
Olivia Rodrigo’s “Drivers License” logs a seventh 
week at No. 1 on the Billboard Hot 100, encompass-
ing its entire run on the chart so far.

The song also accelerates to No. 1 on the Pop Air-
play radio chart.

Meanwhile, Chris Brown and Young Thug’s “Go 
Crazy” vaults from No. 8 to No. 3 on the Hot 100, sur-
passing its prior No. 5 high, aided by a new remix.

The Hot 100 blends all-genre U.S. streaming (of-
ficial audio and official video), radio airplay and sales 
data. All charts (dated March 6) will update on Bill-
board.com tomorrow (March 2). For all chart news, 
you can follow @billboard and @billboardcharts on 
both Twitter and Instagram.

“License” was released Jan. 8 on Geffen/Interscope 
Records and debuted at No. 1 on the Jan. 23-dated 
Hot 100, marking Rodrigo’s first leader. The song 
from the singer-songwriter and actress, who broke 
through with roles on Disney Channel’s Bizaard-
vark and Disney+’s High School Musical: The Musical: 
The Series, totaled 21.5 million U.S. streams (down 4%) 
and 13,000 downloads sold (up 38%) in the week end-

ing Feb. 25, according to MRC Data. It also drew 67.3 
million radio airplay audience impressions (up 13%) in 
the week ending Feb. 28.

Enhancing the song’s profile in the tracking week, 
NBC’s Saturday Night Live aired a skit Feb. 20 in 
tribute to its popularity. (Rodrigo, who celebrated her 
birthday that day, approved of the gift.)

The track rebounds 8-2 on the Digital Song 
Sales chart (after three weeks at No. 1), as it wins the 
Hot 100’s top Sales Gainer award; pushes 5-2 on Ra-
dio Songs; and slips 2-3 on Streaming Songs (after 
four weeks at No. 1).

“License” also claims top Airplay Gainer honors on 
the Hot 100 for a sixth consecutive week, becoming 
the first song to link such a streak since Sia’s “Cheap 
Thrills,” featuring Sean Paul, in June-July 2016.

Helping power its radio surge, “License” shifts 2-1 
on the Pop Airplay chart (which reflects plays on a 
panel of over 160 mainstream top 40 stations). The 
song reaches the summit in its seventh week, com-
pleting the fastest trip to the top since Ed Sheeran’s 
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Sam Hunt’s second studio full-length, and first in over five years, Southside 
(MCA Nashville/Universal Music Group Nashville), debuts at No. 1 on Billboard’s 
Top Country Albums chart dated April 18. In its first week (ending April 9), it 
earned 46,000 equivalent album units, including 16,000 in album sales, ac-
cording to Nielsen Music/MRC Data.

Southside marks Hunt’s second No. 1 on the 
chart and fourth top 10. It follows freshman LP 
Montevallo, which arrived at the summit in No-
vember 2014 and reigned for nine weeks. To date, 
Montevallo has earned 3.9 million units, with 1.4 
million in album sales.

Montevallo has spent 267 weeks on the list, tying 
Luke Bryan’s Crash My Party as the sixth-longest-
running titles in the chart’s 56-year history.

On the all-genre Billboard 200, Southside ar-
rives at No. 5, awarding Hunt his second top 10 
after the No. 3-peaking Montevallo.

Hunt first released the EP X2C, which debuted 
and peaked at No. 5 on Top Country Albums in August 2014. Following 
Montevallo, Between the Pines: Acoustic Mixtape started at its No. 7 high in 
November 2015.

Montevallo produced five singles, four of which hit the pinnacle of Country 
Airplay: “Leave the Night On,” “Take Your Time,” “House Party” and “Make 
You Miss Me.” “Break Up in a Small Town” peaked at No. 2.

Hunt co-penned all 12 songs on Southside, including “Body Like a Back 
Road,” which was released in 2017. The smash hit ruled Country Airplay for 
three weeks and the airplay-, streaming- and sales-based Hot Country Songs 
chart for a then-record 34 frames. It now ranks second only to Bebe Rexha and 
Florida Georgia Line’s “Meant to Be” (50 weeks atop the latter list in 2017-18).

“Downtown’s Dead,” which is also on the new set, reached Nos. 14 and 15 
on Hot Country Songs and Country Airplay, respectively, in June 2018. “Kin-
folks” led Country Airplay on Feb. 29, becoming Hunt’s seventh No. 1. It hit 
No. 3 on Hot Country Songs.

Latest single “Hard to Forget” jumps 17-9 on Hot Country Songs. It’s his 
eighth top 10, having corralled 8.2 million U.S. streams (up 96%) and 5,000 in 

sales (up 21%) in the tracking week. On Country Airplay, it hops 18-15 (11.9 mil-
lion audience impressions, up 16%).

TRY TO ‘CATCH’ UP WITH YOUNG Brett Young achieves his fifth consecutive 
and total Country Airplay No. 1 as “Catch” (Big Machine Label Group) ascends 

2-1, increasing 13% to 36.6 million impressions.
Young’s first of six chart entries, “Sleep With-

out You,” reached No. 2 in December 2016. He 
followed with the multiweek No. 1s “In Case You 
Didn’t Know” (two weeks, June 2017), “Like I Loved 
You” (three, January 2018), “Mercy” (two, August 
2018) and “Here Tonight” (two, April 2019).

“Catch” completes his longest journey to No. 1, 
having taken 46 weeks to reach the apex. It out-
paces the 30-week climb of “Here Tonight.”

On Hot Country Songs, “Catch” pushes 7-5 for 
a new high.

COMBS ‘DOES’ IT AGAIN Luke Combs’ “Does to Me” (River House/Columbia 
Nashville), featuring Eric Church, ascends 11-8 on Country Airplay, up 10% to 
24.7 million in audience. The song is Combs’ eighth straight career-opening 
top 10, following a record run of seven consecutive out-of-the-gate, properly 
promoted No. 1 singles.

Church adds his 15th Country Airplay top 10.

THAT TOOK QUITE ‘A FEW’ MONTHS Travis Denning shatters the record for 
the most weeks it has taken to penetrate the Country Airplay top 10 as “After 
a Few” (Mercury Nashville) climbs 12-10 in its 57th week, up 4% to 21.4 mil-
lion in radio reach.

The song surpasses two tracks that took 50 weeks each to enter the top 10: 
Easton Corbin’s “A Girl Like You,” which reached No. 10 in January 2018 be-
fore peaking at No. 6 that February, and Aaron Watson’s “Outta Style,” which 
achieved its No. 10 high in December 2017.

“After” is Denning’s second Country Airplay entry. “David Ashley Parker 
From Powder Springs” traveled to No. 32 in September 2018. 

SamHunt’s Southside Rules Top Country 
Albums; Brett Young ‘Catch’-es Fifth Airplay 

Leader; Travis Denning Makes History
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Raleigh Music Group was founded in 2016 by industry veteran 
partners Peter Raleigh and Steven Storch.  The company is 
headquartered in the heart of Times Square, NYC with offices in 
Los Angeles. In its first five years has experienced remarkable global 
growth and expansion. 

The boutique music publishing company attributes its success to its 
“client first” approach to music publishing – delivering a high touch, 
high service experience to a select roster of music publishing clients 
it represents. The company has benefitted from the support of 
Susan Aberbach, an owner of the Elvis Presley catalog and an early 
stage investor.

Raleigh’s client services are provided by A&R staff in NY and LA, a 
synch licensing team with strong relationships in the film/tv, 
advertising and gaming industries, and a first-class copyright and 
royalty administration department. 

The company’s best in class global sub-publishing partner network 
includes Budde, Café Concerto, Peer Music, Native Tongue, Supreme 
Songs, Schubert, Cloud 9, GL Music, Clippers, Som Livre, Nichion, 
Geoff Paynter Music, Fujipacific, IDM, Pelikan and others.

Raleigh represents numerous iconic catalogs and songs including 
Elvis Presley’s “Can’t Help Falling in Love”, “A Little Less Conversation”, 
and “All Shook Up”, George Gershwin’s “Summertime”, “Let’s Call the 
Whole Thing Off” and “They Can’t Take that Away from Me”, The 
Tokens, “The Lion Sleeps Tonight”, Gregmark Music’s “Stormy 
Monday”, Anthony Newley’s “What Kind of Fool am I” and numerous 
other classics. The company also represents the classic catalogs of 
Bo Diddley, America, Anthony Newley, Willy (Mink) Deville, Lords of 
the Underground, Trax Records, and many others. 

As Raleigh’s reputation has grown, the company has 
steadily built a contemporary roster of songwriters, artists 
and producers and now publishes songs performed by or 
featuring superstar artists including: Ariana Grande, Chris 
Brown, Kid Rock, Madonna, John Legend, Lil Uzi Vert, A$AP 
Ferg, Cardi B, A Boogie, Snoop Dogg, Trey Songz, Lil Durk, 
Busta Rhymes and film and tv composers Randy Edelman 
and Rick Marotta.

Please join Billboard in congratulating Raleigh Music 
group’s 5th Anniversary.   
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“Shape of You” (also seven weeks, in 2017).
As “License” is Rodrigo’s first Pop Airplay 

entry, it’s the first initial hit by an artist in a 
lead role to rule the chart so quickly since 
fun.’s “We Are Young,” featuring Janelle 
Monae (seven, 2012), and the first maiden 
entry by a soloist in a lead role in almost 18 
years — since 50 Cent’s “In Da Club” (seven, 
2003). No woman with lead billing had sent 
a first Pop Airplay entry to No. 1 as fast as 
Rodrigo has in nearly 20 years — since Blu 
Cantrell’s “Hit ‘Em Up Style (Oops!)” (seven, 
2001).

Additionally, “License” is just the seventh 
single to have debuted at No. 1 on the Hot 100 
and spent at least its first seven weeks on top. 
It’s the first to earn the distinction for an art-
ist’s first No. 1 as the sole billed act.

Singles to Spend First Seven Weeks or 
More on Hot 100 at No. 1 
16 weeks, “One Sweet Day,” Mariah Carey & 
Boyz II Men, 1995-96 
14 weeks, “Candle in the Wind 1997”/”Some-
thing About the Way You Look Tonight,” 
Elton John, 1997-98 
11 weeks, “God’s Plan,” Drake, 2018 
11 weeks, “I’ll Be Missing You,” Puff Daddy & 
Faith Evans feat. 112, 1997 
10 weeks, “Hello,” Adele, 2015-16 
8 weeks, “Fantasy,” Mariah Carey, 1995 
7 weeks, “Drivers License,” Olivia Rodrigo, 
2021

Cardi B’s “Up” jumps 5-2 on the Hot 100, 
returning to its highpoint where it debuted 

two weeks ago. It rises 3-2 on Streaming 
Songs (24.3 million, up 8%), 5-4 on Digital 
Song Sales (9,000, down 17%) and 41-33 on 
Radio Songs (22.8 million, up 20%).

“Up” rebounds for a second week at 
No. 1 on both the Hot R&B/Hip-Hop 
Songs and Hot Rap Songs charts, which em-
ploy the same methodology as the Hot 100.

Chris Brown and Young Thug’s “Go 
Crazy” soars 8-3 for a new Hot 100 high, 
besting its prior No. 5 peak, following the 
Feb. 19 release of its remix featuring Future, 
Lil Durk and Mulatto. The track adds a 
seventh week atop Radio Songs (77.6 mil-
lion in audience, down 2%); blasts 50-12 on 
Streaming Songs (13.2 million, up 74%); and 
re-enters Digital Song Sales at No. 35 (3,000 
sold, up 76%). (Future, Lil Durk and Mulatto 
are not credited on the song on the Hot 100, 
as the remix did not draw the majority of its 
activity in the tracking week.)

Brown posts his highest Hot 100 rank in 
over a dozen years, since “Forever” peaked 
at No. 2 for two weeks in summer 2008.

“Go Crazy” concurrently scores a third 
week atop the multi-metric Hot R&B 
Songs chart.

Ariana Grande’s “34+35” drops to No. 4 on 
the Hot 100, a week after it revisited its No. 
2 high (when it was sparked the Feb. 12 pre-
miere of its official video starring Grande, 
Doja Cat and Megan Thee Stallion).

The Weeknd’s “Blinding Lights” dips 4-5 
on the Hot 100. The song spent four weeks 

at No. 1 last April-May (eventually finish-
ing as the Hot 100’s top hit of all of 2020) 
and posts its 64th total week on the chart. 
It adds a record-extending 51st week in the 
top 10 and record-padding 42nd week in the 
top five.

The Weeknd boasts back-to-back hits in 
the Hot 100’s top 10, as “Save Your Tears” 
holds at No. 6, two weeks after reaching its 
No. 4 high.

24kGoldn’s “Mood,” featuring Iann 
Dior, keeps at No. 7 on the Hot 100, after 
eight nonconsecutive weeks at No. 1 in 
October through mid-January. It rules the 
multi-metric Hot Rock & Alternative 
Songs and Hot Alternative Songs charts 
for a 26th week each.

Lil Tjay’s “Calling My Phone,” featuring 
6LACK, falls to No. 8 on the Hot 100, a week 
after it launched at No. 3. It adds a second 
week atop Streaming Songs (25.4 million, 
down 25%).

Rounding out the Hot 100’s top 10, 
Grande’s “Positions” rises 10-9, after spend-
ing its first week on the chart at No. 1 in 
November, and Dua Lipa’s “Levitating,” 
featuring DaBaby, backtracks 9-10, after 
reaching No. 5.

Again, for all chart news, you can follow 
@billboard and @billboardcharts on both 
Twitter and Instagram and all charts (dated 
March 6), including the Hot 100 in its en-
tirety, will refresh on Billboard.com tomor-
row (March 2). 
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TOP MUSIC LAWYERS
2 0 2 1

Behind every artist, songwriter and music produc-
er is a trusted group of advisers who provide 
guidance, advice and negotiate deals. Billboard’s 
6th annual Top Music Lawyers list will recognize 
the biggest names and most prominent legal 
minds in the world of music and 
entertainment law. They are the deal makers 
behind 
the major contracts and lawsuits in the music 
industry.
 
This feature will also include a round-up of top law 
schools attended by the notable alumni on the 
Top Music Lawyer list.
 
Please join Billboard in congratulating this year’s 
music power lawyers. Advertise and position your 
law firm to the decision makers in the industry who 
are always in need for the best legal counsel.
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Morgan Wallen’s 
‘Dangerous’ 
Becomes Only 
Country Album to 
Spend First Seven 
Weeks at No. 1 on 
Billboard 200
BY KEITH CAULFIELD

M
organ Wallen’s Dangerous: 
The Double Album makes chart 
history as the only country 
album to spend its first seven 

weeks at No. 1 in the 64-year history of 
the Billboard 200. The set rules the list for 
a seventh total week, all consecutive, after 
having debuted atop the list six weeks ago 
(chart dated Jan. 23).

Dangerous earned 89,000 equivalent 
album units in the U.S. in the week ending 
Feb. 25 (down 5%), according to MRC Data.

The only other country set to tally its first 
six weeks at No. 1 was Garth Brooks’ The 
Chase. It debuted at No. 1 on the Oct. 10, 
1992-dated list and spent six weeks in the 
lead (through Nov. 14, 1992). It then slipped 
from the top slot for two weeks, returning 
for one more week at No. 1 (Nov. 28, 1992).

Dangerous and The Chase are two of only 
eight country albums that have spent at least 
seven weeks in total at No. 1.

The Billboard 200 chart ranks the most 
popular albums of the week in the U.S. based 
on multi-metric consumption as measured 
in equivalent album units. Units comprise 
album sales, track equivalent albums (TEA) 
and streaming equivalent albums (SEA). 
Each unit equals one album sale, or 10 indi-
vidual tracks sold from an album, or 3,750 
ad-supported or 1,250 paid/subscription 
on-demand official audio and video streams 
generated by songs from an album. The new 
March 6, 2021-dated chart (where Dan-
gerous is No. 1 for a seventh week) will be 
posted in full on Billboard’s website on 

March 2. For all chart news, follow @bill-
board and @billboardcharts on both Twitter 
and Instagram.

Of Dangerous’ 89,000 equivalent album 
units earned in the tracking week ending 
Feb. 25, SEA units comprise 80,000 (down 
1%, equaling 110.79 million on-demand 
streams of the album’s songs), album sales 
comprise 7,000 (down 31%) and TEA units 
comprise 2,000 (down 22%).

Dangerous is one of just eight country 
albums that have spent at least seven weeks 
in total at No. 1 since the Billboard 200 
began publishing on a regular weekly basis 
in March of 1956. (Country albums are 
defined as those that have charted on Bill-
board’s Top Country Albums chart.) Dan-
gerous is the only country set to spend 
its first seven weeks on the chart at No. 1.

Country Albums With Most Weeks at 
No. 1 on Billboard 200: 
Artist, Title, Weeks at No. 1 (Year[s]) 
Garth Brooks, Ropin’ the Wind, 18 (1991-92) 
Billy Ray Cyrus, Some Gave All, 17 (1992) 
Taylor Swift, Fearless, 11 (2008-09) 
Garth Brooks, The Hits, eight (1995) 
Eagles, Hotel California, eight (1977) 
Morgan Wallen, Dangerous: The Double 
Album, seven to-date (2021) 
Taylor Swift, Red, seven (2012-13) 
Garth Brooks, The Chase, seven (1992)

The last album to spend seven weeks 
in a row at No. 1, regardless of genre, 
was Drake’s Views, which spent its first 
nine weeks at No. 1 in 2016 (May 21-July 
16-dated charts). Views spent a total of 
13 nonconsecutive weeks at No. 1, all in 
2016. Only three albums of any genre have 
spent at least seven weeks at No. 1 in the last 
five years: Dangerous, Taylor Swift’s Folk-
lore (eight nonconsecutive weeks, 2020) and 
Drake’s Views (13 nonconsecutive weeks, 
2016).

At No. 2 on the Billboard 200, Ariana 
Grande’s former No. 1 Positions rises seven 
spots with 49,000 equivalent album units 
earned (up 66%). The album was reissued 
on Feb. 19 with five additional tracks. Pop 
Smoke’s Shoot for the Stars Aim for the 
Moon rises 4-3 with 43,000 units (up 13%).

Lil Durk’s The Voice falls 3-4 with 38,000 
equivalent album units earned (down 
3%), Pooh Shiesty’s Sheisty Season is a 

non-mover at No. 5 with 37,000 units (up 
less than 1%) and The Weeknd’s former No. 
1 After Hours falls 2-6 with just under 37,000 
units (down 13%).

BTS’ former No. 1 Be bounds 74-7 with 
36,000 equivalent album units earned (up 
254%) after the album was issued on Feb. 
19 in a new deluxe CD package, dubbed 
the “essential edition.” Of the album’s units 
earned in the week ending Feb. 25, album 
sales comprise 28,000 (up 888%). No ad-
ditional tracks were added to the essential 
edition of the album, which sells for $30.98 
on BTS’ official U.S. webstore. The essential 
edition offers different packaging and inter-
nal paper goods (including one randomized 
collectible photocard) as compared to Be’s 
original CD release, which sold for $50.98 
and had more paper goods (though none 
were randomized).

Dua Lipa’s Future Nostalgia slips 7-8 on 
the latest Billboard 200 with 30,000 equiva-
lent album units earned (down 7%), Luke 
Combs’ former No. 1 What You See Is 
What You Get climbs 11-9 with just over 
28,000 units (up 4%) and Lil Baby’s former 
leader My Turn bumps 13-10 with 28,000 
units (up 11%). 

Ethiopia 
Habtemariam 
Promoted to 
Motown Records 
Chairman/CEO
BY GAIL MITCHELL

A
fter six years as president of 
Motown Records, Ethiopia 
Habtemariam has been pro-
moted to chairman/CEO of the 

iconic label.
Habtemariam now reports directly to 

Universal Music Group chairman/CEO Sir 
Lucian Grainge as Motown becomes a 
standalone label.

In a release announcing Habtemariam’s 
appointment, Grainge said, “Motown is such 
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PRIMARY WAVE 15TH ANNIVERSARY
2 0 2 1

On April 24, Billboard will salute Primary Wave Music on its 15th 
anniversary. 

Founded in 2006, Primary Wave Music is home to some of the 
most iconic songwriters and artists across the history of recorded 
music including Bob Marley, Stevie Nicks, Frankie Valli & the Four 
Seasons, Smokey Robinson, Whitney Houston, Burt Bacharach, 
Olivia Newton-John, and many more. 

 With offices in New York, Los Angeles, Austin, Nashville and 
London, Primary Wave Music has embraced an entrepreneurial 
spirit, offering and executing proactive one-of-a-kind ideas, 
unique services and marketing campaigns for our artists.  Primary 
Wave has earned a stellar reputation for being forward thinking 
and re-introducing classic artists and their music into the modern 
marketplace as well as nurturing young talent to become legends 
themselves.  This success is based upon their team of seasoned 
and creative executives collaboratively working together closely 
with our artists as partners.  As a company, Primary Wave strives 
for excellence in the pursuit of iconic artists and catalogs that not 
only reflect great artistry, but moments of culture.
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an important voice and, just as when it was 
founded by Berry Gordy, its impact contin-
ues to be felt around the world. Motown’s 
resurgence and powerful partnerships 
under Ethiopia’s leadership has advanced 
the label’s legacy as home to some of today’s 
biggest hitmakers and most meaningful 
voices in music.”

Since overseeing Motown’s move 
from New York to Los Angeles in 2014, 
Habtemariam has orchestrated creative 
and entrepreneurial ventures with various 
partners including Quality Control Music. 
In addition to Migos, City Girls, Lil Yachty 
and Layton Greene, QC’s roster includes Lil 
Baby whose second album My Turn closed 
out 2020 as the most popular album of the 
year in the U.S. with 2.63 million equivalent 
album units, according to MRC Data.

Motown is also home to Blacksmith Re-
cords (Ted When, Vince Staples) and Since 
the 80s (Asiahn, Njomza) as well as Erykah 
Badu, Kem and Tiana Major9, among other 
artists. Both Major9 and Lil Baby are cur-
rent Grammy Award nominees. “Collide” 
by Major9 with Earthgang, featured on the 
Queen & Slim soundtrack, is up for best 
R&B song. Lil Baby’s “The Bigger Picture” 
received nominations in two categories: best 
rap song and best rap performance.

Calling it an “incredible honor to rep-
resent and define what Motown is today,” 
Habtemariam thanked Grainge “for his con-
stant support and guidance over the years; 
my Motown team for all they have done and 
continue to do; the Capitol team for their 
help in building Motown over these past 
six years; Clarence Avant who has always 
taught me about the power of responsibility; 
and Mr. Berry Gordy, for his faith in me to 
carry on his legacy.”

With her promotion, Habtemariam joins 
the small circle of women currently holding 
the title of chairman at a major label includ-
ing Julie Greenwald, chairman/COO of 
Atlantic Records, and Sylvia Rhone, chair-
man/CEO of Epic Records. Jody Gerson is 
chairman/CEO of Universal Music Publish-
ing Group, while Desiree Perez is CEO of 
Roc Nation.

“I’m so grateful for this huge opportu-
nity,” Habtemariam tells Billboard, “because 
there’s been a lot of incredible hard work 

put in to allow me to get to this space. Com-
ing into this industry, there were so many 
incredible women that I looked up to within 
its various business sectors. They gave me 
confidence and never made me question 
what I would be able to achieve. And I’m 
thankful I got to see that. This opportunity 
is really me standing on their shoulders.

Habtemariam adds, “My goal and my 
hope is that there’ll be a lot more women 
that look like me in leadership positions go-
ing forward.”

Noting also that Motown “will be a stand-
alone label going forward with some shared 
services,” Habtemariam says the imprint’s 
upcoming release slate includes new music 
from Migos, Tiana Major9, Tiwa Savage, 
Ne-Yo, Kem, new signee Bree Runway and 
Erykah Badu, “who has some interesting 
things that are lining up.” Motown also 
established Motown U.K. last summer and 
recently relaunched its Black Forum label, 
beginning with the Feb. 26 reissue of Dr. 
Martin Luther King Jr.’s 1971 Grammy-
winning album for best spoken word, Why I 
Oppose the War in Vietnam.

Before joining Motown and being named 
president of the label as well as executive 
vp of Capitol Music Group, Habtemariam 
served as president of urban music & co-
head of creative at Universal Music Publish-
ing Group. 

On Being Black: 
TimeZone 
International’s 
Vivian Scott Chew
BY GAIL MITCHELL

B
efore founding global marketing 
and promotion firm TimeZone 
International in 1998 and working 
with clients such as Jay-Z and 

Jill Scott, Vivian Scott Chew was among the 
Black women and men breaking executive 
ground in the music industry during the ‘80s 
and ‘90s. As Women’s History Month begins, 
Scott Chew reflects on navigating the pre-

dominantly white climate back then during 
career stops at ASCAP, Epic and 550 Music 
before coming full circle to mentor the next 
generation of Black and brown music industry 
creatives and executives.

Vivian Scott Chew: When I was hired as 
an assistant by African American entertain-
ment attorney Louise West in 1982, that was 
my first shot in the industry. Black music de-
partments were coming into existence and 
Louise brokered many of the Black music 
executives’ contracts at the time. One thing 
she said I needed to do was become involved 
in the Black Music Association. Through its 
various symposiums and conferences, the 
BMA was a breeding ground where young 
Black talent like myself not only learned 
the business but also the etiquette and 
politics of the business. Great men like RCA 
executive Ray Harris, late BMA co-founder 
George Ware, songwriter-producer Kenny 
Gamble and artist manager Bill Underwood 
all took the time to mentor me both person-
ally and professionally.

I joined ASCAP in 1985 as its first African 
American female membership rep. I loved 
that job, which was to find new writers and 
publishers as well as steal writers from BMI 
[laughs]. Minneapolis was booming then 
with Prince, songwriters/producers Jimmy 
Jam and Terry Lewis and other creatives. 
However, something was missing. ASCAP’s 
award shows honored songwriters and 
publishers in pop, country and even British 
creatives. But there was nothing represent-
ing us. The year was 1987 and Billboard’s top 
pop songwriters were Quincy Jones, Stevie 
Wonder and Lionel Richie … three Black 
men. So I proposed the idea of doing an 
awards show honoring “our” achievements 
to my immediate boss. She responded, “No-
body’s going to support you in this, particu-
larly me.”

And she added that if I presented my 
case at the company’s quarterly writer and 
publishing meeting, I’d be fired.

I wasn’t. My boss’s boss stepped in and 
said he was utterly embarrassed to admit 
that they had just never thought about hon-
oring Black songwriters separately from the 
other awards shows. Before I left ASCAP 
in 1987, they finally approved my proposal 
and my successors in the department, Leotis 
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Clyburn and Debra Cain, did the hard work 
and pushed the first ceremony through 34 
years ago. And it’s still going strong under 
the guidance of Nicole George-Middleton.

That’s one of the proudest moments of my 
career: to fight for what’s become a coveted 
award and see the trickle-down effect as 
BMI and SESAC added similar ceremonies.

At the beginning of my label career, I 
joined the A&R department within Poly-
Gram’s Black music division. At that time, 
Black women primarily worked in publicity, 
promotion and marketing. Hank Caldwell 
[Epic’s head of Black music] took a chance 
and brought me to the label in 1991 as 
director of A&R. That’s where I ushered in 
a genre of music that nobody really under-
stood yet — dancehall coming out of Jamai-
ca. A champion of Black women executives, 
Hank told me I wasn’t just going to be the 
creative head on the project. He cleared the 
path for me to work directly with publicity, 
marketing and radio on how everything was 
going to be rolled out, adding, “I’m going to 
make sure that nobody gets in your way.”

Two platinum albums and two Grammys 
later for Shabba Ranks plus gold for Patra... 
the rest was history.

We were family in our department, rolling 
hard and thick. We had each other’s backs. 
But when I had to go outside of that Black 
music family safety net and into the board 
room with my predominantly white male 
counterparts, I had to figure out how to 
navigate. I would sit there very quietly and 
listen. I think they thought I had nothing 
to say, but in actuality I was a sponge. I 
was very fortunate to also have non-Black 
bosses who really invested in me at Epic like 
chairman Dave Glew and president Richard 
Griffiths. It was the late Polly Anthony who 
gave me the shot of running the urban music 
department at Sony boutique label 550 
Music, where she was president. The les-
sons she taught me were invaluable. Black 
women were running entire departments — 
and with huge success.

Still when it came time to renew one of 
my contracts, I met with the head of busi-
ness affairs who was a white male. He said, 
“Vivian, I’m going to tell you what we do 
when we give contracts to Black executives. 
Along with your contract comes a piece of 

rope that you can either make into a lasso 
or a noose. And it’s been my experience that 
more than not your people make it into a 
noose.” Declaring my offense at his com-
ment, I said, “Get ready for my lasso. I’m 
going to prove you wrong.” And I did.

However, despite the success I was 
achieving with my gold and platinum artists, 
all of my white colleagues were becoming 
vp’s around me. It took the late LeBaron 
Taylor, senior vp of corporate affairs for 
Sony Music worldwide in the early ‘90s, Rev. 
Jesse Jackson and my attorney at the time, 
Ron Sweeney, going to the powers that be 
and saying such practice had to stop before I 
was promoted to vp of A&R, Black music at 
Epic. LeBaron was one of the very few Black 
executives who had a seat at the table — and 
they listened to him, thank God. He helped 
so many of us, particularly at Sony.

Along the way, there were many other 
Black men and women on whose shoulders 
I stood. Like [Virgin senior vp/gm] Sha-
ron Heyward, [Almo Irving Publishing vp] 
Brenda Andrews and [Warner Chappell 
West Coast vp] Rachelle Fields, who taught 
me how to navigate my responsibility to the 
bottom line of someone’s budget and, even 
more importantly, my responsibility as a 
mom to a young daughter.

After a seven-year run at Sony, I left in 
1998 to launch TimeZone International, 
a marketing and promotion company that 
assists U.S. artists with their global careers. 
My husband [music director] Ray Chew and 
I established event production company 
Chew Entertainment in 1999 and the Power 
2 Inspire Foundation (a 501c3) in 2013 to 
help cultivate and develop the next genera-
tion of Black and Brown music creators and 
music business leaders. Our summer intern-
ship/mentorship program virtually hosts 
young people from both the U.S. and the 
U.K. for a four-week program including over 
75 mentors from all over the world.

That’s something so missing in the 
industry right now: elders taking the time 
to groom young people as well as young 
people understanding that they need to 
be groomed. It’s a two-way street. I still 
hold on to Sam Cooke’s words and believe 
that change is gonna come. I just hope it 
comes soon. 

Seventeen, 
MonstaX and 
More K-Pop 
Recordings Pulled 
From Spotify In 
Licensing Flap
BY LARS BRANDLE

S
ome of K-Pop’s biggest stars 
have disappeared from Spotify’s 
library after licensing negotiations 
between the streaming giant and 

a powerhouse South Korean distributor 
reached an impasse.

Seventeen, MonstaX, Mamamoo, (G)
I-DLE and IU and are some of the big names 
attached to Kakao M, which distributes mu-
sic from across the K-pop industry’s biggest 
agencies.

From Monday (March 1), music from 
those acts and others went quiet across Spo-
tify’s global network, due to the expiration 
of its license for the world excluding South 
Korea.

“Despite our best efforts,” reads a Spotify 
statement sent to Billboard, “the existing 
licensing deal we had with Kakao M has 
come to an end.”

Other artists affected by the deadlock 
include Zico, Gfriend, Loona, Sunmi, Apink 
and Dreamcatcher.

Spotify launched last month in South 
Korea, the world’s sixth largest market, ac-
cording to the IFPI, though it did so without 
the full smorgasbord of content from Kakao 
M, which is affiliated to the established 
domestic streaming brand and Spotify-rival, 
Melon (Kakao Corp. has operated Mel-
on since 2009.)

The failure to reach an agreement on a 
new global deal is “unfortunate for their 
artists, as well as for fans and listeners 
worldwide,” reads the Spotify statement 
sent to Billboard.

Spotify currently boasts more than 345 
million active users and 150 million “pre-
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mium” subscribers. Last week, the Sweden-
originated tech giant announced a massive 
rollout strategy, that would introduce the 
product to some 85 new territories, giving 
Spotify a presence in nearly 170 markets.

The latest Spotify statement continues, 
“It is our hope that this disruption will be 
temporary and we can resolve the situation 
soon. We remain committed to working 
with local rights holders including KakaoM, 
to help grow the Korean music market and 
overall streaming ecosystem together.”

Epik High’s Tablo is among those artists 
frustrated by the situation. “Why is it always 
the artists and the fans that suffer when 
businesses place greed over art?,” the artist 
tweeted.

Separately, EN Management chief Eddie 
Nam, who manages Epik High and others, 
appealed to both sides to find a solution.

The absence of Epik High’s Epik High Is 
Here and Sleepless in __________ is “heart-
breaking as a manager, friend and fan,” 
he tweeted. “There needs to be a solution 
ASAP.”

Soompi quotes a statement from Kakao 
M that reads, “Unrelated to our preexist-
ing global licensing agreement with Spotify, 
Kakao M has been separately negotiating 
with Spotify regarding a domestic contract 
for the supply of music.”

The message continues, “Unrelated to 
the domestic contract, which we are still 
negotiating, we separately received notice 
of the expiration of our license on Feb. 28, 
and we requested a renewal of our existing 
global contract.”

Kakao M’s statement, however, points the 
finger at Spotify for the licensing standstill. 
“Due to Spotify’s policy that they must pro-
ceed with the domestic and global contracts 
at the same time, our global contract has 
currently expired,” it reads. “We are cur-
rently continuing our negotiations about the 
supply of music.”

Billboard reached out to Kakao M for 
comment. 

Mau5trap Is 
Launching a 
House-Oriented 
Imprint, 
Hau5trap: ‘It’s 
Time Progressive 
House Made 
a Comeback’ 
(Exclusive)
BY KATIE BAIN

S
ince launching in 2007, Dead-
mau5’s label, Mau5trap, has 
become a leading dance world 
tastemaker, having helped break 

artists including Rezz, Attlas and i_0 while 
dropping music by genre stars such as Skril-
lex, Dillon Francis, Noisa and, of course, the 
label boss himself.

On Monday (March 1), Mau5trap is 
expanding its sound and offerings with the 
launch of a new house-oriented imprint, 
which, naturally, they’re calling calling Hau-
5trap. This subsidiary will service artists 
within the global house scene and expand 
serve as a home for fun, dancefloor oriented 
sounds that don’t quite fit on Mau5trap, 
which has long dealt in darker, harder 
sounds.

The first Hau5trap release comes Friday 
(March 4) with “Hiiigh,” a new single by 
Australian mainstay Tommy Trash and vo-
calist Daisy Guttridge. (This single follows 
their 2019 collaboration “Let Me Go” with 
mau5trap artist, i_o and serves to honor the 
producer, who passed away in November at 
age 30.)

Helping oversee the project is Deadau5’s 
longtime manager Dean Wilson, who says 
Hau5trap releases will come at a slower 
pace than they do over at Mau5trap, so the 
team can go further with the A&R and mar-
keting of each release.

“It’s a depth over width mentality,” says 
Wilson. “The release calendar is developed 
into the summer, but we’ve left room to find 
records that feel urgent and immediate.”

Here, Wilson discusses the label launch, 
and why listeners should anticipate a pro-
gressive house renaissance.

Why is this the right moment for a 
house sub-label, particularly with the 
house revival having been a phenomenon 
for years now?

The timing on Hau5trap is really organic. 
Late last year, one of our artists turned in a 
track that we absolutely loved — one of the 
best things they’ve done — but we all agreed 
that it was outside the Mau5trap sound. 
Between that, and the increasing amount 
of house demos we were hearing on a daily 
basis, we decided a sibling label was the best 
way to continue and expand the Mau5trap 
mandate of discovering and developing the 
next generation of electronic talent.

What kind of house artists is hau5trap 
looking to work with? What makes some-
one’s sound right for the label?

The sound we’re aiming at is “fun and up-
lifting.” Obviously it has to fit into the house 
world, but there’s no hard edges on the 
criteria. We’re looking for all sorts — from 
newcomers all the way to seasoned produc-
ers, from all corners of the world. Looking at 
the line-up for the next few months, there’s 
not a single North American artist in there.

Obviously there are many styles of 
house music. Are there a few in particu-
lar that hau5trap will lean into?

Despite clubs being closed, we’re leaning 
towards more playable, dancefloor driven 
tunes. There’s already lots of great, genre 
specific labels — we’ll leave it to them to 
what they do best. We’re looking for time-
less grooves, compelling production, and all 
out great songwriting.

Can you tell us more about what artists 
will be involved?

Our Aussie friend Tommy Trash is the 
first release out the gate, and right behind 
will be British producer Jay Robinson, who 
smashed it out the park last year with his 
“Pomegranate” remix. I don’t want to give 
away too much more just yet, but you can 
expect both familiar faces and new ones.

Should we expect house-oriented re-
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leases from deadmau5 himself?
When it comes to anything Deadmau5, 

you should always expect the unexpected.
Anything else you’d like to say?
I’d say it’s about time progressive house 

made a comeback. 2012 was a great year, 
don’t you think? 

Lawyer Seeks 
Criminal 
Investigation of 
T.I. and Tiny Amid 
Sexual Abuse 
and Assault 
Allegations
BY ASHLEY IASIMONE

A 
lawyer is seeking an investigation 
of T.I. (real name Clifford Joseph 
Harris Jr.) and Tiny (Tameka 
Dianne Harris), who have been 

accused of sexual abuse and assault.
The New York Times reported on 

Sunday (Feb. 28) that the lawyer, Tyrone 
A. Blackburn, has approached law enforce-
ment authorities in Georgia and California 
on behalf of 11 people claiming they were 
victimized by the couple or their entourage.

The alleged incidents span 2005 to 2018, 
and were described as instances of “sexual 
abuse, forced ingestion of illegal narcot-
ics, kidnapping, terroristic threats and 
false imprisonment,” as well as nonsexual 
intimidation, assault and harassment, said 
Blackburn, who told the Times he sent let-
ters to the offices of the U.S. Attorneys for 
the Northern District of Georgia and the 
Central District of California, the Los An-
geles County District Attorney and the state 
attorneys general of California and Georgia.

Steve Sadow, counsel for T.I. and Tiny, 
provided the following statement to Bill-
board on their behalf: “Clifford (T.I.) 
and Tameka Harris deny in the strongest 
possible terms these unsubstantiated and 

baseless allegations. We are confident that 
if these claims are thoroughly and fairly 
investigated, no charges will be forthcom-
ing. These allegations are nothing more than 
the continuation of a sordid shakedown 
campaign that began on social media. The 
Harrises implore everyone not to be taken in 
by these obvious attempts to manipulate the 
press and misuse the justice system.”

Most of the accusers have thus far re-
mained anonymous “in fear for their lives 
and safety,” according to Blackburn, but 
include a military veteran, a former friend 
who became an assistant, an exotic dancer 
and a teenage intern at Grand Hustle, T.I.’s 
studio and record label.

In interviews with the Times, who spoke 
with five of the accusers, T.I. and Tiny were 
“portrayed as aggressors who deployed 
drugs, alcohol, money and their celebrity 
status to prey on and entrap women for 
sexual abuse, and then threatened violence 
against anyone who might speak out,” the 
publication said. (Read the Times’ full re-
port here.)

Previously, on Jan. 26, Sabrina Peterson 
had accused T.I. on Instagram of putting a 
gun to her head, and also posted on Insta-
gram Stories dozens of accusations from 
other women who claimed T.I. and Tiny 
force-fed them drugs and then had sex with 
them.

On Jan. 29, a spokesperson for T.I. and 
Tiny released a statement in response to 
the allegations posted by Peterson: “Mr. 
and Mrs. Harris want to be on record and 
more importantly want the public to know 
they emphatically deny in the strongest way 
possible the egregiously appalling allega-
tions being made against them by Sabrina 
Peterson. The Harrises have had difficulty 
with this woman for well over a decade. 
They are taking this matter very seriously, 
and if these allegations don’t end, they will 
take appropriate legal action.”

In February, VH1’s T.I. & Tiny: Friends 
& Family Hustle suspended production 
following the initial accusations against T.I. 
and Tiny.

“We are aware of the allegations, and 
while they are not connected to our show, 
we have reached out to T.I. and Tameka 
Harris, as well as local and state officials,” 

an MTV Entertainment spokesperson said 
in a statement to Billboard. “Given the 
serious nature of the allegations, we have 
decided to suspend production in order to 
gather more information.” 

If you or anyone you know has experi-
enced sexual assault, reach out to RAINN. 
The organization provides free, confiden-
tial support to sexual assault victims. Call 
RAINN’s National Sexual Assault Hotline 
(800.656.HOPE) or visit the anti-sexual 
violence organization’s website for more 
information. 

Death or Life: 
Here’s Why This 
Song Is Pissing 
Off the Cuban 
Government
BY LEILA COBO

F
or Yotuel Romero, the tipping point 
was the 2019 celebration of the 
500th anniversary of the founding 
of Havana, Cuba.

“For me, it was 440 years,” says the Cuban 
artist and also member of seminal hip-hop 
group Orishas. “Before the revolution, we 
had a beautiful Havana; now we have ruins. 
From that point on, I said, ‘I’m not going to 
be quiet anymore.’”

Not being quiet meant speaking out 
against the Cuban government — not just 
with words, but, overwhelmingly, with 
music.

In May, Romero and his band, Orishas, 
released “Amame Como Soy” (Love Me As 
I Am), a rework of “Amame Como Soy,” the 
now-classic track by Cuban troubadour 
Pablo Milanés. The new version quotes 
the Milanés chorus, but the verses — ac-
companied by black-and-white footage and 
pictures of Cuba and imagery that alludes 
to repression — are harshly critical of the 
Cuban government.

The song caused a stir on the Caribbean 
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island. But that’s been nothing compared 
to Romero’s new single “Patria y Vida,” 
which he performs with fellow Black Cuban 
musicians Descemer Bueno, Gente de Zona, 
Maykel Osorbo and El Funky. With a title 
that translates to “Country and Life,” a di-
rect rebuke to Cuba’s official slogan —Coun-
try or Death — the song and video released 
Feb. 16 have unleashed a wave of criticism 
from Cuba’s Communist Party.

And it’s no wonder. With lines like “No 
more lies, my people ask for liberty/ No 
more doctrines, let’s no longer shout Coun-
try or Death, but Country and Life,” the song 
is a direct call for a change in government.

On its own, this isn’t new. For generations, 
Cuban artists — especially those in exile — 
have criticized the Cuban regime. And for 
generations, the Cuban regime has criticized 
right back.

But now, with social media and growing 
access to the Internet back in Cuba, those 
messages are amplified.

“The song has gone to places a speech 
would never be able to reach,” said Romero, 
noting its 2.3 million views on YouTube 
since its release. “And we wanted to show 
how a dictatorship behaves with its artists; 
that if you propose an exchange of ideas, you 
hit a wall.”

Outside of Cuba, however, the song has 
struck a different chord. On Friday (Feb. 26), 
Romero was invited to speak about repres-
sion in Cuba before the European Parlia-
ment as part of the third EU-Cuba Human 
Rights Dialogue.

It’s major validation for an artist who for 
the past two years has been relentlessly ad-
vocating for changes in Cuban, ranging from 
liberty of expression to mobility.

“[Orisha’s] songs always denounced what 
happened in Cuba, but metaphorically,” says 
Romero. “Because we were afraid of repres-
sion, of bullying. Cuba was like a capsule. 
Until one day, the floodgates open. Because 
the harm is chronic, you don’t realize you’ve 
been sick. But that’s been the Cuba I’ve seen 
since I was born, with problems, internal 
blocking, Cubans not allowed to go inside 
hotels. My father was arrested once for hav-
ing $5.”

Romero’s arguments are bolstered by 
the fact that he was joined in the song by 

two other prominent Cuban acts who, like 
him, now reside in Miami: Gente de Zona 
and Descemer Bueno. But they, along with 
Orishas, have long commuted between their 
island and the United States and rose to 
fame on the island.

“As Cubans, the last thing you want to lose 
is your country,” explains Gente de Zona 
member Randy Malcom. “We were proud 
to sing our music around the world. But we 
need democracy in Cuba.”

“Our hope is that the situation in Cuba 
improves,” adds Gente De Zona’s Alexandre 
Delgado. “We deserve a change in 2021, and 
our country has no need to be suffering as it 
has for generations. It’s been 62 years with 
the same government that has hurt Cuba 
and its people, leaving youth with no hope. 
We’ve also been victims for the simple fact 
of thinking different, of not being Commu-
nist. We’ve been attacked and censored.”

In response to the song, the editorials 
on Granma, the official media instrument of 
Cuba’s Communist Party, have been coming 
fast and furious.

“This song full of hate … that tries to ex-
change Cuba for 1 million YouTube views,” 
wrote Pedro Jorge Velázquez on Feb. 17. “Its 
hate doesn’t represent me. Its horrible lyrics 
don’t represent me. Gente de Zona doesn’t 
represent me.”

Among many other write-ups, the news-
paper also quoted a statement written by the 
Association of Musicians from the Union 
of Writers and Artists of Cuba, criticizing 
“personalities born and raised in our coun-
try, who use their voices to increase their 
mercenary popularity.”

Even Cuba’s president, Miguel Díaz-
Canel, has weighed in several times on his 
Twitter account, although without naming 
names.

“#Patriaomuerte (Country or Death) 
thousands of us shouted last night,” he 
tweeted on Feb. 19. “They wanted to erase 
our slogan and we made it viral.”

For Bueno, Gente de Zona and Romero, 
the attacks, although hurtful, are moot. Bue-
no and Gente de Zona both said they’re not 
allowed to perform on the island anymore.

“[The Cuban government] has used 
COVID as an excuse to attack anyone who’s 
against the government,” says Bueno. “I’ve 

been banned from the radio for a little under 
a year. Last May, they told me I couldn’t 
play more concerts there. We’ve been left 
with no other option but to be the voice of 
Cubans outside Cuba.”

Has it been effective?
“Well, I’m talking to you, aren’t I?” he 

replied.
Watch “Patria y Vida” here: 

Taylor Swift 
Officially Cancels 
Lover Fest 
Concerts
BY KATIE ATKINSON

T
aylor Swift has officially canceled 
her Lover Fest shows, she an-
nounced Friday (Feb. 26).

“I love coming on here to tell 
you good news, or to share a new project 
with you,” she wrote on her social media 
accounts. “It’s not my favorite thing in 
the world to have to tell you news I’m sad 
about. I’m so sorry, but I cannot reschedule 
the shows that we’ve postponed. Although 
refunds have been available since we first 
postponed the Lover Fest shows, many of 
you hung onto your tickets and I too hung 
onto the idea that we could reschedule.

“This is an unprecedented pandemic that 
has changed everyone’s plans and no one 
knows what the touring landscape is going 
to look like in the near future,” she contin-
ued. “I’m so disappointed that I won’t be 
able to see you in person as soon as I wanted 
to. I miss you terribly and can’t wait til we 
can all safely be at shows together again.”

Originally announced in the fall of 2019, 
following the release of her seventh studio 
album Lover, Lover Fest included 12 dates 
across the globe, including two-night stints 
in Southern California — set to be the first-
ever concert at Inglewood’s SoFi Stadium 
— and outside Boston, at Gillette Stadium in 
Foxborough, Mass. She was also set to head-
line England’s Glastonbury Festival before 
its March 2020 cancellation due to COV-
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ID-19. Some other dates were also canceled 
due to the pandemic, and in April, Swift of-
ficially postponed six of the dates (including 
two in Sao Paulo, Brazil) until 2021.

Now she has officially canceled all dates. 
Since the Lover Fest concerts were origi-
nally announced, Swift has released two 
more albums: 2020’s Folklore and Evermore. 
It remains to be seen what her next tour will 
have in store, or when it will go down, but 
it will encompass at least three new album 
cycles by then — if not more.

See Swift’s full message below: 

Here Are All  
the Winners  
From the 2021 
Golden Globes
BY DENISE WARNER

T
he 2021 Golden Globes looked a 
little bit different than normal, but 
that didn’t stop the awards from 
happening.

Taking place on both coasts — Tina Fey 
hosting from New York City and Amy 
Poehler hosting from Los Angeles — the 
ceremony honored Diane Warren, Laura 
Pausini and Niccolò Agliardi for best 
original song (“Io Sì (Seen)” from The Life 
Ahead) and Jon Batiste, Trent Reznor and 
Atticus Ross for best original score (Soul).

See the full list of winners below.
Best Motion Picture — Drama 

The Father 
Mank 
Nomadland — WINNER 
Promising Young Woman 
The Trial of the Chicago 7

Best Motion Picture — Musical or 
Comedy 
Borat Subsequent Moviefilm — WINNER 
Hamilton 
Music 
Palm Springs 
The Prom

Best Performance by an Actor in a Mo-
tion Picture — Drama 

Riz Ahmed, Sound of Metal 
Chadwick Boseman, Ma Rainey’s Black 
Bottom — WINNER 
Anthony Hopkins, The Father 
Gary Oldman, Mank 
Tahar Rahim, The Mauritanian

Best Performance by an Actress in a 
Motion Picture — Drama 
Viola Davis, Ma Rainey’s Black Bottom 
Andra Day, The United States Vs. Billie Holi-
day — WINNER 
Vanessa Kirby, Pieces of a Woman 
Frances McDormand, Nomadland 
Carey Mulligan, Promising Young Woman

Best Director, Motion Picture 
Emerald Fennell, Promising Young Woman 
David Fincher, Mank 
Regina King, One Night in Miami 
Aaron Sorkin, The Trial Of the Chicago 7 
Chloé Zhao, Nomadland — WINNER

Best Supporting Actress — Motion 
Picture 
Glenn Close, Hillbilly Elegy 
Olivia Colman, The Father 
Jodie Foster, The Mauritanian — WINNER 
Amanda Seyfried, Mank 
Helena Zengel, News of the World

Best Supporting Actor — Motion Pic-
ture 
Sacha Baron Cohen, The Trial of the Chicago 
7 
Daniel Kaluuya, Judas and the Black Mes-
siah — WINNER 
Jared Leto, The Little Things 
Bill Murray, On the Rocks 
Leslie Odom Jr., One Night in Miami

Best Screenplay — Motion Picture 
Emerald Fennell, Promising Young Woman 
Jack Fincher, Mank 
Aaron Sorkin, The Trial of the Chicago 7 — 
WINNER 
Christopher Hampton, Florian Zeller, The 
Father 
Chloé Zhao, Nomadland

Best Picture — Animated 
The Croods: A New Age 
Onward 
Over the Moon 
Soul — WINNER 
Wolfwalkers

Best Picture — Foreign Language  
Another Round - Denmark 
La Llorona - France, Guatemala 

The Life Ahead - Italy 
Minari - U.S. — WINNER 
Two of Us - U.S., France

Best Score — Motion Picture 
Alexandre Desplat, The Midnight Sky 
Ludwig Göransson, Tenet 
James Newton Howard, News of the World 
Atticus Ross, Trent Reznor, Mank 
Jon Batiste, Atticus Ross, Trent 
Reznor, Soul — WINNER

Best Song — Motion Picture 
“Fight For You,” Judas and the Black Messiah 
“Hear My Voice,” The Trial of the Chicago 7 
“Io Sì (Seen),” The Life Ahead — WINNER 
“Speak Now,” One Night in Miami 
“Tigress & Tweed,” The United States Vs. 
Billie Holiday

Best Performance by an Actress in a 
Motion Picture — Musical or Comedy 
Maria Bakalova, Borat Subsequent Moviefilm 
Kate Hudson, Music 
Michelle Pfeiffer, French Exit 
Rosamund Pike, I Care a Lot — WINNER 
Anya-Taylor Joy, Emma

Best Performance by an Actor in a Mo-
tion Picture — Musical or Comedy 
Sacha Baron Cohen, Borat Subsequent 
Moviefilm — WINNER 
James Corden, The Prom 
Lin-Manuel Miranda, Hamilton 
Dev Patel, The Personal History of David 
Copperfield 
Andy Samberg, Palm Springs

Best Television Series — Drama 
The Crown — WINNER 
Lovecraft Country 
The Mandalorian 
Ozark 
Ratched

Best Television Series — Musical or 
Comedy 
Emily In Paris 
The Flight Attendant 
The Great 
Schitt’s Creek — WINNER 
Ted Lasso

Best Performance by an Actress in a 
Television Series — Drama 
Olivia Colman, The Crown 
Jodie Comer, Killing Eve 
Emma Corrin, The Crown — WINNER 
Laura Linney, Ozark 
Sarah Paulson, Ratched
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Best Performance by an Actor in a 
Television Series — Drama 
Jason Bateman, Ozark 
Josh O’Connor, The Crown — WINNER 
Bob Odenkirk, Better Call Saul 
Al Pacino, Hunters 
Matthew Rhys, Perry Mason

Best Performance by an Actor in a 
Television Series — Musical or Comedy 
Don Cheadle, Black Monday 
Nicholas Hoult, The Great 
Eugene Levy, Schitt’s Creek 
Jason Sudekis, Ted Lasso — WINNER 
Ramy Youssef, Ramy

Best Performance by an Actress in a 
Television Series — Musical or Comedy 
Lily Collins, Emily in Paris 
Kaley Cuoco, The Flight Attendant 
Elle Fanning, The Great 
Jane Levy, Zoey’s Extraordinary Playlist 
Catherine O’Hara, Schitt’s Creek — WIN-
NER

Best Supporting Actress — Television 
Gillian Anderson, The Crown — WINNER 
Helena Bonham Carter, The Crown 
Julia Garner, Ozark 
Annie Murphy, Schitt’s Creek 
Cynthia Nixon, Ratched

Best Supporting Actor — Television 
John Boyega, Small Axe — WINNER 
Brendan Gleeson, The Comey Rule 
Daniel Levy, Schitt’s Creek 
Jim Parsons, Hollywood 
Donald Sutherland, The Undoing

Best Performance by an Actress in a 
Limited Series, Anthology Series or Mo-
tion Picture Made For Television 
Cate Blanchett, Mrs. America 
Daisy Edgar-Jones, Normal People 
Shira Haas, Unorthodox 
Nicole Kidman, The Undoing 
Anya Taylor-Joy, The Queen’s Gambit — 
WINNER

Best Performance by an Actor in a Lim-
ited Series, Anthology Series or Motion 
Picture Made For Television 
Bryan Cranston, Your Honor 
Jeff Daniels, The Comey Rule 
Hugh Grant, The Undoing 
Ethan Hawke, The Good Lord Bird 
Mark Ruffalo, I Know This Much is True — 
WINNER

Best Television Limited Series or Mo-

tion Picture Made for Television 
Normal People 
The Queen’s Gambit — WINNER 
Small Axe 
The Undoing 
Unorthodox

Cecil B. deMille Award 
Jane Fonda

Carol Burnett Award 
Norman Lear 

Are 2021 Golden 
Globe Music 
Winners Sure  
Bets for Oscars?
BY PAUL GREIN

A
s expected, Diane Warren and 
the team of Trent Reznor, At-
ticus Ross and Jon Batiste won 
Golden Globes for best original 

song and best original score, respectively, 
on Sunday (Feb. 28). That makes them front-
runners to win Oscars in those categories, 
but it’s not a done deal.

Seven of the last 10 Globe winners (prior 
to this year) in each of these categories went 
on to win the Oscar. So Sunday night’s win-
ners should feel confident, but it might be 
good not to get too confident.

Warren won best original song for “Io sì 
(Seen),” which she co-wrote with Niccolò 
Agliardi and Laura Pausini for The Life 
Ahead. Reznor, Ross and Batiste won best 
original score for the Disney/Pixar film Soul.

These were the second Globe wins for 
both Warren and Reznor & Ross (but not 
Batiste, a first-time Globe nominee and 
winner). Interestingly, they won their first 
Globes at the same time, 10 years ago. (The 
ceremony was held Jan. 16, 2011.)

Warren won that year for “You Haven’t 
Seen the Last of Me” from Burlesque. Reznor 
and Ross won for The Social Network, which 
went on to win the Oscar. Warren’s song 
wasn’t even nominated for an Oscar, which 
is odd because she has amassed so many 
Oscar nominations — 11, with a 12th likely 

when this year’s nominations are announced 
on March 15.

“Io sì (Seen),” which is heard in Italian 
in The Life Ahead, is the first song per-
formed in a language other than English to 
win the Globe.

Warren is the third female songwriter 
to win two Golden Globes for best original 
song, following Marilyn Bergman (“The 
Windmills of Your Mind” and “The Way We 
Were”) and Carole Bayer Sager (“Arthur’s 
Theme (Best That You Can Do)” and “The 
Prayer”).

The Globe win for Reznor, Ross and 
Batiste marks just the second time in Globe 
history that the score award was shared by 
three composers. This first happened 33 
years ago when David Byrne, Ryuichi Saka-
moto and Cong Su shared the award for The 
Last Emperor. (That score went on to win 
the Oscar.)

Reznor and Ross are the first composing 
pair to win two Globes for score, with or 
without a third partner on one of the scores.

Soul also won for best animated feature 
film. It is only the second film to win Globes 
in both of these categories (score and 
animated feature film). The first was Up 11 
years ago. Michael Giacchino scored that 
film. Up went on to win Oscars in both of 
these categories.

The Golden Globes are produced by Dick 
Clark Productions, a division of MRC, which 
is a co-owner of Billboard through a joint ven-
ture with Penske Media titled P-MRC. 

Diane Warren, 
Laura Pausini  
Win Best Original 
Song at 2021 
Golden Globes
BY JOE LYNCH

T
he 2021 Golden Globes were an 
awards ceremony unlike any other 
Golden Globes… but also an award 
show very much like every award 
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show from the past 12 months in that the 
COVID-19 pandemic forced a combination 
of social distancing and remote acceptance 
speeches.

After Tracy Morgan read off the nomi-
nees for best original song at the 2021 
Golden Globes on Sunday (Feb. 28) night, 
he revealed that “Io Sì (Seen)” from the 
Sophia Loren-starring Netflix film The Life 
Ahead nabbed the honor. Performed by Ital-
ian pop legend Laura Pausini, “Io Sì (Seen)” 
was written by the inestimable Diane War-
ren, Pausini and Niccolò Agliardi.

“Thank you Edoardo [Ponti, director] for 
letting us be a part of your amazing movie,” 
Warren said in her remote acceptance 
speech. “It’s such a beautiful story about 
people who aren’t usually seen and who see 
each other through love, and that’s what 
inspired this song.”

“I’m so, so … I feel goosebumps every-
where,” Pausini said.

This is Diane Warren’s first Golden Globe 
win. 

‘Soul’ Wins Best 
Score at 2021 
Golden Globes
BY KATIE ATKINSON

T
rent Reznor, Atticus Ross and Jon 
Batiste won best score - motion 
picture at Sunday’s (Feb. 28) 
Golden Globe Awards for their 

collaborative work on Pixar’s Soul.
“We must follow our dreams because we 

only have one life to live and one soul,” Ba-
tiste said in his acceptance speech. “And this 
soul is happy today to be recognized by the 
Hollywood Foreign Press for this master-
piece of a film.”

Nine Inch Nails frontman Reznor quipped 
in his speech: “I think this is the first piece 
of art I’ve ever made in my life that I can 
show my kids, so thanks, Pixar.” Ross 
wrapped up the speeches by simply thank-
ing his wife and kids.

The odds were in Reznor and Ross’ 
favor on Sunday night, since they were also 

nominated for their work on Netflix’s Mank 
— making them the first composing team 
in Golden Globes history with two scores 
in that category in the same year. The duo 
earned their fourth and fifth Globes nomina-
tions, respectively, this year, while this was 
Batiste’s first. All three composers also share 
an entry on the Academy Awards’ shortlist 
of eligible scores.

In addition to topping 
the Mank score, Soul was also up against The 
Midnight Sky (Alexandre Desplat), News of 
the World (James Newton Howard) and Te-
net (Ludwig Göransson).

The Golden Globes are produced by Dick 
Clark Productions, a division of MRC, which 
is a co-owner of Billboard through a joint ven-
ture with Penske Media titled P-MRC. 

Andra Day’s  
Billie Holiday 
Portrayal Wins 
Golden Globe for 
Best Actress
BY JOE LYNCH

A
t the 2021 Golden Globes on 
Sunday (Feb. 28) evening, Andra 
Day walked away with the pres-
tigious Golden Globe for actress 

in a drama motion picture for her portrayal 
of the incalculably influential jazz singer 
Billie Holiday in The United States vs. Billie 
Holiday.

Day, a singer in her own right whose 2015 
single “Rise Up” is a contemporary socio-
political anthem, was happily shaken and 
emotional during her acceptance speech. 
Surrounded by friends, Day saluted “the 
amazing, transformative, dynamic Billie 
Holiday [who] transformed me with this 
role and her presence and her spirit.”

Forty-eight years ago, another singer – 
Diana Ross – was nominated for a Golden 
Globe for her portrayal of Billie Holiday in 
a feature film, Lady Sings the Blues, but did 
not win the award. Day is just the second 

Black actress to win for best actress in a 
motion picture, drama (a category that dates 
to the Globes’ first year, 1943). Whoopi 
Goldberg was the first, for 1985’s The Color 
Purple.

The win at the Globes bodes well for 
Day’s Oscar chances. 

A2IM Announces 
Fellows for 
Black-Owned 
Music Business 
Accelerator
BY CHRIS EGGERTSEN

T
he American Association of 
Independent Music (A2IM) has 
announced the fellows for its first-
ever Black Independent Music 

Accelerator (BIMA) program, a fellowship 
grant initiative benefitting Black voices in 
the indie music community that was first 
unveiled in January.

Fellows selected for the 2021 BIMA pro-
gram are, in alphabetical order: 180 Proof, 
Art Vs Transit, Build Your Own Dreams, 
Carnelian Productions, Chaos Club Enter-
tainment, The Clarion Group, Creambridge, 
Doite Media, Electric Train Records, First 
One Up, glbl wrmng, Hutton Records, I Am 
Leven, Jazz Is Dead, JT Entertainment, 
Lauretta Records, Live TMG, Never Normal 
Records, Para Music Group, ProSound 
Media, SaulPaul Productions, Sending You 
Creative Entertainment, Sonnig Records, 
SpacedOut Studios Entertainment, Stay 
Solid Entertainment, Suckas Can’t Join Re-
cords, Thundr, TouchedDown Sound, Verse 
and Hook, VICEVERSA and The Zenzalai 
Group.

As part of the program, 2021 BIMA fel-
lows will be provided with membership to 
A2IM – a nonprofit trade organization that 
represents nearly 700 independent music 
labels – and have their annual dues sub-
sidized. They will additionally be granted 
complimentary tickets to events including 

 Page 14 of 27

IN BRIEF

https://www.billboard.com/author/katie-atkinson
https://www.billboard.com/author/joseph-lynch
https://www.billboard.com/author/chris-eggertsen
https://www.billboard.com/articles/business/9512522/a2im-black-independent-music-accelerator-record-labels/
https://www.billboard.com/articles/business/9512522/a2im-black-independent-music-accelerator-record-labels/


 Page 15 of 27

Indie Week, A2IM’s annual conference and 
networking event that is next slated to take 
place June 14-17, 2021.

Additional benefits for fellows include 
mentorship opportunities within the A2IM 
community and invites to meetings with 
A2IM staff and its board of directors, legal 
roundtables, sessions with SoundExchange 
and meetings with streaming platforms such 
as Spotify and Amazon Music to discuss 
available marketing benefits.

Overseeing the program is an advisory 
council that includes Heads Music founder 
& CEO Madeline Nelson; Q&A founder 
and CEO Troy Carter; Cinq Music Group 
head of A&R, general market Fotemah 
Mba; Taryn Brown + Company founding 
principal Taryn Brown; Concord Music 
Group senior director of streaming market-
ing Chissy Nkemere, who also serves as 
global co-chair diversity & inclusion and 
board member at Women in Music; Warp 
Records head of marketing, North Ameri-
ca Marcus Hollinger; and Reach Records 
senior vp of marketing Marcus Hollinger.

BIMA sponsors include such heavy hit-
ters as Spotify, Amazon Music, Made in 
Memphis Entertainment, ADA, Reach Re-
cords, Songtrust, Taryn Brown + Company, 
Tunecore, Paperchain, Mad Decent, Materia 
Collective, AdRev, Symphonic Distribution, 
SoundExchange, Vydia and Xelon Digital.

To learn more about the program, 
visit a2im.org/bima. 

Event Designer 
Bobby Garza 
in Austin, in a 
Pandemic: ‘The 
Hits Just Keep  
On Coming’
BY STEVE KNOPPER

W
hen the concert business 
shut down last March, Bob-
by Garza abruptly shifted 
from putting on live events 

to tearing them down — his company, 
Austin-based Forefront Networks, had to 
cancel the California food-and-music festi-
val Yountville Live later that month. In early 
April, his life changed even more dramati-
cally: Forefront furloughed 30 percent of its 
staff, including him.

As part of Billboard’s efforts to best cover 
the coronavirus pandemic and its impacts 
on the music industry, we will be speaking 
with Garza, a 43-year-old former Forefront 
creative team leader who used to be general 
manager of festival producer Transmission 
Events, every other week to chronicle his 
experience throughout the crisis. As of early 
January, he is now vice president of pro-
grams and community outreach at the Long 
Center, a performing-arts facility in Austin, 
which, among other things is working on 
dispersing emergency SAVES grants worth 
tens of thousands of dollars to struggling 
local concert venues. (Read the latest install-
ment here and see the full series here.

How’s the weather these days in Austin?
Yesterday the high was 80-something. 

In a week, the temperature has swung like 
70-something degrees. Now it’s back down 
into the 50s and raining.

How did your family fare during the snow 
crisis?

We lost water for two days. There are 
people in Austin that are still without water. 
We are incredibly fortunate. It’s definitely a 
different experience when you have to tell 

your kids, “Go out and fill up that bucket 
with as much snow as you can and try not 
to get any dirt in it.” It wasn’t until I had a 
conversation with my sister, because she’d 
been without water for several days:

“I’m fine.” 
“Really?” 
“Do you know how many countries I’ve 
been to where people have to boil their 
water as a matter of course several times a 
day?” 
“That’s a good point.”

After that, I was trying to keep a positive 
attitude. I brought out every ice chest or 
cooler that I had and just stuck them on the 
porch and taught my kids how to flush the 
toilet without using the handle.

Last week, you said the weather delayed 
local venues from being able to sign up for 
Save Austin Venues fund through the Long 
Center’s online portal. Were you able to 
catch up?

We had to push back the portal opening 
by about a week. “How do we double over 
on the back end to ensure that we actually 
don’t lose any time? Can we streamline our 
processes?” These are the same advanced 
tactics we use with our events: “How do we 
stretch and squeeze everything to make sure 
it’s as seamless as possible?”

Will you wind up achieving that?
I don’t think we’ll know. We had our 

informational webinar, got our website stuff 
updated and opened the portal on Wednes-
day [Feb. 24]. It is a bummer, though. I was 
talking to some venue guys over the break 
and they were like: “I have $20,000 in dam-
age to my venue right now, I don’t know 
how I’m going to be able to do anything.” 
The hits just keep on coming. Thankfully 
[with] our relationship with the city, as soon 
as they got all the emergency disaster-type 
information, we were able to get that out to 
folks right away and figure out if they want 
to apply for those disaster loans or not.

Disaster loans are different than the Save 
Austin Venues funds, which are grants, 
right?

Correct. If it’s a loan, which is what those 
Small Business Administration things are, 
they’re low interest rates, which is awe-
some, but it’s still a loan. Paying back a loan 
from no revenue right now is like, “Well, 
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how in the hell do you do that?” A lot of 
these venue owners, there’s not much more 
they can absorb and still stay closed.

Are you getting a lot of calls about that 
right now to sort out which is which?

Yeah. We’re doing our best to just try to 
help: “Hey, if you need this one, go here; 
if you need that one, go here.” There were 
some folks who weren’t able to get into the 
downtown area to see their venues. It was 
walking into a big mystery of “did my pipes 
burst or not?” I’m sure this portal stuff was 
the last thing on people’s minds.

Will people catch up and say, “This is 
important, this is how we get the money we 
need to survive?”

I think so. I’m hopeful in the next few 
days we’ll be able to start reaching to venues 
again and saying, “OK, how do you feel 
about this, do you need any help, is there 
some information we can give?”

How did your 70-something mom fare 
through the Snowpocalypse?

Man, she is like living her best life! Cold 
weather does not bother her. She’s been 
healthier than most people I know about 
getting through the pandemic by herself. 
She’s walking between four and six miles 
a day. Thinking about that makes me tired. 
She didn’t stop during any of this snow stuff. 
She’s like, “Oh, I’ve got snow boots from 
when we went skiing a couple years ago.” 
She’d go to the store and they have a two-
case limit [on bottled water]. She’d go back 
and drive around the block and buy another 
two cases. She ended up sending water up 
here to me and my sister.

I’m having an image of your mom wearing 
Groucho glasses the second time into the 
store to buy her extra water.

[Laughs.] She changes the hat! 

New Zealand’s 
Six60 to Stream 
TikTok’s First 
Stadium Concert
BY DAVE BROOKS

W
ith New Zealand cleared 
for touring and concerts 
by local health officials, 
New Zealand band Six60 

has become the de facto world’s last tour-
ing band. Six60 will make history Satur-
day when they livestream their Hamilton 
concert to the world on TikTok at 10:15 p.m. 
in New Zealand, which is 4:15 a.m. ET. The 
concert can be viewed by searching Six60 
on the app.

The local chart-toppers will close out 
their sold-out national tour in Hamilton, 
New Zealand, at the Claudelands Oval with 
a performance that will be streamed on 
TikTok marking the first time a live stadium 
concert is streamed through the popular 
social media platform.

Last weekend, with most concert venues 
closed around the world, Six60 played to a 
crowd of 32,000 fans, marking the biggest 
live music event of 2021 so far. In 2019, they 
were also the first New Zealand band in his-
tory to sell out the historic Western Springs 
Stadium, selling 50,000 tickets. 

Lightning In a 
Bottle Cancels 
2021 Event, 
Founders Discuss 
The Future: ‘We’re 
Slowly Firing Up 
The Cylinders’
BY KATIE BAIN

L
ightning In a Bottle will not hap-
pen in 2021 due to the ongoing 
pandemic.

Festival organizers The Do Lab 
announced today (Mar. 1) that the long-
standing California festival, which takes 
place annually on Memorial Day weekend, 
will join the ranks of events like Coachella, 
Ultra Music Festival and Movement in can-
celling for 2021.

The announcement follows a challeng-
ing year for festival promoters, particularly 
independent festival promoters like The 
Do Lab. Started in 2005 in Los Angeles, the 
company is operated by Josh, Jesse and 
Dede Flemming. The brothers faced back-
lash last March when they announced the 
cancellation of Lightning In a Bottle 2020 
with a statement saying they would not be 
able to offer ticket refunds, but were work-
ing on a ticket crediting system to apply for 
following years.

The trio now say this statement came 
amidst “an absolutely devastating 48-hour 
period” as the live events industry collapsed 
in real time with the onset of COVID-19. 
Over a three-day period last March, The 
Do Lab cancelled LIB 2020 and laid off 
nearly its entire staff, with the brothers 
placing a freeze on their own salaries while 
scrambling for money that they could use to 
offer the partial ticket refunds outlined in 
a subsequently amended refund policy. By 
that time, the company had been hit with 
a pair of class action lawsuits related to 
their original refund policy. (Similar suits 

IN BRIEF

https://www.billboard.com/author/dave-brooksbillboard-com
https://www.billboard.com/author/katie-bain-2
https://www.billboard.com/articles/business/legal-and-management/9360829/lightning-in-a-bottle-festival-refund-policy-class-action-lawsuits/
https://www.billboard.com/articles/business/legal-and-management/9360829/lightning-in-a-bottle-festival-refund-policy-class-action-lawsuits/


 Page 17 of 27

were brought against SXSW and Ultra Mu-
sic Festival and other major entities like 
Stubhub.)

It was a nightmare scenario during which 
the brothers seriously considered ending 
Lightning In a Bottle altogether. But while 
the last year has been extremely difficult, it’s 
also given the Flemmings time to reflect on 
what they do, why they do it, and how they 
can do it better in 2022.

“We really want people to understand 
just how fired up we are to rebuild,” Dede 
Flemming tells Billboard. “If anything, the 
last 12 months has made us realize just how 
passionate we are about what we do, which 
is creating experiences for people. Having 
to that put on hold has been arguably the 
hardest part of all of this. We love building 
and creating moments for our fans, just as 
much as they love experiencing them, and 
without those moments, life has felt very 
flat. Though it’s been incredibly challenging, 
we, and LiB will come out better for it, and 
we think 2022 will be the best festival we’ve 
ever put together.”

Here, the Flemming brothers discuss 
the past year, rebuilding trust with their 
fans and their optimism about the future of 
Lightning In a Bottle.

The announcement that LiB 2020 was 
cancelled and that you wouldn’t be able 
to offer refunds came on March 21 of last 
year, and it seemed like things really hit 
the fan in terms of people not liking the 
options you presented. What was that 
like for you, and why did you decide to 
initially play it that way?

Dede Flemming: First, we decided that 
we just had to come out and be honest. 
With how devastating and emotional all of 
that was, the first announcement was that 
we can’t do this festival in May. We tried 
to leave it a little more vague, because we 
didn’t want to say it was cancelled, we also 
didn’t want to say it was postponed. We just 
needed a little more time to wrap our heads 
around it, because it was so abrupt.

When we inevitably said that we can’t do 
refunds, that was at a place of extreme hon-
esty. Our business was devastated by cancel-
ling. The business model for an independent 
promoter, even some of the big guys, is 
that you sell a ticket and use that money to 

produce the festival. Once we sold all those 
tickets, because we made that cancellation 
in mid-March and our festival was in May, 
we’d spent the money producing the show. 
We just looked at the economics of it and 
were like, “We can’t refund people. There is 
no out here.”

Then what happened?
DF: We talked about, “What if we just 

postponed and made all of these tickets 
good later?” That’s like jumping off a cliff, 
because those millions of dollars that were 
already spent aren’t coming back in when 
we have to reproduce the festival, so it’s 
putting ourselves in an impossible situation 
for the future. With the whole mindf—k of 
the 48-72 hours that led to that email, the 
three of us were just like, “We don’t want to 
do this anymore.” The anxiety, the stress, the 
insanity of it all — we were ready to throw in 
the towel.

As in, you didn’t want to do the festival 
ever again?

DF: Yes, that was the conversation we 
were having. You just have to imagine how 
intense it was. We didn’t want to do it 
anymore. There was a moment where you 
throw your hands up.

Josh Flemming: The business is already 
very, very stressful. It’s hard to turn a profit 
and keep it going, and [this situation] just 
threw a wrench into it.

DF: At no point was it, “We don’t want to 
do this anymore, and we want to screw ev-
erybody.” Our hearts were bleeding for the 
people who bought tickets to the event. Our 
ticket buyers and our fans invest in us and in 
this festival, and we failed. We felt like fail-
ures. That was what was really crushing for 
us. You’ve watched us for many years now, 
over a decade. I think you’ve seen how we’ve 
put this company and this festival together, 
and it’s bootstrapping to this day, because 
we love it. When you look at the business 
side of it, the margins are so small and so 
fickle, and everyone still does their simple 
math and thinks that everyone who throws 
a festival is a millionaire, but they don’t real-
ize how hard it is. This was the one thing 
that would absolutely crush any festival, and 
it is crushing plenty. That’s what we were 
going through that first week.

And then the pair of class actions 

lawsuits happened in April. Is that what 
forced you guys to revise the original 
refund policy?

DF: No. We realized, “Hey, this isn’t going 
to work.” We didn’t feel good about not be-
ing able to refund people and make people 
whole, so we were already strategizing on 
what are we going to do and how are we 
going to make this right. Then the lawsuits 
happened, and that was just really salt in the 
wound and a giant pain in the ass to have to 
deal with, because as we dug deeper into the 
lawsuits, the people that were named in the 
class action lawsuit didn’t even know that 
they were named.

There’s a cottage industry for class action 
attorneys that are fishing for stuff like this, 
where they can come in and lawyers make 
all the money and the people really don’t. 
That’s kind of what happened in this case. 
So we didn’t adjust things because of the 
lawsuit, we had adjusted things prior to it, 
but was again bad timing, and it made it look 
like the lawsuit was influencing our decision 
making, and that was just another thing we 
had to deal with.

You guys were able to pool money for 
ticket refunds from government loans, 
artists returning their deposits and some 
money earned through your virtual festi-
val. How was that money disseminated?

DF: At that point we wrote all the people 
[who requested refunds] and said, “We can 
offer 50 percent of your money back, or if 
that doesn’t work for you, you can opt into 
coming in 2021 or 2022.” There was a good 
percentage of people who accepted both 
of those options. Unfortunately the lawsuit 
depleted money what was in the refund 
pool, so the lawyers got more money than 
the ticket buyers did.

Jesse Flemming: The lawyer that created 
the class action lawsuit, we ended up being 
forced to settle with them. The lawyers 
were like, “Look, just pay us and we’ll go 
away.” That was the easiest option to get 
out of the whole thing, so we settled with 
the lawyers and they took the money and 
whoever was in the class action, it was prob-
ably like a dozen people, they all got a little 
bit of money and that was it. (The trio of law 
firms involved in these suits did not respond 
to request for comment.)
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As you said, you sell a ticket to the 
festival and then invest that money into 
making the festival happen. How does the 
festival actually turn a profit?

DF: I’ve joked before that LiB and most 
festivals are really the most expensive, 
elaborate operations to sell ice, coffee, pizza 
and beer, because at the end of the day, 
that’s where your margins are. It’s not in 
selling a ticket to a festival. You’re building 
a 7/11 so you can have people come and buy 
all the stuff inside the store. It’s impossible 
to make money on tickets alone with the 
way the industry is set up. So yes, you’re 
spending that money as it comes in, and you 
hope at the end of the day that there’s a little 
left over.

As you now look to 2022, what’s the 
status of The Do Lab? Is it just you three 
at the moment?

Jesse Flemming: There’s four of us. We 
kept one employee on at a reduced salary 
to run all of our human resources and a lot 
of our business inner workings. We needed 
to keep that person, just to keep the wheels 
turning, but we’re pretty small and we’re 
scattered, with all three of us in different 
places.

We’re doing a ton of Zoom meetings like 
everyone else. We’ve sublet our office in 
downtown L.A. to cut that expense, and the 
company is just a lot of spreadsheets at this 
point. We’re just slowly figuring out how to 
turn it on again, because it’s a big machine 
to run a festival like this and an organization 
like The Do Lab. We literally cut all of our 
expenses, even all the little accounts like 
Slack. Everything is paused. So we’re slowly 
firing up the cylinders one by one, and try-
ing to get things going again.

What cylinders come on first?
Josh Flemming: Marketing. Our mar-

keting staff who were employees started 
their own marketing company. We just got 
them into contract. One thing that’s come 
out of this is that a lot of our employees 
have started their own businesses. So now, 
instead of bringing them back as employees, 
they’re excited to come back as independent 
contractors with their own corporations or 
LLCs. In a way, it’s kind of a good stepping-
stone for a lot of people to get out of being 
an employee. But marketing is the first step 

for us and making that big timeline in trying 
to figure out our strategy to rebuild.

DF: Thankfully, because of the way that 
we are as an overall family and organization, 
although we had to let everyone go, we still 
have everyone’s support. We can still call up 
contractors and old employees and bounce 
things off of them, and they’re happy to 
contribute because they still believe in what 
we’re trying to create and we still have their 
support. I think [our online festival] DGTL 
LIB was a huge indicator of that. Everyone 
rallied behind that and volunteered for that.

What have you learned from this entire 
experience?

DF: A lot. Initially, I would say to take a 
step back and really take a look at the big 
picture before making any announcements 
or decisions, because we feel like we made 
a huge misstep right off the bat, and that 
really set us behind. I think we also learned 
to stop and take a breath. We’ve been on this 
hamster wheel for 15 years, and although 
this is devastating for everyone that’s miss-
ing festivals and for us as a company, we 
are enjoying being able to take a step back 
and reflect and look at how we’re going to 
come back. We’d like to come back a little 
bit differently and try and to not reinvent, 
but re-envision what LiB is. That’s a bit of a 
blessing for us.

What might those differences be?
Jesse Flemming: The festival has been 

growing for quite awhile. We had a few re-
ally big years — 2017 and 2018 got pretty big. 
I don’t want to say too big for our britches, 
but it’s really easy to start accommodating 
all the people and lose sight of what some 
the original ideas and ethics and visions 
were. We want to get back down to the 
down and dirty, really interactive, home-
grown vibe. We don’t want to be a really big 
stage festival that starts to feel corporate. 
We want to feel more underground. We’re 
really starting to steer it back in that direc-
tion. Even if it does end up having 20,000 
people again, we want to create more ex-
periences for people to mingle and interact 
in small intimate ways. That’s really what 
we’re focusing on right now.

Josh Flemming: Like Dede said earlier, 
we were ready to throw in the towel. We 
were so stressed out and we were like, 

“Screw this. People aren’t even appreciating 
what we’re doing, so why are we trying to 
do it anymore?” We’ve had plenty of time 
to cool off and go stir crazy doing nothing, 
and we’re really excited to come back and 
build this show and rebuild our audience. 
We know we have to get back out there and 
build trust again, but we’re taking it very 
seriously. It’s very important to us, and 
we’re really excited to do it. We’re looking 
forward to the show in 2022. We think it’s 
going to be special, so hopefully people trust 
us and come back.

In terms of building trust, is there any-
thing to do beyond just throwing a great 
event next year?

DF: I think we’re still trying to figure out 
how to build that trust. We want people 
to know how deeply sorry we are that we 
had to be put in the position we were put 
in and that we made some of the decisions 
we made, because they were made under 
duress. Starting to rebuild that trust is in 
telling our story and being transparent. 
That’s what we wanted to do all along. We 
were being transparent, but it just backfired. 
They didn’t like what they were hearing.

We want people to understand the story, 
the pain that was behind all the decisions 
we made. Rebuilding the trust is going to be 
doing what we do, throwing a great show 
and letting people know we’re not giving up; 
we’re not quitting on them. We’re going to 
keep creating, because that’s what people 
need more than ever right now. 

IN BRIEF
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Olivia Rodrigo’s 
‘Drivers License’ 
Leads Global 
Charts for 7th 
Week; Nathan 
Evans, Travis 
Scott & HVME 
Add Top 10s
BY GARY TRUST

O
livia Rodrigo has the biggest 
song in the world for a seventh 
week, as “Drivers License” holds 
at No. 1 in its seventh frame on 

both the Billboard Global 200 and Bill-
board Global Excl. U.S. charts.

The song is the first to top both lists 
simultaneously for seven total weeks, dating 
to the charts’ September 2020 starts.

Plus, Tiësto’s “The Business” reaches the 
Global Excl. U.S. chart’s top five, rising from 
No. 7 to No. 5, and two songs hit the tally’s top 
10 for the first time: Nathan Evans’ sea shanty 
“Wellerman” (19-9) and Travis Scott and 
HVME’s “Goosebumps” (13-10).

Billboard’s two global charts (the latest of 
which are dated March 6) rank songs based 
on streaming and sales activity culled from 
more than 200 territories around the world, 
as compiled by MRC Data. The Billboard 
Global 200 is inclusive of worldwide data and 
the Billboard Global Excl. U.S. chart compris-
es data from territories excluding the U.S.

Chart rankings are based on a weighted 
formula incorporating official-only streams 
on both subscription and ad-supported 
tiers of audio and video music services, as 
well as download sales, the latter of which 
reflect purchases from full-service digital 
music retailers from around the world, with 
sales from direct-to-consumer (D2C) sites 
excluded from the charts’ calculations.

‘License’ Lengthens Record Global 200 
Reign

Olivia Rodrigo’s “Drivers License” domi-
nates the Billboard Global 200 for a seventh 
week, with 63.5 million streams, the week’s 
top streaming sum (down 7%), and 20,000 
sold (up 33%) worldwide in the Feb. 19-25 
tracking week. (Aiding the song’s profile in 
the tracking week, NBC’s Saturday Night 
Live aired a skit Feb. 20 feting its popular-
ity.)

The single by the singer-songwriter 
and actress, initially known for her roles 
in Disney Channel’s Bizaardvark and 
Disney+’s High School Musical: The Musical: 
The Series, extends its mark for the longest 
Global 200 command yet.

The Weeknd’s “Save Your Tears” hits a 
new Global 200 high, rising 3-2, while his 
“Blinding Lights” pushes 4-3, after reaching 
No. 2.

Lil Tjay’s “Calling My Phone,” featuring 
6LACK, dips to No. 4 on the Global 200, a 
week after it debuted at No. 2, and Cardi B’s 
“Up” lifts 6-5, two weeks after it launched 
at No. 4.

Rodrigo, Tiësto, Evans, Scott & HVME 
Highlight Global Excl. U.S. Chart

Olivia Rodrigo’s “Drivers License” 
concurrently leads the Billboard Global 
Excl. U.S. chart for a seventh week, with 
43.1 million streams (down 9%) and 7,000 
sold (essentially even week-over-week) in 
territories outside the U.S. in the Feb. 19-25 
tracking week.

It’s the first song to lead the list for seven 
consecutive weeks and trails only BTS’ 
“Dynamite” (eight total weeks at No. 1, 
nonconsecutively) for the chart’s longest 
reign so far.

As on the Global 200, The Weeknd’s “Save 
Your Tears” hits a new Global 200 Excl. U.S. 
high with a 3-2 climb. His “Blinding Lights” 
drops to No. 3, from its No. 2 best, and BTS’ 
“Dynamite” holds at No. 4.

Tiësto’s “The Business” bumps 7-5 on 
the Global Excl. U.S. chart. The song by 
the Dutch DJ has hit the top 10 of multiple 
global rankings, including No. 2 on the Of-
ficial UK Singles chart, while it reaches 
a new No. 3 high on the U.S.-based Hot 
Dance/Electronic Songs survey. (It in-
cludes uncredited vocals by London-based 
James “Yami” Bell.)

Nathan Evans’ “Wellerman” sails to the 

Global Excl. U.S. top 10 (19-9), as the Scot-
tish musician has ridden the recent wave 
of sea shanties on TikTok with his rendi-
tion of the New Zealand whaling song “Soon 
May the Wellerman Come” (whose origins 
date to the 1860s). Formally released Jan. 22, 
his take drew 17.8 million streams and sold 
11,000 worldwide (up 33% in each metric) 
outside the U.S. in the latest tracking week. 
As with Tiësto’s “The Business,” “Weller-
man” hit No. 2 on the Official UK Singles 
chart, this week ranking at No. 3.

Travis Scott and HVME’s “Goosebumps” 
also enters the Global Excl. U.S. top 10 (13-
10; 21.6 million streams, up 8%; 3,000 sold, 
up 11%).

The song was originally released on 
Scott’s 2016 album Birds in the Trap Sing 
McKnight and hit No. 32 on the Billboard 
Hot 100 in May 2017. The new version by 
Houston native Scott and Spanish producer 
HVME rules Hot Dance/Electronic Songs 
for a fourth week and reaches a new best 
rank on the Hot 100 (60-56).

The Billboard Global 200 and Billboard 
Global Excl. U.S. charts (dated March 6) will 
update on Billboard.com Tuesday (March 2). 
For both charts, the top 100 titles are avail-
able to all readers on Billboard.com, while 
the complete 200-title rankings are visible 
on Billboard Pro, Billboard’s subscription-
based service. For all chart news, you can 
follow @billboard and @billboardcharts on 
both Twitter and Instagram. 

Nashville’s 
National Museum 
of African 
American Music: 
An Inside Look
BY JEWEL WICKER

N
ashville’s long-anticipated 
National Museum of African 
American Music (NMAAM) 
is now open to the public on a 

limited schedule.
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NMAAM, which recently received a $1 
million donation from Amazon and estab-
lished a music education partnership with 
Sony Music Group, vividly tells the story of 
Black culture’s contributions and influences 
throughout the history of American music.

Once inside the 56,000 square-foot space, 
patrons can interact with six permanent 
exhibits that span several centuries and 
50 musical genres. The first gallery that 
visitors will encounter is Rivers of Rhythm, 
described by NMAAM curator Steven Lewis 
as the “central space that connects the 
more genre-focused galleries.” The name of 
the exhibit, which features an interactive 
timeline of African-American music, was in-
spired by the Langston Hughes poem,“The 
Negro Speaks of Rivers.”

The Wade in the Water exhibit chronicles 
the history of African-American religious 
music, starting with indigenous African 
spirituals and musical traditions. The 
Crossroads and A Love Supreme exhibits 
(the latter borrows its name from jazz pio-
neer John Coltrane’s iconic album) focus 
on blues and jazz, respectively. One Nation 
Under a Groove (the title of the Funkadel-
ic classic) recounts the history of R&B from 
WWII to its contemporary counterpart. 
Final exhibit The Message (Grandmaster 
Flash & The Furious Five) traces the devel-
opment of rap/hip-hop from its origins in 
the South Bronx to its global impact.

NMAAM also houses several mini-
exhibits including The Business Behind the 
Music. Sponsored by Sony Music Group, the 
display spotlights trailblazing Black industry 
executives such as Logan H. Westbrooks 
(Capitol, Mercury, CBS and Source Records) 
in addition to record labels and publishers 
that have played important roles in music 
history.

Lewis joined NMAAM in 2018 after serv-
ing as a research assistant to the curator of 
music and performing arts at the Smithson-
ian’s National Museum of African American 
History. In collaboration with NMAAM 
president H. Beecher Hicks III, the muse-
um’s advisory committee and two additional 
curators, Lewis has spent the last three 
years collecting more than 1,400 artifacts to 
display. Once a framework was set for what 
the museum could include, says Lewis, “we 

looked for items to illustrate and interpret 
the history we were trying to convey.”

For instance, museum visitors will see a 
trombone donated by Helen Jones Woods, a 
trombonist with the International Sweet-
hearts of Rhythm — the first interracial all-
women’s band in the country. (Woods, the 
mother of Urban One founder/chairperson 
Cathy Hughes, died last August.) Other ar-
tifacts include a guitar on loan from the B.B. 
King Museum plus a cape and wig donated 
by Parliament-Funkadelic frontman George 
Clinton.

Of equal importance is the impact that 
African-American artists have had in 
NMAAM’s hometown. “The Nashville sto-
ries are woven throughout the space,” Lewis 
says. Among those prominently featured in 
those stories are Dr. Bobby Jones, host of 
BET’s longest-running series Bobby Jones 
Gospel and the Fisk Jubilee Singers. Lewis 
adds that a future temporary exhibit dedi-
cated to the Fisk Jubilee Singers will further 
examine Nashville’s Black history.

NMAAM is currently open on Saturdays 
and Sundays; visitors must reserve tickets 
for appointed times. Visit nmaam.org for 
more information. 

Jack Harlow  
Calls Upcoming 
‘SNL’ Musical 
Guest Debut 
‘Another Dream 
Come True’
BY MITCHELL PETERS

S
aturday Night Live is making Jack 
Harlow’s dreams come true.

On Saturday (Feb. 27), the long-
running NBC sketch comedy show 

announced that the 22-year-old Louisville 
rapper will make his SNL musical guest 
debut on March 27.

Harlow shared his appreciation for his 
upcoming Studio 8H appearance in a heart-

felt tweet following the announcement.
“I grew up watching SNL with my family 

every weekend,” the “Whats Poppin” artist 
wrote. “I vividly remember seeing Kanye 
perform Love Lockdown and Heartless in 
2008. Thank you for making this happen. 
Another dream come true.”

SNL alum Maya Rudolph will host the 
forthcoming episode. The actress and co-
median, who was a cast member on the late-
night show from 2000-2007, has returned 
to the program numerous times in recent 
years, including this past season to portray 
Vice President Kamala Harris.

Harlow, meanwhile, has kept active in re-
cent months, performing during livestreams 
surrounding the Super Bowl, get-out-the-
vote efforts, New Year’s Eve and awards 
shows.

New Year’s Eve and awards shows.
Last summer, he scored his first No. 

1 on Billboard’s Rhythmic Songs airplay 
chart with “Whats Poppin,” featuring Da-
Baby, Tory Lanez and Lil Wayne. The song 
— which is nominated for best rap perfor-
mance at the this year’s Grammys — also 
reached the top 5 of the Billboard Hot 100.

Harlow dropped his major-label de-
but, That’s What They All Say, in December. 
On the album, the rapper celebrates his 
breakthrough and adjusts to the spotlight, 
nodding back to his hometown while also 
curious to explore what’s outside of it.

“There are some times when it’s your 
duty to spit, but I already showed you that 
I can rap,” he told Billboard last March. “So 
guess what else I’m going to show you? I can 
make some ear candy that you’re going to 
want to hear 100 times. I can’t let anybody 
condition the type of music I’m making — I 
know what I’m going to do in the long run.”

Check out Harlow’s tweet about his up-
coming SNL debut below. 
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Lady Gaga’s 
Dogs Recovered 
Unharmed After 
Theft & Shooting
BY ASSOCIATED PRESS

L
ady Gaga’s two French bulldogs, 
which were stolen by thieves who 
shot and wounded the dogwalker, 
were recovered unharmed Friday, 

Los Angeles police said.
A woman brought the dogs to the LAPD’s 

Olympic Community Police Station, just 
northwest of downtown, around 6 p.m, said 
Capt. Jonathan Tippett, commanding officer 
of the elite Robbery-Homicide Division.

Lady Gaga’s representative and detectives 
went to the station and confirmed that they 
were the dogs.

The singer is currently in Rome to film a 
movie.

The woman who dropped off the dogs ap-
pears to be “”uninvolved and unassociated” 
with Wednesday night’s attack, Tippett said.

It wasn’t immediately clear how she ob-
tained the dogs.

The dog walker, Ryan Fischer, was shot 
once as he walked three of the singer’s dogs 
in Hollywood. Video showed a white sedan 
pulling up and two men jumping out. They 
struggled with the dog walker before one 
pulled a gun and fired a single shot before 
fleeing with two of the dogs.

The dog walker can be heard on the video 
saying he had been shot in the chest. Tippett 
said he is expected to survive his injuries.

Lady Gaga on Friday repeated her offer 
of a $500,000 reward for the return of her 
dogs — whose names are Koji and Gustav — 
with no questions asked.

“I continue to love you Ryan Fischer, you 
risked your life to fight for our family. You’re 
forever a hero,” she said in an Instagram 
post. 

Travis Scott 
Helps Launch 
Emergency Food 
Program After 
Houston Winter 
Storm
BY HERAN MAMO

H
ouston rapper Travis Scott is 
keeping his hometown fed in 
the aftermath of Texas’ historic 
winter storm.

Scott’s Cactus Jack Foundation re-teamed 
with the City of Houston, as well as the 
Houston Health Foundation, to launch an 
emergency food program that provides 
50,000 hot meals to the citizens of Hous-
ton, who were impacted by last week’s 
Texas winter freeze. They will coordinate 
with The Black Service Chamber, The 
National Association of Christian Churches 
and restaurant owners to identify the most 
vulnerable groups of people in need of assis-
tance. Eligible citizens need to live in one of 
the City of Houston’s designated high-pri-
ority ZIP codes (find the full list below) and 
identify as senior citizens, high-risk and/
or homebound adults, people with disabili-
ties, families with children under the age 
of 18, low-income workers, or unemployed. 
Scott has already introduced his 3-year-old 
daughter Stormi to the gift of giving back. 
His Cactus Jack Foundation partnered 
with the City of Houston and Mayor Turner 
to launch their first-ever Holiday Toy Drive 
event last Christmas, where La Flame and 
his mini-me helped hand out 2,000 toys to 
students and faculty from three local el-
ementary schools and Houston residents, as 
well as produce, Christmas trees, comfort-
ers, blankets, clothing and PPE gear.

The H-Town hero formed the Cactus Jack 
Foundation on Nov. 18, 2020, the third an-
nual “Travis Scott Day,” which aims to pro-
vide educational and creative resources for 
the next generation of youth. Mayor Turner 

declared the first-ever “Travis Scott Day” on 
Nov. 18, 2018, after the debut of the hip-
hop star’s successful Astroworld Festival 
at NRG Park. In February 2019, the mayor 
presented the “Highest in the Room” rapper 
with the key to the city during leg two of his 
Astroworld Tour in support of his Billboard 
200 No. 1 album.

Houston Mayor Sylvester Turner’s Health 
Equity Response (H.E.R.) Task Force identi-
fied these 30 ZIP codes in spring 2020 based 
on CDC social vulnerability data: 77003, 
77004, 77009, 77011, 77012, 77016, 77020, 
77021, 77022, 77026, 77028, 77029, 77033, 
77036, 77040, 77045, 77051, 77053, 77060, 
77071, 77072, 77074, 77076, 77078, 77081, 
77087, 77088, 77091, 77093, and 77099. 

Former Bishop 
Gunn Singer 
Travis McCready 
Arrested on Drug, 
Traffic Charges
BY ASSOCIATED PRESS

T
he onetime lead singer for the now 
defunct rock and country band 
Bishop Gunn has been arrested 
in Louisiana on drug and traffic 

charges, authorities said. Travis McCready 
was arrested Thursday in Concordia Par-
ish in the east-central part of the state. 
McCready, 33, of Natchez, Mississippi, 
was taken to the Concordia Parish Jail on 
charges of failure to dim the lights on his 
vehicle, expired vehicle tag and no proof of 
insurance as well as charges alleging posses-
sion of Schedule I, Schedule II and Schedule 
III drugs, authorities said.

McCready, a resident of Natchez, Missis-
sippi, where the band also had been based, 
was released on a $25,000 bond, The Nat-
chez Democrat reported.

It was unknown if McCready has an at-
torney who could speak on his behalf. The 
Bishop Gunn band broke up in February 
2020, citing “internal issues.” It suspended 
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all future activity including tour dates and 
new music releases. With McCready as the 
group’s lead singer, Bishop Gunn made it to 
the top of the Billboard Blues Album chart 
in 2018 with their debut album Natchez.

At the height of its run, Bishop Gunn 
toured in Europe with Slash after playing 
two cruises with Kid Rock and received 
multiple accolades from Rolling Stone Maga-
zine’s top country charts. Although the 
band has called it quits, McCready has 
performed solo in Natchez and elsewhere 
and with the concert industry shut down in 
2020, McCready performed the first socially 
distanced show in the U.S. in Fort Smith, 
Arkansas last May. 

German Radio 
Station Issues 
Statement After 
Host Compares 
BTS to COVID-19
BY ASHLEY IASIMONE

B
ayern 3, a radio station in Bavaria, 
Germany, has issued a statement 
after host Matthias Matuschik 
compared BTS to the coronavi-

rus on-air.
After playing BTS’ cover of Coldplay’s 

“Fix You” on Wednesday (Feb. 24), Matus-
chik said their version of the song was “blas-
phemy” and likened the K-pop superstars to 
“some crappy virus that hopefully there will 
be a vaccine for soon as well,” the Associated 
Press reports.

“I have nothing against South Korea. You 
can’t accuse me of xenophobia only because 
this boy band is from South Korea ... I have a 
car from South Korea. I have the coolest car 
around,” he said.

Matuschik then suggested BTS “will be 
vacationing in North Korea for the next 20 
years” for their “Fix You” cover.

In a response obtained by the AP, the 
radio station said Matuschik was “present-
ing his opinion in an ironic, exaggerated way 

and with exaggerated excitement, his words 
went too far and hurt the feelings of BTS 
fans. But he — and he has assured us of this 
— in no way intended this. He just wanted to 
express his displeasure over the aforemen-
tioned cover version.”

“That does not change the fact that many 
of you found his statements to be hurtful or 
racist,” said Bayern 3. “We apologize for this 
in every way possible. We will work on the 
matter with Matthias and the team in detail 
again in the next few days.”

Besides outraging the BTS ARMY, Matus-
chik’s comments were denounced by several 
music industry peers on social media.

“I am horrified to read the com-
ments made by Matthias Matus-
chik,” Halsey wrote in a note on her In-
stagram Stories Friday night (Feb. 26). 
“Racism and xenophobia cannot be thinly 
veiled as ‘on air humor.’ Irresponsible and 
disgusting statements in a time where hate 
speech and violent behavior towards Asian 
communities are skyrocketing. This is unac-
ceptable. I hope a better apology to BTS, and 
the Asian communities across the world, is 
on its way.”

“Absolutely unacceptable the way radio 
host Matthias Matuschik speaks hate and 
racism in general let alone to my broth-
ers,” Steve Aoki tweeted Saturday (Feb. 
27). “I stand with @bts_BigHit to condemn 
hate of any kind and stop this kind of 
prejudice wherever we can. We must stand 
together. Spread love not hate.”

“Ewwww I just heard that clip of the ra-
dio presenter,” Zara Larsson said on Twit-
ter. “First of all, you f—-ed up the second 
you mentioned BTS. Army’s don’t play like 
that. And I hope you will never sleep peace-
fully again, knowing you ruined your career 
over being racist. I stand with my friends.”

She added, “And this is a bigger issue 
than one racist radio host speaking about 
BTS. This is about racism against Asians and 
xenophobia. we must all speak up, which is 
the bare minimum, to show people like him 
that his words have consequences.

“standing by my @bts_bighit brothers 
and everyone continuously effected by rac-
ist remarks as hurtful as what we heard on 
Bayern 3. no one should have to endure this 
and together we must stand up and stop 

it,” Lauv wrote on Twitter.
BTS recently unveiled their cover of “Fix 

You” in a performance for MTV Unplugged, 
which Coldplay called “beautiful.” 

‘Pokemon 25:  
The Album,’ 
Featuring Katy 
Perry, J Balvin & 
Post Malone, Set 
for Fall 2021
BY ASHLEY IASIMONE

P
okémon 25: The Album will 
be coming in fall 2021, it was 
revealed following the Pokémon 
virtual concert Saturday night 

(Feb. 27).
The album will be comprised of a total of 

14 songs by 11 Universal Music Group artists, 
including Katy Perry, J Balvin and Post 
Malone.

Post Malone’s version of Hootie and the 
Blowfish’s “Only Wanna Be With You” is 
on the Pokémon 25 album track list.

Katy Perry, J Balvin and another surprise 
artist will each release a song inspired by 
the Pokémon franchise, along with a music 
video and merchandise collection.

J Balvin commented on taking part in the 
project in a statement released on Saturday: 
“Pokémon is pulling out all the stops for P25 
Music, and I’m thrilled to join the program 
as one of its premier collaborators,” he said. 
“I’m looking forward to adding my own 
unique flavor to this huge Pokémon party 
and adding more good vibes to the celebra-
tion.”

Pokémon 25: The Album, part of this 
year’s P25 Music program for Pokémon’s 
25th anniversary, will be released by UMG’s 
Capitol Records.

Saturday night’s concert can be watched 
on-demand on the official Pokémon You-
Tube channel. 
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Mogwai, Olivia 
Rodrigo Rule  
U.K. Charts
BY LARS BRANDLE

A 
quarter century after the release 
of their debut single, Mog-
wai score their first U.K. No. 1.

The Scottish instrumental 
post-rock outfit bow at the summit of the 
Official U.K. Albums Chart with As The Love 
Continues, their tenth studio album.

Until now, Mogwai’s chart best was a No. 
6 for Every Country’s Sun from 2017.

Released independently through the act’s 
label Rock Action, Every Country’s Sun ends 
the chart week some 2,900 combined sales 
ahead of the second-placed effort, Ghetts’ 
new arrival Conflict of Interest (Warner 
Records), the OCC reports.

“It is 25 years this week since the release 
of our first single ‘Tuner/Lower,’ the first 
release on our own label Rock Action 
Records,” reads a statement from Mogwai. 
“We didn’t start the band or the label to get 
into the charts. None of us ever envisaged 
either the band or the label being in a posi-
tion where having a No. 1 record would be a 
possibility.”

 Dua Lipa’s Future Nostalgia (Warner Re-
cords) continues to climb following the re-
lease of its “Moonlight Edition.” It’s up 4-3, 
while The Weeknd’s The Highlights (Re-
public Records/XO) lifts 4-3 andAriana 
Grande’s former leader Positions (Republic 
Records) bounces 33-5 following the release 
of its deluxe edition.

Meanwhile, Olivia Rodrigo parks “Drivers 
License” at No. 1 on the Official U.K. Singles 
Chart for a seventh week.

It’s the longest streak since Tones And 
I’s “Dance Monkey,” which logged 11 weeks 
at No. 1 between October and December 
2019, a record for a female solo artist.

“Drivers License” collected 5.6 
million streams last week to hold 
off Lil Tjay & 6LACK’s “Calling My 
Phone”(Columbia) and Nathan Evans’ 
“Wellerman” (Polydor) remix with 220 Kid 

and Billen Ted, respectively.
The highest new entry belongs to Ella 

Henderson & Tom Grennan, whose “Let’s 
Go Home Together” (Atlantic) starts at No. 
28. It’s Henderson’s seventh Top 40 appear-
ance and Grennan’s first, though he does 
manage to double-up on the current frame 
as “Little Bit Of Love” (Insanity) rises 45-32. 

BTS’ ‘Be’ Returns 
to No. 1 on 
Billboard’s Top 
Album Sales 
Chart, The Hold 
Steady & Mogwai 
Earn First Top 10s
BY KEITH CAULFIELD

B
TS’ Be bolts back to No. 1 on Bill-
board’s Top Album Sales chart 
(dated March 6) after the album 
was issued on Feb. 19 in a new 

deluxe CD package, dubbed the “essential 
edition.” It’s the set’s third nonconsecutive 
week atop the list, after spending its first 
two frames at No. 1 (charts dated Dec. 5-12, 
2020) following the album’s initial release 
on Nov. 20.

Be zooms from No. 43 to No. 1 with 28,000 
sold (up 888%) in the U.S., effectively all 
from CD sales, according to MRC Data.

Billboard’s Top Album Sales chart ranks 
the top-selling albums of the week based 
only on traditional album sales. The chart’s 
history dates back to May 25, 1991, the first 
week Billboard began tabulating charts with 
electronically monitored piece count infor-
mation from SoundScan, now MRC Data. 
Pure album sales were the measurement 
solely utilized by the Billboard 200 al-
bums chart through the list dated Dec. 6, 
2014, after which that chart switched to a 
methodology that blends album sales with 
track equivalent album units and streaming 

equivalent album units. The new March 6, 
2021-dated chart (where Be returns to No. 1) 
will be posted in full on Billboard’s website 
on March 2. For all chart news, follow @bill-
board and @billboardcharts on both Twitter 
and Instagram.

No additional tracks were added to the es-
sential edition of Be, which sells for $30.98 
on BTS’ official U.S. webstore. The essential 
edition offers different packaging and inter-
nal paper goods (including one randomized 
collectible photocard) as compared to Be’s 
original CD release, which sold for $50.98 
and had more paper goods (though none 
were randomized).

A quartet of former No. 1s trail Be on Top 
Album Sales, as Foo Fighters’ Medicine at 
Midnight is a non-mover at No. 2 on with 
7,000 sold (down 49%), Morgan Wal-
len’s Dangerous: The Double Album climbs 
4-3 with nearly 7,000 sold (down 31%), Tay-
lor Swift’s Folklore rises 6-4 with just over 
5,000 sold (down 30%) and Swift’s Ever-
more dips 3-5 with 4,500 (down 62%).

Rock band The Hold Steady log its first 
top 10 effort on Top Album Sales, as Open 
Door Policy starts at No. 6 with 4,500 copies 
sold. The act had previously topped out at 
No. 22 with its last chart entry, Thrashing 
Thru the Passion, on the Aug. 31, 2019-dated 
list.

23% of the album’s first-week sales were 
on vinyl LP (1,000 of 4,500).

Additionally, Open Door Policy also bows 
at No. 5 on the Tastemaker Albums chart, 
which ranks the top-selling albums at inde-
pendent and small chain music stores. 26% 
of the album’s first-week total sales (a little 
over 1,000) came via indie and small chains.

The Pretty Reckless’ Death by Rock and 
Roll falls 1-7 on the new Top Album Sales 
chart (nearly 4,500; down 71%) and Harry 
Styles’ former No. 1 Fine Line climbs 9-8 
( just over 4,000; down 20%).

Scottish rock band Mogwai arrives at No. 
9 with As the Love Continues, marking the 
act’s first top 10. The set starts with 4,000 
copies sold. Vinyl LP sales comprised over a 
half of that sum (58%), and Love launches at 
No. 13 on the Vinyl Albums chart.

Previous to the new album, Mogwai had 
never reached the top 40 on the Top Album 
Sales chart, having peaked at No. 55 with 
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2014’s Rave Tapes (Feb. 8, 2014-dated chart).
As the Love Continues also notched the 

band its first No. 1 on the U.K. Official 
Albums Chart – 25 years after the release of 
their debut single.

Closing out the new top 10 on Top Album 
Sales is Metallica’s self-titled album, which 
ascends 22-10 with just under 4,000 (down 
4%). 

Tash Sultana 
Lands First 
Australian No. 1 
With ‘Terra Firma’
BY LARS BRANDLE

T
ash Sultana is flying high 
with Terra Firma, her first No. 1 in 
Australia.

Terra Firma bows at the top of 
the ARIA Albums Chart, eclipsing the No. 
2 best for Sultana’s debut 2018 full-length 
album Flow State, which collected the ARIA 
Award for best blues & roots.

Terra Firma, which features assists 
from Matt Corby, Dann Hume and Jerome 
Farah, also tops this week’s ARIA Vinyl 
Albums Chart.

“I’ve had the most incredible, emotional 
and overwhelming week after releas-
ing Terra Firma and I’m just really lost for 
words that it’s No. 1. Like I really am lost for 
words.” comments Sultana, the Melbourne-
based singer, songwriter and multi-instru-
mentalist. “I was really unsatisfied with the 
work I’ve done in the past prior to Terra 
Firma and my mission for this record was 
to try to be better than I was the day before, 
the month before, the year before,” they 
continue.

“I produced, arranged, composed, co-
engineered and played everything on this 
record and did it all in my own studio. This 
was my mission, my entire soul, the air in 
my lungs and to have it received this way is 
so much more than I ever expected.”

Further down the national albums 
chart, Ariana Grande’s Positions spikes 

32-3 following the release of a deluxe 
edition, while BTS’ BE reenters the chart 
following the release of special, “Essential 
Edition”. It vaults 197-9.

Homegrown country singer and song-
writer Adam Harvey bags his sixth career 
Top 10 as Songs From Highway One bows 
at No. 10. Harvey last impacted the chart 
with The Nashville Tapes, which peaked No. 
9 in August 2018.

Following the announcement of their 
split after 28 years, Daft Punk’s multiple 
Grammy-winning 2013 set Random Access 
Memories returns to the chart at No. 24. 
Random Access Memories, the French duo’s 
final studio LP, was their first No. 1 on the 
ARIA Albums Chart, logging a single week 
at the top, and its hit “Get Lucky” was their 
only No. 1 single.

Over on the ARIA Singles Chart, Glass 
Animals complete a 12-week climb to the 
summit with “Heat Waves,” winner of the 
Triple J Hottest 100 countdown of 2020.

“Can’t believe this. This was never the 
intention when we started this album,” 
comments Dave Bayley, co-founder of the 
British psychedelic pop outfit. “The goal 
was to write some songs that maybe made 
someone feel less alone for a moment when 
they needed it.”

Bayley adds, “Australia - you have been 
home to many firsts for us - and this is an-
other one. Thank you, we miss you, and we 
will be there asap. I actually have the dates 
penciled in my calendar.”

ARIA and APRA Award winner Amy 
Shark snags her first chart entry for 2021 as 
“Love Songs Ain’t For Us” featuring Keith 
Urban starts at No. 22.

Co-written with Ed Sheeran, “Love 
Songs” is the fourth track released from the 
Gold Coast singer and songwriter’s sopho-
more album Cry Forever, set for release in 
April.

Finally, Sydney rapper Masked Wolf leaps 
up the chart with his viral hit “Astronaut In 
The Ocean.” The track dropped in mid-2019 
before being re-released in January of this 
year. This week, it’s up 47-25.

The rising artist (real name Harry 
Michael) recently struck an international 
deal Warner Music’s Elektra Records, and 
pounced on a partnership with Teamwrk 

Records and ADA/Warner Music Australia 
for Australia and New Zealand. 

Olivia Rodrigo’s 
‘Drivers License’ 
Chasing Eighth 
Week at No. 1  
In U.K.
BY LARS BRANDLE

O
livia Rodrigo’s “Drivers License” 
takes an early lead in the U.K. 
chart race.

Based on weekend sales and 
streaming data, the California teen’s power 
ballad looks set for an eighth week at No. 1.

“Drivers License” leads the Official Charts 
Company’s First Look survey, ahead of Tik-
Tok star Nathan Evans’ sea shanty “Weller-
man” (up 3-2), featuring 220Kid and Billen 
Ted; and Riton’s party starter “Friday” 
(up 7-3) featuring Nightcrawlers and social 
media stars Mufasa and Hypeman.

There are big early lifts for ATB, Top-
ic and A7S’s “Your Love”, up 15-11, and Ava 
Max’s latest “My Head & My Heart,” rising 
25-17.

The highest new arrival on the chart 
blast belongs to West London rapper Digga 
D with “Bluuwuu,” at No. 19, just one spot 
ahead of Joel Corry’s club track “BED.”

The Official U.K. Singles Chart is pub-
lished late Friday, local time. 
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Grammy Museum 
Spotlights a 
Beatle, Film 
Music & Women’s 
History Month
BY PAUL GREIN

T
he Grammy Museum’s virtual 
lineup for March includes three 
separate programs spotlighting a 
Beatle (Ringo Starr), two sessions 

devoted to music from Oscar-shortlisted 
films and varied sessions devoted to Wom-
en’s History Month.

March marks a full year since the 
Grammy Museum at L.A. Live in Los Ange-
les closed due to COVID-19. The museum 
temporarily closed its doors on March 13, 
2020, with no one imagining the shutdown 
would extend for a full year.

The museum will have the digital exhibit 
“Ringo: Peace & Love” on March 4, a con-
versation with Starr on March 18, and an 
archived public program with Starr.

On Monday (March 1), the museum will 
have a program in which Leslie Odom 
Jr. discusses his role as Sam Cooke in One 
Night in Miami… and another in which Har-
ry Gregson-Williams discusses his original 
score and original song for Disney’s Mulan. 
Cooke was Oscar-shortlisted for best origi-
nal song for “Speak Now” from One Night in 
Miami... He is also expected to receive a nod 
for best supporting actor. Gregson-Williams 
is Oscar-shortlisted for both best original 
score and best original song for “Loyal Brave 
True” from Mulan.

On March 4, the museum will release 
separate conversations celebrating Women’s 
History Month with musician, author and 
educator Alice Bag, journalist Leila Cobo, 
recording artist Ella Henderson and singer/
songwriter Sara Kays. Cobo, Billboard’s 
VP/Latin industry lead, will discuss her 
book Decoding ‘Despacito’: An Oral History 
of Latin Music.

The Grammy Museum issued a reminder 

that Grammy Camp applications are due 
March 31. Grammy camp is a five-day, non-
residential summer music industry program 
for high school students interested in pursu-
ing a career in music. Students can apply to 
one of the many career tracks offered during 
the 2021 session. To apply, go here.

Collection:live is the Grammy Museum’s 
online streaming service available for $2.99/
month or $29.99/year. Proceeds benefit the 
Museum’s music education initiatives.

Here is the March schedule on 
Collection:live. All sessions feature inter-
views and/or performances.

New Programs: 
March 1 
Harry Gregson-Williams discusses his 
original score and original song for Dis-
ney’s Mulan 
Leslie Odom, Jr. discusses his role as Sam 
Cooke in One Night in Miami…

March 4 – Celebrating Women’s History 
Month 
Alice Bag 
Leila Cobo, VP, Latin industry lead at Bill-
board, discusses her book Decoding ‘Despa-
cito’: An Oral History of Latin Music 
Ella Henderson 
Sara Kays

Celebrating Grammy Week: 
March 8: Grace Potter 
March 9: A Louisiana Grammy Celebration 
livestream featuring performances by Loui-
siana- based nominees at 5p.m. PT/7p.m. CT 
March 10: Givēon 
March 18: Ringo Starr 
March 25: Gerry Beckley

Spotlight Saturdays Series Takeover by 
Hollywood Records: 
March 6: almost monday 
March 13: Dreamers 
March 20: Joywave 
March 27: Scarypoolparty

Archived Programs to be released this 
month: 
Brandi Carlile 
Luke Combs 
Dua Lipa 
Rival Sons 
Ringo Starr in partnership with Iron Moun-
tain Entertainment Services 
Tanya Tucker, Brandi Carlile and Shooter 
Jennings 

LeeAnn Womack
Digital Exhibit: 

March 4: “Ringo: Peace & Love”
Grammy in the Schools Fest: 

Grammy in the Schools Fest is a four-day, 
virtual festival celebrating music and music 
education featuring performances by stu-
dents and professionals along with educa-
tional panels by artists, educators and other 
music professionals. It will be held March 
8-11 from 2 – 7 p.m. PT each day.

Attendees include past or current 
Grammy nominees Derek “MixedByAli” Ali, 
Jon Batiste, HAIM, H.E.R, Hunter Hayes, 
Manny Marroquin, PJ Morton, Charlie 
Puth and Michael League of Snarky Puppy, 
as well as Michael Sticka, president of the 
Grammy Museum, and Andy Nahas, founder 
of MusicPower.

The event is free to the public for those 
who register in advance. Go here.

Backstage Pass Series – Grammy Week 
edition: 
The career exploration series will feature 
exclusive Instagram Livestreams, giving 
students a first-hand look at what it takes 
to get a job in the music industry. Tune in 
March 9 through March 12 at 11 a.m. PT at 
the Grammy Museum Instagram (@gram-
mymuseum). 
March 9: Sam DeRosa 
March 10: Adam Friedman 
March 11: Blu DeTiger

For more information, visit www.gram-
mymuseum.org. 
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Cardi B, Gwen 
Stefani & Kelsea 
Ballerini Lined Up 
for ‘Celebrating 
Women in Music’ 
Event
BY BILLBOARD STAFF

I
HeartMedia and SeeHer will 
give Cardi B, Gwen Stefani and Kel-
sea Ballerini their flowers during 
a first-of-its-kind International 

Women’s Day celebration.
On Monday (March 1), iHeartMedia, the 

largest radio station group in the country, 
and SeeHer, the largest global movement to 
eliminate gender bias in marketing, adver-
tising, media and entertainment, announced 
“iHeartRadio Presents SeeHer Hear Her: 
Celebrating Women in Music.” The one-
hour event, which will take place on March 
8, International Women’s Day, will celebrate 
gender equality while placing three female 
champions of hip-hop, pop and country mu-
sic center stage for special interviews.

These conversations with Cardi B, Stefani 
and Ballerini will dig into their girlhood 
dreams, mentors in the music industry, 
universal challenges and plans to use their 
platform to elevate the women around them. 
The event will also feature footage and addi-
tional interviews from other top female acts.

“iHeartMedia is excited to partner with 
SeeHer and their SeeHer Hear Her initiative 
to inspire us all with the stories of amazing 
women breaking new ground in hip-hop, 
pop and country music,” Gayle Trober-
man, executive vice president and chief 
marketing officer of iHeartMedia, said in 
a statement. “This International Women’s 
Day it’s important that we are all reminded 
of what equality can sound like, as we come 
together to celebrate, inspire and support 
one another.”

Starting March 1, the first day of Women’s 
History Month, iHeartMedia will launch 

an eight-day countdown to International 
Women’s Day across its 600 broadcast 
stations, social media platforms and major 
podcasts. Then when the countdown winds 
down March 8, women will take over the 
mic on iHeartMedia’s popular radio shows 
and podcasts and tap into conversations 
about equality, inclusion and inspiration. 
Broadcast stations will devote the hour be-
tween 5 and 6 p.m. local time to playing the 
biggest and freshest hits from today’s top 
female artists, with special playlists avail-
able on the iHeartRadio App.

“We launched #SeeHer Hear Her as 
part of the SeeHer movement in 2019 to 
eliminate gender bias in the music indus-
try and increase the percent of women in 
front of and behind the mic,” said SeeHer 
President Nadine Karp McHugh in a state-
ment. “We are making progress, but there is 
a long way to go. We are delighted to bring 
this important initiative to scale with iHeart 
surrounding International Women’s Day. 
Together we See Her.”

“iHeartRadio Presents SeeHer Hear Her: 
Celebrating Women in Music” will stream 
on iHeartRadio’s YouTube and Face-
book pages next Monday, March 8, at 8 p.m. 
ET. It will be available to watch on demand 
through March 14.

Listeners can join in on the conversation 
by using #iHeartWomensDay and #SeeHer 
throughout International Women’s Day and 
during the one-hour special. Visit iheartra-
dio.com/womensday for more information. 

Foo Fighters, 
Sheryl Crow, 
Deadmau5, Perry 
Farrell & More 
Join ‘Rock ‘N’ 
Relief’ Livestream 
Benefit
BY GIL KAUFMAN

F
oo Fighters, Sheryl Crow, Dead-
mau5, Perry Farrell and many 
more acts have joined the roster 
for the upcoming “Rock ‘N’ Relief” 

livestream benefit for the CORE organi-
zation. The two-day event organized by 
producer/songwriter Linda Perry will raise 
funds for the Sean Penn co-founded CORE 
Response (Community Organized Relief Ef-
fort) mobile COVID-19 vaccination program, 
which has been providing access to the 
coronavirus vaccine in low-income commu-
nities in Los Angeles who’ve been heavily 
impacted by the COVID pandemic.

Additional acts slated to participate in the 
event — whose air dates have not yet been 
announced — include: curator Perry, Miguel, 
Macy Gray, Aloe Blacc, Silversun Pickups, 
Kevin Bacon, Donita Sparks (L7), Juliette 
Lewis and the Licks, Jewel, Carly Simon, 
Sammy Hagar & the Circle, Gavin Rossdale 
(Bush), James Blunt, K. Flay, Ziggy Marley, 
Dawes, Ozomatli and many more in a mix of 
virtual and live performances.

“As a mother and fellow member of this 
community, I wanted to do something to lift 
spirits and send a positive message of hope 
and humanity to all the healthcare workers 
and those on the front lines, as well as raise 
awareness and funds to support CORE and 
their relief efforts,” Perry said in a state-
ment. “When I first put the word out, many 
jumped on board to contribute; we had over 
150 bands submit to play… We are extremely 
overwhelmed by the level of support we 
are getting from these rebel artists who are 
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generously donating their time and so grate-
ful for the backing from the biggest players 
in the media space. Can’t wait to get the 
word out and provide much-needed funding 
for CORE while entertaining and lifting the 
spirits of the nation.”

The livestream will be available on Roll-
ing Stone’s YouTube channel and Amazon 
Music’s Twitch channel, with SiriusXM/
KROQ DJ Kat Corbett hosting. 

Queen Launch 
First-Ever Official 
Mobile Rhythm 
Game: ‘Queen: 
Rock Tour’
BY GIL KAUFMAN

Q
ueen launched their first-ever 
official mobile rhythm game 
on Monday with “Queen: Rock 
Tour,” which will allow fans to 

play along to their favorite songs on Android 
and iOS devices and play along with the 
entire band by tapping the tiles in time to 
the rhythm.

“Be a Lockdown Rock Star! No turning 
back !!!” Queen guitarist Brian May said in 
a statement. While fully immersed in the 
Queen universe, players can progress and 
score points by playing guitar, drums, bass 
or singing vocals as May, Roger Taylor, John 
Deacon or Freddie Mercury along to such 
iconic hits as “Bohemian Rhapsody,” “We 
Will Rock You,” “Radio Ga Ga,” “I Want to 
Break Free” and “We Are The Champions,” 
and 15 others, while rocking stages at 10 
historic concert venues around the world, 
including London, Tokyo, Houston, Buenos 
Aires and Rio de Janeiro.

More than 40 official and classic cos-
tumes, trivia and exclusive images from 
the official Queen archives can be unlocked 
with high scores in the game that comes as 
the group celebrates its 50th anniversary. 
And while the band was hoping to share 
its Golden Jubilee with fans this year, their 

29-date European stadium and arena tour 
planned for 2021 has been delayed until 
2022 due to the pandemic.

“Our ambition was to push the bound-
aries of music and gaming with a fun and 
rewarding experience that would put play-
ers in Queen shoes at pivotal points in their 
career, and make them perform in real-
time Queen’s live music unlike ever before, 
said Cedric Ratajczak, creative director 
at Gamesloft, the mobile gaming devel-
oper who created the mobile experience 
with Universal Music Group and Hollywood 
Records.

“The creative challenge was to modern-
ize the traditional rhythm-game genre 
with innovative and mobile-friendly twists 
inheriting from hyper-casual gaming, and 
with a unique and happy visual style that 
offers a timeless look to the band, appealing 
to the new generation of players,” Ratajczak 
continued. “We devoted enormous attention 
to the details of Queen’s history, authentic-
ity and artistry to craft a fitting tribute to 
one of the most significant bands in rock 
history and aim at setting new standards for 
how band-focused music games could be 
executed on mobile today.”

Watch a trailer below. 

Nick Jonas Exits 
‘The Blacksmith’ 
Movie Over 
Scheduling Issues
BY SCOTT ROXBOROUGH

N
ick Jonas will not be The Black-
smith. The actor-singer, who 
was attached to star in the new 
action-thriller from Taken direc-

tor Pierre Morel, has exited the project after 
scheduling problems had delayed the start 
of shooting.

AGC Studios, which is financing and 
producing the film, pre-sold The Black-
smith worldwide at the virtual Cannes 
Film Market last year. A John Wick-style 
high-concept actioner, the film is based on 

the graphic novel from Kickstart Comics by 
Malik Evans and Richard Sparkman. Ben 
Ripley (Source Code, Flatliners) adapted 
the comic for the screen. Jonas was set to 
play Wes Loomis, the eponymous “Black-
smith” — a go-to weapons expert for the 
intelligence community.

But when his clandestine lab is destroyed 
and his colleagues murdered, Loomis has 
to go on the run with only his wits, and his 
unique technical skills to keep him alive. 
Laurence Fishburne is attached to play 
Mather, a retired blacksmith and Loomis’ 
mentor, who he seeks out for help on his 
mission to find out who betrayed him. AGC’s 
plan was to shoot The Blacksmith in Toronto 
last year but fitting the production into 
Jonas’ already-packed schedule proved too 
much.

“Nick, as you can imagine, has a lot of 
other commitments, with his acting and his 
music,” says AGC CEO Stuart Ford. “Under 
normal circumstances, he could fly in and 
out, go to do things over the weekend, and 
come back to set Monday. But in a COVID 
environment, that doesn’t work. He’d have 
to stay in the same place for three months. 
With a star like Nick Jonas, it became 
borderline impossible to make the schedule 
work.” Ford says AGC and Jonas have “part-
ed ways, amicably” and that the company is 
looking to recast the film’s lead.

Jonas showed off his versatile range over 
the weekend on Saturday Night Live, where 
he hosted and performed the new solo 
songs “Spaceman” and “This is Heaven.”

This article originally appeared on The 
Hollywood Reporter. 
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