company, such as a label or 
publisher, is an obvious possibility, and 
Jacobson senses opportunity. “While there 
is great success for Warner, Universal, Sony, 
they’re all doing fantastic, there are going to 
be new companies that come up and become 
major players in this business,” he says.

Since SPAC investors are attracted a 
high-growth narrative, MAC will also 
consider a music-focused technology or so-
cial media company. Or MAC’s target, says 
Jacobson, “may not be a fundamental music 
company but music is in the next iteration of 
their growth strategy.”
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Whatever the company, it needs to 
have strong leadership, show double-digit 
revenue growth and be ready for the public 
markets, says Lowen. “We’re not trying to 
play the lottery here. We are looking for 
companies that are working.”

MAC hopes to spend its IPO proceeds 
on a high-growth company with about a 
$1 billion valuation. It must return share-
holders their money if doesn’t close a deal 
within two years of the public offering. Size 
is important since a lower valuation won’t 
interest large investors with portfolios in the 
many billions of dollars, Lowen explains.

The target company also needs a good 
story to sell investors.

“So, there is a critical mass that you need 
to get the kind of institutional-level sup-
port to have a successful equity story,” says 
Lowen. The right music company can fit the 
narrative of a fast-growing company in the 
revived music industry.

Although SPACs are decades old, their 
popularity has surged in the last two 
years as retail investors chase the pre-IPO 
paydays usually reserved for hedge funds, 
private equity and institutional investors. 
There were more SPAC IPOs in the U.S. 
through March 15 of this year than in all 
of 2020 — 257 to 248, with gross proceeds 
of $82.9 billion and $83.3 billion, respec-
tively — according to SPACInsider. In 
2019, there were just 59 SPAC IPOs on U.S. 
markets.

Some SPAC targets achieve the same eye-
popping valuations that the traditional IPOs 
they passed on might deliver. On March 
16, eToro, a cryptocurrency trading plat-
form, announced it will merge with FinTech 
Acquisition Corp. V — which raised $250 
million through a Nasdaq IPO in December 
2020 — at a $10.4 billion valuation. Recent 
reports said eToro was in talks with Gold-
man Sachs for a traditional IPO at a $5 
billion valuation. Instead, eToro will land 
on the Nasdaq without the costly financial 
and administrative requirements and scru-
tiny of a traditional IPO.

SPACs are popular in high-growth indus-
tries without much of a financial history, 
such as cannabis and battery technology. 
They are also common in digital media: 
content syndicator Taboola and Group Nine 

Media recently merged with SPACs, and 
Buzzfeed and Vice — whose values have 
dropped recently — are reportedly in merger 
talks with SPACs.

Music is a relative newcomer to 
SPACs, compared to bigger industries 
that have jumped headfirst into the market. 
No household name music moguls have yet 
entered the fray, but it’s easy to imagine 
successful entrepreneurs such as Jay-Z or 
Diddy, or frequent startup investor David 
Guetta, being either a SPAC founder or 
advisor. (Caliva, a cannabis company that 
formed a joint venture with Jay-Z in 
2019, was acquired by a SPAC on Jan. 15.) 
In addition to attracting investors, music 
celebrities could leverage their relationships 
and expertise to help a company expand. Al-
though he’s not a household name, Jacob-
son is motivated to be a difference maker for 
a target company.

Jacobson has positioned himself as 
a knowledgeable music executive who 
can bring investors a strong acquisition 
target and help unlock its potential. “I’m 
not looking to run the company,” he says 
flatly. Even so, SPACs perform best when 
led by a chairman or CEO with operating 
experience rather than people from the 
financial world, according to a 2020 re-
port by McKinsey & Company. From 2015 
to 2019, these “o perator-led” SPACs outper-
formed other SPACs by about 40% one year 
after the merger, according to the report.

“I want to be the best board member 
they’ve ever had. I want to be the guy 
that runs through walls for them,” Jacob-
son says. “I want to be their wild card that 
can get into rooms other people can’t get 
into.” 

Linda Ronstadt 
Sells Recorded 
Music Assets  
to Irving  
Azoff’s Iconic 
Artist Group
BY ED CHRISTMAN

I
rving Azoff’s Iconic Artist Group 
continues its acquisition binge, buying 
of Linda Ronstadt’s recorded music 
assets, which is a combination or art-

ist royalty income stream from her master 
recordings and also ownership of some of 
her masters. Terms of the deal were not 
disclosed.

The deal includes a partnership with 
Ronstadt and her business team — including 
manager John Boylan and Janet Stark — to 
market her catalog and preserve her legacy 
in the digital era. It follows on recent part-
nership/acquisitions with the Beach Boys 
and David Crosby.

“Linda’s talent is unparalleled, but her 
courage and commitment to make impor-
tant music of many genres is her legacy,” 
said Azoff, chairman/CEO of the Azoff 
Company. “We will preserve that legacy for 
her at all costs.”

Last year, the Ronstadt catalog generated 
activity commensurate with about 200,000 
album consumption units.

Azoff noted that Ronstadt toured often 
with the the Eagles, who he manages, saying 
that their collaborations are the backbone of 
the history of Southern California music.

“It’s extremely gratifying to be in the 
company of Irving Azoff, his team, and his 
family of great artists, many of whom have 
been my friends and colleagues for years,” 
Ronstadt said in a statement. “It feels like 
home.”

Ronstadt launched her career covering 
Michael Nesmith’s “Different Drum,” as 
part of the Stone Poneys but soon went solo 
— with mega-hits in the 1970s like “Blue 

 Page 12 of 25

IN BRIEF

https://www.billboard.com/articles/business/9523577/spac-music-business-ipo-strategy/
https://spacinsider.com/stats/
https://www.mckinsey.com/industries/private-equity-and-principal-investors/our-insights/earning-the-premium-a-recipe-for-long-term-spac-success
https://www.mckinsey.com/industries/private-equity-and-principal-investors/our-insights/earning-the-premium-a-recipe-for-long-term-spac-success
https://www.billboard.com/author/ed-christman


Bayou,” “You’re No Good,” “When Will I Be 
Loved” and “It’s So Easy” soon following. 
In the 1980s, the prolific Ronstadt released 
a trilogy of jazz albums with bandleader 
Nelson Riddle, a country record with Dolly 
Parton and Emmylou Harris, and later she 
highlighted her Mexican heritage with 
hit Mariachi albums like Canciones de Mi 
Padre and Mas Canciones. She put a button 
on the eighties with “Don’t Know Much,” a 
duet with Aaron Neville that rose to No. 2 on 
the Hot 100 in December 1989.

Iconic says it fills a void in the music 
business for legendary artists as a guard-
ian of artists’ intellectual property with 
the expertise to expose their music to new 
generations. 

Katy Perry 
Planning  
Las Vegas 
Residency  
at Brand-New 
Casino
BY COLIN STUTZ

K
aty Perry is planning a Las Ve-
gas residency at The Theatre at 
Resorts World to start later this 
year, sources tell Billboard. The 

residency is expected to run into 2022.
Resorts World is Las Vegas’ first new-

from-the-ground-up casino-resort on the 
Strip in more than a decade. The 5,000-ca-
pacity Theater will run as a joint develop-
ment in partnership with AEG Presents, 
exclusively programmed and operated by its 
Concerts West division.

Since 2019, when Live Nation took over 
management of the The Colosseum at 
Caesars Palace, AEG has been without an 
exclusive marquee venue in Las Vegas, but 
with the new Resorts World deal it’s now 
running the city’s hottest new performance 
space. And it’s filling up programming for 
when concerts are expected to resume this 

fall.
“The residency has gotten stale,” John 

Meglen, president and co-CEO of Concerts 
West, told Billboard last year. “Artists bring 
in their touring shows and bands play X 
number of nights in a smaller theater—
where you can get bottle service as opposed 
to really getting creative. We want to get 
back to great shows. We want to create 
a playground with all the latest bells and 
whistles, and let artists come in and execute 
their own unique show and vision.”

AEG formed a partnership with Cae-
sars Palace to create The Colosseum and 
produce Celine Dion’s groundbreaking Las 
Vegas residency show, which ran from 2003 
to 2018 and netted $650 million in sales, 
according to Billboard Boxscore, making it 
the most successful residency of all time. It 
also launched a new model for entertain-
ment in Las Vegas, bringing in the biggest 
artists in the world’s most state-of-the-art 
theater with a nightly sell-out of more 
than 4,000 tickets. Elton John, Rod Stew-
art, Cher, Bette Midler, Shania Twain and 
Mariah Carey also all took the stage during 
AEG’s tenure at The Colosseum.

Katy Perry signing onto a residency seems 
to make sense for the superstar. She’s one of 
a few contemporary pop acts that could fill 
a venue of this size for months night after 
night, and is known for creating spectacular 
shows. And as a new mother of a baby girl 
born in August, like many other pop-star 
parents such as Britney Spears and Back-
street Boys, Perry might appreciate being 
in one place without the need to travel for 
touring. Her last tour, Witness: The Tour, 
which ran 2017–2018, averaged $1.08 million 
and 11,560 tickets per show, according to 
Billboard Boxscore. That tour, and her pre-
vious one, the Prismatic World Tour, were 
both promoted by AEG in North America.

Perry also released her sixth studio 
album, Smile, in August and has been unable 
to tour around that amid the coronavirus 
pandemic. Smile debuted and peaked at 
No. 5 on the Billboard 200 albums chart 
dated Sept. 12, 2020. The album spent four 
weeks on the chart. It has earned 402,000 
equivalent album units in the U.S. through 
March 11, according to MRC Data. Of that 
sum, 67,000 are in album sales. The album 

contains the Billboard Hot 100 hits “Never 
Really Over” (No. 15 peak) and “Daisies” 
(No. 40).

This would would bring a tentpole pop 
artist to AEG’s launch of The Theatre at 
Resorts World with more big name signings 
covering other genres like legacy pop, rock 
and country likely to follow.

AEG declined to comment and Perry’s rep 
did not respond to request for comment.

Additional reporting by Melinda Sheckells. 

Lex Borrero, 
Tommy Mottola 
& Range Media 
Partners Launch 
Multimedia 
Company 
NTERTAIN
BY GRISELDA FLORES

N
EON16’s Lex Borrero, veteran 
music executive Tommy Motto-
la and representation firm Range 
Media Partners have joined 

forces to launch new multimedia entertain-
ment company NTERTAIN.

The venture will focus on the creation, 
development and production of content 
across all platforms and will bring Latin 
stories to the forefront by representing the 
global power and success of Latin talent, 
brands and culture.

“We began having conversations about 
the potential of launching the company 
right in the middle of the pandemic as we 
realized how important content had become 
and the need for more Latin stories,” says 
Borrero, co-founder and president of Mi-
ami-based talent incubator NEON16 which 
he launched with Tainy in 2019.

Mottola says, “Latinos are still 100% un-
represented in Hollywood and in the media 
with the exception of certain stereotypical 
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roles. Our plan is to dramatically change 
that with great cultural programming both 
scripted and non-scripted and we believe it 
is a huge opportunity for authentic content 
that we are developing.”

Hollywood projects starring Latinos are 
still rare. According to a study by the USC 
Annenberg Inclusion Initiative released last 
year, only 5% of the speaking roles in 2019’s 
top 100 movies went to Latino actors. That 
demographic group represents 18% of the 
U.S. population. Meanwhile, Latin music 
grew 14.56 million units in the first six 
months of 2020 and now comprises 4.09% 
market share of the total U.S. music market, 
according to last year’s Nielsen Music/MRC 
Data’s midyear report.

“Latin music is now the global pop cul-
ture,” adds Mottola. “It is the center of the 
universe appealing not just to Latinos but all 
general market audiences on all streaming 
and social media platforms. NTERTAIN will 
develop unique and 100% authentic content 
and programming that will resonate with 
the global pop general market and beyond.”

The multimedia company will be head-
quartered in Miami headed by Borerro 
and Mottola in partnership with Range 
Media Partners, a management and brand 
development company led by CEO Peter 
Micelli and founded in 2020 with clientele 
spanning film, television, music and literary 
publishing.

“We are so proud to put our collective 
experience together to support exceptional 
Latin talent in creating and shaping culture 
through music and storytelling,” Micelli said 
in a statement. “The NTERTAIN partner-
ship speaks right to the essential mission 
and vision of Range Media Partners, and 
the kind of industry change we hope to help 
facilitate.”

Chart-topping producer Tainy will also 
join the NTERTAIN team as a partner.

According to Borrero, projects are cur-
rently in production and NTERTAIN will be 
releasing content before the end of the year 
via major streaming platforms. 

Data Firm Says 
LiveXLive Owes 
Them $650,000
BY DAVE BROOKS

A 
Missouri data discovery firm 
hired to help LiveXLive prepare 
its defense against a $26 million 
lawsuit is asking a California 

judge to seize more than $650,000 in unpaid 
legal fees from chief executive Robert El-
lin’s streaming app company.

The extraordinary request foreshadows 
a litigious year ahead for LiveXLive as it 
defends itself against six open lawsuits and 
four separate legal efforts to enforce judge-
ments against the publicly traded media 
company. Many of the cases — including a 
lawsuit filed by BMI over unpaid licensing 
fees owed by LiveXLive subsidiary Slacker 
Inc, a fraud lawsuit by a former friend and 
colleague and a patent dispute with Roths-
child Broadcast Distribution Systems — had 
stalled in the court system last year due to 
COVID-19. That includes a $26 million law-
suit filed by Joe Schnaier in 2018 over the 
sale of Wantickets to LiveXLive — Schnaier 
says Ellin misrepresented the value of the 
company to close the deal, while Ellin coun-
tersued claiming that Schnaier hid liabilities 
when selling the company.

LiveXLive’s attorneys hired XACT Data 
Services to assist with the legal effort, but 
the company said it never got paid for its 
work. On March 15, lawyers for XACT Data 
Services filed an application for a writ of 
attachment, legal parlance for a court order 
directing law enforcement to seize assets 
as a civil dispute winds its way through the 
court system. XACT Lawyer John Ly says 
the bill represents a four-month “massive 
review of documents,” for LiveXLive “in-
volving 31 contract lawyers and “hundreds 
of thousands of pages of documents.” Ly 
is asking the court to seize $536,451 from 
LiveXLive, along with $63,639 in interest 
and $37,551 in penalties.

XACT was hired at the behest of Latham 
Watkins, a well-known international law 

firm that agreed to defend LiveXLive in the 
breach of contract and fraud suit bought 
by Schnaeir. Latham Watkins experienced 
a similar billing dispute with LiveXLive 
around the same time as XACT and later 
petitioned a the New York judge in the case 
to allow it to withdraw from its defense of 
LiveXLive months after agreeing to take the 
case.

“Since Latham began representation in 
this matter, Defendants have also failed to 
pay a single invoice from Latham or any of 
the vendors providing support to Latham 
in this litigation,” attorney Christopher 
Clark wrote to judge overseeing the Schaeir 
lawsuit in a October 28 filing. Clark said his 
team had completed all document produc-
tion in the case, minus “review of Mr. Ellin’s 
text messages.”

LiveXLive’s attorneys prior to Latham 
Watkins also quit mid-case over non-pay-
ment issues. The company is currently being 
represented by attorney Jeffrey Katz. On 
March 10, Schnaier’s attorney filed an affir-
mation that Schnaier’s legal team was ready 
to schedule a jury trial in the lawsuit.

Billboard reached to a rep for LiveXLive 
for this story, and was told the company had 
no comment. On Jan. 19, lawyers for LiveX-
Live filed their first response to the XACT 
lawsuit, denying “each and every allegation” 
brought in the civil case.

“This answering Defendant acted in 
good faith, without malice, and in a manner 
which was not outrageous, so as to protect 
and assert legal and economic rights which 
it believed existed,” attorney Katz wrote, 
later noting “that [LiveXLive’s] conduct was 
justified under the circumstances in that 
[XACT] was in breach of the contract.”

A hearing for XACT’s writ of attachment 
application is scheduled for April 6 at 1:30 
pm at the Stanley Mosk courthouse in Los 
Angeles. 
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TikTok Country 
Star Priscilla Block 
Signs Booking 
& Management 
Deals: Exclusive
BY MELINDA NEWMAN

H
ot country newcomer Pris-
cilla Block has signed with 
Fletcher Foster’s F2 Entertain-
ment Group for management 

and Creative Artists Agency for bookings.
Last last year, Block signed to Mercury 

Nashville/Universal Music Group Nashville 
following labels in Nashville, New York and 
Los Angeles pursuing the Raleigh, N.C.-
native after she drew a strong following on 
Tik Tok. Known for songs such as “PMS” 
and “Thick Thighs,” Block then released 
heartbreak ballad, “Just About Over You,” 
which soared to No. 1 on iTunes Country 
Chart and iTunes All Genre Chart within 12 
hours of its release.

“I’m so excited to be working with Pris-
cilla,” Foster tells Billboard. “She has spent 
the last 6-to-7 years in Nashville writing, 
working on her music and building her own 
creative team of writers and musicians. 
While one song may have blown up on Tik 
Tok and gotten her a record deal, she’s the 
real deal and a killer writer. She knows who 
she is and what she wants to sing about. 
We’re looking forward to getting out on the 
road with the new music and watching this 
grow with the new team in place.”

Foster’s F2 Entertainment Group roster 
also includes Kelli Pickler, Jessie James 
Decker, Levi Hummon and Runaway June.

“Priscilla is such a star,” adds CAA’s Rod 
Essig. “She’s an incredible person, writer, 
performer and vocalist – and she’s hilari-
ous! Priscilla knows exactly who she is and 
where she wants to go with her career and 
we’re so excited to be representing her.”

Block has a number of radio shows this 
spring and summer, including for WMAD, 
Madison, Wis., and WMIL, Milwaukee, as 

well as festival gigs this summer includ-
ing Country Fest II in Canal Fulton, Ohio; 
Watershed Festival in George, Wash., and 
Country in the Cove in Henderson, Nev.

While a new version of “Just About Over 
You” continues to be worked to radio and 
has reached No. 35 on Billboard’s Country 
Airplay chart, another track will head to 
digital service providers soon with an EP 
coming later this Spring, Foster says. 

Recording 
Academy  
Decries Anti-
Asian Hate in New 
Statement After 
Atlanta Shootings
BY PAUL GREIN

T
he Recording Academy and its sis-
ter academies in the television and 
film realms have released state-
ments decrying anti-Asian hate 

in the wake of the killings of eight people 
(six being women of Asian descent) in the 
Atlanta area.

In recent days, numerous music stars — 
including John Legend, Rihanna, Pharrell 
Williams and Justin Timberlake — have 
spoken out condemning the violence.

Below, find the Recording Academy’s full 
statement in support of AAPI (Asian Ameri-
can/Pacific-Islander) communities follow-
ing the Atlanta-area shootings:

The COVID-19 pandemic has led to a 
disturbing rise in discrimination against the 
Asian-American community. On Tuesday, 
March 16, a shooting in the Atlanta area left 
eight people dead.

The Recording Academy is deeply saddened 
by this incident and denounces any and all 
hate crimes and asks the music community to 
stand together against these incidents.

Every day, our work as creators demon-
strates the power of diversity and the strength 
that comes when individuals from different 

backgrounds come together. Let’s continue to 
be a positive example for the rest of the world 
and work collectively to drive change.

We encourage you to support the work of 
Stop AAPI Hate, Asian Americans Advancing 
Justice, and the other organizations currently 
addressing these challenges.

The Television Academy posted a state-
ment on its home page and also released it 
on its social media accounts:

The Academy of Motion Picture Arts & 
Sciences likewise posted statements on its 
Instagram, Facebook, Twitter and LinkedIn 
pages.

The man who police say went on a ram-
page at three spas in the Atlanta area, killing 
eight people, was charged Wednesday with 
eight counts of murder in connection with 
the attacks. While police haven’t specified 
the man’s motives, many experts believe 
the increase in anti-Asian violence is linked 
to the COVID-19 pandemic, which former 
President Trump frequently referred to as 
“the Asian flu” or “Kung Flu.”

Click here to find out how you can help 
the Asian American community like many 
musicians have been doing in recent days. 

How ‘El Amor  
En Los Tiempos 
Del Perreo’ 
Defines Piso 21’s 
Musical Evolution
BY JESSICA ROIZ

T
hree years after releasing their 
sophomore album Ubuntu, one 
of Billboard’s picks for the best 
Latin albums of 2018, Piso 21 went 

through many changes, including the depar-
ture of founding member Llane and the new 
addition of artist and composer Lorduy.

In the process, they also discovered their 
new sound — which today is imprinted on 
their third studio album El amor en los tiem-
pos del perreo, a title that tributes Colom-
bia’s timeless novel El amor en los tiempos 

 Page 15 of 25

IN BRIEF

https://www.billboard.com/author/melinda-newmanbillboard-com
https://www.billboard.com/author/paul-grein-2
https://www.billboard.com/music/john-legend
https://www.billboard.com/music/rihanna
https://www.billboard.com/music/pharrell-williams
https://www.billboard.com/music/pharrell-williams
https://www.billboard.com/music/justin-timberlake
https://www.emmys.com/
https://www.billboard.com/articles/news/9542793/how-to-help-asian-american-community
https://www.billboard.com/author/jessica-roiz
https://www.billboard.com/articles/events/year-in-music-2018/8490419/best-latin-albums-2018-top-20
https://www.billboard.com/music/piso-21
https://www.billboard.com/music/llane


del cólera (Love in the Time of Cholera) by 
Gabriel García Márquez.

“This album started two years ago in be-
tween tours and ended in a pandemic with 
each of us composing through Zoom,” says 
Pablo “Pablito” Mejia Bermudez, calling it a 
“fine selection of songs.”

The album, out Thursday (March 18) via 
Warner Music Mexico, is home to 15 tracks 
— including the previously-released “Más de 
la una” with Maluma, “Mami’’ with Black 
Eyed Peas, “Una vida pa’ recordar” 
with Myke Towers, “Dulcecitos” with Zion 
y Lennox, “Querida” with Feid, and “Pa’ 
Olvidarme de Ella” with Christian Nodal.

On this set, the Colombian group, com-
posed by Pablo Mejía (Pablito), Juan David 
Huertas (El Profe), David Escobar (Dim), 
and David Lorduy Hernández (Lorduy), did 
not hold back from marrying their distin-
guished sound with new rhythms.

“We’ve been in the industry for 14 years, 
we see how songs from before and now are 
made and we always try to make a mix,” Dim 
tells Billboard. “We add basses, real percus-
sion, acoustic guitars because we know that 
this is the sound of Piso 21, real music. I 
believe that this isn’t so valued nowadays — 
but we continue to bet on [live instruments] 
because it’s always been our essence.”

“Piso 21 has a way with lyrics without 
the need to offend our fans or using violent 
words,” adds El Profe.

Among the set of songs — where the 
group flirts with bossa nova, ranchera, old-
school perreo, and tropical beats — is the 
focus track “Tan Bonita,” which perfectly 
sums up the message that Piso 21 wants to 
convey.

“So many people follow us — so many 
young women who might have low self-
esteem and daily conflicts — and Piso 21 
is here to generate valuable content and 
remind them that they are beautiful,” El 
Profe notes.

The music video, directed by 36 Grados’ 
My Old_Skin, is simple but powerful, show-
casing women of all ages, races, and sizes. 
“We did the casting on Instagram,” says 
Dim. “So many different women went to the 
filming. This video is much more than visual 
effects. It comes from the heart.”

Like “Tan Bonita,” most of the songs on El 

amor en los tiempos del perreo were born 
during the quarantine, in Dim’s home studio 
in Medellin. There, he even discovered his 
love for music production, producing four 
tracks on the album: “Déjalo” (co-produced 
with Mauricio Rengifo and Andrés Torres), 
“Dame luz” (co-produced with Aeme & 
Darkan and Fainal), “No está mal,” and the 
album’s intro.

He calls Piso 21 his most-prized posses-
sion, and says the only challenge they face as 
a group is to tell each other things upfront. 
“We respect each other, we love each other, 
and we value each other,” he notes.

“It’s a plus being a group because we have 
a life project with three friends,” adds El 
Profe. “We’re not working, we’re living an 
adventure. Yes, like every family, we have 
arguments, but I can’t imagine Piso 21 with 
other people.”

“The best part is that all of us are aiming 
for the same goals in the same direction,” 
says Lorduy, who’s been in the group since 
2018.

“Everything is part of our evolution 
and Lorduy’s entry was crucial for that 
sound that we bring today,” Dim expresses. 
“Llane’s exit was an opportunity for us to 
realize what we were missing as a group and 
where we wanted to go.”

Lorduy, who had a solo career for nine 
years before joining Piso, admits he faced 
many insecurities upon joining the group 
because of their solid career and faithful 
fanbase. In the end, he jumped on board 
because “opportunities this big are not seen 
every day.”

Now, 14-years into their journey and with 
a suitcase full of new music, Piso 21 feels 
confident of their musical proposal. “On 
the album, you’ll find a new Piso 21 with 
different sounds, flows, and structures,” 
notes Lorduy. “Pablo is more involved in the 
chorus, Dim harmonizes more, El Profe con-
tributes more with his flow and lyrics, and I 
believe we are the perfect combination.”

As for essential tracks on the album, 
each member recommends their favorites. 
“Dejalo,” says Dim, because it brings to the 
forefront Colombiana newcomer Mabiland. 
“A Muerte” and “Tan Bonita,” suggests El 
Profe, because of the special lyrical content, 
and Lorduy picks the closing track “No Se 

Quito,” featuring Lalo Ebratt, De La Ghetto, 
and DalePlay, because it’s where he truly 
shines as a reggaetón artist.

Pablito, on the other hand, chooses the 
title track — because as he summarizes: “‘El 
amor en el los tiempos del perreo’ defines 
us as a group, defines the album, defines our 
musical evolution, and it defines this precise 
moment in Piso 21’s career.” 

Avant Gardner 
Signs With Dice 
for Ticketing
BY DAVE BROOKS

N
ew York music venue and enter-
tainment complex Avant Gardner 
has signed with Dice for digital 
ticketing services. The multi-year 

deal includes The Brooklyn Mirage, The 
Great Hall and The Kings Hall.

The full indoor-outdoor complex is set in 
a retired 80,000-square-foot-steel manu-
facturing mill and is the second largest en-
tertainment venue in Brooklyn. Past shows 
at Avant Gardner include Drake, Aphex 
Twin, deadmau5, Diplo, Rüfüs du 
Sol, Carl Cox, Tale Of Us, Sofi Tukker and 
many more.

“Pioneering a digital approach, Avant 
Gardner teams up with Dice to utilize its 
state of the art technology, offering fans safe 
and secure tickets locked to smartphones 
that can’t be resold by scalpers,” a press 
release from Dice reads. “DICE’s platform 
champions upfront pricing and includes 
features such as refunds on sold out shows 
and a waiting list that gets fans into popular 
concerts. This model has garnered the sup-
port of artists and venues alike as it prevents 
secondary resale of tickets and ensures fans 
get in at a fair price.”

Kenny Schachter, head of programming 
and partnerships of Avant Gardner tells Bill-
board, “Guest experience is always at the 
forefront of our focus. Ticketing & market-
ing is a huge piece of that, and Dice has de-
veloped a platform that helps create a true 
community of fans while ensuring tickets go 
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into the hands of real buyers.”
Russ Tannen, chief revenue officer of 

Dice adds, “Avant Gardner create the sort of 
life- changing nights out we miss the most, 
those epic moments with 5,000 strangers 
and your favorite artist. They’ve been mas-
terfully delivering the world’s best talent at 
scale in the heart of Brooklyn for years, and 
we are excited to now play a part in their 
journey.” 

Tanglewood 
Music Festival’s 
Return a Hopeful 
Pandemic Note
BY ASSOCIATED PRESS

I
f you’re a fan of classical music, this is 
music to your ears: One of the nation’s 
premier summer festivals is coming 
back after the coronavirus pandemic 

silenced it for the first time since World 
War II.The Boston Symphony Orchestra an-
nounced Friday that its 2021 outdoor season 
at Tanglewood, the acclaimed symphony’s 
summer home in the Berkshires of western 
Massachusetts, will feature a return to live, 
in-person concerts from July 9 to Aug. 16.

Concerts at Tanglewood, where fans 
spread blankets on the manicured lawns, 
sip wine and picnic beneath the stars, have 
been a rite of summer in New England since 
1937. But the pandemic forced organizers to 
scrap the 2020 festival, switching to online 
performances and muting a tradition that 
annually draws nearly 350,000 visitors from 
around the world and funnels $100 million 
into the region’s economy. Until last year, 
the live music had flowed virtually uninter-
rupted, canceled outright only in 1943 at the 
height of WWII.

“I am sure we will all experience music’s 
incredible power on a whole new level,” 
Andris Nelsons, the BSO’s music director, 
said in a statement. “My hope is that in this 
moment, we will discover together an even 
deeper purpose and meaning for music in 
our lives — as it is sure to fill our hearts and 

renew our spirits,” he said. The orchestra 
said contactless ticketing, stringent cleaning 
protocols, mask-wearing and social distanc-
ing will be in place for the festival, which is 
being shortened from its usual 12-week run 
to about half that.

All performances will be shortened to 
80 minutes or less with no intermissions, 
it said, adding that concert details would 
be announced next month. This summer’s 
festival will mark the orchestra’s return to 
live performances for the first time since the 
pandemic forced what will be a 16-month 
hiatus. BSO President and CEO Mark Volpe 
acknowledged it’s taken a toll on musicians 
and fans alike, describing them as “a com-
munity of like-minded souls yearning for the 
power of music in their lives again.”

Over the decades, Tanglewood has pro-
duced memorable performances by classical 
music giants including the late Leonard 
Bernstein, so it’s a fitting backdrop for a 
comeback from COVID-19, Nelsons said.“My 
hope lies with music’s ability to heal and 
inspire us, helping to move and sustain us 
through the challenging times of our lives,” 
he said. 

Duran Duran 
Drop Five 
Classic Albums 
on Streaming 
Platforms
BY LARS BRANDLE

D
uran Duran fans got an earful 
this weekend, when five of the 
British band’s albums dropped 
on streaming platforms for the 

first time.
The trove includes the Mark Ronson-

produced All You Need Is Now, a fan-favorite 
which this year celebrates its 10th anniver-
sary; and 2004’s Astronaut, which featured 
the reunited classic lineup of Simon Le Bon 
(vocals), Nick Rhodes (keys), John Taylor 
(bass), Roger Taylor (drums) and Andy 

Taylor (guitar), who has since departed the 
group once again.

Also new to DSPs is Medazza-
land (1997), Pop Trash (2000), Red Carpet 
Massacre (2007), and Bored of Prozac and 
the Internet, the TV Mania side project led 
by Rhodes and former Duran Duran guitar-
ist Warren Cuccurullo.

With 14 studios albums, hits and remix 
collections, plus sides projects including 
Arcadia and The Power Station, the Duran 
Duran streaming collection is now complete.

Emerging out of the Birmingham, Eng-
land nightclub scene, Duran Duran was 
founded by Nick Rhodes and John Taylor, 
two childhood friends with an obsession for 
David Bowie, Chic, Roxy Music and fashion. 
With Le Bon and the two unrelated Taylors 
on board, the band made an indelible mark 
in the first half of the 1980s with a string of 
supercharged music videos and dynamic 
new wave records.

Their most recent LP, 2015’s Paper Gods, 
featured assists from Janelle Monae and 
long-time collaborator Nile Rodgers and 
went Top 10 on both sides of the Atlantic 
(No. 5 in the U.K. and No. 10 in the U.S).

After a year that saw every act wipe their 
touring slate, Duran Duran are hitting their 
straps.

Earlier this year, the British band released 
a cover of Bowie’s “Five Years,” a string of 
outdoor shows have been announced for the 
U.K., Ireland and Spain, Le Bon launched 
the weekly “WHOOOSH!” show on Siri-
usXM, while Rhodes has unveiled the col-
laborative Astronomia project with British 
singer and violinist Wendy Bevan. A new, 
15th studio album is said to be coming soon.

The alternative rock outfit last month 
marked 40 years since the release of their 
debut single, “Planet Earth”. 
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Phoebe Bridgers, 
Run the Jewels & 
Perfume Genius 
Among Top 
Nominees  
For 2021  
Libera Awards
BY PAUL GREIN

P
hoebe Bridgers, Run the 
Jewels and Perfume Genius are 
among the top nominees for the 
10th annual A2IM Libera Awards, 

presented by Merlin. A2IM is the New 
York-based trade organization that works to 
strengthen the independent recorded music 
sector.

Each of these three artists received 
nominations for record of the year, video 
of the year and best live/livestream act. In 
addition, Killer Mike and El-P of Run the 
Jewels are nominated for the A2IM Hu-
manitarian Award.

The nominees for record of the year are 
Bridgers’ Punisher, which is also nomi-
nated for best alternative rock record; Run 
the Jewels’ RTJ4, also nominated for best 
hip-hop rap record; Perfume Genius’ Set 
My Heart on Fire Immediately, which is not 
nominated in a genre album category; Yves 
Tumor’s Heaven to a Tortured Mind, also 
nominated for best outlier record; Thunder-
cat’s It Is What It Is, also nominated for best 
R&B record; and Waxahatchee’s Saint Cloud, 
also nominated for best country record.

Bridgers received four Grammy nomina-
tions this year, including best new artist.

This marks the second year that the 
Libera Awards will be held as a livestream-
ing ceremony, open to the public. Produced 
by The Control Room, the June 17 show will 
feature performances from nominees as well 
as the presentation of this year’s Indepen-
dent Icon Awards. This is the second year 
that Sweet Relief will serve as A2IM’s of-

ficial charity partner for the Libera Awards. 
All proceeds raised during the show will 
be donated to career musicians and music 
industry professionals in need.

The Libera Awards are the culmination of 
Indie Week, the world’s largest independent 
music conference, taking place from June 14 
to 17. Sponsored by SoundExchange, Indie 
Week features keynotes, panels, networking 
sessions and more. Indie Week 2021 will 
mark the second year A2IM will hold the 
event virtually.

“As we celebrate the 10th anniversary of 
the A2IM Libera Awards, it is extremely 
satisfying to see the remarkable growth of 
the independent sector,” said Richard James 
Burgess, A2IM CEO. “The A2IM Libera 
Awards is an acknowledgement, celebration 
and representation of everything indepen-
dents work so hard to accomplish.”

The 2021 Libera Awards are presented 
by Merlin, the independent’s digital music 
licensing partner.

Voting is open to A2IM members until 
11:59 p.m. ET on April 5. Follow A2IM 
on Instagram and Twitter for program-
ming updates. RSVP to the Libera Awards 
by visiting A2IM’s YouTube page or lib-
eraawards.com.To learn more about Indie 
Week 2021, visit a2im.org/indieweek.

Here’s a full list of 2021 Libera Award 
nominees:

Record of the Year 
Phoebe Bridgers - Punisher (Dead Oceans) 
Run the Jewels - RTJ4 (Jewel Runners, Inc.) 
Perfume Genius - Set My Heart On Fire Im-
mediately (Matador Records) 
Yves Tumor - Heaven To A Tortured 
Mind (Warp Records) 
Thundercat - It Is What It Is (Brainfeeder) 
Waxahatchee - Saint Cloud (Merge Records)

Video of the Year 
FKA twigs - “Sad Day” (Young Turks) 
Perfume Genius - “Describe” (Matador 
Records) 
Phoebe Bridgers - “Savior Complex” (Dead 
Oceans) 
Run the Jewels - “Ooh La La” (Jewel Run-
ners, Inc.) 
Christine and the Queens - “La vita nuova” 
(Because Music) 
ford. - “Fruit&Sun” (Foreign Family Collec-
tive)

Best Live/Livestream Act 
Run the Jewels (Jewel Runners, LLC.) 
Phoebe Bridgers (Dead Oceans) 
Fontaines D.C. (Partisan Records) 
Perfume Genius (Matador Records) 
Arca (XL Recordings)

Breakthrough Artist/Release (Present-
ed by Ingrooves) 
Arlo Parks (Transgressive/[PIAS]) 
Bonny Light Horseman (37d03d) 
Overcoats (Loma Vista Recordings) 
Arlo McKinley (Oh Boy Records) 
Orion Sun (Mom + Pop Music)

A2IM Humanitarian Award 
Rev. Moose (Marauder/NIVA) 
Killer Mike & El-P of Run the Jewels (Jewel 
Runners, Inc.) 
Megan Thee Stallion (300 Entertainment) 
Paul Redding (Beggars Group) 
Kevin Liles (300 Entertainment)

Best Alternative Rock Record 
Phoebe Bridgers - Punisher (Dead Oceans) 
Soccer Mommy - Color Theory (Loma Vista 
Recordings) 
Car Seat Headrest - Making A Door Less 
Open (Matador Records) 
Lido Pimienta - Miss Colombia (Anti- Re-
cords) 
Rolling Blackouts Coastal Fever - Sideways 
to New Italy (Sub Pop Records)

Best Americana Record 
Bonny Light Horseman - Bonny Light Horse-
man (37d03d) 
Kevin Morby - Sundowner (Dead Oceans) 
Calexico - Seasonal Shift (Anti- Records) 
Courtney Marie Andrews - Old Flowers (Fat 
Possum Records) 
Lucinda Williams - Good Souls Better An-
gels (Highway 20/Thirty Tigers)

Best Blues Record 
Bobby Rush - Rawer Than Raw (Deep Rush 
Records/Thirty Tigers) 
Don Bryant - You Make Me Feel (Fat Possum 
Records) 
Robert Cray Band - That’s What I 
Heard (Nozzle Records/Thirty Tigers) 
Fantastic Negrito - Have You Lost Your Mind 
Yet? (Cooking Vinyl Ltd.) 
Sonny Landreth - Blacktop Run (Provogue 
Records)

Best Classical Record 
Erik Hall - Music for 18 Musicians (Steve 
Reich) (Western Vinyl) 
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Paul Moravec - Sanctuary Road (Naxos 
American Classics) 
Echo Collective - The See Within (7K!) 
Niklas Paschburg - Svalbard (7K!) 
Vitamin String Quartet - Vitamin String 
Quartet Performs Lana Del Rey (CMH Label 
Group/Vitamin Records)

Best Country Record 
Margo Price - That’s How Rumors Get 
Started (Loma Vista Recordings) 
Waxahatchee - Saint Cloud (Merge Records) 
Colter Wall - Western Swing & Waltzes And 
Other Punchy Songs (La Honda Records/
Thirty Tigers) 
Various Artists - Willie Nelson Ameri-
can Outlaw (Live At Bridgestone Are-
na/2019) (Blackbird Productions) 
Jaime Wyatt - Neon Cross (New West 
Records)

Best Dance/Electronic Record 
Caribou - Suddenly (Merge Records) 
Arca - KiCk i (XL Recordings) 
Ela Minus - acts of rebellion (Domino Re-
cording Co.) 
Yaeji - What We Drew (XL Recordings) 
Actress - Karma & Desire (Ninja Tune)

Best Folk/Bluegrass Record 
Ben Harper - Winter Is For Lovers (Anti- 
Records) 
Angel Olsen- Whole New Mess (Jagjaguwar) 
Gillian Welch - Boots No. 2: The Lost 
Songs (Acony Records) 
Jason Molina - Eight Gates (Secretly Cana-
dian) 
Laura Marling - Song For Our Daugh-
ter (Partisan Records)

Best Hip-Hop/Rap Record (Presented 
by Virgin Music) 
Run the Jewels - RTJ4 (Jewel Runners, Inc.) 
clipping. - Visions of Bodies Being 
Burned (Sub Pop Records) 
Little Simz - Drop 6 (AGE101/AWAL) 
The Koreatown Oddity - Little Dominiques 
Nosebleed (Stones Throw Records) 
Naeem - Startisha (37d03d)

Best Jazz Record (Presented by Qobuz) 
Gil-Scott Heron & Makaya McCraven 
- We’re New Again - A Reimagining by 
Makaya McCraven (XL Recordings) 
Jeff Parker - Suite for Max Brown (Interna-
tional Anthem) 
Ali Shaheed Muhammad and Adrian Younge 
- Azymuth JID004 (Jazz Is Dead) 

Christian McBride - The Movement Revis-
ited: A Musical Portrait of Four Icons (Mack 
Avenue Music Group) 
John Carroll Kirby - My Garden (Stones 
Throw Records) 
Raul Midon - The Mirror (Artistry Music) 
Jyoti - Mama, You Can Bet! (SomeOthaShip/
eOne)

Best Latin Record 
Bad Bunny - El Último Tour Del Mun-
do (Rimas Entertainment) 
Gabriel Garzón-Montano - Agüita (Jag-
jaguwar in partnership with Stones Throw 
Records) 
The Mavericks - En Español (Mono Mundo 
Recordings/Thirty Tigers) 
Buscabulla - Regresa (Ribbon Music) 
Jungle Fire - Jungle Fire (Nacional Records)

Best Metal Record 
Architects - “Animals” (Epitaph Records) 
HUM - Inlet (Earth Analog Records) 
Ghostemane - Anti-Icon (Blackmage) 
Ingested - Where Only Gods May 
Tread (Unique Leader Records) 
Pyrrhon - Abscess Time (Willowtip Records)

Best Outlier Record (Presented by The 
Orchard) 
Khruangbin - Mordechai (Dead Oceans) 
Oneohtrix Point Never - Magic Oneohtrix 
Point Never (Warp Records) 
Yves Tumor - Heaven To A Tortured 
Mind (Warp Records) 
Beverly Glenn-Copeland - Transmis-
sions (Transgressive/[PIAS]) 
Mary Lattimore - Silver Ladders (Ghostly 
International) 
Moses Sumney - Græ (Jagjaguwar)

Best Punk Record 
IDLES - Ultra Mono (Partisan Records) 
Protomartyr - Ultimate Success Today (Dom-
ino Recording Co.) 
METZ - Atlas Vending (Sub Pop Records) 
Viagra Boys - Common Sense (YEAR0001/
AWAL) 
Porridge Radio - Every Bad (Secretly Cana-
dian)

Best R&B Record 
Thundercat - It Is What It Is (Brainfeeder) 
Khruangbin & Leon Bridges - Texas 
Sun (Dead Oceans) 
Robert Glasper - “Better Than I Imagined” 
(feat. H.E.R. & Meshell Ndegeocello) (Loma 
Vista Recordings) 

Son Little - aloha (Anti- Records) 
Orion Sun - Hold Space For Me (Mom + Pop 
Music) 
Steve Arrington - Down To The Lowest 
Terms (Stones Throw Records)

Best Rock Record (Presented by Mitch-
ell; Silberberg & Knupp LLP) 
Fontaines D.C. - A Hero’s Death (Partisan 
Records) 
King Krule - Man Alive! (True Panther 
Sounds/Matador) 
Bartees Strange - Mustang (Single Memory 
Music) 
Bob Mould - Blue Hearts (Merge Records) 
Caroline Rose - Superstar (New West Re-
cords)

Best Spiritual Record 
Sun Ra Arkestra - Swirling (STRUT) 
Lecrae - Restoration (Reach Records) 
Jon Hopkins - “Singing Bowl (Ascension)” 
(Domino Recording Co.) 
Thad Cockrell - If In Case You Feel The 
Same (ATO Records) 
Wande - EXIT (Reach Records)

Best World Record (Presented by Red-
eye Worldwide) 
Antibalas - Fu Chronicles (Daptone Records) 
Bebel Gilberto - Agora ([PIAS]) 
Altin Gün - “Ordunun Dereleri” (ATO 
Records) 
Songhoy Blues - Optimisme (Fat Possum 
Records) 
Emel - The Tunis Diaries (Partisan Records)

Best Re-Issue 
J Dilla - Donuts (Jelly Edition) (Stones 
Throw Records) 
Pylon - Pylon Box (New West Records) 
Hiroshi Yoshimura - GREEN (Light In The 
Attic) 
Pixies - Bossanova 30th Anniversary Reis-
sue (4AD) 
Motorhead - Ace of Spades 40th Anniver-
sary (Sanctuary Records) 
Elliott Smith - Expanded 25th Anniversary 
Edition (Kill Rock Stars) 
Grandaddy - The Sophtware Slump 20th An-
niversary Collection (Dangerbird Records)

Best Sync Usage 
Run the Jewels (Jewel Runners, Inc.) - “Ooh 
LA LA” - Season three of Netflix’s Ozark 
Black Pumas (ATO Records) “Colors” - Sam-
sung Galaxy S20 
Brittany Howard (ATO Records) “You’ll 
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Never Walk Alone” - Johnnie Walker’s 
#KeepWalking Campaign 
Blood Orange (Domino Recording Co.) 
“Tuesday Feeling (Choose to Stay)” - Season 
four of HBO’s Insecure 
IDLES (Partisan Records) “Grounds” - 
Watch Dogs: Legion

Creative Packaging 
Soccer Mommy - Color Theory limited 
edition back to school binder (Loma Vista 
Recordings) 
Black Pumas - Black Pumas (Deluxe Edi-
tion) - ATO Records 
Perfume Genius - Set My Heart On Fire Im-
mediately vinyl (Matador Records) 
Pylon - Pylon Box [CD Box Set](New West 
Records) 
IDLES - Ultra Mono (Partisan Records)

Independent Champion (Presented by 
Merlin) 
Bandcamp 
SoundExchange 
Secretly Distribution 
TuneCore 
The Orchard

Marketing Genius 
Jewel Runners, LLC - Run the Jewels x 
Cyberpunk2077 “No Save Point” 
Beggars Group - Supporting Indie Retail 
#loverecordstores Campaign 
Phoebe Bridgers - Punisher (Dead Oceans) 
Light In The Attic - Social Media & Digital 
Marketing 
Perfume Genius - Set My Heart On Fire Im-
mediately Campaign (Matador Records)

Label of the Year (Big) (Presented by 
ADA) 
Partisan Records 
Sub Pop Records 
Warp Records 
Stones Throw Records 
Ninja Tune

Label of the Year (Medium) 
Light In The Attic 
Sacred Bones Records 
Matador Records 
Ghostly International 
Rough Trade Records

Label of the Year (Small) (Presented by 
Spotify) 
Daptone Records 
Innovative Leisure 
Fire Talk Records 

International Anthem 
Hardly Art 
Oh Boy Records 

The Ivors 2021 
Remove Chart 
Requirement From 
Song and Album 
Categories
BY PAUL GREIN

Y
ou didn’t chart in the U.K., but 
you’d still like to be considered 
for an Ivor Novello Award? No 
problem.

The Ivors Academy announced on Mon-
day (March 22) that commercial releases 
eligible for Ivor Novello Awards for best 
album, best song musically and lyrically, and 
best contemporary song no longer have to 
have appeared on The Official UK Singles 
and Albums charts to be considered.

The Academy framed the change as one of 
several steps intended to “improve access to 
its awards and remove barriers to entry.”

The Academy said it “has guidelines …
which include providing bursaries to music 
creators in need of financial assistance 
to join the Academy and enter an award, 
transparency through published rules and 
criteria, and support through the applica-
tion process.”

Graham Davies, CEO of The Ivors Acad-
emy, said in a statement, “An Ivor Novello 
Award is a celebration of artistry and cre-
ativity in songwriting and composing. We 
want to consider the very best works and 
be open to the most outstanding talent in 
the UK and Ireland, so it’s time to remove 
the chart requirements from our song and 
album categories. This change is part of a 
range of actions we are taking to increase 
diversity and inclusion across our awards.”

Until this year, the following rules ap-
plied: “Entries for the best album must have 
appeared in the Official UK Top 100 Album 
Chart. [Entries for] best song musically 

and lyrically, and best contemporary song 
entries must have appeared on either The 
Official UK Top 100 Singles Chart or as a 
track on an entry in The Official UK Top 100 
Albums Chart during the previous calendar 
year.”

In the U.S., the Grammy Awards have 
never had a requirement that albums or 
singles must make the charts to be consid-
ered, though the overwhelming majority of 
nominees in key categories have charted.

The Ivor Novello Awards were first 
presented in 1956, two years before the 
Grammys got underway. They are awarded 
for exceptional work by British and Irish 
songwriters and composers. The awards 
are now branded as The Ivors with Apple 
Music.

To be eligible, works must have a Brit-
ish or Irish writing contribution of at least 
33.3% and have been commercially released 
in the UK for the first time between Jan. 1, 
2020 and March 31, 2021.

The rule change was announced as 
entries opened in six key categories – best 
album, best contemporary song, best song 
musically and lyrically, best original film 
score, best original video game score and 
best television soundtrack.

Entries in these categories will close on 
April 30. Nominations will be announced on 
Aug. 10. Winners will be announced on Sept. 
21. Plans are to hold the 66th annual awards 
ceremony at Grosvenor House, London.

The Ivors also announced that entries 
will close for the rising star award with 
Apple Music on March 26. Nominees in that 
category will be announced on July 27.

The 2020 awards were postponed from 
May to September because of the COVID-19 
pandemic. They were finally announced 
on Sept. 2 on The Matt Wilkinson Show on 
Apple Music 1 Radio. Dave & Fraser T. 
Smith,Steve Mac, Jamie Cullum, Bobby 
Krlic and Labrinth were among key win-
ners. Labrinth won an Ivor for best televi-
sion soundtrack for HBO’s Euphoria. He 
went on to win an Emmy for outstanding 
original music and lyrics later that month 
for his work on the show.

The Ivors Academy said in a statement 
“[We exist] to support, protect and celebrate 
music creators in the UK. We are the inde-
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pendent professional association represent-
ing songwriters and composers in all genres, 
whether they create song, symphony or 
sync.

“Our Ivor Novello Awards are the ulti-
mate accolade for songwriting and com-
position in the industry. The Ivors mainly 
celebrate the talents of songwriters and 
screen composers, whilst The Ivors Com-
poser Awards celebrate music creators in 
the classical, jazz and sound art fields.”

For more information visit www.ivor-
sacademy.com 

Perry Farrell 
Teases That 
Lollapalooza May 
Be Back ‘Soon’
BY ANNA CHAN

D
ouble dose of good news! Perry 
Farrell shared some great per-
sonal news, followed by a little 
something for the public, in a 

video posted to his social media accounts on 
Saturday (March 20).

“I hold in my hands my license to party! 
It’s my COVID-19 vaccination receipt,” 
declared the Jane’s Addiction frontman, 
dressed in blue jeans, a matching denim vest 
and white sleeveless shirt. “I will see you at 
Lollapalooza — soon!”

The rocker, who launched Lollapalooza 
originally as a farewell tour for Jane’s in 
1991, had previously hinted at a smaller live 
show earlier in the month. “How are we do-
ing today? Closer and closer to playing live. 
We’re getting traction from the vaccines,” he 
tweeted March 12 along with a photo of 
himself getting a COVID test. “The inside 
scoop is August September may actually 
have plans for an intimate gig somewhere. 
I still haven’t gotten mine- hence the pesky 
test swab. But I am anxious to get it. RU?”

The annual music festival was canceled in 
2020 due to the global COVID-19 pandemic, 
citing health and safety concerns. Instead, it 
relaunched as a four-day virtual event with 

never-before-seen performance footage 
from past years, newly recorded sets, and 
more. Among the new performances was 
the Jane’s Addition reunion. The band 
played a brief, socially distanced two-song 
set for the virtual fest.

As for the 2021 festivities, organizers are 
hoping for something amazing.

“We will be working hard behind the 
scenes to deliver Chicago a spectacular cele-
bration of Lollapalooza’s 30th anniversary in 
the summer of 2021,” promised organizers 
in their June cancellation announcement. 
“We can’t wait to celebrate with you.”

Lollapalooza Stockholm is currently set 
for July 2-4. Headliners include Pearl Jam, 
Post Malone, DaBaby, Kendrick Lamar and 
more.

Watch Farrell’s video below: 

Nathan Evans’ 
Sea Shanty 
‘Wellerman’ Lifts 
to No. 1 In U.K.
BY LARS BRANDLE

O
livia Rodrigo’s U.K. chart reign 
with “Drivers License” (Inter-
scope) comes to a screeching 
halt, as a sea shanty is crowned.

Nathan Evans’ “Wellerman” (Interscope) 
climbs 2-1, ending Rodrigo’s two-month-
long spell at No. 1 on the Official U.K. 
Singles Chart, as the teen singer’s ballad 
tumbles 1-18.

The remix of the sea shanty, featuring 220 
Kid and Billen Ted, makes its move to the 
summit after seven consecutive weeks in the 
Top 3.

“Wellerman” surges to its biggest week 
of chart sales, including 5 million streams, 
the OCC reports, thanks to Evans’ debut TV 
performance of the song on Ant & Dec’s Sat-
urday Night Takeaway.

Meanwhile, newcomers A1 & J1 com-
plete a 10-2 vault with their own viral track 
“Latest Trends” (EMI), featuring Aitch, 
while KSI enjoys the week’s highest new 

entry with “Patience” (BMG/Interscope) 
featuring Yungblud and Polo G. It’s new at 
No. 3, for the rapper’s sixth Top 10 and first 
for Yungblud and Polo G.

Also climbing the chart is Joel Cor-
ry, Raye and David Guetta’s “Bed” (Asy-
lum/Perfect Havoc) which flies 17-8, for a 
new peak, while London rapper Central Cee 
bags a Top 20 start with “6 For 6,” from his 
debut mixtape Wild West (Central Cee). “6 
For 6” starts at No. 16.

There’s a new leader on the Official U.K. 
Albums Chart as Tom Grennan’s Evering 
Road (Insanity) starts at No. 1.

Born in Bedford, England, the singer-
songwriter’s LP starts with over 17,000 chart 
sales, including 73% physical copies across 
CD, vinyl and cassette formats, the OCC 
reports.

Central Cee’s Wild West is close behind at 
No. 2, and is the most-streamed album of the 
week; veteran British rockers Thunder take 
third spot with All The Right Noise (BMG); 
and indie singer-songwriter RJ Thompson 
snags No. 5 with Lifeline (Codename). 

Lauren Alaina 
Tests Positive  
for COVID-19
BY ASHLEY IASIMONE

L
auren Alaina has canceled her 
scheduled appearance at a concert 
Saturday night (March 20) after 
testing positive for COVID-19.

Alaina had been on the bill for an acous-
tic show at Rupp Arena in Lexington, 
Kentucky. The event, with tickets offered for 
a max of 15 percent of the venue’s capacity, 
requires attendees to wear a face mask at 
all times, undergo temperature checks and 
adhere to social distancing throughout the 
venue, according to Rupp Arena’s website.

“I am so sad to say I will not be at the 
acoustic show in Lexington, Kentucky to-
night. I tested positive for COVID yesterday. 
I am quarantining and trying to get better! 
Please know I can’t wait to be back - when 
it is safe for all of us,” the country singer 
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posted on social media.
“I’m so disappointed I won’t be at the 

show, but it may help cheer me up a bit if 
you go and send me videos and pictures,” 
she wrote. “Please go to the show tonight 
and celebrate my friends Jon Pardi, Jordan 
Davis, Travis Denning, and Priscilla Block. 
Thanks to WAMZ and WBUL for being so 
understanding.”

On her Instagram Stories on Saturday, 
Alaina checked in with fans to give an up-
date about her symptoms.

“I am resting up and trying to feel a bit 
better,” said Alaina. “Some people have it 
way worse than me, so I just have a little bit 
of shortness of breath, a really bad head-
ache, no taste or smell, pretty bad conges-
tion and I feel pretty tired. But I overall feel 
like it’s going to be OK.” 

Lewis Capaldi’s 
‘Bruises’ Leads 
Top TV Songs 
Chart Thanks to 
‘Magnum P.I.’
BY KEVIN RUTHERFORD

L
ewis Capaldi’s “Bruises” snags the 
No. 1 spot on Billboard’s Top TV 
Songs chart, powered by Tune-
find, on the strength of its appear-

ance in an episode of Magnum P.I.
Rankings for the Top TV Songs chart 

are based on song and show data provided 
by Tunefind and ranked using a formula 
blending that data with sales and streaming 
information tracked by MRC Data during 
the corresponding period of February 2021.

“Bruises” featured in the seventh episode 
of the third season of the CBS reboot.

In February 2021, “Bruises” accumulated 
12 million U.S. on-demand streams and 
2,000 downloads, according to MRC Data.

It’s followed by the Jauz remix of Shaed’s 
“Trampoline,” which appeared in the pre-
miere episode of Netflix’s Ginny & Geor-
gia. In all, “Trampoline” earned 8.4 million 

streams and 2,000 downloads.
Ginny & Georgia scored two of the chart’s 

10 positions, with Elle King’s “American 
Sweetheart” ranking at No. 6 (1.3 million 
streams, 2,000 downloads).

See the full top 10 below.
Rank, Song, Artist, Show (Network) 

1. “Bruises,” Lewis Capaldi, Magnum 
P.I. (CBS) 
2. “Trampoline (Jauz Remix),” Shaed, Ginny 
& Georgia (Netflix) 
3. “Everything I Own,” Bread, This Is 
Us (NBC) 
4. “Agatha All Along,” Kathryn Hahn, Eric 
Bradley, Greg Whipple, Jasper Randall, 
Gerald White, Kristen Anderson-Lopez & 
Robert Lopez, WandaVision (Disney+) 
5. “Falls (feat. Sasha Sloan), ODESZA, The 
Good Doctor (ABC) 
6. “America’s Sweetheart,” Elle King, Ginny 
& Georgia (Netflix) 
7. “You Want It Darker,” Leonard Co-
hen, American Gods (Starz) 
8. “In This Shirt,” The Irrepressibles, Snow-
piercer (TNT) 
9. “Waking Up,” MJ Cole & Freya Rid-
ings, Behind Her Eyes (Netflix) 
10. “Sea of Love,” Langhorne Slim & Jill 
Andrews, This Is Us (NBC) 

Nathan Evans’ 
‘Wellerman’ 
Sailing to Another 
Week at No. 1 In 
U.K. Chart
BY LARS BRANDLE

N
athan Evans’ sea shanty “Weller-
man” is enjoying smooth sailing 
in the early phase of the chart 
week.

The sea shanty was the most downloaded 
and streamed song in the U.K. over the past 
weekend, according to the Official Charts 
Company, to lead the First Look survey.

“Wellerman” has played a long game. 
After seven weeks inside the Top 3, the 

single finally ousted Olivia Rodrigo’s “Driv-
ers License” last Friday, ending the ballad’s 
eight-week run atop the chart.

Also on the chart blast, which ranks 
singles based on sales and streams in the 
first 48 hours of the chart week, Riton x 
Nightcrawlers’ dance track “Friday” featur-
ing Mufasa & Hypeman lifts into second 
position.

Meanwhile, Justin Bieber is eyeing his 
25th U.K. Top 10 with “Peaches,” featur-
ing Daniel Caesar and Giveon.

Lifted from Bieber’s new studio al-
bum Justice, which dropped last Friday, 
“Peaches” opens at No. 7 and is the most 
streamed new release of the week so far. 
The Canadian pop singer could double-up 
in the Top 20; his Justice track “Hold On” 
vaults 31-14.

The Official U.K. Singles Chart is pub-
lished Friday evening, local time. 

Nicki Minaj’s 
Mother Files 
$150M Lawsuit 
Against Driver 
Charged in 
Father’s Hit-and-
Run Death
BY ASHLEY IASIMONE

A 
$150 million lawsuit has been 
filed against the man charged for 
his involvement in the hit-and-
run death of Robert Maraj, Nicki 

Minaj’s father.
On Friday (March 19), Minaj’s mother, 

Carol Maraj, had attorneys file the lawsuit in 
the Supreme Court of the State of New York, 
read a statement released by Ben Crump 
Law.

“He was fatally injured in a hit-and-run 
accident on February 12, 2021, when he 
was struck by a car being driven by Charles 
Polevich as Mr. Maraj walked along a Long 
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Island road. After striking Maraj, Polevich 
left the accident scene and did not call 
for emergency services or render aid to 
Maraj,” Crump wrote on his verified social 
media accounts.

“He was not only irresponsible and 
negligent, but more concerned about run-
ning away and hiding than seeking help,” 
Crump’s post continued. “Polevich’s behav-
ior was criminal, cowardly, and immoral. We 
will hold him responsible for his reckless 
actions that led to Robert Maraj’s death!”

Polevich’s attorney, Marc C. Gann, sent 
the following statement to Billboard: “Mr. 
Polevich has expressed empathy and con-
dolences to the Maraj family. While the civil 
suit is not unexpected, the criminal charges 
pending against Mr. Polevich have no bear-
ing on the civil case. It has yet to be deter-
mined whether there was any negligence 
involved in the accident or the degrees of 
any negligence. I will add that the amount 
demanded is shocking to say the least and I 
don’t believe is in any way reasonable.”

Billboard has also reached out to a repre-
sentative for Nicki Minaj for comment.

Robert Maraj, Minaj’s dad, was struck by 
a car in Mineola, New York. He was then 
taken to a local hospital and pronounced 
dead on Feb. 13.

Police arrested Polevich, who faced 
charges of leaving the scene of an incident 
and tampering with physical evidence in 
connection with the death of Maraj.

“He was absolutely aware of what hap-
pened,” Nassau County Police Detective Lt. 
Stephen Fitzpatrick said at a news confer-
ence last month, according to the Associated 
Press. “He got out of the car and he looked 
at the deceased, got into his car, and made 
the conscious decision to leave instead of 
dialing 911, instead of calling an ambulance 
for the man. He went home and secluded 
the vehicle. He’s well aware of what he did.”

Minaj, who has spoken in the past about 
having a strained relationship with her 
father, has not made any public statement 
his death. 

Dua Lipa to 
Headline Elton 
John AIDS 
Foundation 
Oscars Pre-Party
BY STEPHEN DAW

W
ith the Oscars just one 
month away, Sir Elton 
John is getting ready to 
party with a little help 

from his friends.
On Monday (March 22), the Elton John 

AIDS Foundation announced new details 
for their annual Academy Awards view-
ing party. Taking place April 25, the annual 
event will kick off with their first-ever vir-
tual pre-party, hosted by actor Neil Patrick 
Harris and featuring a special “stripped 
back” performance courtesy of Dua Lipa.

The pre-party, which will take place 
one hour before the Oscars begin, will be 
available for supporters of the foundation to 
watch via Cisco Webex, with other soon-
to-be-announced guests joining the lineup. 
Tickets are currently available on Ticket-
master starting at $20 “to benefit the Elton 
John AIDS Foundation.”

“This year, we are bringing our Oscar 
Party into people’s homes for the first time 
virtually for an unforgettable evening with 
David [Furnish], myself, our dear friend 
Neil Patrick Harris and the incredible Dua 
Lipa plus many fabulous surprise names,” 
John said of the upcoming event in a state-
ment. “Now more than ever, we need to 
ensure that one pandemic does not override 
another, and we cannot forget the 38 million 
people living with HIV globally who need 
our care, love and support so we hope ev-
eryone joins us for this special one of a kind 
Oscar Pre-Party.”

Lipa also shared her excitement for the 
party in a statement. “It’s such an honour 
to be a part of one of the most iconic Oscar 
parties and I’m really proud to support the 
Elton John AIDS Foundation to help tackle 

the stigma that exists around HIV as we 
need to build a kinder and more accepting 
world together,” she said. “And to share the 
stage with Elton John will be a dream come 
true!”

To learn more about the Elton John AIDS 
Foundation Academy Awards Viewing Party, 
click here. 

Carrie Underwood 
Announces 
Easter Livestream 
Concert
BY GIL KAUFMAN

C
arrie Underwood will celebrate 
Easter with the virtual live per-
formance “My Savior: Live From 
the Ryman,” during which she’ll 

perform songs from her upcoming gospel 
album, My Savior, at the historic Ryman 
Auditorium in Nashville.

The set of gospel hymns Underwood 
grew up singing will stream on the country 
star’s Facebook page at noon ET on April 
4, with donations from the show earmarked 
for Save The Children.

The free show will feature a special ap-
pearance from gospel legend CeCe Winans, 
Underwood’s duet partner on “Great Is 
They Faithfulness,” as well as singer/song-
writer and Needtobreathe frontman Bear 
Rinehart,” who will join in on the hymn 
“Nothing But the Blood Of Jesus.”

Underwood will also share the stage 
with Southern gospel and harmonica legend 
Buddy Greene and 10-time CMA Musician 
of the Year Mac McAnally, who both appear 
on the album (due March 26).

“This is an album I have always wanted 
to record and I’m thrilled to be able to bring 
these uplifting, inspirational songs to life in 
this special way,” said Underwood in a state-
ment. “It means so much to be able to bring 
this event to people in their homes on a day 
that holds so much meaning for us spiritu-
ally and to be able to raise much needed 
funds and awareness for the incredible work 
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of Save the Children as we celebrate the 
importance of family.”

Fans can RSVP via Facebook here; the 
show will remain exclusively on Facebook 
for 48 hours. Donations to Save the Children 
will be accepted throughout the livestream 
and for 48 hours after.

See Underwood’s announcement below. 

Joe Jonas Eats 
McDonald’s Off 
Spotify’s Billion 
Streams Plaque to 
Celebrate ‘Cake 
by the Ocean’ 
Milestone
BY ANNA CHAN

E
ven better than the sweet smell of 
success? The taste, if you ask Joe 
Jonas. The musician celebrated 
his side project DNCE’s “Cake by 

the Ocean” reaching a billion streams on 
Spotify by literally eating McDonald’s off the 
plaque.

“One Billion never tasted so good!” Jonas 
captioned a March 20 video of himself in 
a lavish dining room, enjoying the french 
fries, Chicken McNuggets and a burger that 
were placed on the music streaming ser-
vice’s silver platter-shaped plaque marking 
the achievement. In such a stunning setting, 
he naturally enjoyed his meal using silver-
ware. “Thank you @Spotify!”

The song — released in September 2015 
— was the debut single from DNCE. It was 
included in the group’s self-titled album 
debut the following year. “Cake by the 
Ocean” peaked at No. 9 on the Billboard Hot 
100 in March 2016, and spent 46 weeks on 
the chart.

Jonas isn’t the first musician who cel-
ebrated his music reaching the big milestone 
by eating off the plaque. In October, Quavo 
devoured some scrambled eggs, waffles, 

hash browns and orange juice on his plaque 
to celebrate “Congratulations” — his col-
laboration with Post Malone — hitting the 
billion-streams mark.

In September, Drake marked “In My Feel-
ings” reaching the milestone by enjoying 
some spaghetti on the same Spotify “plate.” 
Noted Drizzy in his video caption: “We 
drank out of Grammys now you need a BILL 
to eat off the plate.”

Watch Jonas enjoy his fast-food meal off 
his Spotify plaque below: 

Jamie Foxx to 
Play Mike Tyson 
in a Limited 
Series About 
Controversial 
Boxer’s Life
BY JAMES HIBBERD

A
ntoine Fuqua has signed on to di-
rect Jamie Foxx as controversial 
boxing legend Mike Tyson.

Moreover, the project, which 
has long been in the works as a movie, is 
now being shopped as an authorized limited 
series instead.

The series, which will “span the life” of 
Tyson, has another heavy hitter behind the 
camera: Martin Scorsese (Goodfellas) is 
on the executive producing team, marking 
Scorsese’s first return to the ring in a dra-
matic project since his iconic Oscar-winning 
film Raging Bull 41 years ago.

“I have been looking to tell my story for 
quite some time,” Tyson said in a statement. 
“With the recent launch of Legends Only 
League and the excitement from fans fol-
lowing my return to the ring, now feels like 
the perfect moment. I look forward to col-
laborating with Martin, Antoine, Jamie and 
the entire creative team to bring audiences a 
series that not only captures my professional 
and personal journey but also inspires and 
entertains.”

The project is expected to be shopped 
to various streaming outlets and networks 
and comes on the heels of Hulu announc-
ing in February its own Tyson limited 
series, Iron Mike, from the team behind I, 
Tonya. Tyson previously slammed the 
Hulu project as “tone-deaf cultural misap-
propriation of my life story ... to make this 
announcement during Black History Month 
only confirms Hulu’s concern for dollars 
over respect for Black story rights. Hol-
lywood needs to be more sensitive to Black 
experiences especially after all that has 
transpired in 2020.”

The movie project went through several 
directors, including Scorsese himself and 
Todd Phillips, with Paramount Pictures 
previously attached.

Sources say Tyson’s camp received calls 
from major studios who wanted to work 
with him on an authorized story following 
Hulu’s announcement.

Finding a buyer for this new project might 
prove tricky, however. While there’s doubt-
less audience interest in a biopic of Tyson, 
who is arguably the greatest heavyweight 
boxer of all time — especially with A-listers 
like Foxx, Fuqua and Scorsese involved — 
given this is an authorized project, with 
Tyson collaborating with the creative team 
and on board as an executive producer, will 
almost certainly provoke public skepticism 
about its accuracy and its willingness to can-
didly tackle the more controversial aspects 
of the boxer’s life (namely, Tyson’s being 
being found guilty of raping an 18-year-old 
in 1992), as well as potential discomfort with 
the fact that Tyson will apparently profit 
from the enterprise.

Last year, Foxx showed his physical trans-
formation to play the boxer, as well as his 
spot-on Tyson voice impression.

Other executive producers on the project 
include Rick Yorn, Ian Montone, Chuck 
Pacheco, James Barnett, Sophie Watts, John 
Ryan Jr. and Kiki Tyson.

Tyson staged a boxing comeback after his 
release and lost in a 1997 rematch against 
Evander Holyfield in which he was fa-
mously disqualified for biting off a piece of 
his opponent’s ear. He retired in 2006 but 
returned to the ring against Roy Jones Jr. 
last year.
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On the entertainment side, Tyson played 
himself in 2009’s The Hangover and teamed 
with Spike Lee to bring his one-man show 
to Broadway. The production aired on 
HBO in 2013. He’s published a New York 
Times best-selling autobiography and 
tackled multiple animated series, includ-
ing Adult Swim’s Mike Tyson Mysteries. He 
also produced the feature Champs, a boxing 
doc that examined the lives and careers of 
Tyson, Holyfield and Bernard Hopkins.

This story originally appeared in The Hol-
lywood Reporter. 

‘The Sparks 
Brothers’ 
Documentary 
Gets a  
Release Date
BY ETAN VLESSING

F
ocus Features is set to release Ed-
gar Wright’s documentary directo-
rial debut The Sparks Brothers on 
June 18, 2021.

The dating follows Wright’s film about 
the cult pop duo Sparks debuting at Sun-
dance and screening at SXSW in Austin on 
March 19.

The documentary chronicles the decades-
long career and influence of the Sparks and 
features archival footage as well as inter-
views with fans that include Beck, Flea, Neil 
Gaiman and Mike Myers. MRC Non-Fiction 
is behind the documentary, which Wright 
produced with Nira Park under their com-
pany Complete Fiction Pictures, along with 
Laura Richardson and George Hencken.

Reads The Hollywood Reporter’s Sun-
dance review: “While The Sparks Broth-
ers may be a bit too exhaustive for those 
merely seeking an introduction to the band, 
longtime fans will be thrilled by the deluxe 
treatment. The film, receiving its world 
premiere at Sundance, will likely add many 
newcomers to those ranks.”

Focus will distribute the picture do-

mestically, while Universal is handling the 
international release.

MRC Entertainment is a co-owner of Bill-
board and The Hollywood Reporter through 
a joint venture with Penske Media titled 
P-MRC.

This article was originally published 
by The Hollywood Reporter. 

Meghan Trainor to 
Star in a Sitcom as 
Part of NBC Deal
BY HERAN MAMO

M
eghan Trainor has teamed up 
with NBCUniversal Television 
and Streaming Entertain-
ment for a unique overall deal, 

which includes a new comedy series.
The cross-platform collaboration with the 

company opens the door for the Grammy-
winning singer’s potential scripted and un-
scripted projects across the network, cable, 
streaming and syndicated programming and 
throughout NBCU’s larger portfolio, which 
includes NBC, Bravo, E!, Oxygen, SYFY, Uni-
versal Kids, USA and Peacock.

“In addition to being a phenomenally 
talented performer, Meghan is a vibrant and 
hilarious ray of light who is the perfect fit 
for NBC’s brand,” Susan Rovner, chairman, 
entertainment content, NBCUniversal Tele-
vision & Streaming, said in a statement. “We 
love the idea of introducing Meghan into the 
world of scripted comedy as well as working 
with her to find all the creative and crazy 
ways she can engage with fans across our 
brands. With eight distinct platforms, we’re 
able to provide the ultimate playground for 
multi-hyphenate artists, and this is just one 
of the ways we’re leveraging our new struc-
ture to benefit both talent and audiences.”

Trainor will star in and help develop 
the new sitcom, the first project under the 
deal, although no concept or writers have 
been attached to the upcoming series. Her 
TV résumé includes voicing characters in 
the animated films Smurfs: The Lost Vil-
lage and Playmobil: The Movie, as well as 

serving as a judge on Fox’s The Four: Battle 
for Stardom and The Voice UK.

“This collaboration with NBCUniversal 
is so beyond a dream come true,” Trainor 
added in an official statement. “I’m obsessed 
with and inspired by Susan and can’t wait to 
work with her and her incredibly talented 
team to bring our ideas to life.” 
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