
April through June was an unforgettable quarter for 
the U.S. radio business. As the economy slowed and 
unemployment skyrocketed, stations’ advertising 
revenues were often half of 2019 levels.

By May 7, when iHeartMedia released its earn-
ings for the first quarter of 2020, the second quarter 
was already a historic period in radio — and not in 
a good way. After acknowledging that advertisers 
had reduced or eliminated their spending, the radio 
giant’s CEO, Bob Pittman, laid out a persuasive case 
for optimism: combined with cost cuts and improved 
liquidity, iHeartMedia would rebound “under conser-
vative recovery scenarios,” he said. As the recession 
continues, “advertisers will reevaluate things and take 
more chances” on new formats such as podcasts, he 
explained. But by early April, after revenue cratered 
in April, any radio executive knew they would face the 
most challenging months in their histories — the last-
ing effects of which haven’t yet been felt.

Key Takeaways:
1) The largest U.S. radio companies suffered rev-

enue drops as much as 53% in the second quarter 

compared to the same period last year. 
2) Royalties paid by radio stations pay performance 

rights organizations (PROs) will fall sharply because 
radio ad sales plummeted in April (and are still in 
negative territory through July). 

3) Some radio licensees are attempting to pay PROs 
late or not pay at all.

The quarterly earnings releases of eight publicly 
traded radio companies show that revenues fell 
anywhere from roughly a third to 50% from the same 
quarter a year earlier. Revenues of iHeartMedia, 
Cumulus and Entercom, the three largest U.S. radio 
companies, were down 46.6%, 47.8% and 53.8%, 
respectively. Two smaller competitors had similar 
declines of 53.7% at Beasley Media Group and 47.6% 
at Saga Communications. Urban One and Townsquare 
Media performed well relatively speaking — they were 
just down 37.5% and 34.5% (35% excluding politi-
cal advertising), respectively. Salem Radio Network 
dropped a mere 17.3%.

The music industry should be ready for its own 
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revenue declines, as radio’s woes will flow 
downstream to songwriters and publishers. 
Because stations pay performance royalties 
based on revenues, not fixed amounts, they 
have paid PROs royalties commensurate 
with first-quarter declines. And if PROs 
collect less money, they will pay fewer royal-
ties.

The group of eight publicly-traded radio 
companies will pay PROs roughly $37 mil-
lion less than the second quarter of 2019, ac-
cording to Billboard’s estimate. “Radio rev-
enue is subject to economic disruption,” says 
attorney David Oxenford, who specializes 
in broadcast radio law. “There certainly was 
a significant downturn in 2008 and 2009 
with the great recession, and significant 
downturns in previous recessions, though 
probably not to the extent of this year’s.” As 
a whole, U.S. radio stations will take in $12.8 
billion this year, down from $14.1 billion in 
2019, according to a BIA Advisory Services 
forecast on June 25.

The timing of royalties from the troubled 
second quarter varies by PRO:

ASCAP pays royalties in the quarter they 
are collected; its large licensees typically 
pay 30-45 after a quarter closes, meaning 
ASCAP might not have collected second-
quarter royalties from some radio compa-
nies. BMI will distribute second quarter 
royalties on Jan. 15, 2021. SESAC will pay 
terrestrial radio royalties for April on July 
31, May on Aug. 31 and June on Sept. 30. 

Global Music Rights will pay in late October.
To help mitigate the loss, some PROs 

have tried to soften the blow to songwriters 
who are not touring by collecting royalties 
“trapped in the system” to help songwrit-
ers, says Anthem Entertainment Group 
CEO Hellen Murphy. “We’ve seen a lot of 
the societies... shoring up whatever shortfall 
by clearing whatever monies might have 
been in the pipeline for a while.”

Through the end of the year, the eight 
publicly traded radio companies could dis-
tribute as much as $70 to $75 million fewer 
royalties than the prior year, Billboard esti-
mates. To make matters worse, other royalty 
sources, from bars to television, will also 
falter in 2020 and 2021. Indeed, ASCAP 
president Paul Williams said in an April 3 
letter to members the pandemic “will have 
a material and negative impact financially 
on almost every category of licensing” and 
warned of declines in revenues and distribu-
tions.

The good news — for all stakehold-
ers — is revenues are on the upswing after 
bottoming in April. In May, June and July, 
iHeartMedia grew revenues 49%, 41% and 
27%, respectively, and third quarter results 
will be “materially better” than the second 
quarter, said president, CFO and COO Rich 
Bressler, during the earnings call. At Cumu-
lus, July revenue was down only 32% year 
over year, although entertainment “is still 
significantly depressed,” said president and 

CEO Mary Berner during the Aug. 10 earn-
ings call. Other companies have narrowed 
their deficits to 20% to 30% in the third 
quarter.

Faced with radio companies moved 
quickly to save cash through furloughs and 
layoffs, and selling assets. iHeartMedia says 
it has reduced 2020 expenses by $250 mil-
lion. Cumulus will reduce fixed costs by $85 
million this year and is raising $210 million 
by selling 250 radio towers locations (about 
$140 million comes from a sale-leaseback in 
which Cumulus will sell the property and 
lease it from the buyer).

Liquidity isn’t a problem — yet. At iHeart-
Media had about $868 million available 
liquidity on June 30 and no “material” debt 
covenants that would normally put a com-
pany in default. Cumulus improved its cash 
balance to $197 million, allowing for opera-
tions “even through a protracted downturn,” 
said Berner during the Aug. 10 earnings call. 
Entercom improved its cash to $208 million 
and loosened some loan terms through 2021 
to avoid defaulting. Townsquare believes it 
has enough liquidity for three years “even 
if business remains at the same levels” 
experienced today, said CFO and executive 
vp Stuart Rosenstein during the Aug. 10 
earnings call.

Counterintuitively, iHeartMedia and 
Cumulus, the two largest radio companies 
in the US, are inadvertently engineered to 
withstand the pandemic. Had the coronavi-
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rus risen in, say, 2016, iHeartMedia would 
have been crippled by $20 billion in debt 
and annual interest payments of $1.9 billion. 
In 2018, given the options of default and 
Chapter 11 bankruptcy restructuring, lend-
ers worked with iHeartMedia in a bank-
ruptcy restructuring that eliminated roughly 
three-fourths of its debt.

Moreover, iHeartMedia’s debt lacks the 
covenants typically (a certain ratio of debt 
to earnings is common) that would prove 
impossible with unprecedented losses. Like-
wise, Cumulus entered Chapter 11 in 2017 
and reduced its long-term debt by 44.3%, 
from $2.3 billion to $1.3 billion — and its 
lenders also waived maintenance covenants. 
Entercom, which didn’t file for bankruptcy, 
convinced lenders in July to loosen debt 
covenants starting with the quarter ending 
Sept. 30, 2020.

Over the long haul, the pandemic could 
leave lasting improvements on how radio 
reaches listeners. At iHeartMedia, listening 
is up 19% on the web; 25% on gaming con-
soles and 13% on smart TVs, said Pittman 
during the Aug. 6 earnings call. Time will 
tell if listening habits from the lockdown 
days will continue, but iHeartMedia expects 
user adoption of home devices during the 
lockdown months will provide incremental 
gains, said Pittman.

But although radio reaches about 98% of 
U.S. adults each month, subscriptions, not 
ad-based business models, were the steadier 
of the two in the second quarter. Spotify’s 
subscriptions grew 8 million to 138 million 
globally; SiriusXM’s 264,000 new sub-
scribers brought its total to 30.3 self-pay 
customers. Not surprisingly, their ad-based 
services stumbled in the second quarter: 
Spotify’s and Pandora’s advertising sales fell 
21% and 31%, respectively.

“It’s still too early to predict the slope of 
the recovery with any certainty,” iHeartMe-
dia’s Pittman said during the earnings call. 
One guarantee is people will listen to music 
through homeschooling, evictions and un-
employment.

The value of that listening is another 
issue. 

Meditation’s New 
Gurus: Why Acts 
Like Harry Styles, 
John Legend 
Are Signing With 
Wellness Apps
BY BOBBY OLIVIER

F
or an hour, sweeping violins 
crest and fall, forming a seam-
less instrumental loop. The track 
is understated and warm, de-

signed to evoke feelings of relaxation and 
peace. Breath in, breath out. Breath in, 
breath out.

This is no balmy new-age recording; it’s 
an extended, strings-only remix of Sabrina 
Carpenter’s appropriately-titled pop ballad 
“Exhale.” The revamped tune, released in 
May 2019, was recorded exclusively for 
Calm, the popular wellness and meditation 
app that over the last 18 months has landed 
more than a dozen partnerships with brand-
name artists, including Sam Smith, 5 Sec-
onds of Summer, Kygo and Ellie Goulding. 
And since the start of the pandemic, interest 
in the San Francisco-based company has 
been booming, with downloads doubling 
between March and May up to 3 million 
paid subscribers, according to the company. 
(Its music brand that launched last Spring 
has already notched more than 500 million 
listens.) That’s good news for Harry Styles, 
an investor who last month made headlines 
with a sultry 40-minute sleep story released 
on the app titled “Dream With Me.”

Calm’s deepening inroads with ma-
jor music labels — Atlantic, Capitol and 
Interscope among them — reveal the latest 
avenue for artists aiming to capitalize on the 
spiking self-care space, where millions of 
daily users stream content to nourish their 
bodies and minds. The industry was soaring 
pre-pandemic, too: The top 10 highest-
earning meditation apps notched nearly 
$200 million in revenue in 2019, a 52% jump 
year-over-year, according to Sensor Tower 

data released in January.
“It became obvious that this was a new, 

untapped opportunity for us to release 
music,” says Jackie Collins, director of part-
nership marketing at Disney Music Group, 
where Carpenter is signed.

Deals have been brokered across several 
platforms in recent months as the music 
industry at-large pivots to reaching more lis-
teners at home. See Nick Jonas and Diddy’s 
Audible sleep meditations or Headspace — 
another popular meditation app — announc-
ing Aug. 13 its partnership with John Leg-
end, who will act as its chief music officer 
and is tasked with enticing other artists to 
contribute to the app’s songbook.

“You have a captive audience who are 
really listening and relaxing,” Collins says. 
“With the right song and the right sound, 
we thought this was a great opportunity for 
Sabrina to grow her audience.” The Calm-
exclusive version of “Exhale” has raked in 
more than 2.5 million streams in the app. 
(Calm would not comment on the specific 
terms or structure of any artist deals).

Courtney Phillips Spoehr, a former direc-
tor of brand partnerships at Universal Music 
Group, was brought on as Calm’s head of 
music last spring to quarterback the app’s 
artist-focused initiative.

“We’ve been finding in all our conversa-
tions with artists and their teams that they 
are really excited to work on music that 
can address some issues that they’re deal-
ing with and how they cope,” Spoehr says. 
“They’re [also] suffering from insomnia, 
performance anxiety, and a lot of stress.”

The move to exclusive artist content 
began in March 2019 with the release of 
electronica stalwart Moby’s instrumental al-
bum Long Ambients 2 LP, which was avail-
able exclusively on Calm for its first 30 days. 
“That kind of opened the floodgates for art-
ists’ teams to realize, ‘Hey, we can work with 
Calm,’” Spoehr says. “We have a wonderful 
mission, to make the world healthier and 
happier and our artists want to be a part of 
that.” Among the musicians interested soon 
thereafter were Sam Smith, who had already 
recorded an hour-long “Sleep Mix” of their 
hit “How Do You Sleep?” and wanted to col-
laborate, Spoehr says.

While most of Calm’s artist partner-
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ships hinge on exclusive remix releases, 
like Kygo’s 11-track Golden Hour Calm 
Mix (stemming from his eponymous album 
released in May), Spoehr is looking to fur-
ther expand Calm’s original content catalog. 
Violinist Lindsey Stirling and Australian 
singer-songwriter Nick Murphy have both 
published pieces specifically for the app. A 
new composition from avant garde singer-
songwriter Moses Sumney is slated for the 
fall, Spoehr says.

Expect slow, steady growth from Calm’s 
artist relationships as each collaboration is 
more complex and time-consuming than a 
simple licensing agreement. The only time 
Calm users see an artist’s content by name 
is when a specific deal has been made and 
each branding deal is different, according 
to Mara Frankel, senior creative director 
for brand partnerships at Atlantic Records. 
“The standard is still being set,” Frankel 
says, regarding how much an artist gets 
paid for such a partnership. “In addition 
to the unique artist and brand variables of 
every partnership, digital lifestyle/wellness 
platforms are a relatively new space for 
music and talent involvement, a landscape 
evolving even more quickly because of the 
pandemic.”

Frankel declined to divulge exact figures 
for past branding deals, but notes rates “de-
pend on everything,” from the level of artist 
to where and how and their content is used.

“A brand will make an offer to us, saying 
‘we want this artist to do this, we’re going 
to pay this much money, this is what we 
want to do with the content, this is what the 
terms of the deal are,’” Frankel says. “Then 
it’s up to the artist, they might say ‘I don’t 
want to post on this social platform’ or they 
want more money.”

Frankel forecasts the bond between art-
ists and wellness apps to strengthen, at least 
for now.

“With touring being knocked out, if art-
ists are home and looking for things to do 
and find comfort in these activities, they’ll 
naturally try to find these partnerships,” she 
says. “These meditation and wellness apps, 
traditionally non-music platforms, are learn-
ing with new urgency as big artists express 
interest in their space.”

Calm’s primary competitor, Headspace — 

which celebrated 2 million paid subscribers 
in February — doesn’t currently feature any 
major artist contributions. But the new deal 
with Legend, a top-flight musician with a 
hefty artist contact list, bodes well for the 
Santa Monica, California-based company 
(both Headspace and Calm cost $69.99 for 
annual subscriptions).

“Songwriting and performing requires an 
incredible amount of mental focus, concen-
tration, and present moment awareness,” 
Legend said in a statement announcing his 
new role. “That’s why I’m looking forward 
to helping others learn how to focus on 
what’s important to them — and I’ll be 
bringing some of my friends in the music 
industry along with me for the ride.”

William Fowler, Headspace’s head of con-
tent tells Billboard: “We’re all about authen-
tic expertise, and when it comes to using 
music to help people gain a particular state 
of mind — whether that’s relaxation, sleep 
or focus — musicians are the real experts.”

The self-care-meets-music space seems to 
grow more crowded each week. The Heavy 
Group (Bazzi, Jay Sean) announced earlier 
this month a “wellness record label” called 
Sit Til I Learn Love (STILL MUSIC) aimed 
“at providing high quality, intentionally 
created meditation and mood enhancing 
music,” according to a release.

Elsewhere, the fitness juggernaut Peloton 
continues its popular Artist Series classes, 
which include yoga sessions soundtracked 
by major artists including Billie Eilish, Ce-
line Dion and Billy Joel. While Peloton 
already has obtained licensing for these 
tracks, they do not launch any artist-centric 
classes, like “45-minute Billie Eilish Yoga 
Flow,” without permission.

“We [then] pair those artists with instruc-
tors who are fans and can bring the art-
ist’s catalog to life in a workout setting,” 
says Gwen Riley, head of music at Peloton. 
“Our team is continuously activating and 
leveraging our music relationships.” While 
Peloton does not pay artists for these class-
es, the partnerships do sometimes extend 
beyond the app, including artist/instructor 
video chats on Peloton’s Instagram page. 
Mabel, Andy Grammer and Chromeo have 
participated, among others.

Spotify has noticed the wellness audio 

trend too and in April launched its personal-
ized Daily Wellness playlist in the U.S. and 
U.K., a roughly 90-minute mix of music — 
sometimes relaxing, often energizing — and 
short podcasts customized to each user’s 
listening habits.

“We’ve seen an increase in consump-
tion around ‘chill music’ and instrumental 
music,” says June Sauvaget, Spotify’s global 
head of consumer and product marketing. 
“We have research that shows 40% of users 
use music and audio content to manage 
stress.”

Sauvaget says original artist content 
recorded specifically for the playlist has not 
yet been tried, but she didn’t rule it out.

“We’re trying to hone in on what role 
Spotify plays, knowing there are other des-
tinations for meditation,” she says. “This is 
the tip of the iceberg in regard to our role in 
wellness.” 

Here’s the State 
of the Hot 100’s 
Top 10 at Mid-
Year 2020, 
Per Hit Songs 
Deconstructed
BY GARY TRUST

A
fter a strong showing in the first 
quarter of 2020 on the Billboard 
Hot 100, pop ceded the spotlight 
to hip-hop in the second quarter 

of the year.
The turnover between the genres marks 

a notable insight in the latest research 
from Hit Songs Deconstructed, which 
provides compositional analytics for top 10 
Hot 100 hits, via its 2020 mid-year State of 
the Hot 100 Top 10 report.

Here are three takeaways.
Hip-hop tops pop: To recap, in Q1 2020, 

57% of all Hot 100 top 10s were primar-
ily pop songs, including hits by Dua Lipa, 
Maroon 5 and Harry Styles. In the same 
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span, hip-hop trailed with a 35% share of all 
top 10s.

In Q2 2020, the genres swapped spots, 
with hip-hop leading with a 48% share 
of all Hot 100 top 10s, ahead of pop’s 30% 
take. Helping fuel hip-hop’s ascent, 6ix9ine, 
Drake and Lil Baby each landed multiple top 
10s in that span.

The quarterly fluctuations echo how the 
genres have traded leads the last two years. 
In all of 2019, pop topped hip-hop, 48% to 
34%. Conversely, in 2018, a year dominated 
in historic fashion by Drake, hip-hop deci-
sively finished ahead of pop, 61% to 21%.

Pen pals: Songwriting teams of five or 
more members continued to be the most 
common type for Hot 100 top 10s in Q2 
2020, having claimed a 48% share. Teams of 
two and four writers tied for second place, 
at 17% each.

The haul for teams of five-plus writers is 
fairly consistent with, though down from, 
totals of 57% in Q1 2020 and 60% for all of 
2019.

Single producers: Meanwhile, single 
producers are the norm for Hot 100 top 10s, 
with 43% of all top 10s in Q2 2020 sport-
ing one producer credit each, followed by 
30% for two producers and 22% for three 
producers.

The leading 43% share for lone producers 
matches the total in Q1 2020 and approxi-
mates the 41% figure for 2019. 

TikTok Reveals 
User Numbers 
for First Time in 
Trump Lawsuit
BY CHRIS EGGERTSEN

T
ikTok has revealed specific user 
numbers for the first time in a 
new lawsuit challenging Presi-
dent Donald Trump’s executive 

order to effectively ban the social video app 
in the U.S. beginning next month.

In the complaint filed Monday, TikTok 
reported that its monthly active users in 

the U.S. grew from 11.2 million in Jan. 2018 
to more than 100 million today based on 
quarterly usage — a nearly ninefold increase 
in less than three years. It also estimated a 
daily active user base of 50 million.

As laid out in the complaint, TikTok’s 
growth in the U.S. has been nothing less 
than explosive. Between Jan. 2018 and Feb. 
2019, the app’s monthly active users more 
than doubled from 11.2 million to 26.7 mil-
lion. By Oct. 2019, that number had grown to 
nearly 40 million; and by June 2020, it had 
reached more than 91 million.

TikTok’s expansion has been equally 
impressive globally. Worldwide, its monthly 
active user base rose from 54 million in Jan. 
2018 to over 271 million by the end of that 
year. By Dec. 2019, that number had grown 
to 507 million; by July 2020, it stood at 689 
million. In Aug. 2020, the app additionally 
surpassed 2 billion downloads worldwide.

Despite these gains, TikTok’s user base 
still pales next to Facebook, which reported 
2.7 billion monthly active users worldwide 
in its second quarter earnings report in July.

TikTok’s lawsuit followed an Aug. 6 ex-
ecutive order by Trump that would forbid 
“any transaction by any person” in the U.S. 
with the company’s Beijing-based owner 
Bytedance or its subsidiaries if Bytedance 
failed to divest itself of U.S. TikTok op-
erations within 45 days. The order, which 
invoked the National Emergencies Act and 
the International Emergency Economic 
Powers Act, accused Bytedance of capturing 
“vast swaths of information from its users” 
that would allow the Chinese government 
“to track the locations of Federal employees 
and contractors, build dossiers of personal 
information for blackmail, and conduct 
corporate espionage.”

In its complaint, TikTok claims that 
Trump’s order “poses an existential threat 
to the company’s U.S. business” and ignores 
its recent efforts to address concerns over 
its practices. These include an expressed 
willingness to sell its U.S. operations to a 
domestic company (Microsoft has been in 
talks with Bytedance to do so) and establish 
a transparency center that would provide 
more information on how it moderates 
content.

If Trump’s order is enacted, the complaint 

argues that TikTok’s tremendous growth 
in the U.S. stands to be “wipe[d] out…by 
preventing TikTok from attracting new 
users; by driving current users to compet-
ing platforms; and by destroying TikTok’s 
ability to partner with other companies and 
attract and retain employees.”

TikTok’s ties to Bytedance have long been 
the subject of controversy in the U.S., where 
the Chinese company has also been accused 
of copyright theft by the music indus-
try. In Nov. 2019, multiple media reports 
revealed that Bytedance’s 2017 acquisition 
of the U.S.-based video-sharing app Musical.
ly was the subject of a national security 
inquiry by the interagency Committee on 
Foreign Investment in the United States 
and the company has been the subject of 
multiple class-action lawsuits alleging the 
app collected minors’ personal data without 
parental consent, including one such suit 
that’s currently ongoing. 

Morgan Wallen’s 
‘7 Summers’ 
Debut Is a Sign 
Not Just of His 
Own Stardom, 
But of Country’s 
Streaming Rise
BY ANDREW UNTERBERGER

I
f you checked the highest stretches 
of the Apple Music song charts on 
Friday, Aug. 14, you’d find something 
that you might never have seen there 

before: a country song.
“7 Summers,” the latest single from Ten-

nessee singer-songwriter Morgan Wallen, 
had climbed its way into the chart’s top 
three, stuck behind just the new release 
from chart-conquering superstar Drake (the 
Lil Durk-assisted “Laugh Now Cry Later”), 
and the cultural phenomenon that is Cardi B 
and Megan Thee Stallion’s “WAP.” Normally, 
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the chart is dominated in its higher regions 
by such hip-hop releases, with other smash 
hits from the worlds of R&B, pop and dance 
occasionally peeking their heads in — but 
with country cameos coming very rarely.

“It became clear the song was on fire 
when it moved to the No. 3 position,” Jay 
Liepis, head of business partnerships at 
Apple Music Nashville, tells Billboard of 
the song’s rapid ascent up the streaming 
service’s charts. “I wasn’t surprised that 
Morgan had a song reacting on Apple Music 
because we had seen it before with [his oth-
er current hit] ‘More Than My Hometown.’ 
But to see ‘7 Summers’ chart as high as it did 
on the overall Apple Music Daily Top 100 
Global Chart [with 4.6 million streams for 
the day] — where hip-hop and pop typically 
dominate — yes, I was surprised.”

It wasn’t an Apple Music streaming fluke, 
either, as the song debuted at No. 3 on Spo-
tify’s U.S. daily chart for Aug. 14 with over 
two million total spins, and hung around the 
chart’s top 10 for the remainder of the week. 
It bows at No. 4 on Billboard’s Streaming 
Songs chart this week, with 23.5 million 
total streams for the week, according to 
Nielsen Music/MRC Data; it’s the biggest 
first-week number ever for a country song 
by a solo male artist with no accompany-
ing acts. Combined with a No. 2 entrance 
on Billboard’s Digital Song Sales listing and 
early radio interest (704,000 airplay impres-
sions), the song also manages to land at No. 
6 on this week’s all-genre Billboard Hot 100 
chart, the highest debut for a song to hit Hot 
Country Songs by a solo male without any 
accompanying acts since Garth Brooks (as 
alter ego Chris Gaines) over 20 years ago.

How was Morgan Wallen — a country 
artist with just one album and a handful of 
singles to his credit, who’s probably not yet a 
household name outside of Nashville — able 
to put together such a major first week for 
his new song? Well, though his core fanbase 
is still mostly a country one, he’s managed 
to build it faster and stronger over the past 
few years than nearly any of his peers. He’s 
already racked up three Country Airplay 
No. 1 singles, in Florida Georgia Line collab 
“Up Down,” heartbreak lament “Whiskey 
Glasses” and dwelling flashback “Chasin’ 
You” — the latter two of which also reached 

the Hot 100’s top 20 — while 2018 debut 
album If I Knew Me recently completed a 
record climb to No. 1 on the Top Country 
Albums chart.

“He’s still very, very new — especially 
to the general public, to civilians — but, I 
guarantee you, they know the lyrics to his 
songs,” Johnny Chiang, director of opera-
tions for Cox Media Group’s Houston radio 
stations, says of Wallen. “It’s him and Jon 
Pardi. Those two guys... they’re newbies, but 
geez Louise, man — if and when we ever get 
back to real touring again, they will be the 
next-to-last acts on stadium tours.”

Wallen’s success has also translated to 
streaming, with “7 Summers” marking 
his fourth entry on Billboard’s Streaming 
Songs chart, including top 25 peaks for both 
“Whiskey Glasses” and his Diplo collabora-
tion “Heartless.” “He certainly seems to be 
the new It Kid, speaking to that streaming, 
especially that country streaming genera-
tion, because he’s still pretty young himself,” 
says Seth England, CEO and co-founder 
of Wallen’s label and management home 
Big Loud, about the 27-year-old singer-
songwriter. “It seems like the kids identify 
with him, and you pair that with his musical 
talent, and his natural ability to put it all 
together — I just think that’s what you get.”

It’s not shocking that “7 Summers” would 
be the song to connect with Wallen’s wid-
est audience yet. Dreamy, melancholy and 
unabashedly wistful, the song marries a 
breezy, smooth production straight out of 
the early ‘80s — not incidentally, the period 
of mainstream country’s greatest pop cross-
over — to the kind of nostalgic, lost-love 
lyrics (co-written with veteran Nashville 
gold-spinners Josh Osborne and Shane 
McAnally) about a warm-weather romance 
that nearly anyone can relate to on some 
level. That relatability is key to Wallen’s ap-
peal, says Chiang: “The guys look at Morgan 
and say, ‘That’s me. He looks like me, he’s 
one of us.’ And the girls look like, ‘That’s my 
boyfriend!’”

England admits that the new plateau of 
success reached by “7 Summers” wasn’t due 
to savvy marketing or strategizing on Big 
Loud’s part, but rather to an organic excite-
ment from Wallen’s fans after the artist 
teased a demo of the melancholy, nostalgic 

ballad back in April. “Morgan was respond-
ing, if I remember right, to a Jake Owen 
demo challenge,” England recalls. “When 
COVID started, it was kind of a weird time, 
and made it a little difficult to release music 
and keep our plans on target for the dates 
we’d set. So Morgan put a lot of demos out... 
certainly, ‘7 Summers’ moved over to TikTok 
and took on a life of its own.”

Indeed, it was on TikTok that the song 
really exploded, with videos featuring 
the first verse and chorus of the “7 Sum-
mers” snippet raking up millions of views. 
Though Wallen initially released the demo 
(in a since-deleted video) with the hesitant 
message, “I’m somewhat on the fence about 
putting this one on my next record. Y’all let 
me know what you think,” by the time the 
summer was in full blush, it was clear that 
fan demand for the song meant it had to see 
proper release. “Social media played a huge 
part in me releasing this song, especially 
this early,” he announced in a press release 
accompanying the new studio version of “7 
Summers.”

“I think that’s how all strategies should 
be, you know — focused on what they’re 
sensing from the fans,” England says. “We’ve 
laughed a little bit lately in realizing how 
reactive those posts, and that insight into 
demos or songs he’s working on, can be. 
We realize what it could lead to. So now if 
we’re smart, we’ll huddle up and have more 
strategy around that.”

Wallen’s growing stardom and the un-
planned virality of “7 Summers” aside, the 
other factor aiding the song’s first-week 
boom: country’s long-overdue catching 
up to the streaming age in general. Bill-
board noted record streaming weeks for the 
genre in April, as reported by Nielsen Mu-
sic/MRC Data, and total audio on-demand 
U.S. country streams per year have risen 
from 34.5 billion at this point in 2019 to 42 
billion so far in 2020, a gain of 22%.

“We’ve always known there is a stream-
ing market for country, and that it would 
take a bit longer for the fans to adopt change 
in music consumption formats,” Liepis 
explains. “The same thing happened in the 
iTunes era, as soon as consumers across all 
genres learned how to download, the con-
venience of it all, and got comfortable with 
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it, we became the No. 1 retailer for most 
records rather quickly. The same is happen-
ing now for streaming and the subscription 
model.”

England wonders if the level of success 
for “7 Summers” might point to even big-
ger things ahead for country’s impact. “It’s 
starting to feel like country music could 
be pop culture,” he says. “I don’t mean pop 
music — I just mean that it could be as big 
as pop culture, that we saw rap and hip-hop 
really break out four-to-five years ago... I 
think the song is supernatural, no doubt. But 
I think it’s also showing that country artists 
in this year, and certainly the coming years, 
might have a bit of a similar-sized audience 
to artists from other genres.” (The top tier of 
this week’s Hot 100 — where “7 Summers” 
is joined by Gabby Barrett’s “I Hope” at No. 
10, marking a rare occasion of two country 
hits sharing space in the Hot 100’s top 10 — 
provides solid support for this claim.) 

For now, Wallen isn’t rushing to capital-
ize on the success of “7 Summers,” instead 
taking his time with producer Joey Moi to 
work on finishing his sophomore follow-up 
to If I Knew Me. For England and the rest 
of Wallen’s Big Loud team, the focus is now 
on making sure that whenever the album is 
completed, it gets the proper rollout befit-
ting of an artist with such booming multi-
platform appeal.

“For the consumption he’s doing, and 
incredible music he’s making, I certainly 
think this rollout needs to look like Garth 
Brooks in Target and Wal-Mart, and Drake 
on the streaming apps,” England says. “And 
it seems kinda funny to say that. But I think 
that country music has that unique ability to 
do both.” 

New York 
Is Relaxing 
Mandatory 
Quarantine Rules 
for VMAs Talent, 
But There Are 
Protocols in Place
 BY PAUL GREIN

A travel advisory signed by New 
York Gov. Andrew Cuomo on 
June 24 orders travelers from 
more than 30 other states or 

territories with high rates of COVID-19 
to quarantine for 14 days when they arrive 
in New York.

But exceptions are made for certain 
sports and entertainment figures who travel 
to the state. Artists traveling to New York 
City for the MTV Video Music Awards on 
Sunday (Aug. 30) will not have to spend two 
weeks in quarantine.

According to a CBS News report, based 
on an email exchange with New York State 
Department of Health (DOH) officials, the 
VMAs applied to allow individuals coming 
from so-called restricted states to partici-
pate in the production of the show without 
meeting the two-week quarantine require-
ment. This is in line with how professional 
sports operates, a department spokesperson 
said. Billboard reached out to the DOH and 
Gov. Cuomo’s office for additional comment, 
but had not heard back at presstime.

While the two- week quarantine rule is 
waived, other requirements and limitations 
remain in place.

“Similar to professional athletes, the VMA 
cast and crew are required to adhere to 
strict procedures which include quarantin-
ing when not working, wearing masks and 
appropriate social distancing, and rigorous 
testing during their stay,” the spokesperson 
said.

Participants must wear masks, with an 

exception for performers when cameras 
are rolling. Performers must also complete 
daily health checks and maintain six feet of 
social distance, unless work requires closer 
contact. The Mayor’s Office of Media and 
Entertainment and Citywide Event Coordi-
nation Management will conduct compli-
ance checks during the production, along 
with the NYPD Movie and TV unit.

The DOH spokesperson said that it has 
granted other exceptions on a case-by-case 
basis, citing as examples individuals who 
have traveled to New York for medical pro-
cedures or funerals.

New York joined with New Jersey and 
Connecticut in jointly issuing a travel 
advisory for anyone returning from travel 
to states that have a significant degree of 
community-wide spread of COVID-19. 
Thirty-one states and territories meet the 
criteria for required quarantine, including 
California, Florida, Georgia, Illinois, Ten-
nessee and Texas.

An MTV company spokesperson said: 
“The health and safety of everyone involved 
is of the utmost importance. We’ve put 
rigorous protocols in place including testing 
and screening, and we’re working in close 
coordination with state and local officials to 
ensure all guidelines are being followed. All 
performers and crew are subject to quar-
antine and testing protocols and remain 
quarantined when not rehearsing/perform-
ing/working.” 

Triller Aims to 
Drastically Boost 
Indian Audience 
With New 
JioSaavn Deal
 BY CHRIS EGGERTSEN

T
riller and leading Indian music 
streaming service JioSaavn have 
struck a new partnership designed 
to expand the video-sharing app’s 

reach in the country.
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Under the agreement, which was an-
nounced Monday, all music videos offered 
inside JioSaavn will be Triller music videos, 
further expanding the app’s visibility in 
the country. Additionally, JioSaavn’s main 
screen will prominently display a button 
inviting users to make their own Triller 
videos.

The new partnership comes on the 
heels of India’s ban of Triller competitor 
TikTok in late June over national security 
concerns. Following the ban, Triller surged 
to No. 1 on Apple’s App Store in the country.

“We couldn’t be more pleased to have 
partnered with not only the biggest com-
pany in India but one of the biggest and 
most important companies in the world,” 
said Bobby Sarnevesht, executive chair-
man of Triller and co-owner of Triller’s 
parent company Proxima Media. “Becoming 
the backbone music video streamer of Jio-
Saavn as well as such a prominent position 
within its app, is an unparalleled honor. We 
will make sure to provide its 300M users 
with unparalleled and best of class service.”

Added JioSaavn co-founder and CEO Ri-
shi Malhotra, “We have built a user-centric 
and data driven platform with a focus on 
consumer experience and groundbreak-
ing original content. As we grow, we are 
committed to advancing our world class 
product; always at the intersection of music 
and entertainment. Connecting creators to 
millions of fans is at the core of everything 
we do. Our cross-platform collaboration 
with TRILLER enables artists to create and 
express our culture in the most innovate 
ways. We are confident that this partnership 
will exponentially grow both companies.”

The press release announcing the deal es-
timates JioSaavn’s user base at 300 million, 
which, if accurate, would be a considerable 
jump from the 100 million to 200 million 
users Malhotra estimated in an interview 
with Billboard in March. This year alone, 
the streamer has received investments from 
Facebook and Google totaling over $10 bil-
lion.

Triller claims 65 million monthly active us-
ers and 250 million downloads worldwide. 

Kanye West Sued 
by E-Commerce 
Company for 
Allegedly Stealing 
Tech
BY CLAUDIA ROSENBAUM

K
anye West is being sued by a 
Black-owned video and e-com-
merce company called MyChan-
nel Inc (MYC) that claims the 

artist breached their mutual non-disclosure 
agreement and took “their proprietary and 
confidential technology and information to 
fuel the e-commerce engine” of his Yeezy 
brand. The federal lawsuit that was filed in 
California Central District on Tuesday (Aug. 
25) alleges West and his Yeezy brand made 
“lavish promises to MYC of millions of dol-
lars in economic reward” in the formation of 
a partnership, but didn’t follow through.

MYC says they relied on those promises 
and devoted “tens of thousands of hours” to 
Yeezy. Yet instead of a lucrative partnership, 
they say West cut off contact and took their 
proprietary and confidential technology 
and used it for his own Yeezy e-commerce 
engine.

In its 32-page complaint, the company 
claims that it “invented a new way of using 
novel technology and artificial intelligence 
to seamlessly marry e-commerce to video 
content.” West became interested in their 
project in spring 2018 and convinced MYC 
company founders CEO Julian Duggan and 
COO Gibran Gadsden to devote their full 
attention to him and his brand, the lawsuit 
claims, including moving their headquarters 
from Pennsylvania to Yeezy’s headquar-
ters, first in Calabasas, California, and then 
Chicago, and working full time on the West 
project to their own cost of $7 million. Over 
a six-month span of time, West, they say, en-
couraged them “to devote millions of dollars 
in time and to the venture, to develop, build-
out, operate and manage the Yeezy e-com-
merce business.” That included hundreds of 

thousands of dollars relocating executives 
on “personal living and travel expenses from 
living both in California and then Chicago at 
Mr. West’s demand.”

West also allegedly promised them he 
would make a $10 million dollar strategic 
investment in MYC and allegedly agreed to 
a non-disclosure agreement with MYC to 
protect their trade secrets. Yet, in the end, 
MYC says West exploited their proprietary 
information and then used a copycat video 
e-commerce technology to drive merchan-
dise sales on his Sunday Service platform.

“He later inexplicably reneged on his 
promises seemingly on a whim and walked 
away from the successful partnership while 
misappropriating MYC’s proprietary and 
trade secrets, netting Kanye hundreds of 
millions of dollars off the back of MYC,” ac-
cording to the complaint.

MYC attorney Ben Meiselas posted this 
statement on social media: “Attorney Mi-
chael Popok and I just filed a federal lawsuit 
against Kanye West for misappropriating 
proprietary information and not paying his 
business partners. We will hold Mr. West 
accountable, as well as those who aided and 
abetted his conduct, and bring justice to our 
client.”

The plaintiffs are seeking compensatory 
damages in an amount to be determined at 
trial.

West’s rep did not respond to a request 
for comment a time of publishing. 
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Label Spotlight: 
25 Years In, Om 
Records Is Still 
Aiming For That 
Goosebumps 
Feeling
 BY KATIE BAIN

C
elebrating their 25th anniversary 
this year, Om Records’ first office 
was on San Francisco’s legendary 
Haight Street. First hosting the 

musical counterculture of the late ‘60s via 
local bands like the Grateful Dead and Jef-
ferson Airplane, three decades later Haight 
witnessed another sonic revolution in the 
form of electronic music upon Om’s arrival 
in 1995.

In this era, the genre existed largely in 
underground scene hubs like San Francisco, 
where local producers were getting weird 
with their fusions of house, acid house, 
downtempo and hip-hop and other bur-
geoning experimental sounds.

A quarter-century later, Om is still home 
to everything weird and wonderful, with 
artists including Kaskade, Groove Armada, 
Dirty Vegas and more delivering electronic 
sounds across the genre spectrum. Last 
month, the label released Om Records - 25 
Years, a 25 track anniversary compilation 
album featuring new and unreleased music 
from current and former label artists includ-
ing Kaskade, Mark Farina, Colette, Groove 
Armada, Marques Wyatt and more.

Here, label partner Gunnar Hissam re-
flects on a quarter century of Om, and how, 
after all this time, the baseline for quality 
is still whether or not the music gives you 
goosebumps.

Who founded Om? When? And what 
inspired them to do so?

Om was founded by Chris Smith and 
Steve Gray in 1995 on San Francisco’s 
Haight Street above Tweekin’ Records, now 
Vinyl Dreams, as a response to the vibrant 

underground scene happening at that time. 
Club culture in San Francisco had all types 
of music mixing together from house and 
hip-hop to the electronic and experimental. 
Om’s mission was to find, release and pro-
mote music that was refined, innovative and 
always pushing boundaries.

What are all the ways the label comes 
to life for fans? 

When we started out it was very much 
about compilations and DJ mixes. The first 
seven or so releases on Om were all com-
pilations with DJ Mark Farina’s Mushroom 
Jazz (OM-005) being one of the first ever 
DJ mixed albums to come out on CD. This 
was back in 1997, when DJ mixtapes were 
predominantly found on cassettes.

We also incorporated multimedia tech-
nology into the releases with enhanced CDs 
and bonus CD Roms that featured remixing 
software alongside interviews with like-
minded artists and DJs like Gilles Peterson 
and James Lavelle. As the years progressed, 
Om started signing artists and releasing 12” 
singles, remixes, full length albums and do-
ing more event-based compilations like Om 
Lounge, Deep Concentration and Sounds of 
Om. Most of these started as parties in SF 
and later morphed into tours, events and 
album series.

Our merchandise and artwork have 
featured amazing designers including Sam 
Flores, Twist (Barry McGee), Doze Green, 
Damon D23 Soule, David Flores, Dave 
Kinsey, Capacitor, Push Visual and so many 
more. We are now over 700 releases in so 
there’s a ton of music out there. Some of 
it is highly collectible on vinyl. That’s one 
special thing about the 25 Years album. 
It’s a quadruple heavyweight 180-gram LP 
and the second half of the album is all out 
of print on wax. Now days, we’re focusing 
on developing artists and releasing new 
original music. The mixed compilations 
have slowed down a bit to give way for more 
artist development but the 25 Years album 
really gets back to our roots.

Where are you based? Does your loca-
tion affect the musical output?

We are still based in San Francisco. Our 
office is on Bryant Street right across from 
KQED in the old Best Foods Mayonnaise 
Factory. The whole building has been 

converted into artist studios, so it’s a special 
place in the ever-changing landscape of SF.

Are you an indie or a subsidiary of a 
larger label?

We are a true independent record label.
How many employees does Om have?
There are three of us. The magic number.
Do you have regular office hours, or do 

you keep an unorthodox schedule?
We’re available most days, but I say that 

in the middle of a pandemic when I’m trad-
ing work hours with my wife as we take care 
of our four-year-old son. It’s always been 
an all-hands-on-deck operation, so we chip 
in whenever we can as long as it’s possible. 
There’s really no turning off the work unless 
we turn our phones off and put them in a 
drawer and don’t look at the internet or TV. 
Those days are few and far between, but 
they’re nice when they happen. Lots of vinyl 
gets listened to on those days. Otherwise, 
we’re always accessible.

How has everyone at the label stayed in 
touch during quarantine and how has the 
pandemic affected your release schedule, 
if at all?

We’re checking in via text, email and calls 
most days. The pandemic freaked us out, 
but after we sat with it for a bit, we realized 
what we were working on would hopefully 
bring people joy in a really challenging time, 
so we moved forward with our plan to re-
lease the 25th Anniversary album and follow 
it up with album releases and singles all the 
way through November.

Everyone is stuck at home listening to 
music and watching movies and shows and I 
know, for myself at least, that without music 
during this crazy time, I’d be miserable. 
Unfortunately, the 25th anniversary parties 
will have to wait until next year hopefully, 
and they’ll be extra special to get everyone 
back together.

Who are the must-know acts on your 
current roster?

All of them! [Laughs.] We’ve got fantastic 
new music coming this year from Body Lan-
guage, Rocket Empire, Shiny Objects and 
Reptile Room. Fans of Om know that we’re 
an eclectic bunch and can switch between 
hip hop to house to downtempo so you have 
to stay on your toes to keep up with us. Keep 
an eye out for new stuff from King Kooba 
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and The Jazzual Suspects too.
Is there a common sound or ideology 

that ties releases together?
I’d have to say the feeling of goosebumps 

ties everything together. That’s what we’re 
shooting for. We want the listener to say 
“what song is that?” or “who is that?” Those 
questions only come about when the magic 
happens and those goosebumps appear 
when the music starts.

What are a few essential tracks that 
define what Om is all about?

I included some of these on the second 
half of the 25 Years album. Those 13 songs 
really tap into the history of what we’ve 
done. Songs like “Acid Raindrops” by People 
Under The Stairs, “It’s You, It’s Me” by Kas-
kade and “Dream Machine” by Mark Farina 
& Sean Hayes really capture eras to me.

But on the flip side there’s junglist 
hip-hop from Ming & FS that helped pave 
the way for new breakbeat/dubstep art-
ists today. There are so many songs in the 
catalog it’s really tough to pick. They’re all 
special in their own way. Body Language’s 
“Social Studies” (Plastic Plates Remix) or 
TWINKIDS’ fabulous “Overdressed” rep-
resent some of the new wave of artists still 
keeping the vibe going.

What’s one piece of advice for aspiring 
producers who would like to get on your 
radar?

Be unique and reach out. We are con-
stantly listening to new music from demos 
that get sent in. That’s how we found Rep-
tile Room. 

Artist Services 
Startup Stem 
Raises $10M  
From Coach K, 
Baron Davis & 
More to Help 
Artists Get Paid
BY TATIANA CIRISANO

A
rtist services platform Stem has 
secured $10 million in fresh 
funding, at a time when the com-
pany’s mission of accelerating 

musicians’ access to capital matters more 
than ever.

The funding round includes new inves-
tors Quality Control co-founder/COO Kevin 
“Coach K” Lee; various individual manag-
ers under Red Light Management; and two-
time NBA All-Star Baron Davis; along with 
previous backer Mark Gillespie, the man-
ager to Calvin Harris. The announcement 
comes as Stem reaches a new milestone: As 
of this month, it has paid out $100 million in 
royalties to artists since its founding in 2015.

“Stem was created to provide indepen-
dent artists with the ability to manage and 
grow their careers and teams autonomous-
ly,” Stem CEO Milana Rabkin Lewis said. 
“With this new round of financing, we are 
focused on accelerating the portfolio of 
products offered to our artists. We’ve as-
sembled the top players in music who have 
built careers of the world’s top artists to 
amplify our efforts.”

Added Lee: “The company is a leader in 
innovative products and will advance the 
way the entire music community handles 
its financial and administrative business. 
The automation around the split process 
is seamless which we see as vital for the 
growth of all artists and the economy of 
their output.”

The new funding brings the company’s 
total raised since 2015 to $22 million. Previ-

ous investors have included songwriter-pro-
ducer Savan Kotecha and entertainment 
lawyer Dina LaPolt.

Rabkin Lewis, a former digital media 
agent at United Talent Agency and Bill-
board Women In Music honoree, co-found-
ed the company to empower artists to man-
age, distribute and finance their businesses 
outside of the typical major-label system. 
The company provides advances in the form 
of a revolving credit line, with the ultimate 
draw limit and fee based on the artists’ net 
share of income. Unlike typical industry ad-
vances, Stem allows artists to decide which 
percentage of earnings they contribute to 
paying off the advance each month, rather 
than sending all their earnings for recoup-
ment. Earlier this year, Stem launched a 
financing product, Scale, which will enable 
Stem to deploy over $100m in advances to 
both its independent artist and record label 
clients.

The growing list of artists who have 
used the platform includes Zac Brown 
Band, Foster the People, Jeezy, Desii-
gner, Toro y Moi, and Frank Ocean, who 
used it to distribute 2016’s Blonde, along 
with independent labels like Big Loud 
Records. 

Universal Music 
Group Launches 
Youth Task Force 
in Honor of Civil 
Rights Pioneer 
John Lewis
BY GAIL MITCHELL

U
niversal Music Group (UMG) 
has established the Youth Task 
Force for Meaningful Change 
(YTFMC), paying homage to 

recently deceased civil rights pioneer and 
U.S. Rep. John Lewis. The new initiative is 
an offshoot of the music company’s social 
justice and equality-focused Task Force for 
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Meaningful Change (TFMC) that launched 
globally June 4 and is co-chaired by UMG 
executive vp, general counsel and Def Jam 
interim chairman and CEO Jeff Harles-
ton and Motown Records president and 
Capitol Music Group executive vp Ethiopia 
Habtemariam.

As outlined in a staff memo obtained 
by Billboard, the 24-member YTFMC 
is comprised of “dedicated, entry-level 
employees” ranging from UMG’s °1824 — a 
division of student employees from various 
college campuses, working in creative and 
marketing roles — to employees represent-
ing the company’s labels and brands across 
territories including the U.K. and Africa. In 
tandem with its global parent, YTFMC will 
share its insights on addressing equality, 
diversity, inclusion and social justice issues 
across the company, the music community 
and society at large.

“John Lewis monitored the original youth 
task force,” Habtemariam tells Billboard, 
referencing Lewis’ chairmanship of the 
Student Nonviolent Coordinating Commit-
tee (SNCC) in the early ’60s. “And everyone 
knows who’s really on the front lines of 
leading the charge and making change, not 
only in this country but around the world. 
We want to make sure the young voices 
across UMG have the opportunity to share 
their feelings and give us their perspective, 
insights and guidance.”

YFTMC is chaired by °1824 member 
Chelsea Hannah, who conceived the idea 
of a youth-targeted initiative and presented 
it to TFMC’s Harleston and Habtemariam. 
YFTMC’s executive advisory team includes 
Capitol Music Group executive vp Brian 
Nolan, Verve vp marketing Chonita Floyd 
and Island Records senior director of A&R 
Jermi Thomas.

UMG is also paying tribute to Lewis’ 
lifelong fight for economic justice, crimi-
nal justice reform and fair housing with a 
second initiative. TFMC announced concur-
rently that it’s contributing to the follow-
ing organizations: Give Directly (national); 
Modest Needs (national); City Bar Justice 
Center (New York); Housing Crisis Cen-
ter (Dallas); Legal Aid Foundation of Los 
Angeles; Project Home (Philadelphia); Safe 
Haven Family Shelter (Nashville); SEARCH 

Homeless Houston; Star C Eviction Relief 
(Atlanta) and United Community Housing 
Coalition (Detroit). This is in addition to 
supporting Black Lives Matter, Black Mental 
Health Alliance, Colin Kaepernick Founda-
tion, When We All Vote and other organiza-
tions announced when TFMC was initially 
established.

Aid/charitable and global are two of the 
six areas of focus TFMC announced in June, 
which also include internal/institutional 
change, legislative/public policy, entrepre-
neurial partnerships and programming/
curation. Habtemariam notes “there will be 
more to share in the next month” on those 
fronts.

UMG Youth Task Force for Meaningful 
Change members:

Chelsea Hannah (°1824) – Chair 
Niya Fleming (Def Jam) 
Jessamine Clavero (Motown) 
Allison McAdoo (°1824) 
Brandon Weston (°1824) 
David Grannum (°1824) 
Dejanay Caldwell (°1824) 
Jalen Boxley (UMG) 
James June (CMG) 
Jordan Martin (Motown) 
Jorden Durkee (°1824) 
Kadijat Salawudeen (°1824) 
Kaylen Simmons (Interscope) 
Kgomotso Mokobi (UMG South Africa) 
Mikobi N’Dala (°1824) 
Monique Teclemariam (Interscope) 
Mohammed Kamara (UMe) 
Sammi Ryan (°1824) 
Simran Ghooi (UMG) 
Stephanie Adamu (UMG Nigeria) 
Tia Lewis (CMG U.K.) 
Tristan Magloire (Republic) 
Walter Bloxton (°1824) 
Yemi Faleti (°1824) 

The Players 
Behind Drake & 
Lil Durk’s ‘Laugh 
Now Cry Later’: 
See the Full 
Credits
BY CHRIS EGGERTSEN

D
rake’s “Laugh Now Cry Later” 
feat. Lil Durk soared to No. 2 on 
the Billboard Hot 100 this week 
and No. 1 on Streaming Songs, 

racking up a cool 69.8 million streams in its 
debut. The track ranks as Drake’s 41st Hot 
100 top 10 — further solidifying his re-
cord on the chart — and Lil Durk’s first.

“Laugh Now Cry Later” addition-
ally landed at No. 4 on the Digital Song 
Sales chart (21,000 sold) and No. 47 on Ra-
dio Songs (17.1 million impressions).

Explore the team of musicians, producers, 
engineers and more behind the track with 
recording credits provided by Jaxsta below.

Artists: 
Main Artist - Drake 
Featured Artist - Lil Durk

Songwriters: 
Composer Lyricist - Aubrey Drake Graham 
Composer Lyricist - Durk Banks 
Composer Lyricist - Daveon Jackson 
Composer Lyricist - Rogét Chahayed 
Composer Lyricist - Ronald LaTour 
Composer Lyricist - Ryan Martinez

Producers: 
Producer - Cardo Got Wings 
Producer - G. Ry 
Producer - Rogét Chahayed 
Producer - Yung Exclusive

Engineers: 
Mixer - Chris Athens 
Mixer - Noah Shebib 
Recording Engineer - Noel Cadastre

Labels: 
Distributor - Universal Music Group 
Label - OVO

Explore the full “Laugh Now Cry Later” 
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credits on Jaxsta here. 

Bella Thorne Is 
the First Person to 
Earn $1 Million on 
Her First Day on 
OnlyFans
 BY HERAN MAMO

B
ella Thorne hit the OnlyFans 
jackpot only after 24 hours of 
joining the platform. She set 
the record by becoming the 

first member to earn $1 million in just one 
day, Billboard can confirm.

And as of Tuesday (Aug. 25), she’s earned 
a total of $2 million in less than one week.

Thorne joins Cardi B, Swae Lee and 
more artists who can be found on the paid 
subscription social media platform, which 
has grown popular for its exclusive X-rated 
content that’s unsuitable for Instagram or 
Twitter. But the 22-year-old star has her 
eyes set on a bigger prize: a movie.

Thorne told the Los Angeles Times yes-
terday that she plans to spend her earnings 
from her account, which she’s charging 
$20 a month as a subscription fee, for her 
production company and charity. But she’s 
using OnlyFans as research for her next 
indie feature film with Sean Baker, who 
directed The Florida Project and Tangerine.

“It’s a feature we are researching as I’m 
living it currently,” Thorne explained dur-
ing the interview. “What are the ins and 
outs? What does a platform like this do to 
its users? What’s the connective material 
between your life and your life inside the 
world of OnlyFans? ... How can it change 
your life for the worse and the better? How 
far are you willing to go, and how far do 
you WANT to go? You can be me, or this 
talented girl from Montana, and OnlyFans 
could change your life — if you want it to, of 
course.”

Thorne wants to star in the film, which 
the LA Times noted was “very early in its 

development” and would be written and di-
rected by Baker. But while she conducts her 
research, the “Bi—- I’m Bella Thorne” singer 
has posted numerous bikini pics and offered 
classes on writing in Final Draft, baking and 
songwriting. Ultimately, she wants to create 
a space where she “can really just be more 
personal with my fans” and send them “good 
night and good morning personal messages” 
as voice memos.

The former Disney Channel star is no 
stranger to adult content or even films 
involving the matter. Last October, she re-
ceived the Vision Award at the 2019 
Pornhub Awards for her directorial debut 
project Him & Her, which follows a couple’s 
sexual encounter after a young man finds 
a surprising text from his girlfriend’s 
phone. Him & Her was featured as the third 
installment of the adult entertainment com-
pany’s Visionaries Director’s Series. 

Dirty Hit Launches 
In Australia
BY LARS BRANDLE

D
irty Hit, home to The 
1975 and Wolf Alice, expands 
its global footprint with a new 
affiliate in Australia.

Leading the Sydney office is Rachel 
Jones-Williams, who oversees label activi-
ties for the region as General Manager, Asia 
Pacific.

Jones-Williams joins the independent 
music company from Sony Music Entertain-
ment, where she most recently served as 
senior manager, national promotions & com-
munications at Sony Music. Prior to that, 
she worked as national promotions manager 
at Caroline Australia, Universal Music’s 
label services business.

Launching a new record label in a 
pandemic isn’t without its challenges. “It’s 
definitely a strange time,” Jones-Williams 
tells Billboard. “In a normal world we would 
be seeing a debut tour from Beabadoobee 
and The 1975 would have been returning 
around this time for an arena tour. Like the 
rest of the industry we’re doing our best to 

adapt to the times and find creative ways to 
ensure we can still keep building a connec-
tion with Australian audiences without our 
artists being in market.”

Ingrooves Music Group is the digital dis-
tribution partner with Dirty Hit Australia, 
through an exclusive global deal announced 
in late 2019.

Jones-Williams has hit the grounding 
running. “We’re using this time to strategi-
cally plan for the future,” she explains. “As 
well as working towards a domestic roster, 
we’re focused on continuing the develop-
ment and building a local story around some 
of the recent signings out of the U.K. and 
U.S.”

It’s early days, but “it feels like we’re off to 
a good start” by introducing Dirty Hit’s art-
ists to Australian radio. BRIT Awards “rising 
star” nominee Beabadoobee is currently one 
of the most-played artists on the national 
youth network triple j, while No Rome and a 
pair of Oscar Lang singles have been added.

Following the launch of Dirty Hit USA, 
setting up Down Under “feels like the 
natural next step in the global expansion of 
the label,” notes Dirty Hit founder Jamie 
Oborne in a statement.

“Our ethos as a label has always been to 
maintain and develop a roster of diverse and 
culturally important artists and an exciting 
and forward-thinking team with a distinc-
tive identify, across a global sphere,” he 
continues.

Established in London back in 2010, Dirty 
Hit’s roster also includes Pale Waves, Ben 
Leftwich and The Japanese House, all of 
whom will release new recordings in the 
year ahead. 
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Drake Extends 
Streaming Songs 
Record With 
‘Laugh Now Cry 
Later’
BY KEVIN RUTHERFORD

D
rake extends his record for the 
most No. 1s in the history of Bill-
board’s Streaming Songs chart 
with “Laugh Now Cry Later” 

featuring Lil Durk, which debuts atop the 
survey dated Aug. 29.

In the tracking week ending Aug. 20, 
“Laugh Now Cry Later” earned 69.8 million 
U.S. streams, according to Nielsen Music/
MRC Data.

The song is Drake’s ninth No. 1 on Stream-
ing Songs, which began in 2013. He now has 
more than double his next-closest competi-
tion; Justin Bieber, Taylor Swift and Tra-
vis Scott boast four leaders each.

Most No. 1s, Streaming Songs 
9, Drake 
4, Justin Bieber 
4, Taylor Swift 
4, Travis Scott 
3, Beyonce 
3, Cardi B 
3, Juice WRLD 
3, Lil Baby 
3, Miley Cyrus

It also extends Drake’s record of the 
most top 10s on the chart, with 47. Post 
Malone and The Weeknd are the next clos-
est with 19 apiece.

“Laugh Now Cry Later” is Drake’s second 
Streaming Songs ruler in 2020, following 
three-week No. 1 “Toosie Slide,” which 
crowned the list from April to May earlier 
this year.

Meanwhile, it’s Lil Durk’s first Streaming 
Songs leader; his previous best was “3 Head-
ed Goat,” which features Lil Baby and Polo 
G, which debuted and peaked at No. 14 in 
May.

Concurrently, “Laugh Now Cry Lat-

er” bows at No. 2 on the multi-metric Bill-
board Hot 100, Drake’s record-extending 
41st top 10. 

Joe Biden 
Presidential 
Campaign 
‘Flooding the 
Zone’ with 
Celebrity Backers
 BY ASSOCIATED PRESS

P
oised over the piano, Carole King 
was set to play “I Feel the Earth 
Move” during a recent virtual 
fundraiser for Joe Biden when 

the Democratic presidential nominee him-
self beat her to it.

“On my playlist, Carole!” Biden pro-
claimed, holding up his phone and letting a 
few seconds of the song blast.

“Oh, well, I’ll just sit back and let you play 
your playlist,” King said with a laugh.

The four-time Grammy winner isn’t the 
only Biden playlist mainstay helping his 
campaign against President Donald Trump. 
Jimmy Buffett noted that “Come Monday” 
was among the hits stored on Biden’s phone 
before singing it at another recent fund-
raiser. And James Taylor told another group 
that he learned to play “America the Beauti-
ful” for President Barack Obama’s 2013 
inauguration, when Biden was sworn in for 
four more years as vice president.

With in-person campaigning largely 
suspended because of the coronavirus, a 
parade of movie and TV stars, pop icons 
and sports standouts are proving crucial 
in helping Biden raise money and energize 
supporters as campaign surrogates. Events 
this week with celebrities and advocates 
including actress Alyssa Milano are serving 
as counter-programming to the Republican 
National Convention.

“We’re just flooding the zone as much as 
possible,” said Michelle Kwan, Biden’s sur-

rogate director and an Olympic silver and 
bronze medalist figure skater who held a 
similar post for Hillary Clinton in 2016. “Our 
artists and actors who are surrogates, they 
tend to be at home so their availability and 
their schedule has opened up (and) they’re 
willing to do more things.”

Biden’s campaign now has a team of 15 
staffers dedicated to organizing surrogate 
activities.

Republicans point to the events as 
evidence that Biden and his running mate, 
California Sen. Kamala Harris, are closer 
to Hollywood than the heartland. Speaking 
at the RNC this week, party chairwoman 
Ronna McDaniel noted that actress Eva 
Longoria, known for her role on “Desperate 
Housewives,” moderated one night of last 
week’s Democratic convention.

“Well, I’m actually a real housewife and 
a mom from Michigan with two wonder-
ful kids in public school who happens to be 
only the second woman in 164 years to run 
the Republican Party,” McDaniel said.

Still, Biden has gone beyond celebri-
ties in search of campaign surrogates. He’s 
enlisted the help of nearly all of the 20-plus 
Democrats he beat during the primary. And 
Obama has taken a more aggressive role in 
supporting his former vice president.

The campaign often pairs celebrities 
with lesser-known officials from all levels of 
government to make personalized pitches to 
voters, especially when Biden himself isn’t 
able to attend an event.

Milano has appeared with former Labor 
Secretary Hilda Solis, and actors like Connie 
Britton held an online event with former 
Obama administration official Valerie Jarrett 
while Don Cheadle hosted a youth activist 
forum.

Other times it is elected officials who are 
far from household names carrying online 
events alone: Former Interior Secretary Ken 
Salazar addressed Hispanics in New Mexico 
and former Secretary of State John Kerry 
brought his New England appeal to Maine 
voters. As many as a half dozen such events 
now come multiple times per week — often 
when Biden himself is only doing a single, 
separate fundraiser or two in the meantime.

The campaign also holds events partner-
ing some of its staffers with celebrities so 
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that discussions on policy reach audiences 
that may not be closely following the presi-
dential race, deliberately blurring the line 
between pop culture and politics even more.

“We’re introducing our campaign to their 
followers who might not always be involved 
with the campaign,” said Adrienne Elrod, 
a Clinton 2016 spokeswoman who is now 
Biden’s director of surrogate strategy and 
operations.

Biden’s team distributes a one-page list of 
virtual event guidelines, with tips including 
making sure wifi is working correctly and 
that no one in the house sucks up band-
width during showtime. Such preparations 
can’t prevent everything. Just as actor Forest 
Whitaker was introducing Biden at a virtual 
event in June, an Amber alert shrieked from 
his phone.

Star appeal doesn’t always translate to 
votes. Clinton’s unsuccessful presidential 
bid was endorsed by everyone from singer 
Lady Gaga to actress Lena Dunham to NBA 
star LeBron James. She failed to win Penn-
sylvania, despite a sprawling Philadelphia 
rally on Election Day eve featuring singers 
Bruce Springsteen and Jon Bon Jovi and the 
Obamas.

University of Wisconsin-Eau Claire 
political science professor Eric T. Kasper 
compared celebrity endorsements to yard 
signs, saying they are unlikely to sway a race 
but are effective at getting people talking. 
Stars generate candidate buzz, help with 
fundraising and can build campaign event 
crowds — even for those online.

“You have this national audience as a 
presidential candidate you’re trying to 
seek favor from,” said Kasper, who has 
researched the intersection of politics and 
popular culture. “It’s much more difficult to 
connect in terms of retail politics, especially 
in a general election, on a nationwide scale.”

Trump used his personal celebrity to 
build hype for his 2016 bid. His reelection 
campaign has been holding its own online 
events with top supporters nearly every 
night for months and says its online events 
average 2.6 million views per broadcast, 
though its headliners are often the presi-
dent’s children. A similar roster is dominat-
ing this week’s convention.

“Enthusiasm for Joe Biden simply does 

not exist,” said Trump reelection campaign 
spokeswoman Courtney Parella, “and no 
celebrity he hides behind will fix that prob-
lem.”

Some stars are supporters of the presi-
dent, including actors Dean Cain and Jon 
Voight, who narrated a pro-Trump con-
vention video. So far, though, they haven’t 
been actively campaigning for him. Instead, 
Trump has used the advantages of incum-
bency to crisscross the country on official 
business that draws throngs of supporters.

The Trump campaign has also seized on 
Biden’s preferred venue for participating 
in online events, a basement studio in his 
Delaware home — accusing the former vice 
president of hiding from voters.

Biden has shrugged off such criticisms 
and, during a recent fundraiser, actor Tom 
Hanks noted that Biden was appearing from 
his “notoriously bad basement,” which the 
actor said didn’t seem so terrible.

“I could talk to you for another four and 
a half hours,” Hanks joked after 40-plus 
minutes. “But I don’t think America needs 
another Zoom call that long.” 

Power Trip 
Frontman Riley 
Gale Has Died
BY LARS BRANDLE

R
iley Gale, lead singer for Dallas, 
Texas thrash metal outfit Power 
Trip, died Monday (Aug. 24). 
According to several published 

reports, he was 34.
Gale founded Power Trip in 2008 when 

he placed an ad on a local message board 
and guitarist Blake Ibanez answered the 
call.

The band forged a reputation as road 
warriors, and they spread the word with the 
release of EPs Armageddon Blues (in 2009) 
and Power Trip (2011).

In 2013, PT signed with Southern 
Lord and released their debut full-length 
album Manifest Decimation, with veteran 
producer and engineer Arthur Rizk. Their 

sophomore studio album album, Nightmare 
Logic, arrived in February 2017 and peaked 
at No. 22 on Billboard’s Hard Rock Albums 
chart.

The following year saw the release of a 
compilation, Opening Fire: 2008–2014, and 
a third studio album was said to be in the 
works.

Gale was “a friend, a brother, a son. Riley 
was both a larger than life rock star and a 
humble and giving friend,” reads a tribute 
posted on the band’s official social accounts. 
“He touched so many lives through his lyr-
ics and through his huge heart. He treated 
everyone he met as a friend and he always 
took care of his friends. We will celebrate 
Riley’s life and never forget the great works 
of music, charity, and love that he left be-
hind.”

The cause of death has not been revealed.
Power Trip’s family and bandmates ask 

that, in lieu of flowers, donations be sent 
to Dallas Hope Charities.

Funeral and visitation arrangements are 
pending. 

Kanye West Is Still 
on the Presidential 
Ballot in These 
States
BY GIL KAUFMAN

M
ore than a month into his long 
shot, third-party cam-
paign for president, Kanye 
West has struggled mightily 

to add his name to the ballot in a majority 
of states. After a July 4 announcement that 
he would be running under the Birthday 
Party banner in an attempt to unseat his 
former MAGA comrade President Donald 
Trump from the White House, the rapper’s 
#2020VISION effort has run into a series of 
roadblocks.

If the current tally stands, West has no 
chance to make a dent in the national vote 
total and may not even have enough ballot 
box clout to serve as a significant spoiler to 
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Trump’s Democratic challenger, former Vice 
President Joe Biden.

So far, according to multiple reports, West 
has failed to make the cut in his home state 
of Illinois, as well as Missouri, his adopted 
home state of Wyoming and Florida, while 
he has successfully made it into the mix 
in Oklahoma, Tennessee, Arkansas, Ver-
mont, Colorado and Utah according to USA 
Today. KARE reported on Tuesday (Aug. 
25) that West also qualified to appear on the 
ballot in Minnesota.

The paper previously reported that West 
had missed the deadline to appear on the 
Wisconsin ballot and that a combination of 
improper paperwork and a failure to gather 
sufficient signatures had doomed efforts 
to get on the roster in West Virginia, New 
Jersey and the key swing state of Ohio.

West faces upcoming deadlines to get on 
the ballot in North Dakota, Delaware, New 
Hampshire, Arizona, Kentucky, Mississippi 
and Rhode Island, according to Ballotpedia.

TMZ reported that West — who has 
spoken about his desire to restore prayer in 
schools and model his administration on the 
fictional Black utopia Wakanda from Black 
Panther — is currently putting a full-court 
press into making it onto the ballot in 
Arizona this week. The campaign has faced 
an uphill battle from jump, as it missed the 
deadline to appear on the ballot in 27 states 
— including North Carolina, Texas, New 
Mexico, Indiana and the District of Colum-
bia — due to the late entry into the race.

West’s attempts to make the ballot in 
a number of states, including Wiscon-
sin, New Jersey and Illinois, have report-
edly faced challenges due to late filing sna-
fus as well as questions about the legitimacy 
of the signatures submitted to officials, with 
Illinois’ State Board of Elections voting 8-0 
that the MC lacked the 2,500 signatures 
necessary to make the cut. There have also 
been multiple reports that GOP operatives 
have been helping the floundering bid in an 
attempt to purposely siphon votes from 
Biden and clear the path for Republican 
Trump to win a second term.

West appeared to confirm the reports 
to Forbes magazine recently when confront-
ed with the math that he can’t get on enough 
ballots to win the necessary 270 electoral 

votes and was asked if he was running just 
to be a spoiler to Biden, saying, “I’m not go-
ing to argue with you. Jesus is King.”

CNN, The New York Times and others 
have reported that GOP political opera-
tives have been coordinating with West to 
get him on the ballot in several states that 
could be key to deciding the presidential 
race.

A spokesperson for the Federal Election 
Commission tells Billboard that the orga-
nization does not track ballot eligibility 
and West’s campaign has not responded to 
requests for information on which ballots he 
has qualified for or missed to date.

According to the campaign’s official 
website, among the planks of West’s 
platform are the aforementioned return of 
prayer to classrooms — school-sponsored 
prayer has been banned by a Supreme Court 
ruling since 1962 — reducing student loan 
debt, criminal justice and police reform, a 
focus on renewable energy and a clean envi-
ronment and support for faith-based groups 
for the arts as a source of innovation.

During last week’s DNC, former First 
Lady Michelle Obama appeared to take a dig 
at West’s run without naming him, point-
edly saying, “This is not the time to with-
hold our votes in protest, or play games with 
candidates who have no chance of winning.”

Spokespeople for West have not returned 
multiple requests for comment on the status 
of his presidential campaign. 

Nashville Police: 
Justin Townes 
Earle Death Likely 
Overdose
BY ASSOCIATED PRESS

N
ashville police said a preliminary 
investigation into the death of 
singer-songwriter Justin 
Townes Earle shows his death 

was a probable drug overdose. Police 
spokesman Don Aaron said officers did a 
welfare check at Earle’s home on Sunday 

where he was found dead. A friend called 
police after no one had heard from the 
38-year-old since Thursday.

Aaron said there were no signs of a strug-
gle or foul play. Autopsy results are pending. 
Earle was a leading performer of American 
roots music known for his introspective and 
haunting style. He was the son of country 
star Steve Earle, although the younger Earle 
was mostly raised by his single mother, 
Carol-Ann.

A conscious throwback to old-time coun-
try and blues music, Earle released such 
albums as Harlem River Blues and The Saint 
of Lost Causes and was named Emerging Act 
of the Year at the 2009 Americana Honors & 
Awards ceremony. He wrote often of loneli-
ness, flight and forgiveness, and he was open 
in interviews about his rough childhood and 
his addictions. 

Treasure Scores 
New Peak on 
Social 50 Chart
BY KEVIN RUTHERFORD

K
-pop boyband Treasure reaches 
a new peak on Billboard’s Social 
50 chart, leaping to No. 3 on the 
list dated Aug. 29.

The Social 50 is powered by data tracked 
by music analytics company Next Big Sound 
and ranks the most popular artists on Face-
book, Twitter, YouTube and Wikipedia. The 
chart’s methodology blends weekly addi-
tions of friends/fans/followers with artist 
page views and engagement. Its latest track-
ing period ended Aug. 20, and BTS is No. 1.

Formed in 2019, Treasure first reached the 
Social 50 earlier this year, debuting at No. 40 
on May 30. Its previous peak had been No. 5, 
achieved on Aug. 15.

Treasure’s rise coincides with the release 
of its debut songs, “Boy” and “Come to Me,” 
on Aug. 7. In the latest tracking week, the 
group uploaded a performance video of 
“Boy” to its YouTube and also performed 
the tune on Inkigayo in South Korea (its first 
music show appearance in the country), 
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among other promotional spots, boosting 
the group’s social media engagement.

Treasure was mentioned 1.3 million 
times on Twitter and also earned 833,000 
reactions its tweets on the site, according to 
Next Big Sound. 

Maren Morris, 
Thomas Rhett, 
Old Dominion 
& More Set to 
Perform at  
ACM Awards
BY PAUL GREIN

T
he Academy of Country Music 
revealed some of the performers 
lined up for its 55th annual ACM 
Awards on Sept. 16. The show will 

air from Nashville for the first time, from 
three iconic locations.

Artists performing at the historic Ry-
man Auditorium include Kelsea Bal-
lerini (“Hole in the Bottle”), Gabby 
Barrett (“I Hope”), Maren Morris ( “To 
Hell & Back”), Old Dominion (hit med-
ley) and Thomas Rhett featuring Jon 
Pardi (“Beer Can’t Fix”). Morris is this 
year’s most nominated female artist; Old 
Dominion, this year’s most nominated 
group; Rhett, this year’s most nominated 
male artist.

Also performing at the Ryman are Riley 
Green and Tenille Townes, ACM’s newly 
crowned new male and female artist of the 
year winners, respectively.

Artists performing at The Bluebird Cafe 
include Jimmie Allen (“Make Me Want 
To”), Luke Combs (“Better Together”), Tim 
McGraw (“I Called Mama”) and Miranda 
Lambert, Natalie Hemby & Luke Dick 
(“Bluebird”). Hemby and Dick co-wrote 
“Bluebird” with Lambert.

Additional artists and presenters, includ-
ing artists performing from the third venue, 
the Grand Ole Opry House, will be an-

nounced in the coming weeks.
Ballerini, Morris and Lambert are nomi-

nated for female artist of the year. Rhett and 
Combs are nominated for male artist of the 
year. Old Dominion is nominated for group 
of the year. Barrett was nominated for new 
female artist of the year, but lost to Townes.

Keith Urban, the ACM’s reigning enter-
tainer of the year, is hosting the three-hour 
show, which will air live on the East Coast, 
and three hours later on the West Coast. 
The ACM promises “a night of heart and 
hits.”

R.A. Clark, Amy Thurlow, Barry Adelman, 
Mark Bracco and Linda Gierahn are execu-
tive producers of the 55th annual ACM 
Awards. Damon Whiteside is executive pro-
ducer for the Academy of Country Music.

CBS, the Academy of Country Mu-
sic and dick clark productions announced the 
initial bookings on Wednesday (Aug. 26). 

Nick Cordero 
Memorial Tribute 
Set to Stream 
on Broadway on 
Demand
BY HERAN MAMO

T
he Broadway community will 
celebrate the life of Nick Cordero, 
who died on July 5 from CO-
VID-19 complications at age 41, in 

an exclusive memorial tribute that fans can 
also partake in.

Broadway On Demand, the new theater-
focused streaming platform, will air the 
ceremony next Sunday, Sept. 6 at 7 p.m. ET. 
Although it’s free to watch, donations will 
be accepted in efforts to benefit the Save 
The Music Foundation.

His former castmates in A Bronx 
Tale, Bullets Over Broadway, The Tox-
ic Avenger, Rock of Ages and Waitress are 
slated to make special performances. The 
tribute event will also feature photos, videos 
and commentary from those he grew up 

with and worked with.
A live concert album from the Tony 

nominee’s one-man show, Live Your Life, 
is set to be released on Thursday, Sept. 17, 
which would have been the actor’s 42nd 
birthday. It was filmed in April 2019 at New 
York’s Feinstein’s/54 Below cabaret. 

Bob Marley 
Crowns Top 
Facebook Live 
Videos Chart 
Thanks to Ziggy 
Marley Tribute Set
BY KEVIN RUTHERFORD

A 
video of Ziggy Marley per-
forming songs by his legendary 
father Bob on the latter’s Face-
book page rules Billboard’s Top 

Facebook Live Videos chart for July 2020.
The chart, the latest of which recaps 

July 2020 activity, is a monthly look at the 
widest-reaching and most-reacted-to videos 
posted by musicians on Facebook Live, as 
tracked by media analytics company Share-
ablee. Rankings are determined by a formula 
that blends reactions, comments, shares and 
first-seven-days views.

Since removed from Bob Marley’s page, 
the hour-long upload, which was posted 
July 19, featured Ziggy Marley performing 
multiple songs, the latest in a series of trib-
utes to Bob in 2020, during which he would 
have turned 75.

The video leads the July 2020 Top 
Facebook Live Videos chart in two of its 
four metrics: reactions (99,000) and first-
seven-days views (9.4 million), according to 
Shareablee.

It’s followed by a July 6 post by Ted 
Nugent, who ruled the June 2020 list. The 
upload honored the late Charlie Daniels, 
who died that day at age 83.

In addition to being one of five musician-
uploaded videos to break 1 million views 
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on Facebook Live in July 2020 (Nugent and 
Marley were joined by clips from Garth 
Brooks, Metallica and Carabao), Nugent’s 
clip was also the most-shared video in July 
2020, with 22,000 shares.

See the full top 10 below.
10. Metallica
Since removed; originally uploaded July 

14 with the caption, “#MetallicaMondays 
are back! Tune in tonight at 5 PM PDT / 8 
PM EDT to watch the free, full performance 
of Metallica: Live at Shoreline - July 22, 
1994.”

9. Metallica
Since removed; originally uploaded July 

7 with the caption, “#MetallicaMondays are 
back! Tune in tonight at 5 PM PDT / 8 PM 
EDT to watch the free, full performance of 
Metallica: Live in Lisbon - June 28, 2007.”

8. Miss Pooja
7. Luke Combs
6. Carabao
5. Metallica
Since removed; originally uploaded July 

21 with the caption, “#MetallicaMondays 
are back with a gig from the Escape from 
the Studio ‘06 tour celebrating 20 Years 
of Master of Puppets! Tune in tonight at 5 
PM PDT / 8 PM EDT to watch the free, full 
performance of Metallica: Live in Berlin - 
June 6, 2006 featuring “Master of Puppets” 
performed in its entirety.”

4. Garth Brooks
Since removed; originally uploaded July 

14 with the caption, “SHOWTIME!!! We 
mustache YOU to enjoy the show #GarthRe-
questLive2 love, g & TY”

3. Damares
2. Ted Nugent
1. Bob Marley
Since removed; originally uploaded 

July 19 with the caption, “Watch as Ziggy 
Marley performs a special #BobMarley75 
tribute set!” 

Joey Moi Tops 
Hot 100 Producers 
Chart Thanks to 
Morgan Wallen’s 
‘7 Summers’
BY XANDER ZELLNER

J
oey Moi leads Billboard’s Hot 100 
Producers chart (dated Aug. 29) for 
the first time, thanks to four produc-
tion credits on the latest Billboard 

Hot 100.
Sparking Moi’s coronation, Morgan 

Wallen’s “7 Summers,” which Moi solely 
produced, launches at No. 6 on the Hot 100 
with 23.5 million U.S. streams and 28,000 
downloads sold in its opening week, accord-
ing to Nielsen Music/MRC Data.

Here’s a look at all of Moi’s production 
credits on this week’s Hot 100.

Rank, Artist Billing, Title (producers in 
addition to Moi) 
No. 6, Morgan Wallen, “7 Summers” 
No. 36, Morgan Wallen, “Chasin’ You” 
No. 62, Morgan Wallen, “More Than My 
Hometown” 
No. 74, HARDY feat. Lauren Alaina & Devin 
Dawson, “One Beer” (Derek Wells)

Moi has a lengthy history on Billboard’s 
charts. He scored his first Hot 100 produc-
tion credit (of 59 to date) in 2003, with 
Nickelback’s “Someday,” which went on to 
peak at No. 7, becoming his first of seven top 
10s. He returned to the region via Nick-
elback’s “Photograph” (No. 2, 2005), “Far 
Away” (No. 8, 2006), “Rockstar” (No. 6, 
2007) and “Gotta Be Somebody” (No. 10, 
2008) and Florida Georgia Line’s “Cruise,” 
featuring Nelly (No. 4, 2013).

As “7 Summers” also debuts at No. 1 on 
Hot Country Songs, Moi earns his 10th No. 
1 as a producer on the chart, and first since 
Wallen’s “Whiskey Glasses” last year.

On the Hot 100 Songwriters chart, Drake 
returns to No. 1 for a sixth total week on top, 
thanks to five writing credits on the Hot 
100. Leading his haul, new single “Laugh 

Now Cry Later,” featuring Lil Durk, soars 
in at No. 2. Drake wrote it with Lil Durk 
(real name: Durk Banks), Cardo on the Beat, 
Roget Chahayed, Daveon Jackson and Ryan 
Martinez.

Since the Hot 100 Songwriters chart’s 
inception in June 2019, only Finneas, Roddy 
Ricch (10 weeks each) and DaBaby (seven) 
have spent more time at No. 1 than Drake.

The weekly Hot 100 Songwriters and 
Hot 100 Producers charts are based on total 
points accrued by a songwriter and produc-
er, respectively, for each attributed song that 
appears on the Hot 100; plus, genre-based 
songwriter and producer charts follow the 
same methodology based on corresponding 
“Hot”-named genre charts. As with Bill-
board’s yearly recaps, multiple writers or 
producers split points for each song equally 
(and the dividing of points will lead to oc-
casional ties on rankings). 

Yasiin Bey, 
Rapsody Headline 
as Black August 
Hip Hop Benefit 
Concert Goes 
Virtual: Exclusive
BY GAIL MITCHELL

A
rtists-activists Yasiin 
Bey and Rapsody are set as 
headliners for the 22nd annual 
Black August Hip Hop Benefit 

Concert. The free virtual concert champion-
ing social justice reform will air on www.
blackaugusthiphop.com via YouTube on 
Aug. 30 beginning at 4 p.m. ET.

Additional Black August performers join-
ing Bey (formerly known as Mos Def ) and 
Rapsody will be Big Krit, M1 of dead prez, 
Audio Push, Oswin Benjamin, Sampa The 
Great and poet Jessica Care Moore. The 
concert is being presented by the Malcolm X 
Grassroots Movement (MXGM) in part-
nership with Movement for Black Lives. 
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Proceeds will benefit social justice politi-
cal prisoners in the U.S. and their freedom 
campaigns.

In a release announcing the event, 
Rapsody says of her participation, “If we 
don’t care, if we don’t use our voice, if we 
don’t support these calls to action, how can 
we progress? So many before us, so many 
political prisoners, sacrificed for us to have 
the opportunities we are afforded today. I 
couldn’t create the art I do without some 
of those sacrifices. It’s now my turn to do 
my part so that those now and after me will 
have even more freedoms and opportuni-
ties.”

Adds Black August co-producer Monifa 
Bandele of concert founder MXGM, “Since 
1998, the Black August Hip Hop Benefit 
Concert has used music to popularize and 
teach about the legacies of Black revolution-
aries like Fred Hampton, Marcus Garvey, 
Assata Shakur and Nehanda Abiodun. Now 
in 2020, during a global pandemic, we are 
facing another racial justice reckoning and 
a wave of uprisings all over America. There 
are still so many reasons for us to celebrate 
Black August, and we will continue the 
legacy by amplifying our history of resis-
tance and creating spaces for Black people 
to come together in community to recharge 
the revolution.”

Staged pre-pandemic at major New York 
City venues such as Playstation Theater and 
B.B. King’s, Black August has welcomed past 
performers such as Erykah Badu, The Roots, 
Dave Chappelle, Common, David Banner 
and Fat Joe, among others. For more infor-
mation, visit Instagram @blackaugusthip-
hop or @mvmnt4blklives. 

Matt Maeson 
Becomes First 
Male Soloist in 15 
Years With Two 
Alternative Airplay 
No. 1s
 BY KEVIN RUTHERFORD

M
att Maeson becomes the first 
solo man to score two career 
No. 1s on Billboard’s Alterna-
tive Airplay chart in a decade 

and a half, as “Hallucinogenics” jumps 4-1 
on the list dated Aug. 29.

Maeson previously ruled the tally with 
“Cringe,” for four weeks last year; “Cringe” 
first led nearly a year to the day of “Halluci-
nogenics” rising to No. 1 (Aug. 24, 2019).

Maeson is the first male soloist to rack 
up a pair of No. 1s on Alternative Airplay 
since Beck 15 years ago. After nabbing his 
first ruler, “Loser,” in February 1994, Beck 
earned his second with “E-Pro” in April 
2005. He’s since scored a third No. 1, “Up All 
Night,” in December 2017.

Just four other solo men have notched 
multiple No. 1s on Alternative Airplay, 
which began in 1988: Elvis Costello, Lou 
Reed, Morrissey and Peter Gabriel boast 
two rulers each, all accrued in the ‘80s and 
‘90s.

Concurrently, “Hallucinogenics” bul-
lets at its No. 3 high on the all-rock-format, 
audience-based Rock Airplay chart with 
5.8 million audience impressions, up 14%, 
according to Nielsen Music/MRC Data. It 
also reaches a new No. 12 best on the Adult 
Alternative Songs airplay survey.

“Hallucinogenics” is the second single 
from Maeson’s 2019 debut LP on Atlantic 
Records, Bank on the Funeral, following 
“Cringe” and “Go Easy,” the latter of which 
hit No. 16 on Alternative Airplay in Febru-
ary. 

Morgan Wallen 
Hits No. 1 
on Country 
Songwriters Chart 
For First Time
BY XANDER ZELLNER

M
organ Wallen rules Billboard’s 
Country Songwriters chart 
(dated Aug. 29) for the first 
time, thanks to four songwrit-

ing credits on the latest Hot Country Songs 
chart.

Wallen’s new single “7 Summers,” which 
he co-wrote with Shane McAnally and Josh 
Osborne, rockets onto Hot Country Songs 
at No. 1, with 23.5 million U.S. streams and 
28,000 downloads sold in its opening week, 
according to Nielsen Music/MRC Data. The 
song concurrently bounds in at No. 6 on 
the all-genre Billboard Hot 100.

Here’s a look at all four of Wallen’s writ-
ing credits on the latest Hot Country Songs 
chart.

Rank, Artist Billing, Title (songwriters in 
addition to Wallen) 
No. 1, Morgan Wallen, “7 Summers” (Shane 
McAnally, Josh Osborne) 
No. 13, Morgan Wallen, “More Than My 
Hometown” (HARDY, Ernest Keith Smith, 
Charlie Handsome) 
No. 42, Morgan Wallen, “Talkin’ Tennessee” 
(Jeff Hyde, Craig Wiseman) 
No. 46, Morgan Wallen, “This Bar” (HARDY, 
Jackson Morgan, Jake Scott, Ernest Keith 
Smith, Charlie Handsome)

As an artist, Wallen has earned 10 career 
entries on Hot Country Songs. “7 Summers” 
is his second No. 1, after “Whiskey Glasses” 
last year. He’s also reached the top 10 with 
“Up Down,” featuring Florida Georgia Line 
(No. 5, 2018), and, this year, “Chasin’ You” 
(No. 2, May) and as featured on Diplo’s 
“Heartless” (No. 10, June).

On the Country Producers chart, Joey 
Moi returns to No. 1 for a 16th total week 
on top, on the strength of six Hot Country 
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Songs credits, led by “7 Summers,” which he 
solely produced.

Here’s a look at all of Moi’s production 
credits on the latest ranking; he’s the sole 
producer on five of them:

Rank, Artist Billing, Title (producers in 
addition to Moi) 
No. 1, Morgan Wallen, “7 Summers” 
No. 13, Morgan Wallen, “More Than My 
Hometown” 
No. 17, HARDY feat. Lauren Alaina & Devin 
Dawson, “One Beer” (Derek Wells) 
No. 28, Chris Lane, “Big, Big Plans” 
No. 42, Morgan Wallen, “Talkin’ Tennessee” 
No. 46, Morgan Wallen, “This Bar”

“7 Summers” earns Moi his 10th Hot 
Country Songs No. 1 as a producer, and first 
since Wallen’s “Whiskey Glasses” in 2019.

The weekly Country Songwriters and 
Country Producers charts are based on total 
points accrued by a songwriter and produc-
er, respectively, for each attributed song that 
appears on the Hot Country Songs chart; As 
with Billboard’s yearly recaps, multiple writ-
ers or producers split points for each song 
equally (and the dividing of points will lead 
to occasional ties on rankings).

Check out this week’s full Country Song-
writers and Country Producers charts, in 
addition to the other full genre rankings, at 
Billboard.com/biz. 

Australia’s Falls 
Festival Will 
‘Raincheck’ Due to 
COVID-19
 BY LARS BRANDLE

T
he 2020/2021 edition of Austra-
lia’s Falls Festival has been shelved 
due to the pandemic.

Falls Festival, one of Australia’s 
biggest annual touring fests, was meant to 
go ahead with multiple dates on either side 
of New Year’s, featuring an all-Australian 
lineup.

Those plans, however, proved too op-
timistic. “Falls Festival will no longer be 

taking place this year,” reads a statement 
from Falls Festival producers Jess Ducrou 
and Paul Piticco. “In May, as the nation 
seemed to be moving into recovery mode, 
we were optimistic about forging ahead and 
supporting our local industry with an all 
Aussie edition of Falls Festival,” the message 
continues. “We were especially excited to 
reunite many live music fans, get industry 
crew back on the job, and contribute to the 
economies of the communities where Falls 
takes place.”

With COVID-19 hotspots lighting up in 
Melbourne and Sydney, and border re-
strictions locked in place, organizers on 
Wednesday conceded “it won’t be possible” 
to hold the popular fest during its regular 
timeframe.

It’s not the end of days for Falls. Consider 
it “a raincheck,” the statement continues.

Falls is one of the hottest tickets on the 
calendar, and, in a typical year, it’s held dur-
ing the summer holiday with legs in Lorne 
(Victoria), Marion Bay (Tasmania), Byron 
Bay (New South Wales) and Fremantle 
(Western Australia).

The event originated in 1993 as a one-day 
concert in Lorne, under the banner Rock 
Above The Falls. In the years since, the likes 
of Iggy Pop, Jack Johnson, Billy Bragg, the 
Black Keys, Blondie and many more have 
graced its stages.

Falls is now part of the Live Nation Aus-
tralia suite of festivals. 

Denver Is Hosting 
a New Outdoor 
Livestream 
Experience: See 
Which DJs Are 
Playing
 BY KATIE BAIN

A
s venues and artists around 
the world attempt to solve 
the issue of how to safely host 
performances, a new initiative in 

Denver is bringing electronic music and art 
to the streets.

Launching this weekend (Aug. 27-29), The 
Acoma Street Project is a six-week limited 
pop-up event featuring live-streamed DJs 
sets, an immersive art-walk and dining.

Blond:ish, Dubfire and Random Rab will 
perform during the first event. Artists will 
play their sets from off-site locations and be 
livestreamed from a 26-foot screen visible 
throughout the event. 

Attendees will also be able to roam a 
5,000 square foot art walk gallery, with 
works for sale by Denver-based artists. Fes-
tival scene star artist Android Jones will also 
perform visual shows. 

With safety as the primary concern, 
particularly in the wake of the headlines 
surrounding a July performance by The 
Chainsmokers that didn›t adhere to social 
distance guidelines, The Acoma Street Proj-
ect will operate, organizers say, «in strict 
accordance» with a health and safety plan.

This plan requires masks and social 
distancing, with attendees to be escorted 
through the art-walk in separate and stag-
gered groups before they return to their pri-
vate area for dinner and music. Contactless 
payment methods and hand sanitizer will be 
available throughout the venue.

Tickets for The Acoma Street Project are 
on sale now. 
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Katy Perry to 
Receive Gracies 
Impact Award 
From the Alliance 
For Women in 
Media Foundation
BY PAUL GREIN

K
aty Perry will receive the Gra-
cies Impact Award from the 
Alliance for Women in Media 
Foundation (AWMF) at the 45th 

annual Gracie Awards program, which will 
air live (albeit virtually) on AWMF’s Face-
book page on Sept. 10.

The Gracies Impact Award is presented 
to an artist who has made a positive impact 
on society through her music. Rachel Plat-
ten received the award in 2017, when she 
was coming off her rousing hit “Fight Song.” 
Perry has recorded her share of inspiration-
al anthems, including “Firework,” “Roar” 
and “Rise.”

The Gracies recognize exemplary pro-
gramming created by, for and about women 
in radio, television and interactive media. 
Honorees are selected in national, local and 
student markets.

CBS News’ Gayle King will accept an 
award for her widely praised interview with 
singer R. Kelly. King was credited for keep-
ing her cool when Kelly became combative.

The producing team of Lifetime’s Surviv-
ing R. Kelly will also be honored.

The Lifetime movie Patsy & Loretta, 
which told of the friendship of country 
headliner Patsy Cline and then-budding 
star Loretta Lynn, wins as made-for-televi-
sion movie.

Other music-oriented winners include 
Michelle Williams, for her portrayal of 
Gwen Verdon in FX’s Fosse/Verdon; Niecy 
Nash, for BET’s 2019 Black Girls Rock!; Tri-
sha Yearwood for Every Girl at Christ-
mas (ABC News radio commercial); Ginger 
Zee for Inside Frozen II (ABC News pod-

cast); Alex Duda, showrunner for The Kelly 
Clarkson Show (NBCUniversal); and Izzie 
Pick Ibarra, showrunner for FOX Broadcast-
ing’s The Masked Singer.

ABC’s Grey’s Anatomy will be honored for 
a March 2019 episode which raised aware-
ness of sexual assault survivors. Debbie 
Allen directed the episode, “Silent All These 
Years,” from a script written by Elisabeth R. 
Finch.

Other honorees this year include Naomi 
Watts, Amy Poehler, Tamron Hall, Angela 
Yee, Danai Gurira and Natasha Lyonne.

“There’s no doubt that this year has been 
indescribable – but one thing that has stayed 
consistent is the level of content that con-
tinues to be generated by and for women,” 
Becky Brooks, executive director, AWMF, 
said in a statement.

Dr. Sanjay Gupta will pay tribute to front-
line journalists who are covering the year’s 
defining stories—COVID-19 and Black Lives 
Matter.

Mickey Guyton is slated to perform 
twice at the event. Guyton, a Black, female 
country singer (still a rarity in country mu-
sic) was nominated for new female vocalist 
of the year at the 2016 Academy of Country 
Music Awards.

The event will be held on Thursday, Sept. 
10 at 7 p.m. ET/PT at @AllWomenInMedia 
on Facebook and Instagram, as well as 
the Alliance for Women in Media’s You-
Tube page.

For more information, visit allwom-
eninmedia.org and follow on Twitter (@
AllWomeninMedia), (#TheGracies), Insta-
gram (@allwomeninmedia) and Facebook.

The Gracies were named after Gracie Al-
len, who teamed with her husband George 
Burns to form one of the most beloved 
comedy teams in TV history. Allen died in 
1964 at age 69. 
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